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VIDEO WEEK 
THIRTY-THREE months 

after adding "& Video" 
to its name back in 
January 1981, Music Et 
Video Week reverts to 
being called just Music 
Week and next Mon- 
day a brand-new sister 
publication, Video 
Week, is launched. 

In the past couple of 
years, Music £t Video 
Week has developed 
with the video industry 
but the time is now 
right to allow the video 
element of the maga- 
zine to stand on its own 
feet. Video Week will 
apply the same stan- 
dard of professionalism 
that has stamped 
Music Week as the 
music industry trade 
paper. 

But while Video Wee/twill 
give an unrivalled com- 
prehensive service for 
retailers and industry 
executives, Music 
Week cannot ignore 
the fact that video is 
now inextricably in- 
volved with the music 
industry and will con- 
tinue to report its 
activities for its own 
readers. 

As Music Week looks for- 
ward to celebrating its 
25th anniversary next 
year, we wish our 
Video Week colleagues 
a successful launch. 

Lobby for a better chart 

DO YOU want a better chart? 
• A chart which gives artists equal chances of recognition and 
success? 
• A chart which dealers can order by in the knowledge that it 
reflects genuine public demand for the music in the grooves? 
• A chart which radio programmers can use to construct play- 
lists of records the public actually want to hear? 
® A chart which puts some sanity back into the record 
business? 

The next meeting of the charts committee takes place this 
Friday (2), If you have an opinion on the current marketing 
madness affecting the chart make them known now by lobby- 
ing the following committee members; 

John Deacon (BRII, Peter Scaping (BPI), Patrick Isherwood 
(BPI), Derek Chinnery (BBC), A J Morris (Polydor) and Peter 
Wilkinson (Spotlight Publications). 

Alternatively write to Chart Opinion, Music Week, 40 Long 
Acre, London WC2, and express your views to the industry at 
large. 

PRT chief warns of the dangers of the giveaway campaigns 

ANNIHILATION! 

£1 

A GROUNDSWELL of 
opinion is building up in the 
music industry in revolt 
against the tide of gimmicky 
marketing campaigns using 
free gifts, limited edition pic- 
ture discs, special 12-inch 
cuts and other items to influ- 
ence chart placings. 

In a strongly-worded attack, 
industry veteran, PRT chief 
executive Walter Woyda, warned 
that the music industry is risking 
"self-annihilation" when he opened 
his company's annual sales 
conference in London last week 

Speaking in the same week that 
Music Week revealed the latest 
freebie campaign — a video cassette 
of Annabel Lamb's single — Woyda 
said that it now seemed to be a case 
of "the more you give away, the 
better you do". 

"The higher the price of the article 
that is being given away with the 
record, the better it seems are the 
chances of that particular record in 
the chart — but at the end of the day 
isn't it also decreasing the value of 

the product and the artists 
involved?" he asked. 

"Since our last conference many 
changes have taken place within the 
music business, and the market- 
place has become much tougher for 
both records and video, but there is 
almost a self-annihilation by the 
industry taking place, and chart 
idiocy is a clear-cut example of 
this." 

Echoing Woyda's message, 
Towerbell Records managing 
director Bob England made a plea 
particularly on behalf of small labels: 
"If this trend of giving away gifts 
with records remains unchecked 
then it will be the smaller companies 
which will suffer — they are the 
ones who are bringing the musical 
talent through in the first place and 
they will be driven out of business if 
they can't compete on the same 
terms as everyone else " 

England called for a return to a 
chart featuring only records on 7- 
inch black vinyl and added: "I 
believe that Gallup is being quite 
scrupulous in policing the chart, but 
the record industry seems to be 
moving away from what it should be 
doing, and that is selling music 

"It's a diminishing marketplace, 
and yet we are spending more and 
more money on it. Giving away 
things isn't a long-term answer — 
it's the road to ruin, and I'd ask all 
BPI members to support a campaign 
for a 7-inch only chart." 

T 

WALTER WOYDA: "chartidiocy" 

'Public is being used to con DJs' 
IN A new twist to the continuing controversy over the 
chart. Radio Forth head of music. Jay Crawford, is now 
refusing to listen to pluggers who tell him about records 
climbing the chart 

"1 am now ignoring the Gallup chart because it is so 
unreliable in terms of what people want to hear on radio," 
he told Music Week. "I'm only interested in programming 
records that the public want to hear because they like the 
music — not because of a free T-shirt, or a special 12-inch 
or picture vinyl. 

"It's no longer a chart of best-selling records but a 
chart of best-selling T-shirts. We used to hear about 
scandals of disc jockeys taking payola to play records, but 
now the public is being used to con the DJs. 

"Records are being bought for the wrong reasons and 
the chart is no longer reflecting the true popularity of a 
particular song or piece of music as it should be. Music 
has gone right out of the window. When you gel records 
entering the chart because of a free gift campaign - or 
even going back up for the same reason — it makes a 
nonsense of its uses for programming purposes. 

"Even if only a small percentage of the chart entries are 
being 'hyped' in this way they are holding back other 
records which may have more genuine reasons to be in 
the chart. 

"Until the chart goes back to only reflecting the 
popularity of music rather than gifts I'm going to ignore 

Stones sign 

$25m world 

deal for CBS 
NEW YORK; Speculation that 
The Rolling Stones had signed 
a new worldwide deal with 
CBS was confirmed at the end 
of last week. The contract is 
believed to bo worth $25m for 
four albums commencing in 
1985 after the expiration of 
both the existing Atlantic and 
EMI contracts. 

No further details have been 
announced, but it is under- 
stood that the CBS deal also 
includes some back catalogue 
material. Gossip here suggests 
that CBS outbid Atlantic by 
$9m and MCA by $5m. 

Oberstein 

sounds blank 

tape ad alert 
ALL FUTURE promotion or 
advertising of blank tape which is in 
any way linked with recorded music 
can expect swift adverse reaction 
from the BPI chairman and, he 
hopes, the entire record industry. 
Maurice Oberstein is to urge his 
fellow members to be more 
watchful, and a great deal more 
touchy, about blank tape marketing. 

"I believe we should be more 
sensitive to advertising which uses 
our artists or our product; we should 
be much more sensitive about things 
which might strike at the vitals of 
our industry," he told MW. He will 
be raising the issue at the next BPI 
council meeting. 

While stressing a general 
principle, Oberstein offers as a 
current example a Boots national 
newspaper ad, offering a free C90 
with any full price pre-recorded 
cassette. Several are illustrated — 
including a Streisand album — and 
Oberstein feels it is a case of a retail 
co-op ad being made up "without 
any thought for the implications of 
endorsing home-taping." 

Talking 

points 

"We have acquired a bad 
reputation for selling 
imports, but why do we 
have to do it? The ans- 
wer is that we have to 
compete with the retail 
chains which have 
deals which allow them 
to undercut everyone 
else." 

— See Retailing, p18. 
□ □ □ 
"Bring back retail 
price maintenance . . ." 
— See Opinion, p18. 
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Bar coding: giant 

leap for Mars 

THE BRI'S bar coding guidelines, now ready for 
publication, offer "comprehensive advice for 
both audio and video industries and trades" — 
and usher in a potentially huge advance in the 
use of retail electronics. 

The BPI established a bar coding working party in 
February 1982. A series of meetings, and liaison with 
the British Videogram Association, led some 15 months 
later to the recommendation that the audio and video 
industries should adopt EAN (European Article 
Numbering) coding. Strong links with the US industries 
mean that UPC (Universal Product Code) will also be 
used. 

