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Wynd-Up expands into 

home computer range 
RECORD AND video wholesaler Wynd-Up is moving into the 
distribution of home computer software in the aim of 
convincing retail customers of the benefits of broadening 
their product range and cashing in on the computer boom. 

David Crosweller has joined the company as development 
manager, based in London, to put together a starter pack 
made up of 25 software programs for the Sinclair Spectrum 
home computer which is widely acknowledged as the 
market leader. The initial pack comprises programs from 
such software houses as Melbourne House, Ultimate. 
Silversoft, Quicksilva. Computer Rentals and Imagine, and is 
being sold in this month. 

"We are making sure dealers have a range of products that 
will sell and, as their confidence in this new product area 
grows, they can continue to add new products that they 
know will sell," says Crosweller. 

"While they are ordering records or video, it will be so easy 
to order a computer program. They can buy from one source 
and in small quantities, so need never get caught with stock. 
We will also supply dealers with a Spectrum computer at 
£96," he says. 

As part of the launch offer, there will be an 
"exchangeability factor" applying to slow moving stock 
bought in quantity, designed as a further cushion for dealers 
venturing into an unknown product line. 

Crosweller predicts 1 that there will be at least ^m 
Spectrum machines in use by the end of the year. 

Wynd-Up's adoption of this new product line coincides 
with the wholesaler's move into new Manchester premises 
where video, records, accessories and now home computer 
software will all be housed under one roof. 

DEALERS' VIEWS on how 
the proposed law to curb 
video nasties will affect 
their business feature in1 

the second charter issue 
of Video Week — centre 
pages. 

Dealers wishing to receive 
Video Week free of charge 
on a regular basis from the 
first weekly issue of 
September 5 should 
complete the registration 
card in this issue now. 

fET ' ' ' 

m 1, 

i i i i i 

V: 
1 

r)! 

■II- 

i .A 

THE CHAMPAGNE spurts to celebrate RCA's victory in the Music & Video 
Week-sponsored one-day cricket tournament for the Phi! Edmonds benefit 
last week. They beat Virgin and Our Price to meet Chrysalis, who beat EMI 
and Poly Gram, in the final. L to r (standing) Chris Prendergast (who had the 
honour of bowling John Emburey first ball), Wayne Daniel (token 
professional) Dave Lewis (captain) and Ajay Trehan; I to r (falling about) 
Stewart Gray, Matthew Freud and Richard Rout/edge. 

Viroin deal rumoured as Charisma cuts free 

Charisma ends 

links with 

Phpnogram 

Price war: a 

new ally for 

indie dealers 
INDEPENDENT RECORD dealers 
who find themselves in competition 
with price-cutting multiples or a 
chart shop getting preferential 
service now have a new ally in the 
recently-launched trade body, the 
Association Of Independent 
Retailers (AIR). 

The AIR, which represents 
dealers in all trades, has pledged to 
campaign against "the uncontrolled 
exploitation of the buying power of 
the large multiples and the 
discrimination by some suppliers 
against small traders". 
• See full story in Retailing, p26. 

CHARISMA RECORDS is 
ending a 14-year association 
with Phonogram and is 
striking out in a new 
venture that is believed to 
involve Richard Branson's 
Virgin Group. 

Two years ago Charisma was 
at the centre of a furious bidding 
battle as founder and chairman 
Tony Stratton Smith let it be 
known that he as 
"disenchanted" with major 
companies and was looking for 
a buyer for Charisma. 

At that time Branson came close 
to securing the deal, having out-bid 
Chrysalis and RCA, but at the last 
minute Stratton Smith established 
a new understanding with 
Phonogram, and, in return for 
capital investment, signed a 
licensing deal with Phonogram UK 
and Phonogram International. 

In what Stratton Smith now 
describes as a "generous move", 
Phonogram UK and International 
have agreed to early termination of 
their licences — the UK deal had 
another six months to run and the 
International deal was due to end 
in July 1984. 

Phonogram UK will continue to 
service Charisma product until the 
end of August and the company 
will be announcing new distribution 
arrangements for the UK and the 
rest of the world next week. 
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Virgin: new 

label, but 

'no plans' 

to go public 

RICHARD BRANSON'S Virgin 
empire continues to grow — 10 
years after the formation of Virgin 
Records. This week he announces 
the launch of a new label, 10 
Records, at the same time he is 
negotiating with Tony Stratton 
Smith following the departure of 
Charisma from Phonogram (see 
lead story), and the industry is 
again rife with rumours that he is 
planning to go public with a City 
quote for the Virgin Group. 

10 Records, described by 
Branson as a new "record 
company", will be headed by 
Richard Griffiths, who will also 
continue in his present position of 
managing director of Virgin Music. 
First product by as-yet unnamed 
artists is due in mid-September. 

Branson rationalises the decision 
to expand into another label thus; 
"We have recently been faced with 
a choice — should we continue the 
rapid expansion of Virgin Records 
and risk losing part of the essential 
and unique character of the 
company, or should we create a 
totally new company with its own 
identity, repertoire and staff?" 

The new label will be distributed 
through Virgin's deal with EMI and 
sold by the Virgin sales team; all 
other functions will be handled 
separately. 

"Charisma has been with 
Phonogram International for 14 
years and with Phonogram UK for 
eight years," said Stratton Smith. 
"It is rather like losing a parent — 
and like a wise parent, Phonogram 
appreciated it was best all round to 
fall in with my plans for a 
restructuring of Charisma's 
business." 

Underlining the apparently 
amiable way in which the deals are 
being ended, Phonogram UK 
managing director Brian Shepherd 
said he was pleased that "an 
enterprising independent record 
company such as Charisma can 
thrive for eight years in partnership 
with Phonogram and could now be 
in a position to strike out on its 
own in such an Atmosphere of 
mutual friendship and affection". 

Stratton Smith is to once again 
take over as the managing director 
of Charisma, a position he resigned 
in 1977. Former managing director 
Brian Gibbon left the company in 
April. 

"Charisma intends to build 
quickly and profitably on its 
present success," added Stratton 
Smith. "We will invest in product 
rather than services." 

Neither Charisma nor Virgin 
would comment on industry 
speculation that their negotiations 
of two years ago had been 
resumed, but MW understands 
that talks are continuing and that a 
statement will be issued this week. 

LOGO OF Virgin's new label. 

"The two companies will work 
closely but independently alongside 
each other much in the same way 
that Atlantic and Warners operate 
in the US .under the WEA 
umbrella," said Branson. 

Virgin Publishing's A&R manager 
Danny Goodwin moves over to be 
head of A&R for 10 Records and 
Peter Price, formerly Virgin 
Records promotion man and 
subsequently Virgin Music s 
international coordinator becomes 
head of international for the label. 

The A&R policy, of 10 Records is 
described as "wide-ranging — and 
this will be reflected in the diversity 
of its repertoire". 
• Richard Branson told Music & 
Video Week that current industry 
speculation that he plans a City 
debut in the autumn is "totally 
unfounded". 

"Bankers have quoted enormous 
amounts of money that they say I 
could raise, but I have no wish to 
go public, I value my 
independence," he said. 

