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ADAM AND The Ants nave become the first CBS UK artists to reach the 
Number One position in the BMRB/Music & Video Week album charts. Last 
week the band were presented with gold albums for Kings Of The Wild 
Frontier, gold singles for Antrnusic and silver singles for Dog Eat Dog. 
Pictured (I to r) ql the presentation are: Allen Davis (president, CBS Records 
International); Terry Lee Miall (Ants drummer); Dick Asher (deputy president 
and chief operating officer, CBS Records Group); Adam, Kevin Mooney (Ants 
drummer and producer), David Betteridge (MD CBS UK), Maurice Oberstein 
(chairman CBS UK) and Marco Pirroni (Ants guitarist). 

Bellaphon UK 

closes down 
THE BRITISH subsidiary of the 
German Bellaphon Records 
company has closed down after only 
six months trading. A winding up 
notice was served on January 14, a 
liquidator is to be appointed and the 
company's London office closed last 
Friday leaving six sales staff out of 
work, plus sales director Ron Gale 
and promotion manager John 
Holman. 

Ironically, the company closed in 
the week that American artist Harry 
Chapin, licensed to Bellaphon 
through Neil Bogarl's Broadwalk 
label, arrived here for a two-week 
tour. 

Bellaphon's UK MD Robin 
Taylor resigned at the end of last 
year and at that lime the company's 
president Branko Zivanovich 
announced his intention to keep the 
UK company operating. 

ISLAND AND BASF 

DELIVER DOUBLE 

HOME-TAPE BLOW 
THE ANTI-home taping lobby 
received two body blows last 
week: 
• Island Records announced 
that all its future cassette 
releases would feature the 
album on one side and blank 
tape on the other — one of the 
erasure prevention lugs being 
retained to allow it to be used 
for recording by the purchaser; 
• Leading manufacturer BASF 
stated its intention to spend 
£500,000 on promoting a new 
high quality blank tape. 

Island's new controversial cassete 
concept, called One Plus One,' is 
launched this week with Steve 
Winwood's Arc Of A Diver. This 
release, like all future releases, is 
recorded on chrome tape to give a 
better sound quality. 

With a list price of £3.99 and 
dealer price of £2.43, Island has cut 
its prices considerably, the previous 
cassette series prices being £5.29 and 
£3.07 respectively. 

"We are marketing a pre-recorded 
cassette, not a blank tape," stated 
Island chairman Martin Davis, "In 
pure value for money terms One 
Plus One represents a very good deal 
for the consumer. One Plus One has 
belter sound quality and is cheaper 
than other pre-recorded cassettes. 

"The blank tape is intended as a 
bonus. Nowhere in our markelfng or 
publicity are we advocating any 
particular use for the blank tape — 
that must be for the consumer to 
decide. 

"We also believe One Plus One 
will increase the market for pre- 
recorded cassettes. If we take sales 
away from anywhere, it must be 
from the blank tape market — and 
that can only benefit the industry as 
a whole." 

By JIM EVANS 

The BPI is currently awaiting 
publication of the Government's 
Green Paper on home-taping and its 
director general John Deacon 
commented last week; "Until I have 
had a chance to investigate Island's 
new marketing concept and its 
various implications, I do not feel in 
a position to comment further. If 
necessary we will take the matter up 
with Island." 

Island is to follow the Winwood 
release with three further One Plus 
One cassettes by mid-February — 
Shades by JJ Cale, Healing by Todd 
Rundgren and Bunny Wailer Sings 
The Wailers. In March there will be 
a further nine releases. Island's back 
catalogue will be transferred to One 
Plus One "as soon as possible". 

Island's campaign for the new 
series includes extensive advertising 
in the music/rock press, counter 
displays and point of sale material, 
together with posters explaining the 
One Plus One concept. The 
campaign also includes a 
competition run in conjunction with 
BASF whose tape Island is using. 
The company's C90 special packs, in 
March, will advertise One Plus One 
and carry details of an Island 
competition, the first prize of which 
is a holiday for two in Nassau. There 
will be 5,000 runner-up prizes of 
special One Plus One compilation 
tapes featuring various Island artists 
— plus one side of blank tape. 

Meanwhile, a massive budget has 
been earmarked to promote a new 
BASF blank tape. This sum is to pay 
for TV advertising alone (to show 
"BASF's most spectacular 
commercial") for the new 
Chromdioxid II. The ads will be 
networked nationally from February 
23 for four weeks, and are expected 
to be seen by 85 per cent of the 
population at least seven times. 
BASF has further plans for another 
giant promotion campaign next 
autumn. 

Organisers to trim 

next year's Midem 
RESPONDING TO a trend to fewer participants spending less time at Midem, 
next year's event will be trimmed down to six days, one day shorter than usual. 

According to official figures, this year's Midem attracted only slightly less 
people than last year — and thpy came from a record number of 53 countries 
— but many stayed for only three or four days. 

Assessing the amount of business achieved is always difficult and at best can 
only be sampled on a straw-poll basis, but the general Impression was that once 
again the smaller labels and publishing companies benefittcd most, while 
major record companies found little potential hit material being offered. 

There seemed to be plenty of catalogues and songs available for publishers 
willing to spend their time listening and there were fewer lawyers asking 
"telephone number" advances. 

Musically, no innovative trend emerged and one A & R director summed up 
what he had heard as: "A lot of pseudo new wave, still some disco, and the sort 
of good quality American rock which is successful in the US but has no market 
in the UK at the moment". 
• More Midem news and pictures on pages 2, 6 and 35. 