The bar coding guidelines are intended to ensure that 
a common standard is available for the UK; they cover 
UPC extensively, as well as EAN and "provide all the 
details which are directly relevant to the industry . . . 
details not currently available elsewhere". 

As well as offering detailed advice on what coding is, 
how the system works, UK administration of coding by 
the Article Number Association, and how to set up and 

implement coding programmes etc, the guidelines make 
some points worth noting. 

It is clearly stated that Gallup will use bar codes in 
chart data; it is also apparent that the responsibility for 
ensuring that codes are correct is, the BPI expects, to 
be carried by the printer (who makes the sleeves, video 
wrappers and cassette inlay cards which carry the 
code) and by the retailer (who must check the codes 
with "fully maintained equipment"), as well as by the 
manufacturer. 

Provided the manufacturers and printers follow the 
procedures in the guidelines, dealers should find the 
code symbols scannable; but they are warned that 
some light pens may have difficulty in reading codes on 
cassette inlay cards through the plastic case. Also 
retailers are reminded that their scanning equipment 
must conform to EAN/UPC specifications and that it 
must be correctly operated by staff. 

The guidelines will be distributed free in booklet form 
to all BPI members, and will be available generally, on 
request to the BPI, for £3 per copy. 
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More power 

to WEA 
WEA RECORDS has "restructured 
and strengthened" its promotion 
department, with two new senior 
appointments. 

Chris Marshall, who set up the 
independent All Stars Music 
Company, has been appointed 
head of WEA's promotion, and will 
co-ordinate all activities within the 
department. Bill Fowler, the 
former head of promotion, takes 
up the new post of director of 
television promotion; reporting to 
him will be TV promotion manager 
John Smith. Both Marshall and 
Fowler will report directly to WEA 
UK chairman, Rob Dickins . . . 
Ross Fitzsimons, previously with 
Hot Press magazine in Dublin, has 
joined MCA Records press office, 
working with Sue Humphris , . . 
Gavin Angus, previously with 
Sparta Florida Music, is now 
handling press and promotion for 
That's Entertainment Records . . . 
Kate Feeny has been appointed 
international manager at PRT, 
replacing Sean Murphy. Feeny, 
who was previously Murphy's 
assistant, has also worked for 
Albion and Virgin Records . . . 
Following Mary Farquharson's 
departure, Catherine O'Bryan- 
Tear has joined Zomba Books as 
marketing and publicity manager. 

WEA RECORDS this week starts a 
marketing campaign that features 
12 of its recent big-name album 
releases and which will run through 
until Christmas. 

The campaign starts this week 
with a full-page ad in Music VJeek, 
featuring the 12 albums under the 
slogan; "Good albums nowadays 
ain't two-a-penny . . But these 
are the very best at a price you can 
afford!" 

Simultaneously, leaflets featuring 
albums will be distributed nationally 
and displayed in-store. 

The featured records are; 
Jackson Browne/Lawyer In Love, 

George Benson/In Your Eyes, 
Donald Fagen/The Nightfly, Echo 
And The Bunnymen/Porcupine, 
Talking Heads/Speaking In 
Tongues, Rod Stewart/Body 
Wishes, Shalamar/The Look, Al 
Jarreau/Jarreau, Twisted 
Sister/You Can't Stop Rock 'n' 
Roll, ZZ Top/Eliminator, Robert 
Plant/The Principle Of Moments 
and Stevie Nicks/The Wild Heart. 

WEA marketing manager, Carl 
Gant commented: "With this 
campaign we aim to stir up 
renewed interest in our recent 
product. As Christmas approaches, 
the in-store material may well 
significantly boost our sales." 
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ADVERTISEMENT 

A £1,000,000 
Record Deal for 
Mike Anderson 
Goldbar Music is looking for 
sixty sales reps for the 
London area, a PR person 
with good contacts in the 
print media and the right 
deal for a major new talent. 
® Contact John Riley or 
Mathew Goldberg at Goldbar 
Music, Vogue House, 
1 Hanover Sq , London W1. 
Tel: 673-8974. 
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American 

Commentary 

Motown settles one lawsuit 
From IRA MAYER 

NEW YORK- The largest of the three lawsuits seeking 
Motown from switching distribution to MCA has been se"^ 
out of court. Schwartz Bros and Mo,own, f^ave undisclosed terms that industry observers specu a 
involved a substantial payment by the label to the independent 
distributor. . . . 

As for the two outstanding cases, a Phoenixjudge 
against Associated Distributors, insisting that the company 
could not enjoin Motown from ceasing its prior agreements, 
while attorneys for Dallas-based Big State distributors are 
awaiting formal filings from Motown and MCA. Both of the 
latter two distributors say no out-of-court discussions (along the 
lines of those that led to the Schwartz Bros settlement) have 
been held to date. 

WITH THEIR first joint single. Islands In the Stream, Kenny 
Rogers and Dolly Parton have agreed to appear singing together 
on the Country Music Association Awards telecast on October 
10. Competing for top honours as Entertainer Of The Year will be 
Alabama. Merle Haggard, Barbara Mandrell, Willie Nelson and 
Ricky Skaggs. Of those, Skaggs is the only one who has not 
previously won the title. 

Even more than in recent years, the vast majority of nominees 
for CMA awards reflect very limited crossover appeal as the 
Nashville songwriting-and-producing community returns to its 
mainstream rather than pop emphasis. 

POLYGRAM IS surveying dealers on early results with compact 
disc hardware and software. Among the questions: best selling 
categories and titles, depth of stock from various suppliers, 
pricing, preferred display arrangements, availability of 
demonstration units and cross-merchandising effprts. Several of 
PolyGram's initial 250 outlets have also received elaborate floor 
units housing closed circuit video explanations of the system. 

WARNER, A&M and Jive Records bring to 15 the number of 
labels supplying video music video clips to Video Music 
International which makes the video jukebox. The company has 
also obtained licensing agreements with the Harry Fox Agency 
as well as such individual publishers as Chappell/Unichappell, 
ATV, Welk and Colgems-Screen Gems-EMI. 

ATV MUSIC is suing RCA Videodiscs for infringement regarding 
release of The Beatles' Let It Be on CED disc. Though licensed 
for other media, ATV contends, the video disc was not a part of 
any previous deals. 

MCA'S RECORD and music publishing divisions suffered a 
second quarter operating loss of $2,2m leading to a drop in first 
half income to 1.4m — compared to 12.1m in 1982. Revenues for 
the half fell to $71.5m from $79.5m. The company has also joined 
the battle against parallel imports. 

SHORTS Audio-only jukebox owners would pay a one time 
registration fee of $50 through 1990, under proposed legislation 
that would override the Copyright Royalty Tribunal's escalating 
annual payment schedule . . . ABC Radio is experimenting with 
satellite delivery of new albums to affiliate stations around the 
country, a process which could simplify distribution matters 
(especially simultaneous release problems in smaller areas). 

llllllMMBIiita 
incorporating Record ft Tape Retailer end Record Business 

MCA RECORDS has concluded a long-term, worldwide recording deal with 
singer/songwriter Nik Kershaw. His first single, / Won't Let The Sun Go 
Down On Me (MCA 816), is released September 9. Produced by Peter 
Collins, it will be released in both 7-inch and 12-inch formats. Kershaw's 
debut album. Human Race, will be released later this year. 

Pictured above at the signing are // to r): Charlie Eyre (MCA, AErP), Nik 
Kershaw, Stuart Watson (MCA MD). Micky Modern (Kershaw's manager) 
and lawyer, David Pick. 