DEBUT SINGLE; WHEN THE 12th OF NEVER COMES: EMI 5400 
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Heep good 

incentive 

from Bronze 
BRONZE RECORDS is mounting a 
big marketing campaign for the new 
Uriah Heep single, Stay On Top, 
which is released this week (5) 
including a dealer competition 
offering a trip for two to see the 
band in the US. 

Any retailer found playing the 
single when visited by a staff 
member of the Impulse Promotion 
Company will be entered into a 
draw, and the winning dealer and 
companion will be flown by TWA to 
see Heep on their current US tour. 

Stay On Top is taken from the 
band's current album. Head First, 
and includes a previously unreleased 
track. Playing For Time. The first 
10,000 copies of the single will be in 
a gatefold sleeve containing a free 
EP featuring four classic Heep tracks 
from the Seventies. The release will 
be supported by in-store posters, 
window streamers and pop press 
advertising. 
THE CURRENT Freeez top 10 hit, 
IOU on Beggars Banquet, has also 
been released as an Acapella mix on 
12-inch. 
UB40, WHO have just returned from 
a successful US lour, release a new 
single on their DEP International 
label this week. Red Red Wine, 
written and produced by the band, is 
also available in an extended version 
on 12-inch. 
CHOPPER HARRIS have signed to 
Phil Waiman's Utopia label and 
release their first single. Escargot A 
La Bongo, in seven and 12-inch 
formats. The band appear on 
BBCTs Freddie Starr talent 
showcase programme next week, 
and are also doing a radio tour. 
THE NEW Spandau Ballet single. 
Gold, on Chrysalis, is available in 
several different formats including a 
picture disc, and as a 12-inch single, 
featuring a re-mixed extended 
version, backed with a previously 
unavailable live version of 
Foundation, recorded at the group's 
Sadlers Wells Theatre concert. 
THE LATEST signing to Innervision 
Records is Steve Walsh, previously 
a member of Manicured Noise, who 
debuts with Letters Of Love.. 
available in seven and 12-inch 
formats, both coupled with a 
remixed version on the B-side. 
DEPECHE MODE release a 
specially-numbered 12-inch edition 
of their current hit single. Everything 
Counts, on Mute Records. The 
single featured the original seven- 
inch mix of Everything Counts, as 
well as four other of the band's best- 
known songs recorded live. 
EUROVISION GROUP Sweet 
Dreams have their second single 
released by Arista under the new 
name of Dreams; 17 Electric (Look 
Out) has been remixed by Tony 
Visconti, is available in seven and 
12-inch formats, and co-incides with 
several TV appearances, and a 
regional promo tour. 
DAVID ESSEX'S latest single for 
Mercury is taken from the 
forthcoming musical. Mutiny On 
The Bounty, in which he will be 
starring as Fletcher Christian, 
alongside Frank Finley. Tahiti has 
been arranged by John Cameron 
and produced by Mike Bait, and is 
available in a picture bag. 
MADNESS HAVE a new single — 
their 16th — out on Stiff next week, 
Wings Of A Dove has again been 
produced by Langer/Winstanley, 
the team responsible for all their hits 
to date and the single is available in 
seven-inch, extended 12-inch, and 
as a limited-edition picture disc. 
PEACH RIVER Records, distibuted 
by PRT, releases the Julie 
Andrews/Johnny Cash duet, Love 
Me Tender, taken from Andrews' 
recent country album of the same 
name. Picture-bagged. 
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BIRMINGHAM BAND Cutting Edge have signed to MCA Records for o long- 
term worldwide deal and debut with a single. Lonesome Cowboy, produced 
by Peter Collins. IL to rl: Charlie Eyre lABRI, Ian Nicol, Andrew Williams, 
Stuart Watson IMCA MD), Matthew Netmes, David Pick llawyerl, Andy 
Ritchie, Morris O'Reilly Imanagerl. Jon Bates and Christopher Ross tco- 
manager). 

Upturn ahead 

says survey 

THE RECORD industry can look 
forward to the 1983 Christmas 
season being "a good deal better as 
a selling period than for several 
years", according to the latest 
survey of leisure markets in the 
quarterly Leisure Forecasts' 
bulletin. 

While acknowledging that there 
has been no evidence of any very 
substantial pick up in business so far 
this year, the survey says that total 
spending on audio software is now a 
little higher in real terms than in the 
first half of 1982. 

This recovery should gather pace 
through the year, says Leisure 
Forecasts, but its long-term 
predictions are still muted. 

"Although conditions in the audio 
software market are now reviving 

after the recession of the past few 
years, the extent of the upturn will 
be relatively modest, well below 
gains made in the 1977/78 disco 
boom." says the report. 

Leisure Forecsts suggested that, 
"if things go right for the UK 
economy under the new 
Conservative Government", leisure 
spending overall could rise steadily 
by some five per cent (in real terms) 
through to 1987. But on the other 
hand, the analysts only give this a 30 
per cent chance of occurring. 

It also sees the number of 
households with video machines 
rising from the present 25 per cent to 
over 50 per cent by 1988. 
* Published by Leisure Consultants 
(Tel Sudbury 75777), price €150. 

Phillips launches Papa 

publishing venture 

PETER PHILLIPS, who quit as 
managing director of ATV Music a 
year ago, has set up his own 
publishing company. Papa Music, 
which he describes as "a small but 
select company for writers". 

Philips told MW: "I want to 
devote my time to songs I really 
believe in and although we are a 
small unit, we have excellent 
facilities. I have also acquired the 
worldwide rights to the International 
Sound Effects Library and will, be 
looking for international 

Red Bus deal 
PRODUCER Joe Glassman, who 
has worked with Push, The Techno 
Twins and Patrick Juvet, has been 
signed to a producer's contract by 
Red Bus Music. Immediate projects 
for Glassman include albums with 
The Technos and new Red Bus 
signing. Us, and a single for Neil 
Lockwood, 

Target aims for top 
PRINCE LINCOLN and The Royal 
Rasses have been signed by Target 
Records, which will release an LP 
entitled Roots Man Reggae next 
month. A Target spokesman said 
that Lincoln is tipped in some 
quarters as successor to the musical 
mantle of Bob Marley. 

Two other recent Target 
acquisitions for the UK are The 
Twinkle Brothers, and Cashmere, 
who record for Phillyworld Records 
in the US, 

American 

Commentary 

Call for copyright revision 

From IRA MAYER 
NEW YORK: The need for a rethink of US copyright law to 
reflect the changing nature of intellectual property in t e curren 
high technology environment was the overriding theme o >0/o 

days of hearings in Washington DC. To emphasise the need tor 
revision, it's worth noting that the original 1909 statutes were 
revised for the first time in 1976. 

Loss of "the ability to exercise control" over software, ranging 
from that for computers to home video and audio, was the 
concern voiced repeatedly as a House of Representatives su 
committee chaired by Robert Kastenmaier attempted to resolve 
the question of whether copyright law should respond to or 
anticipate technological change. 

