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'0 CELEBRATE the launch of the debut album by Savoy Hotel harpist 
mnabel Etkind Isee story right/, former Savoy master chef Jacques Eza baked 
aharp-shaped cake and Lifestyle Records' Ralph Simon is pictured cutting the 
tiist slice. The gentleman in the background is Annabel's "harp-minder". 

Telly disc label to licence historic reunion concert LP for worldwide release 

Impression nabs Everlys 

WORLD RIGHTS to the double 
album recorded at the Everly 
Brothers reunion concerts at the 
Royal Albert Hall last week have 
been won by TV merchandiser 
Tellydisc for its retail label 
Impression Records, in the face 
of stiff competition from many 
major companies. 

The digitally-recorded set will be 
released in mid-November backed 
by an extensive TV marketing 
campaign. This is the first direct 
artist signing by the company which 
became established through direct- 
response TV advertising of 
compilation albums. But it is a one- 
off deal — the Everlys refused to 
sign away options for future albums, 
should they decide to continue 
recording. 

The Albert Hall album is up for 
grabs internationally — Tellydisc 

marketing director Dennis Knowles 
told Music Week that they are 
negotiating in individual territories 
and would be aiming for 
simultaneous worldwide release. 

The Everlys' manager, former EMI 
Records and music publishing 
executive Terry Slater who was 
instrumental in staging the reunion 
concerts, said they had chosen 
impression because of the "serious 
marketing expertise" shown by the 
whole Tellydisc operation and their 
"overwhelming enthusiasm" for the 
projecr. 

"We were, naturally, very 
impressed by the Richard 
Clayderman success and we decided 
that this reunion concert album had 
to be a marketing exercise on TV 
and it had to be done well. Therefore 
the Tellydisc/lmpression people 
were the obvious choice," said 
Slater. 

"We didn't get into a Dutch 
auction — we named the same 
figure and royalty to everyone we 
talked to — but, we plumped for a 
marketing-o'.ientated company. 
Everyone wanted options for future 
albums, bj/ft we treated this as a one- 
off. At $ie moment there are no 
plans fof the future. The boys want 
to sit Iback and digest what's 
happenij 

"Th^y could say, 'let's go round 
the WjCjhd'; offers are pouring in - 
11 s <r nbarrassing, completely over thr op! And if they do decide to C0! mue recording there will ob /ously have to be new material." 

Jhe concerts were also filmed for reUase in the US by the Home Box 
^'jfice cable company, and they will 

shown in the UK as a special on 
P-'p -/BC TV at Christmas. 

The Everlys set will be only the 
^ird release on the Impression label 

A&M 'hit squad' on nationwide tour 
A&M RECORDS executives are going out on the road on wide spread of nnusLa| sty|es ancj sources. UK oi „ r.^.inni.iiaa ..Mir fr\ moot anH tall, tfl/ifh rela'ilp.m radio Droduct will include Ar.nahiol I amh Rnnk ftodc nationwide tour to meet and talk with retailers, radio 
and TV people with the aim, according to managing 
director John Cokell of "sharing the excitment we feel 
about our acts and our product with the people out there 
who make it all possible". 

Calling itself the "A&M Hit Squad", the team will 

originated 
product will includ/g'^H^gi Lamb, Rock Goddess and 
The Europeans: fre^ North America - Bryan Adams, 
Atlantic Star, Ho\fvard j0hnson, Jeffrey Osbourne, Ray 
Manzarak, Y and C and Act|Ve Force. The recent Dennis 
Brown album wiiyDe re.promoted. 

On the distrity^j |abe|Sfront, new records frm the IRS 

— its predecessor, the Sunny 
Afternoon compilation is high in the 
chart — and two more "major 
signings" to the label are to be 
announced, said Knowles, who 
added: "Our aim is to be extremely 
selective. We will take a cool hard 
look at any artist we sign and we will 
take our time." 
• Terry Slater's association with 
the Everly Brothers dates back 20 
years when he played bass in their 
backing band. He made his name in 
the UK music industry as an A&R 
man, and when he quit EMI he took 
a year off from the business to 
establish a farm in Hampshire. He 
says the Everlys had been "talking 
for years" about a reunion concert 
and he became involved in setting 
up the project in January this year. 

