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Report uncovers 'widespread infringement' of BPI Code 

AFTER A six-week 
investigation, the committee 
of enquiry probing 
allegations of chart fraud by 
record companies has 
decided that "in some 
instances the action of 
certain paid independent 
agents transgressed the code 
of conduct." 

Its report adds: "Through 
allowing their staff to sail close to 
the wind, certain companies have 
allowed a situation to develop where 
there has been a widespread 
infringement of the Code of 
Conduct. In doing this they have 
damaged the industry's public 
image." 

But it concludes; "It is not 
possible to slate firmly that it has 
been a firm corporate policy of some 
companies to manipulate the charts, 
and it is therefore difficult to 
recommend that any one company 
should be expelled from the BPI." 

The committee comprised 
representatives of the British Market 
Research Bureau, Music Week, the 
Gramophone Record Retailers' 

Motown 

names new 

licensees 
MOTOWN RECORDS' 

anticipated ditching of EMI 
as its licensee in six European 
countries — after an 
association of some 15 years 
— was confirmed last week. 

After months of negotiations, 
Motown is to go with 
Bellaphon in Germany and 
Austria and non-exclusive for 
Switzerland; Vogue in 
France, Holland and Belgium 
and non-exclusive for 
Switzerland; and in Spain 
(previously with Ariola) with 
Discos Belter S.A. 

The new long-term agreements 
begin on January 1, 1981. 
The company is still 
negotiating for Scandinavian 
territories and it stays with 
EMI UK until the end of 1980 
and with EMI Italy for 
another 18 months. 

Announcing the new deals, 
Motown International's vice- 
president Peter Prince 
commented: "I feel that these 
changes reflect Motown's 
position as the largest 
independent label in the 
world. The competition for 
the label was intense, and I 
feel that we have gone with 
the companies whose 
enthusiasm and energy will 
match our own." 

Prince also acknowledged the 
support that EMI had given 
them over the years. 

Division of the MTA, and the BPI. 
It was convened to consider 
allegations of chart fraud made 
primarily in the Granada TV World 
In Action programme on August 18. 

The majority of the allegations in 
the TV programme implicated 
WEA, but the committee states: "It 
was not just WEA that infringed the 
spirit of the Code of Conduct as was 
implied in the World In Action 
programme. Other companies have 
been transgressing the Code to a 
similar extent, but the attention paid 
to WEA was possibly the result of 
John Fruin's chairmanship of the 
BPI and the availability of former 
employees who had recently been 
made redundant." 

The enquiry took into account 
statements made by "a large number 
of retail outlets", and its report was 
presented to a special meeting of the 
BPI Council last Wednesday. 

A BPI-approved press statement 
afterwards said that the committee 
had found "a very thin dividing 
line" between what is known as 
aggressive marketing and what is 
popularly known as hyping". 

The committee found that: 
• The accuracy of lists shown to the 

'It is not possible to 
state firmly that it has 
bean a firm corporate 
policy of some 
companies to 
manipulate the charts, 
and it is therefore 
difficult to recommend 
that any one company 
should be expelled 
from the BP!.' 

committee purporting to be chart 
shops "was not impressive"; 
• The practice of improper 
"ticking" does not seem to have 
taken place on a wide scale, but 
many companies concentrate efforts 
on "priority accounts", either 
charts shops or supposedly chart 
shops; 

EMI strengthens 

market-share lead 

IN THE third quarter of this year — 
surely one of the toughest and 
softest markets in the history of the 
music business — EMI managed to 
maintain and increase its lead as top 
singles and albums company, while 
both American majors, WEA and 
CBS, lost ground. 

The figures show EMI to have 
22.1 per cent of the singles market 
compared to 20.8 last quarter and 
18.2 the same period last year. WEA 
slipped to 13.9 (14.7 last quarter and 
20.2 last year), and CBS were down 
to 12.8 (13.9 last quarter and 13.5 a 
year ago). The only success story in 
singles was RCA which doubled its 
share with 8.6 per cent. 

EMI had 21.6 of the albums 
market (19.2 last quarter and 17.9 
last year); WEA had 13.2 (14.2 last 
quarter and 17.7 last year); and CBS 
had 11.7 (12.1 last quarter and 15.7 
a year ago). 

Showing in the market survey for 

the first lime as a joint company, 
Ariola/Arista commands 3.8 per 
cent of the albums market and 2.9 
per cent of singles. 

Interestingly, if Polydor, 
Phonogram and Decca were shown 
jointly as PolyGram, they would be 
second to EMI in the albums market 
with 15.9 per cent, and third equal 
with CBS in singles with 12.8. 

Other results: Top singles label, 
EMI; top albums label, Polydor; top 
single, Kelly Marie's Feels Like I'm 
In Love; top full price album. Flesh 
And Blood by Roxy Music; top 
individual publisher, Warner 
Brothers: top corporate publisher, 
Chappell. 
• Full details on page six. (Note: 
Performance listings in the survey 
are now based on BMRB panel sales 
of the Top 75 albums and singles 
each week, not the points system 
based on chart pr sit ions as in the 
past.) 

Kaupe to join Magnetic 

Video as general manager 

ALAN KAUPE has been appointed general manager of the video software 
company Magnetic Video. 

Formerly MD of EMI Records' LRD, Kaupe joins the 20ih Century Fox 
company this week and reports to Magnetic Video founder and President 
Andre Blay in America. He will be responsible for all the UK subsidiary's 
activities and liaison with licensees and distributors in Europe. 

Magnetic Video UK is launching a direct marketing operation shortly, while 
early next year it will open the largest video cassette duplicating facility 
outside America "on a site west of London". 

• Practices have included the 
supply of promotional records 
unconnected with the artist who is 
the subject of a current promotion in 
addition to the supply of other 
unrelated material. 
• The control of the volume of 
product available to salesmen has 
been lax; 
• Significant proportions of 
salesmen's marginal incomes are in 
the form of bonuses which are paid 
when records achieve minor chart 
placings. 