The only consensus reached was that any reworking of the 
copyright laws (the last took 15 years) should be general enough 
to allow for great flexibility "and at the same time protect the 
creative community from being picked to death by schools of 
piranhas", as Kentucky's Romano Mazzoli expressed it. 
□ □ □ 
THE HEADLINES dwelled on weather and hoodlums, but it 
should be duly noted that Diana Ross surmounted both to bring 
what she termed a lifetime dream to reality. With Paramount 
Home Video as the primary underwriter, Ross gave a free 
concert in Central Park. Video cassette and disc release of the 
concert could come about while Ross is still on tour. 

The singer stayed on stage long after a severe thunderstorm 
should have caused her departure for safety reasons. Indeed, the 
broadcast was cut off, cameras were covered, the orchestra and 
singers were dismissed, but Ross carried on in the midst of the 
deluge, singing over a track and trying to maintain calm among 
concertgoers attempting to leave the park. 

She returned the following night, despite widespread violence 
at the conclusion of the first show. Blue skies and a reported 
350,000 fans turned out for the second evening, which was still 
marred by continuing scuffles in the audience and attacks on 
fans as they departed after the show. 

Still, Ross was in absolutely top form for the first six numbers, 
though her subsequent efforts at spontaneity and a tendency to 
drag songs out undermined her total impact. With the harder 
dance/rock edge of her newer material and the bouncing 
rhythms of her Supremes hits, neither torrential rain nor roving 
bands of young thugs could stop her. In terms of 
professionalism under great stress, it was a bravura 
performance. 
□ □ □ 
AMONG THE very few beneficiaries of the recent changes in 
distribution alignments. Jem, which began primarily as an 
importer, and subsequently took on small US rock speciality 
labels, has picked up most of the accounts previously serviced 
by Motown's open-and-shut West Coast Together Distributors 
operation. 

Together was the label's quick response to Pickwick's 
withdrawal from the market. Similarly, Alpha, a mainstay indie 
and rack Jobber based in New York, is setting up a cross-country 
network which is intended to provide national distribution, 
sales, marketing and collection for small indie labels. 

representation." 
The International Sound Effects 

Library consists of 50 albums with 
an average of 20 minutes effects per 
side. The complete library costs 
£500, after which there are no 
further copyright fees. 

"Acquiring the rights has taken 
some time but I am convinced that 
there is a need for a library which is 
as comprehensive as this," said 
Phillips, "and has been put together 
by professionals, for professionals." 

Phillips is running his company 
assisted by his son, Nicholas, and is 
based at 3 Chalcot Studios, Berkley 
Grove, London NW1 8XY (Tel: 01- 
586 9578; Telex 263192). 

Glitter Band victory 
THE GLITTER BAND, Gary Glitter's 
backing group, won a High Court 
temporary order last week against a 
band which has been using the same 
name. An injunction was granted to 
five members of the Glitter Band led 

-by Gerald Shephard preventing 
^)john Robert Rossall ("JR") from 
f using the name Glitter Band or any 
1 name ■ incorporating the word 

"glitter" for any performances of 
any other group. 

The order will remain in force until 
the band's pending action against 
Rossall and his managers, Sphinx 
Management &■ Entertainmenl 
Agency. Gary Glitter in a sworn 
statement said the plaintiffs were 
the only group entitled to use the 
name and that he had no connection 
with John Rossall's group. 
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Plant problems dog CD progress 

FIVE MONTHS after the launch 
of the compact disc in the UK, 
consumer acceptance is being 
likened to the video market of 
three years ago with record 
companies finding it difficult to 
keep pace with demand — but 
at the same time, the develop- 
ment of CD has been seriously 
hampered by stock problems. 

With the exception of 
PolyGram — which owns the 
Hanover plant providing 
Europe's single source of supply 
— most of the companies which 
have adopted the CD system 
continue to complain of delays 
in securing pressing capacity. 

And RCA's special projects 
manager, Brian Atkins, told Music & 
Video Week: "I don't know how the 
market is going to cope in the pre- 
Christmas period." 

Apart from RCA. manufacturing 
problems have also dogged the CD 
plans of Arista/Ariola, Chrysalis, 
Virgin, and CBS {which imports 
from Japan). 

EMI, which had announced a July 
launch date, has now put back its 
first releases to November, "or at 
the latest in early 1984". WEA's CD 
debut was twice postponed and it 
eventually released eight titles at the 
end of June. 

PolyGram admits it has 
experienced its own stock problems, 
but says that it is now "in a strong 
position" with orders being fulfilled 
from Hanover twice-weekly. 

The initial sale-or-exchange 
period decreed by PolyGram has 
ended and all future supplies to 
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"This has not been a three-day wonder. 
Almost all the shops which started with 
the scheme have found it a good invest- 
ment" — PolyGram's Clive Swan. 
retailers will be firm sales, but 
Clive Swan reports that there was 
only a very low take-up of the 
exchange facility. 

"It has been firm sale in most 
shops from the beginning," he said, 
"and we also note that everyone has 
managed to turn over their stock at 
least once, and in the case of some 
titles, several times." 

PolyGram's sales pattern has 
shown classical accounting for 
around 65 per cent of sales, but pop 
is gaining ground and the biggest 
seller has been Dire Straits' Love 
Over Gold at over 2,000 units. The 

best selling classical disc has been 
Vivaldi's Four Seasons at around 
1,300 units. 

Swan is planning further in-store 
promotion in the autumn when the 
hardware manufacturers are 
expected to step up their marketing 
campaigns as the supply of players 
improves. 

This is the latest position at other 
CD companies: 
• CBS: The initial release of 30 pop 
and classicial titles was "well 
received," says senior director 
Tony Woolcott, and two further 
batches will follow before the end 

D/RE STRAITS: their Love Over 
Gold has been PolyGram's best- 
selling CD at 2,000 units. 

of the year. "Supply is the main 
obstacle to overcome," adds 
Woolcott. 
• EMI: Helmut Fest, director of A & 
R and marketing for Europe, has 
selected 10 classical and 10 pop 
titles for the first release which will 
be "as soon as they are available — 
November or early 1984". 
• ARISTA/ARIOLA: First releases 
of six titles due September including 
one specially digitally recorded by "a 
big act". Special projects manager 
Dave Adams says; "Manufacturing 
problems have made us late into the 
market." 

• CHRYSALIS: Second batch due 
as soon as stock is available and will 
include Spandau Ballet's True. 
"Demand for product has exceeded 
our expectation," says PR head 
Chris Poole. "We would have 
released more back catalogue in CD 
if it wasn't for manufacturing 
problems." 
• VIRGIN: Demand exceeded 
supply of the initial release, said a 
spokesman, but the second batch, 
due in May, is now expected in 
August because of supply delays. 
New titles will include Phil Collins' 
Hello I Must Be Goingl and Heaven 
17's Luxury Gap. 
• WEA: Launched June 24 and 
"was very well received" with sales 
running at about 400 per title, it is 
claimed. Next release, due this 
month, includes Fleetwood Mac, 
Eric Clapton and Led Zeppelin, with 
a further release this autumn. 
• RCA: Initial launch of eight 
classical titles was "extremely 
successful" according to Brian 
Atkins, who points out that all of 
RCA's CD product has been digitally 
recorded and mastered. Two pop 
CD albums are due this month and 
further pop and classical releases in 
the autumn. 
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Music cable coup 

THE YORKSHIRE Television/Tony Hemmings 
MusicVision cable company has been selected by 
Rediffusion to provide a popular music channel for 
its cable TV operation starting next January. 

