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Blackwell slams BP! 'blacklisting 

Europe's leading music business paper 90p CHRIS BLACKWELL 

WRIGHT'S IMIC HIT 

WITH SOUNDS OF 

THE 80s SPEECH 

By RODNEY BURBECK 
CHRYSALIS RECORDS co- 
chairman Chris Wright received 
the loudest and longest applause 
of all the many speakers at the 
IMIC meeting in Berlin last 
week for a spontaneous speech 
during a seminar which set out 
to decide which sounds of the 
Eighties ''will excite tomorrow's 
record buyer". 

Said Wright: "The Eighties music 
will not be as a result of record 
companies pre-packaging disco or 
country — it will come from the 
artists who do it because it is what 
they believe in. 

"There are lots of budding artists 
in clubs or pubs that we wouldn't be 
seen dead in and they're putting out 
records that are going to No 1. They 
don't need us to manufacture or 
distribute because they can do it 
themselves. 

"We should look at the music 
coming from these sort of areas. We 
should be more aware of what's 
going on in the streets. It's a very 
different situation to that in the 
Sixties." 

Wright's remarks came after 
several panelists and participants 
had put forward a variety of views 
on what musical trend would make it 
in the coming decade. 

CHRIS WRIGHT: told IMIC to be 
"more aware of what's going on in 
the streets". 

Global Music's Peter Kirsten 
thought that electronics would 
continue to play an important role, 
but suggested that people were fed 
up with "stupid and controversial 
lyrics". He thought there would be a 
big demand among adults for 
"romantic type music". 

But Arista UK A & R director 
Tarquin Gotch offered an entirely 
different view: "We should 
concentrate on the teenagers whose 
music we find strange and 

unacceptable. I look for music I find 
hard to get into." 

He predicted a trend to "loud and 
lavish" productions, cruder and 
more basic lyrics representing 
unemployment and racism, music 
tied with fashion, and the continuing 
success of dance music. 

Panel chairman Dick Asher 
thought that quality should be the 
most important factor. 

UK concert promoter Harvey 
Goldsmith proposed "developing 
the sounds we have today" rather 
than looking ahead, and Stephen 
James wondered whether the 
industry was offering the public the 
wrong sounds. 

As other speakers aired the 
perennial arguments that "a good 
song will always sell" and "melody 
is still the most important thing", it 
was clear that this particular IMIC 
session would not come to any 
unanimous conclusion. 

It ended when a speaker from the 
floor suggested that the discussion 
would have benefited from the 
presence of a few artists — 
particularly new artists who would 
be the source of the sounds of the 
Eighties. 

Nobody could argue with that. 

Blondie out 

to end 

Ampex deal 
CHRYSALIS RECORDING 
group Blondlc are being "bought 
out" of their commitment to 
lend their name to endorsing 
Ampex blank tape, and in future 
all artists signing to Chrysalis 
will be asked to sign contracts 
containing a clause in which they 
promise not to enter into similar 
advertising contracts for blank 
tape manufacturers. 

This was revealed at the IMIC 
meeting in Berlin last week by 
Chrysalis' co-chairman Chris 
Wright during a session on the 
record industry's fight against 
home-taping and piracy. 

PolyGram division set 

up to market video in UK 

A NEW division of PolyGram has been set up to market video cassettes in the 
UK. Spectrum cassettes, which have been available in the UK for a year under 
a sales and distribution deal with EMI, will now be sold and distributed by 
PolyGram Video. A two-month advertising and PR campaign in the video 
consumer magazines as well as national press is being mounted, to promote the 

PolyGram Video is based at 1 Rockley Road, London W14 {tel: 01-743 3474) 
and is headed by David Hockman, with Hilton Price as commercial manager 
and Derek Jones in charge of key accounts and account development. Kalhy 
McKerrow is co-ordinating sales, and all new account enquiries should be 
addressed to her. , , , , 

While selling to the major multiples, key accounts and wholesalers are being 
handled at head office, the PolyGram Record Operations sales force is 
covering sales of Spectrum product to record outlets — backed up by the order 
desk at Chadwell Heath (tel: 590 6044), Distribution is from PRO, Chadwell 
Heath. 

PolyGram Video intends to release about eight new titles each month — the 
next supplement being due on June 12. 

All stockists are being offered a display kit which includes posters, 
streamers, and brochures in a dispenser. Approximate retail prices are £25 for 
children's programmes and classic two-reel compilations of short films; £30 for 
feature length compilations and for classic feature films; £35 for sport 
features; and £45 for cultural programmes, such as ballet. 

By JIM EVANS 
ISLAND RECORDS' founder 
Chris Blackwell, back in the UK 
on a rare visit, is determined to 
continue with his One Plus One 
tape series — a scheme that has 
received total condemnation 
from the BPI. Further, he is 
upset that the BPI has not 
consulted him on the matter. 

"I object to the fact that the 
BPI has tried to hurt what we 
are doing without first 
contacting us direct to hear our 
side and our theory behind the 
scheme," Blackwell told me. 
"The BPI never had 
consultations with us before 

blacklisting us." 
Blackwell added: "The BPI 

argues that what we arc doing 
damages its attempts to lobby for a 
government blank tape levy, I 
disagree completely. I am extremely 
interested in there being a levy. 
Obviously, as a record company, as 
producers of recorded music, we 
wish to protect our copyrights." 

Blackwell's introduction of One 
Plus One is not just a one-off "quick 
cash-in" short-term policy. He 
believes that the one side of blank 
tape is a bonus to people who buy 
Island's pre-recorded cassettes. But 
he further believes that the future of 
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Rent-A-Record on 

its way to the UK? 
From IRA MAYER 

NEW YORK: David Nancoff, 
proprietor of Rena's Rent-A- 
Record based in Toronto, 
Canada, is negotiating to 
franchise his renting operation in 
the UK. Announcement of his 
UK partner is expected soon, 
plus a 100-store US chain 
financed by midwest investment 
firm Piper, Jaffray and 
Hopwood. 