The committee makes a number 
of recommendations, including 
urging companies to "take more 
active steps" to publicise the Code 
of Conduct among their staff and 
"paid agents". 

It adds that the provisions of the 
Code should be incorporated into 
contracts of employment of all staff 
and into contracts with paid agents. 

Stock control should be improved 
to reduce the amount of product 
that salesmen can distribute on a 
discretionary basis and the Code 
must quantify what is currently 
described as "reasonable". 

And companies should 

it 

discontinue the practice of paying 
bonuses to their staff for chart 
placings, "as this only serves to 
encourage representatives to 
unfairly influence sales reporting in 
chart shops". 

Following the committee's report 
the BPI Council made four 
resolutions: 
• To remind all member companies 
of their obligations under the Code 
of Conduct, "particularly the 
placement of records in shops as a 
means to promoting other records 
by unconnected artists; 
• To remind all member companies 
that they are responsible for the 
actions of all paid agents that might 
be used in the promotion and 
distribution of their records. 
• To strengthen the Code of 
Conduct to include substantial 
sanctions against companies 
considered to have infringed the 
Code and to ensure that the research 
organisation contracted to supply, 
the future chart will be obliged td$ 
"police the retail panel and to 
provide a facility for both members 
of the retail trade and general public M 
to report by Freephone any practices 
they consider to be unethical". 

Cliff renews 

EMI contract 
A DOUBLE celebration recently for 
Cliff Richard. He celebrated his 40th 
birthday on October 14 and the day 
before signed a new exclusive 
worldwide recording deal with EMI 
Records. Pictured completing the 
signing (left) are Cliff Richard 
(seated) and EMI Records (UK) 
managing director Cliff Busby. 

m * 
! n-—1 : .K. 

□ 
UP6302057 phonoorom MC 7144 057 

Market survey 6 • Retailing 8 • International 10 • Publishing 12 • Broadcasting 14 • 
Video 22, 26 • New releases 32-33 • Tipsheel/Talent 34 • Classical 36 • Rock press 
special 38-42 • American commcntary/LP reviews 46 • Diary/Pcrformancc47. 



MUSIC WEEK OCTOBER 25, 1980 Edited 
bv JIM EVANR 

Thorn EMI chief predicts 

hig boost for HMV sales 

IMMEDIATE AND sizeable 
increase in turnover is predicted for 
the HMV shops chain by David 
Johnson, Thorn EMI retail 
operations chief. 

Speaking at the close of the HMV 
sales managers' conference at 
Selsdon he congratulated marketing 
director Ian Gray, marketing 
manager Nick Alexander, and the 
chain's ad agency Ycllowhammer, 
on the display graphics package 
unveiled that day. The use of these 
designs in the shops — giving them a 
new corporate identity — and the 
planned £300,000-plus national and 
music press advertising campaign, 
designed by the same team, would in 
Johnson's opinion give the chain's 
business a considerable boost. He 
looked forward to a 25 per cent or 
more increase in turnover. 

The change of image and big 
advertising campaign mark the 
beginning of large-scale expansion 

for the HMV chain, with a new 
7,200 square foot store in 
Manchester in the New Year, a total 
refit of the flagship Oxford Street 
store later next year and more 
branches being added over the next 
10 years — to an expected total of 
about 100. There will be six new 
location's within 1980. 

Earlier in the day managing 
director James Tyrell had revealed 
that, contrary to the trend in the 
music trade generally and in the face 
of economic slump, the last two 
months have seen HMV increase 
turnover by 20 per cent on the 
corresponding months last year. 

The HMV plan for the Eighties 
was introduced by Nick Alexander, 
who said the company's objective 
was "to become the dominant UK 
retailer in home entertainment 
software". The chain is, he said, 
"already competing very 
successfully in a market which has 

shrunk by 18 per cent in singles and 
26 per cent in albums". Looked at in 
terms of sales per outlet, he added, 
HMV's market share was second 
only to Our Price. The plans for 
competing more aggressively and for 
updating the chain's image had, he 
went on, been put together after 
research into what the public wanted 
from a record shop. 

HMV, Alexander said, intends to 
continue and intensify its policy of 
ad campaigns for albums, but the 
company re-launch starts with a 
series of full page ads in the national 
and consumer music press — 
pushing the name and identity of 
HMV shops themselves. 

Gray brought the conference to a 
conclusion by outlining the 
campaign. "A campaign of this 
weight has not been done before, by 
any retailer of any size," he stated. 
The national ads will use a series of 
slogans which arise from the basic 

the HMVshoP 

TERRI ANDERSON reports 
from the HMV conference, 
Selsdon. 

theme of the campaign - more 
records, more tapes and more 
discounts — and which take some 
centle digs at their retail opposition, 
e.g. more your price than Our Price; 
more willing than Virgin; more soul 
than Boots, and more RPM than 
WHS. 

Gray also introduced the new 
range of graphic designs which will 
give all HMV shops a clear family 
identity, and which — with their use 
of brilliant neon colours and bold 
lettering — are intended to bring the 
company's image bang up to date. 

Price Drop 

endorsed 
DURING THE open session f0r 
sales managers' discussions with the 
directors there was strong support 
for the current Price Drop 
campaign. It was agreed that it was 
"creating interest" through all 
sections of the buying public, and 
the managers asked that it should be 
continued. However, MD James 
Tyrell and operations director Brian 
McLaughlin pointed out, HMV's 
various selective discount campaigns 
were intended to last for certain 
periods only for the sake of impact. 

On the subject of the change in the 
kind of stock carried by HMV, 
several managers commented that 
the chain was becoming more and 
more of a rock music store — 
because that sells best. 

