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The para jump to save Sheila 

:  

Europe's leading music business paper 90p 

ACTION MAN publicist Howard Harding and client, 
singer Eve Graham, joined the RAF Red Devils for a day 
last week to make a sponsored parachute jump to raise 
money for former singer Sheila Rossa/l, still desperately 
ill in a Texas hospital with an "allergy to the 20th 
Century". The sponsorship was organised by Eve's 
record company, Celebrity, and Harding, of the 

Bastables advertising agency, which handled PR for the 
label. 

It raised £1,742 for (he Save Sheila fund — much of 
it from music industry people who paid £10 or more to 
sign their name in Music & Video Week (see page 17). Eve 
and Harding are pictured before the jump and in mid-air 
over Bedfordshire. 

Thorn EMI 

tipped for 

'big profits' 
VIDEO IS ''totally ignoring the 

recession", and in the 
opinion of a leading 
stockbroker the Thorn EMI 
group is a favourite in the 
race to big profits in that 
industry. 

In its quarterly review of the 
leisure industry — including 
consumer electronics 
(hardware and software) and 
the music business — Vickers 
de Costa states that if the 
latest economic statistics are 
a true indication of future 
trends there may well be an 
upturn in consumer demand 
in the leisure sector later in 
1981. Video is most likely to 
benefit from this, but it will 
obviously help the music 
industry as well. 

Thorn EMI, which like most 
other major record 
companies has interests in 
both industries, "could 
emerge next year and beyond 
as the UK's major video 
company," and although 
considerable investment will 
be required "the group is 
now building its home 
entertainment interests for 
what could become a very 
exciting period in the middle 
years of the decade." 

Vickers da Costa notes that after 
the reorganisations, and sales 
of non-entertainment leisure 
interests like hotels and 
sports facilities, Thorn EMI 
still has its "expertise in high 
technology areas of electronic 
engineering and in audio 
visual programme production 
and software manufacture 
and distribution." 

The rosy future predicted for 
video cassettes and VCRs is 
offset by caution about the 
video disc, which "now 
seems less of a sure fire 
winner. As the popularity of 
video rental grows it is noted 
that the price of discs is much 
higher than short-term video 
cassette rental fees. 

Where the record and audio 
cassette industry is concerned 
the report says: "The basic 
problem of the record 
industry has been over- 
capacity generated in the 
1972/73 boom." 

But it adds that in the past year 
"this problem has begun to 
be overcome, with the 
contraction taking place" — 
the latest example being 
RCA's decision to dose its 
plant. 

WEA PAYS £10,000 

IN NEW CHART 

PROBE SENSATION 
EVIDENCE THAT false chart 
diary entries were made for 17 
WEA-distributed singles over a 
recent eight-week period is 
apparently so conclusively 
damning that WEA has 
completely accepted it and has 
agreed to foot the £10,000 bill 
for the joint BPI/BMRB 
investigation which uncovered 
the malpractices. 

Senior Scotland Yard officers 
were this week looking at the 
evidence and will consider if any 
further action should be taken. 

The BPI last Friday named a 
freelance promotion man — Peter 
Wreford — who was "working with 
WEA" and is alleged to have 
"participated in over 700 false 
entries". The BPI also says that 
Wreford made similar false entries 
for an album on the independent 
PVK label. 

It's claimed that Wreford made 
the false entries in sales diaries of 
shops which in return received 
quantities of free product. 

Three shops — Our Price Records 
of Kingston, Earthshaker of 
Feltham and Record Scene of 
Staines — have been suspended 
from the BMRB panel. 

The BPI statement came only 48 
hours after rumours that a chart 
hyping scandal was about to break 
began to filter through the industry. 
But it now appears that three weeks 
ago field investigators, who have 
been monitoring chart return diaries 
since January, alerted the BPI and 
BMRB of "certain irregularities" 
showing up in sales returns from 
certain panel shops. 

Subsequent enquiries revealed 
Wreford's activities and a forensic 
handwriting expert, Derek Davis, 
was called in to confirm that of the 
sales diaries he examined, Wreford 
had allegedly participated in over 
700 false entries. 

But the BPI says that the BMRB's 
own security system had already 
identified the false entries and they 
were not used in the compilation of 
the charts for the particular weeks 
they covered. The BMRB says that 
the effect on chart placings of the 
singles concerned was "minimal". 

Wreford's alleged activities 
contravened Clause 3 of the new 
Code of Conduct which was 
introduced at the beginning of the 
year. This clause binds BPI member 
companies, "its servants or agents", 
not to authorise or be acquiescent in 
the falsification or distortion of the 

reporting of sales and not to attempt 
to influence retailers making chart 
returns. 

With unprecedented boldness, the 
BPI statement says: "The evidence 
was so conclusive that the 
investigators' findings were 
completely accepted by WEA. WEA 
does not consider that Wreford was 
acting under instructions from the 
company, but it has agreed to pay 
the costs of the investigation of 
£10,000 in the interests of 
eliminating further malpractice." 

PVK Records, the other company 
implicated, is not a member of the 
BPI and the BPI statement adds: 
"BMRB is investigating the 
allegations made in respect of the 
PVK album direct with that 
company". 

This is the second time WEA has 
been implicated in a chart hyping 
scandal in a period of nine months 

TO PAGE 4 

London gets 

4,500-seat 

rock venue 
LONDON is to get a new, and 
rather different 4,500 seater rock 
venue this summer. Brian 
Adams' Rock City Enterprises 
has been given GLC permission 
to hold a series of concerts in 
David Smart's Circus tent in 
Battersea Park. 

First gigs will be a series of 
Roger Scott Cruising shows, 
starting June 6. Top of the bill 
on the first night will be 
rockabilly band The Polecats, 
Shakin' Stevens and Matchbox 
are being lined up for following 
shows. 

Adams is also planning to hold 
a two-day folk festival there later 
in the summer and is also 
"talking to a number of leading 
American bands". He is 
prepared to make the tent 
available to other interested 
promoters. 

Country music 

special- 

see pages 30-31 

CBS video plans revealed 

From IRA MAYER 
NEW YORK: CBS Video Enterprises will open a London office this summer, 
closely followed by the establishment of operations in Germany and France. 

In an exclusive interview with Music & Video Week, CVE president Cy 
Leslie revealed that he is personally conducting interviews with regard to staff 
for the UK headquarters. 

Calling the European home video market "one with great growth 
opportunity over the next four to five years", Leslie added that he will visit 
London shortly to oversee the launch. The company will distribute its 
MGM/CBS home video library through current CBS channels as well as going 
directly to video speciality outlets. 

The MGM/CBS catalogue includes 2001: A Space Odyssey, The Wizard Of 
Oz, James Taylor In Concert, and various ballet and classical performances. 

