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Europe's leading music business paper 

Gill's exit 

triggers 

speculation 
THE SHOCK resignation of 
Associated Communications 
Corporation managing 
director Jack Gill, which 
followed a boardroom coup 
(MW Sept 5), has left the 
music industry speculating on 
whether Gill's departure, after 
25 years with the company, 
will affect the future of ACC's 
music subsidiaries. 

Les Cocks, who has 
responsibilities for PRT 
Records and the music side of 
Chips Productions and Limo 
Records which were set up by 
Gill, spent much of last week 
at the PRT Mitcham factory 
and was not available for 
comment. Cocks had the title 
"executive assistant to Jack 
Gill" before Gill's abrupt exit 
last week which was brought 
about by Lord Grade and his 
fellow board members voting 
to discontinue the position of 
MD which Gill held. 

The profitable ATV Music, 
headed by Peter Phillips, and 
Precision Video, headed by 
Walter Woyda who reports 
directly to Lord Grade, are 
unlikely to be affected, but 
Grade was quoted by The 
Standard last week as saying: 
"... we have closed the 
record company which cost us 
£5m in redundancies and there 
are still some more 
redundancies to come". 

PRT Records now appears 
to simply provide a pressing 
service through Damont and a 
distribution operation, but Gill 
had declared his intention to 
set up a new "creative and 
exploitation" recording 
company. Chips Records, 
which exists to release theme 
tunes and soundtracks 
spinning off from Chips 
Productions' TV films, and the 
pop label Lime Records, 
headed by Eric Hall, were also 
instigated by Gill. 
• One side of last week's 
ACC board manoeuvres, 
largely overlooked by the 
national press, was the 
extention of Louis Benjamin's 
responsibilities to include Stoll 
Theatres as well as the Moss 
Empire theatres he already 
controls. 

This means that Benjamin, 
who last year relinquished the 
chairmanship of Pye Records 
after a 21-year association, 
must now rank as the most 
powerful man in British 
theatre. 

FIRST OF this year's crop of sales conference photographs features, 
appropriately, Charles Levison's first conference as head of WE A. With him 
(second left) at Stratford-upon-Avon are (I to r): Simon Frodsham (genera! 
manager E/A UK), Mike Heap (director of sales Et marketing), Me! Posner 
(vice chairman, E/A), Tarquin Gotch (director of A & R), Kenny Buttice (senior 
vice president A Et R, E/A) and Dick Griffey, founder of the Solar label. 

TAKING A DEALER'S 

EYE VIEW OF THE 

1981 CONFERENCES 
THERE WERE few surprises as 
EMI, RCA, WEA and 
PolyGram's Polydor, 
Phonogram and Decca met for 
their annual sales conferences 
last week, but all the companies 
exuded a mood far more 
bullishly confident than in 1980 
or 79, suggesting that the 
industry is beginning to pull 
itself out of the recession. 

The conferences are primarily 
intended to inspire the companies' 
salesmen with renewed enthusiasm 
for the peak autumn selling season, 
but MW has been taking a dealer's 
eye view of them. 

Aptly illustrating the way in which 
video is rapidly establishing itself as 
an integral part of the record 
industry, perhaps the best news for 
dealers came from Warner Home 
Video which finally unveiled its easy- 
to-administer, apparently highly- 
profitable, rental scheme. 

WHV will lease video cassettes to 
dealers on 28-day renewable 
contracts. The dealer will set his 
own margin and, according to 
marketing manager David Rozalla, 
could earn up to 253 per cent profit 
per tape. 

Warners expects other video 
companies to follow its lead and 
adopt the same leasing system, and 
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DRINKING PRESUMABL Y to future 
success are Mike Oldfield (right) and 
his new manager, German-born 
Ossie Hoppe. The Tubular Bells rock 
star had been looking for a manager 
for two years and met up with 
Hoppe when he promoted Ofdfield's 
European tour this summer. Hoppe 
is now setting up Old field's first-ever 
world tour. 

Intervision has already indicated that 
it intends to introduce a similar 
policy (full details on MW Video 
page next week). 

As usual the conferences revealed 
a welter of name acts with, 
hopefully big-selling, albums lined 
up for the autumn season, but few 
of the companies announced any 
dealer-discount schemes which 
used to be traditional at this time of 
year. 

"Dealer resentment" of 
PolyGram's chronic distribution 
problems in recent months were 
acknowledged by commercial 
director Clive Swan as being "well- 
founded" and he added: "Dealers 
deserve far better." Swan said 
he believed PolyGram had now 
got things sorted out, but it was also 
bringing in a firm of trouble shooters 
to advise on "how best we can 
attain a simple and reliable 
distribution service". 

Dealers will welcome plans for 
more TV-advertised albums — 
including albums by Queen, Vera 
Lynn, Anne Murray, James Galway, 
Genesis, James Last and Billy 
Connolly — plus Polystar's decision 
to market its catalogue of previous 
TV albums at mid-price. 

And dealers who have argued that 
the answer to home-taping is to sell 
better quality pre-recorded tapes at 

BP vinyl makes 

'breakthrough' 

in quality 
A BREAKTHROUGH in record vinyl 
compound is being claimed by BP 
Chemicals for its Breon RR190 
material which, says the company, 
gives "outstanding acoustic 
quality". 

Breon RR190 is supplied in pellet 
form in traditional black colour or in 
a range of translucent or opaque 
colours and is said to be ideally 
suited for the production of records 
on either manual or automatic 
presses. 

The compound is "a finely 
balanced blend of vinyl acetate 
copolymer and PVC", and BP says it 
is being test-marketed by several 
record manufacturers. 

lower prices will welcome WEA's 
pledge to do just that. 

