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Abbey Road Studio celebrates its 50th birthday 

V, 

trope's leading music business paper 
HELEN SHAPIRO (left) and Kate Bush are joined by Ken Town send, general 
manager of Abbey Road 'Studios, after the cutting of the cake at the Studio's 

"Op 50th birthday party last week. 

Music's role 

In video 

is growing 
From IRA MAYER 

BEVERLY HILLS: Shifts in 
record company attitudes 
toward the viability of music 
video as a saleable 
commodity, and toward the 
value of video in breaking 
new artists internationally 
were among the most 
significant issues to be 
discussed at the third annual 
Billboard Video Entertainment 
Music Conference here. 

A total of some 400 
producers, manufacturers, 
dealers, cable television 
programming executives, 
press and others participated 
in the seminars, workshops 
and video showcases held at 
the Beverly Hilton Hotel 
during the four-day event. 

Although record company 
representatives from CBS. 
A&M and Chrysalis conceded 
that most videos created 
under their auspices are at 
present still intended for 
pomotional purposes (due in 
part to unresolved royalty 
matters), all evidenced new, 
positive feelings that "long 
form" or full-length 
programme videos would 
evolve into a profitable 
medium unto itself, with 
Chrysalis actively pursuing 
artists outside its own label 
roster for video 
representation. 

"The potential for video 
music is great not because of 
the cassette/disc business," 
said Al Markim of Video 
Corporation of America, 
expressing an apparent 
general consensus. "It is 
great because of the cable 
and pay television 
opportunities." And such 
opportunities, as numerous 
other speakers pointed out. 
are currently as great or 
greater outside the US than 
they are domestically. 

A corollary of this new 
attitude was demonstrated 
by way of a definite shift 
from the previously held 
notion that music video was 
of value exclusively in the 
case of Known superstars. 

The record companies 
themselves came under 
repeated attack for giving 
their videos away free to 
broadcast and cable channels, 
and there was some 
murmuring about the need for 
a new rights society to protect 
the interests of video artists 
and producers.  ... 

MULTIPLES TAKE 

DIM VIEW OF 

HMV 'MASSACRE' 
By TERRI ANDERSON 

A UNIQUE ad, placed in a mass 
circulation daily paper by HMV 
Shops, has drawn sharp 
reaction from the big multiples. 
And it has brought the whole 
issue of the high street record 
discounting battle into sharp 
focus again. 

Last Thursday's Sun carried a full- 
page ad with the slogan "The Great 
Chainstore Massacre". Main feature 
of the copy was a table of 
comparison of prices for 60 albums 
in Boots, W H Smith, F W 
Woolworth, and HMV shops. The 
comparisons were based on 
independent research findings — 
commissioned by HMV from the 
CMR market research agency — 
obtained on November 4 at leading 
branches of all the named stores. 

The titles listed include catalogue 
as well as chart albums and new 
releases; the list indicates that HMV 
pricing is highly competitive. In 
some cases their price is higher than 
that of one of their competitors (eg 
30p higher than W H Smith for 
Orchestral Manoeuvres' Morality, 
24p higher than Boots for Cliff 
Richard's Love Songs, and 4p 
higher than Boots for Manilow's If I 
Should Love Again). 

On some examples the prices 
match (eg all stores priced Police's 
Ghost in the Machine at £3,99, and 
Human League's Dare at £4.49); but 
in the majority of cases the HMV 
prices were the lowest (often by a 
reasonably small margin, but in 
some titles by a large one — eg a 
difference of over £1 between HMV 
and the highest price among the 
multiples on Elvis Costello's Almost 
Blue and Springsteen's River). 

HMV marketing director Ian Gray 
told MW that the company had 
decided on that form of ad — which 
had never been used before — after 
realising that although local 
newspapers often commented on 
the competitiveness of HMV prices 
the shops' national image still 

..tended to be that of an "expensive" 
store. 
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"We did not alter our prices 
before or after the research," Gray 
stressed. "To get the message (that 
we are competitive in pricing) across 
to the mass market of infrequent 
record buyers we took this ad in a 
mass circulation paper." 

Record chiefs at the three 
multiples registered their objections, 
however. 

Ian Smellie, Boots merchandise 
controller, commented: "It's a new 
style of advertising in the record 
trade—one which I am not sure I 
would wish to see perpetuated, 
because it polarises a lot of the 
debate on prices. 1 do feel 
concerned about this type of ad." 

W H Srfiith's merchandise 
controller Stuart Binnie also felt 
strongly that "this is not in general a 
good thing for the trade," and 
added: "The public are rightly 
concerned to compare prices, but 
sooner or later we in the trade have 
got to get away from the 

preoccupation with prices, and talk 
about range of stock, and 
information, and service." 

Woolworth's chief record buyer 
Pat Toomey said that he did 
not like the style of HMV's ad. "But 
I'm not particularly worried about 
it," he went on, "because our 
discount structure works right 
across the whole range of titles, and 
our market research has indicated 
that our pricing policy gives us a 
competitive edge." 

Smellie and Toomey were 
prepared to accept that CMR has 
correctly noted the prices in their 
respective stores on the stated date. 
Binnie however told MW that he 
challenged the researchers' 
accuracy. 

"We considered legal action on 
the day the ad appeared," he stated, 
"because some of the prices quoted 
for Smith's were wrong; HMV has 
agreed to rectify these and to refrain 
from using the ad again until they've 
done so." 

EMI'S ABBEY Road Studios 
celebrated its 50th birthday last 
week in due style. 

At the party celebrations, held in 
the famous Studio I, Ken 
Townsend, general manager Abbey 
Road Stud'os, stated "Abbey Road 
is famous because of the people 
who work here, the equipment we 
use here and all the people 
associated with us over the 50 
years." 

Ken East, president and chief 
operating officer, EMI Music Europe 
and International, told the 500 
guests: "Abbey Road is a very 
special place and the people who 
work here are a very special bunch 
of people who have made some very 
special records of all kinds over the 
years." 

Yehudi Menuhin, who played in 
the studio on its opening day 50 
years ago and has since recorded 
some 250 records at Abbey Road, 
paid tribute to the studio's 
acoustics. 
* As a tribute to its 50th birthday. 
Music & Video Week is publishing a 
special Abbey Road supplement 
with its December 12 issue. 