Competition for the deal had been close fought 
between MusicVision. Cable Music (the Richard 
Branson/Nik Powell company) and the Thorn 
EMI/MTV venture. 

Coincidentally, MusicVision has revealed plans for its 
first programme schedule — six-and-a-half hours in 
stereo including a top 40 segment updated on 

^Musical 

M Chairs 

FORMER MIDDLEWEIGHT champion Terry Dowries lleftl brought together 
the other past and present fighters in this picture to make a record in aid of the 
Variety Club sunshine coach charity - Watch It /Do Me A Favourl by The 
Boxers on Gipsy Records. Rak Publishing's Brenda Booker lleftl 
commissioned her writers to provide the song, and Gipsy's Ann Kelly 
Irightl recorded it and arranged an autographed picture bag with the seven- 
inch single and a red vinyl version in the shape of a boxing glove. 

Skratch label 

first releases 

in chart action 
SMP RECORDS, the "golden 
oldies" label launched by Skratch 
Records and distributed by PRT, has 
chalked-up hit singles with its first 
two releases — Jackie Wilson's I 
Get The Sweetest Feeling and the 
Chi-Lites' Have You Seen Her? 

Label manager Anne Plaxton said: 
"They've been Northern Soul 
favourites for several years, but this 
time round both singles are picking 
up strong sales in the South as well, 
mainly through disco exposure and 
airplay." 

n 
A NEW international music press 
and promotion consultancy 
company, Signals Unlimited, has 
been set up by former record 
company PR women Barbara 
Salisbury and Christine Gorman in 
association with Kaz Utsunomiya 
who is a consultant to the Japanese 
music market, looking after artists 
signed to Watanabe Music 
Publishing and Yoroshita Music. 
The company will cater for press and 
promotion activities in the UK and 
throughout Europe and the Far East. 
It is based at 17 Gosfield Street, 
London W1 (Tel 01-631 5221) . . . 
Paul Rump has joined the Dick 
James Organisation responsible for 
assisting product acquisition for 
both publishing and records. Rump 
was previously with WEA's A&R 
department and was singles buyer at 
Virgin, Marble Arch . . . Susan 
Smith from RCA to Towerbell 
Records as financial controller . . . 
Fiona Grimshaw from Stiff 
Records press office to CBS 
Records fyess office . . , US-born 
journalist Paul Mungo is to handle 
the IFPI's press activities, reporting 
to Trevor Pearcy. 

Wednesday night or Thursday, prior to Top Of The Pops. 
Programming will also include Up Front (for young 

fans), Hot Sauce (for the older market) and Roadies (a 
one-hour request show). 

The channel will be advertiser-supported and will be 
offered to all existing and new franchise cable companies 
to be appointed in November. 

Musicvision has pledged to pay for use of all promotion 
video clips and Tony Hemmings says: "Video clips are 
highly creative, expensive productions which, though the 
promotional value on television is unquestionable, are 
entertainment in their own right." 

Block gets 

night club 

booking deal 
TOP CONCERT promoter Derek 
Block has been appointed sole 
booker by First Leisure Corporation 
for its two major night clubs, the 
Night Out theatre-restaurant in 
Birmingham and Baileys Of 
Watford. 

FLC's divisional managing 
director John Conlan said the deal 
was an attempt to get away from the 
traditional "scampi and chips" 
nightclub image. "We're entering a 
new era of live music in the UK. In 
the past a lot of pop acts have been 
reluctant to play night clubs because 
of the traditional cabaret image. 
We prefer to think of the Night Out 
and Baileys as being top-class 
music venues rather than cabaret 
nightspots," he said. 

Block said: "Many pop artists 
have been unsure about appearing 
in night clubs, but the live music 
scene is a shrinking marketplace and 
attitudes have changed. I'd like to 
see acts like Shalamar and Kid 
Creole appearing at Night Out and 
Baileys. 

"We have a shopping list of acts 
we'd like. The facilities and stage 
presentation at the two clubs equal 
anything to be found in theatres and 
concert halls". 

Ongakusha 
LAWYERS ACTING on behalf of 
Japanese promoters Ongakusha 
have retracted part of their 
statement published in MW (July 
23). They wish to make it clear that 
the Court Appeal upheld exclusive 
negotiating rights given to Clubtwo 
Ltd by Ongakusha under a contract 
dated January 26 1979. 

MCPS bans 
THE MCPS has imposed bans on 
the import of: They Are Lawyers In 
Love by Jackson Browne (US 
Asylum 60268, at the request of 
Warner Bros Music), and This Is Not 
A Love Song by Blue Water (Public 
Image YW 7406AX), manufactured 
in Japan by Nippon Columbia and 
barred at the request of Virgin 
Music. 
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EMI starts two-for-one series 
EMI RECORDS is launching a series of two-for-the-price-of-one albums, 
featuring catalogue material from the Sixties and Seventies. Two single 
albums in their original covers will be put together as a double album package, 
and sell for the price of one. 

The first four releases are Cliff Richard's When In Rome and When In Spain 
(EDP 1546303), The Sound Of The Shadows and Dance With The Shadows 
(EDP 1546323), Helen Shapiro's Tops With Me and Helen Hits Out (EDP 
1546343), and Manfred Mann's Mann Made and The Five Faces of Manfred 
Mann (EDP 1546363). Future releases will include albums from Cockney 
Rebel and Be-Bop Deluxe. 

Same-name 45s cause confusion 
FOUR SINGLES distributed by PolyGram are confusing both dealers and 
consumers alike. Level 42 already have a top 50 hit with The Sun Goes 
Down (subtitled Living It Up) on Polydor, and Vertigo also has a chart con- 
tender with Thin Lizzy's new singffe — also entitled The Sun Goes Down. 

Two other singles with similar titles are currently in the top 50: The 
Thompson Twins' Watching on Arista, and David Grant's Watching You, 
Watching Me on Chrysalis. The confusion grows with the 12-inch version of 
the Thompson Twins' single which is titled: Watching (You Watching Me). 

Dutch arrest 
AMSTERDAM; A man has been 
arrested on suspicion of involvement 
in offences related to the recent 
seizure of an estimated £1.3m of 
Motown product on the Dutch- 
Belgian border (MW July 16), 
described as "over-pressings" of 
current and back catalogue, 
originating in Spain. No details of 
the man's identity have been 
disclosed. 

Trading hours 
THE GOVERNMENT is setting up a 
committee of enquiry on shop 
trading hours. Home Secretary Leon 
Brittan said; "There is widespread 

agreement that the restrictions on 
trading during the week and on 
Sundays are in need of reform, but 
there are strong and conflicting 
opinions as to the way in which this 
should be achieved." 

