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Feathers fly 

in cuckoo in 

the nest row 
THERE SEEMS to be some 
ruffled feathers over that record 
of birdies tweeting that has 
swooped up the chart. A right 
storm in a bird-bath in fact. 

The problem lies in the fact 
that there is not just one flock of 
warbling birds but two. Polydor 
has the one called And The Birds 
Were Singing by Sweet People 
(POSP 179) with piano 
accompaniment and a cuckoo 
break which is already roosting 

the upper branches of the 
chart. 

The other one, with strings, is 
Beautiful Morning (The Bird 
Song), by Herbert Rehbein (who 
rranged most of Bert 

Kaempfert's hits) and his 
orchestra. This version was 
picked up from the Swiss Pick 
International label by Sparta 
Florida and is being rush released 
on the PRT Piccadilly label (7P- 
204) today (15). 

The question is, what was the 
pecking order in which the public 
became aware of these records 
and which one do they think they 
are buying? 

Sparta Florida claims its 
version is the original hit and, 
although not on release, was 
played first by David Symonds 
on his afternoon Radio 2 
programme, Much More Music. 

"Polydor has the hit because 
people are buying the wrong 
record," said a spokesman for 
Sparta Florida. "We've had 
dozens of calls asking where they 
can buy the record they are 
hearing on Radio 2 so we are 
rushing it out — and we arc 
taking TV advertising on LWT 
next weekend." 

This claim is backed by Much 
More Music producer Chris 
Vezey: "Hal Shaper sent us the 
Beautiful Morning record, which 
he h^d picked up on the 
continent, because he thought it 
was our sort of material and we 
started playing it although it 
wasn'nt released here. Then 
Polydor got their's out and we 
had phone calls from listeners 
who had bought it and didn't like 
it because it wasn't the one they 
had heard." 

Polydor firmly refutes all this, 
"Ours is the original continental 
hit," said PR man Roger 
Easterby. "It was first.played by 
Don Durbridge on Radio 
Mcdway, then Radio London 
then by the Pete Murray and 
David Hamilton. 

"Ours is a hit because we 
worked it and got the plays 
People are buying ours because 
they want it. We haven't heard 
of any other version but all we 
can say is, 'tough luck'! To get 
hits in this business you've got to 
get 'em out fast and work them 
We did." 

HMV aims for 100 

stores in all-out 

expansion plan 

By TERRI ANDERSON 
HMV IS joining the new 
aggressive march of high street 
record chains in earnest, with a 
full-scale re-launch of the 
company — starting 
immediately. 

The announcement comes this 
week of an unprecedented spend on 
a national advertising campaign, 
expansion plans which start with "a 
new 72,000 square fool store in 
Manchester in the New Year and aim 
for 100 HMV branches nationwide 
within 10 years, a total refit and 
modernisation of the Oxford Street 
store (with the addition of a video 
product floor) next year, and a 
comprehensive design package for 
giving all existing shops a new image 
through in-store and window 
displays. 

The detailed and costly strategy 

described by HMV's directors at 
the company's sales managers' 
conference last weekend was 
introduced by MD James Tyrell. 

"For some time HMV, although 
long established in retailing as a 
profitable and well managed 
enterprise, had been slow to adapt to 
a changing market — as a result of 
which the chain's growth had 
slowed," he said and set the note for 
the conference and the chain's 
foreseeable future by adding: "It is 
HMV's firm intention to establish 
itself as a major recognised retailer 
in the UK based on home 
entertainment software and allied 
consumer needs. HMV has already 
established itself as the pre-eminent 
independent record retailer in this 
country, and during the Eighties this 
position is going to be improved as it 
builds itself into a truly national 
chain with a dominant position." 

Ames buys TV ads for 

cut-price WEA product 
THE PRESTON-based retail chain, Ames Records and Tapes, is buying TV 
advertising for its shops — to promote WEA albums exclusively, at a heavily 
discounted price. 

Philip Ames has bought lime, at local rates, during the last week of October 
and the first in November to promote his 12 shops which arc all in the Granada 
area. The product featured in the ads will all be WEA albums, top-line titles 
which will be offered for £2.99. 

Ames told MW\ "I am doing this 
because 1 believe that John Fruin 
was right to give big discounts so 
that dealers would buy in bulk, but 
buying in bulk is only half the story 
— the dealer must then shift that 
slock out to the public, which means 
publicising it in the best possible 
way. 1 have been able to slock up 
with top WEA product and can 
offer it for this price, even at this 
lime of year." 

The TV campaign will be backed 
up by local newspaper ads and 
posters. 

Ames, who is co-founder of the 
British Independent Record Dealers 
group, BIRD, remarked that it was 
just this kind of promotion, 
especially at this season when trade 
genuinely seems to be picking up 
after a disastrous summer, which 
BIRD could work on with the record 
companies — only it could be on a 
national scale rather than a local 
one. 
• BIRD IS still working towards 
forming itself into a limited 
company, and there is soon to be a 
meeting of the member retailers at 
which a representative of the 
Department of Trade's small 
businesses advisory section will talk 
about a similar project which he set 
up in the catering industry. 

EMI Holland 

triggers 

imports ban 
MOTOWN RECORDS has secured 
an MCPS import ban on the new 
Stcvie Wonder album. Hotter Than 
July (STMA 8035), due for 
simultaneous worldwide release at 
the end of October, because EMI 
Holland has jumped the gun and 
already has the album on release 
there. 

Motown Intern itional Is hopping 
mad because the promotional 
impact of a worldwide release will be 
dissipated by the Dutch company's 
action, and EMI UK is furious 
because it sees potential domestic 
sales being lost to importers. 

A massive advertising and 
promotional campaign is planned 
for the official release of the album 
in this country. The campaign is 
expected to nin through to at least 
the end of the year and EMI is 
anticipating the album to "ship 
gold". 

RAND Y CRA WFORD received a silver disc for her One Day I '11 Fly A way hit 
single on stage at the Royal Albert Hall last week. The presentation was made 
by disc jockey Andy Peebles on behalf of WEA. 