IfSv The Mag ^ 

to Midem 

for just £130 
BOOKINGS ARE being 
accepted now for Music St 
Video Week's own charter 
flight to Nice for the 1982 
Midem. Our exclusive music 
industry BAG 1-11 jet leaves 
Gatwick at 08.55 on Sunday, 
January 24, and returns from 
Nice at 17.10, Friday, January 
29. 

The return air fare is just 
£130 (compared to £269 by the 
scheduled carriers) — and that 
includes pre-flight 
refreshment reception, no 
check-in or baggage hassles, 
in-flight champagne brunch 
and our unique Midem survival 
kit! 

Full details and booking 
form will appear in next 
week's Music St Video Week- 
ox jump the queue (seats will 
be allocated on a first-come- 
first-served basis) by writing 
now to; Midem Flight, 
attention Avril Barrow, Music 
St Video Week, 40 Long Acre, 

^ondon WC2. ^ 

'Government should administer 

performing right royalties'-MP 
THE GOVERNMENT is to be asked to set up a new system for the 
collection of performing right royalties, administered by the government 
and exempting smaller premises, such as working men's clubs, public 
houses, hairdressers and other small enterprises, including co- 
operatives. 

Les Huckfield, MR, will also move in the House of Commons on 
November 27 a complete reform of the whole system of compulsory 
payments to the Performing Right Society, "so that composers, lyricists 
and workers throughout the British music industry may receive their due 
reward and that their exploitation by music publishers and others may 

TflE VERY BEST OF 
IAN DURY & THE BLOCKHEADS 

Retailing 6 • Video 8 • Talent/Tipsheet 16 • Classical/Publishing 20 • New 
releases 26-27 • Broadcasting 28 # Select singles 30 • LP reviews 30 & 34 • US 
commentary 34 • Opinion/Performance 35. I 

IlilClflp releases 26-27 • Broadcasting 28 * Select singles 30 • LP reviews 30 & 34 • US 
#fjf commentary 34 • Opinion/Performance 35. 
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Lightning's Old Gold 

series keeps growing 

IN THESE dark days of recession, a 
cost effective marketing too! for 
Arista Records' release of the new 
Stray Cats album. Gonna Ball, has 
been walking up and down Oxford 
Street and Regent Street over the 
past week, only pausing to draw 
breath outside record stores. More 
conventional promotion for the 
album includes full colour ads in the 
music press, co-operative ads with 
Virgin and WH Smith, extensive in- 
store displays, nationwide fly- 
posting, posters, badges, stickers, 
T-shirts and videos. 

LIGHTNING'S OLD Gold series 
of golden oldie re-issues 
continues to grow from strength 
to strength with the addition of 
new material from practically 
every major label. 

The latest batch includes Terry 
Jacks' Seasons In The Sun, Joe 
Dolan's Make Me An Island, 
Donovan's Catch The Wind and 
Typically Tropical's Barbados 
among others. 

Due later this month are The More 
I See You by Chris Montez, Ike & 
Tina Turner's River Deep, Mountain 
High, The Strawbs' Part Of The 
Union, Gallagher & Lyle's i Wanna 
Stay With You and Stuck In The 
Middle by Stealers Wheel. 

Lightning director Keith Yershon, 
who lovingly tends the Old Gold 
catalogue, says he is about to sign a 
deal with Phonogram for another 20 
titles including original hits by The 
Springfields and Pretty Things. 

There are now over 200 titles — 
they never delete them — and 

Marketing 

Yershon plans to at least double that 
number in coming months. 
Distribution is via Spartan jointly 
with Lightning's own operation. 

Future releases include some 
gems from the MCA and Arista 
catalogues, including titles from 
Brenda Lee, Cher, Wink Martindale. 
Mamas & Papas, The Drifters and 
Dawn. 

Catalogues are available, new 
leaflets and display material are in 
preparation and major promotional 
and advertising campaigns are 
scheduled for the New Year. 

JOHNNY MATHIS 

and 

GLADYS KNIGHT 

&THEPIPS 

The No. 1 hit song 

When A Child Is Born 

Taken from the a Ibum 'Celebration' 
and available in full colour picture bag. 

m 
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MARKETING FOR a Christmas 
single from the indie Spectra label 
starts with a bang on Friday when 
the Daily Star is running a 
competition in connection with A 
Little Christmas by Claire Hood, who 
earned ecstatic notices at eight 
years old in the cast of the musical 
Annie. 

Children who buy the single are 
being invited to record their own 
vocals to the song (with the aid of an 
instrumental version on the B side) 
on tape, and the best version will 
win a visit to a studio to record it. 
The winners will then be given 50 
copies of the disc — delivered in the 
week beginning December 21 so 
that doting relatives can receive 
copies as presents. 

A Little Christmas (SPC3) is being 
sold in and distributed by Pinnacle. 

j 

Edited 
by 

JIM EVANS 

Beatles EPs 

box package 

aspects of The of their 
has been the sue ^ 
EPS- Je sold over 800.000 units 

ChAoart from the Mystery Tour 
set a further 12 EPs were 
released by EMI and the entire 
collection is to be Pac*a9ef asJ 
limited edition box-se , r 
on December 7. This collection 
includes a special 15th EP which 
will be available only with the 
"de-luxe package". The tracks 
on the bonus EP are: The Inner 
Light (first time available in 
stereo). Baby You're A Rich Man 
(rare stereo version), She s A 
Woman and This Boy. 

The full package is as follows: 
The bonus EP, The Beatles Hits^, 
Twist And Shout, The Beaues 
No. 1. All My Loving, Long Tall 
Sally, A Hard Day's Night 
(excerpts), A Hard Day's Night 
(more excerpts), Beatles For Sale 
(No. 1), Beatles For Sale (No. 2), 
Yesterday, Nowhere Man, 
Beatles Million Sellers, Magical 
Mystery Tour, Dealer price for 
the set is £13.13. 

Blockheads, Tenpole IPs due 

Single: CBS A1758 N 
Album: CBS 10028 
Casvcitc: CBS 40 10028 

Order from CBS Order Desk, Tel: 01-960 2155. CBS Distribution Centre, Barlby Road, London W10 
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IN ADDITION to the singles Stop 
The Cavalry and Hokey-Cokey 
iMW, November 14), Stiff's winter 
campaign includes two albums 
backed with substantial campaigns. 

