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Europe's leading music business paper 90p 

THE BP! is taking full advantage of the Music & Video 
Week Dealer Tour to enlist support at retail level for its 
home-taping levy campaign and its council members are 
lobbying dealers, stressing that the Government's Green 
Paper is only a discussion document and it is still worth 
asking MPs to have its proposals rejected before the 
White Paper is written. Pictured deft) in Birmingham, 

Stephen James talks to Joan Greenaway of Boots, 
Stafford, and her colleague Sue Peck is in conversation 
with BP! Parliamentary PR consultant Wi/f Weeks. 
Meanwhile fright), Charles Levison and Chris Wright 
exchange views with outspoken Leicester dealer Jack 
Aintey and his daughter Liz. More Dealer Tour pictures on 
pages 4 and 8. 

Maliphant to 

Thames TV as 

head of video 

WW 

again 
UK DELEGATES to the 1982 

Midem can once again 
avail themselves of the 
special Music Et Video 
Week charter flight to 
Cannes which was 
inaugurated with great 
success this year. 

Full details will be announced 
shortly, but provisional 
advance bookings can be 
made now (by letter only 
please) to: Avril Barrow, 
Music & Video Week, 40 
Long Acre, London WC2. 

Now the good news as retailers flock to the Record/Video Dealer Tour 

RECOVERY IN SIGHT 

SAYS THE BPI WITH 

CAUTIOUS OPTIMISM 

SIX MONTHS after quitting as 
managing director of Phonogram 
Records, Ken Maliphant (above) this 
week joined Thames TV 
International as head of video. 

"I have been running a very 
successful marketing consultancy 
business since leaving Phonogram," 
Maliphant told MW, "as well as my 
own small video production 
company, but the challenge of the 
Thames job was too good to pass." 

Mali pant said he had a 
"worldwide brief to exploit Thames' 
home video markets in conjunction 
with my colleagues at Thames TV 
International", and he stressed that 
the company would be developing 
all areas of video entertainment, 
originating programmes and 
drawing on Thames' programme 
archives. 

Maliphant will be working with 
Thames' video development 
manager Oliver Camgee and 
reporting to Mike Phillips, controller 
of business affairs and commercial 
development. 
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Fly the Mag 

AFTER TWO years of 
recessionary gloom there are 
distinct signs of cautious 
optimism in the music business 
as thousands of dealers flock to 
the Music & Video Week Dealer 
Tour, and the BPI predicts 
"modest recovery" in the next 
18 months. 

The enthusiastic way in which 
retailers are turning out to meet the 
record and video exhibitors on the 
Dealer Tour indicates a new 
confidence at dealer level illustrated 
by our sample of opinions of visitors 
to the Bristol and Birmingham 
shows (see panel right). 

Cancelled last year because of the 
depressed state of the industry, the 
Dealer Tour re-opened in Bristol last 
Tuesday with a record number of 
exhibitors, encompassing majors 
and independents and, for the first 
time, many video distributors. 

And mingling with the visitors in 
Bristol and Birmingham two nights 
later, MW's retailing editor Terri 
Anderson reported: "My general 
impression is that there are a lot of 
new dealers this year, some having 
taken over shops which went out of 
business as the recession took its 

toll, others expanding their existing 
record shops into video and, of 
course, the entirely new video-only 
outlets. 

"Certainly the mood of the dealers 
I spoke to was much more positive 
and forward-looking than 
previously. And it is significant that 
almost everyone has been praising 
the new £2.99 series introduced this 
year, most notably by CBS and 
WEA, as having been a tremendous 
boost to business." 

Coincidental with the opening of 
the Dealer Tour, the BPI was totting 
up the second quarter figures for 
deliveries to the trade and finding; 
". . .a more promising picture than 
has been evident for some time". 

BPI director general John Deacon 
commented: "Although the figures 
do not yet indicate an expanding 
market in real terms, it seems that 
UK sales have just about reached 
their lowest level in the current 
recession and some modest 
recovery can be expected during the 
course of the next 12 or 18 months." 

In other words, we've bottomed 
out and from now on it can only get 
better. 

Taking the end of June as a 12- 
month period, the album market 

bottomed at 65m units, but 
compared to previous 12-month 
totals this showed a distinct slowing 
down of the slide. And the total was 
only 1.9 per cent down on the same 
quarter last year. 

Singles actually made gains with a 
9 per cent improvement on the 1980 
quarter at 17.9m and a 12-month 
total of 79.1m. Pre-recorded tapes 
showed a 9.2 per cent drop at 5.2m 
compared to Jan-June 1980 but this 
is not significant, says the BPI, as 
the underlying trend is still upward. 

Cassette singles, which started 
out as a new trend in 1981, in fact 
only accounted for £39,000 worth of 
business in the quarter. 
• The Dealer Tour visited 
Newcastle, Glasgow and Leeds this 
week and next week visits 
Manchester (28) and London (30). 

