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PRS council 

defeated by 

AGM vote 
THE PERFORMING Right 
Society approved proposals at its 
AGM last week to enable 
members to vote by postal ballot 
to fill writer or publishers 
vacancies on the general council 
and lor a loan scheme for writer- 
members only. 

But the AGM defeated a 
general council proposal that the 
financial criteria governing 
eligibility for promotion to 
associate and full membership, 
adopted in 1977, should be 
doubled in line with inflation and 
the doubling of the PRS income. 

PRS writer-member and 
activist Trevor Lyttleton was 
vehement in his opposition to 
this measure, and subsequently 
issued a statement disputing PRS 
chairman Richard Tocman's 
claim that distributable income 
had doubled since 1977, asserting 
that the average income of 
members has only risen by 18.6 
per cent over this period or by 
51.5 per cent overall. 

The AGM also passed a 
resolution deploring the decision 
to close down the BBC 
transcription services and the 
subsequent loss of foreign 
exchange and income for PRS 
members in terms of broadcast 
royal lies and resulting 
performance fees. A telegram 
embodying the resolution was 
sent to Prime Minister Margaret 
Thatcher as part of a 
concentrated lobbying campaign 
to get the decision reversed. 

Green Paper date set 

By REG ROBINSON 
Parliamentary Correspondent 

A DATE has at last been set for publication of the Government's Green Paper 
on copyright reform which the music industry is hoping will include 
recommendations for a levy to compensate for losses due to home-taping. 

All will be revealed next Wednesday (15) at a Department of Trade press 
conference. The Green Paper will be called "Reform Of The Law Relating To 
Copyright Designs And Performers' Protection — A Consultative 
Document". 

I expect that new laws on this subject will be put to Parliament in the new 
session beginning in November. 

The Green Paper was mentioned in the House of Lords when the Earl of 
Gosford pointed out that the Whitford Committee reported on the subject in 
1977 and since then the Act of 1956 had been unable to cope with increasing 
technology. 

Lord Lycll told him that the Government was aware of the need to update 
the 1956 Act. Lord Jenkins, former Arts Minister, wanted to know whether the 
Green Paper would cover the recommendations of the Whitford Committee in 
relation to performers' rights and to possible amendments of the Performing 
Rights Act. 

But Lord Lycll merely asked him to be patient until the Green Paper was 
published. 

LEVISON DEFIES 

BPI COVER UP OF 

CHART DEFECTION 
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Airplay chart 
A POTENT new marketing tool 
and stocking guide makes its bow 
in Music & Video Week this week 
— the Radio One Airplay 
Frequency Chart, listing actual 
logged plays during 110 hours of 
broadcasting from Monday to 
Sunday. Sec page 4. (Regional 
and other airplay listings 
continues in Airplay Action.) < 

KEN GLANCY, a former 
managing director of CBS and 
RCA in the UK and ex- 
president of RCA Records, is 
launching his own label. 
Finesse Records —^ see 
American Commentary, page 
34. 

WEA RECORDS managing 
director Charles Levison defied 
his BPI council colleagues last 
week to reveal that he has given 
notice to withdraw his 
company's support from the 
industry chart. 

He chose to make public his stand 
against the chart after several weeks 
of intense activity among BPI 
council members to cover up his 
defection. 

Levison in fact gave notice to quit 
the chart in April at the time that 
WEA faced its second chart hyping 
scandal in a period of nine months. 
Levison had then accepted 
"conclusive evidence" that a WEA- 
cmploycd freelance promotion man 
had participated in over 700 false 
chart diary entries, and" agreed to 
foot the £10,000 bill for the 
BPI/BMRB investigations. 

At that time he said that he 
regarded the £10,000 "as an 
investment in the future accuracy of 
the chart". But last week Levison 
revealed that he had simultaneously 
given one year's notice to BPI 
member companies, who contribute 
to the £300,000 annual cost of 
compiling the chart, that he wished 
to withdraw WEA's participation. 

The extent of the paranoia 
.surrounding Lcvison's action was 
graphically illustrated on Friday last 
week when Music & Video Week 
sought official comment from BPI 
chairman Chris Wright. His 
secretary called back with this 
statement: "Chris Wright is not 
aware that Charles Levison has 

I 
CHARLES LEVISON: defied BPI. 
given formal notice to withdraw 
from the chart, therefore he cannot 
comment." 

This was relayed to Charles 
Levison who had categorically stated 
that he hadg\\en formal notice. 

A few moments later Wright's 
secretary called again to amend his 
earlier statement to: "Chris Wright 
is not aware that Charles Levison 
has given a formal statement that he 
is to withdraw from the chart 
therefore he cannot comment." 

Music & Video Week has been 
aware of Levison's decision since 
early May when, at a routine 
meeting of the chart partners — 
BPI, BBC and MW — attended by- 
editor Rodney Burbeck and 
publishing director Peter Wilkinson, 
we asked whether rumours that 
WEA had given notice to quit the 
chart were true. 

Director general John Deacon 
confirmed that this had happened 

"unless certain conditions were 
met" but said that the company was 
reconsidering its decision. We did 
not report this at the time because 
matters within this meeting are 
considered confidential. 

Subsequently Levison indicated 
that he wished to write a letter to 
MW setting out his reasons for 
quilling the chart but after drafts of 
his letter were vetted by other BPI 
council members he was apparently 
dissuaded from so doing. 

Last week he clearly changed his 
mind and decided to reveal all. He 
told MW that he is dissatisfied with 
the chart "because it is currently 
inaccurate and does not reflect 
record sales in the UK". 

The "improvements" he would 
like to see implemented include 
weighting the chart by adding-in 
airplay; increasing the panel; 
publishing the list of chart shops; 
charging dealers to be panel 

TO PAGE 4 

Columbia and 

RCA in 

video venture 
RCA AND Columbia Pictures 
have formed a joint venture for 
the marketing of home video 
entertainment programmes 
throughout the world, excluding 
the US and Canada. 

The arrangement calls for the 
development of a worldwide 
organisation with offices in the 
principal countries. 

Titles will include existing and 
future1 theatrical and television 
programmes produced by the 
two companies and other 
producers, as well as original 
productions created specifically 
for the home video market. Also 
covcrcd is the output from RCA 
Records' video music 
programmes and RCA 
SelectaVision. 

