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Europe's leading music business paper 90p 

CBS RECORDS has signed a deal lo exclusively market and distribute 
Boardwalk Records product worldwide except for certain countries in Europe 
and Africa. The first product from Boardwalk includes the original soundtrack 
from Popeye, Harry Chapin's Sequel LP plus album/singles from Phil 
Seymour, Ohio Players, Carol Bayer Sager and a new band called Rox. 
Pictured at the signing are (I lo r) — standing — Allen Davis (president CBS 
Records International), Neil Bogarl (president Boardwalk Entertainment Co), 
Dick Asher (CBS) and Arthur Indursky (attorney). Sitting: Norman Slollman 
(CBS), Irv Biegel (Boardwalk), Bunny Greidus (CBS). Jeff Franklin (Ati 
Equities) and Joe Senkiewicz (CBS). 

A&M launches 

double tapes 

at single price 

TWO INTO One Will Go is the 
banner under which A & M is 
launching what it describes as "a 
revolutionary new product" — 
two albums for the price of one 
— in pre-recorded cassette form 
only (dealer price £3.04). 

High quality Chromdioxid 
tape is being used and the series 
is being billed as The Classics. 
The May 8 launch will be 
supported with an extensive 
national press profile, consumer 
press ads and a heavy in-store 
and merchandising campaign. 

"There is growth in the tape 
market," commented A & M's 
John Cokel. "There has been a 
lot of talk in the industry about 
this sort of thing and this is what 
people want — an album on each 
side of the tape." 

The initial releases feature two 
albums each from Herb Alpert, 
Joan Armatrading, Elkie 
Brooks, Chris De Burgh, Rita 
Coolidge, Gallagher and Lyle, 
Supertramp, Rick Wakeman and 
The Carpenters. 

Promotion is being linked 
closely with the major retail 
outlets. WH Smiths, for 
example, will be featuring the 
scries strongly in its May tape 
campaign which includes the 
distribution via shop checkouts 
of 1.5 million leaflets. 

Meanwhile, Island continues 
to promote a hefty release 
schedule for its controversial 
One Plus One series. May sees 
the release of a further 15 
releases, including Bad 
Company, Bob Marley, Cat 
Stevens, Steel Pulse, Ultravox, 
JJ Calc and Robert Palmer. The 
company is currently involved in 
a joint campaign with HMV 
which includes in-store displays, 
logo cards, posters and display 
material and consumer music 
press ads. The tapes feature in 35 
HMV shop window displays this 
month. 

• ARTIST MANAGER Derek 
Bouiton has launched a new pre- 
recorded budget cassette label, 
Oak, which, with product at 99p 
RRP, is claimed to be "the 
lowest priced pre-recorded 
cassette scries currently available 
in the OK". 

This month sees the initial 
release of 24 Oak items including 
Tribute To The Carpenters, 
Golden Age Of The Beatles, 
Congratulations To Cliff 
Richard and Favourite Songs 
From Gilbert and Sullivan. 

'DONT MISS OUT 

ON MAJOR MUSIC 

TREND'-WARNING 
THE BRITISH record industry 
— and CBS in particular — 
came in for a lambasting at the 
Nashville CMA-hosted country 
music seminar at London's 
Royal Garden Hotel last week. 
The indictment: failing to 
support properly and promote 
country music in the UK. 

Typical of the reaction of the 
Americans present was the strongly- . 
worded warning from Kenny 
Rogers' manager Ken Kragen: "If 
the British don't sort themselves out, 
they're going to miss the major 
music trend of the Eighties!" 

Country music has a growing 
share of the market in the US and 
the UK, but many of the 150 
registrants at the seminar, 
specifically music publishers, 
promoters and media people, aimed 
a volley of complaints at UK 
companies for pigeon-holing 
country music, failing to release 
enough US product here, neglecting 
product that is released, not backing 
up artists on tour, and ignoring 
home-grown country music on their 
doorstep. 

Former United Artists and Arista 
marketing man Denis Knowles 
accused record companies and the 

media for having the wrong attitude 
to country music. "The greatest 
obstacle holding country back is the 
pigeon-holing of the music," he 
said. 

Music publishers Roy Tempest 
(EMI) and Tony Peters (Acuff- 
Rose) both complained bitterly 
about the amount of commercial 
country product not being released 
here, the latter citing Jimmy C 
Newman, one of Wembley's 
outstanding success stories, who 
does not have any material 
available. 

Scotland-based promoter Drew 
Taylor was particularly scathing 
about CBS Records, accusing the 
company of giving "virtually no 
support or involvement" in his 
recent tour by Moe Bandy. 

And characteristic of the 
comments about the difficulties that 
UK country acts face in getting 
recorded came from Champ 
Records' Richard de Sylva who said: 
"1 spent six years at EMI beating my 
head against a brick wall. In the end 
I formed my own label in order to 
get UK country product out on the 
market." 

Among the panelists listening to 
the criticism were CBS Records 
president Bruce Lundvall and CBS 

Nashville vice-president Rick 
Blackburn who later in the week had 
meetings with CBS UK executives to 
discuss the points raised. 

CBS Records' UK chairman, 
Maurice Oberstein, told MW: "I 
think the UK record industry 
probably deserves some of the 
criticisms laid at its door because it 
tends to polarise on country music at 
Wembley at Easter then go to sleep 
the rest of the year. 

"I've never liked treating country 
music as country music and if a 
record is good enough it will be 
released at any time of the year and 
be promoted particularly at the 
Radio 2 audience. I believe we have 
tried to treat country as music and 
have done a decent job. 

"But following talks with Rick 
Blackburn, we will probably set up a 
CBS International meeting in 
Nashville later this year to seek a 
deeper understanding of our 
Nashville artists and music." 

PolyGram tops 

LPand singles 

market share 

THE POLYGRAM group of 
record companies — Polydor, 
Phonogram and Decca — took 
(he lead in both albums and 
singles market share in the first 
quarter of 1981. 