Industry has big part in 

video future-Marriot 
RECORD COMPANIES will have a 
large part to play in the development 
of videograms, whatever the content 
might be, according to EMI business 
affairs director Guy Marriott — who 
also believes that video must be sold 
in record stores to reach a mass 
market. 

Speaking at the Oyez 1BC Video 
Clearances conference last week he 
said that it is a sterile question to ask 
how big a percentage of the software 
market will be taken by music 
videos, and that the proportion 
matters not "one iota", as the size is 
impossible to predict at the moment. 

He added that the crucial area is 
the manner in which videograms are 
going to be manufactured, 
distributed and sold, where the 
record retailer will play an important 

role. 
"It seems to me that if this is 

going to be a multi-million pound 
business then it must be oriented 
towards the consumer who is going 
to browse and then make his 
purchase. So it will either have to go 
to record or specialist shops, which 
will probably go into records 
anyway to increase profitability," he 
said. 

He went on to say that 
manufacturing processes will be 
similar to those of the record 
industry, although the technology 
might be different. The industry 
already presses discs, and like video, 
audio tape duplication facilities use 
slaves and masters. 
• Conflict over video musicians' 
rates —see page 4. 
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Orchestral Manoeuvres in the Dark 

Album/Cassette on Dindisc/Did6 
Features the Single Enola Gay/Din 22 
UK Tour from November 1 
Includes limited edition free EP 
Order through CBS 01 /960/2155 
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Pickwick bases campaign 

round Superstars series 
U/vpL' thnt nlthoi 

A NATIONWIDE commercial radio campaign, point-of- 
sale material and a new rack in two variations arc backing 
Pickwick Inlernalional's autumn campaign centred on its 
new Superstars series. 

Initial releases on October 9 comprise 11 single albums 
and ciahl double LPs. The single LPs feature Buddy 
Holly, Dawn, Lena Martell, Tammy Wynctte, The Faces 
featuring Rod Stewart, Ray Charles, Guys V Dolls, 
Golden Ladies Of Soul (including Gladys Kmght, Mary 
Wells and Carla Thomas), Earth Wind & Fire, Bob 
Newharl, and Mary O'Hara. ,, , ,■ 

The double albums are Rock Legends (including 
Manfred Mann, Status Quo, Marc Bolan, Kinks, and 
Uriah Heep), American Dream (with Dobie Gray, 
American Bread, Jan & Dean, Box Tops, Crystals, and 
Lesley Gore), Country Superstars (including Hank Snow. 
Waylon Jennings, Jim Reeves, Don Gibson, George 
Hamilton IV and Skeeler Davis), Status Quo, Barron 
Knights, Leo Sayer, plus an Arista pop and a Chrysalis 
compilaiion. 

A further eight single and four double LPs are planned 
for release in late November. The campaign was initiated 
in June this year in terms of repertoire selection and 
contracting, and Pickwick International managing 

director Monty Lewis told Music Week that, although the 
present promotion runs through until Christmas, tl is 
hoped to make regular releases on the Pickwick 
Superstars label. 

The radio campaign is running from October 9 to 17, 
with spots on Downtown, BRMB, City, Capital, 
Piccadilly, Radio Trent, Metro, Clyde, Forth, Hallam, 
Beacon and Here ward. 4'Display is perhaps the most crucial thing we do in 
terms of sales,'' commented Lewis, "and if we can t 
present the records adequately to the customers, we won't 
sell them. 

"We've developed a new rack which can accommodate 
200 records or 150 records and 60 tapes. It also has 
interchangeable poster display facilities, and we regard it 
as a big improvement on the previously used cardboard 
dumpers which had a limited life and didn't do lull justice 
to the product." 

Lewis used the Earth Wind & Fire and Rod Stewart 
product as evidence that Pickwick is moving into the 
contemporary field of music as well as continuing its 
strong MOR involvement. Lewis also disclosed that 
between 25 and 30 per cent of Pickwick International 
sales is accounted for by country music. 

0 

5 

ie * 

«-r\ ' ■ 

:/ m 
^ \ \ 

OsVjf 

% 

V. 
i 

4- 

m 

i 

u 

adys Knight And The Pips 

After "Taste Of Bitter Love' the time is 
ripe for the new single from Gladys Knight 
And The Hps. 
Order "Bourgie, Bourgie now, in time for 

their 30 concert appearances in 
starting 24th October; plus TV^B 
Radio and press promotion. 

ys Knight & Thp Pips Single 'Botugie, Bourgie' CBS 9081 
a from the current album 'About I ove' CBS 84178 EH 40/84178 

Orderfcpm CBS Order Desk. Ill: 01-9602155. CBS Distributiptt'Cehfre, Barlbv 

k 

BRONZE RECORDS has signed heavy metal band A g 
worldwide recording and publishing contract. A debut stngle. Angetrntc 
(BRO 109). is released October 27 and an album of the same tUle(BRON 532) 
follows on November 17. Pictured at the signing are (I to r) ^'n ^'ddl^; 
Kevin Hcybourne. Gerry Bron. David Pick (Bron business affairs manager), 
David Hogg and Ken Heybourne (band manager). 

Bronze releases 

'big three' albums 
BRONZE RECORDS releases 
its "big three autumn albums" 
on October 27: Molorhcad's Ace 
Of Spades (BRON 531), 
Hawk wind's Levitation 
(BRON 530) and Manfred 
Mann's Earth Band's Chance 
(BRON 529). 

Campaign details are as 
follows: Molorhead: Single Ace 
Of Shades released October 20; 
London area fly posting, 500 
window displays; rock press 
advertising and co-operative ads 
with Virgin record shops; T 
shirts, badges and a 33-dalc UK 
tour starling October 22. A video 
of the single is available. 

Hawkwind: Initial pressing of 
the album in blue vinyl; artists 
royalties from the single Who's 
Gonna Win The War to be 
donated to Nuclear 
Disarmament Society; London 
flyposting; rock press ads; 30- 
dale UK tour already under way; 
shop PAs, radio, TV, press 
interviews. 

