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At your setvice 

AS PART of constant efforts to maintain a high standard of service 
for Music & Video Week's dealer readers, several refinements are 
being introduced to the new releases listings and chart pages. 

o New releases: to help dealers keep ahead of release schedules, 
singles and albums will be listed, when possible, in the week 
before release date instead of in the week of release as at present. 
(Two week's releases are listed in this week's issue in the cross- 
over period between the old and new system.' 

o Singles chart: where applicable, 12-inch catalogue number 
prefixes are being included in the seven inch number. 

o 12-inch chart: in response to dealer demand and the extraordinary 
growth of the 12-inch market, the 12-inch chart will be increased 
to a Top 40 as from next week. 

(Note: details of new releases must reach MW's research 
department by no later than 11 am on the Wednesday two weeks 
prior to release date. Post to: MW Research, 40 Long Acre, 
London WC2, or telephone the new releases hotline on 01-379 
6527). 

lit started as a DJ service - now 90 per cent of the chart is in 12-inch 

The 12-inch revolution 
THE TWELVE-inch single has revolutionised the UK record market 
since its introduction as a purely specialist item for disco DJs and is 
now accounting for one-third of all single sales, according to Gallup's 
panel returns. 

Last week, 90 per cent of all titles in the top 100 were available in both 7-inch 
and 12-inch formats compared with 56 per cent a year ago. But as the trend 
towards diminishing 7-inch only releases continues, the 12-inch revolution is 
by no means welcomed by all sections of the industry. 

"The chart is no longer an indication of what is a hit single," claims DJM's 
Stephen James. "The 12-inch records are distorting it," 

Gallup statistics show that some 7-inch only records, mainly MOR or pop, 
achieve lower positions in the combined chart than in the 7-inch only chart 
(which is not published). It is argued that some fans are buying the same 
record twice when the 12-inch version has longer or extra tracks so that the 
chart is reflecting sales of plastic rather than popularity of a particular song. 

It is widely known that the 12-inch is used as a marketing tool by some 
companies which offer them either free or at 7-inch price to chart dealers. 
Independent dealers are constantly complaining about the difficulty of 
obtaining supplies of 12-inch versions. 

The 12-inch was bom from a demand by disco DJs because its extra grooves 
give added bass response. Then record buyers started asking for them in shops 
and as demand grew record companies realised the benefits of the 12-inch in 
marketing. 

But they are not always cost effective. A 7-inch record in a picture bag costs 
a company about 20p, whereas a 12-inch costs around 30p to press and a 
sleeve adds about 10p-15p. Sold at full price they are worthwhile, but marked 
down for marketing purposes they are loss leaders. 

SHE/LA WALSH: 7-inch suffered in 
the combined chart. 

An MW survey of record 
companies last week found opinion 
divided on the relative merits of the 
12-inch. Naturally, those who had 
seen 7-inch only records suffer were 
more outspoken, like Polydor's A J 
Morris, former chairman of the 
charts committee, whose Sarah 
Brightman single achieved 55 in the 
combined chart but climbed to 38 in 
the 7-inch only chart. 

"You do find that you are at a 
disadvantage in the combined chart 
if you don't have a 12-inch 
equivalent," said Morris. "But 12- 
inch records are a reality and they 
are something the public require and 
we are right to count them in to the 
main chart. But there is a case for 

Caroline 'ready' with 

LP track programming 
PIRATE RADIO ship Radio Caroline, which helped to 

revolutionise pop broadcasting in the Sixties, is expected to 
be re-launched this week via a new ship moored off the south 
coast. 

DJs have been hired and Caroline's new programming policy is 
reported to be "album tracks from the latest rock bands in 
long, uninterrupted doses". Founder Ronan O'Rahilly claims 
the station will cover the UK reaching 8.5m listeners here and 
on the Continent. 

Island and Virgin part 
ISLAND RECORDS and Virgin are about to announce the ending of their 

joint/shared sales force arrangement, with Island setting up its own 
sales/strike force. Full details are expected next week. 

HEAVY METAL 

— See Centre pages 

publishing a 7-inch only chart. And it is up to companies to price 12-inch 
releases in a way that is profitable and not use them as marketing tools." 

DJM's Sheila Walsh/Cliff Richard single suffered a similar fate to Sarah 
Brightman, and Stephen James argued that 7-inch and 12-inch sales should 
not be combined unless the 12-inch is identical. 

"Smaller labels are suffering because there is no money in 12-inch records," 
he said. "Only the larger companies can compete and the chart is being biased 

TO PAGE FOUR 

Would-be 'hypers' are 

suckers, says Gallup 

SMALL LABELS and artist managers who are paying between £1,000 and 
£2,000 a week to have records "bought in" to the chart are being taken as 
suckers, says Gallup. 

"We are regularly removing records from the lower end of the top 100 and 
up to 200 because their panel sales are unrepresentative and it is quite obvious 
that they are being 'bought in'," said Gallup chart manager Godfrey Rust. 

"We have descriptions of the people involved and these are passed on from 
chart shop to chart shop and through Gallup's head office. These are 
particularly unscrupulous people because they are charging a lot of money for 
a service that simply doesn't work and they are causing records to be penalised 
by being removed completely from the chart. 

"For us it is simply a tiresome aggravation, but anybody using them ought to 
be warned that they are being taken for a ride." Earlier this year Gallup was 
successful in tracking down the people behind an organised team "buying in" 
records and that team has now ceased its activities. 
• The new chart partners committee met with Gallup this week and had wide- 
ranging discussions on current marketing activities affecting the validity of the 
chart. No statement was issued after the meeting, but the committee is due to 
meet again early next month.   
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A recordl- 

breaking 

rockathon 

on BiC-2 
FIFTEEN HOURS of music 
programming takes over the 
BBC2 network on August 27/28 — 
claimed to be the longest 
continuous rock broadcast in the 
history of UK television. 

Starting at 3.15 on Saturday 
afternoon, the network will 
continue broadcasting through 
until approximately 6.15 on 
Sunday morning and has dubbed 
the event, Rock Around The 
Clock. 

"The programming will all have 
a strong rock influence running 
through it and will be made up of 
live and recorded concerts, 
documentaries and feature 
films," says executive producer 
Michael Appleton. 

Rock Around The Clock is said 
to be an integral part of BBC 
Television's increased 
commitment to pop/rock music. 
The upcoming BBC schedules 
include two new music-based 
series — Pop Carnival and Eight 
Days A Week, plus the return Of 
Riverside. 