Nancoff's Canadian 
franchises sell for S27,500 
(£10,742) each, plus a three per 
cent annual royalty. Rena's 
currently rents LPs three times 
each at a price of $2.50 (97p), 
and the disc is then sold as used 
for $3 (£1.17). Rented albums 

must be returned within 36 
hours, and Nancoff pays the 
appropriate 15 cents copyright 
fee per record for each rental. 

Rena's which has two stores in 
Canada, also rents video 
cassettes "including things not 
available anywhere else", 
according to Nancoff. 

Asked what can prevent others 
from imitating the concept 
without buying into the 
franchise, he replied: "We've 
discovered the 'trade secrets' to 
make it work — the law of 
diminishing returns, for lack of a 
better term — and through our 
buying power, we can get our 
franchises the best possible 
wholesale prices on product." 

Goldsmith direct discount label 
RECORDS AND TAPES at prices which "undercut regular record prices 
considerably" are to be offered to members of Starchoice Records and Tapes, 
a new business venture launched by leading concert promoter Harvey 
Goldsmith and former Yes manager Brian Lane. 

By selling direct to the public Goldsmith claims that his record prices will 
undercut "whatever the cheapest discount prices are in the shops". 

First act to be signed to the label will be "a new act made up of established 
artists" and Goldsmith is currently concluding a deal with German promoter 
Fritz Rau for some R & B material he owns. , 

The new label is a part of the Starchoice Club which gives members priority 
in booking tickets for major concert tours — similar to operations run by the 
Royal Opera House and the National Theatre, 

A Starchoice video club and expansion of the operation throughout Europe 
are planned. 
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Chrysalis backs visual 

division to beat recession 

From DAVID DALTON 
in Cannes 

CHRYSALIS IS aiming to lead 
the way out of the recession 
through diversification with the 
expansion of its Visual 
Programming Division and the 
latest project is a Jethro Tull 
television programme launched 
at the M1P TV Festival in 
Cannes last week. <4The record industry has 
been making a pig's ear of 
protecting itself and has been 
blinkered in its thinking on 
technological advance," 
Chrysalis co-chairman Terry 
Ellis told MW. 

"In our newly-elevated positions 
in the industry on both sides of the 

Atlantic Chris Wright and I have 
been acting very positively about 
protecting our rights, yet thinking 
negatively, we can't pin our entire 
future on the record business. That 
is why Chris Wright for the past 18 
months has been pursuing projects 
in the theatre, while I have been 
seeking to exploit television. 

"Now is the right lime to gel into 
visual projects because there is an 
increasing demand for programme 
material not only from TV stations 
but also from the cable TV operators 
which are expanding fast and have a 
much more flexible frame of mind 
towards programming material." 

This '"s the first year Chrysalis has 
taken a stand at the MIP festival and 
as well as showcasing the Jethro Tull 
programme, the company also 
revealed plans for future TV specials 
featuring Leo Sayer and Pat 
Benalar. 

"We might have bigger names at 
Chrysalis but we have deliberately 
chosen these people for TV projects 
because they have a wide range of 
talents and are right for visual 
exploitation," said Ellis. 

The one-hour Tull programme 
entitled Slipstream was produced by 
Ellis and directed by David Mallctt. 
The format of Slipstream is 
conceptual with a coherent story line 
and includes film shot on location as 
well as in the studio, plus animation, 
special effects and library footage. 

While not intending to ignore the 
home video market, Ellis said: "We 
don't use the word 'video' as it's just 
a trendy term. At the moment video 
is a very limited idea and we are 
aiming these new projects primarily 
at television, deciding to market and 
sell our own product in the US and 
UK where we have our own 
companies." 

out now in a picture bag 
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OB VIOUSL Y ENTHUSED and en- 
thralled by their signing to Arista, 
London-based band Huang Chung 
look as though they are prepared for 
a takeover bid of the company s 
managing directorship. Managing 
director Andrew Pryor (top right) 
manages a brave smile while band 
members Nick De Spig, Jed 
Dochany (manager), Jack Hues, 
Darren Costin and Hogg Robinson 
contemplate the future. The group's 
first product is scheduled for June. 

BBC support 

for local radio 
THE BBC'S chairman, George 
Howard, last week reaffirmed the 
corporation's commitment to local 
radio. Interviewed on BBC Radio 
Derby on the station's tenth 
anniversary, Howard said that the 
Board of Governors was "firmly 
committed" to local radio and to the 
full coverage of England by the 
proposed network of 38 stations. 

Asked about cutbacks on existing 
stations while opening new ones, 
Howard commented: "One thing we 
can't do is to keep the present 
inadequate coverage as our 
permanent arrangement. We've got 
to cover the whole country or none 
at all. We can't have a halfway 
house and if that does mean cutting 
back on the existing stations in order 
to finance expansion, well so be it, 
until we get more money." 

Howard went on to say that over 
the next decade he hoped to see BBC 
local radio stations continue to 
develop their own kind of 
programming individually, but that 
he was also anxious to encourage 
them to group together on a regional 
basis. 
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ILR revenue down 
THE GROSS advertising revenue for the independent radio companies for 
March this year announced by the Association of Independent Radio 
Contractors (AIRC) refiects the continuing effects of the recession 

The figure was £3,413,449, 12 per cent down on the March 1980 total of 
£3 883 654 but an AIRC spokesman pointed out that the March 1981 figure is 
4o' per'cent up on the result for March 1979, and local advertising on ILR 
remains "buoyant". 

Cherry Red releases 

Quentin Crisp albums 
CHERRY RED Records 
continues its policy of releasing 
the unusual with a double-album 
featuring "The Naked Civil 
Servant" Quentin Crisp. Called 
An Evening With Quentin Crisp 
(DRED 2), the set was recorded 
live in New York and features 
Crisp's one-man show. 

