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Europe's leading music business paper 90p THIS UNCHARACTERISTICALLY sensational headline in the latest issue 
of the MPA News warns publishers against the new BPI royally calculations. 

The Dealer 

Tour: it's 

a sell-out 

More majors 

up dealer price 

of singles 
FOLLOWING THE trend set by 
EMI and RCA, more companies 
— Polydor, Phonogram and 
WEA — have announced 
increases in the dealer prices of 
singles. In all cases, the dealer 
price on all 7" singles is upped 
from 70p to 79p representing an 
increase of over 12 per cent, with 
effect from the beginning of 
August. 

Reasons for the increase were 
stated generally as increased 
costs. WEA marketing director 
Mike Heap said: "The ever 
increasing production and 
marketing costs have made this 
price increase necessary." 

A statement from Polydor said 
the increase was due to "recent 
increased manufacturing costs 
and the current market trend 
towards releasing a greater 
number of singles in special 
picture bags". 

Phonogram's Tony Powell, 
while admitting that there would 
inevitably be some "hard 
thinking" from the dealer point 
of view, also stressed the 
increasing costs of providing 
picture sleeves and added: "We 
can't control escalating printing 
costs." 

The reaction from dealers — 
who arc now faced with the 
prospect of charging £1.20 or 
£1.30 for singles if they are to 
retain (heir margins — has been 
mixed. 

John Corbett of Easy 
Listening, Birmingham, 
commented; "I find it very 
difficult to understand the record 
companies at the moment. This 
really is not a good lime to raise 
prices — I know they are under 
pressure like everyone else, but 
think they could have hung on 
until the autumn. 

"We have stuck to selling 
singles for 99p until now, using 
them as trailers to promote 
album sales. Now I'm going to 
be forced to break the £1 barrier, 
and in an area of high 
unemployment like this, that will 
make people stop and think and 
they will probably decide that 
£1.20 is too much to pay for a 
trailer. They can tape all the 
singles they want from radio or 
TV for the cost of a blank 
cassette. I do think that this will 
halve my singles sales, and will 
also encourage home-taping." 

A spokesman for Virgin Retail 
pointed out that the record 
companies would have a hard 
time breaking new artists if the 
singles are selling at £1.30 a time 

TO PAGE 4 

PUBLISHERS AND 

BPI CLASH OVER 

PRICES SURVEY 
THE RELATIONSHIP 
between music publishers and 
record companies is once again 
being strained because of the 
lack of an agreed base on which 
to calculate mechanical royalties 
following the abandonment of 
recommended prices. 

The dispute came to a head last 
week when the Mechanical Rights 
Society rejected new BPI proposals 
assessed on a survey of high street 
prices carried out by the British 
Market Research Bureau in June. 

And the Music Publishers 
Association has warned its members 
of the situation in no uncertain 
terms — banner headlines in the 
MPA A/ews1 proclaiming ROYALTY 
ALERT — and is urging them not to 
accept the BPl's new royalty base. 

MRS general administrator Bob 
Montgomery accused the BPI of 
misinterpreting the BMRB survey 
and has written to director general 
John Deacon refuting the mark-ups 
and "regretting" the BPI's 
"unilateral" decision to vary the 
interim agreement of last December 
(135.5 per cent) without 
consultation. 

The clash follows bitter 
accusations by the publishers last 
year claiming that the record 
companies had acted in a cavalier 
fashion in scrapping RRP without 

BOB MONTGOMER Y 
consultation with them and without 
first establishing a mutually agreed 
royalty base. 

Explaining the MRS' objections 
to the BPI's latest move, 
Montgomery told MW: "The 
BMRB survey of record and tape 
prices was a very small one and the 
BMRB said it must be interpreted 
extremely carefully. They pointed 
out that it had been conducted on a 
very small time scale — during the 
week of June 8 — and was only a 
'snapshot' in which a number of 
assumptions were made. 

"The BPI has made some major 
technical mistakes and wrong 
assumptions in its interpretation of 
the survey, and we think it should 
continue using the interim 

agreement where payments are 
concerned until a proper, 
comprehensive and in-depth survey 
on pricing is done." 

The MPA warned members that 
royalties for the second quarter arc 
likely to be "substantially less than 
that on which payments for the 
previous quarter were made", 
strongly urging them to resist the 
basis for royalty calculation adopted 
by the BPI. 

The MPA suggests members 
should acknowledge payments as 
follows: "We have received a cheque 
dated ... 1981 from you for £. . , 
with supporting statements for the 
quarter ended 30ih June 1981. 

"As you are one of the companies 
who have abandoned RRP, and in 
the absence of any agreement 
between MRS and BPI. please 
recognise we are only dealing in the 
cheque on the basis it is a payment 
on account of what is properly due, 
and is without prejudice to our 
rights in the whole matter. " 

IT'S A sell-out! Music & Video 
Week's third annual Dealer Tour — 
the first to include video exhibitors 
— is fully booked and ready to roll. 

So many record and video 
companies have applied to take 
stands on this year's tour that (here 
is in fact a waiting list and MW's 
promotions department is trying to 
find a way of adding extra stands to 
accommodate latecomers. 

Major record companies including 
EMI, WEA, Polydor and 
Phonogram arc among this year's 
exhibitors as well as the giants of the 
video industry, including Precision, 
Thorn EMI and Magnetic Video. 

The Dealer Tour is a trade-only 
exhibition open to all record and 
video store owners, managers and 
buyers and is intended to provide a 
marketplace for manufacturers and 
dealers to meet, talk and hear and 
view new product. 