The marathon Rock Around 
The Clock was. says Appleton. 
"conceived last October 
following the success of BBC's 
second Rock Week, and 
continues the tradition of Rock 
Specials the channel puts out at 
this time of year". 

But the BBC's increased 
coverage of this field has no 
doubt been spurred on by 
Channel Four' successes (notably 
with The Tube), plus the 
upcoming advent of music 
programmes promised by various 
cable companies. 

Presenters for Rock Around 
The Clock will include David 
Hepworth, Mark Ellen. Anne 
Nightingale and Sleve-Blacknell. 
Featured items include live 
concerts from Roman Holliday 
and lOcc, documentaries on Bob 
Msrley am the Australian rock 
see;- film of Duran Duran, 
Ultravox, The Police, Spandau 
Ballet and Ultravox/Robert 
Palmer, Guitar Heroes featuring 
Eric Clapton and Jimi Hendrix 
plus "much more". Feature films 
include All This And World War 11 
(first showing on UK television) 
and American Graffiti. 

Pop Carnival, introduced by 
Steve Biacknell and Janice Long 
features a series of open air 
concerts screened on BBC2 on 
August 23, 24, 25 and 26 and 
starring Big Country, Tears For 
Fears, Nick Heyward and 
JoBoxers. 

Eight Days A Week, which 
starts on September 14, is a new 
series of half-hour programmes 
that will "provide a weekly 
survey of the popular music 
scene" presented by Robin 
Denselow, who will be examining 
new releases, videos, concerts, 
films and industry news. 

Riverside returns on September 
5 with Paul Weller as special 
guest. 
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Monsters on 

the move 
THE CASTLE DONINGTON 
Monsters Of Rock Festival takes 
place this weekend {August 21) 
with a formidable line-up of 
Whitesnake, Meatloaf, ZZ Top, 
Twisted Sister, Dio and 
Diamond Head. 

A spokesman for the organisers, 
Wooltare, says: "On stage this year 
we will have something like Clm 
worth of sound and lighting. In fact 
it'll be the biggest sound system 
ever used in this country — 100,000 
watts. . , . The idea though is to 
allow everyone to hear the groups 
clearly and spread the sound 
evenly." 

While a double single from 
Meatloaf is expected in September, 
Whitesnake (EMI), ZZ Top, Twisted 
Sister (WEA), Diamond Head 
(MCA) and Dio (Phonogram) all 
have new singles out to co-incide 
with their Donington appearances. 

Ten Years After, Man and Anvil 
are the latest additions to the bill for 
Reading Rock '83 at the end of the 
month. 

Meatloaf, lOcc, Aswad and The 
Opposition have been confirmed for 
the first Penwith Festival at St Ives, 
Cornwall on August 30. 

A new rock showcase in the West 
Country, potentially an annual 

REGGAE TOP 30 12" DISCO 45's 
i. HONEY Bob Andy Anka 
2. LIVING IN A WORLD OF Investigators Private Eye 

MAGIC 3. ZUNGGUZUNG- Yellowman Greensloovos GUZUNGGUZENG 4. RISING TO THE TOP Dee Sharp Fashion Records 
5. PICTURE ON THE WALL Natural Itos CSA Records 
6. MOI EMMA OOH Winston Reedy Inner Light 
7. TO BE A WEAK MAN Dennis Brown Yvonne's Special 8. I'M GONNA FALL IN LOVE Tinga Stewart J & J Records 9. WATER PUMPING Johnny Osbourne Starlight Records 10. LONG COLD WINTER Carlton Livingston Love People 11 MARGATE Tyrone Chams 12. IF! HAD KNOWN Ken Boothe Groensleeves 

13. ROOTS ROCKIN Aswad Simba 14. ALL NIGHT LONG La Famille Sanity Records 15. ROCK AND COME ON Leroy Sibbles Micron 
16. ILIKE IT UKE THAT Dennis Brown Yvonne's Speciol 17. BODERATION Bunny Waiter Solomonic 18. GIVE ME THE RIGHT Leroy Sibbles/ Success The Heptones 19. TOUCH ME IN THE Errol Dunkley Music Hawk 

MORNING 
20. MASHING UP HER BRAIN Freddie McGregor Cha Cha 
21. KNIFE CUT Tippa Ranking Red Man 
22. 1 WILL ALWAYS LOVE YOU Jackie Jones Ruff Cutt 
23. FIGURE'S CANT Rikky Barnett Hawkeye 

CALCULATE 24. WATER PUMPEE Wailing Souls Greensleeves 
25. EASE UP FATTIE The Meditations Greensleeves 
26. TIME IS GETTING HOT Junior Brown Oak Sound 
27. YOU MAKE ME FEEL Trevor Walters Ital 
28. IT'S A SHAME Legato Sanity Records 
29. PARTY NEXT DOOR Black Uhuru Island 30. SPIRITUAL HEALING Toots Hibbert Island 

REGGAE TOP 20 LP's 
1. COME FE MASH IT Tony Tuff Volcano 2. PASS THE KOUTCHIE The Mighty Diamonds Bad Gong 3. ZUNGGUZUNG- Yellowman Greensleeves GUZUNGGUZENG 4. JUNJO PRESENTS TWO Various Artistes Greensleeves BIG SOUNDS LIVE 5. THE VERY BEST OF Ruddy Thomas Mobiliser 6. COME ON OVER Freddie McGregor Ras Records 
7. THE PROPHET RIDES AGAIN Dennis Brown A&M Records 8. WHEN I'VE GOT YOU Ruddy Thomas Hawkeye 9. ENGLISH WOMAN Little John Rusty International 10. MOUSE AND THE MAN Eek-A-Mousc Groenstaeves 11. CONFRONTATION Bob Marley Island 12. WITH LOTS OF EXTRA Sugar Minott L&M Records 13. YARD STYLE Johnny Clarke Ariwa 14. IN A PRETTY GOOD SHAPE Sugar Minott L&M Records (STUDIO MIX) 15. IT'S MASSIVE Massive Dread Upfront 16. STOP THAT TRAIN Clint Eastwood/ Greensleeves General St. 17. KING STUR-GAV SOUNDS Stur-Gav Vista Sounds LIVE AT CLARENDON 18. IF DREAMS WERE REAL Sandra Reid Sir George 19, LOVE IT UP Tito Simon Pama 20. JAM IT TONIGHT U Brown CSA Records 
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We distribute All Reggae Labels in the UK, 
Export Orders Welcome. 