Manfred Mann's Earth Band: 
Single — Lies (Through The 
80's) already getting airplay; first 
album from the band for almost 
two years; 500 in-store displays 
of folding cardboard dcckchairs; 
full colour posters; rock press 
ads and a video of the single. 

Indie Eagle signs Glitter 
EAGLE RECORDS, a recently- 
launched independent label, has 
signed Gary Glitter to a three-year 
worldwide deal. His first single for 
the label will be rleased before 
Christmas. Also signed to 
Eagle is five-piece rock band Ginger 
who have a hit in Holland with the 
single Blind Dale, Pauline Forte, 
Jilly Elkins and a band called Tuff. 

Eagle is managed by Mickey Keen 
and Bob Britlon. Working in 
conjunction with Eagle is Promedia, 
described as "a multi-media 
company wholly responsible for all 
design and marketing of Eagle 
Records products". Distribution is 

through Pinnacle. 
Keen first played guitar with the 

Ivy League; he has also worked with 
Dusty Springfield, Lulu and 
Engelben Humperdinck. Britton 
was general manager of Southern 
Music for 11 years before joining 
April Music for a further three. He 
then helped organise the Alan 
Parsons Project with Eric 
Woolfson. 

Eagle Records is based at 186 
Sloane Street, London SWl and can 
be contaciccl on 01-235 2117. 
Commented Keen: "We want to put 
some of the glamour back into the 
music business." 

Stiff clinches tequila 

deal for 'King' Carrasco 
STIFF RECORDS has tied up a deal 
between their latest artists, Joe 
"King" Carrasco & The Crowns and 
Cuervo Tequila. The act is currently 
in this country to appear on the Son 
Of Stiff lour. They play "a mixture 
of Southern rock and Spanish pop 
called Tcx-Mcx-Rock-Roll" and will 
be involved in various promotional 
schemes to advertise Cuervo 

News in 

brief... 

CAPITOL ARTIST Bob Scgcr will 
be playing at Wembley Arena on 
November 20 as part of a lO-date 

Tequila. 
Included in the campaign will be 

full colour double crown posters 
featuring Carrasco and Cuervo 
Tequila; displays at Son Of Stiff 
tour dates; hats, badges and cut- 
price tequila will be available at gigs. 
Current product — album Joe King 
Carrasco & The Crowns (SEEZ 28) 
and single, Buena (BUY 88). 

European tour and it is understood 
that while no new product will be 
available, a special dealer incentive 
scheme on catalogue will be 
introduced. 

BLONDIE'S NEXT album, Auto 
American, is set for release on 
Chrysalis on November 14. A single. 
The Tide Is High precedes on 
October 24. 

PAGE 2 
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Coxhead and Evans get 

together with a Bullet 

ii 
HHi - SOBBPEB 

STEWART COXHEAD, 
until last week Phonogram's 
regional dealer and media 
promotion general manager, 
and Barry Evans, who 
recently resigned as 
Phonogram's marketing 
director, have set up their 
own nationwide promotion 
company, Bullet Ltd, of 
which they are both joint 
managing directors. 
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Coxhead stated that he was 
"exceptionally pleased" that all the 
recently resigned Phonogram team 
(see MW October 11) had agreed to 
work for Bullet. The company will 
also offer a nationwide disco/club 
promotion service to be run by 
Glenn Simpson, and a PR/media 
promotion tour service which will 
extend beyond the record business. 

To finance their new operation, 
Evans and Coxhead have received 
"considerable financial backing" 
from a well known merchant bank. 

"The heavy financial investment 

in Bullet," said Evans, "reflects 
both our belief in the abilities of our 
team and also a vote of confidence in 
the future of the record business. 
Further, we believe that regional 
dealer/media promotion is going to 
be of increasing not decreasing 
importance and that close dealer 
contact at street level is essential if 
companies arc to keep in touch with 
the ever-changing demands of their 
customers." 

Bullet is based at 36 Boston Place, 
London NW1. Telephone 01-723 
1062. 

FORMER POLYGRAM marketing 
services director Tom Parkinson has 
become a partner with Don Hurley 
in his ten-year-old marketing 
consultancy company, Motivation 
Techniques International, and plan 
to offer a new marketing service for 
record companies. 

Hurley's company has worked on 
music projects in the past, including 
a James Last image-building 
campaign, but with the added 
experience of Parkinson's 21 years 
in the record business, they intend to 
offer a wider range of services. 

"We handle a complete campaign 
or specific areas," says Parkinson. 

"Our staff includes experts in 
media, art direction, PR, paste-up 
and 1 believe we have the scope, 
experience and knowledge to be of 
considerable use to record 
companies, particularly with so 
many companies now working with 
their own staffing levels reduced. 

"We also have the international 
experience and facilities to follow 
through or coordinate a campaign in 
international markets." 

Motivation Techniques 
International is based at Bishops 
Stortford (Tel: 0279 51777/51679). 

TOM PARKINSON 

X 
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News in brief... 

AVATAR LAUNCHES an 
extensive campaign this week built 
around their first two album releases 
— The Alvin Lee Band's Frcefall 
(AALP 5002) and Chevy's The 
Taker (AALP 5001). There will be 
extensive advertising in the rock and 
trade press, 130 radio spots on 
Clyde, BRMB, Capital, Trent, Two 
Counties, Tees and CBC and fly- 
posting to support a nationwide tour 
(The Big Red Tour) by the two 
bands. 

THE FIRST 20,000 copies of the 
Blues Band LP. Ready (BB2) 
contain a free single — live versions 
of two of the first songs from the 
band's repertoire, Chuck Berry's 
Nadine and That's Alright. 

THIS WEEK sees the release of The 
Cockney Rejects Greatest Hits Vol 
II (ZONO 102). A limited edition of 
the album will include a double 
crown poster. A campaign centres 
on posters, in-storc displays and 
trade and rock press ads. The band 
tours October 16 to 26. 

THE NEXT single from the Dead 
Kennedys on Cherry Red will be a 
re-mixed version of Kill The Poor 
c/w new track Insight. Released on 
October 17, the first 20,000 will 
include a free badge plus a lyric sheet 
covering the B sides of the three 

singles released sc far, which 
completes the lyric collection on the 
band. An ad campaign for the band 
— who have been touring the UK — 
takes in NME, Sounds and the trade 
press. 