According to a joint 
RCA/Columbia announcement, 
the new venture will market titles 
in "all formats of home video, 
.including various cassette and 
disc systems". Such terminology 
suggests that, like its rival MCA 
Discovision, RCA will market 
product in configurations that 
represent direct competition to 
its own capacitance disc system. 

RCA Records' international 
subsidiaries will provide sales 
and support services. 

BVA is 'backtracking' says MRS 

THE MECHANICAL Rights 
Society has accused the British 
Videogram Association of "back- 
tracking" in a statement 
acknowledging stalemate in 
negotiations for an agreed rate card. 

Meetings between the two 
organisations have been held 
regularly over the last six months to 
arrive at agreed rates for the use of 
copyright music in video 
programmes and the MRS says it has 
tabled various revised proposals "in 
an endeavour to accommodate 
points made by the BVA". 

The latest statement from the 

MRS says: "The MRS regrets to 
announce that it has now received a 
letter from the BVA rejecting their 
latest proposals and, indeed, back- 
tracking on the BVA's own 
suggestions. 

"Naturally the MRS would prefer 
to reach an accommodation with 
those representing videogram 
producers but it is unlikely this will 
be achieved in the immediate 
future." 

Denying any back-tracking on the 
part of the BVA, PolyGram's 
Michael Kuhn, chairman of the 
BVA's Rights, Industrial Relations 

Committee, says: "The BVA has 
never accepted the rate card. 

"In the course of negotiations 
many compromises were discussed. 
In the end the council was unable to 
consider acceptance of the latest 
proposals as they found form in 
MRS's last revision. Therefore the 
BVA restated its position oh the rate 
card." s 

The video producers' official 
stance on video rates will be made 
clear in the near future. 

"Wo will be issuing advice to our 
members in the next few weeks," 
says Kuhn. 
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Motorhead 

single follows 

top album 
FOLLOWING THE number one 
success of the Motorhead album. 
Bronze has released a new single 
by the band, called Motorhead, 
which is a live version of their 
anthem, taken from the No Sleep 
'Til Hammersmith LP. The B- 
side Over The Top was also 
recorded live. The seven-inch 
single will be picture-bafijied and 
(here will also be a limited- 
edition seven-inch picture disc. 

Jet backs ELO to 

tune of £200,000 

Polydor releases six 

Rainbow singles 
POLYDOR HAS re-released six 
Rainbow singles in their original 
picture sleeves following their 
decision to make the band's first 
three albums available at a dealer 
price of £1.82. The singles are: Kill 
The King (POSP 274). L.A. 
Connection (POSP 275), Long Live 
Rock V Roll (POSP 276). Since 
You've Been Gone (POSP 70), All 
Night Long (POSP 104) and I 
Surrender (POSP 221). 

THE FIRST new Electric Light 
Orchestra album for over two 
years. Time (JETLP 236), is 
released at the end of July with a 
marketing campaign which is 
costed at £200,000 and includes 
trade, consumer and national 
press advertising. 

Other marketing aids include in- 
store and window displays, fly 
posting in London and major cities. 
London Transport posters and key 
London billboard poster sites. 

The LP is the band's first full- 
length studio album since Discovery, 
and was recorded in Munich with a 
new arranger, Rainer Pietsch and 
engineer Mack. It is said by band 
leader Jeff Lynnc to be a "concept 
album set in the future. I've tried to 
create a different sound, helped by- 
using a new arranger, with far less 
strings, and a heavier sound." 

Marketing 

ELO's permanent line-up now 
consists of Lynne, drummer Bcv 
Sevan, Richard Tandy (keyboards) 
and bassist Kelly Groucutt, and will 
be undertaking a tour in the near 
future. Additional musicians will be 
added for live performances. 

A single from the album. Hold On 
Tight (Jet 7011) will be released on 
July 17 and the B side will be a track 
not included on the album. 

■- > 

"•■X 
KIKI DEE signs copies of her Ariola 
LP Perfect Timing at Our Price 
Records in London's Oxford Street 
prior to embarking on a week-long 
whistle-stop UK promotion tour. Ms 
Dec is also considering an offer to 
lake over Linda RonstadTs role in 
the Broadway production of The 
Pirates Of Penza nee. 
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Tape promotion leads off 

MfP's summer campaign 
MUSIC FOR Pleasure is to mount a 
summer tape promotion, under the 
banner Music Wherever You Go. 
The campaign will cover both MfP 
and Classics For Pleasure cassettes, 
and will include point of sale 
material and posters for in-store 
display. 

The budget company also releases 
several new albums this month 
including The Best Of The Monkees 
(MfP 50499) featuring material 
licensed from Arista. Rock On With 
Showaddywaddy (50504) which 
includes several of their hits, and 
Gypsies, Tramps & Thieves by Cher 
(50521) which combines recordings 
from both the Liberty United and 
MCA catalogues. A new 
Grumbleweeds comedy album, 
Worravagorrinmepocket, featuring 
the most popular songs from their 
radio and live shows, will be 

particularly promoted in the 
Blackpool area — where they are 
appearing in summer season. 

Three new titles are added to the 
Listen For Pleasure spoken-word 
range — Little Women read by- 
Carol Drinkwatcr, Twelfth Night by 
the Marlow Dramatic Society 
(licensed from Argo Records) and 
Tinker, Taylor, Soldier, Spy read by- 
Michael Jaystdn who appeared in 
the TV series of the same name. 

Village People 

change image 
VILLAGE PEOPLE have 
changed their image, and the 
group's new picture-bagged 
single, Do You Wanna Spend 
The Night? (MER 75) features 
them in 16th Century Ren- 
aissance costumes. The track 
is taken from their new LP, 
Renaissance (6399204), and is 
available on 12-inch as well. 
Dexy's Midnight Runners, first 
single for Mercury, Show Me 
(DEXYS 6), will also be picture- 
bagged. 

Red Sovine album Matchbox single 
THE MIDLAND Record Company 
has released the album from which 
the hit trucking song Teddy Bear 
was taken. The LP, by the late Red 
Sovine, is called Teddy Bear and a 
second single will be chosen from it 
for release at the end of the month. 