Barclay backs Polish rock 
PARIS: Rebel rock-music from strife-torn Poland is being made available in 
the West via the French Barclay label. It has made an exclusive European 
licensing deal with the Polish Blitzkrieg label, said to be "the label with the 
hardest protest bands in the Polish rock underground". 

First releases are albums by bands Kryzys, from Warsaw, and Deadlock, 
from Gdansk, which are being marketed in Europe with red flashes on the 
sleeves reading "Solidarite Avec Le Rock Polonais". 
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Pinnacle aims 

for top deals 

IN A move which Pinnacle 
general manager Tony Berry 
describes as "an increase in time 
spent on development of 
distributed labels and 
catalogues", the company is to 

Polydor puts 

faith in Cure 
THE CURE, who embark on a 
nationwide tour on April 18, release 
their third album, Faith, (FIX 6) 
on April 17. At each j^, a specially 
produced Cure film will be screened 
and the soundtrack will be available 
free with the cassette version (FIXC 
6). Polydor has planned a 
substantial campaign to back the 
release and lour with rock press ads 
together with 500 window displays 
"aimed at increasing Polydor's 
cassette ratio". 

become more selective in 
accepting labels for national 
distribution. There will also be a 
greater emphasis on marketing. 

"Quality and not quantity is our 
guideline for future activities." 
commented Berry. "We have proved 
we can chart records and by 
concentrating on our major 
distributed labels, we shall chart 
many more. 

"There is always an enthusiastic 
welcome for promising new labels," 
he continued. "We have just 
organised another roster pruning 
exercise of records that are failing to 
attract dealers, and whereas last year 
we were distributing 200 labels, we 
arc now down to well below the 100 
mark. At least three quarters of 
those arc straight distribution, so we 
arc still short of potential top notch 
labels who we can work with in 
harmony and chart records." 
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SMILING FACES, above left, al 
Chrysalis Records recently ivAe,, 
Ullravox were presented with gold 
discs for their debut Chrysalis 
album, Vienna, which reached No 
Four in the charts. They were also 
presented with gold discs for the 
single Vienna which reached No 
Two in the singles chart. 

Pictured (I to r): Chris Cross 
(Ullravox), Steve Andrews (A & R 
manager), Midge Ure (Ullravox), 
Chris Wright (co-chairman of the 
Chrysalis group of companies), Billy 
Currie (Ullravox), Chris O'Donnel 
(management). Warren Cann 
(Ullravox), Doug D'Arcy (Chrysalis 
Records MD) and Chris Morrison 
(management). 

Matchbox silver 
MA TCHBOX interrupted their 
beauty sleep last week (below left) to 
meet Mike Read, Radio One DJ, for 
an early morning presentation of 
silver discs for their second Magnet 
Records LP, Midnite Dynamos. 
Pictured (I to r) are: John Morris 
(manager), Steve Bloomfield, Dick 
Callan and Fred Poke of Matchbox, 
Mike Read, Graham Fenlon, Jimmy 
Redhead and Gordon Scon of 
Matchbox. 
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is strong 

The title track from his current album is 

out as a picture bag single next week. 

Feelings are running high for Bruce 
Springsteen, so order The River' now. 

Soul signs Dutch contract 
From SUE BAKER 

AMSTERDAM; David Soul, "Hulch" of (he TV scries Starsky And Hutch, 
has followed in the footsteps of another famous TV cop, Telly "Kojak" 
Savalas, by signing a recording contract with a Dutch Company, Purple Eye 
Productions. 

The company plans a single next month and an album entitled The Best Days 
Of My Life later. The LP will comprise songs by established composers such as 
Paul Williams, and five new songs written by Jack Murphy and David 
McKenzie. 

The producer is Will Hoehee, well-known in the Dutch recording world, and 
distribution will he through Phonogram for the Benelux countries. 
Negotiations arc in progress for other territories. 

Towerbell 

launches 

own label 
BOB ENGLAND, managing 
director of the Towerbell 
Management company which 
looks after such artists as Chas & 
Dave and Darts, is launching his 
own Towerbell record label with 
pressing and distribution 
through PRT. First release is the 
single, I Can't Hold On (TOW 9) 
by England's wife, Natasha. 

Commented England: "After 
dealing with various record 
companies over the past few 
years as a manager, 1 feel the 
time has now come for me to 
have a much greater degree of 
control over the recorded output 
of my acts, both from a creative 
and marketing standpoint. 1 
intend to develop Towerbell as a 
fully fledged independent label, 
and 1 am planning to make 
several important talent 
acquisitions for the outlet during 
the next few months." 

Co-inciding with the launch, 
England is also switching 
pressing and distribution for 
Chas & Dave's Rockncy label, 
which was launched late last year 
with the Rabbit single, from 
Pinnacle to PRT. 

McNally forms 

Why-Fi indie 
PAUL McNALLY, until 
recently A & R director of 

New 

labels. 

Sire/Real Records (UK), has 
formed his own UK-based 
independent label, Why-Fi 
Records. The label has been 
licensed to RCA worldwide, and 
first signing is Sparks, who 
release a single, Tips For Teens 
(WHY 1) on April 14 and album, 
Whomp That Sucker (WHO 1), 
on May 15. 

Duo sets op 

Street Tunes 
JOHN GLOVER, former 
manager of Free, and Peter 
Booth, formerly managing 
director of Trident Records, 
have launched a new label. Street 
Tunes. Distribution is through 
Stage One, and the first two 
single releases are Smoke by 
Stage Struk and The Stuart Hall 
Song by St Auguslin's School 
Choir and Band. Street Tunes 
can be contacted on 01-883 0775. 

XL issues single 
XL RECORDS has released its 
first record, a single entitled Get 
Yourself A Job Mate by The 
Royals, distributed by Stage 
One. 

The label has been set up by 
Nick Garnclt who can be 
contacted at 01-486 0421. 

Single 'The River' CBS A ll?9 title track from the album The River' CBS 8851013ZI40-88510 

prorr 
are 

coming 

Order from CBS Order Desk, Tel: 0T960 2155. CBS Distribution Centre, Barlby Road, London W10 
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US artists 

set for 

UK onslaught 
THE CAPITOL/Liberty 
US/EM! America division of 
EMI has a very busy month 
ahead of it with a number of 
important releases and lours 
from its American artists. 

Glen Campbell begins an 
extensive UK tour in support of 
his latest Capitol album It's The 
World Gone Crazy on April 23, 
while Anne Murray is here for a 
scries of TV appearances plus a 
Palladium showcase, backinj» her 
single and album, both titled. 
Where Do You Go When You 
Dream. 

The Tubes' debut release on 
Capitol — The Completion 
Backward Principle — is being 
rush released throughout Europe 
on April 21 to tie in with their 
forthcoming tour and it will not 
be released in the US until May. 
Capitol's UK marketing push 
for the LP will include 500 
window/in-storc displays, full 
page ads in consumer and trade 
press, plus a co-operative radio 
and press campaign with record 
dealers. 