Video music meeting 
ALL THE uses of music on video 
cassette, video disc, cable and 
satellite television will be analysed 
during the Fifth International Video 
Music Conference, organised by 
Billboard magazine, in Pasadena, 
California in November. 

Conference topics include music- 
orientated TV shows and cable 
music channels, lighting, art 
direction and choreography, pre- 
and post-production mixing 
techniques, the use of music in 
computer games graphics, and 
marketing music on video cassette, 
video disc and selling rights to 
cable. 
® Further details from Billboard 
Video Music Conference, 9107 
Wi/shirc Blvd, Suite 700, Beverly 
Hills, California 90210. 

40 Long Acre, London 
WC2E9JT 
Tel: 01-836 1522 
Telex: 299485 
SUBSCHIPTION RATES UK C37. Eire ClrisMS. Europe $108. Middle East, North Africa $143. US, S. Amorica. Canada, India, Pakistan $168. Australia, Fat East. Japan $190. 
Subscriptions/Directory; 
Jeanne Henderson, 
30 Calderwood Street, 
London SETS 6QH 
Tel: 01-855 7777 
Printed for the Publishers by Pensord Press Ltd., Gwcni. Reoistorcd at the Post Office as a newspaper. Member of the Periodical Publishers Assoc. Ltd.. and Audit Bureau of Circulation All material copyright 1983 Music Week Ltd. 
Music Week is sold on condition that the pages containing charts will not bo displayed in such a way as to conceal any part of such pages and it may not be resold without the some condition being imposed on any subsequent puichaser. 
EDITOR: Rodney Bnrbeck 
DEPUTY EDITOR/ 
INTERNATIONAL/MUSIC PUBLISHING: Nigel Hunter 
ASSISTANT EDITOR 
IVIDEOI: David Dalton 
ASSISTANT EDITOR 
(PRODUCTION!: Danny Van Emden 
NEWS EDITOR: Jim Evans 

V FEATURES EDITOR/ 

RETAILING: Terri Anderson 
TALENT EDITOR: Chris White 
SUB EDITOR: Moea Armstrong 
RESEARCH MANAGER: 
Tony Adler 
ASSISTANT RESEARCH 
MANAGER; Anne Forey 
RESEARCH ASSISTANTS: 
Janet Yeo and Lynn Facey 
CONTRIBUTORS: Sue Francis, 
Tony Jasper, Nicolas Soames, 
Pat Sullivan 
US CORRESPONDENT: Ira 
Mayer, c/o Presentation 
Consultants Inc, 2 West 45th St 
Suite 1703, New York City, 
NY 10036. (Tel: 212 719 4822) 
ADVERTISEMENT MANAGER Andrew Brain 
ASSISTANT AD 
MANAGER; Kathy Leppard 
AD EXECUTIVES: 
Phil Graham & Marc Gregory 
CLASSIFIED: Jane Norford 
AD PRODUCTION MANAGEF 
Jonathan Best 
ASSISTANT AD 
PRODUCTION MANAGER: 
Karen Denham 
PROMOTION EXECUTIVE: 
Angela Fieldhouse 
MANAGING DIRECTOR: 
Jack Hutton 
PUBLISHING DIRECTOR: 
Peter Wilkinson 

PAGE 2 



MUSIC WEEK SEPTEMBER 3, 1983 

The first of the autumn sales conferences took 

place last week with PRT holding a two-day 

meeting in London. CHRIS WHITE reports on the 

wide range of product due for release. 

Towerbell/ 

Rockney 
CHASE AND DAVE have a TV- 
promoted album released on the 
Rockney label through Towerbell. 

Chas and Dave's Knees-Up 
Jamboree, featuring 50 singalong 
tunes, will be TV advertised nation- 
wide, the campaign starting in 
October and running through until 
December. The LP's packaging will 
also include a free singalong song- 
book. 

Scheduled Towerbell product 
includes a new, as yet un-titled, 
single by Amazulu, Snowy White's 
Bird Of Paradise, and Natasha's I 
Want You To Be My Baby. There 
are also singles due from Ron 
Magnessand new signing The Look. 

Back on the Rockney label, 
Clarence Frogman Henry — a new 
signing — has just released his first 
single, That Old Piano. 

Red Bus 
IMAGINATION'S NEW album. 
Scandalous, is set for release in mid- 
October to tie in with their UK lour, 
and will be backed by a national tele- 
vision advertising campaign, exten- 
sive press advertising and in-store 
displays. A single taken from it will 
be released in late September. 

Malaco 

Records 
MALACO RECORDS has signed 
with PRT for distribution and the 
first three releases are all by new 
signings: Late At Night by Pam Hall, 
Man Friday and Jive Junior's 
Pickinq_Up Sounds, and Want Ads 
by CafeT""^ 

General manager Dave Roberts 
says: "Up until now Malaco UK has 
relied on Malaco US to supply 
releases, but we will be more 
aggressive with our releases, and 
aim to put the label back into the 
charts on a regular basis." 

Lamborghini 

Records 

PRT: investment 

A RE-CONFIRMATION of the new ACC management's commit- 
ments to PRT Records and Precision Video was made at the 
conference by ACC group managing director Alan Newman. 

He reminded delegates that last year's sales conference was not long after 
Robert Holmes a Court's Bell Group took over ACC. He went on to say that 
despite an "indifferent market" during the last 12 months, PRT and Precision 
had performed admirably and both companies were well based to go forward. 

Newman said that PRT and Precision are regarded as important parts of the 
ACC group and that although they may seem small in the overall context of 
ACC, "We do want to expand them." He added that ACC had money and 
commitment to invest in the two divisions' futures and that there was now "a 
very good basis on which to grow. 

"The last year has demonstrated our willingness to invest in both PRT and 
Precision." 
• PRT'S MAJOR album releases for the autumn include In Our Liverpool 
Home, a 25th anniversary album from the Spinners; Dead End Street, a double 
album compilation from The Kinks, including the majority of their hit singles; 
and a special 10-inch Kinks album featuring previously unreleased material. 

Further releases in the Spotlight series include 24-track double albums. 
Spotlight On Soul, Spotlight On Dance, Spotlight on Stateside, The Swinging 
Sixties and The Fabulous Fifties. 

A love song compilation on the Calibre label. This Thing Called Love, with a 
playing time of two hours, features PRT's disco hits of the last 12 months. 

On the jazz front, new albums are due from Stefan Grapelli, Theresa Brewer, 
Coleman Hawkins and Lester Young. 

That's Magnum 

Entertainment Music 
THEATRE AND film soundtrack 
specialist company That's Entertain- 
ment will be releasing several new 
albums by the New Sadlers Wells 
Opera Company, featuring their 
most popular operettas. Promotion 
will also centre on the label's 
recording of the Lyric Theatre, 
Hammersmith, production of 
Nightingale, starring Omar Sharif, 
and Hell Can Be Heaven by the 
Bubble Theatre. 

THE MAGNUM Music Group's 
major autumn releases will include a 
Little Richard compilation, The Real 
Thing, featuring all his hits and with 
a special sleeve by David Oxtoby; an 
Al Jarreau album. Ain't No 
Sunshine, on the Blue Moon label, 
and Vulture Blood by Warhorse on 
Thunderbolt — which features Nick 
Simper in his first band after the 
break-up of Deep Purple, 

LAMBORGHINI RECORDS will be 
embarking on a comprehensive 
release schedule with new and 
established acts, in the run-up to 
Christmas, although the order of 
release has yet to be finalised. 