Cherry Red's previous releases 
have included The Dead 
Kennedys and Eyeless in Gaza. 
The company will be putting a 
heavy marketing push behind the 
Crisp albums (also available on 
cassette) including advertisihg in 
Private Eye, The Sunday Times, 
The Observer, Gay News and 
trade press. In addition, Crisp 
will be doing TV and radio 
promotion, and opens a one-man 
show, based on the same format 
as the album's, at London's 
Mayfair Theatre on May II for 
four weeks. 

The album tics-in with the 
publication of his second 
autobiography, How To Become 
A Virgin. 
THIS WEEK sees the release of 
the new album from The Beat. 
Entitled Wha'ppcn (Beat 3), it is 
digitally recorded and out on the 
band's own Go-Feel label. An 
extensive promotional campaign 
includes consumer music press 
ads, a special promotional film 
and co-operative advertising with 
the major chains involving 
regional radio spots. Five 
hundred window displays have 
already been booked and dealer 
material includes posters, 3d 
centre-pieces, palm trees and the 
album sleeve — an original 
painting of The Beat by Hunt 
Emerson. The band lours 
through May and reduced price 
tickets will be available for the 
unemployed on production of a 
current UB40 card. 
ELTON JOHN has a new single 
released this week. Entitled 
Nobody Wins, it is included on 

Marketing 

his forthcoming album, The Fox, 
and is available in a full colour 
picture sleeve, with the catalogue 
number XPRES 54. 
THE SECOND album to be 
released on the Chips label is the 
original soundtrack to the film 
The Monster Club starring 
Vincent Price, Donald Pleasence 
and Simon Ward. Featured 
artists on the album include B A 
Robertson, UB40, Night, Pretty 
Things, Expresses and John 
Williams. Catalogue number is 
CH1LP 2. 
THE JAM release a new single, 
Funeral Pyre, on Polydor on 
May 22, available in colour 
sleeve. It features a Pete 
Townshend song, Disguises, on 
the flip side. 
ARISTA IS releasing their live 
version of The Kinks' Lola 
(ARIST 404) to coincide with the 
veteran group's UK lour. The 
track, coupled with Celluloid 
Heroes, is taken from the double 
live album One For The Road 
and has already been number one 
in Holland. Also new from the 
company is Sorrow, Tears & 
Blood (ARIST 408) by Fela Kuti 
Anikulapo. 
SPIRIT, WHO are currently 
enjoying succes with the 
Potatoland album, have released 
a single, We've Got A Lot To 
Learn (Beggars Banquet). 
Tentative plans arc being made 
for a brief tour within the next 
month or two. 
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RODNEY BURBECK REPORTS FROM THE INTERNATIONAL MUSIC INDUSTRY CONFERENCE IN BERLIN 

Video's challenge 

to A&R creativity 

MUSIC WILL constitute one of 
the primary areas of consumer 
interest in home video and 
record companies should be 
looking for a new breed of A & 
R man who can work with audio 
producers in creating original 
footage for video. 

That was the message from Bruce 
Lundvall, president of CBS 
Records, talking at 1MIC on the 
"challenge" of home video. 

"The programming of music on 
video represents an enormous 
challenge to the record industry," he 
added. "At the moment record 
companies are no more than 
manufacturers and distributors of 
home video products. We must 
become creators and originators of 
new programming for our musical 
artists — something we are not 
doing now. 

"But it will not be as simple as 
si...ply shooting concert footage of 

artists performing. It requires new 
dimensions of programming and 
creativity, perhaps abstract images 
or visuals illustrating the lyrics of a 
song. It will need the creation of a 
new art form — that is the challenge 
for the record companies." 

But the coming of music on video 
will not sound the death knell for the 
audio disc and tape, said Lundvall. 
"Listening to an audio record is a 
unique and distinct experience — it 
engages the imagination. Like radio 
which survived the advent of 
television — and thrives today 
basically because of music — so will 
the audio record industry survive." 

In the same session, WEA 
International president Nesuni 
Ertegun agreed that video and the 
vast choice offered by cable and 
satellite TV will have "a very, very 
small effect on the future growth 
and good health of the record 
industry because people don't want 
to become slaves of that screen". 

But reviewing the multiplicity of 
video tape and disc systems, Ertegun 
said he saw the challenge of video 
being "duel, combat, survival and 
death — all the elements existing in 
the future of home video''. 

Viewing video from the rights' 
owners point of view, the UK's Bob 
Montgomery, managing director of 
MCPS, warned of three vital 
problems besetting all sides of the 
industry: 
• Piracy — "Not under control. 
The film, TV and record industries 
and the rights owners have got to put 
their police forces together to fight 
it." 
• Copyright protection — "In the 
UK we are several years away from a 
new copyright act giving us the 
protection we need." 
• Rental — "A common problem 
not helping the producer or 
copyright owner. It means lower 
actual sales, therefore higher prices 
which leads to more pirates." 

V 

UK industry unites to issue home-tape statement 
ALL SIDES of the UK music 
industry are showing an uncharac- 
teristic united front in collaborating 
in publishing a policy statement on 
home-taping next week for 
circulation among MPs before the 
forthcoming Green Paper, now 
believed to be due within the next 
two months. 

Revealing this at IMIC, BPI 
director general John Deacon said 
that the industry's arguments would 
be presented in a brochure jointly 
prepared and signed by the BP!, 
MCPS, MRS and MU. 

And he said that while the high- 
powered public relations company, 
GJW had also been briefed to 
attempt to influence government 
opinion, certain industry unions 
are also working on influencing 
opinion. 

Deacon added that assuming a 

loss through private taping of £2 per 
album to rights owners then a levy 
on a C45 should be £1, on a C90 £2 
and on a C120 £3. 