Expressed as a corporate 
company, PolyGram grabbed 
21.7 per cent of the singles 
market, way ahead of EMI with 
14.3 and CBS with 13.8, and 17.9 
per cent of the albums market, 
followed by EMI (16.5) and CBS 
(13.2). 

WEA continues to lag with 
only 9.7 per cent of singles and 
11.6 per cent of albums. 

PolyGram's success, giving it 
its best quarter since the boom 
days of 1978, can be attributed to 
Polydor doubling its market 
share of singles with 11.1 per 
cent. Phonogram almost 
doubling its share of albums with 
6.0, and Decca coming in with 
3.2 (albums) and 1.7 (singles). 

EMI turned in its worst market 
share figures for several years, 
and CBS fared little belter, while 
A&M failed to show in singles 
and took a much-reduced 3.0 per 
cent of albums. Most other 
companies held steady, although 
Chrysalis managed lo improve in 
both albums and singles. 

Broken down into labels, CBS 
came (op in albums with 9.0 and 
Polydor top in singles with 9.5; 
the John Lennon sales boom 
gave the new Geffen label 3.5 per 
cent of the singles market and 2.5 
percent of albums. 

Top corporate publisher for 
the quarter was Warner 
Brothers, and top individual 
publishing company, Island 
Music. 

Commenting on PolyGram's 
market share achievement, 
chairman David Fine told MW: 
"This is the result of two years' 
planning and restructuring with 
the intention of creating the type 
of record organisation most 
appropriate for the UK market." 
• The market share figures are 
compiled by the British Market 
Research Bureau and are based 
on sales logged by chart panel 
dealers. Full details on page six. 

Conference explores 

TV's opportunities 
From RODNEY BURBECK in 

West Berlin 
A VISION of the future when 
television — "the little monster in 
the home" — will have 100 channels 
with many programmes specifically 
providing all types of music 24 hours 
a day, was described as "very 
exciting and a little bit frightening" 
by Monty Lucftner, Ariola Records 
Group president, chairing the 
opening session on cable and 
satellite developments at the 
Billboard International Music 
Industry Conference here on 
Monday (27). 

Jack Schneider, president of 
Warner Amex Satellite 
Entertainment Company, revealed 
that by this August his company 
would be offering to cable TV 

companies around-the-clock LP 
orientated rock music programme to 
be called Music TV. "This will be 
ad-supporled and will offer 
tremendous promotional 
opportunities to record companies," 
he said. 

And Hubert Terheggen, head of 
musical affairs for Radio 
Luxembourg, said that his company 
would be making a decision later this 
year whether to put up a satellite 
for European TV programming. 
"We will do what is economically 
and politically possible," he added. 

The seminar went on to discuss 
the problems that the new satellite 
era would present in protecting 
copyright royalties. "We must find a 
way of getting our share of this new 
communications business," said 
Lucftner. 
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Blackwell 
From IRA MAYliR 

NEW YORK: Island Visual Arts 
is (he latest Chris Blackwell 
enterprise here, with September 
video cassette releases planned in 
(he US for Countryman, a 
Jamaican film featuring a 
soundtrack bv Bob Marley & 
The Wallers and Black Uhuru, 
and the classic reggae film, The 
Harder They Come. 

Blackwell intends to make 
home video releases prior to 
cinema distribution on newly- 
produced material such as 
Countryman. Aiming to 
"incorporate some of the same 
marketing techniques used for 
records into marketing video". 
Island will release the 
Countryman soundtrack 
simultaneously with (he film. 

The Harder They Come 
soundtrack will be the subject of 
a new push upon release of the 
video cassette. 

Manufacturing and 
distribution in the US will be 
through Warner Home Video. 

Jazz stars on 

new video series 
A COLLECTOR series of video 
programmes featuring performances 
by lop jazz and blues artists plus 
popular music acts is expected as one 
of the first developments of a new 
company, Montreux Festival 
Recordings SA. 

The company is a new joint 
venture between the organisers of 
the Montreux Festival and Mountain 
Studios, the Montreux recording 
studios owned by rock group Queen. 

Mountain, acquired by Queen in 
1979, is located in the main Casino 
building, and its 24-track facilities 
have been used by artists like The 
Rolling Stones and David Bowie. 
Mountain has also recorded the 
Montreux Jazz Festival each year, 
and it is through this association that 
Montreux Festival Recordings has 
evolved. 

Direct recording lines and closed 
circuit TV between the hall and the 
adjacent Mountain studio will allow 
for a simultaneous 24-irack sound 

recording of any video or television 
recording made in the hall. 

With the recent introduction of 
sync-pulse alignment of visual and 
audio, the set-up offers the 
advantage of sound re-mixing at a 
later date, in addition to a live 2- 
track mix by resident engineer David 
Richards, who won a Grammy this 
year for his live recording of Count 
Basic and Ella Fitzgerald at 
Montreux. 

Festival is also examining "the 
video market potential of visual 
recordings owned by the Jazz 
Festival made during the past 15 
years". 

The first audio-visual linked 
recording through the new tie-up 
between the Festival and Mountain 
Studios will be a concert by 
Manhattan Transfer, who will 
perform on the final night of the 
Golden Rose Television Festival on 
May 9. 
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lam Shakespeare 

released this week 

in a full colour pic. bag Cgp 

Zed debut 

on Double D 
USHERING IN the new signing to 
his Double D Records, Dave Dee let 
loose two members of the band Zed 
at Battersea Power Station last 
week, to celebrate the release of their 
debut single. Energy (D Dee 9) 
released last week. Pictured (I to r) 
are Nigel Jankins (lead vocals, 
guitar), Paul West wood (bass) and 
Dave Dee. 