ASV 

CHAS AND DA VE: TV album. 

ACADEMY SOUND & VISION has 
several debut releases lined up 
including a three-record set of the 
Complete Bach Partitas and Sonatas 
by celebrated American violinist, 
Oscar Shumsky, and volume two of 
Mozart's Sonatas for Violin and 
Piano featuring conductor Tamas 
Vasary and the Northern Sinfoma 
Orchestra. 

The label's budget series, 
Beautiful Music, continues in 
October with Popular Carols From 
Wells Cathedral. Releases on the 
ASV Living Era label feature Duke 
Ellington in Jazz Cocktail, and Red 
Nichols and His Five Pennies on 
Rhythm Of The Day. 

Kingdom 
KINGDOM RECORDS, which has 
just signed with PRT for distribution, 
is launching a new mid-price reggae 
series with Herb Dust Volume I, fol- 
lowed by DJ Battle — both albums 
will be backed with advertising in 
Black Echoes and Black Music. 

On the jazz front, the label will be 
releasing Blackout by Lionel 
Hampton, plus albums by Sonny 
Slitt and Wynton Marsalis. Other 
titles are due from Gerry Mulligan 
and Charlie Mingus, and a Giants Of 
Jazz LP featuring Lionel Hampton. 
Buddy Rich, Gerry Mulligan and Jon 
Hendricks. 

I 

Dureco 

TOY AH: Superstore appearance. 

CSA 

BBC 

SMURF'S PARTY Time and Merp/ 
Christmas With The Smurfs will be 
released via Dureco in time for 
Christmas, 

Originai 

CLIVE STANHOPE'S CSA label is 
concentrating promotion on The 
CSA Collection, Volume I, featuring 
14 of the best tracks released by the 
company to date. Pre-release orders 
will have a special dealer price of 
£2.49. Reggae names featured 
include The Viceroys, Michael 
Prophet, Don Carlos and The 
Natural-ltes. 

ORIGINAL RECORDS is releasing 
the first single on Jon Hiseman's TM 
Records label — Secure In You 
which features Rod Argent. Clem 
Clempson, Hiseman. Barbara 
Thompson and John Mole. An 
album, Siren Songs, will follow in 
November. The band will support 
the release with TV appearances and 
gigs. 

Street Sounds 
A BEST OF Street Sounds double 
album will be released on Street 
Sounds in time for the Christmas 
market. 

Peach River 
DAVE KNOPFLER'S debut single, 
Soul Kissing, released this month on 
Peach River, will be followed by his 
first solo album. Release, in 
October. 

Ferroway 
FERROWAY RECORDS will be 
releasing Rondo Veneziano, an 
album of instrumental music which 
will be heavily featured on ITV 
continuity spots. There will also be a 
special 12-inch single mix of the 
same. 

Dakota 
FURTHER RELEASES in the mid- 
price (£2.99) series are due from 
Dakota which numbers the novelty 
single, Willie Can and Zingari's 
Everybody's Working among its 
upcoming releases. 

COMEDY IS prominent among BBC 
Records' autumn releases with 
scheduled LPs including Goon 
Show Classics, Volume 10, a further 
Hancock's Half Hour. Fawlty 
Towers — A La Carte, and Noel's 
Funny Phone Calls, Volume 3. The 
label also has a major pop album 
release, Saturday Superstore: 
Replay Selection which features 
music from the TV show including 
Toyah, Eddy Grant, Dexys Midnight 
Runners, Men At Work and Tears 
For Fears. 

INSIDE: 
News/Europarade/Disco 
commentary 6 • Publish- 
ing/Broadcasting 14 • 
Talent/Performance 15® 
Retailing/Opinion 18 • LP 
reviews/Select singles 19 • 
Classicscene 21 • New 
releases/US charts 24 • 
indies 29 • Moody Blues 
special — see centre pages. 
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Monte Cari® HQ 

plan for Osffiim® 

By JIM EVANS 
RADIO CAROLINE, which has been back on the air test broadcasting 
for the past two weeks with a format of back-to-back album tracks 
and a minimum of dialogue, will be opening an office in Monte Carlo 
and carrying advertising by the end of this month. 

Anchored 15 miles off the Essex coastline in international waters, Caroline's 
signal, not yet at full strength is claimed to be heard across the UK and much 
of Europe. 

Speaking from Spain, from where the Caroline ship is serviced, founder 
Ronan O'Rahilly told MW\ "The feedback we've had so far has been very 
good. We've had reaction from 150km into West Germany and the signal's 
strong in Holland and France. The key is the height of the antennae — over 
300ft. I can honestly say it's the best signal we've ever had." 

Over the next 10 days, surveys are being carried out in the UK and Europe to 
assess the number of listeners and their reactions so that an advertising rate 
can be structured. Advertisers will be international companies and the ads will 
be channelled through Caroline's New York and Los Angeles offices (and 
through Monte Carlo when the office opens there). Though offers have been 
made, O'Rahilly will not be accepting cigarette or tobacco advertising. A news 
service is also to be added to the schedules 

O'Rahilly believes people now want more music and less chat, and is 
modelling Caroline's output/programming on the American AOR formula 
"We are not trying to be another Radio One or Capital," he added. "We are 
adding to the variety of radio available and trying to get more music to more 
people. 

"I know it sounds arrogant, but when Caroline first started I knew there 
would be a massive audience. And I believe that this time we have got the 
formula right once again. But we've got to remember that this time we're not 
the only station in town anymore. 

"From the music or record companies' point of view we are providing a 
service by playing album tracks. The record companies spend hundreds of 
thousands of pounds producing albums that, until now, have not been played 
on radio." 

Of the record pluggers spoken to by MW last week, none admitted 
supplying Caroline with records. The general reaction was a case of "wait and 
see" and record companies are mindful that to supply Caroline from the UK 
would be against the law, A spokesman for EMI said "We have had no 
requests for product so far. If we do, we shall have to review the legal situation 
very carefully " 

Until the Monte Carlo office opens, Caroline's main contact office is at PO 
Box 69504, Los Angeles 90069. 

Happv gotf 

for 

iSMoTherapY 

THE "Happy Hookers" golf 
tournament organised last 
year by Terry Gates, Bob 
England and Tony Prior has 
been developed this year 
into a golf day in aid of the 
Nordoff-Robbins Music 
Therapy Centre on 
Thursday, September 22 at 
the Royal Mid-Surrey club, 
Richmond. 

"Anyone who can swing a 
club is welcome," says 
Gates. "There will be some 
serious golf in the morning 
in an individual stableford 
competition in random 
three-balls over 18 holes for 
the Music Therapy Trophy, 
but after lunch it's just for 
fun in a Texas scramble 
over 11 holes for another 
Music Therapy Trophy." 

Players can take part in 
teams of four for £200, or 
£50 per person for 
individual competitors. The 
price includes champagne 
breakfast and lavish lunch 
and half of the proceeds 
will go to Music Therapy. 

Willie Robertson is 
organising City support for 
the event and promises a 
"major prize" for a hole-in- 
one. Numerous other 
worthwhile prizes will be 
awarded during the day. 

O Full details from Bob 
England's secretary, Julia 
Rogers, on (01)-431 2770. 

Picture Music 

replaces EMI 

Mmk Ifidleo 
THE MUSIC video production 
division of EMI, headed by 
Geoff Kempin, is undergoing a 
cosmetic change of name — 
from EMI Music Video to 
Picture Music International — 
to avoid confusion with the 
entirely separate Thorn EMI 
Video Programmes. 