On Liberty, US country singer 
Susie Altanson has her debut 
album, Susie, released to 
coincide with her Wembley 
Festival appearance on April 19, 
which marks her UK concert 
debut. 

Gary U.S. Bonds has 
Dedication as his first album 
release on EMI America and 
worked closely on the record 
with Bruce Springsteen, 

Single releases from the 
division during April come from 
Kim Games, Lee Clayton, 
Delbcrt McClinton, A Taste Of 
Honey and Gary U.S. Bonds. 

Morgan starts 

promo operation 
WILLIE MORGAN has 
launched his new independent 
promotion operation under the 
banner of Diamond Promotion 
& Publicity, which is based at 3 
Paddinglon Street, London W1 
(Telephone; 01-486 
9695/9697/6230/6239). 
Diamond offers "a complete 
promotional service" which 
encompasses the entire ILR 
network, as well as the London- 
based national radio and TV 
networks. 
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EMI and BBC rush 

out Chi Mai albums 
THE RUNAWAY success of Ihc 
haunting instrumental theme to 
the BBC TV Lloyd George series 
— Chi Mai by Italian com- 
poser/conductor Ennio 
Morricone — prompted a flurry 
of activity at EMI and BBC 
Records last week as both 
rushed to get out Morricone 
albums. 

While PRT pumped out 60,000 
copies a day of the hit single on the 
BBC label, EMI moved fast to make 
up for having "given away" the 
single on a lease deal to BBC 
Records when audience reaction 
suggested there was a demand for 
the theme. 

EMI's MOR department quickly 
put together a This Is Ennio 
Morricone mid-price album (THIS 
33) which features the Chi Mai track 
and others including Morricone's 

Marketing 

previous No. 1 single, the theme 
from The Good, The Bad, And The 
Ugly. The LP has a dealer price of 
£1.82 (excluding VAT) and was due 
to be shipped this week. 

BBC Records meanwhile rapidly 
set up a deal with Morricone's 
publishers, General Music, and MD 
Henrico de Melis flew in to London 
on the day the single entered the 
Music & Video Week chart at No. 19 
to lease a number of previously 

i 

BBC RECORDS executives line-up with Ennio Morricone's publisher and 
agent Enrico de Melis of General Music of Rome (centre) having completed a 
record and publishing deal for a new Morricone album. L to R: James Fleming 
(sales and marketing manager), Mehmet A rman (business affairs manager), De 
Melis, Mike Harding (A&R manager) and Alan Bilyard (head of BBC 
Records). 

^Musical 

ML Chairs 

Adrian Rudge 

goes independent 
ADRIAN RUDGE, who left 
Polydor last week after 11 years 
service, is to pursue a number of 
independent ventures, mainly in 
the field of international music 
publishing, including acquisition 
of catalogues, development of 
artists and licensing. Rudge will 
also be involved in jingle writing 
and production, a PR and 
marketing consultancy and artist 
management. 

One of Rndgc's first projects 
will be Ihc placing of a Julie 
Andrews country music album. 
He is also managing writer 
Steve Colycr and has taken on 
American artist Mike Corbin 
about who's songs Rudge says: 
"I have the same feel as I did 
about Bruce Springsteen when I 
first signed him to Intersong 
years ago." 

Rudge can bo contacted at 38 
North Row, London Wl. Tel: 
(01) 491 3175. Telex: 23840. 
Home phone: (01) 289 0534. 
COLIN HODGSON to finance 
director, EMI Record 
Operations — UK and Ireland, 
following Nick Payne's move to 
Thorn EMI Video Programmes 

as director of finance and 
administration. Hodgson will 
report directly to Richard 
Robinson, EMI Music regional 
director UK. Hodgson 
previously worked in a similar 
capacity for EMI South Africa 
. . . Garry. Blackburn to the 
promotion team at Phonogram 
— he will be responsible for 
Radio One and Capital Radio 
promotion and will report to the 
company's head of radio 
promotion, Annie Challis. 
Blackburn comes to Phonogram 
following eight months at Carlin 
Music where he was radio 
promotions manager . . . Chris 
Poole, chief PR at Chrysalis for 
the past three years, has been 
appointed to the new position of 
director of press and artist 
relations. He will continue 
overseeing the press office, 
which has now been joined by 
former head of Arista press 
Bern! Kilmartin, but will also run 
artist relations — with special 
responsibilities for the co- 
ordination of UK tours by US 
artists. He will report to MD 
Doug D'Arcy and A&R director 
Roy Eldridgc. 

Changes in the A&R 
department mean that Steve 
Andrews, formerly artist 
development manager, and 
Maureen O'Donnell, former 
A&R administrator, become 
joint A&R managers . . . Byron 
Ormc has been made a director 
of Marshall Arts and will have 
special responsibility for UK 
tours of US artistes. Marshall 
Arts new address is 124 New 
Bond Street, London Wl, Tel: 
(01)409 1371. Telex: 261236. 

unrclcascd Morricone tracks for a 
Bceb album. 

The BBC album Chi Mai (REB 
414) will have a recommended 
selling price of £3.75 and will be 
backed by a radio advertising 
campaign and will be launched with 
a press reception attended by 
Morricone, and Philip Madoc (who 
plays Lloyd George). 

But Ihc BBC album, also 
featuring the Chi Mai theme, will 
not be available until next Friday 
(24), giving EMI a two-week start on 
garnering LP sales on the back of 
the single. 

The Chi Mai track was orginally 
released in 1978 as a Private Stock 
single and has been used before as a 
TV theme — for the Kenneth More 
scries. An Englishman's Castle. It 
was selected for the Lloyd George 
scries by producer John Heflin who 
was attracted by its haunting appeal. 

Stiff debut by 

Tenpole Tudor 
THE DEBUT album from Tenpole 
Tudor and new singles from 
Madness and John Otway are 
released by Stiff on April 17. The 
first 10,000 copies of the Tenpole 
Tudor album, Eddie, Old, Bob, 
Dick and Gary (SEEZ 31) will sell al 
£3.99 before reverting to the regular 
Stiff price of £4.99. Marketing for 
the album includes colour posters, 
full-page consumer ads, trade press 
ads, plus a special video for the 
single, Swords Of A Thousand Men. 

The new Madness single. Grey 
Day/Memories (BUY 112) will also 
be available on cassette (ZBUY 112) 
at the same price of £1.15. 
Promotion includes flyposiing, 
consumer and trade ads and strip 
posters for retailers. The band have 
just finished filming their first 
feature film, Take It Or Leave It, 
which will be released in September. 

John Otway's new single. The 
Turning Point (BUY 115) will be 
backed with ads in the trade and 
consumer press and with posters. 

Virgin to boost 

Gillan's second 
GILLAN'S SECOND album for 
Virgin, Future Shock, will be getting 
a considerable marketing boost on 
its release on April 17, even though 
advance orders already indicate it 
will immediately achieve silver 
status. 