Tenpole Tudor's new album. Let 
The Four Winds Blow (SEEZ 42) is 
released on November 27 and 
contains the current chart single, 
Throwing My Baby Out With The 
Bathwater. Both album and single 
were produced by Madness co- 
producer Alan Winstanley. The 
Tenpole campaign includes: 
advertising in most music papers; a 
series of posters for in-store display: 
a free Tudor Lion patch in the first 
10,000 albums: promotional badges 
and T-shirts; a new video for 
Bathwater which will also be used in 
a Woolworths video promotion; 250 
shop displays including a number 
with full suits of armour as featured 
on the album sleeve. 

Juke Box Dury (SEEZ 41) by lan 

Banshees LP of 

singles on Polydor 
SIOUXSIE & The Banshees release 
an album collection of their singles 
through Polydor on December 4. 
Entitled Once Upon A Time "The 
Singles" (POLS 1056), the album 
contains 10 tracks. 

A comprehensive marketing 
campaign has been organised to 
support the release. Full page ads 
have been booked for the music 
consumer press and selected 
London magazines, which will be 
strengthened by co-operative 
advertisements. Posters and centre- 
pieces will be available for in-store 
use. A special limited edition will 
contain a free colour print of 
Siouxsie. 

The album will be released 
simultaneously in cassette (POLSC 
1056) and on video through 
PoIyGram Video (VHS 7915062, 
Beta 7915064). 

Edna Everage LP 
FOLLOWING DAME Edna Everage's 
appearance at the Royal Albert Hall 
in September, EMI is bringing out a 
live double album of the event. The 
album - The Last Night Of The 
Poms (EDNA 81) - is released on 
November 23 and features Dame 
Edna and Sir Les Patterson, backed 
by the London Symphony 
Orchestra. 

Dury And The Blockheads is 
released this week and is essentially 
a compilation of the act's best work 
for the label. Tracks include What A 
Waste, Reasons To Be Cheerful and 
Hit Me With Your Rhythm Stick. 
The campaign includes: advertising 
in most music papers, double crown 
shop posters, first 10,000 albums 
selling at an RRP of £3.99, shop 
displays. 
• Stiff is releasing the single Little 
Star (SAVE 1) by The Save The 
Children Fund. It is a traditional 
African hymn with a new English 
lyric performed by the Finchley 
Children's Group. Proceeds for this 
record will go to the Save The 
Children Fund. 

Ariola/Arista adds 

Price Cutter LPs 
ARIOLA/ARISTA has added nine 
albums from the Arista 
catalogue to its Price Cutter 
scheme, bringing the total now 
available to 29, including 5 from 
the Ariola catalogue. Dealer 
price for each album is £2.10 
(incl. VAT) and most of the titles 
are also available on cassette. 
The albums are 
Showaddywaddy (ARTV 3), Eric 
Carmen (ARTY 120). Patti 
Smith's Horses (ARTY 122), 
Barry Manilow's Trying To Get 
The Feeling (ARTY 123). The 
Blues Band's Official Bootleg 
Album (BBBP 101). Close 
Encounters Of The Third Xind 
soundtrack (DLART 2001), 
Raydio (SPART 1041). Alan 
Parsons' Eve (SPART 1100) ana 
Lou Reed's Growing Up In Public 
(SPART 1131). 

Boney M's first 

LP for two years 
FOLLOWING THE release of their 
first single of this year, We Kill The 
World (Don't Kill The World), Boney 
M bring out their first LP for tw0 

years this week, on FridaV 
November 20. Called 
Boonoonoonoos, it features the 
LPO and horn player Tom Scott 
well as the group, and it is produced 
by Frank Parian. 

Release is backed by a PCS 
campaign, offering dealers centre 
pieces, posters and window' 
stickers. 
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Quo single 
STATUS QUO release a new 
single through Phonogram 
this week, their first since 
Something 'bout You Baby I 
Like which clocked up the 
band's 22nd chart single. 

Rock 'n* Roll (QUO 6) is an 
edited version of the album 
track on Just Supposin'. The 
A side plays at the 
conventional 45rpm/ while 
the B side plays at 33% rpm 
and features two Quo 
favourites, Hold You Back 
and Backwater. The first 
100,000 copies will be 
available in a full-colour 
picture bag and the single will 
be promoted by 
"comprehensive rock press 
advertising". 

In addition to the new 
single. Quo release a special 
box-set of four of their major 
albums at the end of this 
month. Full details are to be 
announced next week. 

Musical 

MCfialrs 

Bomp label open 

London office 

JOHN FORREST has been 
appointed director of distribution 
and order services at EMI's Uxbridge 
Road, Hayes distribution centre. 
Reporting to Richard Robinson, 
Forrest will be responsible for EMI 
Records' distribution and will 
assume overall responsibility for 
record and tape order services. 
Forrest joined EMI in 1957 and was 
most recently managing director in 
Singapore . . . Ronco's Neil 
Palmer has been promoted to A&R 
manager (pop) for Ronco 
Teleproducts (UK). Gordon Smith 
continues as A&R manager for all 
MOR product . . David Rose 
joins WEA as label manager for 
WEA International, UK repertoire, 
and licensed labels. He has been 
with EMI for the past nine years, 
being label manager for Island at one 
time and more recently general 
product manager for GRD. At WEA 
he will work directly with A&R 
director Tarquin Gotch . . . 
Chappell Music's north of England 
and Scotland rep, Gerry Burns, has 
left the company after 14 years; until 
a replacement is announced the area 
will be covered by the existing 
sales force . . . Martin Luddington 
to marketing manager of the 3M 
recording materials division groups, 
responsible for sales of blank Scotch 
audio and video tape. Also at 3M, 
Chris Halford is appointed market 
development supervisor 
(videograms) . . . Chrissie 
Cremore to Polydor Records as 
press officer, reporting to Shirlie 
Stone . • • Nicky Davies, formerly 
marketing manager at Dindisc, to 
Island as Chris Blackwell's 
personal assistant, concentrating on 
the video and film areas. 

Youle takes 

over Human 
IN CHANGES at independent label 
Human Records, Steve Melhuish 
has resigned his directorship to 
devote further attention to his 
export business, Bonaparte 
Records, and Chris Youle, who has 
been consultant to the company 
since its inception, now assumres a 
more active position in the day to day running of the company. 