The dates are: September 15 
Bristol (Holiday Inn); September 17 
Birmingham (Albany Hotel); 
September 21 Newcastle (Gosforth 
Park Hotel); September 22 Glasgow 
(Albany Hotel); September 24 Leeds 
(Queens Hotel); September 28 
Manchester (Piccadilly Hotel); 
September 30 London (Dorchester 
Hotel). 

And the exhibitors are: BBC 
Records; Clyde Factors (Glasgow- 
only); Decca Records; EMI Records; 
Guild Home Video; Magnetic 
Video; Pace Minerva; Phonogram; 
Polydor; Precision Video; Record 
Merchandisers; RSO Records; Sony 
(UK); Thorn EMI Video; Warner 
Home Video; Warrens Video Form; 
WEA Records; Wynd-Up; Spartan; 
Virgin; Stiff; Radialchoice, 
Tandem, and Island Records. 

WHV unveils rental plans 
STRONG BACKING for the concept of video rental as against sales has come 
from Charles Lcvison, managing director of Warner Communications' UK 
Record and Video Operations, in his announcement of Warner Home Video s 
first video rental releases. 

Among the initial batch of more than 30 titles arc Superman, 10, Every 
Which Way But Loose, Gauntlet, The Enforcer and Dog Day Afternoon. 
These will be available for rental only, "indicating Warner Home Video's 
belief that rental will be the principal growth area in the video software 
market", says a company spokesperson. 

Explaining Warner's firm stance, Levison says: "We believe that a high 
software price has inhibited general viewing of legitimate video. 

"We intend to change that. Low cost video rentals will encourage the growth 
of installation of video hardware and give greater potential for Warner titles. 

"We believe that we have devised a rental scheme with several key benefits 
for both dealer and consumer and we are supplying important titles to meet 
consumer demand." 

The "key benefits" Levison suggests will make the Warner Home Video 
scheme a success are; attractive pricing; short-term renewable leases for dealers 
renting Warner-owned product; all delivery and collection charges borne by 
WHV; national distribution service providing 24 hour delivery; simple 
administration and payment procedure resulting in a minimum oi paper work. 

Full details of the rental scheme, including the full title list and charges, will 
be made available soon. The first releases will be in the autumn, backed up by 
full advertising and merchandising aids. 
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An all-out effort for 

mid priced Motown 

MOTOWN IS mounting one of 
the biggest promotional and 
marketing campaigns in its UK 
history with the release of 30 
mid-price albums and. cassettes 
on August 10. The initial launch 
follows a similar one in the US 
two months ago — with 60 titles 
in that case — and includes 
many album titles which have 
been out of catalogue for several 
years. 

Suggested retailing price for the 
albums will be £2,99. Under the 
overall title Motown Superstars 
Series — The Legendary Sound Of 
Motown, the marketing campaign 
will include window displays 
featuring showcards and posters, 
and streamers and browser cards. 

There will also be advertising in 
consumer and specialist press, and 
competitions around the series will 
be organised via the press and radio 
stations. 

Artists in the series, which will 
feature the original Tamla Motown 
label, include The Commodores, 
Diana Ross, The Supremes, 
Temptations, Four Tops. Grover 
Washington, The Isley Brothers. 
Jackson 5, Marvin Gaye and Tammi 
Terrell, Smokey Robinson, Michael 
Jackson and Sievie Wonder. One of 
the albums, Thclma Houston's 
Sunshower. produced by Jimmy' 
Webb, makes its first appearance on 
Motown, having originally been 
released on the Probe label. 

Motown marketing manager, 
Bryan Tyrrell, says: "A radio show, 
called The Artists And Music That 

Started It All, is being prepared in 
the US and will feature interviews 
that have never been available 
before, with Motown artists who 
were signed to the company in the 
early Sixties. The show will be 
available to radio stations over here, 
to coincide with the release of the 
series." 

Motown has also started its 
Summer Sounds On Motown 
campaign which runs through until 
August 10. The promotion includes 
500 window displays, with a 
countcrpiecc featuring the Motown 
Sunburst logo, and LPs featured 
include Stevie Wonder's Hotter 
Than July, The Commodores' In 
The Pocket. Smokey Robinson's 
Being With You, Street Songs by 
Rick James and Michael Jackson's 
One Pay In Your Life. 
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THE LOOK, who recently received 
a silver disc for their single, I Am 
The Beat, have signed a long-term 
worldwide recording contract with 
MCA Records. Their debut album, 
The Look (MCF 3120), will be 
released in the autumn, while a 
single taken from it, Feeding time 
(MCA 736) will be released July 31. 
with advertising and in-slore back- 
up. Pictured after the signing are: 
John Wilkes (general manager, 
international marketing), Stuart 
Watson (managing director), 

Johnny Whetstone, Mick Bass, 
Trevor Walter and Gus Goad (The 
Look). 

The chemistry's right 

for another smashhit 
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NEW SINGLE FROM 
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Qut now on Epic so watch out, 

"here's bound to be a big reaction. 
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Trojan continues 

dealer incentives 
FOLLOWING THE success of Trojan's "massive" increase of its 
dealer margin to 45 per cent on selected back catalogue items in June 
and July, Trojan is embarking on another campaign for its Trojan 
Explosion series and B&C's Mooncresl label. 

During August and September, the TMX prefix EPs will be 
available from Pinnacle at the normal dealer price for a single of 70p; 
this includes the latest EP, Skinhead Classics (Vol 2). Other titles 
include The Liquidator by Harry J All Stars, Double Barrel by Dave & 
Ansel Collins and Everything I Own by Ken Boothe. 