MAGNET RELEASES the new 
Matchbox single, a re-working of 
Buddy Holly's Love's Made A Fool 
Of You (MAG 194) in a full colour 
picture sleeve this week. A new 
Matchbox album is scheduled for 
September. 

News in 

brief... 

EARLY SEVENTIES pop group 
Edison Lighthouse, who lopped the 
charts with Love Grows (Where My 
Rosemary- Goes), are launching their 
career second time around with a 
single for their own label, 
Greenstone Records. The record 
Endearing Young Charms, has been 
produced by Bernie McGccver, Mike 
Clay don and Barry Guard, and is 
being distributed by Pinnacle. 

TEN DIFFERENT Beatles albums 
are to be re-issued in mono — in 
their original sleeves, and with the 
original black and yellow 
Parlophonc labels. The albums have 
been deleted for some time but, due 
to popular demand for the mono 
recordings, have been re-instated 
into the EMI catalogue. Titles 
involved arc Please Please Me, With 
The Beatles, Hard Day's Night, 
Help!, Sgt, Pepper, Beatles For 
Sale, Rubber Soul, Revolver, Yellow 
Submarine and The Beatles (While 
Album). 

ARISTA RELEASES a double- 
album by Dionnc Warwick, 
featuring both live and studio 
recordings. Hot, Live & Otherwise 
(DARTY 10) includes the new single 
Now We're Starling Over Again, as 
well as a live medley of Burl 
Bacharach and Hal David Songs. 
Dealer price is £4.26. 

THE ORIGINAL Mirrors' new 
single, 20,000 Dreamers, is available 
on both seven and 12-ich, the latter 
featuring an extra number, Dancing 
With The Rebels (Remix) on the B- 
sidc. Both formats (Mercury 
DREAM 1 and DREAM 12) will be 
picture-bagged and have a dealer 
price of 70p. 

ARISTA HAS picked up the rights 
to I Don't Like It (ARIST 421) by 
Nottingham band Small Print. The 
track was initially released on the 
Edge label, owned by Heath-Levy 
Music, and was recorded in the 16- 
track studio above their offices. 

How 'bout another?... 

'dllowing the top 5 single 'How 'Bout Us' 
comes another great Champaign single - 
'Can You Find The Time?'. The celebrations 
have just begun, so don't run out of 
Champaign, Order more now! 

CanYou Find The Time?' 

PAGE 2 
Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10. 
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Watson takes 

over at MCA 

STUART WATSON has been 
appointed managing director of 
MCA Records as lorecasl in last 
week's M\V. 

Watson, formerly marketing 
and sales general manager, has 
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been with MCA since 1976, and 
succeeds Roy Featherstone, 
whose correct new title is 
president of CIC Video 
International BVIO. 

His appointment was 
announced by Lou Cook, who 
himself has just been named 
president of the MCA Records 
International Division and 
based at MCA's Universal City 
headquarters, where he will 
continue to serve as VP of MCA 
Records in charge of business 
affairs. 

Virgin picks up Telephone 

Music 

Deals 

STUART WATSON: 
Featherstone 

succeeds 

Reshuffle brings 

Sire closer to WEA 
CHANGES WHICH parallel those already invoked in the US after WEA's 
purchase of the Sire label have now been made in the UK organisation. 

Former Sire UK MD Elly Smith has been appointed general manager of 
Warner/Sire and affiliated labels. She will oversee the day-to-day activity of all 
Warner/Sire and Geffcn artists and product (reporting to WEA A&R manager 
Tarquin Gotch). 

Sire president and Warner Brothers vice-president Seymour Stein said that it 
was felt that the best way to "integrate the talent and expertise of Sire staff on 
behalf of WEA artists as well" was to bring all areas of Sire operations in the 
US and UK, except A&R, into the WEA fold. 

He added: "We will, in fact, be up-grading our A&R role in the UK and will 
soon announce the appointment of a UK-based director." 

Also moving to Broadwick Street from the Sire UK offices is Brad Miscll, 
who will be head of Warner/Sire promotion; and Sire special co-ordinator 
moves to a similar position at WEA, reporting to Elly Smith. 

Maxinc Conroy continues as Sire international co-ordinator and she will be 
assistant to the A&R director when that appointment is finalised. 

VIRGIN HAS signed a licensing 
deal with Telephone, described by 
the company as "the biggest French 
band in France", and Ihcir first 
album release on the label is Au 
Coeur Dc La Nuil, produced by- 
Martin Rushent. 

The band, which has scored two 
number one singles in France, is 
currently louring the UK as support 
act for Iggy Pop. 
RCA HAS signed a production deal 
with Hit And Run Records for the 
world excluding North America. 

Hit And Run has three acts with 
releases through RCA at the 
moment — solo singer Shrink, ex- 
Genesis man Anthony Phillips, and 
Random Hold. 

The Hit And Run management 
stable includes Genesis, who have 
one more album to deliver under 
their deal with Charisma, and the 
RCA deal is seen in some quarters as 
a trial arrangement with the 
possibility of Genesis being included 
in a recording deal with RCA at 
some time in the future. 
CHRYSALIS HAS signed leading 
Australian band Icehouse. Their 
first album (CHR 1350) has just 
been released here (see reviews) and 
a 10" single. We Can Get Together, 
is being released to lie in with UK 
dates later this month, 
JAB PRODUCTIONS, the 
company jointly owned by Barry 
McCioud Enterprises and Ellic Jay 
Productions, has signed a 
distribution deal with Spartan for its 
JAB Records label. Initial releases 
include an album, A Sudden Surge 
of Sound, which includes tracks by 
UK Subs and Essential Logic. 
BRONZE RECORDS has signed 
West Country band The Mechanics, 
who previously released two singles 

through their own Big Fish record 
label. The trio has just completed a 
60-date tour working with Leo 
Sayer, and will be working with him 
later this year on the US and Far 
East legs of his world tour. Their 
first single. The Power Of Love 
(BRO 123), is released this week and 
The Mechanics will be playing live 
dales during July, prior to recording 
their first album for autum release. 

DANS AN RECORDS has signed 
US conductor/arranger Nelson 
Riddle for an album to be made 
available worldwide. Riddle will be 
coming to the UK in October to do 
some work for the BBC and during 
his visit will record the LP for 
release before the end of Ihe year. 