The album, packaged with a 16- 
pagc fuli colour booklet, will be the 
featured album in W H Smith's 
national and consumer press 
advertising. The record company 
is also planning full page ads in 
consumer and trade press, plus a 
double page spread in Sounds. 

A comprehensive in-store 
campaign is being set up with both 
multiple chains and independent 
stores and there is a special tie-in 
with Woolwonhs, involving the 
screening of a Gillan video. 

Gillan is also undertaking a 
European lour. 

Dead Kennedys 
controversial single 
THE CONTROVERSIAL new- 
Dead Kennedys single. Too Drunk 
Too Fuck (Cherry 24) is to he 
released on Cherry Red who have 
released the band's last two singles 
and their debut album, Fresh Fruit 
For Rolling Vegetables. Release date 

Decca puts 

out LP of 

Early Bowie 
DECCA RELEASES a mid-price 
David Bowie LP, Another Face 
(TAB 17), which includes his 
first ever recordings, Li/a Jane 
and Louie Louie Go Home, 
released in 1964 under his real 
name, David Jones. Also 
included is The Laughing 
Gnome, a Top Ten hit when re- 
issued in 1973. The album 
features in Dccca's Rock Echoes 
campaign. The company also 
releases two t a p c - o n i y 
compilations, Time For Classics 
(KMOR2 8102) and Time For 
Memories (KMOR2 8104) which 
both have a dealer price of £3.13. 

Pressing under 

fire at 

MTA awards 
CRITICISM OF the standard of 
record pressings came with the 
announcement of the 1980 MTA 
Gramophone Record Awards. The 
judges said that they had been 
"impressed with the quality of 
entries" in the 21 categories, but fell 
"the quality control of some 
companies left much to be desired", 
with a number of "obvious faults" 
being found repeatedly in the 
selection presented for judging. 

Their critical attitude led to the 
award of only one place in several 
categories — including Bargain 
Price Popular where Ennio 
Morricone's orchestral Film Hits LP 
and RCA took sole honours — and 
none at all in two others. These were 
Historical Popular Recordings, and 
MOR Non-Vocal. 

RCA's recording of the US cast of 
Sweeney Todd by Sondheim and 
Wheeler took first prize in the 
Operetta and Musical section, while 
in the spoken word section (he BBC 
record of the Peter Sellers Parkinson 
Interview gained second, after 
Listen for Pleasure's The Lost 
World read by James Mason. LfP 
was also given a special award "for 
their contribution in issuing spoken 
word recordings during 1980, which 
are of particular value to the blind 
and Ihc young." 

In Ihe two pop categories, which 
are judged on sales figures alone, 
Top Album Gold award went to 
Abba's Super Trouper (Epic), and 
Silver to The Police's Zcnyatta 
Mondatla (A&M); Top Single Gold 
went to The Police's Don't Stand So 
Close To Me (A&M), and Silver to 
Barbra Streisand's Woman In Love 
(CBS). 

LUCKY 7 
PROMOTION 

'Wiilioul you' 
SSMD002 by Jennifer Benjamin 
' 1 need yon' 
SSMD001 ^ by AUhea 
'Stop ihe fighr 
SSD005 by Tony Zap 
•Lavender Bine' 
SSD 006 by Paymondo 
'Where in Ihis world' 
SSD 007 by Joy Mack 
'Casanova Reggae' 
SSMDOOl 
'Sonreday' 
SSI.P001 by Silver 
'Showcase' 
SSI P002 by Zadgad 

Distribuleil by 
JctStnr 01-961 4422 

Third World 01-802 0146 
Roii<;h Trade 061-221 
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Shop suspended in chart probe 
FROM PAGE 1 
and newly-appoinlcd managing 
director Charles l.evison had to 
answer for his company in only the 
second week of his tenure. WE A 
International president Nesuhi 
Ertegun, who was acting head of the 
UK company at the lime the 
investigations were taking place, 
made no comment and could not be 
contacted at his New York olficc as 
A/IV went to press. 

l.evison was quoted in the BPI 
statement as saying: "1 am angry 
that someone connected in any way 
with this company should have acted 
in the manner alleged and I am 
taking appropriate action." 

He told MW that he would be 
mounting his own internal 
investigation to discover exactly 
what Wrcford was instructed to do 
as well as how many, and which, 
records he was given to work with. 

"1 am sure he was not told to 
mark up diaries," he added, "But it 
is, of course, acceptable under the 
code to give some free copies of 
records as long as they arc records 
by the artists being promoted." 

Explaining his company's decision 
to pay the £10,000 costs of the 
investigation, Lcvison added. "The 
evidence was conclusive. I look on 
the £10,000 as an investment in the 
future accuracy of the chart." 

PVK's Peter Cormack told 
MW: "Paul Wrcford has been 
employed by us on a freelance basis 

to visit shops in the London area, 
put up posters, give them a couple of 
freebics, arrange discounting and 
report back on the shops to help give 
us a regional breakdown. 

"We have three people in that 
capacity and at no time has anyone 
been employed by PVK to get false 
chart returns." 

Mike Isaacs, a director of the Our 
Price retail chain whose Kingston 
branch has been suspended as a 
BMRB panel member, commented: 
"We are extremely concerned and 
very horrified that these allegations 
have arisen. We are beginning an 
internal investigation immediately to 
see if there is any foundation. We 
will give the BPI any co-operation 
we can." 

Ken Mason, general manager of 
the Record Scene chain whose 
Staines branch was suspended said: 
"We are shocked and disgusted at 
the BPI statement after so many 
years of our shops co-operating with 
the BMRB. We reject the 
investigators' findings utterly and 
the matter has been put in the hands 
of our solicitors." 

A spokesman for Earthshaker, 
Ecltham, said; "The directors arc 
consulting their solicitors, and do 
not wish to make a statement until 
after they have done so." 

The promotion man at the centre 
of the scandal, Paul Wrcford, has 
now been dropped by WEA and 
PVK and at press time could not be 
contacted by MW. 

Haydn piece 

discovered 
AN UNKNOWN concerto by 
Haydn has been discovered by 
cellist Julian Lloyd Webber, with 
the help of the Haydn expert H C 
Uobbins Landon. 

And although a date has been 
fixed for its "modern premier" 
— November 25 at the Queen 
Elizabeth Hall with the London 
Mozart Players — no final 
recording contract has yet been 
signed, although Harley Usill's 
ASV is taking a keen interest. 

Scholars cannot agree whether 
the score is by Joseph Haydn, 
who reputedly wrote six cello 
concertos, or by his brother 
Michael Haydn. The work, 
which is in D major, has the 
official Haydn catalogue number 
HOB 7B No. 4 and was 
discovered in the Royal Brussels 
Conscrvcloirc Library. It is 
scored for cello and strings only. 