Chrysalis kicks 

off with 

Connolly film 
THE FIRST video cassette to be 
released by the newly-formed 
Chrysalis Visual Programming 
Division, headed by Chrysalis co- 
chairman Terry Ellis, is Billy 
Connolly Bites Yer Bum, which has 
been distilled from recordings of 
Connolly's recent Apollo, London 
shows. 

This title, which is expected to 
retail at £39.99, is not available for 
rental. It will be marketed and 
promoted by Chrysalis and selling 
will be through Tandem, with 
distribution through CBS. 

A marketing campaign — in- 
cluding full-page advertisements in 
video press, and posters, window 
displays and badges for dealers — is 
being mounted to coincide with the 
May 15 release date. 

Ellis comments: "We see a future 
with video as a competing medium 
which will give people something 
that they cannot see on TV or in the 
cinema." (See picture on p8). 
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Phonogram prepares to 

add Casablanca to fold 
PHONOGRAM IS set to release product on the PolyGram-owned 
Casablanca label, with two singles scheduled for late May. 

Casablanca's existing deal with PRT has now expired and PRT has 
a sell-off period until September, with extended manufacturing and 
sell-off rights until September on all product released in 1981. All 
further releases from Casablanca will be from Phonogram on the 
Casablanca label, available through PolyGram Record Operations. 

The first two singles will be Starpoint's 1 Just Want To Be Your 
Lover (CAN 1001 for the 7" and CANX 1001 for the 12"), released 
May 22 and Mac Davis' Me And Fat Boy (CAN 1002) released May 
29. A Cameo album is scheduled for June. 

The Casablanca artist roster includes Mac Davis, Parliament, 
Cameo, The Captain & Tennille, Nick Gilder, Pure Praire League, 
Robin Williams and 707. 

"It is nice to have the Casablanca label under Phonogram's wing in 
the UK," commented product manager John Waller, "As 
the label has a wealth of black product, we look forward to having hits 
in an area of music where this company has proved to be particularly 
strong. We will be reworking the Casablanca back catalogue in (he 
near future." 

MAP men launch direct 

to dealer sales service 
ROGER UPRIGHT and Mike 
Tobin have launched a new 
independent sales force to sell direct 
to dealers throughout the UK. 

They are currently recruiting the 
sales team and have brought in a 
third partner, Dave Sinclair, 
formally sales director of Tensai. 

Initially the sales company will be 
involved mainly with video 

software. An exclusive 
representation deal has been signed 
with Centre Video of Dunstable 
which has over ! ,000 films on 
catalogue. 

The new venture is based with the 
other M.A.P. companies at Vivian 
House, 21 Market Hill, Southam, 
Warwickshire. Tel: 092 6812173. 

Byron back with Creole deal 
DAVID BYRON, former vocalist 
and frontman with Uriah Hecp, has 
signed a UK and European deal with 
Creole Records, and releases his first 
single, Every Inch Of The Way (CR 
8), this Friday. 

An LP is also planned to coincide 
with a tour in the near future. 

Creole Records MD Bruce While 
described Byron as a "priority 
artist" for the label. 

"We will be launching a major 
promotion campaign with the single, 
and in addition our European 
licensees including Germany, 
Scandinavia, Holland and France 
r 
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are very excited about the product 
and will be releasing 
simultaneously," he commented. 

Film firm formed 
A NEW video film and documentary 
company has been formed by music 
publisher and manager Kaplan Kaye 
and film maker John Morris. 
Consortway Productions' first 
project is a 10-pari documentary on 
the history of football, and the 
company also plans to make 
promotional films for groups and 
companies "at sensible prices". 

Virgin signs duo 
VIRGIN RECORDS has signed 
German duo Dcutsch 
Amerikanische Frcundschaft (DAF) 
to a long-term recording deal and 
first product is an album, Allcs 1st 
Gut, on May I. 

* 
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Riva cuts prices to combat imports 

IN A bid to stem the Hood of 
imports, mainly of Canadian 
origin and coming into this 
country via Holland, Riva 
Records is cutting the dealer 
price on all current Rod Stewart 
albums and cassettes to £1.82. 

The albums and cassettes in 
question arc: A Night On The Town, 
Atlantic Crossing, Footloose & 
Fancy Free, Blondes Have More 
Fun, Greatest Hits and Foolish 
Behaviour. 

To co-incide with the reduction, 
window displays will be installed 
featuring the six albums and the new 
prices. 

Bill Stonebridge, managing 
director of Riva Records comments: 
"While imports continue to flood 
into The UK from Europe damaging 
UK sales, there seems to be no 
alternative but to compete in price 
with these imports. We therefore 
hope that dealers will note what we 
have done and, in future, order UK 
copies of these records." 

He also added that Riva had been 
investigating the imports problem 
closely for some months now, but 
had "come up against a number of 
brick walls", and that "inter- 
nationally WEA (Riva's distributor) 
does not seem too concerned". 

A Spur to 

success 
FA CUP finalists Tottenham 
Hotspur are rush-releasing a special 
single as a forerunner to the Big 
Match on May 9. The song, written 
and produced by cockney duo Chas 

Marketing 

& Dave is Ossie's Dream . . . (Spurs 
Are On Their Way To Wembley), a 
tribute to the team's Argentinian 
midficld player Osvaldo Ardilcs. 

Chas & Dave's manager Bob 
England has set up a special label, 
Shelf Records, to handle the single 
and pressing and distribution is by 
PRT. It is available in full-colour 
souvenir bag and Posters arc. 
available for dealers. 

Beatles unite 

on single 
THE THREE remaining ex-Beatles 
are together on record for the forth- 
coming George Harrison single on 
Dark Horse. Ringo Starr drums, 
Paul and Linda McCartney provide 
background vocals, and Harrison 
leads on All Those Years Ago, to be 
released on May 15. An album, 
Somewhere in England, will be 
released in June. 
A NEW album by Keith Emerson — 
his first for more than two years — 
is released this week by MCA on the 
Backstreet label. Entitled 
Nighthawks, it is his musical score to 
the forthcoming Universal film 

thriller of the same name starring 
Sylvester Stallone and Billy Dec 
Williams. A single taken from The 
LP, I'm A Man, will be released 
shortly. 