Human has also moved offices, 
to: 32 Eccleston Street, London 
SW1 (telOl 730 03241. 

BOMP RECORDS, the US indie 
has opened a London office 
under managing director Karel 
Beer. Bomp International says it 
will be a "fuliy-fledged" record 
company with its own 
promotion staff, and a release 
schedule including both 
American product provided by 
Bomp and other labels, and 
British artists to be signed and 
recorded by the UK wing. 

Bomp International is a joint 
venture between Bomp US and 

Bob Angles in 

City label 
A NEW record company. Ultra 
Records, based in the City of 
London — claimed to be the only 
record company in the famous 
square mile — has been set by 
Robert Angles in partnership with 
finance and law specialists. Tony 
Phillips and Brian Nalborough. 

Angles, a former long-serving 
RCA marketing executive, has had 
his own Cambridge Records, a 
classical label specialising in rare 
scores, for some time, but his new 
venture will specialise in MOR 
product. 

First release on the label is 
Nicoleus by German-born 
singer/writer Renate, produced by 
Angles at the new Two Counties 
Radio Studio 3 in Bournemouth. 
Pressing and distribution is via PRT. 

Walts to Chrysalis 
CHARISMA MARKETING manager 
Mike Watts is joining Chrysalis 
Records as international manager, 
reporting to international director 
Des Brown. Watts, with Charisma 
for four years and previously with 
Sonet UK, will be responsible for the 
co-ordination of the international 
exploitation of records and 
videograms. 

Watts joins Chrysalis in mid- 
December and Charisma is 
advertising the post of marketing 
manager — Charisma is also looking 
to appoint a promotion manager. 
Former head of promotion Clive 
Crawley is now working as a 
consultant to the company and can 
be contacted at the Charisma office. 

Al Clark 

quits Virgin 
AL CLARK has resigned as co-Editor 
of Virgin chairman Richard 
Branson's London listings magazine 
Event and also from the board of 
Virgin Records, citing "personal 
reasons". Clark was with Virgin for 
seven and a half years, until recently 
as head of press, and was made a 
director of the record company 
earlier this year. 

While his split with Branson 
appears to have been less than 
amicable, the Virgin chairman has 
expressed his hope that there are "a 
lot of things we will work on in the 
future". Branson says he is very 
happy with the way Event is 
progressing and aims to appoint a 
successor to Clark in the near future. 
Meanwhile co-Editor Pearce 
Marchbank will be in sole charge. 

Clark has no immediate plans, 
though he is working on several 
books in various stages of 
completion. 

Karel Beer's Initial Records. The first 
release on the new label will be The 
Original Modern Lovers, a collection 
of early recordings produced by Kim 
Fowley, followed by the 
controversial single, Johnny Are 
You Queer? by Josie Cotton, which 
is already a hit on the American 
club/rock disco circuit. 

Later it is planned to offer Bomp 
Int'l product from several other US 
labels as well as Bomp, and by the 
New Year an announcement 
concerning UK acts signing to the 
label, will be made. 

"We intend this to be a full label in 
its own right", says Bomp's Greg 
Shaw, "England is a unique market, 
and we hope to do a lot of 
interesting things there which aren't 
yet possible in the US." 

Distribution is through Pinnacle 
and "indie outlets" and the UK 
office is based at 36/38 Hanway 
Street, London W1. 

: &X"- 

QUEEN'S MUSIC has been selected as the programme for a Royal Promenade 
concert to be performed by the Royal Philharmonic Orchestra and Royal 
Chora! Society next month at the Royal Albert Hall. 

The London Based charity. The Solid Rock Foundation, together with 
Capital Radio are presenting the concert in aid of The London Committee of 
the Leukaemia Research Fund. 

The concert will be a Royal Gala evening held in the presence of HRH The 
Duke and Duchess Of Kent, and will take place on Decembers. 

Capital will record the concert for broadcast at a later date — December 28. 
EMI Music, which has underwritten the concert, will record it for an album to 
be released worldwide in 1982. EMI will film the event for eventual release on 
television, video cassette and video disc. 

Pictured at an EM! press reception to announce the project are d to r): Bill 
Shand-Kydd (vice chairman, 21st Anniversary Appeal Committee, Leukaemia 
Research Fund), Louis Clark (arranger), Christine Shand-Kydd, Simon 
Mumford (Solid Rock Foundation), Elena Duran and Jacques Loussier who 
will appear as guests in the concert, Jim Beach (Queen's business manager 
and trustee for the Solid Rock Foundation), Terry Slater (EMI's A&R director). 
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Iglesias' 

albums 

in stock 

at 

Conifer 

Now! 

'FidSle'- includes 'Begin the Beguine' - the 
original French version CBS 85066 
 (TC) 40,85066 

CBS 82712 
(TC) 40.82712 

CBS 82846 
(TC) 40.82846 

CBS. 82847 
(TC) 40.82847 

CBS 82848 
(TC) 40.82848 

CBS 82849 
(TC) 40.82849 

CBS 82854 
(TC) 40.82854 

CBS 82868 
(TC)40.82868 

CBS 83704 
(TC) 40.83704 

CBS 84357 
(TC) 40.84357 

Iglesias is Spain's top recording artist, with 
multi-million record sales across Europe 

'A mis 33 anos' 

'America' 

'For Una Mujer' 

'Soy' 

'A flor de piel' 

'Aimer La Vie' 

'El Amor' 

'A Vous Les Femmes' 

'Sentimental' 

and he's the hottest property in the U.K. 
currently, too. 
We've got twelve of his top selling albums 
and tapes in stock now, together with an 
incredible range of pop, rock, M.O.R., 
jazz, nostalgia and specialist releases from 
international names, mostly exclusive to us. 
Come to our Dealer Open House this 
month, and see all the above, plus fast 
selling product by Judy Garland, Al 
Martino, Peggy Lee etc., etc., and of 
course, the World Records Retrospect 
catalogue. 

STOP PRESS 
blow Avdilsble / 

-The French Lieutenant's Woman 
SL 6106/rC. SL 6106 < 'TheOldManofLoehnagar 

MMTMP. 109/MMT. TCJOO 

Marketed by 

Conifer Records 
Morton Road, West Drayton, 
Middlesex. Tel: (08954) 49149 

CONIFER 
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60,000 Sony blank tape 

copies to be destroyed 
A CONSIGNMENT of 60,000 imitation Sony blank cassette tapes 
which was shipped to the UK from Hong Kong last year, were 
ordered to be destroyed by the High Court in London last week. 
But the judge gave leave to Sony Corporation and Sony (UK) to 
hold back some sample tapes in case of further litigation. 