Arista /Ariola 

sales 
conference 
— page four 

Lifestyle in 

big push for 

Savoy harpist 

2-LP debut 
ANNABEL ETKIND, the harpist who 
found fame playing to afternoon tea 
customers at the Savoy Hotel makes 
her record debut on October 7 with 
the release of a double LP, A New 
Romance (LEG 14) on Lifestyle 
Records. 

Lifestyle has lined up extensive 
marketing and promotion plans 
including national press advertising, 
national in-store and window 
displays, as well as various in-store, 
TV and radio guest appearances by 
the artist. A single, Jean Michael 
Jarre's Oxygene Part IV (LIFE 3) has 
been released, supported by a 
promo video. Distribution for both 
album and single is through CBS, 
dealer price for the LP is £3.65. 

Lifestyle managing director Ralph 
Simon said: "Annabel Etkind is that 
rare combination of consumate 
artist and entertainer appealing to 
the broadest segment of the record- 
buying public. 

"Up until now, Lifestyle has been 
closely associated with the highly 
successful Shape Up And Dance 
exercise-orientated albums. 
Annabel's signing to the label marks 
a major commitment to music- 
orientated artists. The UK release of 
her double album will be supported 
by simultaneous release in many 
international territories where the 
enthusiasm for Annabel is 
enormous." 
• The double album spans a wide 
range of material from 
Rachmaninov's 2nd Piano Concerto 
and Bach's 1st Prelude to Bright 
Eyes and Vienna. Guests on the 
album include Julian Lloyd Webber, 
Francis Goya, Incantation and the 
Royal Philharmonic Orchestra with 
Louis Clark providing all the string 
arrangements. 

David 

Essex 
10th ANNIVERSARY 

supplement 
—see centre 

Collide coQi/?,r;.\/ir«o£vr^ci£iopi.ppj-ek,pL,^.n,«Sok-fflL?P/i The Alarm, Lords of the New Church, The 
can't believe that one hundred of my friends in the music business nd REM. 
keep this a secret," said Wyatt who is pictured with {! to r): Sue fespond there will be product fiom Tracey, The 
Kimber, Don Reedman, Don Moss, Alan Freeman and Margaret Wfiand A Craze. And the label's first album will be 

including tracks from i racey and The 
Tjuestion^ 

The Carpente s' album, Voice Of The Heart, will be 
backed with a TV-am advertising campaign and Richard 
Carpenter, who completed work on the album after his 
sister Karen's untimely death, is flying to the UK for a 
number of TV/promotional appearances. 

The A&M artists touring before Christmas include Y & 
T and Rock Goddess, The Alarm, Europeans and Annabel 
Lamb, a Respond tour and a "massive" Police tour set for 
December. 
• An as yet unfilled Joan Armatrading album which will 
feature the best of her previous A&M releases looks 
certain to be released in November in time for the 
Christmas market. 

, IT" 
<emly being scneouiea. 1 

^*We don't have an annual sales £onference as sucn, 
said Cokell, "and we are not rr/king any ivory lower 
predictions. But we believe we.'Jve the best artist roster 
that A&M has had in years anc^ffiis autumn we will have 
more acts out on the road than ever before, 

"We will be aiming to meet as .many people as possible 
_ whether at informal cocktail parties, over-dinner or 
lunch or in-store. We will be playing them the music we 
are excited about and hope they will be. Whatever we can 
do to promote the music, we will do. The ,0"r sch^u'e 

will be flexible - you can meet with and speak to a lot of 
people who matter in the course of an 18-hour day. 

The product the Hit Squad will be featuring covers a 

Decca plans 'massive' campaign 

for new Clayderman album 
NATIONAL TELEVISION advertising breaking in mid-October and stretching 
through to the end of the year is the key ingredient of a massive marketing 
campaign by Decca Records to support the release of the album. The Music Of 
Richard Clayderman (SKC 5333) released on the Decca/Delphine label this 
week. . , , . 