78 Craven Park Road, London NW10, England 
International Record Distributors Telex; 8952720 
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WHAM! SOLD out their autumn 
show at London's Hammersmith 
Odeon on October 27 within a few 
hours of the tickets going on sale. 
To satisfy demand, promoter Harvey 
Goldsmith has slotted in a second 
date on October28. 
event, is to be held in Plymouth on 
September 17, featuring The Boom- 
town Rats, Roman Holliday and 
Smax. The one-day festival is being 
sponsored by Trathen's Festivals, a 
subsidiary of Trathen's Travel, a 
coaching company already well- 
known to artists and tour promoters 
because of its fleet of Starider luxury 
coaches (used recently on the 
Bowie, Rod Stewart and Kids From 
Fame UK tours). 

Looking to the autumn and winter 
months, details of a number of 
major tours have been announced. 
Robert Plant plays 18 UK dates in 
November and December; Shakin' 
Stevens starts a 25-date tour on 
October 21 at Blackpool; 
Imagination include 20 UK dates on 
their six-month world tour which 
starts in October; The Eurythmics 
start their tour at Sheffield on 
November 2; Shakatak start their 
UK tour in Great Yarmouth on 
September 16 and the Michael 
Schenker Group tour in October; 
Big Country, currently high in the 
album charts with The Crossing, 
have confirmed a series of dates 
starting in Bristol on September 13 
and finishing up at the Hammer- 
smith Odeon on September 29. 

Meanwhile the Gary Numan tour 
begins on September 20 at the 
Glasgow Apollo and ends on 
November 6 at the London 
Dominion, taking in 40 dates in 
between. 
• Heavy metal special — see 
centre pages. 

CBS reshuffle 
FOLLOWING Peter Robinson's 
departure to RCA, CBS has restruc- 
tured its international A&R depart- 
ment. Hugh Attwooll, formerly 
international repertoire manager, 
CBS, becomes head of international 
A&R-CBS label, reporting to Jeff 
Gilbert, marketing director; 
Malcolm Eade, formerly inter- 
national repertoire manager Epic and 
associated labels, becomes head of 
international A&R for that division 
reporting to Jerry Turner. 

Also at CBS, Andy Stephens, 
formerly international manager, has 
been appointed head of international 
licensing, reporting directly to 
managing director Paul Russell. 
Reporting to Stephens will be Julia 
Elsdon, international co-ordinator 
and Sue Ball, international A&R 
assistant. 
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Warner charges for clips 
From IRA MAYER . 

cIids Only MTV - half owned by Warner s parent vvo 
be exempt from such charges. No one seems to remember that. 
when music video first emerged about '""'^fee to cover 
almost immediately began charging users a $65 (£44) fee to cover 
dt^h^ to efine exactly what its Proposed fee wou|d 
be. although it was reported by the producer of ABC TV s New 
York Hot Tracks as demanding $250 (£169) per chp. In 

NBC's Friday Night Videos has voluntarily offered a PevrPenf ° 
$1,000 (£676) per showing and $3,000 (£2,027) for a prem 
entailing a two-day lead for the station over its competitors, am 
refer to such fees as covering administrative costs in order to 
avoid potential union problems since the clips in question are 
almost always promotional. 

While Warner is the only label so far to have formally sought 
such payment, others are insisting on clauses in the contracts 
granting permission for use of a particular clip to the effect that, 
if any company is paid, they will be treated equally. 

For those interested in reaching the US market for clips, 
here's a rundown of top current and planned networks and 
shows: MTV - the 24-hour Warner AmEx service - accepts 
AOR acts exclusively. New York City. Programme director: Les 
Garland. Night Flight and Radio 1990 - USA cable network 
Friday and Saturday nights, also FM TV in syndication to local 
broadcast stations. Produced by Jeff Franklin's ATI in New York 
City, with a creative team of Stuart Shapiro and Cynthia 
Friedland. _ 

Friday Night Videos is transmitted by NBC TV, NYC, executive 
producer Dick Bersol; New York Hot Tracks is ABC TV. NYC, 
producer Kevin Wendle; Night Tracks is cable channel WTBS 
(Turner Broadcasting System, Atlanta, Georgia), produced by 
Tom Lynch and Gary Biiler; Playboy's Hotrocks is the Playboy 
Channel, Los Angeles, producer Buzz Potamkin; and Album 
Flash is coming in September from HBO's Cinemax service, 
looking for exclusivity for up to one month and willing to pay for 
same. 

For full-length concert videos, MTV, HBO and Showtime are 
the biggest potential outlets. 
THE BATTLE over distribution rights for Motown product 
continues to rage, with the essence of suits brought against 
Motown and its new branch distributor MCA raising the issue of 
the validity of oral promises. 

Both Schwartz Bros of Maryland and the Big State 
Distributing of Texas cite a conference call with Motown 
president Jay Lasker, held shortly before the July 1 switch to 
MCA distribution, and assuring Motown's continued support of 
the independents as part of their argument contending an oral 
contract. Hearing of the Schwartz Bros case will be held on 
September 19. 
WITH WEA stressing the importance of developing the youth 
market for compact discs and most labels putting initial 
emphasis on mainstream rock and classical titles. RCA's first 
release includes two MOR left-field hits (Hooked On Classics, 
Vol 1 and Return Of The Jedi) and 10 Red Seal classical 
recordings.     
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Lanza to raise 

EMI MOR 

Raymonde launches 

HM promo service 
NICK RAYMONDE. until recently heading up the Kamaflage 
heavy metal label at DJM, and now general manager at Centre 
Sound Studios in Camden Town, is launching a heavy metal 
promotion service which will run from CSS. 

The new operation, Dambusters, will promote HM records to 
shops, clubs and discos, including mail-outs and reaction sheets. 
Raymonde will also be offering press facilities. "We are looking 
to offer a complete press and promotion service," he said. 
• Dambusters is based at Centre Sound Studios, 104 Camden 
Mews, London NW1. Telephone: 01-482 0953. 

Polydor's import warning 

News in 

brief... 
AC/DC, whose total worldwide 
album sales are close on 25m, 
release their ninth album on Atlantic 
this month. Entitled Flick Of The 
Switch, it features 10 new tracks 
and was produced by the band who 
start a US tour later this month 
which will run through to Christmas. 