Lloyd Webber said: "I don't 
much care whether it is by 
Michael or Joseph Haydn — it is 
well worth playing." 

6 9 © © Q © 

Pickwick tape books 

to get radio boost 
BUDGET COMPANY Pickwick 
Records is to do radio advertising 
for its new tape-only Talking Books 
range. The first 21 titles arc released 
this month, retailing at £2.25 each, 
and include titles by Enid Blyton, 
lan Fleming, Barbara Cartland, 
Francis Durbridgc and Frederick 
Forsyth. 

Radio promotion on all the major 
stations will start at Easier for a two- 
week period. 

Lords ruling goes against 

Rank in piracy case 

,hC H0"* 

Ksr»Risi~- * •™a - 
'"'BPI said the Lords' decision "should not present any undue liui inc ori saiu nt.iinci niraios The r spokesman added that 
problems" in their future cases against piraics. inc tn 
The value of the search and seir.e order was to gam the right ot access to 
pr™ihe iudgemem where the Law Lords dismissed an appeal by Rank Film 
Di r ht to s a."d ix other film companies, Lord Wilberforce sa,d that as the 
Uw stood! ait alleged pirate was entitled to be P-^urveVy^Sce'of 
of disclosures which might lead 10 incrmiinatioii or Ihc discovery ol evidence 01 
an incriminating character. r zv„.rr nr Arm^ai incf 

The film companies had challenged a decision of the C?u" °L^P
h

pC
s

a
t
l
r'®f 

year in favour of the Video Information Centre in Kcnsinglon High Street, 
''"fherc was "strong evidence" lhat the company had engaged in the 
distribution and sale of pirated copy video tapes on a very large scale. But, 
l.ord Frascr concluded, "wilh sonic regret" that the alleged Pirat" . JCC'I°"' 
based on fear of sclf-incrimination, was well-founded and should be 0Pheld, 
This, he said, would reduce if not "practically destroy' the usefulness ol such 
search and seize orders. . 

Lord Russell said he would welcome legislation aimed at removing inc 
privilege against sclf-incrimination while preventing the use ot statements, 
which would otherwise have been privileged, in criminal proceedings. 

PRS invites nominations 
THE PERFORMING Right Society annual general meeting will take place at 
1 lam on July 2 at the London Hilton Hotel, and is open to full and associate, 
but not provisional, members. • • r .i,„ 

In view of public criticism in some quarters about the composition ol the 
PRS general council, the society is anxious that all members should use the 
opportunity of nominating potential council members. Nominations must be 
received at the PRS by the end of this month. 

Tim Rice has resigned "regretfully" his writer-director scat owing to the 
pressure of other commitments, and the vacancy has been tilled under the 
"casuhl vacancy" procedure by Tony Hiller, who will retire and stand tor re- 
election at the AGM. 

Also retiring by rotation and standing for rc-election are directors Howard 
Blake, John Gardner and Ernest Tomlinson, and three out of the four 
publisher-directors will retire.   

fWe &ia!tt wit/itealLt^ 

o 
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TOP TEN 1981 

1 IN EXCESS OF 100 STUDIOS SUCCESSFULLY 

COMPLETED  

2 CONCEPT CONSULTATION GIVEN FREE (U.K. ONLY) 

3 SITE ANALYSIS AND PLANNING PERMISIONS SOUGHT 

4 DESIGN COSTING GIVEN 

5 FULLY INTEGRATED DESIGN AND FINISHES 

CONSULTATION 

6 CONSTRUCTION COSTING GIVEN WITHIN 7 DAYS 
OF CONSULTATION  

7 COMPLETE CONSTRUCTION SERVICE INCLUDING 

AIR-CONDITIONING, ELECTRIC WIRING, 

AV WIRING, EQUIPMENT INSTALLATION, FULL 

GENERAL BUILDING WORKS SERVICE, FULLY 

OPERABLE MAINTENANCE DEPARTMENT 

8 ALANGROVE EMPLOY PROBABLY THE LARGEST 
AND MOST COMPREHENSIVE OPERATIVE STAFF 

FORCE THAN ANY OTHER COMPANY OF OUR KIND 

9 ALANGROVE'S ABILITY TO EXECUTE STUDIOS 

WORLD WIDE, COMPLETED STUDIOS IN AFRICA, 

USA, ITALY, SPAIN, FRANCE, NORWAY, HOLLAND, 

SOUTH AMERICA, GERMANY, CANADA, JAPAN, 

AND OF COURSE THE UNITED KINGDOM 

i 0 ALANGROVE HAVE OFFICES ON BOTH CONTINENTS 

*13 

AUDIOVISUAL 
RECORDING , 
DESIGN & 
CONSTRUCTION -TcL 

9 Lancaster Mews, Hyde Park, London W2 3QQ Tel; 01-402 7071/262 8157 Telex: 261705 
AlanGrove Construction Inc. 
947 Suite L North La Cienega Blvd. Los Angeles, 90069 Calif 
Bob Gross, Box No.99 Antrim, New Hampshire. 03440, USA 

Tel. (213) 657 5816 Telex: BVH194728 
Tel: (603) 588 2821 
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u This is it. Say hello to a whole new way of listening. 
Listen to what you've been waiting for. You asked for 
something new and we heard you loud and clear. Be- 
cause when you talk. Tubes listen. 

This is who we are and what we do in the Tubes 
Group. Were music people. People like you. Seven 
individuals. One purpose. Diverse talents carefully 
blended. What do we do? We do it all. From the raw 
materials to the finished product. In millions of homes 
like yours - twenty four hours a day, every day of the 
year; we'll be there doing it for you. It's not easy, but 
with your help we're getting the job done. 

This is your day. Now it's your turn to enjoy every- 
thing we have to offer. You're number one - we're 
number one. You work hard and you play hard. You like 
the feeling of being all you can be. You deserve the best 
there is and we give it to you. So why not reach out and 
grab all you can get. You've earned it. 

This is how we feel. If you have a need; we'll fill it. 
Give us a problem, we'll solve it. If there's a question, 
we find the answer. It's that simple. You're changing 
and we're changing with you. It's time to say hello to 
us. The Tubes Group. We're here because you're there ff 

m 
!■ 
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NEW RECORD AMD CASSETTE 

THE CD MPLETIDM BACKWARD PRINCIPLE 

RELEASED APRIL 21. 
TC/E5T S6S85 

HUGE MARKETING CAMPAIGN INCLUDES • SCO 3-D WINDOW DISPLAYS • IN STORE 
• FULL PAGE ADS IN N ME .SOUNDS, MM, I POSTERS S. SUPPORT MATERIAL. 

