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SHADOWS Brian Bennett, Hank Man/in and Bruce Welch are flanked by 
Billy Connolly and Lady Bradford of the Nordoff-Bobbms Music Therapy 
Centre chanty committee at the Shads' 25th anniversary launch in London 
last week in aid of Music Therapy (See Dooley, p4). 

Top promoter 

Wodks 

'compotitioo1 

in coort mow© 
TOP MUSIC business concert 
promoter Derek Block has 
been granted a High Court 
injunction against two of his 
employees, Rob Hallet and 
Nick Leigh, and also Apollo 
Leisure, which controls 
several theatres around the 
UK including the Apollo 
Victoria in London, "to stop 
the employees from dealing 
or interfering with any of the 
artists currently represented 
by the Derek Block Group of 
Companies or from setting 
up a new competing 
company". 

In addition, "Apollo Leisure 
and Paul Gregg are prevented 
from interfering with the 
contracts and business that 
the Derek Block Group of 
Companies have with the 
employees and with its 
clients and artists". 

Both Hallet and Leigh have 
been suspended, and an 
appeal to have the injunction 
removed was refused by the 
High Court. 

A spokesman for Derek 
Block said: "At this time all 
artists and clients are 
remaining with the Derek 
Block Office, and any 
business that was being 
handled by Rob Hallet or 
Nick Leigh is currently being 
administered by Jef Hanlon." 
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SECOND QUARTER 

BPI STATISTICS of record 
and tape deliveries to the trade 
for the second quarter of 1983 
give cause for two cheers of 
celebration - total value up 8 
per cent, cassette units up 23 
per cent, the LP decline 
arrested, and the total value of 
singles up by 5 per cent. 

On the other hand, singles 
volume dropped by 7 per cent to 
15.8m units from 17m in the same 
period last year; although LP 
volume only dipped by less than 1 
per cent compared to last year, it 
follows a massive 17 per cent 
decrease in the first quarter; and 
the heartening rise in cassette sales 
must be viewed in the light of only 
a modest rise in the first quarter. 

The increase in value of singles 
sales can be explained by the 

growing proportion of 12-inch sales 
which now account for 23 per cent 
of ail singles, says the BPI. 

But BPI director general John 
Deacon warns that the singles 
sector has a difficult battle on its 
hands: "The number of purchasers 
in the key 15-19 age group is falling 
and growing numbers of teenagers 
are turning their attention to video 
games. In addition unemployment 
is having a stifling effect." 

The rise in cassette sales puts 
the ratio of albums to cassettes at 
3:2 and Deacon finds "continued 
re-assurance", although he again 
has a warning that "everything 
must be done to ensure that a 
developing tape market is not 
stopped dead by the proliferation 
of tape-to-tape copiers". 

Combining LPs with cassettes 
gives a figure of 17.6m compared 

to 16.3m a year ago - an increase 
of 1.3m units. The value of LP 
sales was up 3 per cent at £25.1m 
and prices on average increased by 
only 3.5 per cent during the year. 

"Home-taping remains the 
number one influence on a 
depressed album market, but other 
effects are, of course, at work," 
says Deacon. "The statistics 
committee suggests that the 
number of infrequent purchasers 
going into shops is decreasing and 
also feels that TV advertising rates 
might be inhibiting to marketing 
companies and so this side of the 
business is not contributing as 
much as it could." 

But Deacon ends his quarterly 
report by emphasising the good 
news that the value of April-June 
sales totalled £54.2m — 8.4 per 
cent up on last year 
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Cash-starved 

TOL suspends 

business 

-temporarily 

INDEPENDENT distributor TOL has 
suspended trading until after an 
informal creditors' meeting which is 
being called for September 22 to 
discuss the company's severe 
"cash shortage". 

As from Tuesday last week TOL 
ceased to accept deliveries or fill 
orders, but the situation is 
temporary according to managing 
director Ron Barren. "We do not 
intend that the company should 
cease trading permanently," he 
told MW. "The response from our 
creditors so far has been most 
sympathetic We believe the 
company has a sound future." 

A letter has gone out to creditors 
pointing out that various "exterior 
forces" have acted adversely on 
TOL in the 10 months since the 
company was re-financed to fund 
expansion — including "a major 
bad debt which finally proved to be 
irrecoverable" and shortage of 
supplies. 

Barron has suspended trading to 
avoid the possibility of being 
accused of trading illegally "We 
do not want to accept goods we 
know we can't pay for for a long 
time to come," he explained. 

BPI: f riifes are ai part if the 

effiiemeort if selling rirarfs'' 

Studioscene 
INVESTMENT IN new 
recording technology, and 
in new studios, continues to 
defy the recession, it seems 
— for news and features 
about a busy studio 
business see p28. 

FREE GIFTS and marketing gimmicks are all part of the 
excitement of selling records and it would be 
detrimental to eliminate them, the BPI Council argued 
last week. 

Discussion on current chart controversy accounted 
for a large part of the BPl's monthly council meeting 
and though no firm decisions were taken, chairman 
Maurice Oberstein told Music Week that it was 
generally felt that "you 6an't restrict the excitement" of 
record marketing. 

However, the council did agree to ask the charts 
committee for guidance on what sort of gifts might be 
allowed to be combined with a record; the charts 
committee is also to be asked for a re-definition of 
what is a 12-inch single; and Gallup is reporting on the 
use of 12-inch records as marketing devices through 
price and/or concentration on chart shops. 

The council also expressed its "unhappiness" at the 

number of Dataport machines which are apparently 
malfunctioning and has asked Gallup to rectify this as 
a priority". . 

There was "huge discussion" on the influence the 
12-inch record has had on the singles chart, said 
Oberstein, and it was felt that while it would be wrong 
to ignore the new market that the 12-inch single had 
opened up, neither should the 12-inch be used as a 
marketing device to distort the chart 

The problem of setting a value on freebie gifts was 
also debated and the smaller labels pointed out that 
small companies are unable to compete with this sort 
of marketing. , 

On the other hand it would "take the steam out of 
the industry" if marketing gimmicks were restricted. "It 
was difficult to get a consensus of opinion," concluded 
Oberstein. 
O Poly Gram calls for a larger chart panel - see pj. 

Resord shops 

to miss out 

on initial 

CED flaunch 

THE NEW low-price CED video 
disc system will hit the shops 
next month — but not record 
shops. 