Also, all items on the Mooncrcst label will have their dealer margin 
increased to 45 per cent for August and September. Thus, CREST 
prefix albums will have a dealer price of £2.15 and CRD prefix, £2.86. 

As an added incentive, dealers who order a minimum of £40.00 on 
the items in the campaign in one order, will be entitled to receive one 
free copy of 20 Reggae Blockbusters (TRLS 176). 

Clive Stanhope, Trojan's general manager, comments, "Our 
turnover on the reduced catalogue for June/July increased by almost 
four times over the previous month. It appears that reduced prices for 
a period of time arc an added incentive to dealers, but I am against a 
complete across-the-board slashing of prices as it can only harm the 
industry as profitability is reduced to absurd levels." 

News in brief... 

Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London'wiO 
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POLYDOR HAS added several 
more titles to its double-back 
cassette range which has a dealer 
price of £3.38: Rainbow's On Stage 
(3574 121), Phil Spcctor's Wall Of 
Sound (3574 122), Jack Jones' 
Nobody Docs It Better (3574 123), 
Captain Beaky & His Band (3574 
124), Ella Fitzgerald Sings The Cole 
Porter Songbook (3271 303), and 
Ella Fitzgerald and Louis 
Armstrong's Porgy And Bess (3571 
609). 
WAY OF The West's new single. See 
You Shake (Mercury MER 79), is 
also available on 12 inch. Both 
versions will have picture bags and 
special labels. Also released on 12 
inch is Central Line's Walking Into 
Sunshine (Mer 78) which has been 
produced by Roy Carter who co- 
produced Heatwave's Boogie 
Nights. 
DECCA ADDS two new album 
releases to its mid-price lines: The 
Show Of Our Lives by Caravan, 
featuring recordings made between 
1970 and 1975, appears in the Rock 
Echoes series (TAB 23), while 
Barbara Dickson's I Will Sing (TAB 
24) is released on Elite, and includes 
tracks originally released 10 years 
ago. 
CHAS & Dave's new single. Turn 
That Noise Down! (Rockncy KOR 
11/112), is their first to be made 
available in both 12 and 7 inch 
formats. Both versions will be 
pictured bagged, and there will be 
press advertising and point of sale 
material for dealers to back up their 
release. 
MOTOWN IS re-promoting its 
Diana Ross & The Supremes 
Medley, Pans 1 and 2 (12/TMG 
1180). originally released last April, 
following the success of Stars On 45. 
The record, which features the trio's 
early hits segued together, has been 
in disco demand during recent 
week, and DJs arc being re-serviced 
with the single. 

THE NEW Siouxsic & The Banshees 
single, Arabian Knights, is available 
on both seven and 12-inch, the latter 
featuring an extra track, Conga 
Conga, on the B-side. Both formats 
are in picture bags and the 12-inch 
has a dealer price of £1.21. 
Catalogue numbers: Polydor POSP 
309 and POSPX 309. 

SOUTHS1DE JOHNNY And The 
Asbury Jukes release a double A- 
sided single. All I Want Is 
Everything/Restless Heart (Mercury 
6170 147), both tracks being taken 
from their live album, Reach Up 
And Touch The Sky. The single 
comes in a picture bag. 
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IFPI joins attack on 

Govt Green Paper 

THE IFPI has joined the widespread attack on the 
Government's refusal to consider a hardware or software 
levy on blank tape, and rales the Green Paper prophecy 
of broadcasting and public performance as the main 
revenue for the recording industry as 'The end of the 
industry as it is at present constituted with disastrous 
consequences for all employed in it". 

The IFPI points out, in answer to the Paper's assertion 
that much levy revenue would go abroad, that foreign 
record companies employ thousands of people in the UK 
and "by contrast, 85 per cent of blank tape is imported. 
The UK exports far more music than it imports, and the 
music industry makes a substantial contribution to the 
UK's balance of payments". 

Abolition of the statutory recording licence would, it 
says, be "a most retrograde step", because the licence has 

served the industry well since 1911, and the Whitford 
Committee recommended its retention. The IFPI adds 
that "it is perhaps no coincidence" that a statutory 
licence system operates in three of the largest record- 
producing countries in the world — the US, Japan and 
the UK. 

It regrets the decision not to support national archives 
of sound and audio-visual recordings, "which shows the 
UK Government has not understood the cultural value of 
these media, nor their importance as historical records of 
national cultural development". 

The IFPI welcomes the Paper's proposal to legislate to 
grant phonogram producers a right to control cable 
diffusion of their sound recordings, the measures to 
strengthen the fight against piracy, and the extension of 
performing fees to hotels and holiday camps. 

K-tel men set 

up marketing 

consultancy 
FORMER K-TEL managing 
director Tony Johnson and 
marketing manager Keith 
Hudson have set up a new 
marketing consultancy company. 
The Marketing Shop, and 
Johnson is simultaneously 
launching a record label, Tone 
Deaf Records. 

First signing to the label is a 
band, The Issues. He has yet to 
arrange a distribution deal. 

RM sales up 12 per cent 
RECORD MERCHANDISERS' 
gross sales for the year ending June 
38 1981 were valued at £33 million 
— an increase of 12 per cent over the 
previous financial period. Also, the 
company now supplies around IS 
per cent of all records and pre- 
recorded cassettes bought in the UK. 

These figures were revealed by 
commercial director David 
Hammond at the company's sales 
conference held at Droitwich. 

Commenting on the figures, 
Hammond added: "Ours is an 
especially difficult task because of 
our unique sale-or-return 
agreements as a wholesaler 
operating on very narrow trading 
margins.   