ELEKTRA IS rc-releasing Da Capo 
by Love, and plans to re-release the 
entire catalogue of this Sixties 
supergroup, if the original master 
tapes are still available. Da Capo, 
which was made 14 years ago and 
has since become a collectors' item, 
has not been available for over five 
years. The re-release date is May 8, 
At present the only other Love 
album on Elektra's catalogue list is 
Forever Changes. 
THE NEW Joe Walsh single, 
released on May 8 and entitled Life 
Of Illusion c/w Down On The Farm, 
is being backed by POS 
merchandising, 3-D centre pieces 
and posters. For a week from May 
16 a campaign will be run on Capital 
Radio in conjunction with Our Price 
Records. Full and half page ads are 
being taken in the consumer music 
press. 
SECRET RECORDS is putting a 
heavy marketing push behind the 
release of Exploited's first album 
Punk's Not Dead (SEC I). 
Promotion includes music press 
advertising, nationwide window and 
in-store displays, and fly-posting in 
London and other cities. Dealers will 
also receive posters and window 
streamers. The band's last two 
singles, Army Life and Exploited 
Barmy Army, which both reached 
the Top 10 of the indie charts, are 
featured on the LP, and the band 
will be touring throughout May. 

FOLLOWING REACTION in the 
Northern discotheques, Motown has 
issued a six-year old Michael 
Jackson recording, One Day In 
Your Life (TMG 96 976), as a single. 
The track was originally made with 
the Jackson 5 and was issued in the 
US last month. 
CHAMPAGNE RECORDS, which 
is pan of the DJM group, is 
launching a new subsidiary, EDM 
Champagne, to handle all electronic 
dance music releases — all aspects of 
futurist and new funk music. First 
release is Coming To Gel You 
(Radio Mix)/Coming To Get You 
(Disco Mix) by TCKALON, a South 
London based new funk band. The 
record has been produced by Ian and 
Nick Titchener who have been 
successful with Spandau Ballet, 
Ultravox, Landscape and Japan 
among others. The single was 
originally released on the band's 
own Athena label, but now has the 
catalogue number BUBL 701 and 
BUBLY 701 (12). 
JONA LEWIE finally follows-up his 
Christmas number one hit Stop The 
Cavalry with Louise (We Get It 
Right). The single will be available 
as a seven-inch with picture sleeve 
(Stiff BUY 110) and as a 10-inch disc 
(SBUY 110), also with a picture 
sleeve, and an extended version of 
the song; retailing price for both 
formats is £1.15. Stop The Cavalry 
has now sold two million copies 
worldwide. 
FOLLOWING THE success of 
Sugar Minott's current chart single. 
Good Thing Going, Trojan is re- 
promoting the first album Ghetto- 
Ology, originally released in June 
1979. 

Moves., 

THE NEW postal address of the 
Music Trades Association 
(MTA) is PO Box 249, London 
W45EX. 

THE LIAISON and Promotion 
Company has moved to 70 
Gloucester Place, London Wl. 
(Tel; 935 8980/935 4965). 

RAY STOCK'S Mustard 
Promotions Company has 
moved to 9/11 Richmond 
Buildings, London Wl VSAH 
(Tel: 01-439 3058). 

WHY-FI Records, set up 
recently by Paul McNally, will 
operate from 6th Floor, 
Warehouse D, Metropolitan 
Wharf, Wapping Wall, London 
ECI (Tel: 01-481 1722). Label 
assistant to McNally is Alison 
Clout and press and PR is being 
handled by Mick Houghton's 
Brassneck Publicity. 

HOWARD MARKS and his 
Howlin* Promotion Company 
have moved to permanent offices 
at 70 Gloucester Place, London 
Wl (Tel: 01-935 4965). Marks 
can still also be contacted via his 
paging service on 01-828 5621, 
code 1970. 

THE POSITIVE Management 
Group — Positive Management, 
Positive Designs, Rotate Records 
and Lightning Productions — 
has moved to 17, Station Road, 
London SE25 5AH Tel: 01-771 
5777 and 01-653 1750). 
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■a Zomba Music Publishers Limited 
We are extremely proud to announce the signing 

of an exclusive International Publishing agreement with the 
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Thank you Slim Jim Phantom, Brian Setzer, 

Lee Rocker and Tony Bidgood 

LETS ROCK THIS TOWN! 

MjrtJ 

Zomba Music Publishers Limited 
Basement Apartment, 8 Roland Gardens, London SWT 3PE 

Telephone: 01-370 2929/2956 Telex: 919884 Zomba 
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Record Sales 

have best 

ever figures 
THE PROMOTION company 

Record Sales held a spring 
conference in London over 
the Easter holiday weekend at 
which RS chairman and 
managing director Richard 
Jakubowski announced that 
the first quarter had been the 
company's best since its 
inception four years ago. 

The 17-strong team discussed 
current projects including 
records by Bauhaus and 
Freeez on Beggars Banquet, 
Small Ads on Bronze, Bill 
Haley, Reality and Freshies 
on MCA, Richard 
Clayderman and Dogs Of 
War on Sonet. 

The meeting also planned 
internal reorganisation 
following the departure of 
Keith Palmer (London) and 
Peter Todd (East Anglia) 
who are joining Promo 
People. Replacements would 
be announced shortly, said 
Jakubowski. 

Decca releases 

album against 

Grieg's wishes 

A UNIQUE recording is being released by Decca this month, against 
the composer's wishes, writes Nicolas Soames. This historic classical 
album will be the only record ever to be made of Grieg's Symphony in 
C minor. It was his first completed orchestral work, but has 
languished in a library for over a century — marked by the composer 
himself with the words "must never be performed". 