RCA, which has developed 
the system, and Hitachi, with 
which it is co-operating in a 
massive consumer launch 
aimed at the Christmas 
market have decided that, 
initially at least hardware and 
discs must be sold side by side 
and only "brown goods" 
stores will be getting supplies 
of the discs. 

"We are offering two disc 
packages and any dealer 
wanting to take CED 
hardware has to opt for either 
one," says RCA VideoDisc 
Launch Group managing 
director, Steve Bernard. 

The first 100 titles include 
several music programmes 
including The Beatles, The 
Tubes, Eurythmics, Lou Reed, 
Rod Stewart. Neil Young, 
Duran Duran and Elton John. 

A spokesman for Hitachi 
added that availability of discs 
would be expanded to include 
specialist outlets like record 
shops "as quickly as 
possible". 
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Polydor ©jjimnsfc 

IT HAS been a slow year for Polydor 
so far, but managing director A J 
Morris promised the PolyGram sales 
conference that the autumn will be 
"the best ever that Polydor has ever 
had" with a wealth of product 
backed by "the strongest possible 
marketing team" 

One of the biggest albums is 
expected to be a double LP 
retrospective of The Jam tracks, 
called Snap, including their 18 hit 
singles, a re-mixed version of 
Funeral Pyre and the original demo 
version of That's Entertainment. 

The package will be launched with 
a limited edition free EP featuring 
Move On Up which will accompany 
both the LP and cassette. 

Another blockbuster is likely to be 
Stayin' Alive soundtrack LP from 
the Travolta/Stallone/Bee Gees film 
which opens in the UK on 
September 22 and is said to be 
supported by the biggest campaign 
since ET. 

"The biggest pre sell since Style 
Council" has apparently greeted the 
new Siousxie and The Banshees 
single. Dear Prudence, which will be 
followed by an album in January, 
and their new guitarist, Robert 
Smith, who, with The Cure, has a 

new single. Love Cats. 
Riding on the back of the Tellydisc 

Shadows campaign, Polydor has its 
own album celebrating the lad's 25th 
anniversary, entitled 25 XXV, which 
features some tracks from the 
Tellydisc LP plus four unreleased 
tracks. 

Haircut 100 have a new album 
ready for late October release and a 
single. So Tired, will precede it: 
Level 42 have a new single, 
Microkid, taken from their hit album 
co-written by the band with Earth 
Wind & Fire mentors Larry Dunn 
and Verdine White; and Rainbow's 
new LP, Bent Out Of Shape, 
shipped last week coinciding with 
the band's first tour in two years. 

Orange Juice have a new single, 
There'll Always Be A Place In My 
Heart, next month followed by an 
album in November; and the 
Shakatak album. Out Of This World, 
ships at the end of this month 
following the hit singles Dark Is The 
Night and If You Could See Me 
Now. 

James Last's next album features 
the famous Beatles medley which is 
a high spot of his concerts — James 
Last Plays The Beatles — tieing in 
with a BBC TV special filmed in 

Liverpool in mid-October. ■ ' 
New projects for Polydor include , 

songwriter/performer Peter 
Godwin, who had a track on the last 
David Bowie album. "The time is- 

now right to break Peter in the UK 
and world market," says Polydor 
and he debuts with a single, Art Of 
Love, produced by George Kajanus 
and re-mixed by John Luongo, 
taken from an LP, Correspondence. 

Scots heavy metal act Heavy 
Pettin' debut with a single, In And 
Out Of Love, this week, produced 
by Queen's Brian May, followed by 
an LP in October tieing in with a tour 
supporting Ozzy Osbourne. 

And one of Polydor's latest 
signings, Fiat Lux, picked up after a 
single release on the indie label 
Cocteau, have a new single. 
Photography, out now, followed by 
a second Polydor single, Secret, 
next month and an LP in early 1984. 

New albums from Girlschool and 
Sally Oldfield were presented on 
behalf of the Bronze label, and from 
EG a Killing Joke single with a 
promise of a Bryan Ferry LP for 
1984. 

Finally, a new Style Council album 
was promised before the year is out, 
with a single, Solid Bond. 

£18m target 

for year erei 
BETWEEN NOW and the end 
of the year the PolyGram 
companies aim to sell 
around £18m of records and 
tapes, said commercial 
director Clive Swan 

"By December we will 
have sold 2m units — all of 
those will have been sold at 
a price which allows suf- 
ficient margin for those of 
our dealers who wish to pro- 
mote and sell more of our 
repertoire, both at the 
expense of other record 
companies, and, increas- 
ingly, other product 
carriers." 

For news on 

camera turn to 

page 3B 

GET A BiTTBR VIEW OF 

THE VIDEO INDUSTRY 

EVERY WEEK. 

At lost, the definitive Video Trade paper Not a comic. 
No' a collection of press releases But a real in-depth 

newspaper that brings every c-iemenl of your vital industry 
into sharp focus. For the retailer. And the industry 

Register no-// for your free cop/ — every week 

THE AUTHORITATIVE VIEW 

Loodlop: accent m the mm 
THE ACCENT at the London Records presentation at the PolyGram sales 
conference was on fresh new talent, including most recent signings The 
Walkers, three brothers from London's East End, and "master of style" Perry» 
Haines who has put together a group which debuts with a single. So Hot. 

Other recent signings whose product was previewed include The Specimen, 
"lugubrious hosts of London's Batcave"; Ian Price, who debuts with a single. 
Too Much Too Soon; and Seona Dancing, whose second single is called 
Bitter Heart. 

Carmel will follow up her first hit single with an LP for January release, and 
Scots band The Bluebells will also have an album in January. Blancmange 
were reported to be currently in the studio working on a new LP with New 
York disco man John Luongo. 

On the Decca label, Richard Clayderman's album The Music Of Richard 
Clayderman will get TV advertising and a "massive" advertising campaign 
tieing in with an autumn tour. 

Warietv from 

P&nopoiram 
PHONOGRAM PRODUCT 
previewed at the PolyGram sales 
conference included a solo LP by 
Soft Cell's David Ball, entitled Strict 
Tempo; a new LP, Lick It Up, by 
Kiss tieing in with their October tour; 
the new Black Sabbath LP, Born 
Again; and a studio album from Xool 
& The Gang, In The Heart. 

Singles from the label include 
Donna Summer's Unconditional 
Love track (with Musical Youth) 
from the She Works Hard For The 
Money album, and the third single 
from Elton John's LP, Kiss The 
Bride. 