The campaign - Decca's biggest ever - coincides with Clayderman s first 
UK concert tour which includes two dates at London's Royal Albert Hall. Print 
advertising will run in national press and women's magazines. In store display 
material including a 30" x 20" poster is available from PolyGram in a special 
Clayderman display pack (CLAY 2). . , _ 

Dealer price for the album and cassette is £3.45. A new single, Feelings (RC 
102) is also released to tie in with the tour Since Clayderman's UK launch last 
year via the direct response Tellydisc album. The Magic of Richard Clayderman 
and the Decca/Delphine retail album Richard Clayderman, the French pianist 
has sold over 1m records in this country, bringing his worldwide tally to more 
than 30m sales. 
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Vin lint tests r nai rk et 

with classical range 

VIRGIN RECORDS is following 
the Our Price classical experi- 
ment by introducing a range of 
300 PolyGram Classics titles in 
12 of its main stores across the 
country. There are now 33 
shops in the Our Price chain 
selling classical records. 

The scheme, which starts this 
month, is initally to run through the 
Christmas period. Virgin sales and 
marketing manager Gerard Talbot 
said it will be assessed in the New 
Year. 

Talbot said a number of Virgin's 
stores had carried classical product 
for some time, but sales had mainly 

been in the CfP budget end of the 
market — from pop buyers 
purchasing on impulse. 

He hoped the scheme would not 
only introduce current customers to 
classics, but also entice new 
customers into the shops. 

An experimental scheme run 
earlier this year at the Portsmouth 
branch based on the 300 top-selling 
PolyGram Classics had proved very 
promising. 

Virgin outlets in Birmingham, 
Bristol, Durham, Glasgow, Leeds, 
Liverpool, Manchester, Milton 
Keynes, Newcastle, Peterborough, 
Southampton and York will also 
now sell classical product. 

Creole rings the changes 

EXN T K 

o D 

KENT RECORDS GETS RIGHT TO THE 
HEART OF THE SOUL GROOVE 

WITH THESE GREAT GTS & NORTHERN SOUNDS. 
KENT 001 - 

KENT 002- 

KENT003- 

KENT004 - 

KENT 005 - 

KENT 006 - 

FOR DANCERS ONLY • Various (includes Mary Love, 
Felice Taylor, Danny Monday etc) 
FOR DANCERS ALWAYS -Various (includes Vemon Ganott, 
Other Bros, Willie Gauf etc) 
SLOW 'N' MOODY, BLACK & BLUESY -Various (includes 
Clay Hammond, Jackie Day, B.B. King etc) 
SO SHARP -DYKE & THE BLAZERS (a funk classic from the 
'60a) 
THE IMPRESSIONS -The Impressions (first UK release of 
debut LP with Curtis Mayheld) 
ON THE SOUL SIDE -Various (includes Benny Spellman, 
Garnet Mimms, Showmen in a Soul Sensation) 

October Reloases 
KENT 007 - FLOORSHAKERS -Various (the title says it all, Northern 

Slompers from Dean Pamsh, Sapphires, Jackie Leo etc). 
THE NEVER ENDING .... -The Impressions 
KEEP ON PUSHING -The Impressions 
TIME IS ON MY SIDE -Irma Thomas (includes originals of 
"It's Raining" and "Breakaway") 
SOUL CLASS OF '66 -Various (includes Sloinways, 
MarvoUos & Hank Levine etc) 

LOOK OUT FOR ALBUMS FROM THE DCETTES, IKE & TINA TURNER, ZZ 
HILL & LOTS MORE GREAT STs & NORTHERN COMPILATIONS FROM 
KENT RECORDS. 

KENT 008- 
KENT009- 
KENT 010 - 

KENT 011 - 

S XOXUX L 

G O 
132-134 GRAFTON RD KENTISH TOWN LONDON NWS 4BA 

DISTRIBUTED BY PINNACLE (TELEPHONE; 0689 73144). 

"Hopefully it will work well and 
we can build on it in the future," 
Talbot said. "But at the moment we , 
feel it is sensible to slick with / 
PolyGram Classics rather than alsj/ 
do EMI, CBS and RCA. PolyGrarr 
has a considerable market share 
and it does have the best selectio- 
of CDs," he added. 