It will never be recorded again, and after a performance at the Bergen 
Festival on May 30 by the Bergen Symphony Orchestra (which Grieg himself 
conducted) conducted by Karslcn Andersen, the score and parts will be locked 
away for ever. 

Grieg scholar Paul Myers produced the album (SXDL/KSXDL 7537) and he 
describes it as "an excellent, youthful piece", but believes Grieg suppressed it 
because it did not represent the Norwegian national style of composition. 

Commenting on whether it should have been recorded, even this once, Myers 
cites another similar example; Saint-Saens requested that his work The 
Carnival Of The Animals should never be performed. 

Ronnie Scott's 

is up for sale 
RONNIE SCOTT's, which recently 
celebrated its 20th anniversary and is 
still a showcase for top notch jazz 
artists, is up for sale. Estate agents 
Brodie Marshall have advertised 
notice to prospective buyers. The 
asking price is about £175,000 for 
the five and a half year lease. 

W H Smith sales stable 
A DROP of £3 million in W H Smith profits has nothing to do with 
the multiple's record and tape (or hi 11) departments. A spokesman 
commented: "While no-one can be said to be doing very well out of 
selling records and tapes at the moment, we are doing all right. 
Recorded music, hi fi accessories, and even the small amount of audio 
hardware that we stock, have all achieved their budgets." 

The drop in profit was entirely due to an increase in the losses made 
by W H Smith's book distribution and publishing division. At pre-tax 
level the profit for the year to the end of January stands at £16.13 
million. 

Smiths has record and tape departments in well over 200 of its 
branches, and intends to continue expanding that retail section by 
including a record department in every new store. 

CONGRATULATIONS 

TO 

on the success of the album 

FUTURE SHOCK 

Recorded at Kingsway Recorders Ltd 

24-track 
Recording Studio 

129 Kingsway, London 

WC2 6NH, 01-242 7245 

Call for current rates 

SONGWRITERS Barry Leng and 
Simon May, whose previous 
successes have included Arnii 
Stewart's Knock On Wood and 
Light My Fire, have signed Kate 
Robbins to their production 
company. Image Records. And she 
will be singing one of their songs, 
More Than In Love, when she 
makes her acting debut in ATV's 
popular soap opera Crossroads 
during May. In the series, Robbins 
plays a singer — appropriately 
destined for "stardom " — and is no 
doubt hoping to follow in the 
footsteps of Stephanie de Sykes. She 
also featured in the series as a pop 
singer, and consequently had hits 
with Born With A Smile On My Face 
and We'll Find Our Day, both 
written by Leng and May. 

IMumbering 

confusion 
IDENTICAL NUMBERS on two 
album boxed sets are threatening to 
cause confusion in ordering, and to 
affect the accuracy of chart placings. 
The Barry Manilow Gift Set on 
Arista (which entered the BMRB 
chart last week at 62), and the Gary 
Numan Living Ornaments 1979/80 
boxed set on Beggars Banquet, both 
have a catalogue number of BOX 1. 
The number on the Manilow set 
dales back several years to when it 
was first released. 

The BMRB and WEA are asking 
chart return shops to use the 
European catalogue number when 
noting sales of the Numan set, in the 
hope that this will avoid further 
chart placing difficulties. 

The number is K68035. 
At the moment the BMRB is 

checking by telephone with dealers 
as to which of the sets they are 
indicating when they mark BOX 1 
on their returns. 

Competition for 

Stevens sales 
EPIC has released You Drive Me 
Crazy as the follow-up single to 
Shakin' Stevens' Number One hit, 
This Olc House, with colour sleeve 
and strong advertising support. Epic 
is also continuing to promote the 
This Olc House album. But at the 
same time, competition for Shakin' 
Stevens sales has come from earlier 
Stevens recordings now re-released 
via independent labels. Battle Of 
The Bands Records has obtained the 
rights to Shakin' Stevens and The 
Sunsets recordings of the Hank 
Mizcll hit. Jungle Rock, and has 
rush-released it with advertising and 
point of sale support. And Magnum 
Force Records has released the 
album, At The Rockhousc, again 
recorded in Stevens' days with his 
backing band The Sunsets. 

Redundancy at RCA 
BRIAN HALL, international sales 
and marketing manager of RCA 
Records UK, has been made 
redundant, and left the company last 
Friday. He had celebrated his lOlh 
anniversary with RCA the previous 
week. 

Prior to joining RCA, Brian Hall 
was a director of Penny Farthing 
Records, and previously had worked 
for Philips Records. He can be 
reached on (01) 428 1449. 

Waterloo 

goes into 

sponsorship 
WATERLOO RECORDS has 
launched a sponsorship division 
specialising in "encouraging and 
developing a greater involvement by 
advertisers in music, the arts and 
film". The company is currently 
planning, on behalf of its various 
clients, involvements in a variety of 
areas including a number of popular 
music tours and classical concerts. 

In addition, Waterloo is currently 
setting up the sponsorship of a new 
theatre in Islington which will also 
be used as a medium-sized music 
venue when building work as been 
completed. 

Sheena Easton 

picked to sing 

Bond film theme 
SHEENA EASTON has been 
selected to sing the title song For 
Your Eyes Only, the latest 007 
James Bond film, joining the ranks 
of other Bond vocalists such as 
Louis Armstrong, Tom Jones, Matt 
Munro, Shirley Bassey, Nancy 
Sinatra, Carly Simon, Lulu and Paul 
McCartney and Wings. 