STIFF HAS produced an 18 minute 
sampler covering the five bands on 
its Son of Stiff Tour 1980. The 12 
inch single (SON I) retailing at £1.15 
contains tracks by Tcnpolo Tudor, 
Any Trouble, Dirty Looks, Joe 
'King' Carrasco and The Equators. 
The bands have been playing a 32 
date UK tour. 

RIVA RECORDS has finalised a 
deal with Heathwave Music and 
together they have formed a new 
label. Applause Records. The label 
will be marketed by Riva and 
pressed and distributed through 
WEA. The initial deal involves only 
singles product, but may be 
extended to album product at a later 
date. First release is Fly On The Wall 
(CLAP 1) by Ronnie Bond. 

NIGEL REVELLER has been 
promoted to Polydor's marketing 
manager. He has been with the 
company for three years. Reporting 
to him will be the pop product 
departments, advertising and 
marketing services. 

■f 

Parkinson joins Hurley 

TO HELP celebrate the company's first birthday. Din Disc — and its Din Son 
publishing arm — decided to invite the media to a party at its Port obeli o Road 
offices. Pictured are (left to right, back row) Terry King (Terry King 
Management and Agency), Stuart Grundy (Radio One executive producer), 
Jane Kennaway (DinSong artist), Teddy War rick (Radio One chief assistant), 
Nicky Davies (DinDisc marketing director), Carol Wilson (managing director 
Din Disc and DinSong), John Waiters (John Peel Show producer), and David 
Marlow (DinDisc token male and press officer); left to right, front row, Diane 
Wray (DinSong genera! manager). Donna Thomson (DinDisc promotions 
manager), and Yves Stevenson (DmDisc secretary). 

Stone quits Chrysalis 
CHRIS STONE, Chrysalis Music's director and general manager 
leaves the company at the end of this month after seven years with 
the company. 
"My departure from Chrysalis is on an extremely amicable basis," 
said Stone, "and it has been a tremendous experience contributing 
towards the success and development of the company over the last 
seven years. 
"I have been approached to become involved in a fairly unique 
music business venture which I am actively considering at present." 
The announcement of his successor at Chrysalis Music will be made 
within the next few weeks. 

THE INITIAL release of the new DinDisc album from Orchestral Manoeuvres 
In The Dark — Organization — will contain a free limited edition EP and the 
band's current chart single — Enola Gay — is being made available in 12 inch 
format apparently due to public demand. 

The album is released on October 24 and the HP will contain four previously 
unreleascd tracks, including live recordings made in November, 1978. 

A full page ad campaign taking in Music Week, NME, Sounds, Smash Hits 
and The Face runs through to November 13 and the band is louring throughout 
November. 

DinDisc is also setting up a co-promotion on the disc with Beggar's Banquet 
retail stores and is providing in store displays and promotional material. 

MO-OETTES 

A NEW SINGLE 

O c= 
Co 

DARK PARK 

CREEPING 

ORDER FROM POLVeRAM 
01-590 6044 i 

DET2 
S IN PICTURE BAG 
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M&S back in 

the record 

business 
A RE-LAUNCH for records has 
begun in Marks and Spencer 
stores around the country. A new 
range of specially made 
compilations has gone on sale in 
23 out of the country's 251 M&S 
branches, but they are not on the 
St Michael label which was set up 
when the chain started selling 
records last year. The albums 
carry no label identity at all — 
just titles and lists of artists 
featured. 

A spokesman for M&S told 
M W that some of the 
compilations could not have 
been on the St Michael label 
"because of the original 
agreements between our 
suppliers and the artists" so, to 
avoid having some of the new 
product on one label and some 
on another, it was decided to use 
no label at all. 

M&S described the albums as 
being "very MOR material" 
with tracks from artists such as 
Johnny Mathis, Rod Stewart and 
Leo Saver. Both disc and cassette 
versions will be identically priced 
— £1.99 for singles and £3.99 for 
doubles. 

The number of branches which 
will sell these albums may 
increase if results arc favourable, 
and "results in the first week 
have been quite cncouragcing". 

'This action is a shocking, incompmhansible and disgraceful betrayal 

Coury slates Bee Gees over writ 
— , ,-r-i . O _ > rinar elill vi/onr 

THE NEWS that the Bee Gees 
are suing their manager Robert 
Stigwood brought hard-hitting 
comment from their record 
company, RSO. 

"1 have worked in this industry 
for over twenty years", stated RSO 
Records president A1 Coury, "and 
to the best of my knowledge the Bee 
Gees have received the highest 
royally rate ever given to any artist 
and that includes 17 years at Capitol 
where I worked with such major 
talents as The Beatles, Bob Segcr, 
Steve Miller and Paul McCartney. 

"It appears," continued Coury, 
"that the Bee Gees are not happy 
with the extraordinary money they 
have already earned and they seem 
to be unaware, or insensitive to the 
fact that a record company working 
for them, requires money for the 
highest quality manpower. 

"The Bee Gees have made 
significantly more money than RSO 
Records has in the past five years. If 
RSO had given them more, the 
record company simply could not 
have stayed in business. 

"In all my years in the business 1 
have never seen so much lavished on 
any one group." 

Courv recalled the occasion when 

;4: 

HAPPIER DAYS — The Brothers Gibb pictured with manager Robert 
Stigwood. "These ridiculous allegations are false, baseless and without 
foundation, "says Stigwood, "I have instructed counsel to see that the truth is 
told and that those responsible for this travesty are made to account for their 
misconduct." 
the Bee Gees were negotiating about 
songs in Saturday Night Fever, 
"They were asking for so much 
money for four songs on the 
Saturday Night Fever album that I 
threatened to resign from my 

position as president. If Robert 
Stigwood and the Bee Gees had 
forced me to accept their deal, the 
record company would have lost 
approximately fifteen cents per 
album. 

"The Bee Gees still wound up 
with an excessively high royalty and 
1 believe that Robert Stigwood even 
gave them a percentage of the film." 

