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They flew the Mag! 
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Europe's leading music business paper 
THEY FLEW the Mag to Midem! Delegates for the 15th Midem are pictured 

90p above boarding Music & Video Week's special charter flight to Nice last week. 
Official attendance figures for the festival have not yet been revealed. 

Midem: more 

business, 

less people 
From 

RODNEY BURBECK & 
NIGEL HUNTER 

CANNES: FEWER people doing 
more business seems to be the 
general impression from the 15th 
Midem, which opened here last 
Friday. 

Estimates of the number of 
participants varied from 20 per 
cent to 50 per cent less than the 
peak years, but organiser 
Bernard Chevry told a press 
conference on Saturday that he 
could not reveal official figures 
until (he closing day. 

The unusually fine, sunny 
weather of course was keeping 
some people out of the usually 
packed Palais des Festivals, but 
the fact that galas arc once again 
being held there suggests that less 
space was needed for exhibitors' 
stands. 

There is also a distinct lack of 
industry top brass — particularly 
from the major companies. EMI, 
for instance, is not represented at 
all; no-one from WEA is listed in 
the Midem guide and PoIyGram 
has a handful of executives 
working out of an apartment. 

And although (here is the 
usual good attendance in the 
main hotel bars, there is little 
excess in the form of lavish 
parties and gimmicky 
promotional giveaways. 

Chevry has attempted to bring 
some style back to the event by 
insisting on black tie dress for his 
opening night party and the galas 
— which this year have featured 
a high standard of 
entertainment, with 
performances by Billy Preston 
and Syreeta, James Brown and 
Gerry Mulligan. 

Chrysalis is one of the few 
companies with a large presence, 
and a promotional gig by its 
band Q-Tips won critical 
acclaim. RCA UK hosted the 
only official yacht party, with 
president Bob Summer present to 
celebrate the recent signings of 
deals with the Celebrity, Ensign 
and Scratch labels. 

But judging by the number of 
delegates listening to product on 
personal stereo cassettes in bars, 
walking the streets, on the beach 
— as well as in the booths — 
there appears to be a plentiful 
supply of material on offer, 
although at press time it was loo 
early to assess the quality or 
pinpoint any particular musical 
trend for 1981. 

BMRB PANEL TO 

BE DOUBLED AND 

CODE TOUGHENED 

THE CONTRACT to produce 
the official music industry chart 
has been re-signed with the 
British Market Research Bureau 
and at the same time strong new 
measures are' being taken to 
stamp out chart fraud. 

The panel of chart return dealers 
is being increased by 350 to 750, all 
of whom will be contracted to report 
anyone suspected of attempting to 
bring "unfair influences" to bear on 
the chart. 

The BPI's 97 member companies 
are being circulated with a new code 
of conduct—finally approved by the 
BPI Council last week after several 
weeks of consultations — which will 
require them "not to misinterpret 
the popularity of records", by 
agreeing to specific terms of trading. 

Companies contravening the code 
could be expelled from the BPI and 
their activities brought to the 
attention of the police, and they may 
be subject to censure, and made to 
pay a surcharge and/or costs. 

A committee of enquiry drawn 
from a panel of "qualified persons" 
— including Queen's Counsel 
barristers — will examine any future 

i 
A J MORRIS: "T;he code is now far 
superior to that of any other 
industry," 
allegations of chart fraud. 

Independent "field investigators" 
will probe reports of fraud and will 
be empowered with the right to enter 
the premises of panel dealers and 
examine their stock records to 
confirm the validity of their chart 
return diaries. 

A freephone will be provided for 

the use of anyone wishing to give 
information or initiate a complaint. 

BPI charts committee chairman A 
J Morris said last week that he 
believed that the music industry now 
had a code of conduct which was 
"far superior to that of any other 
industry". 

He added that work on revising 
the code was a "constant process of 
updating" and was "not a result of 
any TV programmes". 

The new code was being mailed to 
BPI members at the end of last week 
and each company must endorse it 
with the signatures of its MD and 
company secretary. Any company 
failing to sign it "will cease to be a 
member of the BPI". 

Asked whether he believed the 
new code would effectively stop 
chart fraud, Morris told MW: "This 
code in itself will deter malpractice 
and anyone contravening it will be 
taking huge chances." 
• See page 2 for further details. 

THE FIRST Video Extra, a 
regular monthly 
supplement inside Music 
& Video Week, makes its 
bow this week giving 
news, views and features 
on the fast-growing video 
industry. 

This issue concentrates on 
video and its relationship 
with the music industry, 
spotlighting record 
wholesaler S. Gold & Sons 
which has moved quickly 
to broaden its business 
into video distribution. 

We also present an A to Z 
guide of the leading video 
companies, their available 
product, prices and 
contact information — an 
indispensable guide for 
the record dealer moving 
into video. 

And we donate space to rock 
video producer/director 
Lindsey Clennel to 
express his own forthright 
views on how the video 
industry should develop 
and why the music 
business must not be left 
out. 

Video Extra also features a 
monthly video chart and, 
starting next month, a 
dealer guide to new video 
releases. 

STOP PRESS 

Griffiths resigns 
NEW YORK: RCA chairman and 
chief executive officer Edgar H 
Griffiths has resigned and will be 
succeeded by Thornton F Bradshaw, 
president of the Atlantic Richfield 
oil company and a member of the 
RCA board of directors. 

The surprise announcement came 
within days of RCA's recording 
record sales and revenues for 1980. 
Griffiths will continue with the 
corporation as a consultant for a 
five-year period, and as chairman of 
the board's finance committee at his 
full 5450,000 annual salary. 

CBS gaining ground as 

market fortunes change 
THE MARKET shares of the major companies altered significantly in the last 
quarter of 1980 with both EMI and WEA taking reduced percentages while 
CBS gained ground. 

In the albums market, CBS came out top company with 16.4 per cent; EMI 
second with 15.4 and WEA third with 10.8. K-tel was the only TV-promoted 
company to show in this pre-Christmas period with 5.4 per cent; and the joint 
Ariola/Arista company improved its position to 4.9 per cent from 3.8 per cent 
last quarter. 