Needletime 
THE LONG-RUNNING dispute 
between the Association of 
Independent Radio Contractors 
and Phonographic Performance 
Ltd over the correct level of 
royalties for playing records on 
ILR stations this week reaches 
the High Court. 

The level of payments was set 
by the Performing Right 
Tribunal in June last year but 
AIRC is challenging the tribunal 
to give a more detailed 
explanation of the reasons for its 
decision in a statement of case. 

AIRC has lodged an appeal 
against the tribunal decision, but 
counsel for the association 
asserted that the tribunal had not 
stated a case on which an appeal 
could be based. Counsel asserted 
that AIRC's contentions on the 
importance of airplay and 
comparisons with royalties from 
the BBC and to the Performing 
Right Society were disregarded 
and that this needed some 
justification. 

GRRD expands to 

embrace video 
NAILING ITS colours firmly to 
the mast of new technology, the 
GRRD announced last week that 
it had opened its membership to 
video retailers, and renamed 
itself RAVRO — Record and 
Video Retailers Organisation. 

At a press conference to 
launch the new association, 
chairman Harry Tipple outlined 
its twin aims of encouraging 
record retailers "not to lose the 
great potential of the video 
software market" and of 
expanding and strengthening 
membership by including video- 
only dealers. 

Significant points which 
emerged were: 
• an expected great increase in 
membership, and corresponding 
increase in strength when talking 
to record and/or video 
manufacturers; 
• formulation of standardised 
basic documentation to help 
dealers; 
• possible amalgamation wjth 
other infant video retail 
associations; 
• a tough line with video 
software manufacturers who cut 
out the retailer; 
• liaison with the PRS on 

licensing in-store video and 
record play; 
# caution urged on "adult 
entertainment" soft porn video 
sales; 

Tipple stressed that, while 
remaining a division of the MTA, 
RAVRO is a totally autonomous 
body. Planning for the future of 
the trade had inevitably led to the 
inclusion of video. 

"The thinking behind our 
involvement is to examine the 
terms and conditions of trading 
and assure ourselves that the 
retailer .is going to receive the 
satisfactory remuneration for his 
investment," Tipple said. 

To create the "climate for 
successful trading in this new 
potential market" RAVRO will 
look into setting up video 
retailers' conference; setting up 
training sessions; working out its 
own conditions of trading, and 
producing agreed basic 
documentation. 

Tipple said that RAVRO was 
expecting before long to have as 
many members selling video as it 
has members who sell records. 
Many record dealers arc expected 
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Three companies join in 

country film campaign 

i 

MCA RECORDS, CIC 
International and Granada 
Publishing are mounting an 
extensive promotional campaign 
around the cinema, soundtrack and 
book release in the UK of Coal 
Miner's Daughter, the film life story 
of American country artist Loretta 
Lynn, starring Sissy Spacck in the 
title role. 

The film was the second biggest 
grossing box office success in the US 
last year and the soundtrack was 
voted album of the year by the 
Country Music Association there. 

MCA releases the album (MCF 
3068) featuring Lynn songs 
performed by Spacek, together with 
the title track as a single, on 
February 19, a month before the 
gala premiere of the film at the 

Trax weekly 

tabloid launched 
TRAX, a ncw.-consumer music 
paper for the London area, is to 
be launched on February 11. It is 
published by Girl About Town, a 
subsidiary of Associated 
Newspapers and distributed by 
Comag. The weekly tabloid will 
retail for 25p and is edited by 
Mark Steels, formerly with EMI 
and Warner Bros. 

Marketing 

Empire Theatre, Leicester Square, 
on March 12. Granada releases 
Lynn's autobiography on February 
19. 

A Loretta Lynn album featuring 
songs from the film entitled The 
Loretta Lynn Story is being released 
by Music for Pleasure to spearhead a 
general country product promotion 

Charisma to 

by the company from late March 
onwards. 

Both Sissy Spacek and Loretta 
Lynn will be in London for extensive 
publicity work and media interviews 
and there will be a large advertising 
campaign for the film, mentioning 
both the soundtrack and the book. 

Advertising plans include the New 
Standard, Sunday Times, Sun and 
Daily Mail, radio stations, the 
London Underground and local 
press and radio in Glasgow, 
Birmingham, Liverpool, Leeds and 
Newcastle, where the film opens on 
March 15. 

MCA is planning "a widespread 
series" of in-store and window 
displays. Where appropriate there 
will be joint displays with Granada 
Publishing. 

promote 

LP catalogue price cuts 

Polecats debut LP 
THE POLECATS' first album. Cult 
Heroes, will be released by Nervous 
Records on February 14. The 10- 
track album (NERD 001) was 
completed prior to the group signing 
to Phonogram. 

To promote the album, Nervous 
will be launching a campaign 
including window displays, ads in 
the rock press, and in-store posters. 
The LP carries a RRP of £4.50 and 
Nervous is distributed through 
Pinnacle. 

Streisand 

CHARISMA IS launching a special 
back catalogue campaign during 
February to support selective price 
cutting. Throughout this month 15 
albums, 14 of which are available on 
cassette, will be offered to dealers at 
£2.44 and cassettes at £2.54. 

Titles offered include albums 
from Genesis, Peter Gabriel, Brand 
X, Monty Python, Steve Hackett, 
Mike Rutherford and Tony Banks. 