The division operates 
independently in music video 
production and it was felt that 
the EMI name may have 
inhibited other companies 
using its services. 

Coincidentally, the US arm 
of Picture Music International 
has been restructured with 
Mark Levinson, former vice 
president of business affairs 
for EMI America/Liberty 
heading the operation there 
Bob Hart becomes vice presi- 
dent of production and 
marketing. 

AMSTERDAM: KID Creole and the 
Coconuts' Stool Pigeon has been 
voted single of the year in the 
prestigious Dutch Edison awards 
which cover the period between 
April 1, 1982 to April 1, 1983. 

A total of 29 records — 17 pop 
and 12 classical — received awards 
this year and all the winners have 
been invited to appear in the live 
Edison TV Gala in October 

Of the 17 pop awards, eight go to 
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Fewer star acts at Edinburgh 
From NICHOLAS SOAMES 

EDINBURGH; TICKET sales, critical acclaim for the Vienna 1900 Theme and a 
huge unwieldy fringe meant one of the most successful Edinburgh Festivals, 
despite the fact that this is the swansong of artistic director John Drummond. 

During his tenure, the Festival has become less interesting from the record 
industry's point of view, with fewer star names, fewer programmes or 
productions leading to recordings, and it is unlikely to change when theatre 
director Frank Dunlop takes over the reins assisted by the Festival music expert 
Richard Jarman. 

EMI, PolyGram and CBS again competed for displays in the shops of the 
main boulevard of Princes Street, but for the second year running there were 
no record signing sessions. Despite AFV's recording of last year's Handl's 
Fireworks (which arrived in time for this year's jamboree) and the fiery Labeque 
Sisters, the best selling disc was, as always, the rush-released recording of the 
1983 Edinburgh Tattoo. 
o For fu II report from Edinburgh, see Classical next week. 

Kid Creole wins Mmn awird 
Dutch acts and nine to foreign acts; 
CBS Holland scored the most 
awards (seven) followed by Ariola- 
Benelux (four). 

Wtpn pics mows 
VIRGIN RECORDS is restructuring 
its dealer prices, effective from 
September 1 Standard back 
catalogue dealer price is up to £3.04, 
new release dealer price up to £3.40 
and Deluxe new releases go up to 
£3.60. Singles, 12-inch singles, 
budget and mid-price have a few 
minor adjustments. Many albums in 
the full-price category have been 
transferred to the lesser priced back 
catalogue series. 

6M3CPS tes impsBd 
THE MCPS has imposed import 
bans on: Live In Tokyo by Public 
Image Ltd manufactured in Japan 
by Nippon Columbia, (YS 7148/9) at 
the request of Virgin Music; Crazy 
b/w Love Is Gonna Find You by The 
Manhattans and the album Forever 
By Your Side (USA catalogue no. 
CBS FC 38600) at the request of 
RCA Music; and Get Out Of My Mix 
by Dolby's Cube manufactured in 
the USA and Canada (Capitol 8561) 
at the request of Street Music. 

THE CONFERENCE season opened in businesslike manner 
with PRT's low-key affair at the CFS conference centre in 
London which was enlivened by A&R and marketing 
director Matt Haywood and promotion manager Tilly 
Rutherford cavorting around dressed as caricature Aussies. 
One hopes that ACC group managing director Alan 
Newman, newly-arrived from Australia to take over from 
Bert Reuter, has a sense of humour . . . PRT chief 
executive Walter Woyda revealed that he was currently in 
the middle of his 29th office move in 13 years with the 
company, and quipped: "Never have so few moved so 
much rubbish so many times" . . . Tony Smith, head of 
sales, referring to PRT's new promotion team punned 
groaningly: "Eat your hearts you Spartans who thought you 
were the Pinnacle of success, and because of your 
Independent Distribution Services you felt you were on 
Stage One — but we've upstaged all of you" . , . the 
conference also had appearances by topless women 
(courtesy of Streetsounds Records' Morgan Khan} and 
Smurfs (yes, they live on!}, and new Dakota Records 
signing, Zingari . . . Capital DJ Greg Edwards made an 
impassioned plea for record companies to treat black music 
on the same marketing level as white music, claiming: 
"Many record companies still have the attitude that black 
music doesn't sell" . . . one subject not mentioned at the 
PRT conference: allegations that the Inland Revenue is 
checking the expense accounts of all ACC directors when 
Lord Grade was chairman (should make interesting reading 
for the tax man). 

RED FACES at the Home Office and broad grins at Zomba 
— on the day he had to leave the country, South African 
artist Richard John Smith (Dooley, August 20) was told 
that when he entered the country someone mistakenly 
stamped his passport with permission to stay indefinitely; 
he intends to do just that . . . PolyGram lost no time hitting 
back at the attack on the compact disc by direct-to-disc 
specialist Doug Sax who wrote in Billboard that "the word 
on the street is that CD is a disappointment sonically". In 
reply, PolyGram's technical consultant Peter Burkowitz 
asks: "Could it be that the real word on the street is that 
direct disc recording may be obsolescent?" . . . Due to 
overwhelming demand, more tables have been added to 
accommodate people wishing to attend the Music Therapy 
lunch honouring The Shadows on September 8 — phone 
Linda Norris now on (011-223 8700 to reserve your place 
. . . Radio One will rue the day EMI UK managing 
director Peter Jamieson became a plugger for the day to 
play in the annual cricket match, Pluggers v Radio One, as 
he took six wickets for 14 runs and the Pluggers won by 
one wicket. 

GIB BETTERliWOF 

THE VIDEO INDUSTRY 

EVERY WEEK. 

Af last, ihe definitive Video Trade paper. Not a comic. 
Not o collection of press releases. Bui a real in-depth 

newspaper that brings every element of your vita! industry 
into sharp focus. For Ihe retailer And the industry. 

Register now for your free copy — every week 

THE AUTHORITATIVE VIEW 
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There was a time, not so long ago, when independent 
record promoters were not always held in the highest esteem. 

To many in the music business (their opinions, we regret to 
say, often based on bitter experience) these people were, at best, 
unprofessional. Or, at worst, unethical. 

Then along came Bullet. 
Bullet was founded, not by rookies, but by people with 

many years of diverse top-level experience within major record 
companies. 

Experience which convinced them there was an important 
role for nationwide Independent promotion in the UK record 
Industry. But only when done professionally, by professionals. 

Above all, this meant working on only a limited number of 
releases at any given time. So each one could receive full priority. 

It meant knowing retailers and media people, not just by 
name, but well enough to have their respect and confidence. 

Finally, It meant a lot of hard work Both in planning and 
executing campaigns, so awareness and availability coincided for 
optimum effect. 

These were the principles on which Bullet was based. On 
which it will continue to be based. The results they have produced 
have been astounding. Even to the people who created them. 

Since our launch In 1980, 
no fewer than 78% o f all 
singles promoted by Bullet 
have reached the top 75. 
Compared with the national average of a scant 7%. 

These hits have included numerous Top 10 entries, and 
more than our share of number ones. On behalf of every major 
record company in the country, as well as all the successful 
Independents. 

Such statistics prove that the companies we work with 
have their chances of chart success Improved enormously. But 
we would like to think we have had the same effect on their 
opinion of Independent record promoters. 

Certainly, the number of companies using our services 
suggests the industry's attitude to our line of work has changed 
for the better. At least, where Bullet Is concerned. 

All records need the best available pro fessional promotion. 
Unfortunately relatively few receive it 

If you think yours deserves it, call Barry Evans or Stewart 
Coxhead on 01-7231062 or 01-724 0814. They'll show you that, 
when done the Bullet way, there's nothing funny at all about 
independent record promotion. 