Tyrell responded: "At the end of 
the day we have to make a profit, 
but HMV is still about carrying the 
largest selection of music on the 
market today, consistent with a 
stock turn which gives us 
profitability." 
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new album 

MARIE, MARIE, 

Don't miss this album, featuring the . 
hit single 'Marie, Marie' and his J 
latest single 'Shooting Gallery'. r t t 
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Little new on the 

US retailing scene 
A REPORT on their visit to US retail outlets was presented by lan 
Gray, marketing director, and Brian McLaughlin, operations 
director, who pointed out that the relatively much greater size of 
"these usually high ccilinged, one-floor places" gave much better 
scope for display than is possible in most UK shop premises. 

Despite a strong view in the US trade (as there is here in the UK) 
that video product should not be discounted the way that tapes and 
records have been, at least one big Las Vegas store was found to be 
offering video cassettes at 20 per cent off. 

Generally speaking, Gray and McLaughlin felt, the HMV chain has 
little to learn from these US operations — a view strongly supported 
by conference guest speaker Ed Khoury (head of Capitol's retail arm 
in the US) who said that most big US retailers had done little that was 
new or interesting with their shops for 10 years or so. 

Too few Eighties buyers 

being bom says Judd 

IN A talk on the demographics of 
the record market, Bill Judd, EMI's 
business planning manager, 
revealed; "The kids who should 
have formed the market base in an 
Eighties creative/selling cycle have 
not been, and are not being, born." 

Population decline in the 
Seventies means fewer teenagers 
around in this decade to buy 
records, or to form a new creative 
push in music — as happened in the 
Sixties and again in the Seventies. 

Judd remarked that the Beatles 
equivalent of the Eighties has 
probably already been discovered 
(and he hazarded a guess that the 
Police might fit that niche). If the 
latest generation of record buyers is 
going to come up with another 
musical Messiah of its own it only 
has a couple of years in which to do 
so, Judd thinks. He also predicted 
that by the mid-Eighties the market 
will have swung firmly back to being 
album rather than single oriented. 

TV ads and HMV showcase 

display for Parsons' IP 
TO LAUNCH the new Alan 
Parsons Project album, The Turn of 
a Friendly Card, TV advertising will 
be used, but the arrangement for this 
will be unusual in that the four 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Chipping 

NORTON 
studios 1 

24 Track 
Fully Residential 

" The Best in the Country " 

TEL: (0608) 3636 

separate slots have been bought on 
LWT in association with Project 
member Eric Woolfson, and his 
Woolfsongs company. The ads will 
go out on October 31, and 
November 2, 7 and 9. 

Between October 20 and 24, and 
again between November 3 and 7 
commercials will be heard on 
Capital Radio to the effect that the 
entire album is being played in Our 
Price shops between certain times on 
the two Fridays (October 24 and 
November 7). There will be a 
window display in the Charing Cross 
branch of Our Price. 

From November 4 to 11 HMV is 
giving its prestigious Oxford Street 
store window over to the album, and 
part of the display will be the stained 
glass window which is pictured on 
the album sleeve. While the display 
is on the store is also offering 
customers a chance to use specially 
erected listening booths. 
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Joe Boyd side-steps 

production to set 

up Hannibal Records 

PROOI P IOP Drw/H npvf 

RCA chooses 

Pickwick 
RCA HAS signed a new deal for 
distribution in Eire through 
Pickwick. 

The company has been without 
distribution in Eire since the closure 
of Solomon and Peres' Dublin 
branch until the new arrangement 
was sealed last week by Brian Hall, 
RCA UK's international export 
manager, and Pickwick Ireland chief 
Shay Hennessey who was previously 
general manager for Solomon and 
Peres in Dublin. 

All RCA product Is being made 
available through the deal and was 
showcased last week at the Dublin 
trade show from October 14 to 16. 
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RISKING THEIR necks for their 
company. Phonogram's A&R 
manager David Bates (top), 
marketing manager Tony Powell 
and product manager Bob Fisher 
recently risked all in order to be 
photographed with this monster flag 
advertising The Teardrop Explodes' 
new LP, Kilimanjaro. The flag still 
hangs from Phonogram's building 
and there were no injuries. 

Island set for 

video launch 
Island records looks set to 
move into the video software 
market, with the announcement that 
it is seeking distributors for some of 
its film product. 

A release reveals plans to bring 
out the forthcoming Island 
International film, Countryman, on 
video cassette before theatrical 
release. It features Bob Marley who 
provides not only the music but also 
a narrative thread. The release says 
that Island Records in New York is 
interested in meeting video 
distributors for America and the 
rest of the world. 

Other titles that look likely to be 
released are Bob Marley & The 
Wailers Live, produced by promo 
man Scott Millaney; Grace Jones at 
Roseland; Traffic Live at Santa 
Monica; Toots & The Maylals — 
Black Uhuru in Concert and Third 
World's Prisoner In The Street as 
well as Rockers and The Harder 
They Come. 

Musical 

iffP, Chairs 

3 
ERIC HALL has resigned as 
managing director of Rocket Music. 
His successor has not yet been 
named . . . Ralph Simon and Ron 
Schiff appointed directors of 
Maytop Ltd, the operating company 
of Battery Studios, part of the 
Zomba group of companies . . . 
Jacky Moini formerly with Radio & 
Record News to DJM as creative 
services manager, responsible for the 
co-ordination of marketing and 
sales, and for "the overall visual 
direction of all company product" 
. . . Ginny O'Sullivan rejoins DJM 
— after a spell at TRL — as 
product ion/international manager 
. . . Maurice Schneider to Sire 
Records as promotions director. He 
has previously worked in 
promotions for WEA, Charisma 
and EMI . . . Jerry Boardman to 
financial controller PRT based at 
Mitcham . . . Ros Grugeon, 
formerly press officer at Jet Records 
is to work on an independent basis in 
association with Keith Altham 
Publicity. Acts represented by Ms 
Grugeon include ELO and Ozzic 
Osbournc and Gary Moore . . . Ray 
Cooper moves from Jet to Island as 
sales manager, replacing John 
Knowles. 