RCA is wooing the dealer with a 
reduced dealer price for its mid-price 
International series, aimed at giving 
the trade a "full 30 per cent margin" 
on a retail price of £2.99. 
• Full details of all the conferences 
inside on pages 2, 3, 4, 6, 8 and 35. 
CBS conference news next week. 

STOP PRESS 
NEW YORK; The music and 
video industries in the US 
have been surprised by the 
unexpected resignations of 
Irwin Steinberg, executive VP 
of the PolyGram Corporation 
and Andre Blay, president of 
Magnetic Video. Steinberg 
was one of the founders of 
Mercury Records and has 
been associated with that 
label, and PolyGram which 
took it over, ever since. Blay 
founded Magnetic Video. 

YOU MUST BE THERE 
IF YOU haven't yet 
secured your tickets for 
the Music & Video Week 
Dealer Tour now is the 
time to do it. This 
travelling trade exhibition 
for record and video 
retailers is open to all shop 
owners, managers and 
buyers. 

Turn to page 21 now for 
your ticket application 
form, or phone the Dealer 
Tour hot line. . . 

01 836 1522 Ex 41 
. . . and leave your name, 
shop/store name, and 
address. 
• Guide to the Dealer 
Tour exhibitors — see 
centre pages. 

Radio Caroline 

finally 

sets the day 
NEW YORK: The oft-postponed 
return of pirate radio station 
Radio Caroline now seems 
positive to happen on Saturday, 
September 26, according to an 
official announcement at a press 
conference here last week. 

The station's organisers now 
have rate cards and predictions of 
listening figures, but details of 
advertising support and on-air 
staff — apart from the already 
announced Wolfman Jack — are 
being withheld until the launch 
date. 

The station's identity slogan 
will be "Imagine Nation" based 
on the pirate ship's name and the 
John Lennon song. 

Sales conference '81 2-8 • Video 17 • Retailing 20 • Classical 21 • 
IMIQinir Publishing/Broadcasting 28 • Talent/Tipsheet 30 • US commentary/LP 
//Ifdl reviews/Select singles 34 • Diary/News extra 35 • Dealer Tour supplement — see centre pages. - I . . 

Rocketing up the charts to 

NUMBER 1 

// 
Tainted Love 
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SOFT CELL 

Recorded and Produced 

by Paul Hardiman and 

Mike Thorne at 

ADVISION STUDIOS 

23 GOSFIELD STREET 
LONDON W1 

Tel: 01-580 5707 
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Sales conferences '81 

Levison — future looks 

'exciting and profitable' 

SPEAKING AT his first WEA 
sales conference since 
becoming managing director, 
and the first conference the 
company has had since Warner 
Home Video was formed, 
Charles Levison emphasised: 
"We are one company selling 
programming and selling home 
entertainment." 

But the sale force was reminded 
that it will have rapidly increasing 
amounts of video product to work 
on, and the first morning of the 
conference was certainly dominated 
by the video side of the company. 
The future for that, Levison said, 
"looked exciting and profitable". 

He talked of "a revolution in 
people's entertainment habits" and 
described new technology which is 
changing the market. For example, 

he revealed that cable music — a 
joke in the UK this year — "will be 
reality next year", and told the 
conference that cable TV channels 
are already approaching the US 
record companies for product. 

"All this will revolutionise the 
retail trade," he warned. "Although 
this will not come to the UK for 
several years. We may not enjoy all 
of these developments; we may 
wish to hold back the technology 
but ultimately we will have to accept 
it, and WEA is in a position to take 
advantage of it." 

Levison's opening address was 
clearly intended to encourage a sales 
force which had to some extent 
become demoralised during WEA's 
re-structuring, downturn in chart 
and market success, and six 
months' lack of a managing director. 
On the record side, he spoke of "a 

number of contentious issues" 
which had seen WEA at odds with 
the industry recently, but on the 
question of home-taping there was 
no disagreement. 

He urged the reps to lobby their 
local MPs, and a draft letter was 
distributed so that salesmen could 
use it to formulate their own 
protests in writing. 

Levison accepted that salesmen 
were concerned about the quality of 
manufacture, and introduced John 
White, the new quality controller, 
but warned: "It is hard to make first 
class records at the price we can 
afford." 

Finally Levison promised that 
WEA would not be following the 
industry trend of releasing more 
singles (the 3,500 total of last year 
will probably increase to 5,000 this 
year). 

Album: CBS $5181 [fjU Cassette; CBS 40-85181 
Order from CBS Order Desk. Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 

W/, 

N 

5 

01 

u 

by STARSOUND 

STARS ON 45 Vol 2 

ci\eM TVte 
Vo©1 p\os PWJS rP©5 c*- s\.a 

eis 
oQ3 

xapv so oOs 
sav to©5 =6© C^s 

st* SOP* rve^ 

THE SECOND ALBUM 

THE SECOND SMASH 

Mewsinale 17 favourlh Instrumental Intros'tvSfsrsound 
-J — CBSAIS2I 

-YOUJUST CAN'T STOP 'EM 
SO YOU BETTER STOCK 'EM 

Video—growth 

through rental 

ANNOUNCING WARNER Home Video's move into renting video 
software, WHV head Geoff Grimes told WEA salesmen that market 
research had shown that video cassettes sales are decreasing while 
the trend to renting is growing "very fast indeed". 

In the first quarter of this year recorded video cassette sales averaged 6.8 
tapes per VCR, but this dropped to 6.1 in the second quarter. At the same 
time, the percentage of video users renting tapes increased from 20 per cent to 
33 per cent. 

"We also know that the majority of dealers are renting our films without 
authorisation," added Grimes. . 