"We are a third up, 
so far, on last year 
and we expect our 
best Christmas ever" 
— Moira Baker, St 
Martins Records, 
Leicester. 

"/ think the record 
trade is over the 
worst and I'm 
beginning to fee! 
very optimistic" — 
John Oliver, 
Redruth. 

"The record 
department in our 
bookshop is going so 
well we have decided 
to open a record 
shop" - 
Geoffrey Atherton, 
Uplands Bookshop, 
Swansea. 

Mixed trade reception 

for WHV rental scheme 
WARNER HOME Video is remaining firm on its cassette leasing stance in the 
face of a mixed reaction from the trade. 

Three major wholesalers are adopting the scheme, which provides no 
discount advantage for wholesalers over retailers dealing direct with WHV. 
while others, including Carnaby and S Gold &■ Son, remain Violently opposea. 

The wholesalers stocking Warner titles are Wynd-Up, PMA and newcomer 
Global Video Supplies, each believed to be taking an initial batch of 5,000 
units, though mail order firm Video Club is also stocking Superman and 10 
from the range. 

"We have decided to support the scheme principally because we feel the 
product deserves support and because we feel we must offer a full range of 
product to remain in the forefront of wholesaling," says Roy Bird, managing 
director of Chester-based PMA. 

"I feel that Warners have created a scheme that is very attractive to retailers, 
though I know some of my wholesaling colleagues might not agree with me. 
An efficient dealer can make a lot of money with this scheme — at worst £12 
per month." 

While WHV's plan involves 28-daY renewable leases. PMA is assuming that 
TO PAGE 4 

w. 

REAR OF 86/88. UPPER RICHMOND ROAD," •' " ■ ■■■ 
LONDON SW15 2ST TEL 8709849 

News Extra 8 O Video/Retailing/Publishing 10 • Talent 18 • Tipsheet 22 • LP 
reviews 22 & 30 • New releases 28-29 e Select singles 28 Et 30 • On camera 34 • 
Classical 35 • US commentary/Broadcasting 38 • Performance/Opinion 39. 



MUSIC & VIDEO WEEK SEPTEMBER 26, 1981 
Edited 

by 
JIM EVANS 

C 

PRT to handle 

The Birdie Song 

which laid a 

golden egg 

c 

EUROPE'S BIG summer hit — 
an instrumental tune written 24 
years ago by a Swiss-German 
carpenter — has arrived in the 
UK at last, thanks to London 
record dealer Ray Levy, owner 
of the A1 stores. 

The Birdie Song by The Tweets 
(PRT 7P 219), which entered the 
MW chart at 44 and rose to 25 last 
week and was said to be shipping 
25,000 copies a day, is an English 
cover of the Continental hit which 
started out as Tchip Tchip back in 
1973. 

It was revived last year as De 
Voge/tjes Dans by a Dutch group. 
The Electronicas, who added a 
dance routine and it became 
Holland's biggest selling single. 
Polydor has this version in the UK as 
the Original Bird Dance. 

This year it has popped up all over 
Europe in various guises — as La 
Danse Des Canards with quacking 
sounds in Belgium and France, as 
Dance Little Bird in Germany, and as 
E!Baile De Los Pajaritos in Spain. 

It was returning holidaymakers 
trying to buy it in Ray Levy's record 
shops in Tottenham and South-East 
London that gave him the idea of 
putting out a cover version. 

"None of the majors had picked 
up on it," said Levy who took his 
idea to Satril's Henry Hadaway. 
They recorded it and Matt Haywood 
of PRT Records snapped it up. 

The tune was discovered in 1973 
by Belgian music publisher Lou Van 
Rijmenant of Eurovox Music. On 
holiday in Switzerland he heard the 
composer Werner Thomas, by day a 
carpenter, playing it on his 
accordion in a hotel bar. The Belgian 
signed it for publishing, recorded it 
and it has since sold over 2.4m 
copies. 

Out of the royalties Thomas 
opened his own restaurant — he 
should soon be able to open a whole 
chain — and he has two follow-ups 
already written. 

• A late contender is the Quaka 
Song by The Waders on KA 
Records. 

THE TWEETS: bringing Europe's Bird Dance to the UK. 

Video Club sets its 

sights on dealers 

Two-pronged promo for ZE 
ISLAND and the HMV retail chain join forces for a promotion campaign for the 
ZE label this month, which is spearheaded by the release of an exclusive box- 
set of 12-inch singles available only through HMV shops. 

The box-sets comprise three singles by Coati Mundi, Gichi Dan, Don 
Armando's Second Avenue Rhumba Band, Kid Creole & The Coconuts, 
Material and Was (Was Not). Initial sets will include a free tee-shirt; retailing 
price is £3.99. 