In the singles market, EMI retained its lead as top company, but with a 
percentage reduced to 17.4 from 22.1, while CBS in second place improved 
from 12.8 per cent to 14.5; and WEA shared third place with Phonogram at 
10.1 per cent — the latter company doubling its market share thanks to 
successes with Status Quo and Eddy Grant. 

Stiff also showed in singles, after hits by Madness and Jona Lewie, with 4.7 
per cent, while Ariola/Arista improved on 2.9 to 4.3. Chrysalis also gained 
ground to achieve 5.7 per cent. 

In the leading labels section, CBS came first in the singles market with Epic 
second and EMI third; and in albums Epic was lop with CBS second and 
A & M third. 

Top corporate publishing company was Chappell and top individual 
publishing company was Warner Brothers. 
The market shares are based on British Market Research samples from the 
chart return panel. Full details on page six. 
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A new code 
RECORD COMPANIES, their 
staff and associates will be 
bound by the following 
conditions under the new code of 
conduct: 
• Records sent free to shops 
must be restricted to the 
particular record being 
promoted; 
• Items other than those 
specifically featuring the artist or 
record being promoted will be 
excluded from "sales aids" sent 
to shops; 
• They must not "authorise or 
be acquiescent" to the 
falsification of chart returns, or 
attempt to influence chart 
returns dealers or purchase 
recordings to "enhance" chart 
positions. 
• They acknowledge the right of 
the research agency to omit 
"suspect" records from the 
chart; 
• They must advise the BPI of 
any retail shops owned by their 
companies; 
• They will discipline any 
member of their staff who 
attempts to "illegally or 
unethically" influence retailers. 
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by 
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BPI renews BMRB 

charts contract 

THE NEW chart contract with the British 
Market Research Bureau marks the 
continuation of a long-term partnership 
between the BPI, BBC and Music & Video 
Week who provide the funds for the chart 
operation. 

This chart service will in future be known as 
"The British Record Industry Chart" and 
will continue to be published by Music & 
Video Week and broadcast by BBC radio 
and television. 

But charts committee chairman A J Morris 
revealed last week that the BPI had considered 
other forms of partnership and had been "very 
impressed" by a lender for the chart research 
presented by the Gallup organisation, 

"We came very close indeed to giving Gallup the 

contract," said Morris. "We were impressed by 
their method of electronically processing data 
but tests showed that they did not have 
sufficient capacity to meet our demands. 
BMRB's diary method eventually won out but 
we hope to look at electronic methods in the 
future." 

The contract with BMRB is "long-term" and 12 
months notice must be given should the 
partners decide that the service be offered for 
re-tender. 

"THE INTERIM compromise between the 
BPI and the MRS on mechanical royally 
payments following the abolition of RRP, is 
being based on dealer price until June 30" — 
see page four for full story. 

New rules on 

singles chart 

eligibility 

NEW CRITERIA have been set 
on how records qualify for a 
placing in the industry chart 
taking into account prices, maxi- 
rccords and cassettes. 

To qualify a record must have 
a trade price of between 50p and 
£1.25 (ex VAT) and must have 
no more than four tracks with 
one title (ic an A side) being 
prominent. 

It must feature only one act or 
artist and must have a maximum 
of 15 minutes playing time and in 
the case of a cassette single all the 
music must appear on one side of 
the tape only. 

No cassette will qualify for the 
chart unless there is a disc 
equivalent and if cassette and 
disc sales are to be added 
together the recordings must be 
"substantially the same". 

& 

•luxury 

The new single from new musik. 

Following 4 consecutive hit singles 

this is one luxury you can't afford to be without. 

L 

'Luxury' released next week in a full colour picture bag. 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

Phonogram launches 

mid-price tape series 
PHONOGRAM LAUNCHES a new mid-price cassette-only series, under the 
banner The Music Of, on February 13. All six acts in the first release are 
established names and the objective behind the series is to revitalise their back- 
catalogue; dealer price for the tapes is £1.98. 

Those appearing in the new series include Status Quo, lOcc, Rod Stewart, 
Demis Roussos, The Spinners and The Statler Brothers. Phonogram tape 
marketing manager Roy Wilkins says: "The tracks on these compilations have 
been taken from early albums and do not clash with Best Of or Greatest Hits 
collections, but provide an opportunity for emergent fans to sample the 
featured artists'earlier material." 

Special posters are being provided for dealers and anyone ordering all six 
cassettes will get a display prop. 

Warwick buys TV time 

for Hamilton album 
TV ADVERTISING, initially in the 
Anglia area from February 16, will 
promote George Hamilton IV's 
Country Classics, released by 
Warwick Records. The album, 
catalogue number WW 5101 
(cassette WW4 5101), features 20 of 
Hamilton's most popular recordings 
and retails to the public at £4.99. 

Another Warwick album, The 
Best Of Pal Boone (WW 5089, 
cassette WW4 5089), is to be re- 
tested in the HTV/Westward TV 
area from the same date. Originally 
released last August, the LP features 
22 of Boone's original hits. 

A new release from the company 

is Slay With Me by UK country 
performer Raymond Froggatt, 
although at the moment no TV 
advertising has been scheduled. 

Three new LPs have been lined up 
for Warwick's Parade label, which 
concentrates on military and 
ceremonial music: Old Comrades by 
the Royal Horse Guards and 1st 
Dragoons (PRD 2009), Tunes Of 
Glory by the Pipes And Drums And 
Military Band Of The Scottish 
Division School Of Music (PRD 
2014) and Salute To Abba by the 
Band Of The Royal Corps Of 
Transport (PRD 2015). 

BBC Radio claims big 

gains over Christmas 
BBC RADIO is claiming significant gains for its main music networks 
during the Christmas period. 