In their suit, the Bee Gees claim 
that independent accountants have 
found more than 16 million dollars 
in unpaid royalties is owed to them 
by Stigwood. 

"It seems they have forgotten the 
costs involved in selling records," 
added Coury, "and arc asking for 
even more than what has already 
been given. It is impossible for us to 
be more generous without putting 
ourselves out of business. 

"The Bee Gees' relationship with 
Robert Stigwood is far more than 
that of manager. He has known 
them and cared for them, both 
personally and professionally for 
about 20 years and this action is a 
shocking, incomprehensible and 
disgraceful betrayal on their part." 

Acting for the Bee Gees is John 
Eastman, the lawyer who helped the 
Beatles to end their contract with 
Alan Klein. Eastman was in London 
last week, but was not taking calls at 
his Claridges suite. Also in the UK 
were two of the Bee Gees, Robin and 
Maurice Gibb. Neither were 
available for comment. 

Castiebar win 

for Britain 
DUBLIN: British songwriters Ed 

Welch and Barry Mason won the 
first prize of £5000 in the 
Castiebar International Song 
Contest last week with their song 
Don't Stay For The Sake Of The 
Children, sung by Linda Jardine. 

Charmdale wound up 
CHARMDALE RECORD 
Distributors Ltd. was compulsorily 
wound up in the High Court on 
Monday. Mr. Justice Slade made the 
order on a petition by the Customs & 
Excise based on a demand for 
£140,928. No other creditors gave 
notice of claims against the company 
which was not represented and did 
not oppose the petition. 

Talent unions stand firm over video royalties 
By SIMON HILLS 

THE RIFT between video producers 
and the talent unions showed no 
signs of narrowing when both Thorn 
EMI business affairs director Guy 
Marriott and MU general secretary 
John Morion spoke at a video 
clearances conference organised by 
1BC in London last week. 

Marriott said that he saw no 
reason why current payment 
practices should be changed for 
musicians, and that session players 
should receive a flat rate as 
negotiated by the MU for audio 
records. However, Morion said that 
it is "absolute folly" to not pay 
musician's royalties. 

"The fact is that lots of people in 
the video market are saying that they 

will have to go to multiple markets 
like cable TV and so on, as a single 
domestic market will not justify the 
production. That seems to me to be 
the prevailing philosophy and we 
expect to be involved in the benefits 
from our performances." 

He added that musicians were not 
prepared to accept lower royalty 
rates simply to help the producers in 
a new market. 

"I've always heard that the 
entrepreneurs' profits are made on 
risk and we are not going to be used 
as a means of taking away that 
element of risk," he declared. 

And Equity general secretary 
Peter Plouviez added weight to 
Morion's argument when he said 
that the expansion of video could be 
to the detremenl of other industries 

currently employing the talent 
unions. 

"The MU and ourselves make 
agreements that while being flexible 
enough to meet the demands of 
those people going out into the 
marketplace, we are saying right 
from the start that we want a share 
of the profitability of the new field if 
there is profitability — and if there 
isn't, payments that remunerate us 
for the work we do," he said. 

Marriott argued that the approach 
to the question of rights should be 
based on the practices of the record 
industry as it provides a consensus 
point between the parties. At the 
same time he agreed with the BVA 
proposal that there should be a base 
royalty payment for music at SV* per 
cent. 

But he added; "For the guys that 
produce videograms, it is absolutely 
fatal to pay a royalty to background 
musicians. Instead, they should 
expect to receive an advance session 
fee for music to be used to enhance 
the videogram. When so many of the 
producers receipts are so high 
anyway, I would suggest that royally 
payments should be lower rather 
than higher." 

He also said that a blanket or set 
rate for a recording act to be used on 
a videogram should not be agreed as 
some acts are a much more valuable 
asset than others. 

The only point of agreement was 
that both the unions and the 
industry as a whole should join 
together to fight piracy and 
problems of home taping. 

BOOKS!BOOKS!BOOKS! 
from 

A line of books of particular interest 
to record buyers, from Virgin Books, 
the publishers who know all about 

the music scene. 

VB1004 THE ROLLING STONE RECORD GUIDE 
available now 

VBXOOI THE SID VICIOUS FAMILY ALBUM 
available now 

VB 1005 THE ELEPHANT MAN 
The Book of the Film available mid. October 

VB 1002 ROCK STARS IN THEIR UNDERPANTS 
by Paula Yates 
available mid. November 

VB 1003 THE ROCK YEAR BOOK 
editors - Michael Gross & Maxim Jakubowski 
available mid. November 

Order through CBS 01-960 2155 
or through your friendly Virgin rep. 

Vos' RCA hat-trick 
FOLLOWING THE departure of RCA Holland managing direetoi Cees 
Wesscls (see Musk Week, October 11), the three Benelux operations in 
Belgium, The Netherlands and Luxembourg have been consolidated under the 
management of Carl Vos, until now general manager of RCA Belgium. 

In making the announcement 
LIVE AT THE 

BARREL ORGAN! 
DKIGIII l.YKJf. CUT, I.A/EKS. wn i \ & rm.PooKiiovs nu: qiaiw. Kocminn. sm:i)l 1MIT. OWMMTHIMM VG1. MWIUY. i>w:i.Kov.s<;im>. rm-.i'i things. 

|The Art of AnsdUb. 

BRUM BE A T has become known in 
the Midlands as a local pop paper 
about local bands, produced by Big 
Bear Records. It is now also the 
name of an album — the sleeve of 
which is printed in newspaper style, 
and carries advertising for numerous 
Birmingham companies. 

The double album which has a 
RRP of £4.99 was recorded live at 
Birmingham's Barrel Organ pub 
venue during a week in which 18 of 
the locality's most popular bands 
were showcased. 

Drum Beat — Live at the Barrel 
Organ (BRUM I) is available from 
big Bear, and the Drum Beat news 
paper is distributed free through 
Midlands record shops. 

Giuseppe Ornato, vice-president 
RCA Records Europe, commented: 
"Centralised management of the 
record operations in Benelux will 
strengthen RCA's overall position in 
this important market area and, in 
the long run, will enable us to better 
exploit our resources and 
commercial opportunities by 
unifying marketing plans and 
strategies." 