Also out this month on WEA is 
the original soundtrack to the film 
Ascendancy, featuring ochestral 
music composed by Ronnie Leahy , 
DEPECHE MODE, currently in the 
singles chart with Everything 
Counts, release their third album. 
Construction Time Again 
STUMM 13), on Mute Records on 
August 22. To co-incide with the 
release, the band embark on a 
major tour starting in Dublin on 
September 9 and including three 
London shows. 
LEVEL 42's fourth album, Standing 
In The Light, is released this week 
on Polydor. Shakatak's new album 
for the same label is set for 
September release 
THE STRAY CATS new Arista 
album. Rant 'N' Rave With The 
Stray Cats, is released on 
September 3. Details of UK dates 
for October are expected shortly, 
and the band arrive in this 
country for promotional purposes 
later this month. 
STIFF EXPECTS to release a new 
Madness album before Christmas. 
Meanwhile the band's latest single, 
Wings Of A Dove, is available in 
seven and 12-inch formats and as a 
limited edition picture disc. 

EMI RECORDS is set to restore its 
commitment to the MOR market 
with the announcement that 
marketing and repertoire executive 
Vic Lanza's role within the company 
has been expanded to include "the 
selective acquisition" of artists and 
repertoire in the UK market field. 

Lanza was general manager of the 
EMI MOR division until its closure 
two years ago during the company's 
financial cutbacks. Since then he 
has been closely involved with EMI's 
association with the Audio Club of 
Great Britain. 

profile 
His new brief is to bring to the 

company "the Bucks Fizzes and 
Clanaads of tomorrow" and he will 
also be responsible for the 
acquisition of product from overseas 
— from both EMI and non-EMI 
companies. 

Lanza comments: "While looking 
out for overseas hit records which 
could be successful here in the UK, 
my brief is also to find artists who. 
like Julio Iglesias or Richard 
Clayderman, could have their 
careers developed on a worldwide 
level." 

POLYDOR HAS warned dealers that 
copies of Monyaka's single. Go Deh 
Yaka (Go To The Top), available 
from Holland and Italy, may be 
"illegally manufactured" product. 

A Polydor spokesperson said: 
"Rights are in dispute and reputable 
dealers are advised not to touch 
these records as it may result in legal 
problems. Polydor is the exclusive 
licensee for the UK. The record will 
be released on August 26." 

Solo promo 

for Spaine 
LES SPAINE. formerly head of 
promotion for Motown (when it was 
with EMI) and Capitol/EMI, has set 
up his own radio and TV promotions 
company. 
# Les Spaine Promotions (LSP) is 
based at The Old House, 
Shepperton Studio Centre, Post No. 
40, Studios Road, Shepperton, 
Middlesex, TW17 OQ5. Telephone: 
09328-62688. 

Helping Howard 
ROCK PRESS advertising and fly- 
posting in major cities will help to 
promote the debut single from new 
WEA signing Howard Jones. 
Entitled New Song, it is released this 
week in both seven and 12-inch 
formats. 
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Porter to replace 

Ayres at MGM/UA 

MGM/UA HOME VIDEO has appointed John Porter sales and marketing 
director, replacing Steve Ayres, who left MGM/UA to become MCA 
Record's director of sales and marketing. Porter, formerly sales and marketing 
director of CBS/Fox Video, takes up the post next week. 

Porter's appointment coincides with a re-structuring of the MGM/UA sales 
operation aimed at strengthening the company's ties with key accounts and 
broadening distribution. 

Ian Taylor, previously national accounts manager, becomes field sales 
manager responsible for the MGM/UA sales team and for wholesalers and key 
accounts, while Don Peachey, territory manager for Central London and the 
South East, will have additional responsibility for some key accounts' 
negotiation. Three new sales representatives have also been appointed: Paul 
Wilcock, home counties and the South; Rob Elcock, Midlands and John 
Morrissey, the North. As head of the new team, one of Porter's priorities will 
be to help dealers establish a market for video sales. 

"Over the next couple of years we have a lot of work to do to convince the 
trade there is a genuine sales market for video ready to be tapped," he says. 
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Lamborghini: IHiurst 

to guide re-launch 

LAMBORGHINI RECORDS, the 
independent label backed by 
French millionaire Patrick 
Mimran, is to be re-launched 
under the guiding hand of 
producer Mike Hurst who 
Mimran says is determined to 
build the label "into a major 
force in the music industry". 

Lamborghini was given a lavish 
media launch last year before it had 
any product or distribution, but 
Hurst says he is scrapping the roster 

of artists with the exception of 
American singer/songwriter Andy 
Pratt who debuts this week with a 
single, Carry You. 

The label will continue to 
represent the US Bearsville label in 
the UK with which it had a brief hit 
with Todd Rundgren's Bang The 
Drum All Day, and will absorb artists 
from Hurst's own Sundance label 
including Jonas, The Altar Boys and 
Eddie Carter. It will continue UK 
distribution via PRT. 

"I will be keeping the roster very 

The 12-inch revolution 
FROM PAGE ONE 
towards them, and there is a bias against MOR and pop records in the chart 
because they are not in 12-inch." 

Arista/Ariola's David Simone agreed that the combined chart seems to have 
a downgrading effect on 7-inch only releases. "1 am telling all my acts that they 
have to have a 12-inch version for marketing reasons rather than musical 
reasons. I am being forced to go with 12-inch versions of Dionne Warwick and 
Barry Manilow singles for instance. I think 12-inch records are getting too 
much weighting in the combined chart." 

Bronze Records which had Uriah Heep at 76 in the combined chart and at 56 
in the 7-inch, described it as a "Catch 22 situation. If you don't release on 12- 
inch you are losing out." 

Most of the major companies were wholly in favour of the 12-inch in the 
chart and last word goes to CBS' Paul Russell: "You have to take the rough 
with the smooth and accept that there is sometimes an advantage for you with 
an act selling well on 12-inch as well as 7-inch and sometimes a disadvantage. 
It doesn't matter at the end of the day because if a record is good enough it will 
succeed." 