Branson to launch 

Event magazine 
VIRGIN CHAIRMAN Richard 
Branson is going ahead with 
plans to launch Event, a weekly 
London-based magazine filling 
the gap left by trouble-torn Time 
Out. The September 3 launch of 
the magazine — edited by Virgin 
press officer chief A1 Clark — 
will be backed by a substantial 
marketing campaign. 
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More wedding 

singles enter 

the market 
SEVERAL MORE royal 
wedding records enter the 
marketplace in the final run-up 
to the event. Among them is one 
by perhaps the UK's youngest 
aspiring pop singer, seven-year- 
old Hammersmith schoolboy 
Daniel whose Dearest Charles is 
released as a single by Logo 
(COWED I). 

Also new is She'll Make A 
Lovely Bride by Sarah's Kids 
(Polydor POSP 299), which has 
been produced by Bruce Welch 
of The Shadows. 

Vasko Records, a subsidiary 
of Ray Edgar Music has released 
The Wedding Song (I Take This 
Woman) by Ray Williams. The 
single, available only on 12-inch 
(catalogue number VSK064), is 
being distributed independently 
and is also available direct from 
Vasko (01 450 2133). 

• Conn Records debuts with 
the single No Lar-Di-Dar by 
McGear & The Monarchists, 
written by Mike McGear and 
Roger McGough, UK 
distribution is through Spartan. 
Ray Conn promises some 
"unusual promotion". 

WEA launches tape 

and oldies projects 

WEA'S DRIVE to sell more 
strong catalogue, by 
repackaging and repricing it 
attractively, continues with the 
announcement of two new 
marketing projects. 

A series of eight double-play 
cassettes — each containing two 
good catalogue LPs from one artist 
— will be released on July 17. They 
will have a dealer price of £3.04. 

The artists and titles on this batch 
of tape releases are Neil Young 
(Harvest/After the Goldrush), 
Flectwood Mac (Rumours/Tusk), 

Eagles (One Of These 
Nights/Desperado), The Doors 
(Morrison Hotel/LA Woman), Van 
Halcn (Van Halen/Van Halen II), 
George Harrison (33-j-/Georgc 
Harrison), George Benson 
(Breczin'/ln Flight), and Emmylou 
Harris (Luxury Liner/Elite Hotel). 

WEA will be undertaking co-op 
advertising for this double play 
series, as well as buying ads in the 
consumer rock press. There will also 
be prominent in- store 
merchandising. 

Preceding the cassette releases by 
a week is a series of singles intended 
to represent the best from WEA's 

Sixties and Seventies catalogue, with 
15 titles from each decade being re- 
released. 

The Classic Hits of the Sixties 
series includes Kenny Rogers' Ruby 
Don't Take Your Love To Town, 
the Everly Brothers' Cathy's Clown, 
Sonny and Cher's I Got You Babe. 
Mason Williams* Classical Gas, 
Arthur Conlcy's Sweet Soul Music, 
and Bobby Darin's Mack The Knife. 

Featured in the Seventies batch of 
titles are Chanson D'Amour by 
Manhattan Transfer, Oh What A 
Night by the Four Seasons, Rivers 
Of Babylon by Boney M and Riders 
Of The Storm by The Doors, 

Bee Gees and Stigwood conduct 

public squabble over settlement terms 

Dindisc price cuts 
DINDISC IS culling the dealer price 
of albums and cassenes to bring 
prices "more into line with the 
public's spending power". The 
standard dealer price will now be 
£2.45, in most cases, for albums and 
£5.04 for cassettes. Albums affected 
include Modern Eon's Fiction Tales, 
Nash The Slash's Children Of The 
Night and Orchestral Manoeuvres In 
The Dark's Organisation. 

NEW YORK: Upset over statements 
made by RSO president Fred 
Gershon in a Rolling Stone 
interview, the Bee Gees have entered 
into a battle of press releases with 
Robert Stigwood and RSO, 
revealing the terms of their 
settlement with RSO over royally, 
management, recording and 
publishing obligations. 

Late last year, the Bee Gees had 
sued Stigwood and RSO for SI42m 
(£75.5m). Stigwood countcrsued for 
S310m (£ 164.9m), and the suits were 
settled out of court last May, with 
both parties agreeing to keep details 
confidential. 

In the recent Rolling S/o/te article, 
Gershon stated that he believed the 
Bee Gees "were embarrassed" to 
find that Stigwood "has always 
treated them fairly and correctly". 
The group, he added then "dropped 
the suit and went away with their 
tails between their legs". 

In the Bee Gees' press release 
response to Gershon's remarks, 
which later appeared as a full page 
ad in Variety, the group contends 
that it "never 'apologised' to Robert 
Stigwood or RSO", and lists terms 

of the agreement, including the 
owing of two more albums to RSO, 
the improvement of advances, 
disassociation from Stigwood in the 
area of management, and new 
arrangements for the future of their 
publishing. 

Stigwood responded immediately 
that "the press release issued by the 
Bee Gees is inconsistent both with 
the terms of the settlement signed 
with them and with the content of 
the agreed press release issued at the 
time". 

BPI discusses tape loophole 

Counterfeit Numan LPs alert 
BEGGARS BANQUET director Nick Austin warns dealers and the 
public that there are a number of counterfeit Gary Numan albums in 
circulation, in particular, inferior copies of the Tclekon album. These, 
Austin points out, can easily be identified by spelling mistakes on the 
label, plus a missing Beggars Banquet Telekon logo. The artwork on 
the inner sleeves is blurred and there are no merchandising details 
printed. 
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A PLUG for the "poientially huge 
loophole" in forthcoming blank 
tape levy laws (MW, July 4) is 
already under consideration by the 
BPI. The Home Taping committee 
met this week, and discussed the 
points raised by APRS members. 

The APRS' suggestion that 
cassettes could be bulk recorded 
with non-copyright music — or even 
just a scries of tones — and so 
escape the levy, to be then sold for 
home taping, was also made in a 
national newspaper. The issue of the 
Guardian which coincided with the 
publication of MW last week carried 
a letter from New Standard TV critic 
and novelist Alexander Walker. 