Also included are Lindisfarne's 
Finest Hour and Keith Dewhursl & 
The Albion Band's Lark Rise To 
Candleford to coincide with their 
current lours, plus Vivian 
Slanshall's Sir Henry At 
Rawlinson's End to promote the 
film of the same name. 

The campaign, part of 
PolyGram's gold star promotion, 
will be extended to cover the 60-plus 
catalogue items on Charisma in 
monthly batches throughout the 
year. Each album will be stickered 

Limited Edition Special Price during 
the month of promotion. 

A Charisma spokesman said, 
"Charisma has always boasted an 
excellent back catalogue and the 
c.rispaign offers both an incentive to 
dealers and a fair price to the 
public." The campaign will be 
supported by selective trade and 
consumer advertising. 

Albums available at special price 
through February arc — Genesis: 
Trespass, Foxtrot, Wind And 
Wuthering, And Then There Were 
Three; Peter Gabriel's first and third 
solo albums; Steve Hackett's Please 
Don't Touch and Defector; Mike 
Rutherford's Smallcreep's Day; 
Tony Banks' Curious Feeling; Brand 
X's Do They Hurt; Sir Henry At 
Rawlinson's End; Lark Rise To 
Candleford; Monty Python's 
Instant Record Collection and 
Lindisfarne's Finest Hour. 

THE FILM Dance Craze which 
features live performances by 
Bad Manners, The Beat, 
Bodysnatchers, Madness, 
Sclecter and The Specials, opens 
on February 15 in Manchester, 
Leeds and Sheffield, closely 
followed by thirty six other cities 
during February. The 
soundtrack album is released on 
2-Tonc via Chrysalis on 
February 6. 

STIFF IS releasing a 12" version 
of the current Madness single, 
The Return Of The Los Palmas 7 
which includes two extra tracks 
in addition to those available on 
the 7". Free with each record is a 
copy of the first edition of the 
Nutty Boys Comic, a 24-page 
"fun filled colour item". RRP is 
£1.70 and catalogue number 
BUYIT 108. 
THE UK Subs release their 
fourth album, Diminished 
Responsibility on Gem Records 
on February 13. Pressed in red 
vinyl, the LP will be promoted 
via window displays, display 
packs, posters, flyposting, 
badges. The band tour the UK 
through February and March. 
STOKE BASED Clay Records 
launches a series of "Two Quid 
Deal" 45rpm albums this month. 
Each has ten or twelve tracks and 
retails at £2. First release is Style 
Wars (Plate 1) featuring 
Midlands rock band, Product. 

LOGO RELEASES two albums 
at a special low price ■— Billy 
Connolly Live (Transatlantic 
TRS 103) and Ralph McTcll's 
Streets Of London (TRS 104)t 
both of which have been 
available before. Also scheduled 
for release is Count Basic's Ain't 
It The Truth (Black Lion 
Records BLM 51009), recorded 
in the Fifties and featuring some 
of the best-known of Basic's 
musicians. 

THE BAR KAYS, who were 
originally Otis Redding's 
backing group, have a new single 
released on Mercury, Boogie 
Body Land, available on both 
seven and 12-inch formats (MER 
56, 12 MER 56). The song is 
taken from their album, As One 
(6337108). 

NEW SIGNING Ian Page 
releases Dogs In The Yard 
(Mercury MER 4 50), one of the 
most popular songs from the 
film Fame, and produced by 
Chris Neil, whose past successes 
have included Sheena Easton, 
Gerard Kenny and Dollar. Four- 
piece rock band Arrogant, who 
are produced by Peter Collins, 
responsible for Matchbox's 
record success, release Ego 
(Rocket XPRES 43) in a four- 
colour bag. 

VOYAGE INTERNATIONAL 
Records releases a three artist 
three-track disco single this 
Friday (6). Numbers are All My 
Loving by Louisa White, Lonely 
by The Cool Notes and Sitting 
By The Waywide by Tony 
Washington. Catalogue number 
is 12 VOY-0016 and distribution 
is through Pinnacle. 

EMI follows Iron Maiden hit 
THE SECOND album from Iron Maiden entitled Killers (EMC 3357) is 
released by EMI on February 9. Produced by Martin Birch (Deep Purple, 
Whitesnake) this is the follow-up to their successful debut album of last year. 
Iron Maiden (EMC 3330). 

EMI will be supporting the release with colour posters, window displays, fly- 
posting, co-operative advertising with Virgin and rock press ads. The band will 
be undertaking PAs at shops, many of which will coincide with their 
appearances around the UK on their extensive February/March concert tour. 
Promotion will be supplemented by the use of "a considerable quantity" of 
electronic badges featuring Eddie, the mutant character who appears on all 
Iron Maiden's artwork. 

'What Kind 

Of Fool' 

Is Your Kind 

Of Single 
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Gibb 

Only a fool would be 
unaware of Barbra Streisand 

and Barry Gibb's success 
, with their chart topping album 

. 'Guilty'. What Kind Of Fool' 
is the new single from that album. 

What kind of fool would 
decline to stock it? 

'What Kind Of Fool' 
CBS 9517 

from the album 
'Guilty'CBS 86122 

irpu-U 

Order from CBS Order Desk. Tel: 01-960 2155 CBS Distribution Centre, Barlby Road, London W10 
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GA VRICK LOSEY (centre), producer of the 2-Tone film Dance Craze which 
was premiered at Midem, flanked by Chrysalis co-chairmen Terry Ellis and 
Chris Wright who hosted a party to launch the film. 