WHV's research also showed that the type of person getting into video is 
changing from the affluent to "average TV users" and the rate of growth is 
now estimated by Gallup to indicate 935,000 machines in use by the end of 
1981 and five million by the end of 1984. 

Detailing WHV's rental scheme (see separate story). Grimes knocked the 
existing schemes set up by other companies, singling out the single-payment 
CIC method which is highly favourable for the dealer but, according to Grimes, 
uneconomic for CIC, and the intervision scheme "which is unacceptable to the 
dealer". 

WHV's lease plan attempts to be fair to both manufacturer and dealer, said 
Grimes, and he added: "One of the keys to success is to recruit others to the 
same system and this is being done. I hope that in the not too distant future 
other major companies will join us — they are certainly watching us like hawks 
at the moment!" 
• WHV titles which are already released on a sale basis will continue to be 
available for sale only, but they may be added to the rental catalogue in the 
future. 

WHV'S MARKETING muscle to launch its new rental catalogue 
will concentrate on extensive in-store material and consumer 
video press advertising and will be based around selected films 
including 10, Dog Day Afternoon, Bugs Bunny and three Clint 
Eastwood movies. 

The campaign is linked to the slogan "We make television 
worth watching" and each account will be supplied with a 
comprehensive merchandising kit including five posters, six 
wobblers, two mobiles, 29 sample wraps and colour product 
leaflets. 

"The marketing message," said marketing manager David 
Rozalla, "is that we are competing with broadcast television and 
offering the consumer a choice. To get the message across we 
are concentrating on the video press and taking full colour pages 
In Video Review, Video For Leisure, What Video, Popular Video and 
Video Today throughout October and November." 

WHV has also taken on an independent PR consultancy, 
Partnerplan, to generate editorial coverage of the launch 
including a press conference on September 23 — product release 
day. 

PAGE 2 

WARNER HOME Video's new 
rental scheme is aimed at being 
profitable for both manufacturer 
and dealer and simple to 
administer, marketing manager 
David Rozalla told WEA 
salesmen. 

Rentals will be offered to the trade 
on 28-day renewable leases which 
are renewed automatically unless 
the dealer wishes to terminate. And 
the leases will be on a sliding scale of 
charges which means that the 
longer the dealer keeps the title the 
cheaper his average weekly charge 
becomes, therefore the greater his 
potential profit margin. 

The charges start at £12 per tape 
for the initial 28-day period and 
reduce to £4 for the fifth and every 
subsequent period. This means a 
tape will cost the dealer £3 a week 
for the first 28 days reducing to 
£1.39 a week if he keeps if for a year. 

The dealer is free to set his own 
hire charges and thereby determine 
his own margin, said Rozella, 
estimating a potential 44 per cent 
gross profit on one £4.95 three-day 
rental in the first leasing period. And 
this could grow to 212 per cent in a 
year. A tape rented out three times a 
week could earn 64 per cent profit in 
the first 28 days or 253 per cent after 
a year. 

Accounts will be administered on 
a direct debit basis in arrears - 
seven days after each lease period 
which means that payments become 
due 35 days after a dealer gets his 

By leasing its tapes, WHV product 
will remain wholly-owned by the 
company and i, will replace any 

tapes that become defective 
through fair wear and tear, although 
there will be no financial or other 
benefit to the dealer in making faulty 
returns as WHV will insist on 
replacing all faulties so that the 
leasing period continues. 

If a tape is lost WHV will levy a 
£50 fee for damages for loss of 
earnings. 

WHV says it has kept the 
paperwork to a minimum and the 
dealer will receive statements 
indicating all lease charges and the 
current status of each lease, and 
forms will be provided for 
terminations and faulty returns. 

Dealers will also be supplied with 
a receipt pad for renting out and 
each sheet will contain the terms 
under which the public may rent the 
films. Dealers must ensure that the 
consumer signs indicating his 
acceptance of the terms. 

To 
increase 
turnover 

turn over 
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Here s the big news everyone's been waiting for! 

Two of the world's giants of entertainment are together at last - MGM and CBS. 

This association brings to your customers long awaited videos of the film giants 
ig sc''een classics - musical|jLComedy, adventure and action. Box office hits from a host 

o o er major studios - Loi%iar, Goldwyn, Rodgers & Hammerstein. Plus a selection of 
special interest features covering a spread of subjects from classical ballet to rock'n' roll. 

The library boasts a back ^^logue of over 2,000 films, with the prospect of 
continual expansion, including figure product from many of the exciting new 
in ependent film makers. MGM/CBS Home Video promises to represent the most 

comprehensive range of VHS and Beta format cassettes available anywhere. 

% * 
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S €# 

What a way to blast ofM 

The launch release is spePUKded by 
2001: A Space Odyssey UMV10002, UMB10002 
The Wizard Of Oz UMV 10001, UMB10001 
Electric Light Orchestra UMV 10021, UMB 10021 
Being There UMV 10026, UMB 10026 
Jailhouse Rock UMV 10011, UMB 10011 
That's Entertainmej^UMV 10007, UMB 10007 
Coma UMV 10013, UMB 100m 
Tom & lerry UMV 10019, umiC Tom & Jerry UMV 10019, UMW10019 
Fame UMV 10027, UMB 10027 
Meet Me In St Louis UMVtfpOOS, UMB 10005 
The Big Red One UMV 10052, UMB 10052 
A Night At The Opera UMV 10009, UMB 10009 
Blow-up UMV 10015, UMB 10015 
The Boys In The Band UMV 10017, UMB 10017 
The Nutcracker UMV 10024, UMB 10024 
The Champftm 10034, UMB 10034 
Sherlock H^rois (douBle feature) 
UMV 10046, UMB 10046. 
All great films offering superb entertain- 
ment value. And there's more to come, 

includin|lseveral major musical/theatrical 
projects already under way specially gk 
for video. 
*UM6 = Beto *UMV = VHS 
If you alrea^sto^Bfessettes, you'll 
appreciate ^Psi^^Bnce of this launch. 
If ^^ve delayed^W^ decision to expand 
int^pdeo, the arrival of MGM/CBS 
should provide the push you need. Video 
is here to stay and it means business. 