The music for For Your Eyes Only 
has been written by Bill Conti, with 
lyrics by Michael Leeson. The 
United Artists film — the 12th Bond 
movie — will have its world 
premiere at the Odcon, Leicester 
Square, London on June 24. 
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DURAN/DURAN 

CARELESS MEMORIES 

SINGLE - 7"C/W KHANADA - 12"C/W KHANADA + FAME 

EMI5V60 f2EMI S16S 

A. 

r'v' 
0 

NT 

Order from EMI DistributionCentre. Telephone: Area A-01-5614646, Area B-01-848 9811.Area C-01-5613891, 
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PERFORMANCE RATINGS FOR JAN.-MAR. 1981 axtassc- -■ *-      - - "" —  

l: 

LEADING COMPANIES 'fo. 
KnL 

PARL0PH0NE 

c^\ urn. 
53 5.0 4.9 

PHONO ARIOLA WEA POLYDOR GRAM ARISTA CHRYSALIS RCA K-TEL DECCA A & M OTHERS VIRGIN CBS 
JAN-MARCH'80 14.0 13.5 l\ 4 OCT-DEC '80 15.4 16.4 10.8 

E l: 

% 
LEADING COMPANIES 

GEFFEN 

PARIOPWO^ 

A 
ARIOLA 
ARISTA PHONO 

GRAM OTHERS PRT DECCA MCA INT. VIRGIN STIFF CBS POLYOOR WEA CHRYSALIS RCA 
JAN - MARCH '80 11.3 16,0 17.9 
OCT-DEC 14.5 10.1 7.4 

Chart Performance Survey 

SINGLES 

TOP ARTISTS 
1. JOHN LENNON 
2. ADAM & THE ANTS 
3. ULTBAVOX 
4. JOE DOLCE 
5. PHIL COLLINS 
6. MADNESS 
7. ROXY MUSIC 
8. RAINBOW 
9. VISAGE 

10. COAST TO COAST 

POP PRODUCERS 
1, CHRIS HUGHES 
2. JOHN LENNON/YOKO 

ONO/PHIL SPECTOR 
3 JOHN LENNON/YOKO 

ONO/JACK DOUGLAS 
4. ULTRAVOX/PLANK 
5 JOE DOLCE/McKENZIE 
6 CLIVE LANGER/ALAN 

WINSTANLEY 
7. PHIL COLLINS 
8 BRYAN FERRY/DAVIES 
9. ROGER GLOVER 

10. VISAGE/URE 

TOP WRITERS CORPORATE 
1. JOHN LENNON 1. WARNER BROTHERS 
2. ADAM ANT/MARCO 2. ATV 

PIRRONI 3. EMI 
3. CURRIE/CROSS/CANN/URE 4. ISLAND 
4. JOE DOLCE 5. APRIL 
5. PHIL COLLINS 6. LEEDS 
6. ADAM ANT 7. CHAPPELLS 
7. RUSS BALLARD 8. CARLIN 
8. ALFRED/GIBSON 9. EATON 
9. STEVIE WONDER 10. LEOSONGS 

10. BARSON/WOODGATE/BED- 
FORD 

TOP PRODUCERS 
1. CHRIS HUGHES 
2. JACK DOUGLAS/JOHN 

LENNON/YOKO ONO 
3. PHIL COLLINS 
4. RON DANTE/BARRY 

MANILOW 
5. BENNY 

ANDERSSON/BJORN 
ULVAEUS 

6. BOB GAUDIO 
7. CONNY PLANK/ULTRAVOX 
8. MUFF WINWOOD 
9. GALUTEN/B. GIBB/K. 

RICHARDSON 

TOP SINGLES 
1. VIENNA, Ultravox, Chrysalis 
2. SHADDUPYOUFACE, Joe Dolce. Epic 3. WOMAN. John Lennon, Geffen 4. IMAGINE, John Lennon, Parlophone 5. THIS 'OLE HOUSE, Shakin' Stevens. Epic 
6. JEALOUS GUY, Roxy Music, E.G/Polydor 7. ANT MUSIC, Adam & the Ants, CBS 8. IN THE AIR TONIGHT, Phil Collins, Virgin 9. KIDS IN AMERICA. Kim Wilde. RAK 

10. DO THE HUCKLEBUCK. Coast to 
Coast. Polydor 

10. CLIVE LANGER/ALAN 
WINSTANLEY 

TOP PUBLISHERS 
ALBUMS 

TOP MISC./SOUNDTRACK INDIVIDUAL 1. DANCE CRAZE 
1. ISLAND TOP ARTISTS 2. NOT THE 9 O'CLOCK 
2. NORTHERN SONGS 1. JOHN LENNON NEWS 
3. EMI 2. ADAM & THE ANTS 3. NIGHTLIFE 
4. LENNONO/WARNER 3. PHIL COLLINS 4. HIT MACHINE 

BROTHERS 4. BARRY MANILOW 5. FAWLTY TOWERS VOL. 2 
5. WARNER BROTHERS 5. DAVID BOWIE 6. CHART EXPLOSION 
6. APRIL 6. ABBA 7. AXE ATTACK 
7. LEEDS 7. NEIL DIAMOND 8. HITCHIKERS GUIDE TO 
8. EFFECT SOUND/HIT & RUN 8. ULTRAVOX THE GALAXY VOL. 2 
9. RACHEL (LEOSONGS) 9. DIRE STRAITS 9. COUNTRY LEGENDS 

10. JOBETE/BLACKBULL 10. BARBRA STREISAND 10. THE HITMAKERS 

TOP ALBUMS 1. KINGS OF THE WILD FRONTIER, 
Adam & the Ants, CBS 2. FACE VALUE. Phil Collins, Virgin 3. DOUBLE FANTASY. John Lennon. 
Geffen 4. JAZZ SINGER, Nell Diamond. Capitol 

5. VIENNA, Ultravox.Chrysalis 
6. MANILOW MAGIC, Barry Manilow. 

Arista 7. THE VERY BEST OF DAVID BOWIE. 
David Bowie, K-tol 8. MAKING MOVIES, Dire Straits. 
Vertigo 9. GUILTY. Barbra Streisand, CBS 10. HOTTER THAN JULY. Stovio 
Wonder, Motown 
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Edited 

by 
SIMON HILLS 

Precision unveils its 

new rental scheme 

PRECISION VIDEO has finally 
released details of its rental 
scheme, which it claims is the 
first to be "specifically tailored 
to meet the requirements of 
dealers". 