Vos joined RCA Belgium in May, 
1979, when the company was 
formed and was previously in charge 
of Inelco, the Belgian licensee for 
RCA. 

EMI factory 
WORK WAS back to normal at 
EMI Hayes plant this week. The 
overtime ban and work to rule were 
lifted. A voluntary redundancy 
programme is in operation and 
further discussions arc to take place 
concerning changes in work 
schedules and shift programmes. 

Airplay Action 
RADIO ONE listings in lasl week's 
Airplay Action chart were incorrect due 
to a printing error which was in no part 
the fault of Sham Tracking which 
provided originally correct information. 

Elton switch 

confusion 
CONFUSION STILL clouds the 
subject of Elton John's future 
UK and European releases. 
Though Geffen Records 
president Ed Rosenblatt told 
MW last week that Geffen 
definitely had signed John for 
the world and that future UK 
releases would go on Geffen 
through WEA, this was not 
confirmed by Rocket Records — 
John's present label. 

Rocket Records MD John Hall 
told MW that "nothing has been 
signed" yet. An announcement is 
expected next week. 

Meanwhile, Geffen has signed 
a further three acts — Greg 
Copeland, McAnally and David 
Laslcy. Rosenblatt also stated 
that John Lcnnon and Yoko Ono 
were "thinking seriously about 
touring". Reports that Geffen 
has signed Rick Wakeman arc 
incorrect. 

MCPS warning 
THE MECHANICAL Copyri: 
Proicclion Society 1m issi 
important warnings over Canad 
and American copies of the Po 
albums, Regalia Dc Blanc : 
Oinlands D'Amour and Breakl 
In America by Supenramp. All th 
arc on A & M Records. 
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When Lionel Richie Jr. of the Commodores 

writes and produces a song 

for the unique voice of Kenny Rogers... 

something magical happens! 

m rogMr 

m 

Written and produced by Lionel Richie Jr. 
(courtesy of Commodores Entertainment Corporation) 

Arrcnged by. Gene Page 

Special bag and label - Out now! 

liberty 
Order from EMI 
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Wynd-Up's national tour 

wins exhibitors' approval 

THIS ALBUM display, fronted by 
the name and face of DJ Alan 
Freeman, is becoming a common 
sight in branches of Littlewoods as 
the multiple's special record 
promotion month proceeds. The 
promo marks expansion in the 
Littlewoods records departments. 

f DEALERS! Don't forge I Mmic^ 
Wee*'5 new chari-by-iclephone 
service. If Ihe Post Office docs 
nol deliver your Music Wee* on 
Wednesday morning 'phone 01- 
855 7711 to hear a recorded list 

^oHhcjiew^har^plac^ 

TAPESTRY 

STUDIO 

24 track 

£30 ph 

014178 3353 

IT TAKES about six hours for 
Wynd-Up's tour team to set up the 
stands at each venue on this, the 
company's first, travelling m'eet-the- 
dealers exhibition. But, by 1 p.m. 
last Monday, just as the finishing 
touches were put to the show at the 
Queen's Hotel, Leeds, Wynd-Up 
sales director Les O'Meara was able 
to down tools, raise a tired smile, 
and bravely say that he was quite 
enjoying himself. 

Like all experimental ventures, 
this lour has nol been an unqualified 
success. However, the organisers 
and the exhibitors agree that it was 
worth doing. The measure of such 
an event's effectiveness must always 
be the number of dealers who 
attend, and it was generally felt that 
— except for the Glasgow date — 
this had fallen short of hopes and 
expectations. 

While the exhibiting companies 
were ready to support and encourage 
Wynd-Up generally, and applaud 
the great effort put into setting up 
and running the tour at short notice, 
it was felt that greater promotion 
and publicity of the event, to the 
retailers in the tour cities, was 
neccessary. 

On the stands were products from 
Bibi Music Cassettes, Merlin 
Sportswear, Bell-Up Promotions, 
Bib (hi-fi care accessories), Pulsonic 
(disco lighting system), Rank, VCL, 
JVC, Guild and other video 
companies, TDK, BASF, Mcmorex 
(blank tape). Dynamic Marketing 
(badges and patches), Zeepa (hi-fi 

accessories). Michael Plait and 
Product 2000 (both record and tape 
cases), Network (Allsop 3 recorder 
cleaner) and Warwick and 
Bellaphon Records. 

Ron Gale, UK sales manager of 
Bellaphon, echoed many exhibitors 
when he commented: "It's the 
accessories the dealers are interested 
in when they come here." However, 
he and salesman Steve Oakes fell 
that their eight or 10 hour stint at 
that and the other venues was 
worthwhile in the long run. 

Good reaction 

"Reaction has been good," he 
added, "Glasgow has been the best 
so far, but it has been useful to me 
— as someone with a very small sales 
force at the moment — to meet 
dealers and make it known that 
while Wynd-Up does handle our 
product, it is nol our only 
distributor.'f 

One company whose horizons 
have noticeably widened since it 
became involved with Wynd-Up 
about six months ago is Merlin, of 
Manchester. A director of the 
company, John Travers, said that 
the printed T-shirt business was 
growing fast, with Wynd-Up 
ordering specific designs and selling 
them to retailers — to the tune of 
about 50,000 in the last six months. 
Merlin, which has been a screen 
printing company for seven years 

(although it is only recently, through 
Wynd-Up, that it became involved 
in the pop market), has now started 
Rising a new process which gives a 
textured finish to lettering and 
designs, and Travers is very 
optimistic about the reception this 
will have in the market. Merlin was 
also doing good business on the tour 
with its range of badges, including 
up-market items retailing at £1- 
plus. 

Although inevitably affected by 
the drop in the record market 
"because people have to go into 
record shops to see our accessories 
before they can buy them" Bib 
reported that its accessory trade 
through record dealers has grown 
appreciably in the 12 months since it 
began to be distributed by Wynd- 
Up. 