From now on all the success and 
guaranteed qtulity you associate with 
CBS Records will be reflected in MGM/ 
CBS Home Video. Dealers' will get the 
same high standard of presentation, 
promotion and 'all round' support. And 
remember, MGM/CBS Home Video will 
be as simple to order as CBS Records. 
Follow the same method for the same 
excellent level of service. 

Stock MGM/CBS films and use the displays. 
We'll make you a big success in the movies. 

HOME VIDEO® 

f*' %. ■ A 

a# ' '■ VV 

ft w*m ■*■■■ 
■ 

Order from MGM/CBS Order Desk: Tel: 01-960 2155. CBS Distribution Cent 
rp R*5rlU\# D   i i 
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Sales conferences'81 

Big November 

schedule from 

Warner Bros 
HOT NEWS from Warner Bros 
label manager Ellie Smith at 
the WEA meeting was that the 
new Fleetwood Mac album is 
now scheduled for January, 
1982, and new albums by Rod 
Stewart and Emmylou Harris 
are due in November. 

Also in November is a 
special George Benson 
package which, said Smith, 
will be treated to a "massive 
worldwide marketing 
campaign" including test 
market TV advertising and is 
aimed at being one of WB's 
big-selling albums for 
Christmas. 

The package consists of a 
two-LP set in a gatefoid sleeve 
plus a 12-page booklet mainly 
written by legendary A&R 
man John Hammond who 
discovered Benson, and 
photos tracing Benson's 17- 
year career. 

The album spans his career 
including early recordings and 
illustrates his evolution from 
jazz guitarist to the wider rock 
market. The set is titled The 
Collection and is released 
November 5. 

Other product previewed 
included Rose Royce's new 
album Jump Street; a single. 
Stars On Water, by singer/ 
songwriter Rodney Crom- 
well, ex-Emmylou Harris's 
Hot band; new Sire signing 
The Necessaries; a New York 
club band who debut with a 
single, Europe; a new single 
from Bim; and a new single, I 
Go To Sleep, by The 
Pretenders, forecast by Smith 
as being the label's "number 
one Christmas single". 

Looking further ahead. 
Smith revealed that Paul 
Simon starts recording a new 
album shortly with Russ 
Teitlemen and Lenny 
Warneker; Christopher Cross 
starts recording his new 
album this month and his new 
US hit single, The Theme From 
Arthur, is out next week; and a 
Doobie Bros greatest hits 
volume two package is 
planned. 

New 'slim and tough' 

EMI confident for future 

Package tour 

planned to 

boost Atlantic 
THE ATLANTIC catalogue will 
get a considerable sales boost if 
plans for a UK package tour of a 
number of the label's leading 
artists come to fruition. 

The mooted tour was revealed 
at the WEA conference by 
Atlantic label executive Mary 
Hooten who said that artists 
being approached for the tour 
include Sam & Dave, Wilson 
Pickett, Percy Sledge and Ben E 
King. 

In her product presentation, 
Hooten previewed forthcoming 
Atlantic albums by Chic, Sister 
Sledge (self-produced), new 
signing Kix, T S Monk, AC/DC 
(their eighth album) and Mink De 
Ville who will be touring the UK 
in November. 

Special single packages were 
also presented - two studio cuts 
from Blackfoot's Marauder album 
in a colour gatefoid plus a free 
single of Train Train, recorded at 
Hammersmith and Highway 
Song, recorded at Donington; 
and Foreigner's Juke Box Hero in 
a double gatefoid sleeve. 

IN HIS opening address, Ken 
East, president and chief 
operating officer EMI Music 
Europe and International, urged 
the EMI sales conference to face 
the future with confidence. 

He acknowledged that the 
departure of Motown to RCA 
marked the end of EMl's major 
licensing deals, but recalled the 
fifties when he was an EMI Records 
salesman. "We lost CBS and RCA 
then, and I thought that the world 
had come to an end, but it led to a 
great era for EMI Records 
throughout the world, including The 
Beatles and Cliff Richard." 

East added that in 1979 EMl's 
agreements with Arista and MCA 
finished, and the Motown European 
contracts ended last year. "But we 
are selling more records now in 
Europe than we did then, with all 
those labels." 

EMI Records managing director 
Cliff Busby continued the same 
encouraging theme in his remarks to 
the conference. The past 12 months 
had been "a year of turmoil" — 
conservatively speaking — but the 
sales force had "conducted 
themselves with dignity". 

Busby stressed the necessity for 
EMI to continue finding and 
breaking new acts. "By doing this 
we are able to persuade people to 
join us, because we look good in the 
market-place, and we look good 
because of you, the sales force." 

He admitted the loss of Motown 
was "sad" but EMI had now come 
back to where it should be — finding 
and breaking new talent, 
exemplified by Duran Duran and 

US support 

pledged to 

E/A in UK 
ELEKTRA/ASYLUM vice-chairman 
Mel Posner complimented the UK 
WEA company on its "dynamic new 
leadership" and promises a "new 
commitment" to pressure US-based 
artists to appear live in the UK to 
back up the marketing and sales 
efforts being made here. 