He wrote: "There is a very simple 
way round the iniquitous proposal 
to put a levy of £1 and upwards on 
blank recording tapes ... Do not 
sell them as 'blank' at all. Put some 

Decca's Viva! 

label in 

contract clash 
DECCA'S NEW classical music 
budget label Viva! (MW, June 27), 
planned for release at a dealer price 
of £1.37 and drawing on the Phase 
Four catalogue, has apparently been 
suspended because of a contractual 
clash with Pickwick International 
which is licensing PolyGram product 
for its own budget classics label 
Contour. 

According to a story in The 
Times, Pickwick has a "no 
competition" clause in its contract 
with PolyGram. Pickwick's MD 
Monty Lewis would not return calls 
on the subject last week and Decca 
was firmly saying "no comment". 

PolyGram chairman David Fine 
told MW: "There was a mistake. 
Viva! is a mid-price label, not 
budget." 

trumpery tune, or sound from the 
natural, non-copyright world, on to 
the tape; the subsequent recording 
will automatically erase this." 

BPI director general John Deacon 
commented (without pre-empting 
what the Home Taping committee 
may state): "Obviously when a 
Government drafts a bill it docs so 
with an eye to loopholes, and would 
consider how to avoid them. Also it 
may well be that responsible 
international tape manufacturers 
would not want to do something 
which was designed directly to skin 
round an Act of Parliament." 

Levison defies 
FROM PAGE 1 
members; and devising a system 
whereby sales arc always marked 
down at the lime they take place. 

He is also concerned that more 
emphasis should be put on the LP 
chart rather than the singles chart by 
the media. "We pay for it, we 
should have a say in how it is used," 
he said. 

Levison said he had been making 
these points for some time and had 
decided to give notice because he 
thought it was "the right way to put 
pressure on everyone concerned to 
ensure changes are made". 

He said he had chosen to make 
public his views "because I believe 
there should be more openness in the 
industry; because the chart should 
be improved; and because the 
problems were not being dealt 
with". 

BPI charts committee chairman 
Tony Morris said this week: "We 
would be sad indeed if any 
subscribing record company 
withdrew from the chart. But my 
discussions with Charles Levison 
lead me to believe that if action we 
discussed to improve the chart is 
implemented he will continue to 
subscribe." 

C N Figures denote actual logged plays in 
the Monday-Sunday period 
preceding publication (7am to 
midnight weekdays. 7am-7.30pm 
Saturday, 8am-7pm Sunday). 
Previous week's plays in brackets. 
Compiled by Sham Tracking (01 290 
0129). 

(f. 

Airplay 

frequency 

chart 
23 117) SPECIALS: Ghost Town 
19 116) JOE JACKSON: Jumpin' Jive 18 (16) ODYSSEY. Going Back To My Roots 17 (13) KIRSTY McCOLL: There's A Man Down The Chip Shop 
17 (18) TOM TOM CLUB: Wordy Rapping Hood 16 (14) BAD MANNERS: Can Can 16 (15) DEPECHE MODE: New Life 16 (141 QUINCY JONES: Razzamatazz 
15 (151 DEPARTMENT S: Going Loft Right 15 (12) IMAGINATION. Body Talk 15 (17) MICHAEL JACKSON: One Day In Your Life 14 18) BOB MARLEY/WAILERS- No Woman No Cry 13 (7) BILL WYMAN; Si SI Je Suls Un Rock Star 13 (8) KEYS- 1 Don't Wanna Cry 13 (12) LINX: Throw Away The Key 13 I-) STAR SOUND: Stars On 45 12 (16) ULTRAVOX: All Stood Still 10 (18) DAVE EDMUNDS/STRAY CATS- The Race Is On 10 (7) EVASIONS: Wikka Rap 10 (-) JACKSONS: Walk Right Now 10 (6) JIMMY PURSEY: Animals Have More Fun 10 (11) KID CREOLE/THE COCONUTS: Me No Pop 1 10 191 KATE BUSH Sat In Your Lap 10 (13) KOOL & THE GANG: Take ItToThoTop 10 (14) RAINBOW; Can't Happen Here l 10 (12) RANDY CRAWFORD: You Might Need Somebody 10 (8) THIRD WORLD; Dancing On The Floor 9 (-) ANY TROUBLE: The Trouble With Love 9 (14) BEAT: Doors Of Your Heart 9 115) BUCKS FIZZ- Piece Of The Action 9 (-) KINKS: Better Things 8 (6) DARTS. Jump Children Jump 8 (-) ELTON JOHN: Just Like Belgium 8 (8) SHEENA EASTON; For Your Eyes Only 8 (8) WHITESNAKE- Would 1 Lie To You 7 (8) DILLINGER. Molting Pot 7 (6) PIG BAG Papa's Got A Brand New Pig Bag 7 (-J PSYCHEDELIC FURS. Pretty In Pink 7 l-l SARAH BRIGHTMAN: My Boyfriends Back 6 (8) CARL CARLTON: She's A Bad Mama Jama 6 (5) DEXY'S MIDNIGHT RUNNERS: Show Mo 6 l~) EDDY GRANT: 1 Love You Yes 1 Love You 6 (5) JUICE NEWTON. Queen Of Hearts 6 (5) MARTHA LADLY: Finlandla 6 (6) MODETTES: Tonight 6 (-) OUR DAUGHTER'S WEDDING. Lawn Choirs 6 (7) REO SPEEDWAGON: Take It On The Run | 6 (16) SMOKEY ROBINSON: Being With You 6 (-) S P A N D A U BALLET/BEGGAR & CO; Chant Number One 6 (11) VAPORS- Jimmy Jones 5 (-» BARBARA DICKSON: My Heart Lies j 5 (-) BELLE STARS; Hiawatha 5 (-) COMMODORES: Lady You Bring Mo Up 5 (6) ELAINE PAIGE; Memory | 5 (5) EURYTHMICS Never Gonna Cry Again 5 (-) MICHAEL McGLOIRY: Won't You Lot Mo Bo The One 5 (6) MECHANICS. Power Of Love 5 (-1 NINE BELOW ZERO. Helen 5 (10) SANTANA: Changes 5 (-1 ROBERT PALMER- Not A Second Time 5 (8) TOYS: 1 Know Bettor 5 (6) VISAGE; Visage 5 (7) TOOTS b THE MAYTALS: Papa Deo Mama Dear 5 (-1 TUBES Talk To You Later 

V J 
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MDC expanding as 

rivals hit hard times 

By NICOLAS SOAMES 
THE EXPANSION of the 
Music Discount Centre chain 
continues, with the opening of 
the fifth shop in Alan Goulden's 
group of classical music 
businesses — on a prestigious 
site in the Strand, London. 