It will cover all Precision's 
ITC tapes plus 1PC Video, 
Video View, Video Media and 
Vampix. The system works on a 
royalty payment and the dealer 
is required to fill in details of 
each rental transaction using a 
Twinlock scribe register, which 
will be lent to him free of 
charge. 

The dealer is free to charge 
whatever rental he feels suits his 
shop best, and can also choose the 
rental period. Precision has 
published a scale of suggested 
charges which range from £5 for 
three days to £7.95 for up to five 
days. There is a minimum royalty 
payable to Precision. 

Each agreement is signed for a 
maximum period of one year, and 
royally payments have to be 
returned each month. Dealers are 
also required not to rent product in 
their sales stocks, which should go 
over the counter shrink-wrapped. 

Precision MD Walter Woyda 
comments: "We have done 
everything that we can to meet 
dealers' requirements and have 

devised the simplest royalty rental 
scheme there is." 

It has now been established that 
rental will continue to be a major 
means of software income — but 
dealers are nowhere nearer to having 
a standard system for all product. 

It has meant that there is yet 
another way of renting product the 
dealer has to contend with, however 
simple it claims to be. 

Woyda had hoped for a uniform 
rental standard to be established 
with all companies, but this now 
appears unlikely. The Twinlock 
register can also be used for other 
companies by just having different 
coloured receipts for each, but it is 
unlikely that other software majors 
will follow suit. 

Transactions 

Woyda argues that it is quick 
enough to fill in even with 50-odd 
transactions that dealers arc now 
seeing on a busy day. But the dealer 
himself might not be too happy 
about the fact that on each form he 
must fill in his address, the hirer's 
name and address, the catalogue 
number, the dealer reference 
number, the date for return, the 
rental charge, the surcharge, the 

total charge. VAT, and the deposit 
to be deducted. 

He must also slock two lines, one 
to rent and one to sell. If a customer 
decides that he wants to keep the 
cassette, a new one is supplied at the 
normal price; the rental tape is kept 
and is marked as a "void" with no 
payment needed. 

Obviously, this system works on 
the basis of trust and Woyda 
believes that most dealers want to 
work legitimately. However, there is 
a policing system in operation. 

He estimates that on average, 
following the company's 
recommended prices, the dealer 
would keep 40 to 45 per cent of the 
income. Precision will make little 
money out of the scheme, he says, as 
it supplies the Twinlocks free of 
charge and has high administration 
costs, but he also believes that this 
business is going to be "very big". 

Precision reserves the right to 
appoint the dealer (as part of its 
policing system) and insists that 
dealership is only for a year — 
giving extra security. 

This scheme has been introduced 
after consultations with dealers, and 
as Precision is committed to paying 
royalties, there is possibly no simpler 
way. It has been running on a test- 
basis through six small outlets, and 
has proved successful, Woyda adds. 
The biggest lest will now come in the 
high street. 

BILL Y CON NOLL Y Biles Yer Bum is the first video cassette release from the 
newly-formed Chrysalis Visual Programming Division. The one and three 
quarter hour video programme was filmed during Connolly's recent Apollo, 
London gigs. 

Olivers launches video 

distribution division 
A NEW video distributor has come on to the market. Springing out of 
Chivers Book Sales, of Locksbrook Rd, Bath, the new division, 
Chivers Sound & Vision, is already a leading stockist of audio 
cassettes with its Talking Books range. 

It will distribute all Rank and Thorn EMI product — with an 
exclusive "distributorship" into libraries and will handle sales and 
distribution of both audio and video cassettes. 

All product will be handled by post from pre-paid orders and new 
titles will be added to its 200-strong catalogue. Other major producers 
arc to be handled, as well as a range of video equipment, and the Atari 
video game system. 

-r> 

b 

GARY 

U.S. BONDS 
Gary U.S. Bonds, who rocked the sixties charts with 

"New Orleans" and "Quarter To Threei' is back! 
His hot new album combines Gary's unique rock 'n' 

soul style with the production of Bruce Springsteen 
and the E Street Band's Miami Steve and Garry 
Tallent. 

'Dedication' is a stunning 10 track collaboration, 
including unique versions of Jackson Browne's - "The 
Pretender"and Dylan's'Trom A Buick Six,"three brand 
new Springsteen songs, and a duet by Gary and Bruce. 
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TWO INTO ONE 

WILL GO 

On Mny 8th A Records is launching a revolutionaiy neivproduct. 

TWO ORIGINAL CLASSIC ALBUMS 

BACK TO BACK 

ON ONE HIGH QUALITY 

CHROMDIOXIDTAPE 

at a dealer price of only £3.04. 

The quality of the series is reflected in its packaging. 

Each comes shrink-wrapped in a distinctive red library case with matching cassette 

■ .-'C. ■ : 

THE CLASSIC CASSETTE LAUNCH WILL BE SUPPORTED BY: 

1 o AN EXTENSIVE NATIONAL PRESS PROFILE 

IJCONSUMER PRESS ADVERTISING 

HEAVY IN-STORE AND MERCHANDISING CAMPAIGN 
V'-C' f 

0|| The Classic 

Two 
lied Selling Albums 

On One Cassette 

GREATEST HITS 
& 

RISE 

The Classic The Classic 

Two 
Best Selling Albums 

On One Cassette 

TWO DAYS AWAY 
& 

LIVE AND LEARN 

The Classic 

SPANISH TRAIN AMDOTHit STORKS 
& AT THE (NDOf A 

PERFECT DAY 

CAM cm CAM CR2 CAM CR3 CAM 014 

The Classic The Classic 

Two 
Best Selling Albums 

On One Cassette 

BREAKAWAY 
& 

SHOWDOWN 

The Classic 

Two > 
Best Selling Albums 

(hi One Cassllle 
CRISIS? WHAT CRISIS? 