Posner was introduced to the 
conference delegates by E/A label 
manager Simon Frodsham who 
went on to preview some of the 
label's upcoming product including 
the delayed album of the new 
Broadway production of Pirates Of 
Penzance starring Linda Ronstadt. 

The London cast version of the 
show opens at the Theatre Royal, 
Drury Lane, in November and work 
starts on a film version of the show 
at Shepperton Studios in December 
with the full US cast. 

Frodsham also played tracks from 
new albums by Stanley Turrentine, 
"Elektra's first touring artist of the 
year"; new college band Pieces Of A 
Dream, produced by Grover 
Washington; Shadow, formed by 
ex-Ohio Players: and new signing 
Rupert Holmes. 

Product on the Solar label was 
personally introduced by the label's 
founder Dick Griffey and Frodsham 
said that Solar had made a major 
commitment to tour its acts and was 
talking to promoters to bring a Solar 
package, "Galaxy of Stars", to the 
UK next Spring. 

First product signed by Bruce 
Lundvall, who joined E/A from CBS 
earlier this year, is now expected in 
January on his as yet un-named 
label. It will include albums by Eric 
Gale, Dizzy Gillespie and vintage 
Charlie Parker. 

Sheena Easton. Every new success 
was another brick in the company's 
future. 

"We are building up the catalogue 
as we did 25 years ago," Busby 
stated. "Acts like Duran Duran and 
Sheena Easton will be earning us 
money 25 years from now. 

"We have only one licensing deal 
now, with RAK, which is more like 
family anyway — we are slim and 
tough, a new generation of EMI 
people, and I have no fears about 
the future." 

More EMI 
news on 

page 8 
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The 12" commemorative single 

A compilation to commemorate his 
forthcoming trip across the U.K., 
Bobby's latest release is destined to 
be12" of essential listeningfor 
country fans everywhere. 4 great tracks. 
One from each of this giant of 
country's best loved albums. 

Tequila SheilaVGotta Get Rid 
Of This Band/Call Me The Breeze*/ 
Sleep Tight, Goodnight Man. *Also 
available as a 7" single. 12" and 7" in 
full colour pidue bag. 

CBS 
m 

Bobby Bare. 
The 12" commemorative single. 
Order it now. CBS A13-1618 
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Sales conferences '81  

Don Ellis points RCA 

to the 'first team' 

IN A stirring speech to his sales 
force in Bournemouth, mixing 
some notes of caution with 
congratulations on turning the 
company around, RCA's 
managing director Don Ellis 
predicted a position of all-round 
strength in the UK by the end of 
next year. 

He said that a strong creative UK 
presence backed by aggressive sales 
and marketing had enabled the 
company to "move from nobody to 
somebody" this year, and added: 
"We had to prove that we could sign 
and break new acts in the UK. The 
success with Bucks Fizz this year is 
impressive but we need six or eight 
Bucks Fizzes every year. 

"RCA is going to be in the first 
team from now on, and the biggest 
example of that philosophy is our 

MOTOWN 

MOTOWN PRODUCT was 
presented at the RCA sales 
conference for the first time, 
following the recent signing of 
a licensing agreement 
between the two companies, 
and the sales force was given 
an introduction to the 
company through a 50-minute 
video of Motown's history, 
narrated by Motown vice 
president Smokey Robinson. 

Motown UK general 
manager James Fisher 
announced the signing to a 
worldwide contract of Jos6 
Feliciano, and previewed new 
album material from The 
Temptations, Rick James, 
Jermaine Jackson and 
Syreeta. These will be 
released progressively from 
the first week in October. 

Motown has the singles 
rights to the film soundtrack 
of Endless Love and a single 
from the LP by Diana Ross and 
Lionel Ritchie of The 
Commodores is also set for 
autumn release. 

Fisher predicted UK tours 
by Smokey Robinson, Rick 
James And The Stone City 
Band, and The Commodores, 
all within the next six months. 

It was announced that RCA 
would be continuing the 
release of Motown's mid-price 
series of album re-issues in 
original sleeves started by 
EMI, This will amount to about 
20 releases in ail to finish off 
the series. 
• Gordon Frewen is moving 
from EMI to administer 
Motown within RCA. No other 
Motown appointments at 
RCA have yet been finalised. 

deal with Motown. If we can break 
Motown artists who are not known 
here yet, we will really bring the 
money in. If RCA had had Motown 
for the second quarter this year 
instead of EMI, then we would have 
been the number one record 
company for singles in the UK." 

Recalling the last occasion he had 
addressed the sales force, Ellis said 
that RCA was in the middle of a 
pricing problem and "most of the 
rest of the industry had probably 
written us off". 

He suggested that RCA had 
brought some pricing sanity into the 
UK market and that this was shown 
by the fact that other companies had 
now matched, or even overtaken, 
RCA's prices. 
• IT WAS confirmed at the RCA 
sales conference that UK managing 
director Don Ellis has been elevated 
to the position of vice president of 

Don EHis 
market development Europe, while 
UK joint deputy MD Ed Lavish will 
oversee the financial operation for 
the whole of Europe, with the title 
vice president of finance and 
operations Europe. 

Strong campaigns for 

classical crossovers 
RCA IS backing its belief in 
classical/MOR crossover releases by 
putting together strong campaigns 
behind releases on the Red Seal 
label. A James Galway album, called 
The Pachelbel Canon Suite, taken 
from the film Ordinary People, will 
be re-serviced to dealers and 
exchanged for current stock of 
Galway's latest release. 

The LP will be the subject of a 
pop-orientated campaign and TV 
adverts have been lined-up for the 
LWT, Granada, Trident and 
Westward areas during a two week 
period in October. 