And as this newest venture began, 
news was released of more openings 
scheduled for later this year — this 
time a group of shops-within-shops 
in major provincial high street 
outlets. 

The growth of Alan Goulden's 
group has been steady, despite the 
general trend of closing record shops 
(particularly in the classical side of 
the trade). 

The first MDC was opened in 
1976, and followed by three more 
(including the very successful 
Direction shop in 1979). Goulden 
has lately also been building up his 
distribution business, Parnole, 
which opened in 1980. 

He remains convinced, however, 
that despite the demise of such 
leading classical enterprises as EMG 
and Gramex, there is still room for 
growth in the retail trade. "I have no 
idea why the other shops are 
closing," he says. "As far as I'm 
concerned shops are only as good as 
the people who run them. You need 
a decent shopping environment, 
reasonable prices — but not 
necessarily the cheapest, just 

competitive. And you need good, 
decent service. 

"So long as you have those three 
things, you should be able to attract 
the public. But it is also important 
not to take away the flair from the 
people who run the shops. If you do 
that they dry up; and once the 
atmosphere dries up you are 
finished." 

The retail team which has been 
running MDC's Ralhbone Place 
shop is moving to manage the new 
Strand outlet. Mike Zubrot and 
Cathy Peterson feel, like Goulden, 
that the new shop should specialise 
more in the main catalogue than, 
say, a more esoteric shop like 
Direction. 

In the Strand shop it is interesting 
to see that the shelves have been 
built to lake more tapes than usual; 
Zubrot believes that there is real 
growth potential in cassettes, and he 
stocks imports as well as domestic 
product. 

The shop will also be gearing up to 
deal in specialist video tapes — not 
films, but tapes of performance 
(such as the soon-to-be-released 
Beethoven Violin Concerto played 
by Perlman) and releases by 
organisations such as Covenl 
Garden, which plans to have a 
version of Tales Of Hoffman 
available on video soon. 

Zubrot is optimistic that with the 
proper presentation, with young and 
knowledgeable staff, and with a 

general willingness to advise and 
help (a combination which he feels is 
the hallmark of MDC shops 
anyway) the Strand venture will 
work well. Also, there arc no near 
competitors, and he expects much 
from passing trade and tourists. 

Other MDC news is that David 
Foulgcr, well known as a retailer 
during his years with Hampstcad Hi 
Fi, is joining the Ralhbone Place 
shop staff. Also, Collectors' 
Gallery, the mail order venture 
launched by Goulden in April, 
appears to have got off to a 
promising start. It is based on a 
magazine (mailed free) offering a 
selection of records at cut prices, but 
there arc no record club obligations 
to buy minimum orders. 

"It is necessary to be in every part 
of the market so that you can feel 
the market, and so that you can 
obtain better margins," Goulden 
says. 

Takeover involves 

two ancient firms 
RUSHVVORTHS MUSIC House of 
Liverpool has bought the retail 
musical instrument business of 
Vincent Wagslaff in Vaughan 
Street, Llandudno. The business was 
established over 50 years ago in 
Manchester, but moved to Wales in 
1940. The Rushworths family 
business is itself 150 years old. 

Holland fights to regain 

sales with campaign 

AMSTERDAM: Confronted with a fall in turnover from 600 million 
guilders (£120 million) to 500 million guilders (£100 million) within 
two years, the Dutch record industry and retail trade has decided to 
invest two million guilders (£400,000) in a joint campaign to improve 
the music business image and encourage the public to return to the 
record shops, writes Sue Baker. 

Tagged the Ten Day Record Event, the campaign will be mounted 
in September, and will include a special premium LP free to everyone 
buying records worth 25 guilders (£5) and featuring some of Holland's 
top acts as well as international stars such as Cliff Richard, Anne 
Murray and Roger Whittaker. 

Dutch record companies will be releasing 50 albums in time for the 
10-day period, which will be advertised in radio and TV magazines 
and with point-of-sale promotion and banners and stickers in 
shopping precincts. 

The record industry is underwriting the campaign to the extent of 
750,000 guilders (£150,000), the STEMRA copyright organisation is 
contributing 175,000 guilders (£35,000), and retailers will back the 
effort by purchasing "action packs" at 475 guilders (£95) each. An 
estimated 650 dealers will participate, representing 90 per cent of the 
Dutch retail outlets. 

Chicago firm claims sound 

advances from extra-thick IPs 
IF YOU have audiophile customers who are always eager for news of the 
highest quality records available, some news from the US may interest them. In 
Chicago the Mobile Fidelity Sound Lab has introduced the UHQR (Ultra High 
Quality Record). These extra-thick albums are inscribed with extra-deep 
grooves, and are being made only by JVC in Japan. These are not digital discs, 
but because of the technology used in the pressing technique (for which JVC is 
charging about four limes the usual pressing costs) they can claim to offer 
better frequency response and channel separation, among other improvements 
in sound. RRP for these records in the US is $40 each. 

Meanwhile, in Omaha the American Gramophone Records direct-to-disc 
label is going over to digital recording. This, they say, will give them the kind 
of sound quality that DTD recording offers, but allow for dubbing and other 
studio techniques to be used — so making for a more technically creative 
product. 

SONY TAPE AT SONY 

ppirrc 

FROM STAGE ONE. 