BBC research indicates that the daily patronage for the week 
including Christmas Day and Boxing Day rose from 12 per cent in 
1979 to 13.2 per cent (equivalent to 7,000,000 listeners) in 1980, while 
Radio Two's audience showed a leap from 10 per cent to 12.9 per cent 
(6,750,000). More people listened to Radio Four—7.7 per cent 
(4,000,000) compared to 7.2 per cent in 1979 — while Radio Three's 
audience remained at 500,000. 

Silk Cut country 
CIGARETTE COMPANY Silk Cut 
has laken over sponsorship of the 
annual Wembley Country Music 
Festival, this year set for April 18 to 
20. The previous sponsor was 
Marlboro. 

Festival promoter Mervyn Conn 
has scoured the sponsorship deal for 
the next four years. 

Turn to page 19 

for 

News extra 
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Polydor press 

and promo 

reshuffles 
POLYDOR HAS completed the 
restructuring of its press and 
promotion departments following 
the appointment of Arthur Sheriff 
as general manager, promotion and 
press. 

A company statement says: "A 
number of new appointments 
particularly in the promotion area, 
will mean greater emphasis and 
concentration on regional radio to 
back up the activities of the 
company's strike force." 

John Howson has been appointed 
deputy to Sheriff, with specific 
responsibility for TV, regional radio 
and Radio Two. 

Tony Bramwell continues to work 
for Polydor as promotion 
consultant, while Tim Prior, 
formerly a director of Claude 
Hopper Productions in Los Angeles, 
has been named senior promotion 
executive with responsibility for 
London-based radio stations. Joe 
Rcddington remains freelance 
promotion executive with 
responsibility for London-based 
radio stations. 

Andrew Archibald becomes 
northern area promotion executive 
and Chris Mason becomes southern 
area promotion executive. Thco 
Loyla has been appointed Midlands 
regional promotion executive with 
responsibility for Polydor disco 
promotion activities. 

The press department is headed by 
Andrew Hoy, assisted by Bill 
McAllister and Sharon Chevin. All 
the above mentioned report directly 
to Sheriff. 

Top talent 

post for 

McGrogan 
IN THE first staff changes at RCA 
since the arrival of MD Don Ellis, 
Tony McGrogan is promoted to 
head of artist dcvclopjnenl/liaison 
and will lead the direction of talent 
development for the company with a 
special interest in career building for 
new artists. 

McGrogan has worked for RCA 
for more than 10 years in sales, artist 
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T 
liaison and promotion which he 
latterly headed, and deputy MD 
John Howes, to whom he will 
continue to report, describes the 
appointment as "a major pan of 
company policy to consolidate and 
continue the expansion and 
acquisition of talent". 

As a result of the move, Jon 
Burton, currently TV promotion 
manager, becomes head of 
promotion with responsibility for 
national radio, all BBC and 
independent local stations and 
television. Stewart Grey, currently in 
charge of licensed label promotion, 
is newly promoted to regional 
promotion manager. He will oversee 
RCA's total regional operation from 
a base in Newcaslle-upon-Tyne. 

Hitches 

joins MSD 
MIKE HITCHES, until recently 
operations director at WEA 
Alperton, has been appointed group 
sales director of Multiple Sound 
Distributors. Hitches will report 
directly to Ian Miles, group MD and 
will be responsible' for group sales 
and distribution. 

Changes at 

Bronze in 

Bron's wake 
FOLLOWING LILIAN Bron's 
announcement (MlfJan 24) that she 
is setting up her own business, the 
following statement has been issued 
by Gerry Bron: 

"Following the departure of 
Lilian Bron, who is now pursuing an 
entirely separate career through her 
own companies and no longer 
represents Bronze Records or any 
company within the Bron 
Organisation, Gordon Simpson 
(formerly international manager) 
has been appointed international co- 
ordinator of Bronze Records 
assisted by Annette Jc/ard, 
international marketing assistant, 
and Joan Marindin, production 
assistant and international press 
liaison. Simpson reports to Gerry 
Bron, Bronze MD, who henceforth 
will be taking a more active and 
direct interest in Bronze 
International business than 
hitherto." 

Staff shuffle 

in DJM's 

field service 
IN WHAT is described as "a further 
extension of DJM's intentions to be 
extremely creative in the A & R and 
production areas, and less involved 
in marketing and sales," Stephen 
James has announced staff changes 
at DJM. 

The size of the field operation has 
been cut from five to two people: 
Jimmy Devlin, head of regional 
promotion, and Sieve Atkins who 
will work mainly on the retail and 
wholesale side in London and the 
South. Joining the company as A & 
R co-ordinator is Cherry Lill, 
formerly with PRT. 

Charisma re-signs 

Phonogram pact 

ENDING MONTHS of 
speculation Charisma Records 
has renewed its deals with 
Phonogram for the UK and the 
rest of the world, excluding the 
US. 

A new two-year pressing and 
distribution arrangement has been 
negotiated by PolyGram UK MD 
Ramon Lopez and Charisma MD 
Brian Gibbon. In parallel 
ncgotinlions, Phonogram 
International president for 
repertoire Aart Dalhuisen and 
Charisma chairman Tony Stratton 
Smith have signed a new three-year 
licensing arrangement for the world, 
excluding the US. Phonogram 
Canada, which formerly had a direct 
licence with Charisma, now becomes 
part of the new deal. 

Charisma's name has been linked 
with several companies, including 
CBS, following the discontinuation 
of negotiations about an equity 
participation between Charisma and 
the PolyGram group, and 
Charisma's announced intention to 
remain independent (see MIV, 
Novembers, 1980). 

Aart Dalhuisen comments: "The 
Charisma deal is as exciting to us as 
if we had signed a new label, after all 
the recent uncertainties. 

"Charisma's creativity has 
continued to run at a high level, with 
many good new projects in 
development. Peter Gabriel made an 

-Ti 
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PICTURED CELEBRATING the successful conclusion of lengthy 
negotiations for the renewal of Charisma's links with Phonogram are (left to 
right) Bas Hartong, Phonogram International international A&R manager; 
Aart Dalhuisen, Phonogram International president for repertoire; Tony 
Sratton Smith. Charisma chairman; Leo Bouwer, Phonogram International 
A&R and finance and administration manager; Brian Gibbon, Charisma MD, 
Tony Seddon, Charisma's lawyer; and Henk Willem van den Berg, 
Phonogram International senior counsel, legal department. 
important international 
breakthrough in 1980, and coupled 
with the enormous success of 
Genesis, this was a deal we clearly 
wanted to keep." 