THE LI MO label's Eric Hal! 
(centre) tied up a deal at Midem to 
license Rosetta Stone's Hiding From 
Love to Festival Records in 
Australia and pictured are Stone's 
manager Barry Evangeli, Peter 
Hebbs of Festival, Pete Waterman 
of Loose End Productions and 
producer Peter Collins. 
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—i Hat MIDEM ORGANISER Bernard Chevry (left) was a guest at an ATV Music 
party to preview the score of the film Green Ice, written by Bill Wyman (right), 
who is accompanied by his business manager Eric Gardner. 

ARIOLA UK signed Sky guitarist Kevin Peek as a solo recording artist during 
Midem and his first album, A wakening, was previewed to licensees. Pictured I 
to r: Sky's manager Peter Lyster-Todd, Peek, Ariola MD Andrew Pry or. 
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JUST SOME of RCA's subsidiaries and licensees from all over the world who 
gathered on the yacht Sophisticated Lady in Cannes harbour to celebrate the 
UK signing of three new labels: Celebrity, Scratch and Ensign. 

SHAKING HANDS on a co-publishing deal for the Canadian act the 
Chilli wick Band are ATV Music's Charlie Crane, Solid Gold Records joint 
vice-presidents Neil Dickson and Steve Propas, and Bernie Solomon, 
managing director of A TV Music Canada. 
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A DOLLOP reads the good news of 
international deals for the Dollops 
records. 
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Manuel single 

delayed by 

legal row 
ONE OF Australia's best ever 
selling singles, Shaddap You 
Face, of which Australian sales 
arc approaching 400,000, was 
last week the subject of a legal 
dispute regarding UK release. 

Phonogram and Rocket 
Records gave undertakings in the 
High Court not to release a 
disputed version of the song — 
recorded by Manuel, actor 
Andrew Sachs of Fawlty Towers 
fame — before Fcbruray 12. 

The action was brought by the 
Australian Brady Music 
Proprietary and by April Music. 
Phonogram and Rocket agreed 
not to reproduce or sell records 
and tapes of the song by 
Australian-based artist Joe Dolce 
until a licence granted by Brady 
and April comes into effect on 
Fcbruray 12. 

They also agreed to notify all 
radio stations which already have 
copies of the Manuel version not 
to broadcast it before February 
12. CBS has Just released the Joe 
Dolce version in the UK. 

Island signs with EMI for 

P & Dr Virgin for sales 

ISLAND RECORDS last week 
signed a long term pressing and 
distribution agreement with 
EMI. Island sales however, are 
now to be handled by the Virgin 
sales force in a separate deal 
also signed last week. 

The new deals end weeks of 
speculation about Island's future 
business arrangements. Island was 
previously licensed to EMI, a three 
year agreement which officially 
ended at the beginning of this year. 
For the past month however EMI 
has been handling Island product on 
a day-to-day basis while the new 
deals were being negotiated. 

Both the EMI and Virgin 
agreements start from this week. 

All Island product will continue to 
be available from EMI Records and 
normal stock orders will be placed 

through EMI's telephone sales. 
All new release product will be 

sold into the shops by the Virgin 
Records' sales force and their 
telephone sales department. The new 
release supplement for March will be 
thus sold into retailers from 
February 9. 

The 12-strong Virgin team reports 
to sales manager Anne Kelly who 
will liaise with Ray Cooper, Island's 
sales manager. In addition. Cooper 
will retain his responsibilities for 
Island's major UK accounts, 
including the multiples and 
wholesalers. 

New release information will 
continue to be sent to retailers via 
the regular EMI dealer mailing. 

"Even during our licensing 
arrangement with EMI, Island 
retained its autonomy in A&R, 
marketing, press and promotion. 

Computer help for Tesco 

The Look 
CAVALCADE MUSIC would like 
to point out that they were 
"responsible for taking the group 
The Look and making the initial 
demonstration tapes and in fact were 
solely responsible for introducing 
the band to Alan Shadlock" and not 
as reported in Music and Video 
WeeAr's Talent page on January 24, 

THE GROWTH of singles sales 
through Tesco stores since 1979 has 
led to the development of a unique 
computerised ordering system. This 
in turn will allow further expansion 
in the stocking of singles. 

Tesco has over 100 record 
departments throughout the 
country, and started to stock singles 
in only 10 of these in 1979. The good 
results led to more departments 
being selected to stock 45s, and a 
new system to speed up ordering and 
stock control had to be devised. 

This has been christened STAR 
(single terminal automated re- 
ordering) and it was developed by 
Tesco's own computer specialists, 
working with Stuart Kotchie, the 
stores' record buyer, and with 
Pickwick distributors. STAR is now 
used by 29 record departments in the 
chain. 

A stock count at each department 
on Monday provides the computer 
with information from which it 
calculates the ideal number of 
records to be ordered. 

The new deals will obviously give us 
greater freedom to expand our 
operations, which means greater 
sales penetration," says Martin 
Davis, chairman of Island Records. 

"We feel the kind of deals we've 
done with EMI and Virgin are part 
of a new trend in the British record 
business. Our new sales 
arrangements are naturally comp- 
lemented by EMI's facilities, 
the new system goes much further 
than distribution, it allows us 
maximum freedom in the sales and 
merchandising areas." 

BPI cassette 

singles talks 

continue 
A REPORT on new criteria for 
records entering the BMRB chart 
{MW January 31) appears to have 
been premature and the BPI says 
that the proposed rules are still 
under discussion. The points 
reported may or may not be 
incorporated and marketing 
companies will be given sufficient 
notice before the rules are 
implemented, adds the BPI. 