Virgin will stock PolyGram 
material throughout the price rang? 
from digital CDs to bargain-price 
LPs and cassettes. "This has been a 
very good year for us and if we can 
do well on pop, I don't see why we 
can't do well on classics," said 
Talbot. 

CREOLE RECORDS is planning a new image for autumn with several new 
signings to the label and a pruning of the existing artist roster. 

Gloria Gaynor. who had a worldwise hit four years ago with I Will Survive, 
debuts on Creole's Ecstasy label with Love Me Real - she is currently on a full- 
length UK tour and also has radio and TV appearances lined up. Also released 
on the dance music-orientated label is Nina Shaw's Stop If You Love Me. 

New signings to the Creole label include Pete McDonald (previously with 
Goldie) whose first single, Lady Of Mine, has been picking up airplay, and 
Ricky Anderson, whose first single I Don't Want To Lose Your Love was 
written by Bob Puzey, responsible for several Nolan Sisters and Dooleys' hits. 
New product is also scheduled from City 19 and Terry Hanton. 

Creole general manager David Brooks said: "This year we have seen several 
changes in the set-up of the company including the launch of Creole Music 
which has several writers, including Bob Puzey, Pete McDonald and Tony 
Adams of Spittin' Image, signed. We have also done a deal with Redan 
Recorders in London which allows us to use their studios, and we are looking 
for suitable premises to build our own 24-track studio." 

Musexpo '83 

arrangements 
SPECIAL TRAVEL and hotel 
package arrangdfy16^ UK being offered to\ 
European companiesX 4V °se 

personnel are traTe in^ 
through London to Mt®exP0 

'83 and Videxpo 'f in 

Acapulco. 
The cost of return ai. 

London/Acapulco/London Y!" 
five nights's accommod,ti^v

n 

at the hotel where the e- 
are being held will be £5 ^41 
£506 (double occupanji" 
Accommodation at tv'j 
nearby hotels will be £575 an^ 
£499. 

The package can be bookec 
through Musexpo's official UK 
and Europe travel agent. 
Travel Tours & Conferences 
(Mr Husain), 3 Panton Street, 
London SWI, tel: 01-839 
6355/6356: telex 24637. 

HMV starts 

new album- 

buyers' mag 
THE KEEN competition among pop 
papers for slices of the record 
companies' tght advertising 
budgets is now oeing made keener 
by the entry of another pop title into 
the fray. 

The free oaper, More Music, 
given away to customers at HMV 
shops, is set to compete with the 
established music press, and is 
selling itself hard as a medium 
through which to reach not just the 
music fan but the proven album 
buyer. 

HMV is sending out a factsheet 
pointing out that More Music only 
goes to customers who have just 
bought an LP or cassette, and that 
60,000 customers a month, receive it 
(readership is put at 100,000). 

There is also a readership profile, 
covering age, socio-economic 
grouping and occupation — taken 
from HMV's customer profile and 
behaviour study of last autumn; and 
a table of comparision with the other 
pop papers. 

Marketing manager of HMV, 
Douglas Coates, says that although 
the magazine was not intended at 
the outset to compete with the paid- 
for pop papers, "a process of 
evolution has caused that to 
change". 

There is as yet no plan to rival 
other pop papers in a circulation 
battle, but More Music "is aiming to 
compete for advertising, and in the 
quality of editorial content". 

. studios cnarge an 
IT The west comes in at 

[(£80); New York $165 (£109); 
id Nashville $135 (£89). 
id the south-east Florida 

6*c*er Accjl 
'"JTrdlriiP 

_j,„.»Iions survey? 
studios nationally thil 
last year and $119 (£79^ 
regionally with 250 hoi 
studio. The west is secon 
includes Nashville, and th* 
190 hours respectively. 