A Red Seal album featuring Elena 
Duran with Stephane Grappelli, 
called Norwegian Wood, a selection 

of Beatles hits, will be backed by 
adverts in the Sunday Times, Daily 
Mai! and Daily Express. Duran will 
be performing the material in the 
autumn at London's Duke Of York 
Theatre. 

Also on Red Seal, an LP by 
Robert White will feature in a 
national advertising campaign, and 
RCA is investigating the possibility 
of co-operative advertising with 
dealers. 

Another album to be TV- 
promoted is Kate Robbins' debut LP 
which includes her current single, 
and is set for October release. TV 
spots are being taken in several 
areas and there will be national press 
advertising. 

Elvis EP collection at cut price 
PRODUCT MANAGER Roger Semon unveiled a new batch of EP 
releases under the heading. The Elvis Presley Collection. The 10 EPs will 
be released in November with sleeves featuring the original artwork, and 
titles include Loving You, Heartbreak Hotel and Jailhouse Rock. The first 
four EPs have never been released before in the UK and the main sales 
incentive for the records is that they will retail at normal single price. 

In addition to RCA's already-announced autumn releases (/WW August 
29), there will be UK product from Saints And Sinners, the Steve Gibbons 
Band, and Voyager, as well as an original cast LP of Anyone For Denis?, 
which will be advertised in the Standard and Private Eye. 

Ice licensing pact announced 
DEALS ANNOUNCED at the RCA sales conference include a licensing 
arrangement with Eddy Grant's Ice label, whose forthcoming product will 
include releases from Rudy Grant, Antilles and Frontline Orchestra. Also 
announced was a licensing deal with KR Records for commercial reggae. 

Following the success of the recent Sugar Minott single, RCA has extended 
its deal with him to incorporate a new single and an album in October. 

More conference reports on pages 6, 8 

and 35 and in next week's MW 
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Airplay 

frequency 

chart 
18 (24) GENESIS: Abacab 17 115) ANEKA: Japanese Boy 17 (16) SOFT CELL Tainted Love 16 (12) CLIFF RICHARD: Wired For Sound 
16 (17) MODERN ROMANCE: Everybody Salsa 
15 (10) POINTER SISTERS: Slow Hand 
15 (201 ROLLING STONES: Start Me Up 
15 (6) TEARDROP EXPLODES: Passionate Friend 
15 (10) ORCHESTRAL MANOEUVRES IN THE 

DARK: Souvenir 14 (9) ADAM & THE AWS: Prince Charming 13 (12) ELECTRIC LIGHT ORCHESTRA: Hold On 
Tight 13 (11) HUMAN LEAGUE; Love Action 12 (8) ALVIN STARDUST: Pretend 12 (12) RANDY CRAWFORD: 
Rainy Night In Georgia 12 (13) UB40; One In Ten 12 (12) ULTRAVOX; Thin Wall 

11 (13) ROYAL PHILHARMONIC 
ORCHESTRA: Hooked On Classics 10 (-) OTTAWAN: Hands Up 10 (7) REX SMITH7RACHEL 
SWEET: Everlasting Love 9 (14) TENPOLE TUDOR: Wunderbar 

9 (-) GODLEY & CREME: Under Your Thumb 8 (11) DOLLAR; Hand Held In 
Black & White 8 (9) LOBO; Caribbean Disco 
Show 8 (-) RICKIE LEE JONES; Woody 
& Dutch (15) BILL WYMAN: Si Si Je 
Suis Un Rock Star (6) CENTRAL LINE: Walking 
Into Sunshine (7) GARY NUMAN: She's Got Claws (6) IMAGINATION; In & Out Of Love (5) LINX: So This Is Romance (7) NOLANS; Chemistry 

m 
7 (6) RACEY: Little DarlirT 
7 (9) RONNIE MAYOR: Can't 

Wait Will The Summer Comes 
7 (10) SHAKIN' STEVENS: Green Door 
6 (6) BRUCE SPRINGSTEEN: 

Cadillac Ranch 
6 (14) BUCKS FIZZ; One Of 

Those Nights 
6 (-) DAVE STEWARD/BARBARA 

GASKIN: It's My Party 
6 {-) DEPECHE MODE: Just Can't Get Enough 
6 (9) EXILE: Heart & Soul 
6 (6) GARY U. S. BONDS; Jole 

Blon 
6 (7) HI-GLOSS: You'll Never 

Know 
6 (-) HOLLIES: Medley 
6 17) JOAN ARMATRADING: 

I'm Lucky 
6 (9) JOE JACKSON: Jack You're Dead 
6 (~) JOHN FOXX: Europe After The Rain 
6 (11) PRETENDERS; Day After 

Day 5 (-) ART GARFUNKEL Heart In Now York 
5 (7) ENIGMA: 1 Love Music 5 (-) JOAN ARMATRADING: No Love 5 (7) LOOK: Feeding Time 5 (-J O.K. JIVE- To You 5 (-) SLADE: Lock Up Your Daughters 5 (-) TUBES: Don't Wanna Wait Anymore 

Figures denote actual logged plays in 
the Monday-Sunday period 
preceding publication (7am to 
midnight weekdays, 7am-7.30pm Saturday, 8am-7pm Sunday). 
Previous week's plays in brackets. 
Compiled by Sham Tracking (01 290 
0129). 

RCA mid-price drive previewed 
IN STRESSING RCA's firm 
commitment to expanding its mid- 
price range, product manager Lee 
Simmonds previewed 10 new 
additions to the mid-price Inter- 
national label, and also announced 
that there will be at least another 50 
full-price LPs moving onto the Inter- 
national label before the end of the 
year. 