The revisions are prompted by the 
need to give guidelines to include 
cassette singles and the BPI says that 
there is to be no insistence that all of 
the music must be on one side of the 
tape, only, as reported. 

GRRD video 

expansion 
FROM PAGE 1 
to move into stocking video 
software as well "but (hat 
depends on the financial climate, 
and they will be encouraged to go 
into it if they see there is 
profitability there". 

When questioned about the 
video disc specifically Tipple 
opined: "I'm not loo sure a great 
many retailers will sell it." 

A GRRD survey has produced 
a list of 135 video-only dealers. 
All these and any other 
applicants would, Tipple said, be 
eligible for membership of 
RAVRO "so long as they are 
doing the job properly", 

MTA secretary Arthur 
Spencer-Bolland emphasised, 
however: "New RAVRO 
members will have to provide 
trade references, and these will 
be taken up." 

On the question of RAVRO's 
relationship with other similar 
associations such as the recently 
announced Video Retailers 
Association Tipple said: "We 
will be contacting other video 
retailers' associations to see what 
benefits can be gained by getting 
together. It would be pointless 
having more than one 
association covering the same 
area of trade." 

When asked about the already 
noticeable tendency for video 
manufacturers to sell by direct 
mail order, or operate a rental 
rather than retail system, Tipple 
asserted: "Bypassing the retail 
trade — for records or video — is 
something this organisation is 
totally against." 

DAVID SIMMONS AND ALL OF THE STAFF OF RACHEL MUSIC AND 

THE LEOSONG GROUP OF COMPANIES ARE PROUD TO ANNOUNCE 

THEIR EXCLUSIVE U.K. PUBLISHING CONTRACTS WITH LONNIE 

SIMMONS AND THE TOTAL EXPERIENCE FAMILY. - INCLUDING 

THE TWO DISCO HIT SENSATIONS OF 1981 - 

THE GAP BAND - BURN RUBBER ON ME 

YARBROUGH AND PEOPLES - DONT STOP THE MUSIC 

P.S. WATCH THE TOTAL EXPERIENCE GROW AROUND THE WORLD! 

W / '< • 'V.VNJfgv 

Mila 

^ i ■ 

LONNIE SIMMONS DAVID SIMMONS 
< vr 

4A Newman Passage, 
London Wl. 

Tel: 01-580 7118 
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Paul talks about his career with the Beatles 

and Wings,in an interview with America's 

"Musician Player and Listener" magazine 

A limited edition 

is being made available 

in the UK 

at a dealer price of £1.51 
(Excluding VAT) 

Import copies of this album are 
now selling for around £6 in Britain. 

Low UK price and fascinating 

content make this record an 

attractive release for the UK market. 

This is the only opportunity to 

order this album,as it will 

be deleted immediately after 

initial orders are shipped. 

ORDER FROM EMI NOW 
All orders for this album should 

be received by the Telephone Sales 
Department at EMI Hayes by close 

of business on Friday February 13. i 

Catalogue Number - Chat I Not available on tape. 
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Intersong UK 

in Springsteen 

deal at Midem 
BRUNO KRETCHMAR, MD of 
Intersong Music UK has signed a 
new long-term agreement 
exclusively to represent Bruce 
Springsteen's publishing in the 
UK. 

Following negotiations which 
took place over several months 
between Kretchmar, 
Springsteen's attorney Michael 
Tannen and manager John 
Landau, Tannen and Kretchmar 
concluded the deal at Midcm. 

Tannen and Springsteen 
arc quoted as being *4 very- 
pleased that the negotiations 
with Intersong UK have reached 
this successful conclusion". 

The deal includes all the songs 
on the current UK gold double 
LP The River, as well as the 
entire back catalogue. 

White warns publishers 

to stay on their guard 

Canadian income 

hits $20 million 
THE COMPOSERS, Authors and 
Publishers Association of Canada 
(CAPAC) disclosed at Midem that 
in 1980 its annual income exceeded 
$20 million for the first time. 

It now has more than 10.000 
members, and its team at Midem 
included attorney Paul Spurgeon 
from Toronto, France Lefleur from 
CAPAC's Montreal office and 
Richard Flohil, Music & Video 
Week's Canadian correspondent, 
who has edited CAPAC's bi-lingual 
magazine, The Canadian Composer, 
for 12 years. 

THE PAINFULLY slow 
process of getting any action 
and progress on perennial 
problems was underlined once 
again during the annual meeting 
of the International Federation 
of Popular Music Publishers at 
Midem. 

But 1FPMP president Ron White 
struck an optimistic note, saying 
that "by and large" the worst of the 
recession is over. He doesn't expect 
any significant growth during 1981, 
but there will be expansion in some 
market areas. 

The same litany of difficulties and 
concerns was recited and included 
home-taping, the uncertain area of 
video rights and the failure of some 
countries to ratify and accede to the 
Rome Copyright Convention. Little 
advance has been .made since last 
year's IFPMP meeting in Cannes, 
and the prospects of progress during 
1981 seem remote, particularly 
where government legislation is 
concerned. 44We must be constantly aware of 

inroads on our rights," White 
warned the meeting. "This includes 
the video area, aggressive record 
companies trying to pay less 
royalties and the huge amount of 
taping that is going on." 

He instanced parallel importing 
from low-price to high-price 
countries as another source of lost 
royalties. 