"We have substantially increased 
our marketing budget for 81/82 and 
we intend to gain even more support 
from our suppliers, by way of co- 
operative TV and press advertising, 
in-store video, display boards and 
consumer promotions. 

"We are delivering increased sales 
to an industry" which is experiencing 
decline — the support of our 
suppliers together with the spend of 
our customers, continues each year 
to be more cost effective for all 
concerned." 

Referring to RM's considerable 
involvement in the video market, 
Hammond predicted that the pre- 
recorded market will be split 
between sales and rentals.   

GORDON MILLS' discovery John 
Kristian is pictured above with Paul 
Murphy, managing director of 
Recorded Delivery Records, in 
Rome where they presented a special 
gold record of the single Pope John 
Paul to the Pope's representative 
Bishop Agnelis Andrew. With the 
record was a gold tablet with 
the lyrics in Polish. The single 
(RDR001) was Mills' first 
production in seven years. 

Artists in 

Intensive Care 
INTENSIVE CARE Management is 
a new company set up by John 
Holman and Maggi Farran. Artists 
managed are David Byron, Bodgart 
Kaminowski who played the lead in 
the stage show, Elvis, and girl singer 
Stevie Jones. 

Formerly Holman was with 
Bellaphon UK until the German 
company "withdrew", while 
Farran, a founder member of 
Pickettywitch, has worked in 
promotion for Creole and was PA to 
Dave Lee Travis for four years. 

Real time 

tape service 

at Ellie Jay 
REAL TIME cassette duplication is 
now being offered by Ellie Jay 
Productions, of 97 Judd Street, 
London WC1. The method is 
intended to produce high quality 
duplication which is not possible in 
high speed copying, and customers 
may specify the use on any of a wide 
range of cassette tape brands. 

Masters on reel to reel, cassette or 
disc arc accepted, and the company 
is offering to arrange design and 
printing of labels and inlay cards if 
required. 

BPI appoints a 

full-time lawyer 
THE BPI has appointed a full-time 
staff lawyer. Patrick Isherwood, 
currently in private practice in 
Birmingham, takes up his new 
appointment in September. He will 
be working closely with solicitors A 
E Hamlyns "on a wide range of 
matters" and will be based at the 
BPI's headquarters in London. 

Artistic signing 
DINDISC HAS signed Carolynne 
Beale and her debut single, entitled 
Lack Of Money, is released on July 
3!. 

This is the first musical venture 
for Beale who makes her living as an 
artist, painting a number of 
colourful murals in various locations 
around London as well as designing 
record sleeves. 
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First UK airing for the 

CBS noise cutting system 

mw% 

BRI steps up 

home-taping 

campaign 
FOLLOWING THE disappointing 
findings of the Govcrnmenrs Green 
Paper, the BP1 is to step up its 
campaign to counter the home- 
taping problem. 

Following a council meeting last 
week. BP1 chairman Chris Wright 
told MW that it would be 
concentrating its efforts on three 
areas. 

"The Government is sympathetic 
to the idea of a levy," explained 
Wright. "But at the same lime it is 
sceptical as to the way it would work 
and the methods of collection. We 
have to persuade it how it can be 
organised and how it can work. 

"Secondly," he continued. "We 
have to run a publicity campaign to 
educate people about what's at 
stake. We have to let the public 
know that records are not over- 
priced and that if, as a result of 
continued home-taping, less records 
arc released, the home-tapers will 
eventually have nothing to record. 

"Further, we are going to rc- 
investigate the possibilities of 
introducing a spoiler system on discs 
to prevent home-taping." 

Wright also revealed that the BP I 
was taking a serious look at "where 
we stand with regard to the twin 
deck tape recorders currently being 
marketed. We aim to find out where 
we stand from a legal stand-point." 

Full details of the BPI's campaign 
for the levy are expected to be 
released this week, following 
meetings of the in-home taping 
action committee and of the industry 
profile committee. 

Sound Of Music 

revival on Epic 
THE CBS Epic label has picked up 
the recording rights to the cast 
album of the revival of The Sound 
Of Music, starring Petula Clark, 
which opens at the Apollo Victoria 
with previews from August 4. 

As a taster Epic has a single, 
Edelweiss by Petula Clark, released 
on July 31. The song was recorded in 
the US and is leased to Epic by the 
Scotti Brothers who have a new 
licensing deal with the label. 

Confusingly, the single is not on 
the album as the song is performed 
by the male lead in the show but has 
been recorded as a "one-off" bv Ms 
Clark. 

The cast go into Abbey Road 
Studios on August 2 to record the 
album with producer Norman 
Newell. It will be released on 
September 4. although some copies 
will be rush-released for the London 
area earlier, 
• RCA is formulating plans to re- 
launch the soundtrack LP of the 
Sound Of Music film. 

ByTERRI ANDERSON 
THE FIRST UK demonstration of 
the new CBS noise reduction system 
for discs drew a full house of record 
company and pressing plant chiefs 
last week. 

They were told by Harry Smith, 
director of the CBS Technology 
Center in Connecticut: "We may be 
here to pay our last respects to 
record surface noise. We like to 
think of this as the most significant 
thing that has happened to the LP 
since stereo." 

The CX system (an abbreviation 
of Compatible Expansion) has been 
developed as a way of bringing 
sound quality on conventional LPs 
closer to that on digital product. 
CBS hopes CX will bridge the gap — 
which could be up to a decade long 
— before digital discs are the 
accepted norm, and digital replay 
hardware is common in home hi-fi 
systems. 

The point which was pressed 
home to an audience of influential 
potential customers and journalists 
was that use of the new system 
would not increase the price of the 
records and would not force record 
buyers to spend on new equipment if 
they did not want to. 