Squash ladder (top 25) 

THE INDUSTRY squash ladder, sponsored by Music & Video Week, has now 
sorted out the 25 top players. The series continues with players challenging 
each other — results please to James Fleming at BBC Records. 
NAME 1 Robert Lemon 
2 Chris Cooke 3 Mike Edwards 4 James Reming 5 Nigel Mason 
6 Keith Yershon 7 Mick Portlock 
8 Simon Draper 9 Stewart Taylor 

10 Jeremy Lascelles 11 Adrian Gurvitz 12 Nick Reming 13 Paul Dooiey 

COMPANY PHONE Lemon Aid 286 0420 H. Goldsmith 409 1984 Capitol/EMI 486 4488 
BBC Records 580 4468 Nouveau Records 567 9710 Old Gold 969 0155 Wall Street Music 673 4411 Virgin 727 8090 Taylormade 439 7855 Virgin 727 8090 RAK 874 0742 Creole 965 9223 Soverign International 751 3131 

14 Mark Rye 
15 Paul Kinder 
16 Sid Reza 17 Bob England 18 Mike Isaacs 19 John Hall 20 Judith Williams 21 Eddie Levy 22 AlanSlzer 
23 Dave Symondson 
24 Tony Harding 
25 Stephen Spiro 

Cocteau Records Compact Records Old Gold Towerbell Our Price Rocket 

969 0155 794 6702 3371566 
937 3815 Pip Records 455 4707 Heath Levy 439 7731 Polydor 499 8686 

Fusion Mrch'ndsng 870 0185 Starblend Ltd 947 4767 
Sinister 493 8366 

GOING FOR A SONG 

For this month only Conifer Records 

are offering a great list of cssrrent 

stock stems, at crazy prices. 

Every taste catered for, not to be 

missed, don't take the risk buy 

our discs. Please call for a list. 

Conifer 

InJodm ImsI 

Weston Drayton 

Middlesex 

MB54 477m 

tight," says Hurst. "I am signing 
two more acts — a name act with 
whom I am negotiating — and I am 
looking for just one more act." 

Lamborghini, which takes its 
name from the prestigious Italian car 
firm which was rescued from 
bankruptcy by Mimran and his 
brothers, will be run from Hurst's 
office/home in Oxfordshire (tel: 
0491 34340). His only staff will be 
himself, a secretary and a marketing 
manager, "until we expand". Oliver 
Smallman and Richard Evans will 
handle promotion. 

Hurst, who was a founder 
member of the Sixties hit group The 
Springfields and went on to produce 
Cat Stevens, Manfred Mann and 
Showaddywaddy, among others, 
says Mimran is determined to build 
Lamborghini into a major company 
along the lines of Chrysalis. 

"Everything Lamborghini does is 
done with an element of flair and 
that will be reflected in the record 
company," added Hurst. 

MDC saved 
THE MUSIC Discount Centre 
classical retail chain which was 
threatened with closure when the 
receiver was called in earlier this 
year, has been sold as a going 
concern to a consortium headed by 
MDC's former managing director, 
Alan Goulden. Full details next 
week. 

Singles 

file 

DEF LEPPARD'S new Phonogram 
single. Rock Of Ages, taken from 
the album Pyromania, and released 
this week, is available in three 
formats — 7-inch, 12-inch and as a 
limited edition guitar-shaped picture 
disc. 
TO COINCIDE with his open air 
concert at Blenheim Palace next 
week (27), Arista is rush-releasing a 
new Barry Manilow single, Your're 
Looking Hot Tonight, already a 
major hit in Japan, which has been 
re-recorded and produced by Jack 
White. The single is also available in 
12-inch format, and promotion 
includes displays incorporating the 
singles bag design. 
ELECTRIC LIGHT ORCHESTRA are 
releasing a specially edited version 
of Secret Messages — title track of 
their chart album — as a single, 
coupled with the previously 
unreleased Buildings Have Eyes. 
The single is also available in limited- 
edition picture disc format. 

V 

Mir 

c 

IS IT conceivable that, after all these years, Midem may move 
away from Cannes? The question arises because Bernard 
Chevry has fallen out badly with the municipality of Cannes 
and not least its mayor, Anne-Marie Dupuy. Bowing to 
pressure from the more prestigious Film Festival, 
agreed to move its dates to the end of April - .clobb®'.l"g 

Chevry's already scheduled MIP-TV. Chevry is, under- 
standably, a trifle peeved at this high-handed Gallic a^'on anb 

is threatening legal action and muttering darkly that 

will have to take the consequences" . . . meanwhile New 
Musical Express advertisement manager Peter Rhodes is 
moving to head the International Exhibition Organisation 
which represents Chevry's events in the UK . . • e 
Shadows' 25 years in the music industry being celebrated at 
a tribute luncheon in aid of the Nordoff-Robbins Music 
Therapy Centre at the Carlton Tower on September 8 . . . 
One assumes that "former RCA Records executive Richard 
Routledge wasn't planning a future career in the music 
business following his shock-horror-yawn revelations in the 
News Of The World . . . Zomba's Ralph Simon has lost his 
battle with the Flome Office to allow South African disco star 
Richard Jon Smith to stay in the UK, Smith, who has been 
based here for the last two years, must leave the country 
today (17) and Simon is now planning to develop his career in 
New York. 

AFTER A period of relative sanity, high rolling deals are back 
again it seems, according to one UK executive without the 
desire, or the money, to compete. "Deals are going mad, he 
told Dooiey. "What with MCA's open cheque book policy and 
Rob Dickins' shopping list to boost WEA. The other big 
spenders are Phonogram and CBS, and of course Virgin" . . . 
Our man in New York asked Lee Abrams, organiser of the 
forthcoming one-day London seminar on the US music 
market, what delegates will get for their $1,000. So far, he 
reports, only Abrams himself is scheduled to speak. "I see UK 
bands come over here and make very obvious mistakes. 
Hopefully this will help them avoid some of those mistakes in 
the future," he says. , . . After five years with Record Mirror, 
John Shearlaw has left to write a sex dictionary, co- 
authored, appropriately, with his girl friend, but will be 
freelancing on music matters and can be contacted on 01-671 
2753 . . . After the euphoric and universal media acclaim for 
the compact disc, it was inevitable that there would be a 
backlash of knockers — like US mastering lab president Doug 
Sax who described the CD sound as "mediocre", 
"unappealing" and "fatiguing" in a Billboard article . . . The 
PR activities of Richard Robson Associates have helped 
considerably to boost the image of the UK music industry in 
the past four years, especially in the areas of home-taping, 
piracy and chart hyping, so it is surprising to learn that 
Robson and the BPI are parting company. 

MOVING PICTURES 
AN All MUSIC VIDEO FROM 
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ALL DAY5 " 
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OUT NOW! 