Before Bullet, some people 

had funny ideas about 

recordpromotersj 

: 
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New Range for 

Valentine Music 
THE VALENTINE Music Group, 
which set up its own record 
division last year, has launched 
a new label, Range Records, 
which Valentine head John 
Nice describes as "recording 
top quality country-orientated 
product". 

First releases, which were set to 
tie in with the visit of Tom T Hall 
to the Peterborough Country 
Festival last weekend (August 28) 
are a single, Who Do You Pray 
For? (RANS71) and the album from 
which it is taken, World Class 
Country (RANGE 70001). Both are 

Dansao Keccrds 

Through Distributors for 
CATALOGUE Contact: 

DAVID MARCUS - 
TOMMY SANDERSON 

14 Soho Street 
London. W1V 6HB. 
01-437 2245 & 8716 

distributed through IDS. 
The deal between Nice and Hall 

was signed recently in Nashville 
and the new division of Valentine 
will issue product on a regular 
basis. "Already we have a lot of 
product which will be issued in the 
UK," said Nice. "It is all high- 
quality with some very big names 
recording for the label." 

Moves.. 

MINDER MUSIC and Cavalcade 
Music have moved to new 
offices at 22 Bristol Gardens, 
Maida Vale, London W9, tel: 
01-289 7281. 

FOGGYTOWN RECORDS has 
moved to 1, Rodney Court, 
Maida Vale, London W9 1TQ, 
tel: 01-286 4236. 

SHOUT RECORDS has moved to 
2nd floor. The Metrostore, 
231 The Vale. London W3, tel: 
01-740 0680. 

HEAVY METAL RECORDS has 
new telephone number, 0902 
345345, and Telex, 335419 
ROKSON G. 

LYDIA MURDOCK 

... THE ANSWER 
NOW ON U.K. RELEASE 

KIOW 30/T 
Distributed by UJ6Q RecordsUd. O A Warner Communications Co. 

1 ■ /' 

IF YOU'RE MARKETING 
MUSIC ON VIDEO PRODUCT 

WATCH OUT FOR THE 

MUSIC ON VIDEO 

SUPPLEMENT 

VIDEO WEEK - SEPT 19 

To advertise to over 14,000 retailers 
ring JOHN KANIA on 01-836 1522 

'/ 
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MAGNET ARTISTS The Biz recently paid a visit to the RCA depot in West 
Bromwich to introduce themselves to the telephone sales team now that 
Magnet has switched its distribution to RCA 

Tinree times Sidqf for iiiie 
RADIALCHOICE, the UK video and 
record independent, is experiencing 
its third US breakthrough — 
thanks to video. 

Following the US success with 
Toni Basil and Toto Coelo, whose 
Mickey and I Eat Cannibals singles 
both broke into the US and UK 
charts following widespread 
screenings of their videos, 
Radialchoice is now receiving 
import demand for the two-year- 
old single. The Teenage Confession 
by Lorna Right, due to regular 
screening of the single's video on 
the Playboy US cable channel. 

"At first we couldn't understand 
what was happening," says 
Radialchoice marketing director 

Paul Clark. "We then remembered 
we had supplied Playboy with the 
video which was felt to be too 
suggestive for UK TV and was 
never actually screened here." 

Jazz launch 
A NEW jazz label, Just Jazz 
Records, is being launched by 
former music industry magazine 
publisher and promotion man Ben 
Cree and it debuts with an album 
by the John Crocker Quartet, Fine 
& Dandy. Subsequent releases 
include albums by the Cambridge 
City Jazz Band and a solo LP by 
George Chisholm. 

Meatloafs UK tour doyiiQe 
EPIC IS to release a Meatloaf double single to coincide with the artist's UK 
tour from September 21 to 30. Entitled Midnight At The Lost & Found 
Double 45 — Special Tour Edition, it will be available from September 16 in 
7-inch and 12-inch. 

The first 5,000 double 7-inch singles will sell at standard 7-inch single 
price. The 12-inch disc will include a 12-minute live version of Bat Out Of 
Hell. Meatloafs September dates are: Birmingham (21), Manchester (22), 
Wembley (24), Ipswich (25), Newcastle (26). Glasgow (28), Aberdeen (29) 
and Edinburgh (30). 

EUROPARADE 

(The European Chart) 

vV6 (f 
^ C? Countries 

1 1 9 MOONLIGHT SHADOW, 
Mike Oldfield A/B/D/F/N/SP/SW/WG 

2 2 11 BABY JANE, Rod Stewart A/D/F/SP/SW/WG 
3 3 15 JULIET, Robin Gibb A/D/I/WG 
4 6 5 I.O.U., Freeze B/N/UK/WG 
5 5 9 FLASHDANCE. WHAT A FEELING. 

Irene Cara A/D/SP/SW/WG 
6 4 12 EVERY BREATH YOU TAKE, The Police D/F/SP/SW/WG 
7 9 4 VAMOS A LA PLAYA, Regheira l/SP/SW 
8 10 8 AFRICA VOODOO MASTER, Rose Laurens A/SW/WG 
9 7 12 CODO, Tauchen & Prokopetz SW/WG 
10 17 2 LOVE BLONDE, Kim Wilde B/D/N/SW 
11 12 3 DOLCE VITA, Ryan Paris N/SP 
12 11 3 WRAP YOUR ARMS AROUND ME, 

Agnetha Faltskog B/N 
13 16 2 ANNABEL, Hans De Booy B/N 
14 8 3 RONDO RUSSO, Berdien Stenberg B/N 
15 29 4 1 LIKE CHOPIN. Gazebo l/SW 
16 13 14 COMMENT CA VA, The Shorts SW/WG 
17 19 22 LET'S DANCE, David Bowie F/l 
18 NEW LOOKING AT MIDNIGHT. Imagination F/l 
19 20 26 TOO SHY, Kajagoogoo F 
20 21 2 GIVE IT UP, KC £r The Sunshine Band UK 
21 22 2 SIGNES EXTERIEURS DE RICHESSE, 

Johnny Hallyday F 
22 NEW LA VIE EN ROSE. Grace Jones B/N 
23 26 8 SPIAGGE, RenatoZoro 1 
24 28 4 LA PREMIERE FOIS QU'ON S'AIMERA, 

Sylvia Vartan and Michel Sardon F 
25 NEW LIVING ON VIDEO, Trance X B/N 
26 NEW GOLD, Spandau Ballet UK 
27 15 13 BLUE MONDAY, Now Order A/WG 28 18 7 ROCK N' ROLL IS KING, ELO A/D/SW 29 24 11 CHINA GIRL, David Bowie A/D/WG 30 23 2 DO MY DITTY, Patrick Gammon A 

Key; A - Austria; B - Belgium; D - Denmark; F - Franco; I - Italy 
N - Netherlands; SP - Spain; SW - Switzerland; 

UK - United Kingdom; WG - West Germany. 
Compiled from 10 notional charts by Tros-Radio, Hilversum. 

Disco 

commentary 

By BARRY LAZELL 
HERBIE HANCOCK remains 
firmly in the limelight holding on 
to the number one single for the 
third consecutive week — 
although the sales gap between 
Rockit and Give It Up is now 
minimal — and scorching 
straight in at one on the album 
chart with Future Shock. 

This consolidates a very 
strong presence for CBS, which, 
fronted by the energetic Club 
Promotions department, 
currently hold the Top Three 
singles and three of the top five 
albums. In addition, the UK 
release of their three strong 
import albums by The O'Jays, 
the Manhattans and the SOS 
Band next week can only further 
their prospects. 