Pointing to the future for any 
dealer who is ready and willing to 
move into a new field was the 
display of video which can be 
obtained through Wynd-Up. 
O'Meara was able to express some 
satisfaction with the way sales of 
video cassettes were going (Wynd- 
Up now has about 350 video 
accounts, and the majority of thes^ 
are record dealers), but added that 
he was most pleased at the prospect 
of handling video discs as well in the 
near future. 

The Wynd-Up tour was at 
Birmingham Albany Hotel this week 
(October 14) ' ^nd, finishes at 
Kensington Town Hall in London 
on October 16 and 17. 

Spoken Word 

THE RECENT special 
supplement on spoken word and 
miscellaneous recordings in 
Music Week was the most 
comprehensive yet published, 
but even so a couple of 
companies slipped our net: 
CELTIC MUSIC 
24 Mercer Row, 
Louth, 
Lincolshirc. 
Tel: 0532 460807 
Distribution: self 
Product available: Specialises in 
folk music, but also handles the 
Irish Claddagh label with a 
number of spoken word albums 
including Hugh McDiarmid, 
Robert Graves and Thomas 
Kinsclla; Rubber Records which 
first broke Mike Harding and 
also has albums by Tony 
Capslick, Bill Barclay, Mike 
Elliott, Bobby Thompson and 
Johnny Morris; and MWM 
Records' LPs by Geordies Mike 
Neville and George House. 
PEERLESS RECORD 
COMPANY 
Gunshot Farm House, 
Gunshot Common, 
Wisborough Green, 
West Sussex RH14 0AQ. 
Tel: 0403 752373 
Distributor: self 
Product available: European 
distributor for the American 
CMS label with a very 
comprehensive catalogue of 
fascinating cilbu'ms in the spoken 
word field including Nixon's 
resignation speech, American 
Indian tales, Norse folk tales, 
Harrison E. Salisbury of the New 
York Times reporting from 
Vietnam on the effects of US 
bombing in Hanoi, and more. 

DAVID ESSEX. FAST MOVING NEW SINGLE 'ON MY BIKE' 

The new single from David Essex 'ON MY BIKE' taken 
from his popular 'HOTLOVE'album 

.-■T 

Is sure to race up the charts. 
Make sure you order enough stock, 

as you won'twantto letdown 
those sweet, Innocent, leather 

dad bikers - DO YOU! 
First25,000 copies In 

Jmmk picture bag. 
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featuring the single 'Let MeTalkl.. 
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From SUE BAKER 

AMSTERDAM: Home- 
taping has been pinpointed 
as the culprit for depressing 
statistics on the Dutch record 
industry sales for 1979, 
released last week by the 
NVPI, Holland's equivalent 
of the UK's BP1. 

The record induslry's total 
turnover for 1979 was 25 million 
guilders (£5,330,490) less than 1978. 
Although the major share of this 
slump, 20 million guilders 
(£4,264,392), is attributed to pre- 
recorded cassettes, the NVPI figures 
disclose that sales of LPs dropped 
from 35.5 million units in 1978 to 32 
million the following year, -and a 
continuing decrease of 30 per cent 
has been registered for the first three 
months of the present year. Singles, 
however, rose from 14 million units 
in 1978 to 17 million last year. 

The results of a survey on home- 
taping, conducted by the economics 
department of Amsterdam 
University for the 
BUMA/STEMRA copyright or- 
ganisations and the NVPI, and also 
published last week, revealed that 
the amount of music copied on to 
blank tape at home in Holland has 
doubled in the last three years. 

In 1976, 25 million hours were 
copied, but for 1979 the figure 
increased to 47 million hours, or the 
equivalent of 70 million LPs, 

Survey blames home-taping 

boom for Dutch sales slump 

according to the survey. Of those 
members of the public questioned, 
38 per cent copied their own records 
for use in cars and elsewhere and 71 
per cent copy music from radio 
programmes. 

However, 47 per cent said they 
taped from records not owned by 
them, and one third of the sample 
owning some form of recording 
equipment admitted to buying less 
LPs. 

NVPI director Leo Boudewijns 
comments: "Home-taping at this 
level could well result in there being 
nothing left to copy eventually. 
Armed with these figures, we shall 
be off to The Hague to lobby 
Parliament with several ideas and 
suggestions." 
FEELS SO GOOD is the title of an 
extensive autumn campaign from 
CBS, the theme of which is quality. 

Managing director Koos de Vreeze 
explains: "Firstly, we believe that 
the record as a product has lost some 
of its identity as an attractive 
consumer item through lack of 
quality, price dumping, etc., and we 
felt that we should produce a 
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Dear Dealer 

We invite you to visit any of our product 
presentation venues as detailed below 

LONDON 

Kensington Town Hall 

Thurs 16 Oct 12 noon-10 pm 

and Fri 17 Oct 10 am-9.30 pm 

Wynd-Up, 14 Birch Lane, Longsight, 
Manchester. 

Tel: 061 2242823 

Dateline: 

Amsterdam 

campaign for our repertoire which 
would reflect its quality and re- 
establish it. 

"Secondly, because of the decline 
in LP sales shown in the first part of 
this year, particularly in the 12-15 
age group, we are addressing 
ourselves to a different target group. 
This is the so-called middle class, 
people with incomes of about 50,000 
guilders (£10,638) and with hi-fi 
equipment in their homes and cars. 
These people, when invited to do so, 
are still willing to buy goods which 
contribute to their status building." 

To reach this target group, the 
Feels So Good campaign will take in 
press advertising in upmarket 
magazines, and TV and radio 
commercials between now and 
Christmas. For the dealer, apart 
from the quality aspect, there will be 
in-slore promotion with window 

stickers and mobiles. 
The introductory double LP, 

Feels So Good — Listen To The 
Music, contains tracks by Neil 
Diamond, Janis Ian, Joan 
Armatrading, Barry White and 
Johnny Mathis among others. It is 
also available on high quality 
chrome dioxide tape, as are two 
cassette-only releases, Feels So Pop 
and Feels So Disco. 

Dc Vreeze remarks: "We think 
that, by offering well-programmed 
cassette products on high quality 
tape and with extended inlay notes, 
we can induce our target group to 
buy pre-recorded tapes and extend 
our market share. All the TV 
advertising will mention cassettes." 