In addition, all 34 HMV shops will carry the entire ZE catalogue and the 
campaign runs through to October 10. 

BMRB price survey due 
THE PRICE survey being conducted by the British Market Research Bureau 
this quarter for the benefit of negotiations on a new mechanical royalty base 
between the British Phonographic Industry and the Mechanical Rights Society 
is due to be completed on September 25. The MRS has made it clear that it will 
not necessarily accept the findings of the survey. 

VIDEO CLUB, the London-based 
mail order club with 20,000 members 
nationwide, is aiming its service 
more through the retailer this 
autumn as part of its promotional 
drive. 

In announcing the company's 
autumn plans, co-founder John 
Sevenoaks attacked the high street 
rental war which is bringing down 
rental charges to what he feels are 
ridiculous levels. 

"We are aiming to put as much 
marketing muscle as possible behind 
dealers who decide to stock our 
membership kits as the alternative to 
becoming involved in the current cut 
price tape rental battle which offers 
them very little chance of realising a 
decent profit," he says. 

"At least when they sell one of 
our kits, they can see their margin." 

Sevenoaks claims there is 

growing evidence of 
disenchantment with rental in the 
number of dealers who have started 
retailing Video Club membership kits 
after selling their tape libraries to the 
club at knock-down prices and adds: 
"In the past month alone we have 
been approached by some 50 
retailers wanting to offload their pre- 
recorded tapes." 

Video Club's autumn campaign 
includes new point-of-sale material, 
70,000 copies of the club magazine 
incorporating a full title list, and an 
advertising campaign designed to 
boost membership kits as Christmas 
gifts. 

Membership kits cost £39.95 for 
four months, £65 for eight months 
and £85 for a year. The dealer takes 
a margin on that and the customer 
then deals directly with Video Club 
by post. 

Magnet revives hits 
MAGNET RECORDS enters the "golden oldies" market with 
the release of five double sided re-issued hit singles. Titles are 
My Coo Ca Choo/Jealous Mind by Alvin Stardust (MAG 301), 
Gee Baby/Love Me Love My Dog, Peter Shelley (MAG 302), 
There's A Whole Lot Of Loving/You Don't Have To Say You 
Love Me, Guys 'N' Dolls (MAG 303), Fly Robin Fly/Get Up & 
Boogie, Silver Convention (MAG 304) and Boy From New York 
City/Come Back My Love, Darts (MAG 305). 

The singles are available from PRT at the end of September, 
and further titles may be added. 

UK distribution 

of Solid Gold 
SOLID GOLD, the Carlin Music 
Corporation record label, will be 
distributed by PRT following 
negotiations between Solid Gold 
MD Mike Collier and PRT 
general manager Howard 
Barrow. The deal is for the UK 
only, and arrangements are 
currently being made for 
overseas territories. 

Solid Gold is being reactivated 
to concentrate on pop material 
while the two other Carlin labels. 
Flamingo and Feelgood, 
continue to specialise in dance- 
orientated repertoire and rock 
respectively. 

The first Solid Gold release 
under the PRT pact will be a 
double-sided medley of hits 
made famous by Elvis Presley 
sung by Shakin' Stevens. The 
medley was produced by Jack 
Good during the long-running 
West End stage hit Elvis, in 
which Stevens appeared, and 
the record will be in a picture bag 
featuring Stevens against a large 
blow-up of Presley, 

Flamingo's next releases will 
feature Eddie Floyd and The 
Graingers, and Feelgood is 
releasing a new disc by P.J. 
Hudson of The Cruisers. 

MCA Int'l axings 
A SURPRISE "restructuring" of its 
international operations has resulted 
in MCA Records international 
division making redundant genera! 
manager John WHkes and his 
assistant Suzanne Thomas. 

Wi/kes left last week just over two 
months after being named general 
manager with responsibility for the 
world excluding the UK, US and 
Canada. The function of the London 
office now reverts to LA, and MCA 
Records Holland chief Bert Meijer 
becomes European marketing 
manager for all MCA product. 

Wi/kes' other assistant, Maura 
Robinson, is taking over 
international product liaison for 
MCA UK. Wi/kes, with MCA for 
three years, can be reached on 01- 
731 7118. 
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Featuring the hit single 

'Whose Crying N ow' 

Out now in picture bag.cesAiw 
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PRT aims for LP buyers 

PRT IS still firmly in business and 
particularly looking to build its share 
of the album market — that was the 
message to the company's salesmen 
at their 1981 sales conference last 
week. 

Despite top level executive 
changes — and a reported comment 
by ACC chairman Lord Grade that 
"I've closed down my record 
company" — PRT marketing 
director Matt Haywood told the 
salesmen that the PRT label was 
signing new deals and developing 
campaigns to capitalise on its back 
catalogue, and director Les Cocks 

added: "We are optimistic for the 
future." 