Charisma's licensing 
arrangements with Phonogram 
International have been in operation 
for 11 years and Stratton Smith says: 
"It was difficult having to 
disappoint certain other friends in 
the industry who had shown real 

enthusiasm for working with us. 
"In the final analysis we are 

accustomed to working with 
Phonogram, its systems and its 
personnel. Values grow out of a long 
relationship that are more than 
purely commercial. We have 
achieved a great deal together and 
where there are problems in a 
particular territory- we have always 
been able to solve them in a 
reasonable and practical manner." 

* 
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Hopkins takes 

over at 

Basing Street 
THE NEW MD of Island s 
Basing Street Studios 5s Doug 
Hopkins, who set up — and then 
managed for four years — the 
RAK studio. He will be 
responsible for all Island's UK 
studios including Basing Street. 
The Fallout Shelter and the 
Island Mobile. 

Peter Jones, who was 
previously at Wayne Bickcrton's 
Odyssey Studios, has Joined 
Hopkins as the company's 
technical manager. 

Both appointments coincide 
with heavy investment in its 
studios by Island, with (he 
intention of renovating and re- 
equipping in order to provide 
video and music recording 
facilities to the growing video 
industry. 

Basing Street's Studio One has 
now been entirely fitted out for 
video work, with playback for 
AV post production, a new 
mixing console and a lighting 
grid. The Mobile is also now- 
equipped for video work and the 
budget Fallout studio has been 
renovated. 

MAIVI breakaways 

set up TBA agency 

A BREAKAWAY group from MAM has set up a new agency 
company — called TBA International. 

Ian Wright, who looked after MAM's contemporary artists, and his number 
two John Giddings have taken with them almost the entire contemporary 
roster. TBA has been joined by Dan Silver and former MAM production 
manager Alan Spriggs, who will be working out of the same office with his own 
production company. 

First new signing to the company, which will deal in agency, promotion and 
management, is Jane Kennaway. TBA's full rosier comprises David Bowie (for 
the UK), Charlie Daniels Band, Smokic, Hot Chocolate, Nils Lofgren, Hall 
and Gates, Rose Royce, The Beach Boys, Charlie Dore, Tom Petty and the 
Heartbrcakcrs, Steve Harley, Fingcrprintz, Joe Jackson. Hazel O'Connor, 
Gen X, XTC? Skids, The Stranglers, The Ramones, Iggy Pop, Psychedelic 
Furs, Grand Prix, Au Pairs, Buzzcocks and Gang Of Four. 

Explaining the move, Wright says; "The music business recession has bitten 
hard but concert business is beginning to show signs of picking up and the lime 
is right for a new independent company." 

TBA International is based at 24 Hanover Square, London WI. Tel: (01) 499 
9433. 

Phil Collins 

signs with WEA 
PHIL COLLINS, drummer and lead 
singer for Genesis, has signed a long- 
term exclusive contract with WEA 
International, and his debut LP, 
Face Value, will be released in all 
major markets on February 13. 

The deal is for the world excluding 
the US and Canada (where he is 
signed to Atlantic) and the UK 
(where his deal is with Virgin). 

WEA spells 

out initial 

SOR policy 

WEA ALBUMS which arc to be 
offered on SOR terms under the 
company's new pricing policy will be 
selected early next month, but the 
selection of the first 20 catalogue 
LPs to move into the mid-price 
range is complete. . 

Sales manager Mike Heap points 
out that almost all the LPs which 
will eventually comprise the 100 new 
mid-price titles for 1981 will be 
"older catalogue". In the first batch 
are The Last Record Album by Little 
Feat, Eagles by the Eagles, What 
Were Once Vices by the Doobie 

Brothers, Pieces of Sky by Emmylou 
Harris and Alice Cooper's Greatest 
Hits. 

However catalogue albums will 
not automatically move to mid-price 
after a predetermined length of time. 
Among the oldest in the current 
catalogue arc some which continue 
to sell strongly and consistently 
(such as Led Zeppelin 2) and these 
will remain at full price. Also, some 
more recently-released LPs will 
change to give them a second chance 
in a lower-price market. 

When the SOR list is announced it 
will contain albums by untried acts 
— as well as by artists who have had 
some product out but have not yet 
broken. "We want to make sure that 
these have the fullest possible 
distribution." Heap said, "and that 
they arc well-rcprcsenlcd in the 
shops, to give them the best chance 
of selling." 

Compromise 

on royalties 
THE INTERIM compromise 
between the BPI and the MRS on 
mechanical royalty payments 
following the abolition of RRP, 
is being based on the dealer price 
until June 30 this year. 

Ron White, president of the 
International Federation of 
Music Publishers, revealed this 
information during the IFPMP 
annual meeting at Midem. "It's 
the usual British compromise." 
he commented, "And consists of 
applying a percentage to the 
dealer price to produce a 
notional royalty rate." 

While would not reveal what 
the rate is, because it has still to 
be ratified by the members of the 
BPI and MRS. He did disclose 
however that a survey of record 
retail prices throughout the UK is 
to be conducted by a research 
company, with results expected 
by mid-June. These findings will 
form the basis of the new 
mechanical royally payment, and 
surveys will be made henceforth 
at six-monthly intervals to keep 
the rate updated. 

Dollops... 
BRITAIN'S DOLLOPS, giant 
inflatable dinosaurs which 
threaten to rival the Wombles 
with their record Nobody Loves 
You Like The Dollops Do (MW, 
January 24), created great 
interest in Cannes, and 
Stagecoach Records — which has 
picked up the record — has been 
busy forging a number of deals 
lor overseas territories. "They 

remember the Wombles and 
believe we have hit the same 
formula." said Dollops creator, 
Alan Goldsmith. 