SONY AUDIO TAPE 
Product Model 

Box Qty 
Stage One Price 

Description Number per piece 10-199 pcs. 
Ferric CHF60 10 ,55 
Cassettes CHF90 10 .77 

CHF120 10 .95 
Improved BHF60 10 .70 
Ferric BHF90 10 .87 
Cassettes BHF120 10 1.05 
Super Ferric AHF60 10 ■ .86 
Cassettes AHF90 10 1.07 
Pseudo-Chrome CDA50 10 1.13 
Cassettes CDA90 10 1,46 
Fern-Chrome FECR46 10 .95 
Cassettes FECR60 10 1.19 

FECR90 10 1.50 
Mettalic MET 46 10 2.05 
Cassettes MET 60 10 2.70 

MET 90 10 3.60 
Micro Cassettes 
(3 pack] MC60 12 2.55 
Open Reel FECR5-275 12 2.92 
Fern-Chrome FEGR1M100 12 11,90 
Open Reel ULH275BL 10 2.40 
High Output ULH72-370BL 10 3.05 

ULH7-550BL 10 4.10 
ULH11-1100BL 10 11.23 

l AWHWAWI iv RArtr.B" WOWimi 

Stage One can now offer you 

the full range of Sony audio and 

.vide© tapes 

at Seny trade 

o cuss ,—\ Remarkable 

tapesf remarkable 

service, you get them both from Stage 

One. Phone us today. 

SONY VIDEO TAPE 
Model No. Box Qty. Stage One Price per piece 

L125 12 3.70 
L250 12 4.10 
L370 12 4.70 
L 500 12 5.10 
L750 12 6.40 

LARGER QUANTI TY RATES BY QUOTATION 

Contact our Sales Office now! 

Phone; Haslemere (0428) 4001. 

Telex; ^58226. 

Or write to; Stage One. 

(Records) Ltd., Parshire 

House, 2 ICings toad, 

Haslemere, 

Surrey CSU27 2QA. 
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BWV gets room 

for growth via 

VideoSpace deal 
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Lux promotes 

Dickson tour 

BRENT WALKER Video, a 
subsidiary of leisure group 
Brent Walker, is expanding its 
marketing and distribution 
activities through a new deal 
with VideoSpace. 

From this month, Brent Walker 
titles including Emmanuelle, Monty 
Python And The Holy Grail, The 
Stud. The Bitch and Blondie's Eat 
To The Beat, will be supplied to the 
trade via VideoSpace, the Croydon- 
bascd pre-recorded video cassette 
marketing specialist. 

While trade enquiries and orders 
will now be handled by VideoSpace 
(Tel: 01-773 0921/2/3), Brent 
Walker Video management will 
continue to handle the acquisition 
and development of new product at 
the company's London head office. 
Looking after Brent Walker's 
interests at the distribution company 
is Tony Halse, chairman of 
VideoSpace and a former head of 
Brent Walker Video and co-founder 
oflPC Video. 

VCL HAS formed a new duplication 
and distribution company, VCL 
Video Facilities, which begins 
operations from August 1. 

The company claims it will be 
"one of the most modern, 
streamlined and fully automatic 
plants in Europe". Covering 2,000 
square feet, it will house more than 
400 duplicating slave machines 
which will operate on VHS, 
Betamax and V2000 formats. It will 
function 24 hours a day, seven days 
a week. 

Under the guidance of technical 
director Dave Smith, VCL is 
developing specialised in-house 
equipment for the plant, including a 
computer with the capability of 
analysing and correcting faults that 
occur within the duplicating banks. 
The mastering of tapes will be 
carried out from Ampex VPR 2 
machines. 

Apart from the duplicating 
facilities, the plant will also provide 
a new distribution, labelling and 
packaging outlet for the company. 

VCL also aims to cope with the 

Commenting on the new 
arrangement, Brent Walker chief 
executive George Walker says: "We 
have already established Brent 
Walker as a major video label and 
VideoSpace will be working closely 
with us to increase brand awareness 
and to identify new product 
opportunities. 

"We shall be releasing further top 
feature titles later in the year and 
now have a deal with the D'Oyly 
Carte Opera Company to film five 
Gilbert and Sullivan classics. We'll 
still be selling those titles 20 years 
from now." 

Brent Walker financial director 
Ed Simons adds: "The agreement 
with VideoSpace gives us the 
necessary increased capacity to take 
full advantage of the enormous 
growth potential of video 
entertainment. 

"Our next major release in 
August will be the critically 
acclaimed thriller Loophole, starring 
Albert Finney, Martin Sheene and 
Susannah York." 

growth in the market, expanding 
facilities to accommodate more 
outside contract work. 

As part of the company's 
expansion Peter Haines has joined 
the company with the express brief 
to instigate new business through 
record retailers, "an increasingly 
important and competitive outlet for 
software", according to VCL. 
Haines has been in rock 
management and has also worked as 
a freelance video sales 
representative. 

Hamish Clifton has joined the 
company with special responsibility 
for overseeing the launch of VCL's 
new film budget label, 21st Century. 
The library' includes 18 films at the 
moment. 

VCL has recently combined with 
Video One to record this year's 
Military Pageant performed by the 
Massed Bands of the Armed Services 
at Wembley Stadium, attended by 
Prince Charles. Six cameras and 
four VTRs were used and the 
programme will be available soon on 
cassette and for cable television. 

RADIO LUXEMBOURG has 
entered the field of concert 
promotion for the first lime, 
promoting the Barbara Dickson UK 
tour, which has just started, in 
association with Derek Block. 

The station predicts that this will 
be "the start of many concert tours 
that will be coming in future 
months, featuring national and 
international acts". 

Dickson benefits from on-air 
promotion each night, detailing her 
forthcoming appearances and 

[pmusiM® 

CHERRY RED Music, in the 
persons of lain McNay and Theo 
Chalmers, is anxious to make the 
point that it is very much in business 
as an independent music publisher 
and not merely a subsidiary of 
Cherry Red Records. 

"Credible contemporary music is 
what we're looking for," explained 
Chalmers, "and we're particularly 
interested in independently made 
and released singles. Lots of people 
wouldn't consider them, but we do, 
and we want to be in at the start." 

An example of Cherry Red 
Music's interest along these lines is 
Robert Rental, whose Double Heart 
released by Mute Records attracted 
the attention of Chalmers and led to 
a long-term publishing deal between 
Rental and Cherry Red Music. 

Recent signings by the company 
include UK Decay, who record for 
Fresh Records, and the duo known 
as Blancmange who have had a track 
compilation album released by 
Bizzare. Chalmers is seeking label 
interest in Blancmange with some 
demo tapes produced by Martyn 
Ware of the British Electric 
Foundation enterprise. 