Haywood unveiled "substantial" 
campaigns around the Bodytalk 
album by Imagination on the 
licensed R & B Records label, and 
the double LP Spotlight series. 

The Spotlight series was launched 
in late 1980 and it gets a boost with 
new releases by Donovan, Guys 8- 
Dolls, Al Green and a rock 'n' roll 
and Hits of the Sixties 
compilations. 

Spotlight albums, which retail at 
£4.99, will feature in Woolworths 
Christmas promotion and PRT will 

run dealer campaigns in mid- 
October for two weeks and in mid- 
November for two weeks with 500 
window displays, regional 
promotion tours, leaflets, posters 
and dealer discounts. 

Other PRT albums for October 
include new releases by Acker Bilk, 
George Melly, the Tredegar Orpheus 
Male Voice Choir, a Rialto LP by 
West Country group the ATs and 
two 10 inch items — Fresh Quota 
featuring six previously unreleased 
tracks by Status Quo and No Strings 
Attached, a collection of TV 
themes. 

Budget market bullish 
THE BUDGET record market had taken an upturn 
during the last 12 months. Music For Pleasure MD Ted 
Harris told the company's annual sales conference. 

Harris added that the record-buying public had 
become more aware of budget product, and now 
realised the value for money it offered, both in terms 
of price and actual musical content. 

"Last year dealers' increased overheads resulted in 
many of them destocking budget product, but this 
year the situation has eased and they are once again 
buying our records," he added. "It is up to you, the 
sales force, to go out and build on that confidence." 

MfP's current release schedule includes 20-track 
albums by the Beach Boys, Frank Sinatra, Dean 
Martin, Glen Campbell, Apollo 100, the Brothers Four 
and Various Motown Artists. Listen for Pleasure 
releases include Where Eagles Dare read by Martin 
Jarvis, Whistle Down The Wind narrated by Hayley 
Mills, Peter Pan with Wendy Craig, and Viking 
Stories And Sagas read by Magnus Magnusson. 

On the classical front, CfP has six new releases 
including Elgar's Pomp And Circumstance by the 
LPO, Halle Encores Vol. 2, Sibelius Violin Concerto by 
the Hallfe Orchestra, and Dvorak's Cello Concerto. 

New look One Plus One 

ISLAND RECORDS introduces two "new refinements" 
to its One Plus One cassette concept this month. 
Packaging of the cassettes will now be in flip-top boxes 
— and the pre-recorded music will be repeated on the B- 
side. 

The repetition of the same music on both sides starts 
with the September 28 release of Marianne Faithfull's 
Dangerous Acquaintances {ICT 9648). The erasure lug, 
however, will still be retained, thus allowing consumers to 
record over the B-side. 

A spokesman for Island says: "This innovation has 
been introduced to make the cassette easier to use. Many 
in-car cassette systems, for instance, have an auto- 
reverse facility, with the tape automatically switching to 
the B-side at the end of the first side; if the B-side is 
blank, the cassette has to be manually wound back to the 
start. This problem is eliminated by having a repeat of the 
album on the reverse side." 

Flip top boxes will now be standard for One Plus One 
tapes. 

Upcoming releases in the new format include Pete 
Shelley's Homosapien (Genetic ICT 9676), Tom Tom 
Club (ICT 9686) and U2 (ICT 9680). 

MARIANNE FAITHFULL'S 
Dangerous Acquaintances LP 
(Island ILPS 9648) is released 
September 28. It is backed by a 
marketing campaign centred on 
the national press which 
stretches through the whole of 
October and includes ads in the 
Sunday Times, Observer, Guardian, 
Standard, Daily Mail, Ritz, The Face 
and NME. In addition, the 
campaign also features window 
displays, colour posters, point of 
sale material and logo boards. 
The album was produced by 
Mark Miller Mundy. 

ITCHY FEET (BB3), The Blues 
Band's third album for Arista is 
released September 25, backed with 
"Arista's biggest marketing 
campaign yet behind the group". It 
includes 250 window displays, 
advertising in the Guardian, Melody 
Maker, Sounds and Event, fly- 
posting in London and a Capital 
Radio campaign. The first 10,000 
copies will include a free 30" x 20" 
poster. A promo video of the single 
Who's Right, Who's Wrong (BOOT 
4) has been produced. A limited 
number of mini-harmonicas are 
being given away with the single in a 
joint promotion with Hohner. 

EMI IS running substantial 
campaigns for the latest albums 
from Cliff Richard and Sheena 
Easton. Cliff's album, Wired For 
Sound, is being backed with ads 
on London buses, bill posting at 
major provincial British Rail 
stations and window 
displays/blow-up posters. Cliff 
will be touring the UK through 
November and December, 

The campaign for Easton's 
new LP, You Could Have Been 
With Me (EMC 3378) started with 
a "meet the dealers" evening in 
Birmingham and there will be 
London bus-front ads. provincial 
British Rail poster sites and in- 
store/window displays. The 
release coincides with a UK tour. 