Interestingly, however, th«^ 
average of $145 (£96) at 24+ trac^l 
$104 (£69) and the south-east at $^l| 
Los Angeles/Hollywood $122 (£81)-'' 

surveyed having digital services either owned or rented^ New 
York has 25 per cent. LA/Hollywood 30 per cent, and Nashville 33 
per cent. Nationally, digital has made inroads at 22 per eentofaH 
studios, and music holds at a steady 60 per cent of all studio 
business, with the next highest user being the advertising/broad- cast communities at 13 per cent. . „ • tin onn 

Average LP budget for studio time nationally is $19,900 
(£13,179) with LA/Hollywood at the top with $48,500 (£32,119). 
followed by Nashville $32,200 (£21,325), New York $31,600 
(£20,927), and south-east Florida $30,600 (£20,265). Average 
budgets for audio recording and mixing of music videos are 
$3,800 (£2.517) nationally: $5,250 (£3,478) in LA/Hollywood; $3,500 
(£2,318) in south-east Florida; $4,200 (£2,781) in New York, and 
$2,700 (£1,788) in Nashville. The latter reflects that the use of 
music video for promoting country artists has lagged behind 
that for pop. 
□ □ □ 
A SOMEWHAT mysterious competitor to MTV is promising a 
January 1 debut for at least 2m and potentially 6m cable TV 
homes. Star Video Music, backed by 11 investors (five of whom 
were formerly associated with MTV parent Warner-AmEx), is 
based in Dallas, Texas, and claims already to have amassed 3,000 
hours of music programming. 

Target age groups are from 25-54. with programming 
segmented to appeal to specific audiences within that category. 
The president of the company has not been identified because 
he is still employed by another cable TV company. 
□ □ □ 
NARM WILL spend $500,000 (£331,126) on its Los Angeles and (to 
a lesser degree) national Give The Gift Of Music campaign over 
the next three months. National advertising is via MTV, while 
the LA market is being hit with broadcast TV, cable and radio 
spots, print ads and in-store promotions. 

This is the last stage of the market test for the industry-wide 
programme. The decision on whether or not to continue and 
expand the campaign — a positive response to which would 
apparently entail an increase in the fee to be contributed by each 
manufacturer — will be made, based on the results of the current 
effort. 
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AS WAD (left) one of the UK's 
leading reggae groups, last week 
signed a new deal with Island 
Records, thus renewing a 
relationship that now stretches 
back eight years. 

First release will be a live album 
recorded at the recent Notting Hill 
Carnival. 

Pictured are (I to r); Mikey 
Campbell (Aswad's 
manager/producer). Island's Chris 
Blackwell, Angus Gaye, Tony 
Robinson and Brinsley Forde. 

LASGO EXPORTS received its 1983 Queens Award for 
Export Achievement at a ceremony in its own warehouse. 
Pictured above at the presentation are (left to right) Lasgo 
directors Mark Ballabon and Peter Lassman. and Lord 
Lieutenant of the County The Baroness Phillips. 

V I 

THIS IS BRITISH FA 
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ARTIST MANAGER Paul Cap/in 
pulled off a double deal last week 
when be signed his artist Marilyn to 
Phonogram Records and to 
Intersong Music on the same day. 
Pictured above at the completion of 
the Intersong deal are (I to r): dive 
Black (Intersong Music Professional 
manager), Paul Cap/in, Marilyn and 
Bruno Kretchmar (Intersong Music 
managing director). Competition for 
both recording and publishing deals 
was said to be intense. 

FLYING RECORDS recently 
concluded its first major signing of 
1983 — actor/singer Paul Nicholas 
whose debut single. House Of Rock, 
has just been released in both 7-inch 
and 12-inch formats. Nicholas is 
currently appearing in a seven-week 
BBC TV comedy series and plays the 
lead role in the new Tim Rice 
musical Bion del. 

Nicholas is pictured above with 
David Courtney (producer) and 
Paul Walden (Flying Records 
managing director). 

INSIDE 
THE FIRST signing to Magic 
Records — the company formed by 
Herbie Flowers and JJ Barrie — is 
Patrick Ros, a 45-year-old former 
Anglican minister from Guyana 
whose music is described as 
"distinctive brand of Soca 
(soul/calypso). His debut single for 
Magic, Song Of Love (Magic 7) is 
released this week with distribution 
through Pinnacle. Pictured above 
after signing the deal are Ros and 
Herbie Flowers. 

• Disco commentary/- 
Europarade 6 • Airplay 8 • 
Classicscene/Broadcasting 14 
• Retailing/Bourton feature 15 
• Talent/Performance 18 • 
Select singles/LP reviews 19 • 
US charts/New releases 24 • 
Heavy metal chart 26 • Disco 
chart 27 • Indie news/chart 
28. 