Giilan releases 
VIRGIN RECORDS is to release a 
double-album of previously unissued 
Ian Giilan Band material next week 
(8). Live At The Budokan (Volumes 
1 and 2) was recorded in September 
1977 and includes new versions of 
the Deep Purple classics, Child In 
Time, Smoke On The Water and 
Woman From Tokyo. Giilan is 
currently the frontman with Black 
Sabbath. 

A LETTER to Home Video Holdings shareholders reveals 
that chairman Jack Gill is making a personal gesture by 
waiving any fees due to him in excess of £5,000 to assist 
the company during the coming financial period ; Gill also 
reveals that HVH now has a "revolving fund of £300,000" 
for the purchase of new film titles, and that a rights issue in 
September is expected to raise a further £400,000 . . . 
Prophetic quote by Tony Stratton Smith, November, 1980: 
"I feel that the aims of the independents and the majors are 
ultimately incompatible" . . • Speculation that K-tel is 
contemplating scaling down its record operations, partially 
prompted by the departure of PR Ian Summers and 
marketing manager David Smith firmly refuted by new UK 
MD Peter Morris who said: "Records are the bedrock of 
K-tel. We're heavily committed to a release schedule of 
compilations and our own material" . . . incidentally. 
Smith, who says he left K-tel because of "irreconcilable 
differences of opinion", is anxious to continue a career in 
TV record marketing and can be contacted on 0276-74905 
. . . Well-deserved promotion for Bernie Kilmartin who 
steps up to become Chrysalis' director of publicity and artist 
relations In the wake of Chris Poole who departs for a new 

\ business venture . . . RCA's PR head Richard Routledge 
has quit to spend more time at his guest house on riot-torn 
Sri Lanka — not the ideal time to make a move there. 

NO SOONER was WEA's Bruce Lundvall quoted in Dooley 
saying he's looking for "cutting edge music" (July 16), than 
MCA UK announce the signing of Birmingham band. 
Cutting Edge . . . Beeb Records' A & R manager Mike 
Harding has landed John Billingham's old job as manager 
of the BBC international recordings unit . . . Larry Yaskiel 
back seeking artists and producers and a possible link with 
a record company or leisure group — call him on 01-202 
3494 . . . Bob Halfin has retired from Campbell Connelly 
after 14 Yz years but is operating his own consultancy 
business on 01-437 3015 . . . meanwhile Roy Judd, former 
EMI Music Publishing personnel officer, has moved to the 
up-for-sale CC which still awaits to hear its fate ... In the 
BBC Publications Green Goddess exercise book there's a 
section headed "Improve your bustline" — on the trendier 
BBC Records LP version it's re-titled "Boobs, chests and 
underarms" . . . Frank Fenter, a former UK Atlantic 
Records general manager, has died in the US where he was 
executive vice president of Capricorn Records . . , Former 
Prime Minister James Callaghan MP presented 51 awards 
at the recent annual MTA Record Awards Dinner . . . 
Richard Branson's new "record company", 10 Records, 
being run by people from Virgin Publishing, has a familiar 
ring to it — wasn't there once a similar operation called 
DinDisc? 

ffflliMiiil 
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QBS sales boosted by 

12-inch hit-package flips 

By BARRY LAZELL 
A BANNER week for CBS 
with Herbie Hancock, KC, the 
Manhattans and the O'Jays 
setting the top 20 alight on 
the disco/dance chart. 

It would be interesting to find 
out just how much of a sales 
boost is being given to the 
current breed of CBS 12-inchers 
by the policy inaugurated on the 
Isley Brothers' Between The 
Sheets — using a multi-track flip- 
side of proven classics. 

The Hancock flip has both You 
Bet Your Love and I Thought It 
Was You. while the O'Jays offer a 
remix of the classic Love Train as 
one of their flip titles, and the 
Manhattans disc lines up Kiss 
And Say Goodbye, Hurt, and 
Shining Star. 

DJs may well be finding these 
useful, since they get some very 
usable oldies without the need 
for extra records. But it is the 
punter who is gaining the real 
value-for-money benefit getting a 
mini-Greatest Hit album for the 
price of a 12-incher. 

In the battle for cash across 
today's record counters, such 
practical marketing is bound to 
reap rewards. SMP Records' 
multi-hit-track Chi-Lites and 
Jackie Wilson 12-inch discs use 
the same approach, and it is no 
surprise to see them moving 
healthily too. 

Disco 

commentary 

On the album front Street 
Sounds Edition 5 is almost with 
us, and it seems likely to outdo 
the excellent chart performance 
of the previous volume, if only by 
virtue of the fact that it includes 
both the biggest dance successes 
of the past month, IOU by Freeez, 
and the Funk Master's It's Over, 
plus three other top 10 hits by 
Oliver Cheatham, La Famille and 
Terri Wells, 

The new Street Sounds also 
carries a track which has not yet 
charted as a single, because it has 
only just moved onto official 
release after tremendous special- 
ist radio airplay as an album track 
and white label. Moreover, it will 
probably raise a few eyebrows 
when (as seems likely) it debuts in 
the 50 next week — for the artist 
is Kenny Lynch! 

The track in question. Half The 
Day's Gone And We Haven't 
Earned A Penny, is a seven- 
minute dance remix of a song on 
Lynch's current album, which 
caught the ear of several influ- 
ential specialist DJs like Greg 
Edwards of Capital Radio, who 
have been providing steady 
exposure. It is now generally 

available on the Satril label (via 
Spartan); 12-inch catalogue 
number 12SAT 509. Kenny was 
last in the charts in 1965, and 
probably nobody will be more 
surprised than he to find himself 
back. 

As Club House's Steely 
Dan/Michael Jackson medley 
steams as predicted towards 
chart tops, import copies are just 
starting to reach London from 
New York of two or three varia- 
tions on the mixture by US 
producers — including a straight 
"answer disc" to Club House. 

More details next week when 
these records are more widely 
available as imports. It does look 
as if the predicted plague of 
imitations is off and running, but 
there could be some interesting 
ideas tossed around in this area. 

Finally, the records just outside 
the top 50 this week with 
increasing sales are apart from 
Kenny Lynch, Gonna Groove 
Tonight by the Biz (Midas); Roy 
Ayers with Silver Vibrations (Uno 
Melodic); Julie Roberts and Fool 
For You (Bluebird); the Boys Town 
Gang's I Just Can't Help 
Believing (ERC); Stone Love From 
Kashif (Arista); Hamilton 
Bohannon's Let's Start The 
Dance III (Compleat); and not far 
behind it, the same artist's Let's 
Start To Dance Again (London). 