A BEARSVILLE 
RECORDING 

$9 
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Specially extended 12" version 
available for the first time 

Limited Edition also includes 
Free Colour Poster 

From the forthcoming album and cassette 

ORDER NOW FROM EMI TELEPHONE SALES 01-5616646(SCOTLAND ANDTHE NORTH) 01-848 9811( WALES.THE WESTCOUNTRYANDTHE MIDLANDS) 01-5614422{THE HOME COUNTIES) 01-5612888(LONDON) 



MUSIC & VIDEO WEEK AUGUST 20, 1983 

AIRPLAY ACTION 

Records appearing on 
Airplay Action pages 
for first time. 

TOP BREAKERS (see opposite page for details): 
MADNESS—30 stations; JoBOXERS-26; THE MODDY BLUES-20; 
ANNABEL LAMB—18; THE MAISONETTES-18; PAUL ANKA-16 
OTHERS: 
GEORGE DUKE—Born To Love You—Epic A3612 (C) A Victory, Severn, Metro. 
BBC Scotland, CBC B Red Rose, Forth, NorthSound * DevonAir— Hitpick, 
Wyvern—Hitpick, Beacon— Featured Single, Pennine—Hitpick, Swansea—Hitpick, 
Downtown— Hitpick. 
PARADISE—One Mind Two Hearts—Priority PI |A) A Radio 210. Wyvern, 
Beacon, Tay B Aire, NorthSound * Capital—Climber, DevonAir—Hitpick, 
Essex—Hitpick, Orwell—Hitpick, Pennine—Hitpick, City—Hitpick, Red Rose—Hitpick. 
WHITESNAKE—Guilty Of Love-Liberty BP 420 (E) A Severn, Aire, Pennine, 
Forth B Radio 210, Mercia, Hal/am, Tees, Red Rose, Moray Firth, Dowtown. 
JEFFREY OSBORNE—Don't You Get So Mad-A&M AM 140 (C) A Radio 210, 
CBC, Downtown B West, Wyvern, Hereward, Mercia, Hallam. Red Rose, 
NorthSound * Tees— Hitpick. 
CHAMPAIGN—Try Again-CBS A3180 (C) A BBC Radio London, 2CR, Victory, 
Moray Firth, BBC Wales, Swansea B Capital, Chi/tern, Forth. 
CLASSIX NOUVEAUX-Forever And A Day-Liberty BP 419 (E) A Severn, 
Mercia, Tay B Wyvern, Beacon, Trent, Piccadilly * Pennine—Hitpick. 
FRIENDS AGAIN—Sunkissed—Moon/Phonogram MOON 2 (F) A BBC Scotland, 
Downtown B Capital, Clyde. Forth * Pennine—Hitpick. Tees—Station Pick. 
LIGHT OF THE WORLD-Jealous Lover-EMI 5403 IE) A BRMB, Downtown B 
Radio 210, Wyvern, Chi!tern, Trent, Hallam, Pennine. 
JULIE ROBERTS-Fool For You-Bluebird BR 3 (A) A BBC Radio London. Severn. 
BBC Scotland B Radio 210, Hereward, Mercia, Metro, 2CR. 
BELLE & THE DEVOTIONS—Got To Let You Know—DJM DJS 3 (C) A Severn, 
Metro, BBC Wales, Swansea B West, Wyvern, Pennine. 
LARRY GRAHAM—I'm Sick And Tired-WEA W 9510 (W) A Wyvern, Swansea B Orwell, Chiltern, Mercia, Forth B Essex—Hitpick, CBC—Hitpick. 
EDWIN STARR—Smooth—Calibre CAB 114 (A) A BRMB. Tay, BBC Wales B 
West * Orwell—Hitpick, Hallam—Hitpick, CBC—Hitpick. 
JOE JACKSON—Cosmopolitan—A&M AM 134 (C) A Severn B Radio 210, 2CR, Mercia, NorthSound. West Sound. 
KENNY LYNCH—Half The Day's Gone And We Haven't Earned A Penny—Satril 
SAT510(SP) A 2CR, Severn, Mercia B Capital, Radio 210, West. 
THE TRUTH—A Step In The Right Direction—FormationA/VEA TRUTH 2 (W) A Centre B Aire, Metro. Clyde * Capital—Climber, Tees—Hitpick. 
WEATHER GIRLS -It's Raining-CBS A2924 (C) A 
Luxembourg, Essex, Hereward, Radio 210. Wiltshire. Mercia B 

Radio 1 
ELTON JOHN: I'm Still " Standing 11 SPANDAU BALLET; Gold THE STYLE COUNClL: Long 11 Hot Summer DEPECHE MODE: Everything 10 Counts 10 KC & THE SUNSHINE BAND: 10 Give It Up GARY BYRD: The Crown 10 KIM WILDE: Love Blonde TRACIE: Give It Some Emotion 9 BRUCE FOXTON: Freak 9 GALAXY featuring PHIL FEARON: Wait Until Tonight THE KINKS: Come Dancing THE LOTUS EATERS: The First Picture Of You SHAKIN' STEVENS: It's Late WHAMI: Club Tropicana DAVID GRANT: Watching You. Watching Me MADNESS: Wings Of A Dove, Stiff BUY 181 (C) PAUL YOUNG: Whenever I . ROBERT PLANT; Big Log BANANARAMA: Cruel Summer EURYTHMICS- Who's That Girl? 

Saturday, Som-IOpm Sunday). 

20 (15) 
20 (131 19 (11) 
16 (121 
16 (20) 
15 (15) 14 (14) 14 (10) 14 (10) 13 (13) 
13 (11) 13 1151 
13 (10) 13 (16) 12 (11) 
12 (New) 
12 (13) 12 (181 11 (10) 
11 (91 

(5) 111) 

110) 114) 110) 

(13) (9) (9) (New) 
(New) 

(8) 
(New) 
(New) 

KRAFTWERK. Tour De Franco MALCOLM McLAREN: Double 
MODERN ROMANCE: Walking 
In The Rain HERBIE HANCOCK; Rockit LEVEL 42: The Sun Goes Down ROMAN HOLLIDAY: Don't Try To Stop It WHITESNAKE: Guilty Of Love, Liberty BP 420 (E| FREEEZ: I O.U. CARMEL: Bod Day POLICE; Wrapped Around . . THE DANSE SOCIETY: Wake Up, Society SOC 5 (F) ROD STEWART: What Am I Gonna Do (I'm So In Love With You). Warner Brothers W 9564 (W) ANNABEL LAMB; Riders On The Storm JoBOXERS: Johnny Friendly, RCA BOXX 3IR) SHALAMAR: Disappearing Act Solar E 9807 (W) UB40: Red Rod Wine STEWART/GASKIN- Busy Doing Nothing BELLE STARS: Indian Summer 