The order was directed against Tainhurst Ltd, of Ashford, 
Middlesex, against whom injunctions were granted restraining 
infringement of the Sony registered trade mark and "passing 
off". Tainhurst was ordered to pay the whole costs of the action, 
including the costs of three other defendants who were 
described as "innocent parties". 

The previous week, a High Court judge granted injunctions in 
an action by Sony alleging infringement of trade mark and 
copyright and passing off against BMV Video and Hi Fi Ltd of 
Harrow, Middlesex. 

BMV Video was ordered not to sell, dispose of, buy or import 
allegedly counterfeit Sony cassettes. The company was also 
ordered to provide a list of suppliers and customers, where 
known, of the counterfeit tapes. 

Counsel for Sony told the judge that during the past year large 
numbers of counterfeit cassette tapes marked Sony had been 
imported and sold in the UK, mainly from Hong Kong and 
Singapore. Most of the sales appeared to be in the East End of 
London and parts of Manchester and Birmingham. Sony had 
taken legal action to prevent sales and distribution in 
Canada, the US. Nigeria, Singapore and Hong Kong. 

TV-ad companies 

in buoyant mood 

PATHWAY 
2.4, GHOSVKiVOK 4VENIJI:. l,Oi\»Oi\. XT) 2MI IKL: 01 - Siitt 0070 

CELEBRATES 12 YEARS RECORDING 
POLICE DIRE STRAITS ELVIS COSTELLO 
MADNESS SPANDAU BALLET HAZEL O'CONNOR 
SQUEEZE SHAKIN'STEVENS DAVE EDMUNDS 
ULTRAVOX JOE JACKSON JOAN ARMATRADING 

AND MANY MANY MORE. . . 
" SEE MADNESS AT PATHWAY IN "TAKE IT OR LEAVE IT" 

STILL £10 PER HOUR - ANY TIME - DISCOUNT 

IT'S GOING to be a bumper 
Christmas — at least for those 
involved in selling television- 
advertised albums. All three TV- 
advertising specialist labels — 
K-tel, Ronco and Warwick — 
were in buoyant mood last 
week. 

"The market signs are great," 
enthused K-tel managing director 
Colin Ashby." We've had three very 
good albums, including Hooked On 
Classics, which is now well over 
platinum. Rock Classics and Love Is. 
We've just started on TV with Chart 
Hits 1 and 2, and there's The 
Ultimate Performance by Elvis 
Presley. 

"1978 was the biggest year in K- 
tel's history here so far, but this year 
looks like being even bigger, judging 
by trade and consumer reaction." 

"The situation is excellent," 
stated Anne Miles, joint managing 
director of Multiple Sound 
Distributors. "Every album we've 
tested has done well. Six albums are 
doing particularly well — Disco 
Erotica, Golden Memories by Moira 
Anderson, Country Girl by Billie Jo 
Spears, 24 Golden Memories by 
Adam Faith and our Hawaiian 
album, and our new Images label." 

Sean O'Brien, managing director, 
Ronco Teleproducts, commented, 
"The market is slow to take off, 
although we're having one of our 
best six months ever. We've got a 
strong line-up of albums like Misty 
Morning, Rock House, Memories 
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ALSO ON 1" PRE 20 Available Through Polygram Record Services 

Are Made Of This, Country 
Sunrise/Sunset and Count Your 
Blessings. It's certainly as good as 
last year's pre-Christmas sell in 
period." 

PolyGram to 

rent video 
IN EXPRESSING its support for the 
British Videogram Association 
initiative on the central 
administration of videogram rentals, 
PolyGram Video intends to carry out 
its own market test by lifting the 
rental restriction on a range of its 
Spectrum titles, until now available 
on a sale only basis. 

PolyGram Video general manager 
Hilton Price says: "Product allowed 
on this basis will form a fairly large 
proportion of our catalogue but we 
still restrict one or two appropriate 
titles." 

While Price does not wish to talk 
in terms of a surcharge system, he 
says they have gone through the 
catalogue and re-priced. 

Private Eye album 

out on Springtime 
SPRINGTIME RECORDS (marketed 
and distributed by Island Records) is 
releasing Private Eye Presents 
Golden Satiricals, an album 
featuring the first 10 Private Eye 
flexi-discs, to commemorate the 
satirical magazine's 20th 
anniversary. 

The album includes a free 
facsimile of Private Eye issue 
number one — now a rare 
collector's item. Catalogue numbers 
are HAHA 6002 for the album and 
CHACHA 6002 for the cassette. 

The initial release is expected to 
be just 30,000 copies. As Private Eye 
books usually sell in excess of 60,000 
copies, demand is expected to be 
high. Those appearing on the album 
include Peter Cook, Dudley Moore, 
Barry Humphries, John Wells, Willie 
Rushton, John Bird, Richard 
Ingrams, Barry Fantoni, Eleanor 
Bron and "many more superstars". 

H Elton Box dies 
H ELTON BOX - known 
affectionately throughout the UK 
music publishing industry as Boxie 
— died last Wednesday of a heart 
attack, aged 78. 

He was co-founder of the famous 
Box & Cox Publishing with the late 
Desmond Cox. Over the years. Box 
& Cox published standards such as 
Galway Bay, I'll Be Home, See You 
Later, Alligator and If I Were A 
Blackbird. Box himself was a 
songwriter who penned I've Got A 
Luverly Bunch Of Coconuts among 
other hits. He leaves a widow, 
Patricia. 

Cherry Red freebies 
CHERRY RED Records is not giving 
away 10,000 picture disc albums 
with the Marc Bolan single Cat 
Black as reported in MW last week 
(Nov 14). The label is giving away 
badges with the single. The picture 
disc of You Scare Me To Death 
(PERED 20), available now, features 
two previously unpublished pictures 
of Bolan. 