(The European Chart) 

Countries 

6 
7 
8 
9 

10 
11 
12 
13 
14 
15 

7 
4 

11 
14 
16 

8 
13 
15 

9 
10 

19 NEW 
17 18 
18 
19 
20 
21 
22 
23 
24 
25 
26 

NEW 
12 
20 
21 
24 
25 
26 
27 
19 

27 23 
28 NEW 
19 
30 

17 
28 

MOONLIGHT SHADOW, 
Mike Oldfield 
BABY JANE. Rod Stewart 
JULIET. Robin Gibb 
The Police^™ ^ ^ A/B,D/F,SP/SW/WG 

D/SW/UK/WG 
CODO. Tauchon & Prokopetz A/D/SW 
CHINA GIRL. David Bowie A/B/D/SW/WG 
STAR SISTERS. Stars On 45 
AFRICA VOODOO MASTER, Rose Laurens 
BLUE MONDAY, New Order 
LET'S DANCE. David Bowie 
WANNA BE STARTIN' SOMETHIN'. 
Michael Jackson 
BEAT IT. Michael Jackson 
ROCK 'N' ROLL IS KING. ELO 
TOTAL ECLIPSE OF THE HEART. 
Bonnie Tyler 
IOU, Freeez 
L'lTALIANO. Toto Cutugno 
DIE WUSTE LEBT, Peter Schilling 
MANUEL GOODBYE. Audrey Landers 
BARCO A VENUS. Mecano 
SPIAGGE. Renato Zero 
BILLIE JEAN, Michael Jackson 
TOO SHY, Kajagoogoo 
WHEREVER I LAY MY HAT (THAT'S MY HOME). 
Paul Young 
MEDITERRANEENNE, Herv6 Vilard 
SWEET DREAMS (ARE MADE OF THIS). 
Eurythmics 
BAD BOYS. Wham 
I'M STILL STANDING. Elton John 
COMMENT CA VA. The Shorts 
CHURCH OF THE POISON MIND. 
Culture Club 

AyB/D/F/N/SP/SW/U K/WG 
A/B/D/F/SW/UK/WG 

A/D/I/SW/WG 

B/N 
A/D/SW 

A/B/D/SW 
F/I/SP 

B/N 
A/F 

A/BANG 
F/SW/WG 

N/UK 
B/F 

A/D/SW 
B/N 
SP 

I 
MSP 

F 
UK 

F 
A/D 

D/SW 
B/N 

D/SW 
F/WG 

Key: A — Austria; B — Belgium; D — Denmark; F — France; I — Italy; N — 
Netherlands; SP - Spain; SW - Switzerland; UK - United Kingdom; WG — West Germany. 

Compiled from W national charts by Tros-Radio, HUversum. 

The packaging should 

always be as impressive as the idea. 

Tinsley-Robor wouldliKe to congratulate 
Phillips on the launch of the new compact 
disc. 

We'd also like to point out a few little ideas 
of our own. 

We've spent considerahle time 
researching plastic cases and card packages 
specifically with the compact disc in mind. 

Our versions will be easy to transport 
whilst retaining space for high impact 
graphics and complying with retailers' 
existing racking. 

The plastic case will be considerably 
cheaper to manufacture than the official 
version and the card packages (in 5','7" and 
12" sizes) relate approximately to standard 
sleeve prices. 

m 

Artists 
like the graphic potential. 
Record Companies 
like the reduced costs. 

:[! Diatrlbntors 
like the handling ability: 
Dealers 
like not having to re-rack. 
The Public 
like the in-car convenience. 

For farther details call 01-278 2726 
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Cut-price catalogue 

venture from Neon 

RON GALE aims to set a new 
standard of low pricing with his 
budget label venture Neon Video, 
offering a catalogue of 50 titles at a 
trade price of only £9.99. 

The former Videoform sales and 
marketing director is making the 
titles available from this month in 
packs of 100 tapes and the £9.99 
per tape offer is limited to 1,000 
dealers. 

The product range covers, 
westerns, comedies, thrillers and 
children's product and Neon 

represents "the first true budget 
label," says Gale. 

"Too many companies are 
offering product to the trade at £14 
to £20 and calling it budget, but 
that is mid-price. 

"Real budget titles must be 
offered to the trade for under £10. 
That enables the dealer to either 
sell it on to a customer at a 
realistic sale price, or put it under 
his normal racking and recoup his 
investment in less than 10 rentals 
of each film." 

Gale reckons that following the 
establishment of £9.99 as the real 
price point for budget product, 
other companies will have to 
reassess their own pricing 
structures. 

In spite of the low price tags of 
each cassette. Gale says that 
quality standards will be maintained 
for packaging and promotional 
material. 

Neon Video is based at 90 
Regent Street, London W1R SPA 
(Tel: 01-734 6080). 

Priority control 
THE GOVERNMENT must give 
priority to the introduction of a 
new Copyright Act to prevent the 
cable and satellite TV industries 
being "ripped off" in the way the 
video industry has been. 

Graham Wadsworth, chief 
executive of the Video Copyright 
Protection Society (VCPS), told a 
meeting of the VTA in London it 
was 10 years since the Department 
of Trade set up a committee to 
consider changes in the copyright 
laws. 

The results so far are just two 
Copyright (Amendment) Acts, each 
of them a Private Member's Bill. 

Wadsworth said the lack of 
proper legislative control means the 
video industry has suffered from 
thieves stealing other people's 

work and dishonest traders forcing 
honest traders out of business. 

But the VCPS is hopeful that the 
1983 Copyright (Amendment) Act, 
with its "search and seize" 
provisions and increased penalties 
for those breaking the new law will 
have an effect. It has already 
contributed to a change of attitude 
and climate in the industry. 

Call to arms 
THE TIME has come for legitimate 
video retailers to kill off the illegal 
operators with the help of the new 
Copyright (Amendment) Act. 

The call to arms came from 
Video Trade Association chief field 
executive Colin Antrobus when he 
addressed a meeting of the 
association in London. 

He urged legitimate dealers to 
get evidence of those contravening 

the law and use that evidence 
against them. There should be 
liaison with police, trading 
standards officers, the Federation 
Against Copyright Theft and the 
VTA. 

Antrobus said professionalism in 
all areas was the keystone to 
ensuring dealers are legal, stay 
legal and stave off the copyright 
thieves. That professionalism 
should also be demanded from 
wholesalers and their sales 
representatives. 

"The excuse 'I just did not 
know' no longer has any credibility 
when it comes to dealers and 
illegal tapes," said Antrobus. 

VTA chairman Derek Mann told 
dealers the association does not 
think licensing of video shops is 
the answer to containing piracy or 
limiting the number of outlets. 

Edited 
by 
NIGEL HUNTER 

GEMA jumps 

the gun 

on rates 

THE LATEST development in 
the dispute between the IFPI 
and BIEM on mechanical 
royalty rates has occurred in 
Germany, where the German 
copyright society GEMA has 
published its rate schedule 
and taken the German 
national IFPI group to 
arbitration, 

GEMA is demanding a 10 
per cent mechanical royalty 
based on wholesale price 
without discounts or 
adjustments. The German 
record companies wish to pay 
GEMA at last year's rate, 
which uses a lower, more 
complicated basis for the 
tariff. The IFPI is now filing 
counter-arguments with the 
German Patent Office's 
arbitration board. 

IFPI director general Ian 
Thomas said he regarded the 
GEMA move as "unhelpful". 
He added that the IFPI is 
requesting a meeting with the 
EEC commission, following 
the latter's intervention in the 
dispute alleging possible 
infringement of the Rome 
Convention regarding sub- 
publishing practices in EEC 
countries. 