Scorn and cynicism was the 
reaction to a UNESCO-sponsored 
code of model statutes for copyright 
law and protection in developing 
countries. IFPMP vice president Leo 
Feist pointed out that the phrase 
"developing countries" was not 
necessarily restricted to the so-called 
Third World nations, and 
Performing Right Society chief 
executive Michael Frecgard said that 
the model statutes would probably be 
completely ignored by the countries 
for whom they were intended. 
Several speakers questioned the 
knowledge and expertise of the 
''experts" who drew up the 
proposed statutes. 

Dr Hans Sikorski, another 

'Jobete sale completed' claim 
THE ENTERTAINMENT Company headed by Charles Koppleman and 
Marty Dandier has announced the conclusion of an agreement to purchase 
Jobete Music, the music publishing arm of the Motown group. 

However, a Jobete spokesman at Midem told Music & Video Week that no 
agreement had been reached yet, and all attempts to obtain an interview with 
Bandier have been unsuccessful. 

If the purchase is completed, the Entertainment Company claims that it will 
be the largest privately-owned publishipg company in North America, with 
only Chappell and Warner Brothers having larger holdings. 

IFPMP president, disclosed that he 
had been agreeably surprised by the 
size of his first video royalty cheque. 

GEMA has agreed that videogram 
royalties should be split 60-40 
between authors and publishers 
respectively, and payments from 
users of videograms should be 
between 10 and 12 per cent ... a 
total of DM250,000 was collected 
from producers in Germany last 
year. 

Euromusic 

builds on 

a strong base 
TWO PUBLISHERS with reasons 
to be cheerful at Midcm were Eddie 
Warner and Jean-Loup Giaccardo, 
directors of Euromusic. 

This French company has built a 
catalogue of 250 titles over the last 
10 months, according to Warner, 
and its sister company Eurogram has 
sold over half a million LPs and 
cassettes in France over the same 
period. 

Euromusic and Eurogram are 
both seeking overseas licensees and 
distributors. Warner himself is also 
reverting to his bandleader role of 
the Sixties by re-recording some of 
his biggest disc successes of that 
period for release through Eurogram 
under the title of Eddie Warner and 
his Tropical Music.  

kv- 

\ 

LEN BEADLE, former chief of 
April Music's London office, 
announced the formation of Beadle 
Music al Midem. 

The company is a joint venture 
with MAM Publishing, which will 
have an interest in Beadle Music. 
Beadle also becomes MD of MAM 
Publishing. 

His new enterprise will mostly 
utilise MAM publishing staff in its 
administration and operation, but 
Martin Pursey has joined as creative 
director. Pursey was formerly with 
EMI Music publishing and the 
Music Publishers Association. 

Warner (Germany) 

plans tough 1981 
WARNER BROTHERS Music 
Germany is planning an aggressive 
campaign to obtain cover versions 
on its original copyrights during 
1981 and the acquisition of new 
German singer/songwriters. 

The company enjoyed a successful 
1980, particularly through the 
recordings of Chic and local 
singer/songwriter Stefan 
Waggershausen, who scored a Top 
10 LP and two hit singles and was 
the best-selling newcomer of the year 
in Germany. 
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S ON TOUR WITH 

/ / | France's biggest heavy metal band is TRUST, 
/ and ifs about to cause major soundwaves on this side of 
' the channel. Their albums have already sold over 800,000 

copies in France alone, and their new album 'Repression' is 
released here on February 20th (with English lyrics by 

Jimmy Pursey), followed a week later by the picture bag 
single 'Antisocial'. 

Cash in on the strong promotional push - 
> with advertising on radio, music press and 

I flyposters - and on their 
V forthcoming nationwide tour 
■ / with Iron Maiden. / 
— \ We're offering you the first / 
gr 5,000 copies of'Repression'/ X 

S at a reduced price. So we / < 
—r X TRUST you'll be rushing in / 

I to order yours NOW / 

FEBRUARY lues 24 
Tues 17 IPSWICH, Gaumont Thurs 26 
Wed 18 NORWICH, Fri 27 

University of East Anglia Sat 28 
Thurs 19 OXFORD, New Theatre MARCH 
Fri 20 LANCASTER, University Sun 1 
Sat 21 DERBY, Assembly Hall Mon 2 
Sun 22 MANCHESTER, Apollo Wed 4 
Mon 23 HANLEY, Victoria Hall Thurs 5 

DUNSTABLE, Queensway Hall 
GUILDFORD, Civic Hall 
BRISTOL, Colston Hall 
TAUNTON, Odeon 

BOURNEMOUTH, Winter Gardens 
SOUTHAMPTON, Gaumont 
BRADFORD, St Georges Hall 
LIVERPOOL, Royal Court Theatre 

6 MIDDLESBROUGH, Town Hall 
7 NEWCASTLE, City Hall 
8 GLASGOW, Apollo 
9 EDINBURGH, Odeon 

10 SHEFFIELD, City Hall 
12 BIRMINGHAM, Odeon 
13 CAMBRIDGE, Corn Exchange 
14 BRACKNELL, Sport Centre 
15 LONDON, Hammersmith Odeon 

Album 'Repression' 
CBS 849258 33 CBS 40- 
Single 
'Antisocial' CBS 1006 

Order from^CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
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Folk forecast 

comes true for 

JSU jn1981 
SALES OF folk albums were 

tipped for a healthy rise in 
1980 by Jazz Services 
Unlimited (JSU) distributors 
— and at this early point in 
1981 they are happy to 
announce they were 
absolutely right. 