s » 
EVEN IN THE 

QUIETEST MOMENTS 

The Classic 

Two 
Best Selling Albums 

On One Cassette 

KING ARTHUR 

The Classic 

cARpe 
nrf"5 

Two 
Best Selling Albums 

(hi (hie Cosset11 

THE SINGLES 1969 -1973 
& 

THE SINGLES 1974 - 1978 

CAM CR5 CAMCRA CAMCR7 CAM CR8 CAM CR9 

TWO CIMSSIC ALBUMS FOR THE PRICE OF ONE AVAILABLE NOW 

: 1981A6M Records Ltd. All Rights Reserved C2 
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OAViO HAMIITON'S SINGLE OF THE WEEK 
ONE DAY IN YOUR LIFE - Michale Jackson 

OAVIO HAMILTON'S ALBUM Of THE WEEK 
THE AGE OF ROCK 'N' ROLL - Various (MCA MCF 309e) 

CAPITAL: PEOPLE'S CHOICE 
IS THAT LOVE - Squeeze 

CLYDE: CURRENT CHOICE 
WHEN HE SHINES - Sheena Easton 

DOWNTOWN: MUSIC MOVER 

FORTH: STATION PICK 
PERFECT TIMING - KiW Dee 

LUXEMBOURG: POWERPLAV 
CHEQUERED LOVE - Kim Wilde 

BBC SCOTLAND; SINGLE Of THE WEEK 

PENNINE: PENNINE PICK PERFECT TIMING - Kiki Dee 
MANX ALBUM OF THE WEEK 

Radio One listings are based on octuel plays logged between 7 a.m. to 7 p.m! 
weekdays and 7 a.m. to 5 p.m. Seturdey and Sunday, on a Friday to Ttiorsdoy tT 
cycle. Information supplied by Sham Tracking (01 460 7E64I. 
Listings exclude last week's Top 40 
AMOO, CHRIS This Must Be Love Precision PAR 118IA) 
APRIL WIHE Just Between You . . ^ Capitol CL 16184(E) 
BANE, HONEY Baby Love Zonophone Z19 (E)    
BENATAR, PAT Treat Me Right Chrysalis CHS 2511 IF) 
BOLAN, MARC Sing Me A Song Rarn MBFS 001 (SO)  
BYRON BAND Every Inch Of The Way Creole CR8 IC/CRI 
BROWN, POLLY Precious To Me Bewitched POL 2  
CARNES, Kim Bette Davis Eyes EMI 8077 IE) 
CAMPBELL/TUCKER Dream Lover MCA 675 (C) 
CAPALDI, JIM Old Photographs Carrere CAL180IW) 
CHAMPAIGN How 'Bout Us CBS 1046 (C) 
CLARKE/DUKE Sweet Baby Epic EPC 1123 (Cl 
CLAYDERMAN, RICHARD Ballade. . . Sonet SON 2219 (A) 
CRAWFORD. RANDY love Theme RCA 676 (C) 
CLAPTON, ERIC Another Ticket RSO 75(F) 

</>'OcAtC —^ -i co eTcSirn g, CO 
Cl ^ 

CLOUT Wish I Were Loving You EMI 5162 (E) 
CLASH Magnificent 7 CBS 1133 1C) 
DEE, KIKI Perfect Timing Ariola ARO 257 (A) 
DAVID, ALAN Dreaming EMI 5159 IE) 
DES BARRES, MICHAEL Somewhere 
OICKSON, BARBARA Only 17 Epic 1058 (Cl 

EASTON, SHEENA When He Shined EMI 5166 (E) 

% H ? * 
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pr Dreamland DLSP 9 (F) 
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EDDIE AND THE HOT RODS Further Down The Road EMI 5160 IE) 

EVERLY, PHIL Date To Dream Epic EPC 9575 IC) 
FORBERT, STEVE Romeo's Tune Epic EPC 1106 (C) 

J-REEEZ Flying High Beggars Banquet BEG 51 (W1 
FRESHIES Wrap Up . . . MCA 693 (Cl 
FRICKE, JANIE Enough Of Each Other CBS 9396 (C) 
FASSBENDER/RUSSELLStay CBS nn (C) 
FISCHER Z Marliese United Artists BP 387 (E) 
FRANKIE AND THE KNOCKOUTS Sweetheart RCA 64 (R) 
HAMLISCH, MARVIN Ordinary People WEA K 12497 (W) 
HARDING/BROWNE Working . . . DJM DJS 10957 (C) 
HAIN. KIT Danny Decca F13903 (F) 
HINE, ERIC Not Fade Away Radioactive RAD 101 (A) 
IMAGINATION Body Talk R&B RBS 201 (A) 
JACKSON, JERMAINE You Like Me . . . Motown TMG 1222 (El 
JACKSON, MICHAEL One Day In Your Life Motown TMG 976 IE) 
JUPP, MICKEY Don't Talk To Me Good Foot GRF 001 IP) 
JETS Rockabilly Baby Lightning CREP 1 (SP/G) 
JIANI, CAROL Hit 'N' Run Lover Champagne Fizz 506 (C) 
JEFFREYS GARLAND Christine Epic EPC 9577 (C) 
KHAN, CHAKA Heed The Warning Warner Brothers K 17793 (Wl 
KEYS One Good Reason A&M AMS 8121 (Cl 
KORGIS/WARREN That Was My Big Mistake Rialto TREB 134 (Al 
LACEY Hucklebuck Is Back 
LEVEL 42 Love Games Polydor POSP 234 IF) 
LOOK Three Steps Away MCA 681 (Cl 

DISTRIBUTORS CODE. A - PRT, C - CBS, W - 
saasu. jhb, 
■ EMI, F Polyyrgm, R 

J_ l1.1 1 4. .1. !i 
RCA, S - Selocta, Z - Entorpriso, Y SP - Spartan, Pinnacle, 

LSI 
RT - Rough TtaJo, SO - Stago One. 