TRAX R MIRROR OVER A WEEK PERIOD. • MASSIVE AIRPLAY S.TV APPEARANCES. 
• FLYPOSTING IN ALL MAJOR CITIES • NATIONWIDE TOUR COMMENCES MID - 

JUNE. 

n 

CREDIBILITY • GROWTH • DIRECTIDIM 
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Magnetic 

gears up for 

plant opening 
MAGNETIC VIDEO is gcarinR 
up for produclion at its new 
Perivale duplicating facility 
which is due to be operational by 
the end of May — although full 
production schedules may not be 
met until some months later. 

It will be the biggest such 
facility in the UK duplicating the 
Philips system with 100 salve 
machines for the V2000. There 
will also be 300 VHS and 200 
Beta machines. 

Perivale will be serving the 
whole of Europe with a 
particular emphasis on Germany 
where Magnetic Video is opening 
its own operation — one of the 
reasons for the heavy 
commitment to Philips, where it 
holds 50 per cent of the market. 

Magnclic's UK general 
manager Alan Kaupc says that it 
is Magnctic's intention to 
duplicate for other companies, 
but it will obviously have to meet 
its own produclion schedules 
first. With the rate of expansion 
of the market, he added, it is not 
possible to put dates forward at 
this stage. 

Meanwhile, Magnetic has 
made the first TV commercial 
supporting a single video cassette 
for the Alien, which includes a 
20-sccond film using actual 
footage and is being show n in the 
London area. Other releases 
supporting Alien are A Strange 
Case Of Alice Cooper, and 
Damien — Omen II. 

First simultaneous 

LP/video release 

THE FIRST simultaneous video 
and album release takes place 
next month when Radialchoice 
releases Word Of Month by 
choreographer/singer/dancer 
Toni Basil. 

Distribution to record outlets is 
through Virgin/CBS with Virgin 
Records' sales force selling in the 
product, while other dealers will be 
serviced by Intervision Video. 
Rental is also available through 
Intervision in the usual way. 

Released on May 22, the video 
retails at £29.95 including VAT. 

The release is backed up by 
posters, streamers and other point of 
sale material including a "wobbler", 
which features a moving blind over a 
photograph of the artist. There will 
also be advertising back up in 
consumer video magazines and the 
trade press. 

Radialchoice has further support 
plans which include taking a caravan 
round to major media sites and retail 
outlets to show the half-hour 
cassette. And MD Simon Lait is also 
hoping to put the video on to the 
club circuit to be used like a support 
band. The video will also be backed 
by a brochure-style book, and 
there are plans to test-market TV 
advertising. 

The album is released at a special 
price of £3.99 and will be marketed 
in the normal way, while a single, 
Mickey by Chapman/Chinn is also 
to be released soon. 

"Because we are dealing with an 
integrated product, which I am not 

THE VALENTINE MUSIC GROUP 

IS PLEASED TO ANNOUNCE 

THE RELEASE OF IRELANDS EUR0VISI0N ENTRY 

FIRST 5,000 COPIES IN PICTURE BAGS 

A.J ■/' T 

-A # J:' 

\i -I I- i> 

HOROSCOPES 
c/w 

YOU CAME THROUGH LOVE WITH ME 

by 
SHEIBA 

on RITZ RECORDS RITZB 

AVAILABLE NOW FROM SPARTAN RECORDS. TEL 01-902-8223. 

SIMON HILLS 

Fly the mag f irst 

class to Vidcom! 

Miisir x- VIDEO Week is flying Hie mag again! Following the 
success^ of .he ehar.ered flight to Midem, video readers are being 
offered Ihe same service .o this year's Vidcom - at pounds below .he 
n0™onTv will you save on .he price of your flight, the Pnekage is 
truly first class, with in-flighl meals and champagne to wash 
d0AM'airpTrnaxcsCare paid and Iransporl from Nice airport to Cannes 
isalso inciudcd And'you'.l have .he benefi. of going wi. your 
colleagues, so if you're keen, business can slar. before you even 

^IfuVfor all this lo happen, Music & Video Week has to get some 
ideas of numbers. If you are in.eresled in this unique sem e nng Avnl 
Barrow on 01 836 1522 lo book a seal and gel all Ihe fncls-fhepiane 
will depart from Gatwick on October 8, relurning on October 13 ( he 
davs before and after Ihe event). There will only be a limited number 
of places available, so bookings must be made early.   

TONI BASIL, above, ihe first artist 
to have simultaneous release of 
video ami record. 
aware that anyone has done before, 
I think it is important that they 
should be marketed together," said 
Lait. "And because Toni Basil is a 
new artist, it is vital that as many 
people sec the video as possible." 

• Meanwhile Radialchoice releases 
a single by Lorna Right at the end of 
this month with a unique offer of a 
free video of the single. A limited 
edition will include a form which the 
customer can send off with a blank 
cassette and the company will record 
on the promotional film free of 
charge. It is entitled The Teenage 
Confession, and, as with all 
product, will be distributed by 
Virgin. 

Menzies stocks up 

and starts own club 
JOHN MENZIES has put video 
software into its lop 58 stores 
following the Thorn EMI package, 
and is introducing its own video club 
which customers can join for a life 
membership of £25. 

The group product manager John 
Abbott said that where possible all 
the software is being situated within 
or adjacent to the record 
departments, in line with current 
policy of the major retail chains. It 
has launched with 68 titles and this 
will be increased to 200 gradually 
phased in up to the pre-Chrislmas 
period. 

"It is a very exciting business and 
as a company I think wc see a great 
future in it," said Abbott. "And 
over the next two years the price 
should come down which will help 
sales." 

Abbott also stressed that there will 

be no discounting on the product, as 
with the other major companies. 

Stones film on Ivor 
THE ROLLING Stones film 
Sympathy For The Devil, directed 
by Jean Luc Godard is released by 
Iver Films this week, heading up six 
new titles. 

It retails at £34.50 including VAT 
with a dealer price of £22.50 
excluding VAT. All other titles are 
the same price and are: Bedtime 
With Rosie, starring Diana Dors and 
Una Stubbs, Disco Fever with 
Fabian. Tower Of Evil, Venom and 
Bizarre. 

All the titles are available through 
most leading wholesalers including 
Carnaby Video. S. Golds, Video 
Unlimited and Wynd-Up. 

W0V to make stereo tapes 
WORLD OF VIDEO 2000 is lo produce stereo cassettes in the UK with first 
releases this month including The Hills Have Eyes and Bilills. 

There is currently only the National Panasonic stereo machine on the 
market, and that is sold mainly to industrial users. But it looks likely that more 
two-track machines will be introduced which will offer more consumer 
facilities. ... 

The mastering system, based at WOV's Leeds facility, is geared up to 
manufacture stereo soundtracks and talks are now being held with software 
companies to produce more stereo cassettes. 

Creativity is 

key to success 
SOFTWARE CREATIVITY is 
the key lo long-term video disc 
success, according to Jimmy 
Dunklcy, Philips Audio and 
LaserVision divisional director. 