Simmonds revealed that the 
dealer price for this product will be 
reverting to €1.82 from this month, 
"so that the dealer can sell it at 

£2.99, making his full margin of 30 
per cent." 

RCA will be backing the new 
releases with 200,000 consumer 
leaflets, browser cards, and hanging 
showcards. AH these promotional 
items will focus on the selling price 
of£2.99. 

Among the 10 new albums there 
is product from Perry Como, Fats 
Waller, Iggy Pop, Frank Sinatra, 
Pure Prairie League and Eddie 
Fisher. A Chipmunks LP, Urban 
Chipmunk, will be preceded by a 
single at the end of October. 

WEA marketing strategy 
FUTURE STRATEGY for WEA marketing was outlined at its conference 
by newly-promoted marketing manager Stuart Till who revealed 
aggressive plans to grab more sales with cheaper cassettes back 
catalogue exploitation and direct response TV marketing 

"We need to give cassettes their proper respect," said Till, suggesting 
simultaneous release with the album, selling-in as a separate product 
rnverano etter 'n9 and dlsPlaYs in shops, a cassette chart and media COVOiagG, 

Till said that it should be possible to give cassettes a price advantage 
over albums and there would also be improvements in, packaging and 
an extension of cassette distribution pecnagmg, ana 

Back catalogue plans include re-pricing, re-releasing titles that have 

antTputt^g^ogether'ccTmpi^ttons.Pr0dUCt UmbrellaS" 

an^wo^ld^e^nclertaldng5 TV advertising for albums again - (after over 15 months.) Undertakm9 ^ 

ove con ksM/ii 

New single available on: 

Clive Sarstedf 

WOlfl 
Spectra Records SPC2 Telephone: 01-853 0635 

Urderfrom: Pinnacle Telephone: 0689 73146 
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TRYIN' TO LIVE MY LIFE WITHOUT YOU 
YOU'LL ACCOMPNY ME 

THE FIRE DOWN BELOW 
HER STRUT 
FIRE LAKE 

BETTY LOU'S GETTIN' OUT TONIGHT 
LET IT ROCK 

FEEL LIKE A NUMBER 

OLD TIME ROCK AND ROLL 

MAIN STREET 

HOLLYWOOD NIGHTS 

ROCK AND ROLL NEVER FORGETS 

WE'VE GOT TONIGHT 

AGAINST THE WIND 

NIGHT MOVES 

THE LIVE ALBUM OF 198i IS COMING! 

"MNETOMGHT" 

AND THE SILVER BULLET BAND 
BRAND NEW LIVE DOUBLE ALBUM 

16 NEW LIVE TRACKS RECORDED ON THE 1980 U.S. TOUR 

DOUBLE ALBUM SPECIALLY REDUCED DEALER PRICE £4.05 

HEAVYWEIGHT MARKETING PUSH INCLUDE 
500 DEALER DISPLAYS, RADIO ADVERTISING 

MUSIC PRESS ADS, PRE RELEASE IN-STORE SAMPLERS 

ALBUM: ESTSP 23 CASSETTE TC2/ESTSP 23 

Hjrkcitd by £MI Rttordi (OK). 10 HjruhMUr Squirf. London Wl A IEi. Jiln ..d Dimibuitan t.-ir., I-J U.bfid,, «..d. Hiddl.i... T.k «r.. » Ol-Sll (Mi.8 01.id till. «r« COl-SIl JHI. «rt. D Ol-Sll ((!(. «•" 10I-S6I MM. 
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Sales conferences'81 

Genesis LP spearheads 

Charisma autumn drive 
CHARISMA'S AUTUMN campaign — presented 
at the PolyGram conference — is spearheaded by 
the new Genesis album, Abacab, which is released 
on September 18 with a shipping order of more 
than 225,000 LP's and tapes. 

Available initially in four different coloured sleeves, 
Abacab will be backed by a massive marketing campaign 
including 1,000 London transport bus fronts, 600 shop 
displays and full-colour posters. Advertising includes the 
national press, the Oberser colour magazine and co- 
operative ads with Virgin, HMV, WH Smiths and Boots. 
A booster campaign is also being planned for December 
when Genesis will be playing three concerts at Wembley 
(17, 18. 19) and three at Birmingham National Exhibition 
Centre (20, 21 and 22). 

Set for late autumn release on Charisma is a 
compilation comedy album. We Are Most Amused, 

released in aid of The Prince's Trust, the personal fund- 
raising charity of HRH Prince Of Wales. It includes 
contributions from "a large number of record companies" 
and has the personal support of the Monty Python team, 
Morecambe and Wise, Dame Edna Everage, Jasper 
Carrott, Neil Innes, Rowan Atkinson, Billy Connolly, 
Harry Secombe and Spike Milligan. The album will be the 
subject of a major campaign "aimed at the Christmas 
present market". 

September 18 sees the release of Sir John Betjeman's 
fourth album for Charisma which co-incides with the 
poet's 75th birthday. A campaign will tie in with John 
Murray publishers and will include posters and ads in the 
Sunday Telegraph, Guardian and Punch. Sir John will 
undertake a rare interview with BBC Nationwide around 
the time of the launch of the album. 
• Peter Gabriel is in the studio working on a new album 
scheduled for January release. 

ORIGINAL RECORDS 
ORIGINAL RECORDS director Don Mousseau provided some 
light relief at the RCA sales conference, presenting a comedy 
PaFi^9is04f37Gol|derGreats, an album from spoof performers 
The Heebeegeebees, nominally featuring such artists as Jack 
Michaelson The Beagles, David Bowwow and Kenny Rogered. This is irased on September 11 and the firs, 5,000 come with 
an eight-page paper called Smash Tw/fs. The artists have a 
regular slot on ITV's Tiswas from September 19 and currently feature in the Radio Four series Radio Active. 