PRODUCER JOE Boyd next 
month launches a new record 
company called Hannibal 
Records to be distributed 
outside the US by Island. 
Hannibal is based at Island's 
New York and London 
offices. In the US, 
distribution will be handled 
by The Antilles/Mango 
Distribution System. 

Hannibal's first UK releases will 
be albums by Kate & Anna 
McGarrigle, Geoff Muldaur and the 
New York jazz/punk band Defunkt. 

"I'm intrigued by the collapse of 
the record industry," says Boyd. 
"It's a good time for independents 
since the majors aren't spending any 
money. Poverty is a great equaliser." 

The emphasis for Hannibal is on 
making low budget albums with 
working bands, together with 
occasional issues of 'classic' LPs 
from the past. 
• A NEW rock and roll and 
rockabilly label, Chick-A-Boom 
Records is to be launched this month 
by record dealer and disc jockey 
Chris Barnsby, who runs The 
Record Shop in West Slreet, Sulton. 

First release will be a single from 
the band Yakelty Yak, Please Don't 
Ask (CHICK 001), out on October 
31.1 Wanna Be A Ted by Vernon & 
The Gls on Chick-A-Boom's 

§ 

recently acquired Billygoat label 
follows on November 5. 

Distribution is through Mainline 
and Tonal Records. Contact: Chick- 
A-Boom Records, 27 Egmont Road, 
Sulton, Surrey. Tel: 01-643 3565. 
• DODGE RECORDS and Dodge 
Music have been set up by Peter 
Lingard (manager of the band 
Dodge), Phil Simmonds and Mike 
Slock. Distribution is through 
Pinnacle and first product is Singing 
Bingo by Dodge, released October 
24. Contact: Dodge Records, 56 
Church Road, Upper Norwood, 
London SE19 2EZ. 

Levy dies 
JACQUES LEVY, chairman of the 
Association of Professional 
Recording Studios, died suddenly on 
Friday. His professional association 
with recording went back to the last 
war (when he was among British 
technicians who examined the first 
recording machine to be captured 
from the Germans) and beyond. 

Python LP is 

unacceptable 

says ITCA 
MONTY PYTHON'S con- 
troversial album, Monty- 
Python's Contractual Obligation 
Album has been declared 
"unacceptable product" by the 
Independent Television 
Companies Association. 

At the end of September they 
banned TV advertising of the LP 
on the grounds that it was 
"crude in the extreme". 

Now they have stepped in to 
prevent Virgin retail stores 
featuring the famous Monty 
Python Liberty Belle theme 
music for a series of ads for 
Capital Radio. A few seconds of 
the theme was to be used in the 
radio ad which advertises five 
Charisma albums including the 
Contractual Obligation LP. But 
the ITCA said this gave too 
much prominence to a product 
they had deemed 
"unacceptable". 

Birmingham's BRMB station 
is refusing to play the Monty 
Python single, I Like Chinese, on 
the grounds thai it might upset 
the large Chinese community in 
the city. Meanwhile Boots 
record departments, have 
stickered the album "The 
contents may offend some 
listeners." 

Members of the Monty Python 
team are being allowed on BBC 
TV for appearances on Top Of 
The Pops, Friday Night Saturday 
Morning and the Parkinson 
programme. 
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Leahy revamps 

GTO and Mike 

Smith quits 

GTO BECOMES the latest 
company to streamline its 
operation and in a revised 
deal with CBS, it will rely 
heavily on the major for 

. marketing and promotion. 
Director and general manager 

Mike Smith has resigned as a result 
of the changes and redundancy 
affects promotion manager Paul 
Clark, and his assistant, 
administration manager Ken 
Healey, and an office junior. Dick 
Leahy continues to head the 
company as managing director and 
his reduced staff includes Mike 
Peyton, responsible for marketing, 
promotion and international, A&R 
manager Paul Kinder and Jan 
Leary, head of press and creative 
services. 

"I decided to look afresh at what 
we're doing now that we are a CBS 
owned company and a joint venture 
with a major seemed to be the logical 
answer," says Leahy. 

"It reflects the nature of business 
in the Eighties for a small company 
like us that we needed to be a large 
company some of the time and yet 
did not have enough releases to keep 
the staff busy all the lime." 

Leahy rejects the suggestion that 
GTO has become merely a 
talent/production source, saying: 
"We are more like a hybrid, 
managing the recording careers of 
several artists and we will be very 
involved in the promotion of their 
records. 

"Our artists will have the benefit 
of working with a small company, 
then when at the release stage, they 
will have the strength of a major 
behind them." 

The artist rosier continues to 
include Dana, The Dooleys, 
Heatwave, Billy Ocean, New Musik 

and Tot Taylor. 
It seems unlikely that GTO will be 

adding to the roster in the near 
future and Leahy comments: "The 
changes will give us lime to work 
with our current artists and the next 
time we sign someone, it will be 
because we feel we have to." 

Leahy also scotched rumours 
linking him with more than one top 
job elsewhere in the industry. 

"In the reasonable term, not just 
the short term, I don't see it. I 
wouldn't have made these changes if 
1 wasn't prepared to carry out the 
philosophy. I still think there's a 
great future for small companies but 
organised properly." 

Smith's own plans include a 
musical being written with John 
Lodge, of the Moody Blues, with 
whom he wrote two songs for the 
group's latest album. 

Describing his reasons foi leaving 
GTO, Smith says: "A situation has 
arisen where there were basic areas 
of disagreement as to how Dick 
Leahy and myself saw GTO 
functioning as a company in the 
future. There were policy decisions 
about to be made which would 
affect my long term involvement 
with the company. 

"My future long term plans have 
yet to be formalised, but 1 will be 
expanding my former management 
and publishing interests along with a 
return to active involvement in the 
film world." 