The folk boom Is unlikely to send 
echoes reverberating around 
the big money, pop side of 
the industry, but JSU regard 
it as "a pretty bright spot in 
an otherwise gloomy year" 
and they report that a 
number of their dealers, who 
have not previously stocked 
folk, ''have found it 
rewarding to utilise the 
massed expertise of the JSU 
distribution colossus". 
Roughly translated that 
indicates that everyone did 
quite well out of it. 

Growth in sales was mainly in 
the instrumental folk area as 
a result of growing interest in 
Irish and Scottish music. 
Dealers willing to specialise 
can look to JSU for help, 
and can inquire about their 
SPEED-UP scheme. 

An addition to the distributor's 
folk catalogue is the Avada 
label. Also new is the 
Appaloosa label, which is 
largely blues product. 

The jazz side of the catalogue has 
been augmented by the 
bargain price label Jazz 
Vault, and the 16 LPs 
available on it so far carry a 
£2.49 RRP. 

Not-so-simple questions 

from a trade newcomer 

VERY NEW to record retailing, 
Mr N Evans of Bryngwram, 
Anglesey, Gwynedd, writes in 
with some apparently simple 
questions which, as those 
experienced in the trade would 
agree, are anything but simple 
to answer. 

His four main points are: "How 
many record companies do we have 
to deal with to obtain all the chart 
singles, new releases, LPs etc (in 
other words all record labels)? 

"Is it possible to obtain all labels 
through one record wholesaler? 

"How many deliveries would we 
need each week to keep up with new 
releases? 

"What is the minimum number of 
records you would recommend us to 
order per chart hit, for a fairly large 
town with no other record store?" 

It may come as a shock to Mr 
Evans, and a surprise even to 
experienced retailers, to learn that — 
apart from 500 and more labels 
listed in the A/If Yearbook, most of 
which are licensed to, or distributed 
by, one of the five major manu- 
facturers — there are about 1,000 
independent labels. 

These use independent wholesalers 
or one stops, or quite simply 
distribute themselves. They vary in 
size from one-man or one-band 
operations which press up modest 
numbers of their own discs and 
hawk them around their own 
locality, to larger, well-established 
operations aiming for national 

distribution and figuring in pop 
press indie charts. 

The output from many is 
sporadic, but overall the number of 
singles and albums released by all 
known labels in any given month is 
huge. If any dealer seriously wanted 
them all he would need to contact 
every major, and everyone else down 
the line that he could find. 

However, contact by telephone or 
through a sales rep with all the 
majors and the biggest of the 
wholesalers should satisfy all but the 
most specialist needs for stock. 

The answer to the second point 
could be distilled from the first; 
strictly speaking it is not possible to 
obtain product on all labels from 
any one wholesale or one-stop 
outlet. But for all normal purposes 
the catalogue of any one of the big 
companies serving the whole country 
(Lugtons, Wynd-Up, Terry Blood, 
H R Taylor or Lightning, or Relay 
which specialises in TV-marketed 
LPs) will offer what an indie dealer 
in a reasonably sited town would 
want. 

For answers to the last two points 
Wynd-Up's John Champion was 
approached. He recommended that 
Mr Evans should follow the now 
very common policy of ordering (or 
at least making stock enquiries) of 
his suppliers every day or every other 
day. 

The telephone order services and 
the 24-hour delivery routines of the 
major manufacturers and 
wholesalers have in recent years 

changed dealers' buying habits. 
Ordering of particular amounts of 
particular releases must, eventually, 
be based on local demand and 
behind-ihe-counter experience, but 
now dealers can let someone else 
take much of the initial risk. 

"Dealers tend to order daily, and 
live off our shelves instead of their 
own stockrooms. Their stock 
commitment has been reduced 
dramatically," says Champion. 
"The days of ordering a box or two 
at a time of a really popular single or 
LP are gone." 

Of course, all the names and 
addresses that Mr Evans wants are in 
the MW Yearbook — one copy of 
which goes free to every subscriber 
but which can be obtained from the 
Music & Video Week Subscriptions, 
30 Calderwood St., London SE18. 
Tel: (01) 855 7777. 

Shopfitting 

is Samm's 

latest venture 
ALREADY KNOWN as a supplier 
of price labelling machines, wire 
ware and display equipment, Samm 
Equipment is now branching out 
into shopfming. 

They are not specialising in the 
kind of browser and dumper fittings 
which specialist record shops need 
most, but offer a modular shelf and 
gondola system. It is offering a 
complete service to retailers, and can 
handle major refits or individual 
infill installations. Within 
limitations the company can custom 
build, but all final constructions will 
be based on the same metal 
upright/clip bracket/shelf and 
wiring system. 

DEALERS! Don't forget Music 
and Video Week's new chart-by- 
lelcphonc service. If the Post 
Office does not deliver you Music 
and Video Week on Wednesday 
morning 'phone 01-855 7711 to 
hear a recorded list of the new 
chart placings. 

Berwick 

gtreet 

RECORDING STUDIOS 

"The Best in 

the Market' 

8 BERWICK STREET 
LONDON W1 3RG 

Telephone: 01-734 5750 
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First listen to 

our side of the 

bargain. 

We've developed a revolutionary new concept 

One plus One. 

One side a complete album, 

Plus 

One side a blank tape for you to record 

whatever you like. 

All on high quality chrome tape 

for guaranteed top performance. 

The first 1+1 release is Steve Wmwood's top 

selling album 'Arc of a Diver,' 

And it's about a pound less than you'd normally 

expect to pay for a complete cassette album! 

Now you've listened to our side of the bargain, 

listen to One plus One. 