EG RECORDS, marketed by 
Polydor, releases the Discipline LP 
[EG LP 49) from King Crimson on 

Marketing 

September 25 and a backing 
campaign includes: full-page trade 
and music press ads, national press 
ads, co-operative radio advertising, 
in-store displays and browser cards. 

COMEDY FILM director Mel 
Brooks releases his first single. 
It's Good To Be The King Rap — 
Part I and 2, on Jo Lustig's new 
label. Luggage Records. The 
single has been inspired by 
Brooks' new comedy film. 
History Of The World — Part I, 
which opens on October 8. The 
seven-inch version will be 
released in a colour bag and 
there will also be an extended 12- 
inch version. Distribution is by 
Spartan. 
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Virgin moves 

into video 

software 
VIRGIN RECORDS is the latest 
record company to launch a 
video software label and the 
first releases should be 
available for purchase and 
rental from October 1 through 
a distribution deal with 
Videospace. 

The first two Virgin Video 
releases are The Essential 
Mike Oldfield, a 70-minute film 
of his performance at the 
Knebworth Festival plus an 
interview at home in his 
studio, and the Devo film The 
Men Who Make The Music, a 
50-minute programme which 
includes some of their promo 
films which are linked with 
live concert footage by a 
specially written and filmed 
narrative. 

The retail price for both 
cassettes will be £29.99 on an 
unrestricted rental basis. 

The distribution deal with 
Videospace, providing 
unrestricted rental, represents 
a realisation that rental of the 
titles would take place 
whatever restrictions were 
imposed, says David Marlow. 
who is co-ordinating Virgin's 
involvement in video, film and 
TV production. 

Virgin will be handling all 
marketing and programming 
functions with the intention of 
establishing a label identity 
and although the label is in a 
position to promote music 
programmes on video, the 
company also intends to 
become involved in creative 
programming and video 
distribution of feature films. 

Albion forms 

video agency 

A NEW music promotion service 
through video is being set up by 
what is claimed to be the UK's first 
music video agency. The company 
is called A B See and is part of artist 
management, agency, record and 
music publishing company Albion. 

The service will be in operation 
from October and A B See reports 
that more than 35 clubs, taking in 
Heaven and Dingwalls in London, 
plan to subscribe. 

"With the current roster of clubs 
who wish to subscribe, we estimate 
that there is a potential monthly 
audience of %m people and we 
hope to emulate and develop the 
success of the video pools that have 
already been proved in the US," 

says Roz Bea, who is administering 
the scheme at Albion. 

Every month a new one-hour 
colour video cassette will be sent to 
venues taking part and each tape 
will contain 14 to 18 songs, each 
segment being titled with the artist's 
name. 

Subscribers will be charged £50 
per month and will initially get the 
first two tapes. When tape one is 
returned, tape three will be sent out. 

"There is no charge to either the 
record company or the artist for this 
service and it enables them to place 
video material that would otherwise 
be limited to possible exposure on 
TV for the few weeks the record is in 
the chart," says Bea. 

Court says both MGM/CBS 

and VCL can market ELO tape 
BOTH MGM/CBS Home Video and 
VCL will be marketing the ELO Live 
At Wembley video cassette as a 
result of two High Court judgements 
last week. 

In court last Wednesday VCL was 
applying for a full injunction 
preventing MGM/CBS selling, 
advertising or distributing the title, 
following a temporary ex pane 
injunction granted the previous 
Friday. 

Following a study of the 
complicated licensing agreement 
between the copyright holder Jet 
Records and both MGM/CBS and 
VCL, the injunction was discharged 
allowing the US-based major to 

Couple make court pledge in piracy case 
A COUPLE accused of pirating records from a specially constructed cellar in 
their council house gave further undertakings last week not to sell sound 
recordings or associated artwork until the High Court trial of the case (see 
MW, Septembers). 

The undertakings were given by counsel on behalf of Donald and Jacqueline 
Kane of Rowlands Gill, Newcastle, in a five-minute court hearing in London 
last week. A similar undertaking on behalf of Frederick Lavender of the 
Townley Arms public house, Rowlands Gill, was also accepted by the judge. 
Philip Manning has already given a similar undertaking. 

continue to market the cassette as 
part of its 17-title UK launch. 

An application by MGM/CBS for 
a similar injunction against VCL 
heard in the same court was also 
dismissed and so both companies 
are able to sell the tape. 

MTA SECRETARY Anhur Spencer 
Bolland at the Music & Video Week 
Dealer Tour in Birmingham interests 
Wo/verhampton dealers Peter 
B/akeman and Phi! Summers in the 
work of dealers' association 
RAVRO. 