L OVE HURTS according to the title of the K-tei album by The Everly Brothers, 
but the presentation of gold discs for sales on the LP obviously caused no pain. 
From the left are K-lel ABR director Don Reedman, Phi! Everly, K-tet MD Peter 
Morris, Don Everly, and K-te! international manager Peter Summerfield. 

MARTIN WYATT Icentrel celebrated25 years in the music industry last week 
at a surprise party organised by colleagues at his Bright Music company, t still 
can't believe that one hundred of my friends in the music business managed to 
keep this a secret," said Wyatt who is pictured with U to r): Sue Carhng, Bill 
Kimber Don Reedman, Don Moss, Alan Freeman and Margaret Welton. 
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LEVEL 42, currently winding up the 
UK leg of their 1983/84 World Tour 
were presented with silver discs for 
their third Polydor album — The 
Pursuit Of Accidents. Pictured (I to 
r): Phi! Gould, Mark King, Mike 
Lindup and Boon Gould. 

^ Music Week^ 

Directory 
If you have received a form for 
your free entry in the 1984 
Music Week Directory please 
complete it and return it 
immediately in the reply-paid 
envelope. 
If you have not received a form 
— and would like a Directory 
entry — write now to: Music 
Week Directory, 40 Long Acre, 
London WC2. 

JOINING you all in battle; 
frankie goes to Hollywood (liverpool): 

propanganda (dusseldorf): 
art of noise (the capital): 
trevor horn (the studio). 

This will form part two of zang tuum tumb records 
(September 1983-January 1984) 

It's natural for popular names to 
acquire abbreviations so you 
will probably know us as Z.T.T. 

Z.T.T. Records, The Z.T.T. Building, 8-10 Basing St London W, 11 SBHi 

Just completed Rock Goddess for A&M 
Records. His recent production of the 

Y&T album'-Mean Streak" in singles & 
album chart in the UK & USA. 

Available from October. 
Phone PAUL KATZ at 

MANAGEMENT 
01-459 8899 for more details 
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Arista-Ariola stays with 

'legitimate' promotion 

   . • ■  : tho npvt inninal steo would be to send out 5,1 AR1STA/ARI0LA, in conjunction with the 
Tandem Sales Force, held its annual sales 
conference last week and took the theme The 
Arista Superbowl". 

"The relationship between the Superbowl and Arista's 
recent success in breaking new acts and consolidating 
established artists is very clear," said a spokesman. You 
can compare the tough, competitive nature of American 
football with Arista's equally competitive strength in the 
charts." 

Arista marketing director Brian Yates stressed that 
Arista is predominantly a music company. Arista, he 
insisted, would continue to be successful and competitive 
"without resorting to unprofitable sales and marketing 
tactics". 

This point was taken up by managing director David 
Simone: "I am not prepared to see Arista product 
demeaned and de-valued by shrink-wrapping T-shirts or 
putting out video cassettes with our singles. Frankly, the 

next logical step would be to send out 5,000 singles with a 
£5-note shrinkwrapped around each. We will continue to 
use only legitimate forms of promotion." 

This autumn sees new singles from The Lotus Eaters, 
Bruce Foxton, The Kinks, Dionne Warwick, Stray Cats 
and Care. On the album front, there wll be the second 
Barry Manilow greatest hits package — A Touch More 
Magic which has already pre-sold in excess of gold 
status Nick Heyward's debut album. North Of A Miracle, 
includes the singles Whistle Down The Wind, Take that 
Situation and the current release. Blue Hat For A Blue 
Day. . , 

The long-awaited follow-up to Dionne Warwick's 
Heartbreaker album is entitled So Amazing, and The Best 
Of Alan Parsons Project album has a simultaneous 
worldwide release on October 28, Another Best Of album 
to come later in the year is Air Supply's Making Love. 
Sky's new album, Sky 6, will be released pre-Christmas 
supported by "major TV spots". 