"Clearly we will not achieve those 
sort of figures," he said, "but we 
most not accept a pittance — we 
need a realistic sura." 

Earlier, the seminar chairman, 
John Hall, director general of the 
IFP1, said that at this stage 
achieving a levy of a substantial 
amount was probably more 
important than deciding how it 
should be redistributed. 

"It should be sufficient to be 
either a worthwhile deterrent or a 
worthwhile compensation for lost 
revenue," he said. "A small royalty 
would give us neither and would do 
away with our right to complain to 
governments.". 

Hall added that half the battle 

against home-taping appeared to be 
won with most important 
governments around the world 
having been persuaded that some 
kind of compensatory royalty is 
"just and necessary". But the 
second half of the battle was to 
persuade those governments to make 
the necessary legislation. 

RADIO STATIONS should take 
more heed of what its audience 
wants to hear and the sort of records 
they are buying, declared DJM 
managing director Stephen James 
(above) during IMIC's executive 
roundtable session on "crucial 
record company problems". 

In what he admitted was a 
deliberate jibe at Radio One, James 
added: "The record industry should 
educate the media more about the 
types of music we know is being 
bought. The radio stations still think 
kids buy all the records. We 
shouldn 't keep going to them cap in 
hand and saying 'please play my 
records'. They don'/ own us." 

After the debate James told MW: 
"I believe certain Radio One 
programmes are out of touch with 
what the listening public — and 
record buyers — actually want to 
hear." 
/ \ 

More IMIC reports in next 
week's Music & Video 
Week 

Worldwide 

copyright 

body mooted 
A CALL for a "United Nations 
of copyright organisations", 
made by an IMIC delegate 
during the session on the 
development of cable and 
satellite TV, was backed by 
Professor Erich Schulzc, 
president and general manager of 
the German copyright society, 
GEM A. 

"Common interests have to be 
protected," said Schulze. 
"Maybe we should find a new- 
world organisation to protect 
anything that goes beyond 
national borders." 

But this view was later 
challenged by PRS general 
manager Michael Frecgard who 
said: "I don't believe (hat a 
single world copyright society is 
practical or even desirable. It 
would bring down upon us even 
more governmental inter- 
ference." 

Promotion polemic 
CONCERT PROMOTERS should 
liaise more closely with each other to 
prevent clashing tours by several 
major artists in the same territories, 
said WEA International European 
artist relations director Claude Nobs 
in the IMIC promotion seminar, and 
his view was echoed by A & M's 
Marcus Bicknell. 

But their suggestions received a 
resounding shout of 'no' from 
panellists Harvey Goldsmith and 
Fritz Rau who said: "You can't stop 
competition. But what is needed is 
closer co-operation between artists 
managers, record companies and 
promoters." 

Nesuhi Ertegun "The shortage of good quality video 
tape is dramatic; and production problems for some 
video discos are immense. I understand the 
rejection rate is 35 per cent at the lowest and 90 
per cent at the highest." 

Protection 

against piracy 

A SEVEN-point plan that record 
companies should adopt in the fight 
against piracy was presented at 
IMIC by Patrick Hurley, vice 
president, operations, at CBS in 
Paris. 
• Ensure simultaneous release 
(including the cassette version) in all 
territories, 
• Co-ordinate prices between 
territories; 
• Only license product to reputable 
companies (with reputable 
management); 
• Tighten up security when 
shipping parts and in cutting rooms 
and during night shifts in pressing 
plants; 
• Only duplicate and print covers 
with reputable companies; 
• Discourage lookalike cover 
compilations which confuse the 
public; 
• Take a united position over 
dealing with customers convicted of 
trading in pirate product. 
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HMV's new 

Manchester 

megastore 
PLANS FOR a giant new HMV 
store in Manchester — previewed 
at the company's branch 
managers' conference last 
autumn — arc now being put 
into action; the new £250,000 
store, with 7,500 square feet of 
floor space, opens next month. It 
will slock video as well as records 
and tapes. 

In preparation for the move 
into the new Market Street site, 
HMV is holding a clearance sale 
at the existing Market Street site, 
with prices for LPs and cassettes 
starling at 50p. 

Tipple renews attack 

on VAT at MTA awards 

Initial to Stage One 
INITIAL RECORDS, the 
Edgbaston-based independent label 
whose artists include Bernard 
Szajner, Bachdenkel, Irvin Mowrey, 
30 Seconds, ZED and Jack Nitzsche, 
will be distributed in the UK through 
Stage One as of May 1. 

By TERRI ANDERSON 
RENEWED PLEAS for records 
and tapes to be freed from VAT 
were made at the presentation of 
the 1980 MTA Gramophone 
Record Awards last week. 

While noting that if was 
"marvellous to be in at the 
beginning of yet another retail 
association" Harry Tipple, 
chairman of RAVRO (which has 
previously served dealers as first the 
GRRA, then the GRRC and then, 
briefly, the GRRD) used the Awards 
Dinner as an opportunity to 
denounce VAT on music. If the 
Government would agree to treat 
recorded music as cultural — as 
books are treated — and zero rate 
them for VAT, he said, dealers 
would not spend time and money on 
VAT matters. "We could 
concentrate on what we do best, 
which is selling records, and maybe 

some of the unemployed out there 
could be in work, behind our 
counters." 

Guest of honour, conductor Sir 
Charles Groves, spoke of the great 
effect that records had had on 
musical appreciation, and closed by 
saying: "I hope that the digital 
recording system will bring a fresh 
era of prosperity to this industry." 

Ron White, speaking as president 
of the MPA, also referred to the 
recording industry's technological 
advances, and recalled that the 
cassette tape had been originally 
dismissed as "a passing phase" — 
but has now in some ways become 
one of the industry's greatest 
problems. 