There will be a new album from 
Status Quo in November and a long- 
awaited follow-up to Lexicon Of 
Love will arrive from ABC "definitely 
this year". More releases in the 
C1 82 Priceless series, in original 
sleeves, are also due. 

High hopes for CD 
THE COMPACT disc system offers 
the best chance the music industry 
has of facing up to the coming 
competition from cable and satellite 
transmission of music. 

That was the message from 
PolyGram Leisure commercial 
director Clive Swan at the PolyGram 
sales conference, 

"All our research shows that it 
isn't just the music and the quality 
that people want, but also the disc 
— people like it," said Swan. "In a 
world of cable and satellite 
transmission of music our industry 
had better hurry up and commit as 
heavily as we have to a sound carrier 
that people potentially value for its 
own sake," ho said. 

Rock market share dips 
From IRA MAYER 

NEW YORK; Small gains of interest in pop, gosPe ' ^"j 

of the 1982 market dipped by 21 per cent to 34 
per cent compared with 43 per cent m l98! Country 
black/disco, jazz, and children's repertoire maintained their 1981 
share of the cake, and pop/easy listening rose from 11 per c 
to 14 per cent. Gospel and classical both climbed from four to six 

' per cent and shows/soundtracks registered four per cent one up 
on 1981. Cassette sales rose from 18 to 28 per cent, while purchases went down from 68 to 62 per cent. 

Other findings show the buying power of the 15-19 year-old 
age group has dropped from 18 to 16 per cent of total purchases, 
the 20-24 year-old section has gone down to 23 from 27 per cent; 
the 25-34 year-old category has risen one from 26 to 27 per cent, 
and the 35-pIus age group has climbed to 29 from 24 per cent. 

This trend towards an older audience is expected to continue 
until the new generation of baby boomers comes of record- 
buying age in about five to seven years' time. Record and tape 
stores achieved 49 per cent of retail purchases in 1982, up from 
47 per cent in 1981, while discount stores took 26 per cent of 
sales and department stores eight per cent. 

SONY'S LATEST generation of Walkman was unveiled by 
chairman Akio Morita in New York, complete with magic show 
("Walkmagic" is the ad theme), and a raffle for which all 
participants were given tickets with the same winning number. 

Without a tape, the WM-10 is exactly the same size of a 
cassette, and will not in fact, accommodate a cassette until the 
body is extended slightly at the back. With a retail price of $99 
(£66.44), it runs on one battery for five hours. The next model, 
due for release in November, will have a built-in radio in the 
same size unit, and a third, whose release date is not yet set. will 
also record. 

NORTHERN SONGS has filed suit against the producer, 
publisher and songwriters involved in a Sesame Street record, 
over alleged copyright infringement relating to parodies of the 
Lennon El- McCartney songs Let It Be and Hey Jude among 
others. The suit seeks removal of the album from the market, 
and $1m (£671,141) in punitive damages. 

RCA'S 10-year manufacturing and distribution agreement with 
Caytronics, whereby the latter handled RCA's Latin product in 
the US. has been terminated, RCA is setting up its own 
distribution for this highly specialised market. 

HARRY HIRSCH, formerly head of Sound Mixers and now dean 
of the audio division of New York's Centre For Media Arts, has 
unveiled a full audio/video studio as well as a multi-board 
classroom for mixing at the school. 

Constructed largely by students, the impressive studio room 
has 12 mixing consoles, each with its own headset and cassette 
recorder, and permits individuals to mix and tape their own 
versions of masters. 

Says Hirsch: I tried to put in everything they didn't have 
when I was in film school." 
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WEA previews new 

predliuKeii from ft® iS 

ALBUM PRODUCT from artists signed to WEA's US labels, 
previewed or announced at the company's sales conference, ranged 
from the completely predictable to the totally unexpected, writes 
Terri Anderson. 

One of the highest priorities will be the long-awaited new Yes album which 
producer Trevor Horn is now completing and mixing. Atlantic boss Phil Carson 
persuaded Jon Anderson to rejoin the band for this project. Cuts heard at the 
conference indicate that the LP will be very different from the accepted Yes 
sound and very strong commercially. _ _ n 

Warner Bros will have new albums from Christopher Cross George Benson, 
Path Austin, Crystal Gayle, Donald Fagen and Eric Clapton by the end of this 
year or early next. There will also be a debut solo IP from Christine McVie, a 
decidedly rock V roll orientated LP from Emmylou Harris; something 
unexpected in musical direction from Laurie Anderson; and a new Randy 
Crawford LP which promises to be her strongest pop contender yet 

Names to be reintroduced to the UK public will be Jonathan Richman and 
the Rubinoos: and Warner Brothers International has acquired Devo for the 
world, and an LP will be released early in 1984, New WB artists to be pushed in the UK include James Ingram and Michael Sembello , , 

Elektra Asylum has interesting LPs from two of the best-established female 
artists Linda Ronstadt's new LP is a collection of MOR classics from the 
Forties with the Nelson Riddle Orchestra backing her and Peter Asher 
producing. A campaign aimed at the MOR audience as well as her established 
fans will be prepared. Equally unexpected is Judy Collins' change in style; her 
next LP, produced by Dave Grusin, will be out early next year and will feature much current pop material, including Yazoo's Only You. 

A UK act signed to EA is World, and debut product will be out soon, as will 
another album from Motley Cru. There will also be a big campaign for a new 
Doors LP which is to include two previously unreleased tracks and will be 
released ti coincide with the publication of a new biography of the band 

More changes of style from established artists came in the Atlantic 
presentation. The next LP from Chic promises to be a return to the creative 
strength of their early hits, Manhattan Transfer's new LP also indicated that 
the group has accepted that its style needed a change to suit the UK and 
European markets, ^ >,•„ r> 

Other new product is promised from Bette Midler, Mink De Ville, Ronnie 
Dyson Twisted Sister. Slave, Vandenberg, Carole King, and new signing 
Streets (founded and led by ex-Kansas man Steve Walsh). Zebra was pointed to as a "very high priority, long-term commitment". 

From the WEA International presentation - which offered everything from 
Japanese salsa and French Antilles funk to all shades of Europop - it was 
clear that German artist Peter Schilling is very promising.   

PolyGram: a larger 

chart [offloiri 

THE DEBATE over chart and 
marketing influences took a new 
turn last week with a demand 
from PolyGram that the chart 
panel be increased to a 
minimum of 750 outlets. 