Video show 

was success 
THE VIDEO Software Show held at 
the Heathrow Hotel last week has 
been hailed as a success by 
organisers Link House and there 
may be a repeat as early as 
February, 1982. 

"We didn't expect quite such a 
huge response from the retail trade 
and I don't think the exhibitors did 
either," says Mike Kirk, 
advertisement manager for the 
exhibition programme. 
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Album Released October 9th ORDER NOW 
mmmiJM.u.ri.Uhhi} 

PRT LTD., 132 Western Road, Mitcham, Surrey CR4 3UT.Tel: 01-640 3344. 

23 

WEA 'shock' over Marley attack 
"SHOCK AND disappointment" were the official reactions from WEA 
International to last week's accusation from Chris Blackwell of Island 
that WEA is "cynically exploiting" Bob Marley's memory. 

Fred Haayen, WEA International senior vice-president, stated that he 
had spoken to Blackwell when he began negotiating for rights to the 
material which will be on the WEA Chances Are LP (to be released 
worldwide this month). Refuting points made by Blackwell Haayen 
stated that the LP sleeve makes it clear the material is old; that the 
tracks are full recordings, not demos; that all tracks have always been 
wholly owned by the executive producer, Danny Sims; that Marley's 
widow Rita has not told Sims, or any representative of WEA 
International that she objected to the LP. 

Do It goes to Virgin for P & D 
VIRGIN RECORDS and independent label Do It Records have completed a 
production and distribution deal which will eventually enable Virgin to produce 
and distribute early Adam &■ The Ants material in the UK. This includes 
Adam's first LP, Dirk Wears White Sox. 

The UK deal also includes Do It's current rosta, and a series of forthcoming 
releases will be available from Virgin via the normal CBS/Barlby Road outlet. 
Do It's back-catalogue will remain with current distributors Spartan until 
November 21, 

Kingdom signs Schachner labels 
TERRY KING'S Kingdom Records has signed a deal with jazz producer Robert 
Schachner for his Who's Who In Jazz, Personal Choice and Gateway labels in 
the UK. 

Schachner owns Who's Who in partnership with Lionel Hampton and 
Personal Choice with Joe Williams. The first releases include Carmen McRae, 
Ahmad Jamal, Art Blakey, Stan Getz, Chick Corea, and Lionel Hampton. 

Mixed reaction to WHV scheme 
FROM PAGE 1 
dealers would want to participate for at least 13 weeks and has based its sales 
programme on three month periods. 

It is gaining a concessionary rate for the first three months and will be 
passing on that concession to the dealer as an incentive. Product will be 
available from PMA at the same time as from WHV. 

S Gold & Son managaing director Barrie Gold takes a different view: 
"There's no way we can handle the Warners scheme because of the 
administration involved. 

"Obtaining the tapes from customers at the end of the rental period is 
unrealistic and how would we pay the £50 on each tape that doesn't come 
back. We couldn't afford to be held liable for that. It's a pity because they have 
five titles I want." 

Gold feels that cut throat rental will severely hit the retail trade and declares: 
"This £1 a night idea is ludicrous and a lot of shops won't be in business in six 
months' time. 

"The retailers who just don't know the video business will be the one's to 
go. If they get a tape for £25 and rent It out 50 times, they will feel really 
pleased to have made £25, yet unless they make enough money to put new 
stock in their shops, they will not last." 

WHV intends to maintain its leasing plan, and marketing manager David 
Rozalla says: "We are convinced our scheme is the right one and even if only 
1,000 dealers were to take up the scheme, we would know that those dealers 
were the right ones and could make money for us and themselves. 

"The public would go to those shops because they will want the titles we are 
providing." 

21 (20) ADAM & THE ANTS: 
Prince Charming 

20 (14) POLICE: Invisible Sun 
18 (151 ALVIN STARDUST; Pretend 
18 (12) LINX: So This Is Romance 
18 (20) ORCHESTRAL MANOEUVRES IN THE 

DARK: Souvenir 
17 110) GODLEY & CREME: Under 

Your Thumb 
16 114) TEARDROP EXPLODES: Passionate Friend 
14 (8) DEPECHE MODE: Just Can't Get Enough 
13 (16) CLIFF RICHARD; Wired For Sound 
13 (13) ELECTRIC UGHT ORCHESTRA: Hold On 

Tight 
13 (18) SOFT CELL Tainted Love 
12 (-) MADNESS; Shut Up 
12 (11) OTTAWAN: Hands Up 
12 (10) POINTER SISTERS: Slow Hand 
12 (19) ROLLING STONES; Start Me Up 
11 (15) ROSS/RICHIE: Endless 

Love 
11 (8) DONKEES: Listen To Your Radio 
11 (9) HEAVEN 17: Play To Win 
10 (7) BAD MANNERS: Walking 