Smith claims the publishing rights 
to two major forthcoming albums 
for his Yellow Balloon Productions 
and intends to expand the 
acquisition of rights in the video 
field. For GTO he will be travelling 
with The Dooleys to Japan in 
February and will follow through 
deals made in the Far East. 
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ATA launch parly for his new Warwick album. Stepping Stones, (WW5091), 
Adrian Brett was presented with a gold disc for his first album with the label. 
Echoes Of Gold. Pictured (I to r) are: Ian Miles (group managing director 
MSD), Adrian Brett, Anne Miles (joint managing director MSD), Jed Kearse 
(A&R manager), Ben Godboh (director sales and marketing). 

EMI studio auction 
THE MOST expensive roll of loo paper in the world left a unique 
auction of studio memorabilia at EMI's Abbey Road Studios last 
Friday in the possession of a studio manager from Coventry. Barry 
Thomas, of Horizon Studio, bought the last remaining roll of shiney 
loo paper (with EMI printed on every sheet) for £85. Apparently, the 
studio had changed to soft tissue at the request of the Beatles when 
they were recording there. 

Total receipts from the sale, at which the less glamorous lots were a 
wide range of studio equipment from multitrack consoles to old valve 
microphones, amounted £100,000. Abbey Road studio manager. Ken 
Townsend commented: "It really was a great success and the only 
disappointment to me was some of the bids for the equipment used by 
star names. It goes to show that while autographs and souvenirs have 
great value the equipment used by stars doesn't really increase in value 
at all." 

Eurovision contest 

rules changed 

Distributed by.Stage One (Records) Ltd. 
2Kings Road, Haslemere. Tel.0428 53953. 

TWO SIGNIFICANT alterations 
in the rules for next year's 
Eurovision Song Contest arc a limit 
of two song submissions per 
company and one song per writer. 

The closing date for entries for the 
eliminating A Song For Europe 1981 
contest is November 14, on which 
date all submissions must be 
delivered to the Music Publishers 
Association office by 5 p.m. 

Each song must be submitted on a 
separate cassette, recorded at the 
beginning of the tape, and eight 
typewritten copies of the lyrics must 
accompany each entry. Only the 
song title may appear on the cassette 
and lyric sheet; no other 
identification is permitted. In the 
case of music publishers with 
subsidiary companies, each 
subsidiary may enter a maximum of 
two songs and each song submitted 
must not exceed three minutes in 
duration. 

Submissions will be auditioned by 
the MPA selection committees, 

which will choose 24 songs to be 
forwarded to the BBC. Up to eight 
songs will then be selected by a 
committee of two members 
nominated by the British Academy 
of Songwriters, Composers & 
Authors (BASCA), two nominated 
by the MPA, and four nominated by 
the BBC. 

The decision of this committee 
will be announced at the MPA 
Christmas luncheon on December 
16, and the finalists will perform 
their entries live on the Song For 
Europe transmission by the BBC 
between March 9 and 13, 1981. The 
winner will represent the UK in the 
Eurovision Song Contest in Dublin 
on April 4 next year. 

Entry forms and copies of the 
contest rules and conditions of entry 
have been circulated to MPA 
members, and additional entry 
forms may be photo-copied or 
obtained from Louise Barber at the 
MPA office. 

News in brief... 

WISHBONE ASH release a new live 
album on October 24 entitled Live 
Dates 2 — following their first live 
album released in 1975. Featuring 
dates from the 1976 New England 
Tour through 1980 Blowin' Free 
dates, the first 25,000 copies will 
contain a free album containing a 
further seven live tracks. The band 
are currently in the studio rehearsing 
for a new album to be produced by 
Police producer Nigel Gray. 
UB 40 release their third douhlc-A 
sided single this week, entitled The 
Earth Dies Screaming/Dream A Lie 
on the independent label Graduate. 
It is produced by the band and is 
available on both 12 and seven inch 
formats. 
TO COINCIDE with the release of 
Stanley Kubrick's film the Shining, 
Gem Records is releasing a single of 

the same name by 1 Shinko 
(formerly known as Zodia Bells). It 
is written by Kenny Young from Fox 
and Yellow Dog. 
THE UK Subs release a new single 
this week entitled Party In Paris on 
Gem Records. It is on yellow vinyl 
and produced by Mike Leandcr. The 
band embarks on a UK tour to back 
up the release. 
FOLK LABEL Topic Records 
releases an hour-long compilation 
this week, featuring Martin Carthy, 
June Tabor and Five Hand Reel, 
among others — while the album 
also retails at £2.99. 

Entitled The Good Old Way, the 
album contains 18 tracks. 'The 
release coincides with the company 
moving to larger premises in North 
London as it celebrates its 40-year 
career. 

PRS granted 

three 

injunctions 
THE PERFORMING Right Society 
was granted three injunctions on 
October 15 for infringement of PRS- 
protcctcd music. 

The injunctions arc against A.W. 
Blows Ltd. of Dagcnham, Essex, for 
the unlicensed use of a radio in a 
shop selling radios, records, etc., 
and the works cited are Angel Eyes 
and I Can't Stand Losing You: A. 
Bartlett of the Inn On The Mere 
motel and restaurant, Ormskirk, 
Lanes., for the unlicensed use of a 
juke-box (Cars, Bang Bang, Duchess 
and Message In A Bottle), and Tony 
Holltngsworth Public Houses Ltd. 
at the Tidal Basin Tavern, London 
E.16, for the unlicensed use of a 
record player accompanying topless 
go-go dancers. 

Now Hitches 

leaves WEA 
WEA IS now without three board 
members holding what any record 
company would consider to be key 
executive positions. Since the 
departure of John Fruin, David 
Clipsham and — at the end of last 
week — Mike Hitches, the company 
is working without a managing 
director, a marketing director, and a 
director of operations at the 
distribution depot in Alperton. 