Speaking at the RETRA 
conference in Torquay Dunkley 
welcomed the birth of the BVA 
and said it is an important step 
towards resolving potential 
copyright and public 
performance problems. 

He added that he foresees a 30 
per cent penetration into UK 
homes by the video disc within 15 
years of the launch. 
LaserVision's own launch date 
remains set for August 1981, and 
Dunklcy said that it will permit 
an "uninterrupted flow" of 
publicity through to April 1982. 

IPG's show 
I PC'S VIDEO Show is scheduled 
to go ahead at London's West 
Centre Hotel from October 16 to 
18. It will display both hardware 
and software as well us home 
movie making on video. The 
organisers are I PC Exhibitions 
LJd, Surrey House, 1 Throwley 
Way, Sulton, Surrey, SMI 4QQ. 

News in 

brief... 

THE VIDEO source book is to 
have a UK edition with data co- 
ordinated by VidcoSpace, 
marketing and distribution 
agents for MirrorVision and 
RPTA video cassettes. While the 
original has over 30,000 entries, 
the UK edition will have 3,500 
and 240 pages. It comes out this 
month through libraries, video 
retailers and mail order and 
traditional book outlets. 
Information from David 
Willoughby, VidcoSpace, 32 
Eveline Road, Mitcham, Surrey 
CR4 3LE. Tel: 01 648 2480. 
ANYONE WANTING to go to 
the Berlin International Audio 
and Video Fair 1981 can fix up 
special travel arrangements 
through Lunn Poly Ltd, 232/242 
Vauxhull Bridge Road, London 
SW1 YDS, tel: 01 828 6536. The 
fair runs from September 4 to 13 
and the agents will also handle 
hotel reservations, liuiuiries lo: 
AMK Berlin, Postfach 19 17 40, 
Messedamm 22, D-1000 Berlin 
19. 
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Zilch, the label formed by Fred Cantrell 

and John "Knocker" Knowles is exclusively 

distributed hereafter by RCA Records. 

Zilch features a plethora of diverse 

and extraordinary talent: 

SEANTYLA 

THE SKYSCRAPERS 

LASTTOUCH 

and more to follow  

Their records are to be released imminently. They are: 
SeanlVIa BREAKFAST IN MARIN 

7" SINGLE (ZILCH 1) & 12" SINGLE (ZILCH T1) 
from the album 'Sean Tyla's lust Popped out' 

The Skyscrapers HOTLIN^ FROM WASHINGTON 
7" SINGLE IZILCH 2) 

from the album 'Mad Hatters & Autumn Rain' 
Last Touch CLOWN TIME 

7" SINGLE IZILCH41 
not from the album 'Ladies in Grey' 

7MJP4i' 

Zilch Records Limited, The Old House, Shepperton Studio Centre, Shepperton, Middx. Tel: (0932816268§ 
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Cashing in on the show business 

NEED THE Australian cast 
version of Evita, or the same 
rock opera sung in Spanish? 
Maybe a rare original cast 
album deletion, or an obscure 
Judy Garland album which 
hasn't been available for years? 
Then the chances are that one 
of the newest record shops in 
London's Covent Garden can 
supply you with those same 
recordings. 

Thai's Emcriainmeni at 43 The 
Market, WC2, was started by 
former graphics designer John Yap 
and his partner Patrick Martyn three 
years ago, in a small Drury Lane 
shop. Now, housed in the heart of 
the revamped Covent Garden piazza 
shopping centre it has at least 1.000 
different show, film or artist titles in 
stock at any one lime. In addition, 
Yap and Martyn recently launched 
their own That's Entertainment 
label, specialising in recordings of 
West End musicals, and the shop 
also runs its own lucrative mail- 
order business. 

Although neither Yap or Martyn 
had previous experience of record 
retailing, they were both avid 
collectors of show and film albums 
and built up a useful knowledge of 
artists and catalogue. "When we 
started Thai's Entertainment, there 
were difficulties and both the public 
and the trade laughed at us," Yap 
admits. "They couldn't understand 
why anyone should want to 
specialise in film and show albums; 
so far as they were concerned there 
was just no profit in that line of 
business." 

He adds: "The fact that within 
three years we have moved to a 
larger shop, and will shortly be 

opening a new office, has proved the 
contrary. In that period we have 
increased our trade tenfold, and 
built up a very strong reputation for 
the kind of albums that wc stock. In 
addition the mail-order business 
receives requests from all over the 
world." 

• Yap is quick to point out however 
that stock alone is not sufficient to 
guarantee success. "It is important 
for the staff to have a good 
knowledge about the artists and 
product involved, and be able to 
help the customers. A lot of the 
albums wc sell are collector's items 
and as such require specialist 
attention." 

He describes the launch of the 
shop's own record label as "a 
natural progression — particularly 
when the large record companies no 
longer find it viable to issue such 
recordings." 

The first Thai's Entertainment LP 
was Nashville New York (TER 
1001), a musical which ran at the 

well-known Islington theatre-pub, 
The King's Head. It was followed by 
Betjemania (TER 1002), a 
compilation of the works of Poet 
Laureate Sir John Betjeman, The 
Biograph Girl (1003), 1 And Albert 
(1004) and Pal Joey (TERX 1005 — 
distributed by Conifer), featuring 
the current London cast. 

Yap intends to release at least one 
album per month. "We have to be 
realistic with some of the LPs and 
make them available on a limited- 
edition basis, selling at quite a high 
price, but with an album like Pal 
Joey, which is running in the West 
End, it has been possible to do a 
distribution deal with another 
company," Yap adds. 

"A lot of record companies don't 
realise that a musical on record can 
have a long life even after the stage 
version has finished. There is always 
a demand from all parts of the world 
for stage and film musical 
recordings." 
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The mixed blessing of the PA 

PA TRICK MARTYN and John Yap who run the Covent Garden record shop 
Thai's Eniertainmem, specialising in more than 1,000 different film, show and 
artist titles on LP. 

THE RECENT personal appearance 
by Linx at HMV Oxford Street in 
support of their Chrysalis LP 
Intuition (pictured above) showed 
how well such events can go when 
they are properly organised. But are 
PAs in general worthwhile? 

Publicity is agreed to be the only 
certain dividend to be had by retailer 
and artists — when pop acts make 
personal appearances in record 
shops. While no-one argues that the 
basic idea is a very good one, dealers 
are generally of the opinion that PAs 
arc a mixed blessing. And except in 
the biggest branches of chains — in 
the bigger cities — or in indie shops 
which can match these for size and 
position, they arc seldom organised 
these days. 

Dealers have to balance the 
publicity angle (local press attention, 
the attraction of much greater 
passing trade than usual) against the 
accepted fact that sales of everything 
except the product of the visiting 
artist will probably be adversely 

affected for the day. There is also 
the awkward tendency for big names 
to draw so many fans that the police 
start grumbling about obstructed 
pavements. 