Within the Feels So Good 
campaign package, there will be new 
releases from star names such as the 
Police, Bruce Springsteen, Joe 
Jackson, Earth Wind And Fire, plus 
the Collage series of 12 albums from 
Dutch artists, classical LPs from 
national and international artists 
such as Herman Krebbers and John 
Williams. 

Back catalogue of featured artists 

Edited 
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will be given the campaign identity 
by the simple expedient of stickering 
the sleeves. There will also be the 
Mastersound series of digitally 
recorded albums and cassettes. 

"The campaign covers a wide 
repertoire," says de Vreeze, "and 
we will be building it through to next 
autumn." 
THIS AUTUMN Phonogram is 
releasing the fourth set of LPs in a 
series designed to encourage and 
advise in the establishment of a 
classical record collection on a 
subscription basis. 

Under the collective title of The 
Romantic Piano, 22 records will be 
made available featuring great piano 
works from Mozart to Satie. The 
albums will retail at mid-price, and 
subscribers will be asked to take the 
complete set. 

The idea has proved most 
successful in past years, attracting 
over 15,000 subscribers. 
RIC URMEL, A&R man at Inelco, 
has finalised two more distribution 
deals for the company, both for a 
period of three years in the Benelux 
territories. 

The first is with Larry Utlal's 
Earlobe label, and first releases will 
be singles from the British bands 
Thieves Like Us and Amy. Also 
signed to Earlobe is Noosha Fox, 
previously lead singer with Fox, who 
has a new single due in early 
November produced by David 
Mackay. Distribution for the new 
Anastasia group label. Avatar, will 
also be handled by Inelco, 

EMI International re-organises 

exports, repertoire and promo 

AMSTERDAM: Pictured at the Sad Cafe dinner, part of the group's recent 
international launch in Amsterdam, are various media and RCA personnel from 
Europe and around the world. In the centre, towering above the surrounding 
horde are Sad Cafe, Jack Craigo (managing director RCA UK), Francisco 
Fanti (marketing director RCA Europe), Harvey Lisberg (head of Kennedy 
Street Enterprises, the group's management company), and Steve Welt man 
(international manager RCA UK) who organised the event. 

HEATHROW: EMI 
International general manager 
Richard Lyttelton announced a 
re-organisation of his division 
into three functional areas 
during the international 
conference held here at the 
Heathrow Airport Hotel. 

The three areas are exports 
(finished goods), repertoire, and 
promotion, which includes press, 
TV and advertising. 

"The people in these three areas 
have no geographical limitation to 
their responsibilities," Lytlleton 
told the conference, "and I hope 
you will still communicate freely 
with them. 

"In addition to these functional 
areas, I have appointed Angus 
Margerison, formerly with UA, and 
Allasonne Lewis from EMI Sweden 
as marketing managers to help me 
give special attention to certain 
territories. In simple terms, All- 
asonne will help me with Europe 
and Angus with the rest of the 
world, particularly North and South 
America, Japan and Australia." 

And in her address to the con- 
ference, international promotion 
manager Terri N. Berg explained 
how efforts are made in conjunction 
with EMI's UK marketing 
department to combine on 
producing material for use in the UK 
market and overseas. 

Among the difficulties involved in 
achieving this "ideal situation" is 
the fact that markets abroad vary 
considerably in terms of their 
requirements, size of posters and 
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RICHARD L YTlELTON 
display material, but in today's 
stringent economic climate it is 
essential for EMI's UK and 
international marketing operations 
to share as much common material 
as possible. 

"For the same financial reasons, 
though, many territories are 
ordering less material," Berg 
continued. "This has two effects. By 
lowering the total order, it puts unit 
costs up, and by lowering the 
international division's order, it 
reduces the influence we have on the 
origination of the material, 

India to host 

IFPI meeting 
NEW DELHI: The Annual IFPI 
council meeting is being held here on 
October 14 and 15, the first time the 
conclave has been located in Asia. 

Seventy representatives from IFPI 
national groups all over the world 
are meeting to discuss the major 
legal problems facing the recording 
industry today such as piracy and 
home taping. Reports are expected 
on the conclusion of the negotiations 
with BIEM for mechanical royally 
payments and on progress made in 
setting up videogram associations 
and IFPI's related activities in this 
field. 

The presence of the IFPI delegates 
in New Delhi will be utilised in an 
attempt to encourage the Indian 
Government to ratify the 1961 Rome 
Convention for the protection of 
performers, producers of 
phonograms and broadcasting 
organisations. 

TERRI N. BERG 
She discusses merchandising needs 

with her UK counterparts as early as 
possible in order to reach a useful 
compromise on items to be included 
in the home and overseas 
campaigns. 

"What can happen is that we have 
about three weeks to do what should 
take eight weeks. Guesses have to be 
made, often deliveries are later than 
we expect, and almost always a lot 
of money has been committed 
before I have an accurate idea of 
whether you will want the goods or 
not." 

Austrian 

Import Fair 
VIENNA: EMI Columbia's first 
Import Fair staged here provided 
visiting record dealers with the 
chance of buying discs and 
cassettes from 18 different 
countries, all product not 
normally in the company's 
available repertoire. 

The exhibition ran four days 
and also included slot machines, 
music shows on closed circuit TV 
and live shows in a Boogie and 
Rock Corner by such artists as 
Vincc Weber and Martin Pyrkcr. 

Peter Mampcll, EMI 
Columbia general manager, 
looked for a turnover of $80,000 
(£33,473) on a wholesale basis 
and, while final figures are not 
available, is convinced that 
target was well beaten. 
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National campaign starts Plus press advertising 

29th October in Granada and ATV Plus hit singles 

moving on to other areas. Plus national and local press editorial 

PIUS personal appearances on TV Plus radio promotion 

Plus nationwide tour Plus national window campaign 

The Nolans new album and 

cassette Making Waves features the 

hit singles 'Don't Make Waves', and 

'Gotta Pull Myself Togethek, plus... 

PIUS national window campaign New album and cassette 
Album EPC10023 
Cassette EPC 40/10023 
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