On October 9 there are two further comedy releases: An 
Evening Without produced by Griff Rhys Jones of Not The Nine 
O'Clock News, and Alternative Cabaret, comprising material 
first heard at London's Comic Strip. Both albums have a dealer 
price of £2.40. ^ . . ... 

As the promotional push on these albums mounts Original will 
release a sampler album containing extracts from the new LPs 
on November 6. Entitled Is Nothing Sacred, it is intended to retail 
for less than £3. ■ o 

An ad campaign for the comedy releases will take in Punch, 
Private Eye, The Daily Telegraph and some music papers. 

RSO 

WHY-F! 
NEW SINGLES by Sparks. (Funny 
Face from the Whomp That Sucker 
album), Robert Ellis Orrall (Uh Oh 
Squad, longer, recorded cut of track 
from Fixation LP), and Teardrop 
Explodes' guitarist Troy Tate (Hold 
On To That Lifeline) were the focus 
of the presentation by Why-Fi 
Records' Paul McNally at the RCA 
conference. 

McNally told the salesmen that 
Sparks will be making a European 
tour with yet-to-be-confirmed UK 
dates in October and will be making 
a new album in Munich with 
producer Mack. Orrall will also be 
touring in the autumn. 

ROCKET 
ROCKET RELEASES the debut 
album from Dramatis, Gary Nu- 
man's former touring band. For 
Future Performance, on October 
12. There will also be continued 
promotion for the Johnny 
Warman album. Walking Into 
Mirrors. Rocket's Sally Atkins 
also reminded PolyGram's 
secretary that though Judie 
Tzuke had left the label, there 
was still mileage to be had out of 
the three albums on catalogue — 
Welcome To The Cruise, 
Sportscar and I Am The Phoenix. 

BRONZE 
BRONZE is broadening its image, 
director and general manager Robert 
Lemon told the PolyGram 
conference in introducing new acts 
Jeep, an all-girl group, and 
Sundance, a new band which 
includes Mary Hopkin in its line-up. 
Both acts will debut with singles 
shortly. 

Lemon also presented a new 
album from Sally Oldfield, Playing In 
The Flame, and Bronze's first 
compilation LP, A Quiet Night In, 
featuring Motorhead, Girlschool, 
Hawkwind, Manfred Mann and 
others, selling at mid-price. 

THE NEW Bee Gees album. Living 
Eyes, will be released next month 
backed by a "massive campaign" 
including special dealer presentation 
packs, widespread advertising, co- 
operative advertising with leading 
stores, promotional videos and 
extensive media coverage — that 
was the promise to PolyGram 
salesmen by RSO general manager 
Ashley Newton. 

CHEAPSKATE 
CHEAPSKATE'S AUTUMN 
activities concentrate on new 
band Top Secret, label chief Chas 
Chandler told the RCA delegates. 
A single. Don't Say No, is 

released this week and a 
promotion video is available. The 
band is touring throughout 
September and October with 
David Essex, and the climax of 
the tour at Hammersmith Odeon 
co-incides with their LP debut. 
Another Crazy Day. 

SCRATCH 
RCA PRODUCT manager Paul 
Williams revealed that a new LP, 
tentatively entitled Anyone Can Fly, 
is being recorded by ex-Wings 
member Denny Laine and can be 
expected in November on Scratch 
Records. This month the label also 
issues the debut single by new 
signing Nicky Robson, called Stars 
and available on seven and 12-inch 
formats. 

V' 

Q/^vAU 

v» 

THETOUR 

12th Sept. Edinburgh Playhouse 

13th Sept. Newcastle City Hall 

14th Sept. Sheffield City Hall 

15th Sept. Coventry Apollo Theatre 

16th Sept. Leicester De Montfort 

17th Sept. Ipswich Gaumont Theatre 

18th Sept. Chelmsford Odeon Theatre 

19th Sept. Pool Arts Centre 

20th Sept. Southsea Kings Theatre 

21st Sept. Brighton Conference Centre 

22nd Sept. Bristol Colston Hall 

24th Sept. Cornwall Coliseum 

25th Sept. Cardiff New Theatre 

26th Sept. Bletchley Leisure Centre 

27th Sept, Birmingham Odeon 

29th Sept. Wolverhampton Civic Hall 

30th Sept. Manchester Free Trade Hall 

1st Oct. Liverpool Royal Court 

2nd Oct. Leeds Grand Theatre 
3rd Oct. Leeds Grand Theatre 

4th Oct. Croydon Fairfields Halls 

5th Oct. Canterbury Odeon Theatre 

6th Oct. London Hammersmith Odeon 

7th Oct. London Hammersmith Odeon 
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NEW ALBUM 
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WRITTEN & PRODUCED BY BANKS/COLLINS/RUTHERFORD 
ENGINEERED BY HUGH PADGHAM 

ALBUM CBR 102 TAPE CBRC 102 
INCLUDES LONG VERSION OF CURRENT HIT SINGLE "ABACAS' 

CAMPAIGN: 
• 1000 LT BUS FRONTS 
• COMPREHENSIVE NATIONAL AND MUSIC PRESS ADVERTISING 
9 NATIONAL BILL POSTING 
9 700 SHOP DISPLAYS 

MABAC GEN PERFORMING NG 
DECEMBER THY1SW19 wiM 

XHIBITION DECE /22N 
CENTRE BIRMINGHAM 

ETC ETC 
% MARKETED BY CHARISMA RECORDS 

AVAILABLE THROUGH POLYGRAM 
SHIPPING FROM MONDAY SEPTEMBER 14TH 41 
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