"We have written to the 
EEC commission requesting a 
meeting for clarification," said 
Thomas, "but with the holiday 
season, that won't happen 
before September." 

Stiffly informal 

STIFF MUSIC has been in action since the beginning of May as a 
music publishing adjunct to Stiff Records but, as Roger Bannister 
emphasised, not directly linked. 

Bannister ("the professional manager if we had titles") was a part-owner of 
Dingwalls for eight years, and has also been active in artist management and 
agency. "Dave Robinson thought it would be nice to have closer contact with 
publishing where Stiff is concerned," he said. "This is entirely separate to 
Street Music, for which Dave is in partnership with Zomba and which is 
continuing as before." 

Stiff Music is, like all good publishers, seeking good new writing talent. If 
those concerned are also performers and free in terms of a recording contract, 
then so much the better. Such availability is not necessary to be offered a Stiff 
Music deal. "We're looking for strong songs. If a song is strong, you can treat 
it in all kinds of ways with differing acts." 

Bannister, who is assisted by Clare Baker (formerly with Andrew Heath's 
publishing company) on administration, is keen on getting out of the 
metropolis in his quest for new talent. He operates by organising advance 
publicity in the areas-which he visits to obtain tapes for preliminary hearing, 
and then makes p'ersonal contact with the promising ones. 

"We've signed two acts so far. They are The Jump Squad, which will be 
recording for another label, and singer/songwriter Gareth Mills, who is an ex- 
music teacher with a wide scope of material with an MOR tinge." 

Stiff Music is based, not unnaturally, at Stiff Records' new location in 
Camden Town, formerly occupied by GTO Records & Films. Although there is 
much knocking down of walls at present, Bannister believes it is a good 
address and atmosphere, and more amenable for young artists and bands, 
who may easily be overawed by the lushly carpeted warrens of the big record 
companies and publishers in the West End. 

Bannister's background at Dingwalls and in management and agency has 
given him a sympathetic rapport for new talent, which goes beyond wanting 
them to feel free to drop in at Stiff Music when they feel like it and to be 
comfortable in the office surroundings. "If we sign someone for publishing, 
we're also keen to match them with the best label for what they do. ^ind the 
right company and help see that they get the right kind of deal." 

Zomba signs Hanoi Rocks 
NEW SIGNINGS by Zomba Music 
Publishers include Hanoi Rocks, a 
hard rock band which has also just 
done a major deal with CBS 
Records; Peter Coyle of The Lotus 
Eaters, whose Arista debut single is 
The First Picture Of You; The 
Comsat Angels, recently also signed 

to Jive Records and recording their 
debut album for the label with Mike 
Hewlett at Battery Studios, and The 
Group, who have just completed 
their debut single for Jive entitled 
Technology, produced by Thomas 
Dolby and Mike Hedges. 

hot 

MEZZOFORTE GARDEN PARTY 
LEVEL 42-CHINESE WAY 

RODNEY FRANKUN THE GROOVE 
STANLEY CLARKE 
TOGETHER AGAIN 

jazzy 

WEATHER REPORT BIRDLAND 
ASYMUTH-JAZZ CARNIVAL 

GEORGE DUKE 
BRA2IUAN LOVE AFFAIR 

LONNIELISTON SMITH 
SPACE PRINCESS 

SPYRO GYRA MORNI 
SHAKATAKIN 

BOBBY M LE 

funky 

FUNKIN FOR 
BROTHERS JOHNSO 

I THOUGHT IT 
QUINCY 

MEZZOFORTE 

18 JAZZ FUNK GREATS 

AND NATIONAL 
TV ADVERTISING 

AND EXTENSIVE 
RADIO CAMPAIGN 

AND MUSIC PRESS AOS 
DON'T MISS OUT 

ORDER THROUGH YOUR 
USUAL WHOLESALER 

OR DIRECT ON 01-992-8000 

CiKtel 
RECORD NE 1231 CflSSETTE CE 2231 
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AIRPLAY ACTION 

Records appearing on 
Airplay Action pages 
for first time. 

TOP BREAKERS (see opposite page for details) 
THE STYLE COUNCIL-27 stations; JOHN MILES—24; TOTO-18; 
THIN LIZZY—15 
OTHERS: 
BRUCE FOXTON —Freak—Arista BFOX 1 (FJ A Luxembourg, Victory. BRMB, Aire, 
Clyde. Forth. NorthSound B Devon Air. Plymouth. Wiltshire, lees. Clyde, CBC. 
Downtown. 
BOB SEGER AND THE SILVER BULLET BAND—Roll AwaY-cJPil°' A 2CR Downtown B Radio 210. Severn, Wiltshire, .Hereward, Beacon, Hallam, 
Clyde. Forth, NorthSound. West Sound. CBC * Trent-Hirpick. 
RICKIE LEE JONES—Under The Boardwalk—Warner Brothers W 9559 (W) A 
Victory BRMB, Centre. Mercia. Moray Firth B BBC Radio London Radio 210. 
Wiltshire, Aire, Forth * Capital - Climber, Beacon - Featured Single, CBC-Hnpick. 
COCONUTS-Ticket To The Tropics-EMI America EA159 (El A Metro. BBC 
Ulster B BBC Radio London, Chiltern, Aire, Pennine, Piccadilly. Clyde, Forth, NorthSound * Tees-Station Pick. Red Rose-Hilpick. 
JOHN DAVID —On The Mountain-Albion ION 1051 ISPI A Centre, Metro, Moray 
Firth. BBC Wales, CBC B Severn * Devon Air-Hilpick. Wyvern-Unpick, Essex - Hitpick, Orwell- Hilpick. Mercia-Hirpick, City-Hilpick. 
HERB1E HANCOCK—Rockit—CBS A3577 (Cl A Severn B Luxembourg. Radio 
210, Plymouth, Hallam, Tees, Red Rose, Clyde, Forth. NorthSound. Toy. CBC. 
STARS ON 45 PRESENTS THE STAR SISTERS-CBS A3534 ICI A BBC Radio London, Victory, Plymouth, Mercm. Tay, Swansea B Luxembourg, Radio zW. 
Wyvern. Chiltern * Devon Air-Hitpick, Dowtown — Hitpick 
STRAY CATS—(She's) Sexy And 17-Arista SCAT 6 IF) B DevonAir, Severn 
Mercia. Red Rose. BBC Scotland, Clyde, Forth, Swansea * Essex Hitpick. 
Beacon - Featured Single, Downtown-Hitpick. 
THE STRANGLERS—Paradise—Epic A3387 (C) A Mercia. Tees. Tay. BBC Wales 

B Hereward. Hallam. Manx. Clyde. Forth. NorthSound. 
PEABO BRYSON/ROBERTA FLACK-Tonight I Celebrate My Love - Capitol CL 
302 (El A BRMB, Metro B KBBC Radio London. Chiltern. Hallam, Pennine, Red Rose, BBC Scotland * Radio 210-Hitpick. 
LEE GREENWOOD—Somebody's Gonna Love—MCA 825 (C) A BRMB, Moray 
Firth B Radio 210. DevonAir. Severn, Wiltshire. Hereward. Manx, CBC. 
BRENDA RUSSELL-Two Eyes-Warner Brothers W 9557 (Wl A Cenrre B Severn. Wiltshire, Wyvern. Trent, Red Rose, NorthSound * Radio 210—Hitpick, 
Pennine—Hitpick. 
BEACH BOYS-The Beach Boys Medley-Capitol CL 213 (E) A BBC Ulster B BBC Radio London, Aire, Pennine, Forth. CBC Radio 210— Hitpick, Tay— Hitpick. 
THE O'JAYS—Put Our Heads Together-Philadelphia International A3642 (C) A 

Severn. BRMB B Radio 210, Plymouth. Wyvern. Beacon. Merc/a * Red Rose—Hitpick. 