If this was not enough. The 
Weather Girls make an 
impressive singles re-entry with 
It's Raining Men as predicted 
last week, and the Unique 
import What I've Got Is What 
You Need looks good for its 
imminent UK release. The only 
question remaining is whether 
CBS will release Autodrive as 
follow-up. 

Polydor has wasted no time in 
picking up Hot Streak's Body 
Work, which now looks good to 
go Top 20 next week. In 
addition. Go Deh Yaka by 
Monyaka has been released 
through Polydor (POSPIX) 641) 
and bubbles healthily just 
beneath the Top 50- Joining it in 
the bubblers, and available 
through WEA, comes what may 
be the first gospel single to 
feature in the disco chart, You 
Brought The Sunshine Into Mv 
Life, by The Clark Sisters. 

Hottest new candidate for 
crossover appeal to the national 
chart must be Jam On Revenge 
(The Wikki Wikki Song), by 
Newcleus which radio looks set 
to pick up to take it out of the 
clubs and into the charts. It 
features as the highest new 
entry this week at 27. 

Taking effect from this week 
is an important change of 
distribution for the Julie Roberts 
single Fool For You. The single 
has now been licensed to RCA 
(switching from PRT), but retains 
the same Bluebird catalogue 
number. 

This year's big Europop disco 
hit looks like crossing over into 
the disco chart next week; 
Dolce Vita by Ryan Paris has 
been picked up by Carrere 
(CAR(T) 289) having scored in all 
the traditional Euro holiday 
sunspots. Rather than buy 
inferior Spanish copies on 
holiday, most buyers will pick it 
up on return to our shores. 
There should be particular disco 
interest in the 12-inch version 
which is radically remixed. 
Needless to say, the lyrics are 
sung in our native tongue. 

XUSTR4LM 

yvow 
UP-SOUNDS FROM DOWN-UNDER 

COLD CHISEL 
AN AU MUSIC VIDEO FROM VK. 
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Good albums nowadays 

ain't two a penny... 

|!v"' 

.. . 

JACKSON BROWNE 
Lawyers In Love 
Inc Lawyers In Love 
© 96-0268-1 |]3 96-0268-4 

GEORGE BENSON 
In Your Eyes Inc In Your Eyes; 
Lady Love Me (One More Time) 
© 92-3744-1 [^192-3744-4 

DONALD FAGEN 
The Nightfly 
Inc New Frontier; I.G.Y. 
© W3695 S W3696-4 

ECHO & THE BUNNYMEN 
Porcupine 
Inc Back Of Love; The Cutter 
© KODE6 OCODE6 

UU"!^ 
CHE ADS 

4. 

S|' EAK l^ C.I N TO Md' ES 

:4- 

TALKING HEADS 
Speaking In Tongues 
Inc Burning Down The House; Swamp 
© 92-3883-1 EH 92-3883-4 

ZZ TOP 
Eliminator 
Inc Gimme All Your Lovin 
© W3774 E3W3774-4 

SHALAMAR 
The Look Inc Dead Giveaway; 
Disappearing Act 
© 96-0239-1 EH 96-0239-4 

ALJARREAU 
Jarreau Inc Mornin; 
Boogie Down; Trouble In Paradise 
© U0070 EE) U0070-4 

TWISTED SISTER % 
ROD STEWART 
BODY WISHES SSAISRS.. 

rabzrt-pLanh prrtrgLr. cc -cccrrr 

TWISTED SISTER 
You Can't Stop Rock 'n' Roll 
Inc I Am (I'm Me); 
You Can't Stop Rock 'n' Roll 
© A0074 EU A0074-4 

ROD STEWART 
Body Wishes Inc Baby Jane; 
What Am I Gonna Do 
(I'm So In Love With You) 
© 92-3877-1 E3 92-3877-4 

ROBERT PLANT 
The Principle Of Moments 
Inc Big Log 
© 79-0101-1 EH 79-0101-4 

STEVIE NICKS 
The Wild Heart 
Inc Wild Heart; Stand Back 
© 25-0071-1 S 25-0071-4 

.. but these are the very best 

at a price you can afford! UieETRE ON THE MAP! 

DISTRIBUTED BY 0)68 RECORDS LTD. C5 A WARNER COMMUNICATIONS CO. ORDER FROM THE WEA TELE-ORDER DESK 01-998 5929 OR FROM YOUR WEA SALESMAN. 
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AIRPLAY ACTION 

Vl 

Records appearing on 
Airplay Action pogos 
for first time. 

TOP BREAKERS (see opposite page for full details): 
MEN AT WORK —30 stations; BIG COUNTRY--24: KID CREOLE & THE COCONUTS~24; HEAVEN 17-21: JJJNIQB-ZO: MIKE OLDFIELD AND 
ROGER CHAPMAN —19; RYAN PARIS-14, PHILIP BAILEY —13. 
OTHERS: 
JUD1ETZUKE—leannie No —Chrysalis CHS 2728 (F) A Severn, BRMB, Centre 
B BBC Radio London. Essex, Pennine, Red Rose, Forth, West Sound, CBC DevonAir-Hitpick, Wyvern-Hitpick. A , 
GARY NUMAN —Warriors—Beggars Banquet BEG 95 (W) A Luxembourg 
BRMB. Tees B Radio 210. Plymouth, Clyde, Forth, NorthSound, CBC * DevonAir-Hitpick, Tay-Hit pick. JOURNEY-After The Fall-CBS A3692 (C) A Centre, Tay. BBC Ulster B 
Radio 210. Forth, West Sound. CBC * Severn—Hitpick. Wyvern-Hitpick, Beacon— Featured Single. 
THE SPECIAL AKA—Racist Friend—2 Tone CHS TT 25 IF) A Severn, BRMB, BBC Scotland B West, Essex. Beacon. Mercia, Metro, Clyde * Pennine-Hitpick 
TACO-Puttin' On The Ritz-RCA 284 (R) A Plymouth. Wiltshire, Moray Firth 