He continued by remarking that 
"as an elder observer" he had felt in 
the past few years that the business 
was "dogged by enthusiastic 
amateurs". But now, he fell, there 
was a return to professionalism, 
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which was one reason why, in his 
belief, the industry had "turned the 
corner". 

"I do believe the industry has 
bottomed out," he said, "and is 
going up". 

Record Scene 

launches 

hype probe 
THE RECORD Scene, Staincs, one 
of the three shops suspended from 
the chart panel following the recent 
BPI investigations into alleged 
malpractices, has issued a statement 
to the effect that it is instigating a 
full investigation into the allegations 
made, with the assistance of the 
BMRB and the BPI. 

The statement, which points out 
that the company has always "made 
a point of bringing to the attention 
of the managers and employees 
the code of conduct", adds that 
"any person or persons who have 
assisted or have had the knowledge 
of any falsification of the entries in 
the diaries returnable to the BMRB, 
will be dismissed." 

Caroline 

still absent 
RADIO CAROLINE, which was 
due to go back on the air on April 
19, still remains absent from the 
airwaves, and no rescheduled 
starting date has been announced. 
Apparently, work on the new 
transmitter is not yet complete. The 
US operation running the 
advertising says that response has 
been slow so far from international 
advertisers. But a spokesman added 
that he felt potential advertisers 
wanted to wait until the station was 
actually on air before "committing 
their dollars". 

MSD fire- 

warehouse 

demolished 
THE FIRE at Multiple Sound 
Distributors' warehouse in 
Kingsland Road, Hackney, on 
April 12 resulted in the loss of 
750,000 LPs and one million 
sleeves through fire damage or 
the effect of water and foam 
used by the London Fire Brigade 
in fighting the flames. The 
warehouse has since been 
demolished by order of the local 
council as unsafe. 

MSD managing director Ian 
Miles told that no definite 
conclusion had yet been reached 
concerning the cause of the fire. 
There had been two attempts at 
breaking and entering recently, 
and he is not discounting the 
possibility of arson by some 
disgruntled former employee- 

Miles added that alternative 
accommodation had been found 
in the same area, and MSD is 
considering relocating its 
warehousing facility outside 
London eventually. The cost of 
such a relocation and the 
transporting of stock would still 
be less than the rent and rates 
now charged for London 
premises. 

No serious disruption was 
caused in the fulfilling of orders 
by MSD following the fire. 
• The MSD sales distribution 
centre is now located at 3 
Standard Road, Park Royal 
Industrial Estate, London NW10 
6EX (01-961 6699), and all 
orders are now being supplied 
from this address. 

Bellaphon finances 
LEGAL ADVISERS working for 
former employees of Bellaphon 
Records UK, which ceased 
operations earlier this year, believe 
they are near to finding a way, 
through the Treaty of Rome, to 
reclaim the money owed to their 
clients by the German record 
operation. One ex-Bellaphon UK 
executive is also considering suing 
the company's managing director, 
Branko Zivanovic, for defamation. 

Blackwell slams BPI FROM PAGE 1 
the recording industry lies with the 
cassette. 

"For too long the record industry 
has ignored the fact that the cassette 
has a very major role to play. 
Currently, cassettes account for 
around 15 or 20 per cent of the 
market. In five years time, the 
situation will be reversed. 

"Everything in the past — all 
advertising campaigns, promotion, 
has been geared to the record. More 
often than not the cassette version is 
mentioned merely in small print, as 
an after-thought. 

"Cassettes arc hardly ever 
released at the same time as the 
album. Record companies are also 
over-pricing them. The cassette, in 
the majority of cases, is priced the 
same as the album, yet is clearly not 
of the same value, quality or feel. 

"The industry is encouraging 
home-taping by over-pricing 
cassettes. 

"Quality control just does not go 
into pre-recorded cassettes. For 
instance you frequently gel two 
minutes of blank tape at the end of 
one side — it is an imperfect 
product." 

Blackwell believes the cassette can 
do for the record industry what the 
advent of the paperback did for 
publishing. "Albums should be like 
hard-backs, first editions, something 
to collect, while cassettes, like 
paperbacks, should be a cheap 
attractively packaged practical 
alternative, but with quality content. 

PAGE A 

Blackwell added that the industry 
is making noises far too long after 
the horse has bolted: "All tape 
machines, music centres, have 
record buttons. Thus to a large 
extent the battle has been lost. 
Twenty years after the invention of 
the cassette is not the time to start 
complaining. 

"The Government is going to be 
much more receptive to a levy on 
video tape, because that industry is 
only just starting. However, 1 still 
feel there should be a blank audio 
tape levy — and I don't feel that 
what we are doing is hurting the 
application for a levy. As a record 
company, we simply try to be 
positive. If the levy comes in, we will 
be happy — and would expect — to 
pay that levy on the blank sides of 
our One Plus One series." 

Blackwell would like to see the 
One Plus One idea adopted by the 
whole industry. "On catalogue our 
sales of the One Plus One tapes have 
shown an increase on average of 7 to 
800 per cent. Sales of some titles arc 
up as much as 1,200 per cent. *' 

Asked if he was optimistic for the 
industry's future, Blackwell, whose 
interests cover films, video, studios 
as well as records and tapes, 
commented; "I'm optimistic for 
Island and some of the other 
forward looking companies. But in 
general terms I think the industry is 
like one that has lost confidence in 
itself." 



SPRINGSTEEN 

EVERYCONCERT IS SOLD OUT. 

HOWABOUTYOU? 

Bruce Springsteen and The E Street Band are back in the UK for 
the first time in five years. Over 100,000 people will see him live 
and twice that number tried to get tickets. The interest is alive, 

so make sure you've got the five classic albums in stock. 
It's Springsteen month NOW! 