Talks on hire 
NEGOTIATIONS ARE continuing 
between the Music Publishers 
Association and the Association of 
British Orchestras to reach a new 
agreement on hire charges for 
orchestral scores. The previous 
agreement expired on March 31. 

The matter was highlighted 
recently when the Hall6 Orchestra 
changed a Manchester concert 
programme at the last minute rather 
than pay what it considered to he an 
excessively high hire charge. The 

introducing at 11.30pm a Barbara 
Dickson spot, featuring a message 
from the artist plus a song. 

Luxembourg's own Summer 
Roadshow is scheduled to visit 24 
coastal resorts and towns with beach 
shows and discotheque appearances 
by 208 DJs Tony Prince and Rob 
Jones. The highlight of the evening 
shows, starling in Skegness on 
August 6 will be a Supertroupers 
disco-dance team championship in 
each resort, with the first prize a 
£6,200 Talbot Rancho. 

- ■ " • ' mim" Swii1" -'i jl 
RATHER THAN just spinning 
discs, two DJs from Coventry ILR 
station Mercia Sound, have made a 
single for EMI. Billed as Allen and 
Blewitl, they have recorded an 
unusual version of the Crossroads 
theme entitled (I'm Gonna Watch) 
Crossroads. Pictured celebrating the 
releases are (I to r) Tony Gill ham, 
Mercia Sound head of music; Julie 
Griffiths, regional promotion for 
EMI; Tony Blewitt; Tony Allen; Ian 
Rufus, Mercia Sound programmes 
controller. 

H!IESIS3m 
BBC-2 LAUNCHES a Festival Of 
Music from this week and in a 12- 
week session (here will be almost 60 
programmes covering the whole 
music spectrum the network 
promises. Classical music will be 
heavily featured though there is also 
a new series of Best Of Brass, Sing 
Country and Rhythm On Two . . . 
BBC Radio Cleveland has 
introduced a new release review 
programme in which a panel of local 
DJs and occasional guests will 
praise, or otherwise, a selection of 
the week's new singles. Called 
Chartbound, the programme has a 
regular Saturday slot at 9.05am and 
is hosted by Colin Bunyan . . . 
Capital has recorded Madame 
Butterfly at the Royal Opera House 
and will broadcast the performance 
as a special in September. 

Edited 
by 

NIGEL HUNTER 

VCL forms duplication 

and distribution arm 

Top of the Pops celebrates 

900th edition with live show 
TOP OF The Pops, BBC Television's long-running pop chart programme 
celebrates its nine hundredth edition this Thursday (July 9) with a rare live 
broadcast. 

Jimmy Savile, who presented the very first edition 18 years ago, is host of the 
special edition and some other familiar faces from the past are likely to pop up 
on the screen. 

Following its well-proven formula, the programme features stars and music 
from the chart of the day and the line-up will probably be rather different from 
that first show when Dusty Springfield, The Rolling Stones, The Dave Clark 
Five, The Hollies, The Swinging Blue Jeans and Denise Sampey were featured 
live from Manchester. 

Local station goes regional 
BBC RADIO Blackburn becomes BBC Radio Lancashire from this week 
onwards and its increased coverage area will include Blackpool and The Fylde 
on a permanent basis and also Lancaster and Morecambc, providing a 
potential audience of about 1,300,000. 

Station manager John Musgrave says that Radio Lancashire will now be able 
to serve many listeners it has had to ignore in the past, though he emphasises 
that the service will not change. "We have a large following for the kind of 
radio we do and the change of name means that we are extending that service to 
the rest of the county," he says. 

Go moves into 
VIDEO DISTRIBUTION company 
Go Video is moving mto video 
production and the company's first 

HBO expansion 
HOME BOX Office has opened a 
second retail brunch in London's 
Golders Green as pan of its planned 
expansion. As with the Kings Road 
shop a wide range of titles 
numbering 2,000 is stocked, plus a 
selection of the latest video 
equipment. 

Commenting on the company's 
expansion, managing partner Stan 
Black man says: "Everything is 
going according to schedule. We 
plan to open more units in London, 
thereafter we intend to cover major 
population centres such as 
Manchester. Birmingham and 
Newcastle." 

PAGES 

production 
venture will be a full length film 
about rock'n'roll singer Eddie 
Cochran, who died in a road 
accident 21 years ago. 

To be called Born To Rock, the 
film is scheduled to go into 
production later this year in 
Hollywood, with location shooting 
in Oklahoma. 

It is being financed by Go Video 
and a group of West German 
investors, plus "at least two 
undisclosed song publishing 
companies", says Go Video's 
managing director Dcs Dolan who 
aims to clinch overseas distribution 
deals at this year's Vidcom in 
Cannes in October. 

Dolan is still searching for suitable 
actors to play the parts of Cochran 
and his friend Gene Vincent. "A 
son of belated sequel to Untamed 
Youth, it will show Eddie coming 
out of hospital and continuing his 
singing career," he says. 

Cherry Red's other side 

aivV' A.-.y.Xtj'ZSi 15 
•SSX'. ^ mmm-.- y 

f 
lift 

# 

n 
IAIN McNAY (bonom left) and Theo Chalmers (top right) of Cherrv Red 
Music are seen with Abo (top left) and Span (bonom right) of UK Decay at the 
signing of the lalter's publishing contract with Cherry Red. 

of scores continue 
work in question by Kodaly was 
replaced by Mendelssohn's 
Midsummer Night's Dream, the 
scores for which were in the Hall6's 
own music library. 

In general terms, symphony 
orchestras like the Hall6 possess 
complete sets of scores of works by 
composers like Mendelssohn, having 
bought them for their libraries. 
Hiring is usually concentrated on the 
works of more modern and 
subsequently less popular 

composers, and the hire charge is 
calculated by the time of 
performance on a minute basis. 

MPA secretary Peter Dadswell 
told MW: "We have been having 
tough but amicable negotiations 
with the ABO, and both sides have 
been working very hard to reach an 
acceptable solution as it is obviously 
in everybody's interests to have as 
much copyright music performed as 
possible." 
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new album 

ESPEO ALLY FORYOU 

featuring his new single 

Especially You 
MCA735 j 
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