Our recording - and your recording, 

1+1 

One side what you like One side whatever you like 

AVAILABLE SOON 1+1 The Best of Cat Stevens. i+1 Clues—Robert Palmer. 1+1 ToddRundgren-Healing 
1+1 Uprising—Bob Marley & The Wailers. 1+1 Boy—U2. 1+1 Wild Planet—The B52's. 1+1 There's no tie like a present—The Jags. 
1+1 Exodus-Bob Marley & The Wailers. 1+1 Warm Leatherette—Grace Jones. 1+1J. J. Cale - Shades 1+1 Bunny Wailer Sings The Wailers. 
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DAVID HAMILTON'S SINGlf OF THE WEEK 
WHAT KIND OF FOOL— Bsrbra Streisand/Barry Gibb 

DAVID HAMILTON'S ALBUM OF THE WEEK 
HIT MACHINE - Various K-tel NE 1113 

CAPITAL PEOPLE'S CHOICE 
MESSAGE OF LOVE - Pretendere 

CLYDE: CURRENT CHOICE 

DOWNTOWN: MUSIC MOVER 
ROCK THIS TOWN - Stray Cats 

FORTH: STATION PICK 
LUXURY - Now Musik 

LUXEMBOURG: POWERPLAY 
SHADDAP YOU FACE - Joe Dolce 
BBC SCOTLAND: SINGLE OF THE WEEK 
TAKE MY TIME - Sheena Easton 

PENNINE: PENNINE PICK 
FIRST NIGHT IN NEW YORK - Claire Hamill 

MANX ALBUM OF THE WEEK 
I ATF MIGHT AFFAIR-VnriniisRnpcn   

Due to the year-end holiday. Radio One logging re-commenced on Monday, January 6, Information supplied by Sham Tracking 
101 460 75641. 
Listings exclude last weok's Top TO — 
ANDERSON, JON Take Your Time Atlantic K 116411 IW)   
flNDREWS. HARVEY Margarita Polvdor PQSP 178(F)  
ALAN PARSONS PROJECT Games People Play Arista  
AUTOPILOT Escaping From A Maze Chrysalis CHS 2483 IF)  
BAGATELLE Trump Card Polydoi POSP 213_(F)  

cor-sco^m cc -of flOA -fr-S- 

(/) 

BONEY M Children Of Paradise Hansa K11637 (W) 
BROWNE, TOM Magic Arista/GRD Arist387(FI 
BARRETT. WILD WILLY We Gotta Get Out Of This Place Dark 3 ISPi 

COBB, JOYCE How Glad I Am Hiqhcream HCS 105 (A)  
COAST TP COAST Do The Hucklebuck Polvdor POSP 214 IF) 
CODLIDGE. RITA Fool That I Am A&M AMS 8103 (Cl  
CROSS. CHRIS Sailing WEA K 17695 IW)  
CLASH Hitsville UK CBS 9480ICI 
CRUSADERS Last Call MCA 657 1C) 
DEE. KIKI Star Ariola ARO 251 ICI 
DES BARRES, MICHAEL I'm Only Human Dreamland DLSP 7 
DIAMOND, NEIL Hello Again Capitol CL 16176 IE) 
DOLCE, JOE Shaddap You Face Epic EPC 9518 (C) 
EASTON. SHEENA Take My Time EMI 5135 IE) 
EXPRESSOS Tango In Mono WEA K 18341 IW)  
EAGLES Take It To The Limit Asylum K 12504 IW)   
FRESHIES I'm In Love . ■ , MCA 670 (Cl  
F0)C NOOSHA More Than Molecu]es Earlobe ELBS 101 IP) 
FLEETWODD MAC Farmers Daughter Warner Brothers K 17746 IW) 
GOQMBAY DANCE BAND Rain Epic EPC 94341C) 
HAMILL. CLAIRE First Night In New York WEA K18440 (W) 
HAYES, LINDA (teartbeat Precise PAR 113 (A)  
HALL JIMMY I'm Happy Epic EPC 9397 (C) 
HYLTON, SHEILA The Bed's Too Big Island WIP 6671 (E) 
HEART Tell It Like It Is Epic EPC 9436 ICI 
HOT CHOCOLATE J-osing You RAK 
HEAD, MURRAY How Many Ways Music Lovers MLS1 ID 
JETS Who's That Knocking EMI 5134 IE) 
JOHN, ROBERT Sherry EMI America EA 119 IE) 
JOEL, BILLY Sometimes A Fantasy CBS 9419(C) 
JONES, BARBARA Just When I . . . Sonet SON 2221 I Al 
KENNEDY, GRACE r m Starting Again DJM DJS 10963 ICI 
KENNAWAY, JANE I.O.U. Deram DM436(FI 
KNIGHT, GLADYS Still Such A Thing CBS 9496 (C) 
LEIGH, RICHARD Right From The Start Liberty UP 638 IE) 
McLINTON, DERMOT Giving It Up , . . Capitol CL 16180 (El 
MANFRED MANN'S EARTH BAND For You Bronze BRO 1131 Fl 
MIDLER, BETTE Big Noise WEA K 11412 IW) 
MAN1L0W, BARRY I Made It Through Arista ARIST 384 IF) 
MARIE, KELLY Hot Love Calibre 
NAUTY CULTURE Once Upon A Time Charisma CB 378 (F) 
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, S - Selecta, Z - Enterpriso, Y - Rela», SP - Spartan, P - Pamacta, RT - Rough Trado, SO - Slago One. 
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