Charisma 

settles 
AFTER MONTHS of industry 
speculation, the future of 
Charisma Records has finaily 
been settled — as predicted in 
Music & Video Week four weeks 
ago, the company is to continue 
its association with PolyGram, 
but its present pressing and 
distribution arrangement will be 
converted to a long-term 
licensing deal. 

The deal covers the UK and 
Eire but docs not affect 
Charisma's existing licensing 
agreements in other territories. 
At one time Virgin, Chrysalis 
and RCA were ail bidding to 
control the label founded by 
Tony Slratton Smith who has 
indicated he wishes to devote 
more time to film-making 
activities. 
• Coincidentaily, Charisma's 
top act Genesis have 
signed a long-term recording 
contract with Phonogram Inter- 
national and have extended their 
deal with Charisma for the UK 
and Eire. Phonogram Inter- 
national has them for the world 
excluding North America and the 
Charisma territories. 

Court to decide 

legality of 

Canadian imports 
THE BPI and leading importers 
Simons Records met again in the 
High Court last week. This time, it 
was the legality of Canadian-manu- 
factured albums being imported into 
the UK via Holland that was being 
heard. 

Judgement was reserved on the 
case, but a decision is expected 
within a week or so. 

Acting on behalf of Chrysalis, 
CBS and BBC Records, the BPI is 
asking the Court to stop Simons 
Records. Simons Sales, Warrens 
Records, Warren Goldberg and 
Warneckcn Marine (shippers) 
importing via Holland Canadian 
copies of albums by Blondie, Not 
The Nine O'Clock News and Abba, 
claiming that they infringe 
copyright. 

The benefit of CX was compared 
to that of stereo over mono — stereo 
gave the ambience of "concert hall" 
sound, and CX offers the dynamic 
range of concert hall sound. 

CX-encoded records can carry a 
range .of., about S5dB (about 20dB 
more than normal) spanning the 
softest and loudest sounds on disc, 
because the compression/expansion 
process used virtually eliminates 
surface noise from records. So 
volume of softest passages docs not 
have to be raised. / 

By comparison,- the dynamic 
range achieved in studios on digital 
master tape (which would not 
diminish when transferred to a 
digital disc) is around 90dB. 

The sound demonstration at CBS 
Studios clearly impressed the UK 
record industry as far as the surface 
noise reduction aspect of the system 
was concerned. However, there was 
criticism of the claim that CX is 
"completely compatible" with 
current stereo systems. 

The CX decoder, which may be 
marketed for as little as £40, is 
designed as an extra unit for 
domestic stereo systems, and CBS 
emphasises that CX-encoded records 
will be playing on hi-fi sets without 

IN THE-first deal of its kind, the 
exclusive distribution of a book — 
Cliff Richard's autobiography — to 
the record trade has been arranged 
through Wynd-Up. 

It is published in paperback by 
Coronet Books later this month, and 
Wynd-Up is making large-scale 
promotion and sales plans, in 
conjunction with publishers Hoddcr 
& Stoughton. 

The hardback version of Which 
One's Cliff, which was co-written 
with Bill Latham, has sold 60,000 
copies since publication in 1977. 
Realisation of the much greater 
potential audience, as reflected by 
the artists's album sales figures, led 
to the current deal, i 

It can be regarded'as something of 
a test by Wynd-Up and by the 
publishers, who have a number of 
other books on their stocks which 
could be similarly heavily promoted 
to, and sold through, the record 

the decoder, and without noticeable 
loss of quality (although, of course, 
the decoder would be needed to get 
the benefit of low noise and 
increased dynamic range), 

A number of listeners felt that this 
compatibility had not been 
effectively demonstrated, and that 
there was a loss of quality if the 
decoder was not used. 

Reminding the UK executives that 
the system has been embraced by 
RCA and WEA in the US already, 
Smith slated: "We arc licensing the 
system to anyone who wants to use 
it. We are following the practice of 
offering the technology at no cost to 
the industry in the hope that it will 
be adopted as a standard." 
• At present the record industry 
standard in noise reduction is the 
Dolby system, with the majority of 
product encoded with Dolby B, and 
the majority of hi-fi systems 
incorporating the necessary 
decoding equipment. 

Unlike Dolby, the CX system is 
not intended to be used for pre- 
recorded tape, although the 
principle involved could be tailored 
for use on cassettes, if this proved to 
be required by the industry. 

trade. 
Wynd-Up MD Colin Reilly said 

that his commercial reasons for 
taking on this product were that he 
believed this book was ideal for sale 
alongside a number one compilation 
and a new LP out in September. "If 
the record dealers can't sell this 
book — with the huge appeal that 
Cliff has to all generations — then 
they'll never be able to sell any 
books," he commented. 

Hodder & Stoughton has prepared 
point of sale material for record 
shops (including a browser box and 
posters). This will be distributed by 
Wynd-Up. The book wiil be treated 
like other accessories and records, 
and will be sold in by the sales force, 
backed up by tele-sales. 

Like other books this will have a 
fixed retail price at £1.25, preventing 
dealers from discounting on it, and 
ensuring a full 30 per cent margin. 