Radio 1 

Figures denote actual logged plays in the Wonday"®undB^ mMnioht period preceding publication (6am-midnlght weekdays. 7am.midnlght Saturday, Sam-lOpm Sunday). 

11 (12) 
17 15 GARY BYRD & THE GB 11 (12) EXPERIENCE: The Crown 
16 (16) CLUB HOUSE: Do It 11 (13) 

AgainfBillie Jean 10 (6) 171 16 19) ROBERT PLANT; Big Log 10 
16 (10) WHAM: Club Tropicana 10 (New) 
15 (181 BANANARAMA; Cruel Summer 9 (New) 
15 (151 KG b THE SUNSHINE BAND: (7) Give (t Up 9 
15 (14) THE LOTUS EATERS: The First Picture Of You 8 8 (10) (-» 
15 (16) PAUL YOUNG: Wherever 1 Lay My Hat... 8 (10) 
15 (131 THE POLICE: Wrapped Around Your Finger 8 (9) 
14 (9) DEPECHE MODE: Everything Counts 8 (New) 
14 (15) SHAKIN' STEVENS: It's Late 13 (167 EURYTHMICS: Who's That Girl? 7 (12) 
13 . (13) FREEEZ; I.O.U. 7 (New) 
13 111) ELTON JOHN: I'm Still Standing 
12 (5) THE BELLE STARS: Indian (9) Summer 7 
12 (13) THE CREATURES; Right Now 7 (New) 
12 (12) MALCOLM McLAREN: Double (131 Dutch 7 

AL JARREAU; Trouble .. ROMAN HOLLIDAY: Don't Try To Stop It TRACIE: Give It Some Emotion BRUCE FOXTON: Freak CARMEL; Bod Day THE STYLE COUNCIL; Long Hot Summer. Polydor TSC 3 IF) JON & VANGELIS; He Is Sailing, Polydor JV 4 IF) KIM WILDE: Love Blonde THE CURE: The Walk ELVIS COSTELLO: Every Day I Writo The Book GEORGE BENSON. Feel Like Makin' Love HAIRCUT 100: Prime Time SPANDAU BALLET: Gold. Reformation/Chrysalis SPAN 2 
IF) ECHO b THE BUNNYMEN: Never Stop GALAXY Featuring PHIL FEARON: Wait Until Tonight IMy Love), Ensign/Island ENY 503 IE). IRENE CARA: Flashdance NEW EDITION: Popcorn Love, London LON 31 (F) THOMPSON TWINS; Watching 

(New) 
(New) 
(New) 

(5) 
111) 

17) 
(71 

(101 
(New) 

(10) 
(New) 

(8) (6) (New) 
(5) (New) 

TOOTS HIBBERT: Spiritual Healing, Island IS 129 6E) ARETHA FRANKLIN; Get It Right ARISTA 537 (F) 
BLACK UHURU: Party Next Door, Island IS 133 6E) DAVID GRANT: Watching You Watching Me STEWART/GASKIN: Busy 
Doing Nothing DONNA SUMMER: She Works Hard For The Money HEAVEH 17: Come Live With Me JIMMY THE HOOVER. Tantalise (Wo Wo Ee Yeh Yah) THE KINKS: Come Dancing, Arista ARIST 502 (F) MIKE OLDFIELD: Moonlight Shadow THE COCONUTS; Ticket To The Tropics. EMI America EA 159(E) ELO: Rock 'n' Roll Is King THE JODELLES: My Boy KRAFTWERK: Tour De France, EMI 5413(E) LEVEL 42: The Sun Goes Down MARTHA: Light Years From Love, Island IS 125 (E) STEVE HARLEY & COCKNEY REBEL: Ballerina, Stilette'RCA STL 14 (R) 

Radio 2 

Based on ploys Friday-Thursday 5am-7.30pm in the week preceding publication. 

(5) GEORGE BENSON: Feel Like Makin' Love (7) THE HOLLIES. Stop In The Name Of Love (-) JULIO IGLESIAS: Forever And Ever (7) SHAKIN" STEVENS: It's Late (7) DAVE STEWART AND BARBARA GASKIN; Busy Doing Nothing (New) JOHN DAVID: On The Mountain (Albion) (6) AL JARREAU; Trouble In Paradise (_) RAUL YOUNG: Wherever I Lay My 
Hat (That's My Home) (New) DeBARGE: All This Love (Motown) 

6 (New) ELTON JOHN: I'm Still Standing (Rocket) 6 (New) THE KINKS: Come Dancing (Arista) 
6 (61 BILLY J KRAMER; You Can't Live On Memories 
6 (New) 10CC: Feel The Love (Mercury/Phonogram) 
5 (61 ANY TROUBLE; Touch And Go 5 (5) ELO: Rock 'n' Roll Is King 5 (6) THE JETS: Blue Skies 5 (7) SERGIO MENDES; Never Gonna Lot You Go 5 16) CHRIS REA; Love's Strange Ways 

Radio 1 and Radio 2 guides compiled by Sham Tracking (01-290 0129). 
Previous week's plays in brackets, (—I indicates a re-entry. 

BUBBLING UNDER ... singles featured on 7 or more Regional Playlists 
• CENTRAL LANE: Lovely Day (Mercury) • CHAMPAIGN: Try Again (CBS) JIM CAPALDI: Living On The Edge *-THE CHI-LITES: Changing For You BARBARA DICKSON: Tell Me Its Not True STEVE HARLEY b COCKNEY REBEL: Ballerina (RCA) • FINIS HENDERSON; Skip To My Lou IAN HUNTER: All Of The Good Ones Are Taken JULUKA: Imp! GREG KIHN BAND: Happy Man (Beserkleyl LINDA LEWIS: This Boy (Epic) ''THE MANHATTANS: Crazy MOVIETONE: Next Time Along QUARTERFLASH: Take Me To Heart CHRIS REA: Love's Strange Ways TODD RUNDGREN: Bang The Drum All Day "lONNIE LISTON SMITH; Never Too Late "SURFACE; Falling In Love JOHN THEMIS: Goblins Of Sherwood (I Love You In The Morning) 
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USE OUR SERl/ICES AND YOU TOO CAN WIN A PRIZE NEXT MONTH 
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Manchester MI3 ONN 
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