BRUCE SPRINGS!! 
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"GREETINGS FRONIASBURY PARK, N.J." 
featuring "Blinded By The Light" 
and "Spirit In The Night". 
CBS 65480: .•40-55480 
"THE WILD, THE INNOCENT AND 
THE E STREET SHUFFLE" 
featuring "Asbury Park (Sandy)" and "Rosalita". 
CBS 6578057340-55780 
"BORN TO RUN" 
featuring the title track, "Tenth Avenue Freeze Out" and "Jungleland' 
CBS 69170 [3340-69170 
"DARKNESS ON THE EDGE OF TOWN" 
featuring "Badlands", "The Promised Land" and "Prove It All Night", 
CBS 86061 [3340-86061 
"THE RIVER" 
featuring "Sherry Darling", "Hungry Heart" and "The River". 
CBS 88510 • 340-88510 

Order from CBS Order Desk. Tel: 01-960 2155. 
CBS Distribution Centre, Barlby Road, London W10 
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Dealer boost 

from Blood's 
TERRY BLOOD'S recently- 
announced dealer incentive 
contest brings faint but pleasant 
memories of happier days — the 
pre-recession of regular trade- 
boosting contests on a grand 
scale. 

As advertised on the front page of 
MW, Blood's is offering a 
chance for two indie dealers to win 
holidays in the West Indies. Graham 
Vernon, Blood's general manager, 
says that he wanted dealers to note 
thai the incentive contest was 
specifically aimed at the small 
business. 

The two categories arc for, first, 
the single shop dealer; and secondly 
the business with between two and 

10 shops. There is a holiday for two 
in Barbados to be won in each 
category. 

Vernon explains; "We have taken 
the turnover that dealers have done 
with us in the period between 
January 1 and March 31 this year. 
Now we will compute the turnover 
they do with us between May 1 and 
August 31. The winners will be 
those with the biggest increase — 
and the results will be announced in 
September. 

"We fell that it's the right time of 
the year for running a competition 
like this. Also, we want to do 
something for the indies specifically. 
We have been aiming a lot of special 
lines at them in the past few weeks 
and have been doing well with these.'' 

EBEEH i' mam corner 

Systems normal at RS 
THINGS ARE settling down at Record Sales, after the split between 
directors Alan Wade (who has left to form Promo People) and 
Richard Jakubowski, who remains to run RS. 

The old RS faces which dealers can expect to go on seeing regularly 
are Paddy O'Connell (Scotland), Pete Ringrosc (Liverpool), Keith 
Connor (Yorkshire), Lynne Bartlctt (Wales and SW), Sandra Goode 
(Birmingham), Susie Higgs and Kelvin Jacobs (both London), John 
Jakubowski (West Country), and Julian Caruso (Staffs). 

Newly-appointed reps, joining as replacements, are Nicki Dcnaro, 
formerly with Bcllaphon and Pye, covering East Anglia — contactable 
on 056 42 2004; and Mary McCormick, formerly with Charisma, CBS 
and EMI, covering Scotland — contactable on 041 334 2115. 

Jakubowski asserted that RS intends to stay a promo-only 
company, and that he would not be replacing Wade with another 
partner but would be giving some people already in the company — 
such as Andrew Jamieson,.based at the Newman Street head office — 
greater responsibility. 
• Dealer service number at RS is 01-636 6424. 

HM V PUT on record its approval of 
the Island One Plus One cassette 
idea when the scheme was first 
announced, and has followed up by 
linking with Island in a sales 
promotion drive. Window displays 
have gone into HMV stores this 
month, and there are also in-store 
displays, logo cards and posters. The 
racking and POS at the Oxford 
Street store is pictured above. 

New move 

promotion 

at Dobell's 
THE LEGENDARY Dobell's Jazz 
and Folk record shop has at last 
found new premises — and although 
the "move" has taken months, the 
new shop is only a few moments' 
walk from the old address. The new 
premises are at 21 Tower Street in 
London's Covent Garden. Official 
opening date was May 1 and a 20 per 
cent discount is being offered off all 
cash or cheque sales until May 16, as 
a special opening promotion. 

By PATRICK SULLIVAN 

A NUMBER of important jazz re- 
issues are currently available. Pick 
of the crop come from outside the 
major league, with Affinity (a 
vigorous offshoot of Charly 
Records) releasing five super albums 
of West Coast material laid down in 
the Fifties for Capitol. 

Pride of place here goes to Boston 
Blow Up (AFF 63) by archetypal 
bebop baritone saxist, Serge 
Chaloff, an album which deserves to 
figure high in any jazz record poll. 
Original copies of this record fetch 
anything up to $150 on the US 
auction lists, so good business seems 
likely. Another of the Affinity's, 
Keys West (AFF 62) by pianist 
Claude Williamson, should satisfy a 
legion of West Coast buffs. 

But the re-issues sure to give the 
Chaloff a run for its money both 
feature the late Brit tenor man 
Tubby Hayes. Mexican Green (Mole 
2), an inspired choice by the canny 
trio at Mole Jazz Record Shop, finds 
him in blistering form on a set first 
issued on Fontana back in the 
Sixties; while another jazz 
independent, Spotlite Records, has 
unearthed a selection of previously- 
unrelcased material by Tubbs and 
present it on The Syndicate (SPJ 
902). 

Milestone and Prestige, marketed 
by RCA in the UK, can be relied 
upon to produce the goods, and 
there should be interest in Trav'lin 
Light (M 47056) a Sixties' set which 
pitches the late, great, tenor giant 
Ben Webster in with a young, still 

learning, Joe Zawinul. This includes 
prcviously-unrelcascd lakes of Come 
Sunday, Too Late Now and Frog 
Leg. 

A Monday Date (P 24043) gives 
us a brace of Earl Hines albums 
which retain their sparkle, and were 
issued as Plays Fats Waller and Solo 
on the Fantasy label in 1956. World 
Records delves back even further to 
produce "King" Oliver's Okeh 
Sessions (SH 358), laid down in 
1923, with a fledgling Louis 
Armstrong capturing attention on 
his own composition Tears, and the 
incomparable Johnny Dodds. 