Denise Nolan 
FORMER PHONOGRAM 
promotion executive Don 
Percival is now running his own 
artists management and 
promotion company, and is at 
Midem seeking songs for Denise 
Nolan, whom he has signed for 
management. 

She is set to record with 
producer Nick Ryan, and a deal 
with PolyGram is pending. 

Percival is also setting up a 
joint venture to produce a film 
and video on the life of the late 
Richard Tauber, using a 
considerable amount of home 
movie material on the singer 
provided by his widow, Diana 
Napier. 

French tape levy 
THE FRENCH Government is 
gelling closer to a levy on blank 
tapes. Minister of Culture and 
Communications. Jean-Philippe 
Lecat, announced after officially 
opening Midem. A study group 
is investigating the subject and 
will report by the end of March. 
Lecat said: "1 hope the system 
selected will be publicly 
acceptable and that Parliament 
will agree to it. At the next 
Midem we should be able to 
discuss something other than 
home taping problems." 

Video awards 
MIDEM'S FIRST video awards 
for promotional videos, 
organised by the French TV 
station Europe I, went to David 
Bowie, who won the Grand Prix 
for his self-directed Ashes To 
Ashes. Keith MaeMillan for Best 

International Production on 
Kate Bush's Babooshka, Jon 
Roseman for Best Direction on 
Buggies' Elstrce, shared with 
Gary Gutierrez oil Hilly 
Michaels' Calling All Girls. Kate 
Bush gained an award herself for 
Best Artistic Performance. 

Romantic label 
MCA RECORDS and Heath 
Levy Music reached an 
agreement at Midem for the 
launch of the Romantic label. 
The latter will specialise in 
product recorded by talent in the 
Birmingham area and produced 
by Bob Lamb, who also works 
with UB40. 

Heath Levy will handle the 
label's affairs in conjunction 
with Lamb and MCA will 
distribute it on a licensing basis. 
The first three acts signed to 
Romantic arc Reality, John 
Caswcll and The System. 
Reality, a black band based in 
Birmingham, will provide the 
label's debut release in March, 

Red Nail... 
RED NAIL is being rc-launched 
as a label, and its new owner and 
MD Brian Hutch — is finalising 
UK distribution and negotiating 
licensing deals for the world at 
Midem. 

Red Nail was founded by 
LWT and licensed (o B&C when 
Hutch was managing director of 
B&C Trojan. 

Bronze deal 
BRONZE MUSIC'S Gerry Bron, 
Robert Lemon and Roger Bolton 
flew into Midem especially to 
sign a deal with Chappcll 
Intcrsong for the world 
excluding the UK. 

It is a four-year deal back- 
dated to January 1. 

HCA HAS signed singer Scarlett Von VoIIentnan through a production deal with Ego Mmic and her firslsingle is already on release. 
Pictured celebrating the agreement are (left to right) Baud Arden (Von 

Vollenman Management). Don Ellis (RCA UK managing dtrector) Scarlet, 
Von Vollenman, Steve Royale (Ego Music), and John Howes (RCA s deputy 
managing director, commercial). 

TV blitz for Jazz Singer 
TO COINCIDE with the UK premiere of the Neil Diamond film The 
Jazz Singer Capitol Records and the film's distributors Columbia- 
EMI-Warner are cooperating in a TV campaign throughout February 
to support the film and repromote the soundtrack album, which has 
already achieved gold status. 

The film has its royal premiere on January 29 at the ABC Shaftcsbury 
Avenue in London and will be shown throughout the country during February. 

Capitol's marketing push is to be spearheaded by the release of the single 
Hello Again on January 26, packaged in a four-colour picture bag as a follow- 
up to Love On The Rocks. 

The campaign kicks off on February 2 with a scries of peak-time TV 
commercials on Thames and London Weekend Television and a scries of 30- 
second radio commercials on Capital Radio. LBC and Radio Luxembourg. 

The TV and radio push will be supported by advertising in all music press, 
national and provincial newspapers and magazines. Five hundred posters will 
appear on London buses plus four sheet posters in all underground stations. 

Price changes 

as DJM 

scraps RRP 

DJM IS to drop RRP, effective 
immediately, and in future will 
publish a dealer price only. 

A company statement last week 
said: "There is no immediate 
intention to change any categories, 
but DJM is considering reductions in 
the price of the back catalogue. 
Plans are afoot to remarket some of 
the Elton John catalogue in a low- 
priced package around the Easier 
period." 

Says Stephen James, "I have been 
interested in doing away with RRP 
for some time now, but did not want 
to take any action until the BPI and 
MRS has agreed the formula. 

"I hope we can work closely with 
the retail trade in the near future to 
make UK manufactured records 
more attractive than overseas 
imports," he added. 

Riva's Cougar 

campaign 
JOHN COUGAR'S new album 
Noihin' Mailers And What If Ii Did 
(Riva RVLP II) is released on 
February 6 with a special dealer 
price of £2.44, A single, Hoi Nighl 
In A Cold Town (Riva 30), will be 
picture-bagged. 

Promoting the LP will be national 
and provincial press advertising, a 
fly-posting campaign and posters on 
the London Underground. In 
addition there will be a dealer mail- 
out and in-store displays. 

Cougar's album has already been 
a hit in the US and he will be 
supporting the release with a small 
showcase lour, including the Venue 
on February 20. 

Meanwhile Rod Stewart has been 
re-signed to a new long-term 
publishing deal with Riva Music, 

Island joins the 

cassette single 

movement 
ISLAND IS the latest to join the 
industry's growing experi- 
mentation with cassette singles 
with the Steve Winwood single 
While You See A Chance (CWIP 
6655). 

Island's first "cassingle" is the 
fourth since EMI fired current 
interest in the configuration with 
(he Bow Wow Wow release. It is 
being released as a limited 
edition of 5,000. 

Dealer price is 70p and list 
price is £1.15. Packaging is a 
flip-lop cardboard box similar to 
(he WEA Lennon release. 