Speaking at the company's sales 
conference. PolyGram Leisure 
commercial director Clive Swan hit 
out at the telephone checks and 
weighting carried out by Gallup and 
said: "We don't just need to be 
policed by a market research agency 
because it patently doesn't work. 
We need that agency to research 
our market accurately once a week 
and the only way to do that is to 
expand the data it has available." 

After the conference, PolyGram 
Leisure chairman and chief 
executive Ramon Lopez told Music 
Week: "I entirely endorse Clive 
Swan's comments on the chart. We 
must have a much larger panel and I 
pledge that PolyGram is prepared to 
pay its share of the increased cost 
involved." 

Swan described the current chart 
system as "just a trifle absurd", 
although he emphasised that, with a 
hit rate of one-in-two this year, 
PolyGram had no particular axe to 
grind. 

"But when you see people buying 
the number one single, taking the T- 
shirt and handing back the single, 
perhaps the time has come to draw a 
halt. Since then we have had a 

'' 

\> 

^ A- 

Datapons — especially at F1,000 
each?" 

With a chart panel of at least 750 
shops the chart could be taken from 
a randomly changing selection, said 
Swan. "If it then needs to be 
checked there is sufficient 
objectively collected data to do so. 
No, repeat no, subjective 
adjustment of sales should be made. 

"The aspect of the current chart 
which really concerns me is that it is 
concentrating the majority of record 
companies' efforts and money on 
the chart and away from the real 
issues of the market place. Gallup 
has provided a crucial distraction at 
a dangerous time. 

"Charting records is not just the 
means to selling records — selling 
records is the means to chart 
records." 

CLIVE SWAN: "There should be no 
subjective adjustment of sales in the 
chart." 
single complete with a free video. All 
these excessive offers are religiously 
weighted on a Monday with the aid 
of a phone check, to come up with a 
'fair assessment of sales," he said. 

"The more checks and balances, 
the further away from a genuine 
sales chart we are dragged. Besides, 
if it's possible to 'check' the 
Dataport chart with a phone-out, 
why the hell do we need the 

miD£ 
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THE COUNT OF LUXEMBOURG ^ COUNTESS MflRlTZfl 
Album TER1050 Cassette ZCTER1050 & Album TER1051 Cassette ZCTER1051 

These arc also the premiere recordings of the two beaul.ful operettas perfom.ed ^ 
Opera Company and features MARILYN HILL SMITH-surely one of the great operatic vo.ces of the future. 
These albums arc the start of a scries and will fill a gap in operettas in Lngltsh. 

These albums are all Digital Recordings and produced by Norman Newell. 
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IcolTO Orders To: RR.T Records Ltd. 132 Western Road, Mitcham, Surrey CR4 3UT Telephone: 01-640 3344 
TER THAT'S ENTERTAINMENT PRODUCTIONS LTD. 
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in-car CD in 
atwo years' 
IN-CAR compact disc players 
are still at least two years 
from production, despite 
claims that a "prototype" 
Philips machine was to be dis- 
played at the Funkausstellung 
video and hi-fi show in Berlin, 
writes David A!dridge- 

Philips had a sliding disc- 
drawer mechanism from a 
domestic player set into a 
cardboard dashboard below 
radio-cassette player on show. 
The display was intended to 
illustrate a future application 
of CD. 

"There are plenty of 
technical details that we still 
have to come to terms with," 
said a Philips spokesman. "We 
have to solve the problems of 
protecting the player from 
temperature, and we have to 
perfect a suspension system 
to shield it from the short, 
sharp shocks that it would be 
susceptible to in cars. 

"We also need to reduce the 
dimensions of the player — it 
is too big and too deep as it 
stands. And we are thinking 
about a caddy system for the 
discs so drivers do not have to 
fumble around with the 
current CD jacket while 
driving. They would simply 
insert the whole thing, caddy 
and all, into the player, and 
retract the caddy." 

pshes 

Biiso® mim 

RECORD DEALERS who may 
have "had their fingers burnt" 
by dabbling in video rental are to 
be encouraged to sell music 
videos in a campaign mounted 
by PolyGram this autumn. 

Dealers will be offered "starter 
packs" at special terms plus a free 
14-minute trailer tape for in-store 
showing and extensive point-of-sale 
material. 

At PolyGram's sales conference 
last week, PolyGram Video sales 
manager Derek Jones said that the 
retail market for music videos had 
grown "by leaps and bounds" 
during the summer and now was the 
lime to develop business through 
more record outlets. 

New music video from PolyGram 
include "singles" by The Style 
Council and Donna Summer — to 
be made available simultaneously 
with the audio singles — and a Best 
Of The Jam compilation. Further 
details of the starter pack terms will 
be announced later. 
O Thorn EMI Video has slashed the 
dealer price of Pink Floyd's The Wall 
by almost 50 per cent to £19.50, 
reflecting its new policy of 
encouraging sales by reducing the 
cost of feature film cassettes with 
high music content. 

BPI cautions dealers on ads 
BP' COUNCIL members last week pledged to write to all their major record 
dealer customers voicing their concern over advertising which may encourage 
home-taping. 

The move was triggered by a recent Boots advertisement which promoted 
an offer of a free blank cassette with any purchase of a pre-recorded cassette. 
Cassettes by Frank Sinatra. Barbra Streisand, Madness, Dire Straits and 
Pavarotti illustrated the ad. Apparently none of the record companies 
concerned had given permission for their product to be used in the ad. 

"The message is, don't get involved with co-operative advertising which 
could be supportive of home-taping," said BPI chairman Maurice Oberstein. 

Arioia-Eurodisc signs Chalice 
MUNICH: Ariola Eurodisc has 
signed a worldwide contract with 

News in brief... 

New Dakota signing 

DAKOTA RECORDS has signed 
new band Zingari to a long-term 
recording deal and releases their first 
single. Everybody's Waiting on 
September 23 in both 7-inch and 12- 
inch formats. A promotional 
campaign will include trade 
advertising, a colour pull-out poster 
in MW and a nationwide poster 
campaign. Distribution is through 
PRT. 
□ □ □ 
RELEASE OF the Comsat Angels' 
first album for Jive Records has 
been put back to September 30 due 
to "technical problems". The LP, 
Land (HIP8) will be given a major 
promotion launch including posters, 
poinl-of-sale material, in-store 
displays and fly-posting. In addition 
the band have a UK tour and several 
TV appearances lined-up. 