B BBC Radio London, Beacon, Chiltern, Mercia. Metro. Clyde, CBC 
FLASH AND THE PAN—Down Among The Dead Men—Easy Beat EASY 2 
(IDS) A Mercia B Luxembourg, BBC Radio London, Capital, Aire, Pennine, 
Clvde Forth * Tay—Hitpick. CLARENCE 'FROGMAN' HENRY-That Olde Piano-Rockney/Towerbell KOR 
20(A) A 2CR. BRMB. BBC Scotland. BBC Ulster B BBC Radio London. Wyvern. 
Aire * West-Hitpick, Red Rose-Hitpick. 
THE BEATLES —She Loves You — Parlophone R 5055 (E) A Severn, Mercia, Pennine B Wyvern. Red Rose. Clyde, West Sound, CBC. 
THE JODELLES —Girls Fall In Love —Ariola ARO 305 (F) A Severn, Centre, 
City B Capital. Essex, Trent * Devon Air - Hitpick, Orwell-Hitpick. A FLOCK OF SEAGULLS —(It's Not Me) Talking—Jive JIVE 47 (C) B Mercia, 
Hallam, City, Clyde, Red Rose, NorthSound. CBC DESMOND DEKKER-Hot City-Stiff BUY 186 (C) A BBC Scotland B West. 
Wyvern. Mercia, City * Trent-Hitpick. Hallam- Hitpick. 
GANG OF FOUR —Is It Love-EMI 5418 (E) B DevonAir. Pennine. Manx, Clyde, 
CBC * Severn—Hitpick. Hallam—Hitpick. SYLVESTER-Band Of Gold —London LON 33 (F) A Centre B Plymouth, 
Pennine, Metro, Tees, Manx. Red Rose. 
ZZ TOP —Gimme All Your Lovin' —Warner Brothers W 9693 (W) A Luxem- 
bourg, Plymouth, Hallam, Manx, Forth, CBC, Downtown. THE BEAT—Save It For Later —Go Feet FEET 333 (F) B Radio 210, Orwell, 
Aire, City, NorthSound * CBC—Hitpick LAURA BRANIGAN-Deep In The Dark-Atlantic A 9817 (W) A Tay B 
Orwell, CBC * Mercia-Hitpick. Red Rose-Hitpick, Pennine-Hitpick. MELANIE —Every Breath Of The Way—Neighbourhood NB 1 (IDS) A 
DevonAir, Centre, Tay, Downtowm B Orwell, Pennine 
ASHFORD & SIMPSON —High-Rise —Capitol CL 304 (E) A BRMB B Severn 
Wiltshire, Wyvern * Tees—Station Pick. 
TONY BANKS-And The Wheels Keep Turning-Virgin/Charisma BANKS 2 
(E) B Orwell. Piccadilly, Red Rose, Forth, CBC. MARCIA GRIFFITHS-Electric Boogie-Island IS 112 (E) B Radio 210, 
Wyvern, Chiltern, Hallam, Metro. 
MONYAKA-Go Deh Yaka-Polydor POSP 641 (F) B Luxembourg. Radio 210, 
Pennine * Capital— Climber, West—Hitpick.  

Radio 1 

19 (24) MADNESS; Wings Of A Dove 11 (8) KIM WILDE. Love Blonde 18 (13) UB40; Red Red Wine 10 (8) ANNABEL LAMB: Riders On 
17 (9) ROD STEWART: What Am 1 The Storm Gonna Do 10 (5) BIG COUNTRY; Chance 16 (13) ELTON JOHN; I'm Still 10 (61 H2O Just Outside Of Heaven Standing 10 (Now) JUNIOR Runnin", Mercury/ 15 (16) KC & THE SUNSHINE BAND. Phonogram MER 145 (F) Give It Up 10 (11) MALCOLM McLAREN; Double 
14 (16) CARMEL Bod Day Dutch 
14 (20) SPANDAU BALLET. Gold 10 (New) MEN AT WORK Dr Hockyll 
14 (16) THE STYLE COUNCIL Long And Mr Jive, Epic A3668 (C) Hot Summer 9 (9) ASIA; Don't Cry 
13 (16) DAVID GRANT; Watching You, 9 (81 HOWARD JONES Now Song Watching Mo 9 (5) JoBOXERS Johnny Friendly 
13 (6) KID CREOLE & THE 9 (New) BRYSON/FLACK Tonight 1 

COCONUTS; There's Something Celebrate My Love, Capitol CL Wrong In Paradise 302 (E) 
13 (20) THE KINKS: Come Dancing 9 (Now) STATUS QUO 01 Rag Blues, 
13 (8) MOODY BLUES. Blue World Vertigo/Phonogram QUOB 11 
13 (12) WHAMI; Club Tropicona (F) 
12 (11) LEVEL 42 Sun Goes Down 9 (6) STRAY CATS: (She's) Sexy 12 (13) LOTUS EATERS- The First And 17 Picture Of You 9 (-) TOOTS HIBBERT. Spiritual 12 (10) MODERN ROMANCE Walking Healing In The Rain 9 (Now) PAUL YOUNG. Come Back 12 (14) SHALAMAR; Disappearing Act And Stay, CBS A3636 (C) 11 (12) DEPECHE MODE Everything 9 (New) ELO; Secret Messages, JET Counts A3730 (C) 

Figures denote octuol logged plays in the Mondoy".S.unda* mirinlaht period preceding publicotion (6am midnlght weekdays, 7am-m.dnlght Saturday, 8om-10pm Sunday). 

8 (New) MELANIE Every Breath Of The Way, Neighbourhood NB 001 (IDS) 7 (6) CLIFF RICHARD. Never Say Die 
7 (Now) FLASH & THE PAN. Down Among The Dead Men, Easy Boot EASY 2 (IDS) 7 (9) GALAXY. Wait Until Tonight 6 171 BELLE STARS Indian Summer 6 (6) THE CREATURES: Right Now 6 (Now) GRAHAM FELLOWS Through The Lino 
6 (Now) HEAVEN 17: Crushed By The Wheels Of Industry, Virgin VS 628 (E) 6 (11) HERBIE HANCOCK Rockit 6 (-) THE KANE GANG; Brother Brother 
6 (5) KRAFTWERK Tour Do Franco 6 (-) STEVE HARLEY Ballerina 6 (Now) THE THE: This Is The Day. Epic A3710 1C) 6 (7) TRUTH; Stop In The Right Direction 
6 (7) TRACIE. Give It Some Emotion 6 (8) GENESIS: Mama 

Radio 2 

Based on ploys Friday-Thursday 5am-7 30pm in the week preceding publication. 

(-) ELTON JOHN; I m Still Standing (6) MOODY BLUES; Blue World (7) MODERN ROMANCE Walking In The Rain (5) DAVID ESSEX" Tahiti (7) THE KIDS FROM FAME; Songs (5) BARRY MANILOW- You re Lookin' Hot Tonight ew) CLIFF RICHARD; Never Say Die (Give A Little Bit More). EMI (E) (8) ROD STEWART What Am I Gonna Do (61 BRYSON/FLACK Tonight I Celebrate My Love 
(10) BARBARA DICKSON; Tell Me It's Not True 

(Now) GEORGE DUKE Born To Love You, Epic (C) (-) KC & THE SUNSHINE BAND Give It Up (-) JOHN MILES Song For You (-) BRENDAN SHINE. County Down' 17) STEWART AND GASKIN; Busy Doing Nothing (-) JOHN DAVID- On The Mountain 
(8) AGNETHA FALTSKOG, Wrap Your Arms Around Mo (New) STEVE HARLEY* Ballerina (Prima Donna) (8) THE HOLLIES; Stop In The (-) SPANDAU BALLET Gold (New) WHAM1. Club Tropicano, Innt Vision (C) (-) WILLIAMS & MATHIS; So Deep In Love 

Radio 1 and Radio 2 guides compiled by Sham Tracking (01 290 0129) 
Previous week's plays in brockats, ( —) indicates a re entry. 

Bubblers 
Recent Breakers bubbling, now under the Airplay Grid; 
BELLE & THE DEVOTIONS: Got To Lot ,You Know [THE CLARK SISTERS You Brought The Sunshine (Into My Life) DREAMS: 17 Electric (Look Out . . .» OHN FOXX: Your Dress LARRY GRAHAM; I'm Sick And Tired JOE JACKSON Cosmopolitan LIGHT OF THE WORLD Jealous Lover MICHAEL LOVESMITH Baby I Will MARTHA Light Years From Love TEEROY MORRIS I Heard It Through The Grapevine THE PARK The Singer SILENT RUNNING. When The 12th Of Never Comes EDWIN STARR Smooth STEVE WALSH. Letters Of Love 

m 

EVERY BREATH 

0 

DOWN AMONG 

THE DEAD MEN' 

m mtm ////////////////. 

m PLEASE ORDER FROM 

7 Deanston Wharf, Bradfield Road. London E16 2BJ 
Order DesluOl 476 3222 
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