17 (20) DEXY'S MIDNIGHT RUNNERS; Show Me 
16 (13) BILL WYMAN: SI Si Je Suis Un Rock Star 
16 (11) KIM WILDE: Water On Glass 16 (14) SPANDAU BALLET; Chant No. 1 
15 (141 ABBA; Lay All Your Love On Mo 15 (10) SHAKIN' STEVENS: Green Door 14 (13) BAD MANNERS: Can Can 14 (13) JACKSONS: Walk Right Now 14 (8) ROYAL PHILHARMONIC ORCHESTRA; Hooked On Classics 13 (17) SPECIALS: Ghost Town 13 (18) STAR SOUND: Stars On 45 13 111) STEVIE WONDER: Happy Birthday 12 (13) DEPECHE MODE: New Life 12 (101 DURAN DURAN: Girls On Film 12 18) EDDY GRANT: 1 Love You Yes 1 Love You 12 (-1 HAZEL O'CONNOR: We're All Grown Up 12 (6) TENPOLE TUDOR: Wunderbar 11 (7) CARL CARLTON: She's A Bod Mama Jama 11 15) GARY U.S. BONDS; Jolo Blon 11 (9) VAPORS: Jimmy Jones 11 (8) ELECTRIC LIGHT ORCHESTRA: Hold On Tight 10 (5) ANEKA; Japanese Boy 10 (11) DEPARTMENT S: Going 

Left Right 10 (-1 KID CREOLE & THE COCONUTS: I Am 10 (17) KATE BUSH: Sat In Your Lap 10 (12) KIRSTY McCOLL There's A Guy Down The Chip Shop 
9 (6) KIM CARNES: Draw Of The Cards 9 (7) OUR DAUGHTER'S WEDDING: Lawn Chairs 9 (141 SQUEEZE: Tempted 9 I-) TIGHT FIT; Back To The Sixties 8 (-) DEBBIE HARRY: Backfired 8 (10) GIDEA PARK: Beach Boy Gold 8 (7) MOODY BLUES: The Voice 8 (71 OAKRIDGE BOYS; Elvira 8 (81 SANTANA; Changes 8 113) VISAGE: Visage 7 (9) ANY TROUBLE: The Trouble With Love 7 (9) DARTS; Jump Children Jump 7 (-) FLAT TOPS: Bop Won't Stop 7 (12) JOE JACKSON: Jumpin' Jive 7 (10) REO SPEEDWAGON: Take It On The Run 7 (9) SHEENA EASTON; For Your Eyes Only 7 (-) WAY OF THE WEST: See You Shake 6 18) EVELYN KING; I'm In Love 6 (-) REX SMITH/RACHEL SWEET: Everlasting Love 6 18) SAXON: Never Surrender 6 (-) THIN LIZZY: Trouble Boys 6 (9) THIRD WORLD: Dancing On The Floor 6 (14) TOM TOM CLUB; Wordy Rapping Hood 6 (5) UNDERTONES: Julie Ocean 6 15) 999: Uttlo Red Riding Hood 5 (-) JIMMY PURSEY: Animals Have More Fun 5 (-J JOHN MILES: Turn Yourself Loose 5 (-1 RAINBOW: Can't Happen Here 5 111) RANDY CRAWFORD: You Might Need Somebody 5 (5) SARAH BRIGHTMAN: My Boyfriend's Back 5 (-) STEVIE NICKS: Stop Dragging My Heart Around 5 (-) UB40; One In Ten 

Figures denote actual logged plays in 
the Monday-Sunday period 
preceding publication (7am to 
midnight weekdays, 7am-7.30pm Saturday, 8am-7pm Sunday). 
Previous week's plays in brackets. 
Compiled by Sham Tracking (01 290 
0129). 
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WEA and DJM 

defer notice 
CHARLES LEVISON, managing 
director of WEA, and Stephen 
James, managing director of DJM, 
have withdrawn their notice to 
withdraw their companies' support 
from the industry chart until 
October. This was revealed by I3PI 
chairman Chris Wright follotving 
last week's BPI council meeting. 

Single prices 

FROM PAGE 1 
Nick Alexander, marketing 

manager of the HMV chain, said 
that he would be watching 
consumer reaction closely, and 
while sympathising with the 
record companies, added that 
HMV would have to pass on the 
increases to the consumers. 

Meanwhile Harry Tipple, 
chairman of RAVRO, one of the 
first to campaign against the £1 
single, is in two minds. "The 
record trade desperately needs an 
injection of cash and higher 
prices will give us a higher cash 
profit. But it's difficult to ask 
£1.30 for a single when you're 
selling albums at £2.49 — three 
minutes against 30 minutes." 

PAGE 4 

BBC Video and Thames to rush 

release royal wedding tapes 
HAVING REACHED an eleventh hour agreement with the unions, BBC 
Video is lo rush release a two-hour video cassette of the royal wedding day, lo 
be in shops on Monday, August 3, while Thames aims to have its 60 minute 
version in the shops by this Saturday. 

To coincide with the release the national press advertising campaign for BBC 
Video planned for September, has been brought forward lo start ou August 2. 

Entitled simply The Roya! Wedding, with commentary by Tom Fleming, the 
BBC cassette is available in VMS and Beta formats, rctaiiing at £39.95. 

A team from BBC Enterprises' Programme Adaptations Department will be 
working ihroughout the day on Wednesday. Julv 29, and into the night to 
produce the master (apes and ihese will be rushed by road lo Heathrow, for air 
freighi to ihc US and lo [he newly-crcaled 3M manufacturing and duplication 
plani at Gorseinon. . 

The manufacturing ieams ai Gorseinon have interrupted [heir annual 
holiday to work round the clock producing supplies of tape for all the official 
stockists and consignments arc being delivered ihroughoul ihe weekend to the 
homes of Ihe 3M sales force for ihem to car-drop to dealers on the morning of 
August 3. 