THE MCPS has imposed an import 
band on Cookin' On The Roof 
{Jive Records/Arista Records USA 
JL 88101) at the request of Zornba 
Music Publishers. 

WYND-UP Records director 
Bernard Paichett has resigned from 
the board after five years with the 
company, "to pursue private 
interests". 

top Jamaican group, Chalice, in a 
deal finalised in Kingston — the first 
time the German company has 
picked up an act "so far from its 
base of operations". 

The seven-piece band held the 
number one position on the 
Jamaican charts with their album. 
Blasted, for 17 weeks. Their debut 
album for Ariola will be Good To Be 
There, scheduled for October 
release. 

IVlore from Sianilow 
BARRY MANILOW'S new Arista 
album, A Touch Mcye Magic, which 
includes his last eight chart singles, 
follows up the earlier. Manilow Magic 
which has sold 1,5m units to date. 

Featuring hits like Even Now, One 
Voice, Let's Hang On and I Made It 
Through The Rain, the LP also 
includes his current single. You're 
Looking Hot Tonight, and a duet 
with Ronnie Milsap, Put A Quarter 
In The Jukebox 

The album release will be 
supported by nationwide shop 
displays, national press advertising 
and major city poster sites. BBC TV 
has recently shown his Blenheim 
Palace concert in two parts 

Estus to Legacv 
LEGACY RECORDS has signed 
Deon Estus, the bass guitarist and 
singer who works with Wham, 
Blancmange, Haysi Fantayzee and 
the UK Players. His debut 12-inch 
single for the label. As The World 
Turns Tonight, is released this week. 
Estus is managed by Charles Negus- 
Fancey who negotiated the deal 
with Legacy's Dennis Taylor. 

® Dealers with cash-flow problems 
will benefit from a new Thorn EMI 
scheme which allows them to 
spread payments on an instalment 
plan. The scheme is aimed at 
competing with leasing terms, with 
the bonus for dealers that they will 
own the cassettes. 
O Recent agreement with unions 
means that BBC Video can now 
begin to exploit the corporation's 
vast programme library and a series 
of 11 titles will be out before 
Christmas under the banner, Video 
Tasties. Programmes include Two 

^Ronnies, Butterflies, Reggie Perrin 
and a Top Of The Pops compilation. 

riTTTTTTTl 
For full coverage of the video 
industry road^Ydeo Week — 
apply now for a free sample 
copy to: Angela Fieldhouse, 
Spotlight Publications, 40 
Long Acre. London WC2. 

Abba deny 

financial 

diffiooity 

RECENT RUMOURS and reports in 
the national press implying that 
Abba and their manager Stig 
Anderson were in serious financial 
trouble were firmly denied by 
Anderson last Friday. 

Speaking to MW from 
Stockholm, he explained that the 
confusion has apparently arisen 
following the suspension from 
trading on the Stockholm Stock 
Exchange of the Kuben AB 
company. Kuben's suspension was 
the result of disclosures that it was 
in financial difficulties. 

"We have a 10 per cent invest- 
ment only in Kuben," said 
Anderson. "They have had some 
troubles, but with their present plans 
and policy, they should be OK again 
in about six months. Anyway, we 
are only minor investors there." 

E^ctra T¥ ads 

for Sumy LP 
SUNNY AFTERNOON 
(Impression LP-IMP 2) is to be 
promoted in three more TV 
areas — Granada, Yorkshire 
and Grampian — following the 
album's entry into the Top 20 
within a fortnight of release 
and promotion on London and 
Central TV areas. 

This 20-track compilation of 
last Sixties summertime songs 
is the first to be put together 
by Ian McLay, Impression 
music and marketing director. 

The LP has reached gold 
status, and the breakdown of 
unit sales shows that the 
chrome cassette version (TC- 
IMP 2) is outselling the vinyl 
configuration. 

Dory on hold 
THE NEW Ian Dury And The Music 
Students album, 4000 Weeks 
Holiday, on Polydor — which should 
have been released on September 2 
has been put on "hold". Dealers will 
bo advised of the now release date. 

Mi) ff 

u 

IN THE same week that EMI's Peter Jamieson was 
describing marketing freebies as "the scourge of the record 
business", rival companies were getting reports rom the 
field that EMI was giving away pocket calculators to 
promote the Gang Of Four single; an EMI spokesman 
concurred, but added that the calculators were for dealers 
only and were not being given away with records bought 
by the public . . . Interesting to note how the three 
PolyGram companies came across with widely differing 
styles at their sales conference last week: Phonogram sel 
confident and a trifle cocky, linking its presentation with the 
theme, "That Phonogram Feeling": new-born London like 
the new kid on the block flexing its muscles under the 
banner, adapted from the heatwave headlines, Hottest 
London On Record"; and sober-sided Polydor with "The 
Polydor Show" as a straightforward product presentation 
. . . male chauvinism abounded at the PolyGram 
conference — London had a gratuitous naked girl interrupt 
its presentation, and Phonogram's film of the distribution 
depot dwelt entirely on the bosoms and legs of two pickers 
and packers , , . introducing the Polydor session, John 
Preston blew his nose on one of London's giveaway 
promotional handkerchiefs and announced: "There'll be no 
frills and no tits in this presentation." 

THE MUSIC Therapy lunch celebration of The Shadows' 
25lh anniversary was a suitably joyous occasion — the 
highlight of which was Billy Connolly's maniac speech in 
which he described the Shads as "ugly before The Rolling 
Stones, flat before Des O'Connor and effeminate before 
Boy George" — which raised around £12,000 for the 
charity . . . Parting of the ways for The Nolans and the 
Epic label . . The BPI is hosting a home-taping discussion 
in the environment of a recording studio (Air London) for 
some of the new MPs in November . . . Ace video clip 
maker Jon Roseman is part of the syndicate bidding to 
buy Brighton & Hove Albion FC — his local team . . , 
Michael Hurll looking for pop stars to compete in a 
London-Paris race in the September 24 edition of Noel 
Edmonds' Late Late Breakfast Show . . . Recent industry 
gossip that Chappell management might be seeking City 
support to buy out the company, stoutly denied by exec 
Nick Firth . . , Hollywood-based Island Music chief Lionel 
Conway launching his new Linyl Vinyl label with an EP by 
South African Robi^ Hairman and a single by duo Annie G, 
prior to setting up distribution ... EG label manager John 
Pearson has wed Beverly Niell, organiser of the Edinburgh 
TV Festival ... A son, Charlie, to Handle Artists' DavidJ^ "" 
Walker and wife Kim . . . Tony Stratton Smith 
negotiating first major signing for Charisma since its deal 
with Virgin. 
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THE 

RECORDING COMPANY 

THE DOUBLE ALBUM 

clill Gascoine Oliver Tobias 

Mike Holoway and the Kids 

from Dotheboys Hal! 