News in 

brief... 

PAGE 4 

THE BOYS release a new album and 
single on January 30 on Safari 
Records. The single. Let It Rain 
(SAFE 33) is taken from the LP 
which is entitled Boys' Only (BOYS 
4). Ads in the consumer music press, 
instorc displays, badges and posters 
back up the releases. Distribution is 
through Spartan. 
THE NASHVILLE Teens have 
signed to the Chichcster-based 
independent label Go Records and 
have issued their firsl single for ten 
years entitled Midnight and written 
by singer/founder member Rav 
Phillips. 
FIV L-PIECE bund Urge have signed 
a distribution deal for (heir own 
label Consumer Discs with Arista 
and release a new single, Bobby, this 
week. It is produced by Nigel Gray 
and (he hand are finalising a tour to 
hack up the release. 
MARVIN CAVE'S new album, la 
Our Lifetime (STML 12049) is 
released by Motown on February 16. 
The MCPS has banned American 
imports of the LP for two weeks 
starling February 19. 
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TO COINCIDE WITH THE ROYAL PREMIERE 

OF THE EMI FILMTHE JAZZ SINGER- 

CAPITOL RECORDS 

ARE PROUD TO ANNOUNCE 

A BRAND NEW SINGLE 

BY 

1 _ 

•Ifj Ai 

'HELLO AGAIN* 

^ (Love theme fromxThe Jazz Singer,,) ^ 

CL16176 

mr-: 

TAKEN FROM THE ALBUM 

V 

SINGLE: HELLO AGAIN 
CL 16176 

SPECIAL LABEL & 
FULL COLOUR PICTURE BAG- 

OUT NOW ON CAPITOL RECORDS & CASSETTES 

ALBUM: THE JAZZ SINGER 
EAST 12120 

CASSETTE; TC EAST 12120 
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MARKET SURVEY 
 —     „ Hh.BMRBbasMlon • weekly semple of sales Ihrough 450 rile graphs were prepeeed from stallsUcs jnpp led oy dot j rform>nec survey Is bised on 
record shops In lire UK. Alhum, ore Ihose selling .1 £2." <" chart planning, no! panel sales. PERFORMANCE RATINGS FOR OCT.-DEC. 1980 

RONCO 

A 
AHIOIA 
ARISTA RCA PHONOGRAM CHRYSALIS OTHERS EMI WE A A & M 

n.7 21.6 13.2 8.4 4.1 - 3.8 7.1 4.2 3.0 3.1 JULY SEPT'80 
16.0 18.8 13.7 6.2 6 1 3.9 - 3.4 5.0 4.3 2.3 0CT DEC '79 

msEim. 

LEADING COMPANIES 

10.1 10.1 

5-7 5.0 4.7 4-3 3.9 

22.1 12.8 5.8 13.9 8.6 3.5 7.0 - 2.9 2 1 JAN-SEPT '80 
22.4 13.7 5.8 14.1 ! 4.6 4.8 4.6 - - - 0CT DEC '79 

Chart Performance Survey 

SINGLES 
TOP GROUPS 

1. POLICE 
2. MADNESS 
3. BLONDIE 
4. ABBA 
5. OTTAWAN 
6. STATUS QUO 
7. ADAM & THE ANTS 
8. MATCHBOX 
9. BAD MANNERS 

10. ST, WINIFRED'S SCHOOL 
CHOIR 

TOP FEMALE ARTISTS 
1. BARBRA STREISAND 
2. DIANA ROSS 
3. STEPHANIE MILLS 
4. KELLY MARIE 
5. SHEENAEASTON 
6. KATE BUSH 
7. RANDY CRAWFORD 
8. HAZEL O'CONNOR 
9. TEENA MARIE 

10, GERALDINE HUNT 
TOP MALE ARTISTS 

1. JOHNLENNON 
2. DENNIS WATERMAN 
3. JONA LEWIE 
4. DAVID BOWIE 

5. STEVIE WONDER 
6. EDDY GRANT 
7. ROD STEWART 
8. KENNY ROGERS 
9. GEORGE BENSON 

10. NEIL DIAMOND 

TOP PRODUCERS 
1. POLICE/NIG EL GREY 
2. LANGER/W1NSTANLEY 
3. TONY VISCONTI 
4. BARRY GIBB/GALUTEN 
5. CHRISTOPHER NEIL 
6. MIKE CHAPMAN 
7. ANDERSSON/ULVAEUS 
8. STATUS QUO/J. EDEN 
9. VANGARDE/KLUGER 

10. CHRIS HUGHES 

TOP WRITERS 

TOP PUBLISHERS- 
INDIVIDUAL 

1. WARNER BROTHERS 
2. EMI MUSIC 
3. VIRGIN 
4. RSO/CHAPPELL 
5. SPARTA FLORIDA 
6. HEATH LEVY 
7. BOCU 
8. CHAPPELL 
9. LENNON MUSIC 

10. PLANETARY NOM 
TOP PUBLISHERS- 
CORPORATE 

1. CHAPPELL 
2. EMI MUSIC 
3. WARNER BROTHERS 
4. VIRGIN 
5. EATON 
6. HEATH LEVY 
7. ZOMBA 
8. ATV MUSIC 
9. JOBETE 

10. LEOSONGS 
1. STING | 
2. 
3. 

BARRY £f ROBIN GIBB 1 
J. HOLT ALBUMS 

4. 
5. 