Kennedys banned 
THE MECHANICAL Copyright 
Protection Society has imposed an 
import ban on the seven-inch and 
12-inch EP In God We Trust by The 
Dead Kennedys (VIRUS 6) at the 
request of Virgin Music (Publishers). 

rA 

Airplay 

frequency 

chart 
20 1161 POLICE: Every Little Thing She Does Is Magic 
17 1101 PRETENDERS; I Go To 
16 111) QUEEN/DAVID BOWIE; Under Pressure 
15 |14| ALTERED IMAGES; Happy Birthday 
15 (9) ULTRAVOX: The Voice 14 (14) FOUR TOPS: When She Wes My Girl 
13 (121 EARTH WIND AND FIRE: Raise 
13 1161 HAIRCUT 100; Favoume Shirts 
13 (51 JETS: Yes Tonight Josephine 
12 (51 ABC; Tears Are Not Enough 
12 (-) JAPAN: Visions Of China 11 171 MODERN ROMANCE: Ay Ay Ay Moosey 11 (11) ROD STEWART: Tonight I'm Yours 
10 (15) ELO: Twilight 10 (5) HEAVEN 17: Penthouse And Pavement 
10 (6) JULIO IGLESIAS: Begin The Beguine 
10 (9) SQUEEZE: Labelled With Love 
10 (61 SOFT CELL- Bedsitter 9 (10) DIANA ROSS: Why Do 

Fools Fall In Love? 9 (71 GODLEY AND CREME: Wedding Bells 
9 (12) OLIVIA NEWTON-JOHN: Physical 
9 (15) ORCHESTRAL MANOEUVRES IN THE DARK: Joan Of Arc 9 (8) TENPOLE TUDOR: Throwing My Baby Out With The Bath Water 9 (10) STRAY CATS: You Don't Believe Me 
8 (9) ALVIN STARDUST- Wonderful Time Up There 
8 (10) ROBERTSON/BELL Hold Me 8 (9) BLUE RONDO A LA TURK: Mo And Mr. Sanchez 8 (71 FUN BOY THREE: The Lunatics Have Broken Out Of The Asylum 8 (-) LOOK: Tonight (-) BOOMTOWN RATS: Never In A Million Years (-) DURAN DURAN; My Own Way (5) LINX; Can't Help Myself (5) SAD CAPE; Follow You Anywhere (7) JOAN ARMATRADING: When I Get It Right (7) KOOL AND THE GANG: 

Stepping Out (-) SPANDAU BALLET- Paint Me Down {-) SIMPLE MINDS: Sweat In 
Bullet 6 (-) BAD MANNERS: Buouna 
Sera 6 (-) BARRON KNIGHTS; 
Blackboard Jumble 6 (-) CLASH: Radio Crash 6 (141 STEWART/GASKIN: It's 
My Party 6 (6) IMAGINATION: FlashbocK 6 (-) KING CRIMSON- Mahto 
Cou De Sai 6 (6) SKIDS; lona 

6 (—) TOYAH: Good Morning 
Universe 5 (-) BARRY MANILOW: Lot's 
Hang On 5 (-) THE BEAT: Hit It 5 (-) DR. FEELGOOD: Waiting 
For Saturday Night 5 (13) GENESIS: Keep It Dark 5 (9) HUMAN LEAGUE: Open 
Your Heart 5 (6) KIM WILDE: Cambodia 5 (-) LONNIE 
DONEGAN/SHAKIN* 
PYRAMIDS: Cumberland Gap 5 (-) SHEENA EASTON; You 
Could Have Been With Mo 5 (5) SHOWADDYWADDY: 
Footsteps 5 (6) 999; Indian Reservation 

Figures denote actual logged plays in 
the Monday-Sunday period 
preceding publication (7am to 
midnight weekdays. 7am-7.30pm Saturday, 8am-7pm Sunday/. 
Previous week's plays in brackets. 
Compiled by Sham Tracking (01 290 

J9129). 
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EMI 5254 
new release 

my own way 

c/w 'like an angel' 
available in 7" & 12"form 

bvPAl] duKAH. 

m 
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december 
canterbury (university sports hall) - 7 
nonvich (university of east anglia) - 8 

Sheffield (city hall)-10 
manchester (apollo) -II 

leicester (de montfort hall) - 12 
Cardiff (sophia gardens) -13 

poole (arts centre) -15 
london (hammersmith odeon) -16 
london (hammersmith odeon) -17 

edinburgh (playhouse) -19 
liver pool (empire) - 20 

birmingham (odeon)- 21 
birmingham (odeon) - 22 

Vix birmingham (odeon) - 23 

markvlptl hy EMI reronls (lilt) 
21) mitiiclteiilor stjudrc. london n lo les 

sales tV distrihation rpntre:- 
axhriilfie road, haves, middlesex 

area 1 01-.'>(> I t(i SO 
area II (ll-H IH >)HI I 
area C 01-573.1891 
area I) 01-561 1122 
area E 01-561 2888 
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LATE ONE night on the kind of 
programme that BBC Radio is 
world respected for thinking up. 
making, and then broadcasting 
in the teeth of apparent public 
uninterest — Tibetologist Dr 
Alain Presencer demonstrated 
the sound of Tibetan singing 
bowls. 

As a result a round dozen record 
companies beat a path to the Dr's 
door, and with them came several 
top groups who wanted to have the 
strange and compelling sound of 
these bowls on their recordings. 

Dr Presencer wanted the bowls 
recorded purely as they are, with- 
out any other instrument or any 
Western-style musical ideas being 
imposed on their sound. Of the 
record labels who approached him 
he chose Saydisc, a successful 
specialist label which has made its 
name in "sound preservation". 

Sounding pleasantly shocked, 
Saydisc MD, Gef Lucena, reports 
that the LP they made (The Singing 
Bowls of Tibet, SDL 326) is "selling 
like hot cakes" in specialist terms. 

This is not music as any Western 
ear would recognise it. The 
instruments include conch, Yak 
horn, gong, and rkang-gling (made 
from a human thigh bone of a 
murderer or one who died violently). 
But most important are the bowls. 

Sorcery 

These have been made with 
superb skill for over 1,000 years, for 
use by Lamas of the unofficial 
Tibetan Bon-po religious sect. They 
were, and are still, used in 
ceremonies concerned with sorcery 
and shamanism. 

They are made of an alloy of eight 
metals — gold, silver, copper, tin, 
lead, iron, zinc and bronze — and 
the range of sounds which can be 
produced by one who has, like Alain 
Presencer, been initiated into the 
secrets of playing them, is very 
wide, very strange, and often 
extraordinarily beautiful. 