In The Sunshine 
10 (8) EXILE: Heart & Soul 

9 (-) BEE GEES: He's A Liar 
9 (8) DOLLAR: Hand Held In Black & White 
9 (-) ELVIS COSTELLO: Good Year For The Roses 
9 (-) GIDEA PARK: Seasons Of Gold 
9 (-) HOLLIES; Medley 
9 (121 JOAN ARMATRADING: 

I'm Lucky 
9 (-) THOMAS DOLBY:Europa & The Pirate Twins 
9 (9) UB40; One In Ten 
8 (9) HIGH-GLOSS: You'll Never 

Know 8 (16) MODERN ROMANCE: Everybody Salsa 
8 (-) PACK: Muchas Graclas 
8 (9) PRETENDERS: Day After Day 
8 (-) SECRET AFFAIR: Do You Know 1 
8 (5) SLADE: Lock Up Your Daughters 
8 (-J SPARKS; Funny Face 
7 (11) BRUCE SPRINGSTEEN: 

Cadillac Ranch 7 (10) BUCKS FIZZ; One Of Those Nights 
7 (7) CENTRAL LINE; Walking Into Sunshine 
7 (-) DEVO; Through Being Cool 7 (8) HAVANA LET'S GO: Torpedoes 
7 (10) IMAGINATION: In & Out Of Love 7 (151 SMITH/SWEET: Everlasting Love 7 (-) STAR SOUND: Stars On 45 Vol. 3 7 (-) TWEETS: Birdie Song 6 (9) ANEKA; Japanese Boy 6 (9) HUMAN LEAGUE: Love Action 6 (5) ODYSSEY: It Will Be Alright 
6 (7) REVILLOS: She's Fallen In Love With A Monster 6 (101 RICKIE LEE JONES: Woody & Dutch 6 (-) THIS YEAR'S BLONDE: Platinum Pop 6 (-1 TUBES: Don't Wanna Wait Anymore 6 (-) ART GARFUNKEL; Heart In New York 5 (-) BILLY JOEL; Soy Goodbye To Hollywood 5 (5) CHRISTOPHER CROSS: 

Theme From Arthur 5 (-) CREATURES: Mod Eyed Screamer 5 (-» HALL ft GATES: Private 1 Eyes 5 17) STEWART/GASKIN: It's My Party 6 (5) GARY GLITTER: Then She Kissed Me 5 (-) GO-GO's; Our Lips Are 
Sealed 5 (-) LAURIE ANDERSON: Oh Superman \ 6 (10) POLECATS: Jeepster | 6 (-) TIGHT FIT: Back To The Sixties Pt. 2 

Figures denote actual logged plays the Monday-Sunday period 
preceding publication (7am to 
midnight weekdays. 7am-7.30pm 
Saturday, 8am-7pm Sunday) 
Previous week's plays in brackets. 
0°29)'led bV Sham Track'n9 (01 290 
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.■ ? ALSO AVAILABLE 
ON CASSETTE 

^ AN ALBUM OF 16 BEAUTIFUL SONGS 

SNOWBIRD • DANNY'S SONG • A BROKEN HEARTED ME 
I JUST FALL IN LOVE AGAIN • YOU WONT SEE ME • SHADOWS IN THE MOONLIGHT 

A LOVE SONG • WHERE DO YOU GO WHEN YOU DREAM • YOU NEEDED ME 
DAYDREAM BELIEVER • COULD 1 HAVE THIS DANCE • COTTON JENNY 

I'M HAPPY JUST TO DANCE WITH YOU 
TENNESSEE WALTZ • DESTINY 

PLUS HER CURRENTSINGLE ANOTHER SLEEPLESS NIGHT 

MassiveTV Campaign 

40and 20 sec Commercials 

PHASE 1 

ATVandTrident 23 September for3 weeks 

Full colour in-store poster Plus Additional track-listingdisplay 
album emtv5i Full colour3dimensional windowdisplays 
CASSETTE TC/EMTV31 r ^ 

Marketed by EMI Records (UK), 20 Manchester Square, London WIA IES. Sales and Distribution Centre, 1-3 Uxbridge Road, Hayes, Middlesex. Tel: Area A 01-561 4646, Area B 01-848 9811, Area C 0I-S73 3891, Area D 01-561 4422, Area E 01-561 2888. PAGES 
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IN BRITAIN 

SOMEBODY E 

BARRY MAN 11 

ALBUM EVER 

It may sound impossible but it's true. 

The staggering facts are that in Britain 

last year, Barry Manilow sold over 

2,000,000 albums and that is simply more 

than any other recording artist in the world. 

The new album is out in September, 

it's called 'If 1 Should Love Again' and it's 

quite simply phenomenal! 

Get out your calculators and you'll see that's 

one album every 15 seconds, even supposing 

that record stores stay open 24 hours a day. 

An album of infinite range, from lush 

Manilow ballads like the title track 'If I Should 

Love Again' to guaranteed airplay classics as 

the new single 'Let's Hang On' and 

'The Old Songs! 