On Monday last week Hitches 
resigned from his position "for 
personal reasons". He joined WEA 
in 1977 as director of sales, and was 
later given overall responsibility for 
the Alperton operation. 

Costello 'ban' 
ANOTHER MCPS ban has been 
imposed on imported copies of an 
album from America. This lime it is 
Taking Liberties by Elvis Costello, 
manufactured in the USA by 
Columbia Records Inc. (American 
catalogue number: Columbia JC 
36839), The ban has been made at 
the request of Plangent Visions 
Music Ltd., exclusive licensees of the 
musical copyright works contained 
in the LP. 

EMG newsletter 

re-launched 
LADY BEECH AM, widow of Sir 
Thomas, is to re-launch the 
subscription magazine The EMG 
Newsletter which collapsed with the 
fall of its parent shop, EMG 
Gramophones, Soho Square, 
London, in July. 

The Newsletter, which was 
celebrating its 50lh anniversary this 
year, was placed in the hands of 
liquidators along with the shop. The 
trademark EMG Gramophones wenx 
to the mail order firm Sounds 
Ahead, and in response to overtures 
from musical friends, Lady 
Beecham stepped in to revive the 
Newsletter. 

"We have been inundated with 
letters of support and 
subscriptions," Lady Beecham said. 
"The /Vewy/e/rer provided a valuable 
service and will continue to do so." 
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African sound mmm to Loniin 

LAGOS HAS come to 
London and intends to press 
home this fact among record 
retailers by running a dealer 
competition to coincide with 
a concert lour by the label's 
first UK signing, Hammalan. 

Lagos Inlcrnational Records is the 
first wholly-owned major Nigerian 
record company to be formed 
outside Africa. The parent company- 
is the Punch Organisation of Nigeria 
— which has interests as diverse as 
newspaper publishing and food 
manufacture. The corporation also 
owns Skylark Records, which offers 
the new UK-based Lagos label a 
stable of live and recorded talent. As 
well as working on its main aim of 
making contemporary and 
traditional Nigerian music widely 
available in the UK, Lagos will be 
able to arrange tours and festivals in 
Nigeria and other African countries 
for European artists. 

Lagos label manager Keni St. 
George explained: "We want to 
expose African based material here; 
what reggae did here 10 years ago we 
could do with this music in time. We 
are not releasing ethnic albums of 
native songs, because we arc a 
different society, but, after all, disco 
music is based on those monotonous 
African beats. We want to introduce 
the popular music of Africa in its 
raw state. And we will be taking 
what we create here back to Nigeria, 
where people are becoming very 
aware of pop to the extent that 
native music is suffering. 

"There is some incredible talent in 
Lagos, but you need to be 
adventurous to brine the music here 
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THE LAGOS team are (left to right) Ricky Hopper sales and marketing 
director; Olu A boderin, chairman of Punch; Gloria Dale, head of publicity 
and promotions; and Keni St. George, label manager and head of A&R. 
— which companies which had or 
have Nigerian operations, such as 
Decca, Philips and EMI, were not." 

One Nigerian artist whose product 
will be getting UK release for the 
first lime soon is Christy Essicn. In 
her own country she is undoubtedly 
a star, each of her albums selling 
around 100,000 copies. Lagos will 
most probably decide on an 
introductory compilation taken 
from product and catalogue she 
already has with Skylark. St. George 
and his colleague Ricky Hopper, 
director of sales and marketing for 
Lagos, arc well aware of how 
carefully releases must be planned 
when attempting to break into an 
established market with a new idea 
and with music which is not going to 
be easily slotted into the accepted 
pop or rock categories. 

That is why a compilation will 
probably introduce Essicn to the UK 
public and will later be followed by a 

new LP specially made for the label. 
St. George describes the music 

business in Nigeria (which is moving 
rapidly towards being able to offer 
as good recording facilities as 
anywhere in Europe or the US and 
which has a very big record market 
of its own) as being "full of 
potential, but not very 
sophisticated". 

A great deal of money can be 
made there but the military 
Government will make it difficult 
for anyone, particularly companies 
based abroad, to get any profits out. 
This is why the other side of Lagos' 
operation exists — to help those 
entrepreneurs here who want to 
export live or recorded music to 
Nigeria, and other African 
countries. 

The small Lagos staff, (and the 
man who heads the company which 
is financing the new label. Chief Olu 
Abodcrin, chairman of the Punch 

Organisation) are enthusiastic, but 
realistic. As St. George remarked, 
the basic rhythms and many of the 
instruments used in African music 
have some familiarity for the 
Western ear, but the sound of 
modern African pop music may 
come as something ol a surprise. 

"We arc starting in a limited way; 
opening the door slowly. It took 
reggae 10 years to become 
artistically credible and financially 
viable." 

Lagos will approach the market in 
three main ways: issuing 
compilations by artist; issuing 
compilations by area, since the type 
of music varies a great deal from one 
area to another: and making 12-inch 
singles to act as samplers. A disco hit 
of a song in the Yoruba language is 
not. Hopper asserted, out of the 
question. 

The label is also hoping to 
establish itself quickly as one which 
can offer home-grown as well as 
imported talent. Hammalan is 
proving itself as a first signing, with 
the discos and a number of local 
radio stations showing interest in the 
single, Nitc Of Bliss. 

It is to back up the launch of this 
band that Lagos has arranged a 
dealer promotion to run through 
next month. The label's distributors, 
Spartan, will include a draw coupon 
in deliveries of the upcoming 
Hammatan album, titled 
Chameleon. The draw takes place at 
the end of next month and the 
winner will receive about £1,500 
worth of Pioneer hi-fi equipment. 
There will also be consumer pop 
press advertising and a disco 
competition involving a national 
daily is also being arranged. 

Licence 

query 
RECORD RETAILERS arc by 
now probably all well aware that 
a Performing Right Society 
licence is required if records or 
tapes are being played to 
customers in the shop. 