The market for this record is one 
which several specialist distributors 
and labels have dubbed "the 
meditative market". Many people 
are seeking ways to retreat from the 
stresses of life in a nuclear age 
recession, and a surprisingly large 
number of records are bought to 

Tibetan bowls and 

singing the blues 

THE WAR cry of the beseiged indie record dealer has for years been "We 
are the specialists"; knowledge, service, and variety — these are the 
weapons with which the indie trade claims it is armed. As sales of pop and 
rock albums stagnate more dealers are belatedly turning the brave 
sentiments into action — and getting results. Retailing looks at how in 
some cases this success takes the dealers by surprise — and how, in at 
least one case, it has surprised a specialist record label even more. 
accompany such temporary 
retreats. They are as different as 
Tangerine Dream's Phaedra or the 
wailing repetition of a Hindu chant, 
but each would-be meditator knows 
what particular sound he or she 
wants. 

The singing bowls offer a range of 
sounds from dreamily relaxing, to 
awe-inspiring (In fact one of them 
cannot be fully reproduced on 
record; its sound builds up to a pitch 
intended to cause panic, and the 
Lama playing it in a temple always 
did so with his own ears protected 
from its effects). 

The extraordinary success of the 
Presencer album is not an isolated 
curiosity in the record business. 
There is a clear upward trend — very 
clear to those who take the trouble 
to look for it, anyway — in the sales 
of specialist albums. 

"We have been selling through 
the trade for 16 years," notes 
Lucena," and now sales are on the 
up and up all the time. The recession 
has made no difference to our 
catalogue; last year was our best 
ever! 

"Dealers are turning to specialist 
catalogue, which they know will sell 
eventually — it does not have a 
limited shelf life, and they will never 
lose money on it, even if it sells 
slowly." 

The current Saydisc catalogue, 
which is distributed through 
Lugtons and H. R. Taylor, lists 
albums of mechanical music, steam 
trains, theatre and electronic 
organs, bells, spoken word, historic 
pianos and wildlife recordings. 

The term "specialist catalogue" 
means a range of records far wider 
than these, however, and includes 
vast repertoires of fine music which 
once all had their own browsers in 
record shops as a matter of course. 

Happy surprise 
Jazz, ragtime and folk (all listed in 

the Saydisc catalogue — as well as 
the tinklings, hisses, growls and 
speeches mentioned above) are 
alive, well and selling better than 
ever. So are blues, conceptual 
electronic music, jazz, and the 
albums of so many Continental rock 
and pop musicians normally ignored 
by the great UK public. 

Barry Martin, of Making Waves 
distributors, has been selling such 
specialist catalogue for some time, 
and is delighted to report that 
dealers who have taken his advice 
are finding — to their happy surprise 
— that the stock is moving out as 
fast as it is coming in. 

"You don't have to discount our 
stuff," Martin stresses, "because 
there is no hot competition in it. 

"People are getting bored; those 
who grew up in the Sixties like me 
may well be keeping an active 
interest in current rock and pop — 
but there's a growing feeling that it's 
just not very interesting; it's all 
regurgitation of what went before, 
secondhand, often second-rate." 

Specialist LPs are likely to be 
better pressed, and promise long- 
term pleasure, in contrast to a 
certain disposability which always 
marks trendy, mass appeal, pop. 

Making Waves' account holders 
back all this up enthusiastically. 
They agree that they tend to rely on 
the distributor's own judgement on 
stock; they also agree that such 
judgement has always proved to be 
sound. 

Nicki Richards, manager of Music 
Market in High Street, Oxford: "I've 
always liked to have a specialist 
section; Making Waves' blues 
selection goes very well in this area, 
and the guys there know what they 
are talking about, giving me a lot of 
information and advice." 

She, like other indie dealers, 
endorsed Martin's advice (given in 
A7W recently) to play specialist 
music in-store. "You'd be surprised 
how much sells straight off the 
turntable." 

Formerly manager ot Our Price in 
Lewisham, and Jnni"3 
Croydon shop, f^'1 Downer 
comments; "While t ere is an 
amount of specialist catalogue 
available through the majors, unless 
you put your mind to it you would 
have no idea about what they have. 
Making Waves are doing the work 
for us, and the packages they make up are excellent, 

"We are selling to a public which 
we did not have until we started 
stocking these records; when we did 
start stocking it (particularly the 
bluesy stuff) it started walking out of 
the door as soon as it came in. We 
sell it by playing it. The policy 
worked in Lewisham, and |m 
repeating it here in Croydon. 

Resurgence 

Phil Maitland-Smith, Chelmsford- 
based area manager for the mainly 
East Anglian Parrotts Record chain, 
says: "We started stocking 
specialist catalogue in our small 
indie shops. We took Making 
Waves' European rock catalogue. 
There is a real resurgence of demand 
for this music (Tangerine Dream, 
Kraftwerk, Can etc) and we have it 
in a separate section in the shop, 
because it would get lost among the 
ordinary chart albums and UK rock 
releases. You can compare the sales 
of those of blues, folk and solid rock 
'n' roll — though not of course to 
Top 100 LPs. 

"Now that we stock this music 
people keep coming back to us to 
buy more, and to list other titles." 

'Scots are happy with us'—RCA 
DAVE HARMER, national sales manager for RCA, comments on Tony 
Jasper's report on his visit to indie dealers in the Scottish Highlands /MW 
October 31): 
"On reading the article I was surprised that none of the dealers 
commented on RCA's first class service north of the border, and this 
spurred me on to contact, by phone, three of the dealers mentioned 
(namely, Moira Burgess of Bruce Millar, Elgin; Michael Harvey of 
Music Matters — not Harvey's as written in the article; and Jack 
Gordon of Record Rendezvous, Inverness) and, as I thought, all three 
commented favourably on our regular monthly visits, their first class 
relationships with all RCA salesmen and field management that have 
worked the area over the past 10 years, and our improved delivery 
service to this part of the country. In fact Michael Harvey commented 
that in the main, an RCA order placed on a Monday is received by him 
by Wednesday morning. 

"I got the distinct impression after talking to the dealers that in some 
cases they felt that they were only asked to comment on the negative 
aspects. Come on MW, give praise where it is due." 
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A handbook for the 

video generation... 