A spccially-bonnd version of The Royal Wedding is lo be presented lo ihe 
royal couple and proceeds from ihe sale of the cassclle go lo the Queen's Silver 
Jubilee Trnsl for The Royal Wedding Souvenir Fund. 
• The Thames Video version, will be distributed by Thorn EMI with a retail 
lag of £29.50 and Thames will be editing ihe cassette through the day and 
duplication will be handled by Humphries. Masters arc being air freighicd lo 
Atisiralasia for disiribulion in thai lerrilory. 

Thames Video's advcrlising campaign begins al the weekend and the TV 
company will also be doing on-air promotion. 

Cliff books to be sold solely 

through the record trade 
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DAVID HAMiLTON'S SINGLE OF THt WEEK 
I WANT YOU BACK - Kato Bobbins 

DAVID HAMIETON'S ALBUM OF THE WEEK 
ONE DAY IN YOUR LIFE - Michael Jackson 

(Motown STMLT215SI 
CAPITAL: PEOPLE'S CHOICE 

URGENT — Foreigner 
CLYOEiCURRENT CHOICE 

EVERLASTING - Haohel Sweet 
DOWNTOWN: MUSIC MOVER 

JOLE BLON - Gary U.S. Bonds 
FORTH: STATION PICK 

JOLE BLON - Gary U.S. Bonds 
LUXEMBOURG: POWERPUY 

SI SI JE SUIS UN ROCKSTAR - Bill Wyman 
BBC SCOTLAND: SINGLE OF THE WEEK 

PENNINE: PENNINE PICK 

MANX ALBUM OF THE WEEK 
 SOMETIMES — Carol Bayer-Sager 

rirplav ncnofl 

Radio Two listings based on actual plays logged up till the Thursday evening 
preceding publication. Information supplied by Shorn Tracking 101-290 0129) 
Listings exclude last week's Top 40   
ATACK Don't You Believe In Magic Limo LIMP 4 (A) 
AlPERT, HERB Magic Man A&M AMS 8151_(C) _ 
ANEKA Japanese Boy Ariola Hansa HANSA 5 (A) 
BAKER, ADRIAN Don't Worry Polo POLO 11 (C/CR)  
BAYER SAGER, CAROLE Stronger Epic EPCA 1322 (Cl  
BBQ BAWD On The Beat Capitol CL 202 IE) 
BROTHERS JOHNSON The Real Thing A&M AMS 8149 (C) 
BROWNE, POLLY I'll Never Be The Same Witch POL 3A (PI 
BONDS, GARY U.S. Jole Blon EMI America EA 127 (El 
BLACK SLATE Live A Life Ensign ENY 215 IB) 
CARNES, KIM Draw Of The Cards EMI EA 125 IE) 
CARPENTERS Touch Me . . . A&M AMS 8141 (C) 
CASH, RDSANNE Seven Year Ache Ariola ARO 263 (A) 
CHAMPAIGN Can You Find . . . CBS A 1381 (C) 
COMMODORES Lady Motown STML 12156 IE) 
CROSS. CHRISTOPHER Say You'd Be Mine WB K 17659 (W) 
CRAWFORD. RANDY Rainy Nights In Georgia WB K 17840 (W) 
DALTON, LUCY J Feedin' The Fire CBS A 1468 IC) 
DARTS Jump Children Magnet MAG 203 (A) 
DEE, KIKI Midnight Flyer Ariola ARO 266 (A1 
DENVER. JOHN Some Days Are Diamonds RCA 97 (R) 
DOLLAR Hand Held In Black & White WEA BUK 11W) 
ELECTRIC LIGHT ORCHESTRA Hold On Tight Jet 7011 (C) 
ESSEX, DAVID Sunshine Girl Mercury MER 77 (FJ 
ENIGMA I Love The Music Creole CR 14 (C/CR) 
FLAT TOPS The Bop Won't Stop Mean MEAN 2 (PI 
FRICKE, JANIE Blue Sky Shining CBS A 1146 (Cl 
FOREIGNER Urgent Atlantic K 11665 Z (W) 
GRANT, EDDY I Love You . . . Ensign/Ice ENX 216 (R| 
HARRISON, George Teardrops Dark Horse K 17837 IWI 
HARRY, DEBBIE Backfired Chrysalis CHS 2526(F) 
HI GLOSS You'll Never Know Epic EPCA 1387 (C) 
MINES, MARCIA Your Love Logo GO 483 (CRI 
HUANG CHUNG Hold Back The Tears Arista 
IAN, JANIS Under The Covers CBS A 1324 (C) 
JACKSON, MICHAEL Almost There Motown TMG 977 (El 
JACKSON, JOE Jumpin' Jive A&M AMS 8145 (Cl 
JOHN, ELTON Just Like Belgium Rocket XPRES 59(F) 
KENNAWAY, JANE Year 2000 DeranT 
KENNEDY. GRACE Missing You DJM DJS 10971 (C) 
KEYS I Don't Wanna Cry AErM AMS 8142 IC) 
KOSMIN, LEE I Can't Go On Parlophone R 6049 (E) 
LEVEL 42 Turn It On Polydor POSP 286 (F) 
LEWIE, JONA Shaggy Raggy Stiff BUY 122 (C) 
LOBO Caribbean Disco Show Polydor POSP 302 (F) 
MARDONES, BENNY Into The Night Polydor POSP 308 IF) 
MAJOR HARRIS Love Won't Let Me , , , WEA K 10585 (W) 
MATCHBOX Love Made A Fool Magnet MAG 194 (Al 
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DISTRIBUTORS cSjiT- PRTC - CBS, W -WEA E - EMI, f Potygtani, F - RCA S - Sek-c^. i - Enterprise, Y - Reby, SP - Spartan. P J p^ce, RT - Rough Trade. tsLga 0». 
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MODERN ROMANCE Everbodv Salsa WEA K 18815 (W) • | • • T. ir.m1 rRTTTniT H Tl T' l''"TT 
MODETTES Tonight DeramDET3(F) • 1 l' t • Til T m 1 ! :, 
MOODY BLUES The Voice Threshold TH 28 (S) ... ' . « • • • •• *1 i- ] : 1.1. 
MORRISSEY, MULLEN Do Like You Beggars Banquet BEG 60 (W) • « 