However, the need for a 
licence to play a radio is less 
likely to be generally understood. 
Norman Stone, of the Record 
Parlour, Kingsbury, is one dealer 
who asked for clarification of the 
rules here; particularly why, 
apparently, the PRS wanted a 
second fee from radio users when 
it had already received a 
performing right fee from the 
radio station which was 
broadcasting the music. 

Michael Hudson, PRS head of 
licensing for performance, 
pointed out that the broadcasting 
and performing of music were 
dealt with as separate acts. 
The radio stations are licensed to 
"broadcast music to individuals 
in a domestic situation". If the 
setting is "more than domestic" 
(even if it is an office party held 
in your own home) a licence fee 
must be paid — the tariff being 
set out according to place (shop, 
factory, office etc) and number 
of people who can hear the 
broadcast. 

For a record shop to play 
music on the radio to customers 
constitutes, by law, a separate 
public performance to the 
broadcaster's transmitting it to 
that receiver in the first place, so 
a separate fee is payable. Hudson 
points out that "this is a very 
long-standing provision in our 
law," decided in a lest case in 
1935. 
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London's label closes down after 33 years 
. ...     ^ via u,»th Finkelstein and Burnie Fidler, 

From RICHARD FLOHIL 
TORONTO: London 
Records, one of Canada's 
oldest companies in the 
music industry, is going out 
of business. 

But officials at the Montreal- 
based company, including president 
Fraser Jamieson, are saying nothing, 
referring all questions to Racal 
Industries in Britain. 

London was formed 33 years ago 
to distribute the UK Decca lines in 
Canada. The company grew strongly 
over the years, adding the 
distribution of a number of 
American and Canadian lines, 
building three strategically located 
warehouses, and owning and 
operating a pressing plant. 

With the sale of Decca's repertoire 
to PolyGram, London in Canada 
simply became an untenable 
proposition. Industry word has it 
that the pressing plant needed 
additional investment for new 
equipment and none of the lines 
distributed by the company were 
strong enough to ensure continued 
operation, once the Decca product 
was removed. 

Nolans break 

Japan's top 

10 monopoly 
From BERT TANIMOTO 

TOKYO: The Irish singing sisters, 
The Nolans, arc here until October 
31 on a promotional tour organised 
by their Japanese record outlet, 
Epic/Sony. 

The five girls, who has a No. 2 hit 
in the UK with I'm In The Mood For 
Dancing, will be appearing as guests 
on all the major radio and TV 
variety shows and will be extensively 
covered in the music press. 

I'm In The Mood For Dancing 
was released here in late July and is 
currently in the top 10 with over 
300,000 copies sold. Epic's six-song 
Nu Disc, which features the song, is 
also doing well at over 70,000 sales, 
making it a genuine hit of mass 
appeal to both foreign and domestic 
music markets, according to an Epic 
spokesman. 

"It is very rare for a foreign act to 
break the top 10 here and sell this 
many records," he commented. 
"We feel the Nolans have proved 
their mass appeal and we want to 
market them to the general 
audience, even to the people who do 
not normally buy records on a 
regular basis. 

"For this reason, we haven't 
restricted this promotional tour to 
just music-orientated programmes 
as is usually the case when foreign 
artists visit Japan." 

Labels distributed by London 
were notified by letter that the 
company intended to "wind down" 
operations. Some 200 employees are 
being let go and operations will 
terminate at the end of the year. 

Ken Verdoni, vice-president of the 
company, also refused comment, 
except to say that the pressing plant 
had been sold. 

"It's a shame. London was one of 
the strongest companies in Canada 
in its day and it's sad to see it go," 
he said. 

No buyer for the pressing plant 
has been identified, but a price tag 
of SI million (£358,423) is 
rumoured. 

THOR EATON, multi-millionaire 
member of the family which owns 
Canada's largest chain of 
department stores, the T. Eaton 
Company, has gone into the record 
business. 

In partnership with Kenneth 
Walker, one-time rock festival 
promoter, he has formed Grand 
Entertainment Corporation. The 
company announced future plans 
for video product, but opens with a 
record division called Grand 
Records. 

The label was launched with the 
release of Come With Me, a new 
single and album from Nana 
Mouskouri. Capitol-EMl of Canada 
will distribute the line, which will 
specialise in what Walker describes 
as "adult contemporary music". 

Dateline: 

Toronto 

A number of Canadian record 
industry veterans are involved with 
the new label, including John 
Williams, for 17 years with CBS 
Canada and mostly in A&R 
capacities in Quebec and Ontario. 
He has latterly been with Gary 
Sailer's ill-fated Direction Records, 
and with TeeVee/Cachet, a TV- 
promoted label owned by the Global 
TV network, and recently closed 
after mounting losses. 

Also involved with Grand Records 
are Frank Daller, who has been 
appointed national promotion 
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CARACAS: Helga Moslcner has 
been appointed general manager of 
PolyGram Discos S.A. Caracas- in 
succession to managing director 
Harry Alex, who at 60 will be 
retiring shortly after an 18-year 
music career in Venezuela. 

Moslener, 35, has been pop label 
manager at Polydor S.A. Venezuela 
(recently renamed PolyGram 
Discos) for the past eight years. 

Born in Hamburg, she had earlier 
spent two years studying Spanish in 
Venezuela and, prior to her 
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manager (a function he fulfilled with 
Quality Records until recently), and 
John Murphy, long-time RCA 
Canada promotion man, who has 
been named national marketing 
manager after a spell heading his 
own company, J. Murphy Music 
Marketing Services. 

RPM MAGAZINE, which has been 
the news weekly for the industry in 
Canada for 16 years, has cut back 
publication to once every two weeks. 
Publisher and editor Walt Grcalis 
said the move was forced by lack of 
advertising revenue. 