Smike 1 double album 

Also available on Cassette Smike C1 

Distributed by Pinnacle Records 

ORDERS FROM PINNACLE RECORDS. TELEPHONE SALES ORPINGTON (0689) 73144. 
PINNACLE RECORDS, 1 OASTHOUSE WAY, ORPINGTON, KENT BR5 3QJ. 
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Lews! 41 ii the spotlight 
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(The European Chart) 
By BARRY LAZELL 

CONGRATULATIONS 
THIS week to Level 42, 
whose Standing In The 
Light album is now out- 
selling both Herbie 
Hancock and the 
Jacksons' compilation. It 
has taken over at number 
one on the disco album 
chart in only its second 
charted week. 

The group also has its highest- 
placed single for a long time with 
The Sun Goes Down (Living It 
Up), at number four. Both record 
buyers and clubgoers seem to 
rate this funkier. Earth Wind & 
Fire-orientated sound more 
strongly than the smoother pop 
crossover sounds they had 
recently tried. 

Who will dethrone Hancock 
from the top single placing is 
anybody's guess. The 
Bryson/Flack duet has surged to 
number two in line with its pop 
chart climb, and specialist sales 
seem to have been boosted over 
the last two weeks by the 12-inch 
pressing — unusual though this is 
for a straight soul ballad. 

TOP 50 SINGLES 
AND TOP 25 ALBUMS 

CHARTS 
TURN TO P.35 

RECORD DEALERS who may 
have "had their fingers burntf' 

However, the 12-inch is only 
around in small quantities, which 
suggests EMI thinks the average 
dealer would still get more sales 
out of the duet as a standard 
single. With many specialists, the 
converse is true; dealers who 
only stock 12-inchers are now 
moving it whereas previously 
they would have passed it by. 

Among the other contenders 
for the top are Polydor's 
Monyaka with Go Deh Yaka, 
striding forcefully from 14 to 
number six (last week's assertion 
here that the record was still 
selling as a US Easy Street import 
was incorrect), and Hot Streak's 
Body Work, on the same label, 
plus the week's strongest two 
new entries by New York Skyy 
and the cryptically-named 
Packman. 

The Packman single, I'm A 
Packman, latest in a very long 
and distinguished line of popular 
imports, is from the American 
Enjoy label, a traditional source of 
R & B goodies from the early 
Sixties onwards. It was dormant 
however, until the ground swell 
of active independent black 
labels around New York recently 
brought back the climate in 
which it once thrived. No UK deal 
yet for the disc, but inevitably the 
usual UK majors and minors will 

be negotiating in view of the 
speed at which it is now moving. 

New releases include Lydia 
Murdock's Superstar (Billie Jean), 
which had finally charted on 
import, appearing on Korova of 
all labels, through WEA. The 
Freeez follow-up Pop Goes My 
Love is also now with us (BEG 
98T), containing an extra track. 
No Need For Greed, on the 12- 
inch, 

Also with larger format bonus 
tracks is Crown Heights Affair's 
Rock The World!! on De Lite (DEX 
13), on which Phonogram has 
sensibly emulated recently 
successful CBS procedure by 
putting together two of the 
group's hit oldies. Say A Prayer 
For Two and Galaxy Of Love on 
the flipside. 

Polydor has two potential 
biggies in the Booker Newberry 
III follow-up Teddy Bear, and 
Rumple-Stilt-Skin's I Think I Want 
To Dance With You (POSPX 649), 
currently bubbling on import. 

Former hot name Tom Browne 
has returned on Arista with a 
strong track, Rockin' Radio 
(ARIST 12545), and an outsider 
which is buzzing is Steppin' Out 
On The Groove, by UK-based 
American soulster Tony Jackson, 
on the Switch label through PRT 
(DSW006). 

Finally, the week's bubblers are 
I Want You All from Curtis 
Hairston, 1,2,3 Break by the B- 
Boys, Toots Hibbert with Spiritual 
Healing, Rumple-Stilt-Skin (see 
above). Rick James' Cold 
Blooded, and The Shadow Of 
Your Smile from D-Train. 

• <r 
1 1 11 MOONLIGHT SHADOW. 

Mike Oldfield A/B/D/F/SP/SW/WG 
2 4 6 VAMOS A LA PLAYA, Righeira A/B/I/N/SP/SW/WG 
3 2 12 BABY JANE, Rod Stewart 1 D/F/SP/SW/WG 
4 3 14 EVERY BREATH YOU TAKE, The Police A/D/F/I/SP 
5 6 5 DOLCE VITA, Ryan Paris B/N/SP/SW 
6 5 11 FLASHDANCE, Irene Cara A/D/SP/SW/WG 
7 10 14 CODO, Tauchen & Prokopetz N/SW/WG 
8 12 5 1 LIKE CHOPIN, Gazebo A/I/SW 
9 13 17 JULIET, Robin Gibb A/D/I/SP/WG 

10 23 2 SUNSHINE REGGAE. Laid Back AJIISW/WG 
11 14 3 LIVING ON VIDEO. Trans X B/N/SW/WG 
12 8 7 I.O.U., Freeez B/SW/WG 
13 11 5 RONDO RUSSO, Berdien Stenberg B/N 
14 9 10 AFRICA VOODOO MASTER, Rose Laurens A/B/WG 
15 15 16 COMMENT CA VA, The Shorts A/D/SW/WG 
16 NEW JE SUIS TU ES, The Shorts B/N 
17 RE SWEET DREAMS (ARE MADE OF THIS), 

Eurythmics A/F 
18 7 4 LOVE BLONDE, Kim Wilde B/D 
19 24 2 SHE WORKS HARD FOR THE MONEY, 

Donna Summer F/SP/WG 
20 NEW 1 LOVE YOU, Yello B/N 
21 RE THE SAFETY DANCE, Men Without Hats D/WG 
22 16 5 WRAP YOUR ARMS AROUND ME, 

Agnetha Faltskog B 
23 22 2 AMOUREUX FOU, Julie & Herbert Leonard F 
24 NEW RED RED WINE, UB40 UK 
25 18 2 L'AVENTURIER. Indochine F 
26 17 4 GIVE IT UP, KC & The Sunshine Band UK 
27 19 4 ANNABEL, Hans de Booy BIN 
28 29 9 ROCK 'N' ROLL IS KING, ELO D/SW 
29 NEW WHAT AM 1 GONNA DO, Rod Stewart B/UK 
30 NEW (SHE'S) SEXY AND 17, Stray Cats B/N 

Key A — Austria. B — Belgium; D — Denmark; F — France; I - 
N — Netherlands; SP — Spain; SW — Switzerland; 

UK — United Kingdom; WG — West Germany. 
Compiled from 10 national charts by Tros-Radio, Hilversum. 