Put another way and it all adds up to 

unparalleled and enduring success. 

So you'll understand the shared excitement 

generated by the announcement of Barry's 

new album. 

You'll be able to judge foryourself soon 

enough but one fact we're sure you'll agree 

upon is that this is Barry's strongest 

ever album... Manilow at his very best. 

Well, the waiting is over, it's time to share 

that success. 

So good,you might have 

to stay open 24 hours a day. 

Single 'Let's Hang On' ARIST429 Album 'If I Should Love Again' BMAN1 OTCBM1 
ORDER FROM: Tandem SalesTeam or Polygram Record Operations, P.O. Box 36, Clyde Works, Grove Road, Romford, 
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Close up on the Dealer Tour '81 
,^"i    \ A // T / / M /O A nrtrl 

\ 

ONE OF the early arrivals at Bristol 
was John Oliver, whose shop is in 
Redruth, Cornwall. He is pictured on 
the Spartan stand deft) with deft to 
right) Juanita Anderson and Paul 
Birch of Heavy Metal Records: local 
rep Roger Bateson; and more well- 
travelled dealers; MVICK Butler of 
the Record Tape and Video Centre 
in Evesham, Worcestershire, with 
Spartan sales manager Les Tom/in, 
and fellow members of staff from 
Evesham, Duncan Hands and Jean 
McWHHams. 

%0 

WITH WEA and its young sister 
company Warner Home Video 
sharing a stand it was a case of 
everyone got to meet everyone 
— so reps from both the audio 
and video sides are pictured left 
with Terrie Jenner, of 
Videocraft, a new video-only 
retail outlet in Mar/borough, 
Wiltshire. With her are Ian 
Andrew, national accounts 
manager (South) for WHV deft); 
and Francis Lee, WEA Records 
tele-sales rep at A/perton, who 
could be trying to persuade the 
lady to sell audio product as well. 
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MAKING AN early acquaintance with the brand new Stiff tele-sales operation are deft to right) Geoffrey Atherton and 
Carol Sampson of Uplands Bookshop (Swansea) record department, with tele-sales rep Sally Patman who was too busy 
to look up, and Stiff genera! manager Paul Conroy. 

ATTENDING THE MW Tour for the 
first time — to find that the indie 
dealers have plenty to talk to 
them about — are Record 
Merchandisers, and so are 
representatives of one of their 
big multiple customers. Chatting 
on the RM stand deft) are deft to 
right) Hassan Akhtar, MD; Glyn 
Marsh, Southern area sales 
manager; John Cameron, 
genera! manager of Littlewoods, 
Bristol and Alan Crawford, 
deputy manager of the 
Littlewoods Organisation based 
in Bristol. 

TALKING ABOUT video (above) with Precision Video MD Walter Woyda 
(second from right) is John Hemmons, of Corsham Books and Records, 
Corsham, Wiltshire, flanked by Precision's South and SW rep David Loxton 
(right) and PRTrep Andrew West. 

SUPPU 
INS TORE PROf 
WINDOW AND| 
custom Buinl 
AND SHOPRjd 
accessorvB 
IIkmce OF l|® 
I-WessioB 

/: 

t 

\ ■ •- 

t • 
SURROUNDED BY sleeves and posters for Chrysalis and Arista autumn 
product on the Tandem sales force stand are (above left to right! Lynne 
Alexander of Virgin, Bristol; Paul Huggett, Tandem rep; Chris Bull of the 
Bristol Virgin store; and Tandem chief Peter Battershi/I. 

\' 

. 

ALL IN the cause of Bad Manners, and lending a glamourous note to the 
proceedings (above) Magnet PR Annie Branson and marketing manager Lynne 
Peacock are attending dealer tour dates in Can Can outfits. Bravely bearing the 
discomfort of boned and tight laced bodices they are pictured here with Promo 
People rep Gary Hague, deft) and Record Merchandisers producer manager 
David Buckley. 

LOOKING AT the retail possibilities 
offered by the Wynd-Up Video 
catalogue are the company's 
Midlands and SW rep Gary Howe/Is, 
and Elaine Cooper, SW area buyer 
for the Dingles Group. 

   ■ -YYA 1 
ON THE EMI Records stand (above) are two of the many visitors who travelled 
some distance to attend the Bristol date - Sue Brock of Buttons in Salisbury, 
and her genera! manager at the shop, Rodney Merrifield— who are pictured 
with Martin Smith, South and SW rep (centre); Jim Parminter, sales 
adminstration manager; and David Hughes, marketing joint genera! manager. 

L More pictures from the Dealer Tour in next week's issue 
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FIRST ALBUM RELEASES 

PATTI 

AUSTIN 

'Every Home 

Should Have One' 

K56931 
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LENA 

HORNE 

The Lady 

and Her Music 
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