It's been a wonderful spring and 
with World Records all set to put out 
the complete Armstrong Hot Fives 
and Sevens, summer prospects look 
good for collectors too. 

Yellow Page 

improvements 
WORTH NOTING by retailers 
looking for every possible way of 
making their presence felt is the fact 
that the Yellow Pages are to have a 
new look — which should help local 
businesses. 

Each of the o7 individual 
directories (of which about 20 
million copies in all are distributed 
each year) will be getting a face lift. 
Improvements are to include buyers' 
guides, street maps, better indexes 
and more local information. There 
will be free advice on copy and 
design to advertisers in the new 
directories. 
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Wide variety 

from Hyperion 

THE SECOND major block of 
releases from Ted Perry's new label 
Hyperion presents a wide range of 
repertoire this month. 

There are five records, two of 
early music, two of English music, 
and a real rarity — the world 
premiere recordings of two huge 
piano sonatas by Anton Rubinstein. 

The first of the two early music 
records features for the first time on 
disc The City Waites, a group 
directed by Doug Wootton which 
has an established reputation in 
concert circles for its approach to 
"historical" popular music. 

Although The City Waites began 
by concentrating on medieval music, 
this LP How The World Wags — 
Social Music for a 17th century 
Gentleman (A66008). is devoted to a 
later age. 

The second disc contains works by 
John Dowland played by the 
Extempore Siring Ensemble 
(A66010). 

Perry has a well-deserved 
reputation for his work in bringing 
on to record forgotten works of the 
Edwardian era, and Gurney's 
Ludlow and Tcmc cycle and 
Vaughan Williams' On Wcnlock 
Edge with Martyn Hill, Graham 
Johnson and The Coull Siring 
Ouarict (A66013), should do well. 

Thea King follows up her 
Hyperion record of the Stanford and 
Finzi Clarinet Concertos with works 
for clarinet and piano by Stanford, 
Ferguson, Finzi, and Hurlstonc, 
accompanied by Clifford Benson 
(A66014). And Rubinstein's Sonatas 
Nos 1 and 3, which are difficult and 
extrovert works are played by Leslie 
Howard (A66017). 

Digital debut for 

Berlioz Requiem 
THE FIRST digital recording of Berlioz's Requiem is released by EMI 
this month performed by the London Philharmonic Choir, the LPO 
and Robert Tear, tenor, with Andre Previn conducting. 

The 2LP set, issued in a double wallet (SLS 5209), was made after a 
successful performance at the Royal Festival Hall last year, and has 
been carefully recorded to make the most of the spectacular nature of 
the work, including the brass offstage effects of the Dies Irae. 

The records were pressed in Germany, and for the first time EMI is 
issuing chrome dioxide tape cassettes (TCC-SLS 5209), which can be 
played on any machine, regardless of whether it has a chrome tape 
switch or not. CBS also releases its digital titles on Cr02 tapes. 

NEW SINGLE • 
OUT NOW! ' BXPOKT 

Already played by RICHARD SKINNER, TOMMY VANCE 
and ALAN FREEMAN. 

On His Master's Vice Records 
Distributed by Stage One: To order phone: 0428 4001 Vice 2 

FIVE YEARS ago the musical world 
was shocked by the tragic death of 
the early music pioneer, scholar and 
populariser David Munrow, and the 
date is being commemorated by the 
issue of a 3LP box set of some of his 
finest EMI recordings. 

The compilation has been made 
by Munrow's widow and comprises 
many different works showing 
Munrow as soloist (recorders, 
shawms, pipes, chanters, etc), 
director of small consorts, large 
consorts, sacred music and secular 
music, as well as including one side 
of music which he conducted for 
films. 

The box comes with an 
explanatory leaflet (SIS 5136), has a 
dealer price of £6.06, and is 
available on cassette as well. 

LEO SMIT, the piunisl who will give 
a number of recitals at Aldeburgh 
this year, has recorded the Complete 
Music for Solo Piano by Aaron 
Copland, and the resulting two-disc 
set is being released by CBS this 
month. 

The set (79234, £5.84 dealer price) 
covers a wide range of Copland's 
styles including the Piano Sonata, 

News in 

brief... 
the Four Piano Blues, and Night 
Thoughts: Homage to Ives. It will be 
the only recording of Copland's 
piano music available in this 
country. 

CBS is also issuing a re-cut and re- 
mastered version of Rudolf Scrkin's 
performance of Max Rcgcr's 
difficult piano concerto, recorded 
with the Philadelphia Orchestra 
under Eugene Ormandy (61711). 
CANADIAN BRASS, the virtuoso 
group which records for RCA, 
comes to the UK this month for a 
scries of concerts concluding with an 
appearance at the Queen Elizabeth 
Hall on June 2, 

To support the visit, RCA has 
issued The Canadian Brass Plays 
Great Baroque Music, with pops 
such as the Toccata and Fugue in D 
minor, Pachelbel's Canon and 
Bach's Sheep May Safely Graze on 
RL/RK 13554. 

Reviews 

Light of Life, Elgar. Margaret 
Marshall, Helen Watts, Robin 
Leggatc, John Shirley-Quirk, 
RLPO, Sir Charles Groves. 
ASD/TC 3952. D.P. £3.29. 
This is the world premiere recording 
of the work, a surprising fact in view 
of its distinctive Elgarian qualities — 
the broad sweep of the strings and 
clarinets, and the striking urgency of 
the solos. It is not as great as 
Gerontius which followed four years 
later, or The Kingdom, but it still 
has marvellous things which would 
not disappoint lovers of the English 
choral tradition. The performance is 
Elgarian in every detail. 