Italy; 
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Don't miss the special pull-out 

Classicscene supplement, edited 

by Nicholas Soames, in our 

8th October issue. 
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on 01-836 1522 
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AT THE other extreme of size in hi-fi 
is the new Sony Walkman Gold 
(above), which is the same size as a 
cassette case and weighs less than 
S'/i ounces. It will be in the shops 
from November. 

HMV iomls with 

iiimi m 

(Si pO^DTMtiMQT] 

THE FIRST speakers to be designed 
specially for playing digital discs 
have come from BEtW Loud- 
speakers Ltd of Worthing. Two 
models have been developed — the 
DM 220 (above) and the smaller DM 
110. Similar m concept, both claim 
to offer high sensitivity with above- 
average power handling. The drivers 
are new in-house designs — built to 
extremely close tolerance for better 
pair matching. The cabinets are 
Pentagram-styled. 

The first 2000 pairs of DM 220s to 
be sold in the UK will be accom- 
panied by a free, demonstration 
quality, copy of Donald Fagen's 
Nightf/y album. 

HMV IS promoting CD heavily in- 
store, through consumer and trade 
advertising — and has now prepared 
the first freely available, 
comprehensive list of CDs released 
in the UK. It comes at no charge, in 
leaflet form, with HMV's promise 
that it is fully authoritative, covering 
about 300 titles currently, or shortly, 
available. 

The chain has also scored another 
first with a large-scale joint 
promotion on CD with Dixons. 

Acting on the conviction that "the 
success of CD depends on 
interaction between software and 
hardware outlets", HMV has set up 
a deal in which anyone buying a CD 
player at a branch of Dixons will be 
able to choose two free compact 
discs from any HMV branch. 

HMV managing director Ian Gray 
says: "These two new moves are 
part of the aggressive and 
successful marketing policy we are 
using to promote the compact disc. 
We feel very strongly that this is a 
new, exciting and growing area of 
technology." 

But. reaffirming the attitude taken 
by the biggest CD producer, 
PolyGram, Gray adds that CD is a 
long-term retail prospect. Although 
it is doing well, it as yet cannot be 
more than a small part of most 
shops' overall turnover — and 

difficulties in obtaining stocks of the 
range of titles that ■ customers 
demand mean that being a CD 
stockist requires hard work as well 
as investment. 
O CD also gets an enthusiastic 
endorsement from Steve Walters, of 
Earthshaker in Twickenham — 
another retailer, who, like HMV, 
went in right at the beginning with 
PolyGram approved dealership and 
has since worked to expand his 
stock as far and as fast as possible 
— the difference being that this is a 
single-outlet independent business. 

Wallers reports that he is selling 
everything the UK record companies 
release almost as quickly as he can 
get it into his shop (full price — no 
discounting) and highly-priced 
Japanese imports of titles not yet 
available here are selling out also. 

Echoing Gray he says; "I'm 
working very hard keeping in touch 
with record companies, chasing up 
orders, looking for new titles etc. 
The hard work is paying off, 
because even though August was a 
quiet month elsewhere, I've done 
well here. 

"Gone are the days when I will 
order vinyl IPs in 25s, but by the end 
of this year I expect to be buying 
CDs in such large numbers. If I could 
get all my stock in CD, I would 
throw out the vinyl." 

Freebies: facts 

WARM DEFENCE of the UK record-buying public comes from 
Beckenham dealer Bob Kingdon, of KMK Records — o owing 
MWs coverage of "freebie" promotions for new releases. 

Kingdon takes issue with PRT chief Walter Woyda - who was 
quoted as saying that the freebie marketing campaigns would lead the music industry to "self annihilation . 

6 i In my day-to-day experience as a retailer, that is nonsense, 
Kingdon argues. "The public doesn't buy a record to get a T-shirt, 
and they don't buy shaped picture discs if they don't actually want the 
music on them 

'2We have had these promotion offers, and most of the time we 
have had to point out to early customers that they can have a free T- 
shirt with the record; they ask for the record not the free gift. 

"The people out there are not stupid. People buy records for the 
music and there are some records which would not sell if they were 
covered in real gold plating. / think the bulk of the complaining about 
the effect these promotions are supposed to be having is probably 
coming from those whose releases fail to climb in spite of all promo 
efforts 9 9 

Kingdon also points out that the numbers of gifts each shop 
has to offer tend to be very small — usually as few as five, 
seldom as many as 10. 

His opinion as a dealer is that promotion which gives a final 
boost to a record which is already selling is always justified, and 
always of use to both industry and trade: but expensive 
promotions for new releases and/or unknown acts do little or 
nothing to help sales — unless the music is good enough for the 
record to have sold on its own merits anyway. 

ramd from iiwress 
PUBLISHED AS a companion 
volume to the best-selling British Hit 
Singles book (now in its fourth 
edition), The Guinness Book of 
British Hit Albums lists every LP 
record that has appeared in the 
charts since their inception. From 
1958 to 1960 Melody Maker charts 
were used, and then Record 
Retailer's and then Music Week's — 
to December 1982 

As well as being a useful work of 
reference for fans and collectors, the 
various lists should serve to settle a 
number of bets. 

Divided into two parts, the first 
section has all the artists listed 
alphabetically and for each of them, 
their hit albums are listed in 
chronological order. Part two 
includes various lists — most 
number ones, most hits, etc. plus a 
summary of the main musical trends 
and leading hits each year. 