ANDERSSON/ULVAEUS 
ROSSI/FROST TOP GROUPS 

6. VANGARDE/KLUGER 1. POLICE 
7. JOHN LENNON 2. ABBA 
8. ADAM ANT/MARCO 3. MADNESS 

PIRRONI 4. BLONDIE 
9. McPHERSON/FOREMAN/ 5. JAM 

BARSON 6. STATUS QUO 
10. BAD MANNERS 7. ADAM & THE ANTS 

8. UB40 
9. THREE DEGREES 

10. NOLANS 
TOP FEMALE ARTISTS 

1. BARBRA STREISAND 
2. KATE BUSH 
3. HAZEL O'CONNOR 
4. BRENDALEE 
5. DIANA ROSS 
6. LENA MARTELL 
7. RANDY CRAWFORD 
8. JOAN ARMATRADING 
9. DONNA SUMMER 

10. JONI MITCHELL 
TOP MALE ARTISTS 

1. BARRY MANILOW 
2. JOHNLENNON 
3. DAVID BOWIE 
4. STEVIE WONDER 
5. BRUCE SPRINGSTEEN 
6. ELVIS PRESLEY 
7. ROD STEWART 
8. JAMES LAST 
9. NEIL DIAMOND 

10. KEN DODO 
TOP MISC./SOUNDTRACKS 

1. NOTTHE 9 O'CLOCK NEWS 
2. CHART EXPLOSION 
3. THE LOVE ALBUM 
4. AXE ATTACK 
5. COUNTRY LEGENDS 

TOP PRODUCERS 
1. POLICE/NIGEL GREY 
2. ANDERSSON/ULVAEUS 
3. GIBB/GALUTEN/ 

RICHARDSON 

4. RON DANTE/BARRY 
MANILOW 

5. DOUGLAS/LENNON/ONO 
6. WINSTANLEY/LANGER 
7. DAVID BOWIE/TONY 

VISCONTI 
8. MIKE CHAPMAN 
9. KATE BUSH/JON KELLY 

10. STEVIE WONDER 
TOP SINGLES 

1. WOMAN IN LOVE, Barbra Streisand. 
CBS 2. SUPER TROUPER, Abba, Epic 3. THE TIDE IS HIGH, Blondio, CKrysalls 

4. IJUST LIKE) STARTING OVER. John Lonnon, Geffen 5. THERE'S NO ONE QUITE LIKE 
GRANDMA, St- Winnlfred's School Choir, MFP 6. D.I S.C.O., Ottawan, Carrero 7. WHAT YOU'RE PROPOSING, Status 
Quo. Vertigo 8. STOP THE CAVALRY, Jona Lewie. Stiff 

9. DONT STAND SO CLOSE TO ME. The 
Police. A&M 10. IF YOU'RE LOOKIN' FOR A WAY OUT. 
Odyssey, RCA 

TOP ALBUMS 
1. SUPER TROUPER, Abba, Epic 2. 2ENYATTA MONDATTA. Police, A£tM 
3. GUILTY, Barbra Streisand, CBS 4. DOUBLE FANTASY. John Lennon, 

Geffon 5. MANILOW MAGIC, Barry Mnnilow, 
Arista 6. DR. HOOK'S GREATEST HITS, Dr. Hook, 
Capitol 7. NOT THE NINE O'CLOCK NEWS, 
Various, BBC 8. ABSOLUTELY. Madness, Stiff 

9- AUTOAMERICAN, Blondle, Chrysalis 10. HOTTER THAN JULY. Stovlo Wonder. 
Motown 
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ANNOUNCEMENT 

Due to the present confusion over the UK 

music publishers copyright rate for video 

cassettes, VCL have decided to accept the MRS 

recommended rate card until the British 

Videogram Association completes its negotia- 

tions with the MCPS. 

VCL will continue however to clear and 

negotiate separate licences with those pub- 

lishers who do not collect through MCPS. As 

part of its future policy, VCL will endeavour to 

work closely with those publishers who are able 

to negotiate a rate which reflects the true 

economics within the video market. 

VCL 

VCL Video Services Ltd 

58 Parker Street, London WC2 
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DAVID HAMILTON'S SINGLE OF THE WEEK 
WE MADE IT THROUGH THE RAIN - Bairy Manilow 