 T • j "i  i r • j l 1 'i~ ' ' r f "l 
NEWTON, JUICE Queen Of Hearts Capitol CL 209 (E) • • • • • • • j • •ii 

NICKS. STEVIE Stop Draggin' My Heart. . . WEA K 79231 (W) | •' • , ■ • •' j • • 1 j • •; : 

NICK STRAKER BAND Like Dust CBS A 1457 (C) 
i i | 1 : S ! 1 ' 

• ; . 1 • • • | 
OAKRIDGE BOYS Elvira MCA 727ICI ! * . • • • • Mi •j •| : * *! j 
O'CONNOR, HAZEL Cover Plus Albion ION 1018 (SP) • • • '1 • • ; ' 1 1 • ! : ! 

- 
OFFICE BOY Gimme A Break REL RES 008 (Pt 

I . j ^ | ' 1 ! 1 ■ ( 1 ■ # j j 

OTTAWAN Hands Up . . . Carrere CAR 183 (W) . • i 1 ! i i I *! h M i 1 
POINTER SISTERS Slow Hand Planet K 125301WI • • • 1 ' '••;!' j Tr! 

• • 1' • • . 'Ml!* ';♦!!.[ 
PURE PRAIRIE LEAGUE Still... Casablanca CAN 1003 (A) 1 • • 1 1 I'll] 1 ■ ' '1 i ! i ■ ii 1 1 1 * ! 1 i 
PUSSYCAT Blue Lights In My Eyes EMI 5208 IE) • • : i i i i :■i i 1i ii |{ l 

i •' 1 ; i : i | * 1 

RAMBOW, PHILIP A Star. . . Parlophone R 6048 (El • ; • : I I ! • II 
RAYDI0/PARKER A Woman Needs Love Arista ARIST 392 (F) • 1 i . J I i || I • 

R1TEN0UR, LEE Is It You Elektra K 12540 (Wl • • 1 fe • i 1 i 1 
 4 i .. - J -   ; Li 

BOBBINS, KATE 1 Want You Back RCA 108 (R) • • 11 • • l IT* : T 
ROBINSON, SM0KEY You Are Forever Motown IMG 1237(E) i • i ' 1 

i • i •• j •; * ! 
ROGERS, KENNY 1 Don't Need You Liberty BP 640 (El ! • • • • • • • 1 •! • • i ' •; 1 • • . 1 

SHAKATAK Brazilian Love Dawn Polydor POSP 282(F) • • • • 1 ■ • • • 

SHEPHERD, T.G. 1 Loved 'em Every One WB K 17792 (W) .. i 1 ! : 1 11 M • j . . .. . . ... : j- - - - H—Li——i—t 
SQUEEZE Tempted A&M AMS 8147 (Cl • • • • • •• j • • • •, • • j 

STEINMAN, JIM Rock 'N' Roll Dreams Epic EPC A 1236 (C) • • • . . . _.j . • • , 

SMITH/SWEET Everlasting CBS A 14505(C) • • • • • • • • • 
.       -j———i  k-__T_:— --U 

STARTRACKS Startracks Club Disco Picksy KSY 1001 (F) • • • • ill*! 

TENP0LE TUDOR Wunderbar Stiff BUY 120 ICI • • j' M± li*T T ll -Ii 
TOMMY, J Ridin' In My Car RAK 332 (E) • • • 

TUBES Don't Want To Wait Capitol CL 208 (E) • _• Jl .. -P i±rii±TT+-i 
TZUKE, JUDIE Higher And Higher Rocket XPRES 601 (F) IT 1 1 •!     Tu - -Lir _ 1 
UNDERTONES Julie Ocean Ardeck ARDS 9 IW) • • • . • • • 1 !• 

VAPORS Jimmie Jones Liberty BP 401 (E) • ::: ::_J i : : ncr..j 
VILLAGE PEOPLE Do You Wanna . . . Mercury MER 75 (Fl • • r  Lj_ _4 —Vl L_LJ_ 
V0GGUE Dancing The Night. . . Mercury MER 76 (F) . --T- - —» ~i—\—m   -f- 
WILDE, KIM Water On Glass RAK 334 (E) • • • • • . • • ■ ..    ——— —  —————i— 
WAKEMAN, RICK Julia Charisma CB 384 (Fl I • • • .' 

l - + --t- -H-i 
WARWICK^OIONNE Now That,We're. .. Arista ARIST 419 IF) • • • • • • • % _ ___ T-i-iT-it 
WILLIAMS, DENIECE It's Your Conscience CBS A 1341 (C) • • * T . 4 . ] II • In 
WITHERS, BILL 1 Want To Spend The Night CBS 1403(C) . • • • • • •, j .    .    —  t  — TT"!— '""T- 

WYMAN, BILL Si Si Je Suis Un Rockstar A&M AMS 8144 (C) • • • » • • • 1 

4 — -4—  r——f   r 
WILLIAMS, DON Especially You MCA 735IC) * • 

YARB0R0UGH ft PEOPLES Third Degree Mercury MER 62 (F) — dt i • 
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