(12) (New) 

(-) (New) 

5 (New) 

(-) (Now) 
(6) (5) (5) (New) 

BLACK UHURU: Party Next Door THE CREATURES: Right Now GANG OF FOUR: Is It Love. EMI 5418 (E) SILENT RUNNING: When The 12th Of Never Comes, EMI 5400 IE) ANIMAL NIGHTLIFE: Native Boy (Uptown) ARROW: Hot-Hot-Hot CLASSIX NOUVEAUX; Forever And A Day, Liberty BP 419 (E) THE COMSAT ANGELS; Will You Stay Tonight Jive JIVE 46 (C) ELVIS COSTELLO and the ATTRACTIONS: Shipbuilding from LP Beat The Clock. F. Beat XXLP 19 (R) JEFFREY OSBORNE; Don't You Get So Mad, A&M AM 140 (C) KANE GANG. Brother Brother MOODY BLUES: Blue World STEVE HARLEY: Ballerina THE TRUTH. A Step In The Right Direction, FormationM/EA TRUTH 2 (W) 

Radio 2 
8 (6) ELTON JOHN: I'm Still Standing 7 (New) PEABO BRYSON/ROBERTA 6 FLACK- Tonight I Celebrate My Love (Capitol) (E) 5 (I\ THE HOLLIES: Stop In The . . MODERN ROMANCE: Walking In The Rain (WEA) (W) 5 GEORGE BENSON: Feel Like 5 (IN Makin' Love BARBARA DICKSON: Tell Me It's Not True 5 THE JODELLES; My Boy JOHN MILES" Song For You SPANDAU BALLET: Gold (Reformation/Chrysalis) (F) STEWART AND GASKIN; Busy Doing Nothing DENIECE WILLIAMS AND 

Based on ploys Friday-Thursday 5am-7.30pm in the week preceding publication. 

(7) (Now) 

(8) (5) (New) 

JOHNNY MATHIS; So Deep In Love (CBS) (CJ (-) PAUL YOUNG: Wherever I Lay My Hat (That's My Home) (New) CAVERN: It Might As Well Rain Until September (Kay Drum) (P) (-) JOHN DAVID" OnThe Mountain (New) DAVID ESSEX as Fletcher Christian; Tahiti (Mercury/Phonogram) (F) (7) AGNETHA FALTSKOG" Wrap Your Arms Around Me (5) THE JETS; Blue Skies (New) BILLY JOEL Tell Her About It ' (CBS) (C) (5) KC & THE SUNSHINE BAND. Give It Up (7) SHAKIN' STEVENS: It's Late 
Radio 1 and Radio 2 guides compiled by Sham Tracking (01-290 0129). 

Previous week's plays In brackats, (—) indicates a re-entry. 

Bubblers 
BUBBLING UNDER . . . singles 
featured on 6 or more Regional 
Playlists 
BEACH BOYS: The Beach Boys Medley 
CENTRAL LINE: Lovely Day 
THE FARMERS BOYS: For You 
LEE GREENWOOD; Somebody's Gonna Love You 
LINDA LEWIS: This Boy 
MARTHA: Light Year From Love 
SERGE PONSAR: Out In The Night 
BRENDA RUSSELL Two Eyes 
STARS ON 45: Stars On 45 Presents The Star Sisters 
STEVE WALSH; Letters Of Love 
TOM TOM CLUB: Man With The 4-Way Hips 
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ORDER FROM: ItC/l LIMITED, IYNG LANE, WEST BR0MWICH, WEST MIDLANDS B70 7ST. TELEPHONE: 021-525 3000 

PAGE 6 



The 75 most playlisted records in the UK S. WEST S. EAST EAST MIDLANDS NORTH N.E. N.W. SCOTLAND WALES 

AIRPLAY ACTIQM 
* = Hitpick/Record of the week 
• = A list 
0= Blist 5 ?; o 

i> / Cl) D /,<b / >? ^ Q R /CO S S tQ JO k $ P. 5 03 /O O CO 
AMERICA The Border Capitol CL 301 (E) • • • o 
ANKA. PAUL Second Chance CBS A3652 C 
ANIMAL NIGHTLIFE Native Boy Inner Vision A3485 IC) 
ASIA Don't Cry Geffen A3580 IC) 
BANANARAMA Cruel Summer London NANA 5 IF) 
BELLE STARS. THE Indian Summer Stiff BUY 185 (C) 
BENSON. GEORGE Feel Like Makin' Love Warners W 9551 (W) 
BROWNE. JACKSON Lawyers In Love Elektra E 9826 (W) 
BRYSON/FLACK Tonight I Celebrate . . . Capitol CL302 (El 
BYRD. GARY The Crown Motown TMGT1312 (R) 
CARMEL Bad Day London LON 29 (F) 
CHI-LITES, THE Changing For You R&B RBS 215 (A) 
CLARK SISTERS. THE You Brought Elektra E 9810 (W) 
CLUB HOUSE Do It Agam/Billie Jean Island IS 132 (E) 
COCONUTS. THE Ticket To EMI America EA159 IE) 
CREATURES,THE Right Now Polydor/Wonderland SHE 2(F) 
DAVID, JOHN On The Mountain Albion ION 1051 (SP) 
DeBARGE All This Love Motown TMG 1308 (Rl 
DEPECHE MODE Everything Counts Mute 7BONG 3(I/SP) 
DICKSON. BARBARATellMelt'sNotTrue EpicA3684 (C) 
DREAMS 17 Electric (Look Out. . .) Ariola ARO 317 (F) 
ESSEX. DAVID Tahiti Mercury/Phonogram BOUNT1 «F) 
EURYTHMICS Who s That Girl? RCA DA 3 R) 
FALTSKOG. AGNETHA Wrap Your Arms . . . Epic A3622 (C) 
FOXTON. BRUCE Freak Arista BFOX 1 (F) 
FREEEZ I.O.U. Beggars Banquet BEG 96 (W) 
GALAXY Wait Until Tonight Ensign/Island ENY 503 (E) 
GRANT. DAVID Watching You . . Chrysalis GRAN 2 (F) 
HAIRCUT ONE HUNDRED Prime Time Polydor HC 1 (F) 
HANCOCK, HERBIE Rockit CBS A3577 (C) 
HARLEY. STEVE Ballerina (Prima Donna) StiIetto/RCASTL14 (R) 
HEAVEN 17 Come Live With Me B.E.F./Virgin VS 607 (E) 
H20 Just Outside Of Heaven RCA 349 (R) 
JETS, THE Blue Skies EMI 5406 (E) 
JoBOXERS Johnny Friendly RCA BOXX 3(R) 
JOEL. BILLY Tell Her About It CBS A3655 (C) 
JOHN, ELTON I'm Still Standing Rocket/Phonogram EJS1 (F) 
JONES. RICKIELEE Under TheBoardwalk Warners W9559(W) 
KC & THE SUNSHINE BAND Give It Up Epic A3017 (C) 
KINKS. THE Come Dancing Arista ARIST 502 (F| 
KRAFTWERK Tour De France EMI 5413 IE) 
LAMB, ANNABEL Riders On The Storm A&M AM 131 (C1 