The Morzin Symphonies 1758-1760, 
Haydn, Volume 1. L'Estro 
Armonico, directed by Derek 
Solomons. Saga 3LPs. 
The first of two volumes, this is an 
important issue. Haydn needs the 
treatment given by the Academy of 
Ancient Music to Mozart, and here 
L'Estro Armonico, playing on 
original instruments for the first 
lime, takes a lively approach to 
these, the composer's first 
symphonies. Actually, many of the 
L'Estro players are AAM players 
too, and therefore bring to their 
performance the lessons learned 
with Hogwood, but that is not to 
lake anything away from Solomons. 
It is good to see a small company 
like Saga finding sponsorship from 
Martini Rossi to undertake such a 
project. The set will probably not 
sell as well as the Mozart series, but 
will do much belter than normal 
figures for early Haydn with 
sufficient promotion of authentic 
lag by dealers. 
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Showstopping ideas from 

the Royalty dance hall 

By TERR! ANDERSON 
MORRIS, DANCE and Webb 
may sound like a folk group 
from a Lancashire weaving mill, 
but folk music is one form of 
entertainment this trio of 
entrepreneurs has not been 
involved with . . . yet. 

Tony Morris, Roger Dance and 
Adrian Webb are the directors of 
Showstoppers, and their philosophy 
can be summed up as: "We'll 
promote anything, as long as it's 
entertaining and looks like showing 
a reasonable profit." 

The trio arc currently involved in 
running the Royally dance hall in 
Soulhgatc as a regular venue, for 

such diverse enthusiasms as disco 
funk and rockabilly music; CB 
radio; organising music weekends at 
holiday camps outside the vacation 
season; managing two successful 
young rock 'n' roll bands; looking 
for a British country act with true 
grit and commercial viability — and 
they plan to give the idea of tuning 
an engine new meaning with a scries 
of custom car rallies-cum-discos 
during the summer. 

Dance points out that their 
different activities are linked — all 
are entertainment and almost all 
involve music, both live and 
recorded. 

Morris recalls the three years in 
which the enterprise has 

v:- 
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MORRIS, DANCE and Webb, directors of Showstopper Promotions, who 
have the philosophy: "We'llpromote anything as long as it's entertaining and 
looks like showing a reasonable profit.'' 

mushroomed: "The Royally was a 
traditional dance hall, but it had 
worn its time out. I became involved 
and with Adrian decided to change 
the image. We started a rock 'n' roll 
evening on Thursdays, and disco 
evenings on Fridays and Saturdays. 
Rockabilly took off after our 
Thursday nights started going really 
well, I started managing Matchbox, 
the first of the new rockabilly acts to 
have chart success. And Adrian 
manages the Polecats. 

"We soon realised that we could 
extend our activities outside the 
Royalty. We started Showstopper 
Promotions. We felt at that stage we 
were stretching ourselves a bit, and 
brought in Roger Dance to take care 
of the Royalty administration. 

"Then one of our DJs, Robbie 
Vincent, suggested we take the disco 
kids away for a weekend. We found 
Ladbrokcs holiday camp at Caisler 
would let us take it over. We 
organise the whole weekend — 
accommodation and music — for 
£25 a head. We started to do these 
regularly, and we do rockabilly and 
country music weekends as well." 

Morris is convinced that the 
dearth of big British country acts is 
the fault of the major record 
companies, which refuse to put any 
money behind UK bands, preferring 
to sell US country names over here. 
But he and his partners are always 
looking for new acts to manage and 
promote and are ready to 
"diversify" into country music acts 
if one really impressed them. 

RECENT RECIPIENT of several Grammy awards, Christopher Cross, also 
enjoyed iwo sell-out concerts at the London Palladium recently which were 
followed by a parly hosted by WEA Records. Cross (centre) is pictured with his 
manager Tim Neece. Nesuhi Ertegun (president of WEA International) and 
Charles Levinson (managing director). 

Hews in brief.,. 

SNATCHES OF Beatles' songs, 
sung by three Dutchmen, and 
topped and tailed with a 
specially-written refrain, is the 
unlikely combination, known as 
Stars On 45, which is currently 
climbing the British and US 
charts, writes Sue Baker. 

Produced by Dutchman Japp 
Eggermonl, the single has 
already spent four weeks at the 
top of Holland's single chart. 
Eggermont says: "A few months 
ago I heard a bootleg made up of 
bits of original records, which 
was aimed at the discos. This 
inspired me, so 1 took some 
people into the studio to do Stars 
On 45." 

Eggermonl used session 
musicians, the most notable 
being Bas Muys, the Lennon 
soundalike, with two others 
approximating McCartney and 

Harrison. The single is in fact an 
edited version from a maxi- 
single, and there is also a Stars 
On 45 LP with one complete side 
devoted to a medley of Beatles 
songs. 
JOHN COOPER Clark lakes to 
the road again this month, 
playing 18 dales around the 
country including the London 
Dominion on May 30. At the 
same time Epic releases Me And 
My Big Mouth, a compilation of 
tracks from his three previous 
LPs . . . Marvin Gave plays 
several live dates during June 
. . . Japan, who have a new 
single Life In Tokyo released by 
Hansa, also have several live gigs 
during May including two nights 
at Hammersmith Odeon. The 
single has been produced and co- 
written by Giorgio Moroder. 

BILL NELSON 

new album 

QUIT DREAMING AND GET ON THE BEAM 

First 10,000 LP's & first 10,000 cassettes include additional free album 

SOUNDING THE RITUAL ECHO 

(Atmospheres for DreamingI 
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IJi-Action! Thrills! Excitement! 
2^-Thin Lizzy's already in the charts! 
IJi-TV advertising goes national beginning 

May 11. 
XJL Point of sale support includes props and 

posters. 
2^- Dealer prices LP £3.25, 
MC £3.36. 
Ring 01-590 6044. 
Or talk to your 
Polygram salesman. Catalogue No: LIZTV1,UZMC1. 
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