DAVID HAMILTON'S ALBUM OF THE WEEK 
LOVE SONGS - Neil Diamond (MCA MCF 30921 

CAPITAL: PEOPLE'S CHOICE 
REWARD — Teardrop Explodes 

CLYDE: CURRENT CHOICE 
HOT LOVE - Kelly Marie 

DOWNTOWN: MUSIC MOVER 
FORTH: STATION PICK 

STAR - Kiki Dee 
LUXEMBOURG: POWERPLAY 

RUN TO HIM - Labi Siffre 
BBC SCOTLAND: SINGLE OF THE WEEK 

1 MADE IT THROUGH THE RAIN — Barry Manilow 
PENNINE: PENNINE PICK 

SHADDAP YOU FACE - Joe Dolce 
MANX ALBUM OF THE WEEK 

HEAVENLY BODY - Chi Lites 
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Due to the year-end holiday. Radio One logging re-commenced 
on Monday, January 5. Information supplied by Sham Tracking 
(01 460 7564). 
Listings exclude last week's Top 40 
AIR SUPPLY Every Woman In The World Arist ARIST 383 (F) 
ANDERSON, JON Take Your Time Atlantic K 116411 (W) 
ANDREWS, HARVEY Margarita Polydor POSP 178 (F) 
ALAN PARSONS PROJECT Games People Play Arista 
AUTOPILOT Escaping From A Maze Chrysalis CHS 2483 (F) 
BAGATELLE Trump Card Polydor POSP 213 (F) 
BENSON, GEORGE What's On Your Mind Warner Bros K17748 (W) 
BLUE ANGEL I'm Gonna Be Strong Polydor POSP 212 (Fl 
BOOMTOWN RATS Elephants Graveyard Mercury BONGO 2 IF) 
BONEY M Children Of Paradise Hansa K11637 (W) 
BROWNE, TOM Magic Arista/GRD Arist 387 (Fl 
CHILITES All I Want To Do 20th Century TC 24379 (R) 
CLIMAX BLUES BAND Gotta Have More WB K 17733 (W) 
COBB, JOYCE How Glad I Am Highcream HCS 105 (A) 
COAST TO COAST Do The Hucklebuck Polydor POSP 214 (F) 
COOLIDGE, RITA Fool That I Am A&M AMS 8103 (C) 
CROSS, CHRIS Sailing WEA K 17695 (W) 
CLASH Hitsville UK CBS 9480 IC) 
DEE, KIKI Star Ariola 
DES BARRES, MICHAEL I'm Only Human Dreamland DLSP 
DIAMOND, NEIL Hello AgaiiTcapitol CL16176 (El 
ESSEX, DAVID Heart On My Sleeve Mercury MER 55 (F) 
EXPRESSOS Tango In Mono WEA K 18341 (W) 
EAGLES Take It To The Limit Asylum K 12504 |W) 
FRICKE, JANIE Enough Of Each Other CBS 9296 (Cl 
FRESHIES I'm In Love . . . MCA 670(C) 
FOX, NOOSHA More Than Molecules Earlobe ELBS 101 IP) 
FARRAR, JOHN Can't Hold Back CBS 9420 (C) 
FANTASY You 're Too Late Epic 
GARRETT, LEIF You Had To Go... Scotti K 11639 (W) 
GOOMBAY DANCE BAND Rain Epic EPC 9434 (C) 
GRAND PRIX Which Way . . . RCA 18 (Rl 
HAYES, LINDA Heartbeat Precise PAR 113 (A) 
HALL, JIMMY I'm Happy Epic EPC 9397 (Cl 
HYLTON, SHEILA The Bed's Too Big Island W1P 6671 IE) 
HEART Tell It Like It Is EPIC EPC 9436 (Cl 
JACKSON, JOE Beat Crazy A&M 
JETS Who's That Knocking EMI 
JOHN, ROBERT Sherry EMI 
JOEL, BILLY Sometimes A Fantasy CBS 9419(C) 
JONES, BARBARA Just When I. . , Sonet SON 2221 (A) 
KENNEDY, GRACE I'm Starling Again DJM DJS 10963 (C) 
KENNAWAY, JANE I.O.U. Deram DM 436(F) 
KNIGHT, GLADYS Still Such A Thing CBS 9496 (Cl 
LEIGH, RICHARD Right From The Start Liberty UP 638 (E) 
MCLINTON, DERMOT Giving It Up . . . Capitol CL 16180 (E) 
MANFRED MANN'S EARTH BAND For You Bronze BRO 113(F) 
MOTELS Days Are OK Capitol CL 16149 (E) 
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DISTRIBUTORS CODE. A - PRT, C - CBS, W - WEA, E - EMI, F Polygram, R - RCA, S - Seloota, Z -'Enterprbs, V - Reby,' SP 1 Spartan, P - Pmnacto, RT - Rough Trade, SD^Sbga One 
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Listings exclude last week's Top 40 
MIDLER, BETTE Big Noise WEA K 11412 (W) 
MOTION Walk On By Blue Inc INC 10 ICI 
MANILOW, BARRY I Madejt Through Arista ARIST384 IF) 
NAUTY CULTURE Once Upon A Time Charisma CB 378 (F) 
O'SULLIVAN, GILBERT Hello CBS 9462 (C) 
OVERLOAD Who Are You MCA 656(C) 
ODYSSEY Hang Together RCA 23 (R) 
NEW MUSIK Luxury GTO GT284(CI 
PAIGE, ELAINE l( You Don' t Want... Arista 
PARTON, DOLLY 9 To 5 RCA 9397 (R) 
PASSIONS I'm In Love With . . . Polydor POSP 222 (F) 
QUICK Young Men Drive Fast 
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RAH BAND Slide DJM DJS 10964 (C) 
ROGERS/CARNES Don't Fall In Love . .. Liberty UP 625 (E) 
RUSHEN, PATRICE Never Gonna Give You Up Elektra K 12494 (W) 
RAMONES I Wanna Be Sedated RSO 70(F) 
REGENTS Just A Little Arista ARIST 369 (F) 
RAINBOW I Surrender Polydor POSP 221 (F) 
ROSETTA STONE Hiding From Love Limo 1 (A) 
RAYDID It's Time To Party Now Arista ARIST 380 (F) 
R0LLERC0ASTER Higher Ground Calibre CAB 107 (A) 
ROSE R0YCE Golden Touch Whitfield K 17797 (W) 
SECTOR 27 Total Recall Fontana SEC 29 (F) 
SIFFRE, LABI Run To Him Polydor POSP 215 (F) 
SIMON, PAUL Oh Marion Warner Bros K17745 (W) 
SAILOR Don't Send Flowers Epic EPC 9077 (C) 
SPEARS, BILLIE JO Your Good Girl. .. United Artists UP 636 (E) 
STEELY DAN Hey 19 MCA 659 (C) 
SUMMER, DONNA Cold Love Warner Bros./Geffen K79193 (W) 
SKELLERN, PETER Too Much In Love Mercury MER 54 (F) 
SPLIT ENZ Poor Boy A&M 
SPANDAU BALLET The Freeze Chrysalis CHS 2486 (F) 
STARR, EDWIN 25 Miles RCA TC2477 (R) 
STYX Best Of Times A&M AMS 8102 (C) 
SCAGGS, B0Z Miss Sun CBS 9424 (C) 
SPECT0R, RONNIE Darlin' Red Shadow Reds 008 (P) 
TYLER, BONNIE The Island RCA 19 (R) 
TALKING HEADS "Once In A LifeTlme" Sire SIR 4048 (W) 
TEARDROP EXPLODES "Reward" Phonogram TEAR 2 (F) 
VALLI, FRANKIE Soul MCA 645 (C) 
WARREN. ELLIE Falling In Love . . . Precision PAR 114 (A) 
WATERMAN, DENNIS Wasn't Love Strong Enough EMI 5129 (E) 
WINW00D, STEVE While You See A Chance Island WIP 6655 (E) 
WILLIAMS. LENNY Ooh Child MCA 660 (C) 
WARD. CLIFFORD T. The Best Is Yet To Come WEA K18426 (W) 
WEDLOCK, FRED The Oldest Swinger Rocket XPRES 46 (W) 
WILDE, KIM Kids In America RAK 327 (E) 
XTC Sergeant Rock . . . Virgin VS 384 (C) 
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