Polydor POSP 622(F) LEVEL 42 The Sun Goes Down 
LOTUS EATERS. THE The First Picture Of You Sylvan SYL 1 (F) 
MADNESS Wings Of A Dove Stiff BUY 181 (C) 
MAISONETTES. THE This Affair Ready Steady Go! RSG 4 (IDS) 
MANHATTANS. THE Cra/y CBS A3578 (C) 
McLAREN. MALCOLM Double Dutch Chansma MALC 3 (F) 
MILES, JOHN Song For You EMI 5411 (E) 
MODERN ROMANCE Walking In The Ram WEA X 9733 (W) 
MOODY BLUES. THE Blue World Threshold TH 30 (F) 
MORRISSEY MULLEN Mr Sax . . . Beggars Banquet BEG 97 IW) 
NEW EDITION Popcorn Love London LON 31 (F) 
O'JAYS, THE Put Our Heads Together Philadelphia Int A3642 (C) 
PARIS Another Sad Affair RCA 351 (R) 
PARKER. GRAHAM Life Gets Better RCA 346 (R) 
PLANT. ROBERT Big Log B 9848 (W) 
POLICE, THE Wrapped Around Your Finger A£rM AM 127 (C) 
ROMAN HOLLIDAY Don't Try To Stop It Jive JIVE 39 IC) 
SEMBELLO. MICHAEL Maniac Casablanca CAN 1017 (F) 
SHALAMAR Disappearing Act Solar E 9807 (W) 
SPANDAU BALLET Gold Reformation SPAN 2 (F) 
STEVENS, SHAKIN' It's Late Epic A3565 (C) 
STEWART/GASKIN Busy Doing Nothing Broken BROKEN 5 (IDS 
STEWART. ROD What Am I Gonna Do Warner Bros W 9564 (W) 
STRANGLERS. THE Paradise Epic A3387 (C) 
STRAY CATS (She's) Sexy And 17 Arista SCAT 6 (F) 
STYLE COUNCIL, THE Long Hot Summer Polydor TSC 3 (F) 
THIN UZZY The Sun Goes Down Vertigo LIZZY 13 IF) 
TOTO Waiting For Your Love CBS A3627 (C) 
TRACIE Give It Some Emotion Respond KOB 704 (Cl 
WHAM! Club Tropicana Inner Vision A3513 IC) 
WILDE. KIM Love Blonde RAK 360 (E) 
WILLIAMS/MATHIS So Deep In Love CBS A3628 (C) 
YOUNG. PAUL Wherever I Lay My Hat... CBS A3371 (C) 
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INTERNATIONAL 

mUSEXPO 83 
In conjunction with: 
INTERNATIONAL 

YIDEXPO 83 
3rd Video International Exposition and Conference 

How do you apply? Use the handy coupon. 

Even Acapulco has never seen anything like it. The only inter- 
national marketplace for music held in North America. In only 4 
days, under one roof, you'll cover the whole world of music. 

Who will exhibit and attend? Music industry executives 
and professionals from all over the world—record companies, 
publishers, artists, agents and managers, promoters, bankers 
and investors, radiorTV programming directors, equipment 
makers—and many more. You can't afford not to exhibit. 

Why in North America? It's the single largest music market 
in the world—with record and tape sales around $4 billion annu- 
ally—46% of the world volume. Plus a multi-billion dollar equip- 
ment market. 

Why Acapulco? Because the devaluation of the Mexican 
peso substantially reduces your participation costs. 

Why should you participate? Because you'll have a unique 
opportunity to meet with other industry executives—and sell, 
license, buy, discover music properties, promote your com- 
pany, products, artists internationally. And increase your sales 
and profits. 

Plus You'll also attend International VIDEXPO '83— 
Home Video and Telecommunications Market (Trade Show & 
Conference)—in Acapulco concurrently and cover the whole 
world of video. Participating are home video, cable and pay TV, 
satellite, video game and personal computer companies from 
the USA and internationally. 

Special Airfares: To Acapulco roundtrip from New York $279 
from Los Angeles $298, from Miami $245. from Houston $165, 

Special Hotel Rates: $50 daily at headquarters hotel (or as low 
as $30 at nearby hotels). 

Please register us immediately: 
A. Participating with Office Booth 

(includes company registration fee): 
□ One Office/Booth  
□ Two adjoining Office/Booths 
□ Three Office/Booths . 
Number □ Each additional Office/Booth 

$1,100 
$2,100 

.$3,100 
$1,000 

Each office booth is fully furnished with chairs, tables, carpeting, name 
sign, telephone and record/cassette player. 
B. Participating without Office Booth (Attending Only) 
□ $700 REGISTRATION FEE PER COMPANY 

Permits free registration for all permanent members of the 
company 

□ $375 REGISTRATION FEE PER INDIVIDUAL (Spouses $195) 

Name. . Title_ 
Company 
Address _ 
City  
State or Country Zip  
FULL PAYMENT MUST BE ENCLOSED WITH APPLICATION. 
□ ENCLOSED IS CHECK FOR IN FULL PAYMENT. 
□ PLEASE CHARGE TO MY CREDIT CARD. 

G MasterCard U Visa □ American Express □ Diners 
Credil Card Accl Number  
Signalure:   
Position:    

Expiration Date, 

     Date;. 
Return lo MUSEXPO '83,1414 Avenue of the Americas 

New York, NY 10019 USA 
Tel: (212) 489-9245 Telex 234107 
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