Chris Rimmcr, manager of 
HMV's flagship store in London's 
Oxford Street, has had plenty of 
experience of PA's in various 
branches around the country. His 
opinion is that if there is enough 
store space, if the artist is 
enthusiastic and co-operative, and if 
your shop has a back door, 
conditions arc ideal and there should 
be joy all round. 

Back door? Rimmer recalls that 
one of the biggest yet least 
troublesome events was at HMV in 
Leeds, where a huge crowd turned 
out for an Adam and the Ants PA. 
The "log jam" problems was 
avoided because the store had a rear 
fire exit, and the staff were tactfully 
able to keep the happy punters on 
the move. 

FORTHCOMING RELEASES 

L.P.S 
ON/U SOUND-LPS - IT'S "CRUCIAL MR STYLEE" 
ON/U SOUND - LP6 - PSYCHOTIC JONKANOO "CREATION REBEL" 

^ great 
step 

dubwards 
THE MOTHMEN Pay Attention I (ON-U) I KNOW nothing of The Mothmen save that .•« their names are Chris Joyce, Tony Bowers, David Rowbolham and Bob Harding (drums. j guitar, guitar and bass respectively, with minor variations), and that a group of that (• name once had a single released by' Manchester's Absurd label. I'd like to learn more, as "Pay Attentionl' is a surprisingly i accomplished and idiosyncratic debut, * showing them to have a fine grasp of mixing and matching styles and approaches with a , pointed sense of individuality. The album opens with 'Afghan Farmer [' Driving Cattle', a respectably rootsy piece of - . reggae thankfully free of the "whiteness", ■ that usually infuses Caucasian reggae, and . f ^ possessed of a sharp dubbing-edge This is 1. .y followed by a couple of tightly shambolic » chunks of Beefheartian boogie, 'Animal. Animaux' and 'Not Moving', both of which • , are a little too fragmented to attain r^j. maximum motive power, but which churn L* along nicely nonetheless. These are the most accessible moments * on 'Pay Attentionl', purely because of their traceable reference-points, the rest of the V album veers sharply towards an invigorating oxperimentalism which succeeds because it presents the results of experiments rather than the actual process of experiment. ^ The album's centrepiece, a lengthy a [.%. ;> percussion-based track called 'Mothman', •' takes up all of side two, and sounds like Gilbert and Lewis's 'Kluba Cupol' crossed with Bow Wow Wow or Adam, with shifting patterns of sound filtering through the thunderous metallic rattle of tom-toms and the fuzz-guitar drone figure which form the foundation of the piece. There's no singing, but a varied selection of indoterminato vocal grunts mixes in with the background sound. It's good - the percussion is excellent — and harrowing in its intensity, but ultimately way, way loo long, as are all side-long tracks. Whether the Mothmen can build on the successes of 'Pay Aiieniionl' remains to bo seen. But with a little pruning here and there, and a more concise approach in places, they could be contenders. 
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DISTRIBUTED BY ROUGH TRADE 01 221 1100 AND SPARTAN 01 903 4753 
ALL ENQUIRIES TO ROUGH TRADE 01 221 1100 

Singles 7" 
ON/U SOUND 2 DEMONIC FORCES "ALAN PELLAY" 

C/W - HOSTAGE IN IRAN "JEBLOY" 

Disco 12" 
ON/U DDI - WORLD OF DISPENSATION - 

"B1M SHERMAN - JAH WOOSH" 
C/W - LOVE FOREVER - "JAH WOOSH. 

NEW AGE STEPPERS" 
NEW AGE STEPPERS 
New Age Steppers (On-UI A DISCIPLINED set of music, surprisingly, sure in its touch and predominantly, expressively, peaceful. Peace, calm submergence of self (yesl), music set desirably between natural noise and structured music. Merge some Slit, Pop Group and Flying Lizard people and if nothing else you'll have energies directed towards idealistic pruning of language (which J ^ can get embarrassing), a tender and hungry 

A.. 1 appreciation of certain rhythms, a shuttling i ( selection of sounds and atmospheres and a purely indignant perception of spiritual " A ; corruption. In a bad mood I would imagine such a merger to be horrendous but the musicians work together with admirable grace and discretion. The combination of strengths seems to eradicate the unbalanced exhibitionism, unfortunate arrogance and that sunk-in-self unpop posing that apparently flourishes when the egos and spirits are separate. There's a strong sot of egos at play here, yet they work together constructively. This near surrealistic work of health and hope could almost bo the work of one person: which is some sort of triumph. There is a tangible if unorthodox sense of fun, There are about twenty spirits at play, including Bruce and Mark of The Pop Group, Viv and Ari of The Slits, Viv Goldman and Stove Beresford of the part-time Lizards. They all don't play at the same time. Slits and P. Group have now and then been brilliant: not because they were on a pompous mission but because there was a kind of boldness. Flying Lizards wore compassionately maddening. Mostly, all three congregations were erratic to the point where serious intentions were threatened, paranoid to such a pitch they seized up and often appeared to bo on an aimless journey. Now Ago Steppers doesn't convince me they've defined their act of rebellion, but its stark simplicity and conserved charm suggests that, whatever it is, it's not wholly unlovable. Neither is it violently forthright and crude: just n little daft in places when that unusual sense of humour/immaturity bubbles through onto the surface. 
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MUSIC & VIDEO WEEK APRIL 18, 1981 

'musTMT esmme 

CHAS & DAVE'S New LP. 

OUT NOW! 

Features 

HitSingl es 

RABBIT and 

POOR OLD MR 

WOOGIE 

THE CAMPAIGN 

« Six Week Headlining Concert Tour 
April-May (see Music Press for details) 
^Ads in N.M.E., Smash Hits & Record Mirror 

^Poster Campaign in all major cities. 
* Extensive window & In-store displays. 
^Major Radio Tour and Local 

press campaign 
*-T.V. appearances already scheduled 

include: 'Kenny Everett Video Show' 
and 'Razamataz'. 

* Full Colour Window Banner 
Dispatched with every order. 

CASSETTE ALSO AVAIL. ROCKNEY B.909 DEALER PRICE £2 89 

ROCKNEY 909 - ROCKNEY RECORDS order now from 01-640 3344 
RECORDS 

INTRODUCING—TOWERBELL RECORDS 

m 

m 

1st Single Release 

Out Now! 

'NATASHA' 

'I Can't Hold On' 

XVI 

TOUR Lt CLOCUtK 

PRODUCED BY: RICHARD HARTLEY 

& PHIL CHAPMAN 

Full Colour Bag! 

ALREADY RECEIVING HEAVY 

AIRPLAY FROM RADIO 1 

TOWERBELL RECORDS TOW. 9. DEALER PRICE 69p 

BOTH RECORDS AVAILABLE /VOW EXCLUSIVELY FROM 01-640 3344 
RECORDS 
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