TO BOOST awareness of the availability of pre-recorded software in its V2000 
format Philips Video has set up a "software hotline". 

The latest advice on what titles can be bought or rented, and where, is 
instantly available to anyone calling 01-684 7691 between 9.30am and 5.30pm. 
The information is stored on viewdata and can be traced immediately while the 
caller waits. 

"With about 500 titles now available on Video 2000 and new ones being 
added almost daily we decided to set up a centra! information source for the 
benefit of both the trade and consumers," explains Ken Firth, Philips VCR 
marketing manager. 

"It's important that we keep people aware of what is happening in this fast- 
moving field." 

UK software companies now producing pre-recorded material for the V200 
format include Jntervision, VCL, Magnetic Video, Precision Video and Guild 
Home Video. 

Pictured dealing with a software query at the company's Croydon 
headquarters is hotline operator Alan Seal. 

BOOK REVIEWS are normally 
given economical treatment in 
our pages but as Tim Smith's 
The Complete Video Guide 
represents the first (of many, no 
doubt) attempt at 
encompassing this rapidly 
expanding subject and contains 
a number of bold assertions, it 
deserves more space. 

The handbook incorporates an A- 
Z listing of films, documentaries and 
specialist programmes available on 
video cassette; a consumer's guide 
to equipment on sale and a basic 
explanation of the VMS, Betamax 
and other systems; the industry's 
development and potential, 
including the video disc; an analysis 
of the existing legislation, piracy, the 
fight for market control and video's 

video 
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links with organised crime and 
pornography. 

In his introduction Smith, who is 
editor of Video Business and co- 
owner of a video retail shop, reckons 
that "as an industry video software 
will become closer to book 
publishing than the film or record 
industries". 

He asserts that because of the 
limitless range of educational, 
training and How To . . . subjects 
which will become available, "future 
generations, in the home and in the 
classroom, will be brought up on 
video". 

In a section entitled Legal 
Business there is advice which will 
horrify much of the responsible 
video industry in the way that it 
refers to the legality, or not, of 
renting sales-only titles. And in 
comparing unauthorised rental to 
the problem of piracy he states: 
"The feeling among the trade is that 
film and video companies should be 
spending their time trying to stamp 
this out as opposed to clamping 
down on something that is not even 
definitely illegal". 

By the very nature of the business 
the book is already out of date. 

particularly in the software listings, 
and some of the forecasts Smith 
makes in the chapter on the future 
have already fallen by the wayside, 
through no fault of the author. 

He sticks firmly to his premise that 
"it is not a technical book that will 
blind the average consumer with 
unintelligible jargon", and as far as it 
can go, it provides a useful, if not 
entirely,"complete" guide to video. 

The author does little to ease the 
consumer's sense of confusion, 
though, over what machine to buy 
when he is so liberal with the "stars" 
in his quality ratings of hardware, 
and I pity the poor potential VCR 
buyer when he begins to consider 
the seven machines proposed as 
"Best Buy" and the five listed as 
"Recommended". Nevertheless I 
must confess that I would not 
quarrel with his Which ?-sXy\e 
conclusions. 

While £1.99 seems to be the norm 
for a paperback these days, 
publisher Virgin has a bit of a cheek 
to incorporate a 24-page advertising 
supplement and the price does seem 
a little high when considering that 
about 140 of the 206 pages are 
devoted to hardware and software 
listings — particularly when a 
similarly comprehensive listing to 
suit the needs of most consumers 
could be obtained by gathering 
together the catalogues of most 
major suppliers. 

That said, I will certainly keep the 
guide by me for reference. 
• The Complete Video Guide by 
Tim Smith, Virgin Books, €1.95. 
D.D. 

Band makes own video album 
A BAND called The Gas reckons 
to have broken through the video 
cost and price barriers with a video 
version of their latest album made 
for less than £300 and selling for £9 a 
copy. 

A band spokesman explains; "In 
the same way as the independent 
record labels of the mid-Seventies 
blew the lid off established record 
company policy, so, with this 
release, we intend to illustrate that 
video is the medium of the Eighties 
and as such should be, and is, within 
the most limited resources of both 

artist and consumer." 
The costing breakdown reveals 

that the band spent £60 on the hire 
of a colour camera for one week, 
£90 for a U-Matic recorder for one 
week, £16 for 4,000 watts of lighting 
for the same period, two hours of 
editing time at £90 and two U-Matic 
tapes for £20. The grand total, not 
counting duplication costs, is £276. 

The record, Emotional Warfare, is 
on Polydor, while the video version 
is available initially on mail order 
from The Garage, 33 Finck Street, 
London SE1 7EN. 

Video out a month after film 
HOME VIDEO Productions will be releasing the video of Absolution, a thriller 
starring Richard Burton and Billy Connolly, a month after the film's West End 
opening on November 5 — a further indication of the growing trend towards 
simultaneous release of film and video. 

Meanwhile sister company Home Video Merchandisers has withdrawn a title 
from its latest range of feature films "due to alleged piracy". The producer 
asked for the film to be withdrawn until the matter is resolved. The title. Fist Of 
Fear, Touch of Death, will be replaced by adventure film Kashmiri Run' 

RCA steps up 

disc production 
A PRODUCTION goal of 10 
million video discs for 1982 has 
been announced for RCA's 
expanded Indianapolis pressing 
plant by Jay Brandinger, 
SelectaVision vice president and 
general manager, despite some 
consumer and retailer resistance 
to RCA's video disc launch. 

Brandinger claims RCA has 
reached a "major milestone" with 
the recent production and 
shipment of the two millionth 
CED videodisc. Total sales to 
RCA distributors of video disc 
players have reached 107,300. 

News in brief. 
MICHAEL GREEN has been namet 
chief operating office of MCA 
THORN EMI Programme 
International, based in Universa 
City, California. He was previousl" 
senior vice president of prpductiot 
for American Cinema Production 
and has also worked for 1CM, 20tl 
Century-Fox and A B ( 
Entertainment. 
INTERVISION is to handle Ul 
distribution of the Alpha Vide< 
acquisition How To Solve Tlv 
Cube. The 26-minute cassette i 
likely to retail at under £20 and i 
aimed at the Christmas Market. > 
colour catalogue is now availabl 
listing all Intervision and Alph 
Video product. 
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a very special album compiled to coincide with their memorable reunion 

concert of just a few weeks ago. 
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