The Guinness Book of Hit Albums 
is compiled by Paul Gambaccini, Jo 
Rice, Tim Rice and Mike Read. 
Published by Guinness Superlatives, 
2 Cecil Court, London Road, Enfield, 
Middx. Retail Price; £5,95. 

nn Edited 
by 

NIGEL HUNTER 
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SONGS FOR TODAY managing 
director Howard Kruger has 
signed a deal on an international 
basis establishing a link with the 
extensive jazz music catalogues 
owned by jazz impresario 
Norman Granz, represented in the 
negotiations by Norman Weiser 
of Weiser Music, New York, 

The catalogues involved are 
Pablito Music, Lupe Music, Znarg 
Music, Tomi Music Company, 
and the Ardon Music Company, 
and they include copyrights by 
jazzmen of the calibre of Duke 
Ellington, Count Basie, Oscar 
Peterson, Joe Pass, Joe Turner, 
Zoot Sims, Dizzy Gillespie, Louis 
Bellson and Milt Jackson. 

Kruger has also set a sub- 
publishing deal for the material 
for the Australasian territories 
with Bestall Reynolds Music. 
SYDNEY: Castle Music, EMI's pub- 
lishing arm in Australia, has reached 
an agreement with Chappell 
whereby the latter company will sell 
and distribute all Castle's printed 
music, 
BAYSWATER MUSIC, the pub- 
lishing venture headed by Martin 
Costeilo and lain McNay, has 
celebrated its fifth birthday with 
two nowsignings. 

They are Virgin Steele, a New 
York band whose second album. 
Guardians Of The Flame, was 
released recently on the Music 
For Nations label, and Bad Brains, 
whoso Rock For Light LP was 
released by Abstract last month. 

Gill scores with 

TV sport then® 

BBC TV has chosen a theme by 
Scottish composer Mike Gill for 
a major new series, Friday 
Sportstime, which begins on 
September 23 on BBC1 and will 
be presented by Desmond 
Lynam and produced by Bob 
Abrahams. 

Gill wrote LA '84 with next year's 
Olympics in mind, and he has 
recorded it for release on GB 
Records (distributed by Spartan) on 
the same day as the series begins. 

GB Music, which publishes the 
piece, has organised a dealer poster 
and special offer to promote the That Kind. 

disc, which will be in a picture bag 
bearing the same logo as the pro- 
gramme. 

LA '84 will be promoted heavily on 
radio until mid-November, and then 
the disc will be flipped to focus on 
another Gill composition, A Drop Of 
Scotch, a disco number which is 
aimed specifically at Christmas and 
New Year parties. 

Meanwhile Gill is collaborating at 
long range with American lyricist 
John Jarrard, who is based in Nash- 
ville, and the first fruit of their efforts 
is a song entitled If I Had Only Been 

Elm [broadeims its Ihom® tese 

with 'prime rataSope' deals 
RIVA MUSIC has acquired UK rights 
to what its managing director Denis 
Collopy describes as "several prime 
foreign catalogues". 

They include Alexscar Music, 
containing songs recorded by Earth 
Wind & Fire, Deneice Williams, 
Aretha Franklin, Freda Payne, Patu 
Labelle and Confunkshun, and 
Steelchest Music, including record- 
ings by The Spinners, A Taste Of 
Honey, And Finis Henderson. 

Riva has also picked up Mel Tillis 
Music, a prominent Nashville cata- 
logue incorporating Sabal/Saw- 
grass Music, which has recordings 
by Don Williams, The Burrito 
Brothers, The Oakridge Boys, Hank 
Williams, and Mel Tillis himself. 

On the heavy metal score, Riva 
represents Molly Hatchett and Riggs 
through Mister Sunshine Music, and 
controls all publishing connected 
with the Takoma label, whose prime 
act is blues group The Fabulous 
Thunderbirds, 

Riva is also responding to the 
thriving Australian music scene 
through its deal with Big Time 
Records and the publishing of Brad 
Love, John Stevens, The Table 
Waiters, The Hoodoo Gurus and 
The Flaming Hands. 

Collopy attributed this surge of 
acquisition activity to an objective of 
bolstering Riva Music's UK scope of 
representation after three years of 
concentrating on US activities. 

Paul Yomrii auiitrv teads UK 

Festiwai [hopes m Tokyo 
TWO BRITISH songs have reached the finals of this year's World 
Popular Song Festival to be held on October 29 and 30 at Tokyo's 
Nippon Budokan Hall. 

They are I'm Losing You by Phil Denys and Colin Blunstone, to 
be sung by Paul Young, who had a recent number one with 
Wherever I Lay My Hat and Proving The Point Of Love, written 
by Nick Coler and Jennie Beaumont, and to be performed by 
Small Talk. 

The winner of the Grand Prix will receive a cash prize of £6,666 
and a gold medallion, and as usual there will be awards for out- 
standing songs and the most outstanding performance. The 21 
finalists represent 16 countries. 

One of the US artists participating is Sandy Farina, who 
appeared in the Sgt Pepper's Lonely Hearts Club Band film and 
has starred with The Bee Gees. She will be singing Face To Face, 
which she wrote with Lisa Ratner. 

West Germany's finalist is So Many Songs Are On My Mind, 
written by Ralph Siegel and Robert Jung, and to be sung by 
Nicole, winner of last year's Eurovision Song Contest. 

Street Tmes international mm& 
STREET TUNES has fixed sub- 
publishing agreements with Rolf 
Budde Musikverlage for Germany, 
Austria and Switzerland; Yano 
Music for Japan, and Hit Run 
Music for the US. 

Street has signed Bryson Graham 
to an exclusive songwriting con- 
tract, and has renegotiated a further 
pact with the Peter Bonas cata- 
logue, which includes cover versions 
by artists such as Jim Capaldi 
Maggie Bell and Girl. Both Bonas 
and Graham were members of the 
Girl heavy metal band until recently, 
and have now joined forces with 
former Traffic bass player Rosko 
Gee to form Zen Attack. 

Two Street Music writers have 
work featured in now films. They are 
David Hewson, who has composed 
all the music for Dilemma currently 

on release as support to Retu 
The Jedi, and Phil Cordell, so 
whose music is featured ir 
Andrew Sinclair film Ti 
Warrior. 

Stop. 
II it matters in music and video 
and you can find out about it ir Music Week. Make sure you see it. £37 a yor 
Quarantoes you your own cop\ ■ . . every music week. 
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Haysi Fantayzee • Orchestral Manoeuvres 

The The • Stephen Bishop 

Tina Turner • John Miles • Culture Club 

James Galway • RPO • Placido Domingo 

Murray Perahia 

»iic 
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Jimmy The Hoover • Culture Club 

Depeche Mode • Yazoo 

Spandau Ballet • Paul Young 

Elton John • David Grant 

The Truth 