In an editorial, Grealis pointed 
out that the Canadian record 
industry has been seriously affected 
by sales declines and had instituted 
economies in both staff and 
advertising budgets. 

"Hopefully, this slump is 
temporary," Grealis told his 
readers. "We will return to weekly 
publication when it ends and when 
our industry is better organised." 

ROUGH TRADE, Canada's 
"senior" new wave band (around 
since the mid-Seventies) has signed 
with True North Records. 

The label, owned by Bernie 

Finkelstein and Burnie Fidler, is 
distributed by CBS, and its artists 
include Bruce Cockburn and Murray 
McLauchlan, both solo artists 
managed by the owning duo. 

In another recording 
development, the Good Brothers, 
who have won many awards as 
Canada's leading country band, 
have left RCA after five albums. 

The group will now record for 
Solid Gold Records, an A&M- 
distributed label owned by Neil 
Dixon and Steve Propas, the band's 
managers. 

First product from the label, a 
self-titled album by the group 
Toronto, went gold in Canada. 
Dixon and Propas expect similar 
results for the Good Brothers' first 
album for Solid Gold, a double live 
set due in the late autumn. 

DISCO IS not dead, but merely 
twitching vigorously. Funkytown, a 
single by Lipps Inc., has now sold 
200,000 copies in Canada, the first 
double platinum single this year. 

The album from which the single 
was taken, Mouth To Mouth, is 
approaching 100,000 sales, and the 
rumbling noise is the sound of 
PolyGram staffers cheering! 

Dealers cut back after 

WEA price rises 

HARRY ALEX (left) welcomes Helga Moslener as the first female chief 
executive at PolyGram Record Operations with PRO vice-president Henk Th. 
Hoksbergen also present for the occasion. 

Promotion for Moslener 
assignment in Caracas, she was a 
member of the public relations and 
pop artist promotion departments at 
Polydor International, Hamburg. 

Alex is returning to his native 
Germany, where he began his career 
with Siemens as a trainee in 1950. He 
joined Deutsche Grammophon 
Gesellschaft in 1958 as a sales 
promoter and organisational 
specialist, and his Venezuelan career 
started in 1963 as head of DGG's 
record activities within Siemens 
Venezolana S.A. 

Guys'n' Dolls 

go Dutch 
From SUE BAKER 

AMSTERDAM: Following its 
success in re-promoting Don 
McLean to a British audience via a 
direct contract here, EMI Holland is 
hoping to emulate the procedure 
with Guys 'n' Dolls, who were 
signed direct back in the spring. 

Like McLean before his Crying 
hit, Guys 'n' Dolls have been quiet 
in terms of chart action for some 
time now, although their popularity 
continues undiminished in Holland. 

Their first single under their 
Dutch deal did very well here and 
they have since had a second single 
and album out, produced and 
arranged by Gerard Stellaaird and 
Rob dc Nijs. 

From TAN BOON PENG 
KUALA LUMPUR: Dealers 
throughout the country greeted 
WEA records Malaysian's latest 
round of price increases and lower 
dealer margins by trimming orders 
by between 10 and 15 per cent since 
August. 

WEA's revision of prices on all its 
LPs and pre-recorded cassettes — its 
first since commencing operations 
here in mid-1978 — was badly 
received by the retail trade, which 
was required to replace its 29.9 to 35 
per cent profit margin with a lower 
one of 22.51 to 31.82 per cent on the 
same stock. 

The increase, while making 
substantial reductions in dealer 
margins for nearly all categories, did 
have a smaller rise in the RRP on 
pre-recorded cassettes in the hope of 
attracting more sales for this 
configuration. And in the 
international repertoire category, 
the prices by pre-recorded cassettes 
have actually been lowered. 

WEA has also created a new 
category by introducing back 
catalogue and re-issues of 
international repertoire records and 
tapes under a budget pricing scheme. 
The wholesale price of a locally 
pressed LP in this category is $8.50 
(£1.66), with an RRP of $11.50 
(£2.25), and $7.50 (£1.47) for a 
cassette (RRP $9.95 or £1.95). 

"Admittedly, we have incurred a 
loss in our sales as our prices are 
now much higher and thus the 
dealers are showing their dismay by 
taking less," commented WEA sales 
manager Eddie Goh, who attributed 
the general increases to the spiralling 

price of oil-based raw materials and 
higher transport charges. 

"The trend now is for cassettes, 
and we know we can generate a 
bigger demand by keeping our price 
increases for this configuration to a 
minimum or by even reducing the 
price. Eventually the dealers will 
realise that their lost profits can be 
recouped with a higher sales figure 
in this area." 

In the locally pressed international 
repertoire category, the wholesale 
price of an LP has gone up from 
$11.60 (£2.27) to SI 1.90 (£2.33) with 
the RRP being retained at S15.50 
(£3.04), thus reducing dealer margin 
by 3.37 per cent. The wholesale price 
of a cassette in this category was 
revised from $10 (£1.96) to $8.60 
(£1.69), with the RRP being brought 
down from $13.50 (£2.65) to $10.95 
(£2.15). Dealer margin, however, 
has been revised from 35 per cent to 
27.33 per cent. 

An imported LP, which used to 
wholesale at $12.70 (£2.49), has been 
upped to $13.70 (£2.69) with an 
RRP of $17.25 (£3.38), an increase 
of 75 cents. Dealer margin in this 
category is down by 4.01 per cent, 
but cassette prices remain 
unchanged. 

Meanwhile, 30-day credit discount 
terms now start from $501 (£98-23) 
at five per cent from the previous 
level of $100 (£19.61) at two per 
cent. The ceiling for discounts under 
these terms has been raised from six 
to nine per cent. 

Cash discounts for payment made 
within 15 days of delivery range 
between two and 10 per cent from 
the previous four to 11 per cent. 

CAVAL1S RECORDS 
Produced by B Pagan & F Jones 
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