New MU rates 
A NEW collective one-year 
agreement has been reached 
between the Musicians Union 
and the BPI on recording 
session rates, backdated to 
July 1. The general recording 
rates have been increased by 
4.4 per cent and the listed 
orchestra, rate (ie, symphony 
and other classical orchestras) 
by three per cent. 

The new minimum fees for 
three-hour sessions are 
general rate £47.50; listed 
orchestras section principals 
£44.30; principals £40.70; sub- 
principals £38.65, and rank and 
file £36.05. 

Starblend ups Solitaire push 

ONLY TWO weeks after announcing 
a £250,000 marketing push for its 
five new double albums in the 
Solitaire Collection series, Starblend 
is stepping up its television 
advertising plans because of 
"overwhelming response from 
dealers". 

The series is to receive a further 
boost throughout the autumn in a 
joint promotion with Titbits 
magazine in which a three-track 
flexidisc sampler will be given away 
with 250,000 copies of the 
magazine. 

The TV campaign starts on 
October 17 in the Granada region for 
two weeks and will then run 
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Advertisemont Correction 
In last week's PROMOTION 
supplement the gremlins 
attacked First Bell. 
Apologies to Frank Sansom on 
the mispelling of his name. 
Wo would also point out that Guy 
Rippon set the company up in 
conjunction with Frank Sansom. 

simultaneously in Yorkshire, Tyne 
Tees, Granada and London. 

The Titbits joint promotion ties in 
with a reader competition offering a 
prize of a holiday in the US and a 
discount holiday scheme. A free 
dumper bin, promoting the 
consumer competition, is available 
free to dealers who order a 
minumum of 50 units. Distribution is 
via IDS. 

Virgin moves 
ELLY SMITH, formerly head of 
press at Arista, has joined Virgin 
Records to head the press team and 
is joined by former WEA man Dave 
Walters. Keith Bourton has left to 
manage Heaven 17 (see feature 
p.15), but will continue to work with 
certain Virgin acts. Walters replaces 
Ronnie Gurr who is moving to the 
A&R department. 

A&R man Bob Collins is leaving to 
join Some Bizzarre, and art director 
Simon Valley has left to head a video 
production company. He is to be 
replaced by Gary Wathen, formerly 
of Uptons, Steve Vickers joins the 
production team from CBS, sales 
head Jon Webster becomes director 
of marketing, and Mike Lawrence 
becomes head of sales. 

Apollo Leisure 
SOLICITORS REPRESENTING the 
Apollo Leisure Group have clarified 
details of the action involving Apollo 
Leisure, promoter Derek Block and 
two of his employees, Rob Hallet 
and Nick Leigh (/WWSeptember 17). 

They point out that it is Apollo 
Leisure (UK) Ltd only which is third 
defendant in the action and 
managing director Paul Gregg is not 
a party to the action. The injunction 
obtained by Block was ex parte and 
application to discharge the injunc- 
tion was made by the other 
defendants, not Apollo Leisure, say 
the solicitors, adding that a speedy 
trial has been ordered "which our 
clients welcome". 

Roman Holliday 
DUE TO a printer's error, the label 
and number of Motor Mania by 
Roman Holliday, at 63 on last week's 
singles chart, was incorrectly 
shown. The correct information is 
Jive JIVEIT) 49(C). 

u 

c 

WF1EN TFIE purchaser of Campbell Connelly is finally 
revealed will it be a case of Wise before the event and after? 

. . After seven successful years together, manager Lisa 
Denton and B A Robertson go their separate ways to pursue 
independent projects . . . Jack Kessler, formerly Bernard 
Chevry's man in the UK, now general manager with video 
software company, Kace International Productions, and he'll 
be at Vidcom, no doubt giving the organisers a hard time . . . 
New BBC 2 rock music magazine programme Eight Days A 
Week predictably covered the chart marketing controversy 
and frontman Robin Denselow interviewed lain McNay - in 
his capacity as the indies man on the BPI Council — who said 
that the industry should "play it by the rules" ... A cheque 
for E25,000 has been handed over to the Variety Club as 
proceeds from last February's Record Industry Ball - next 
year's event is set for February 9 at the Grosvenor House and 
bookings should be made now (£50 per person plus VAT) via 
Linda Dancer at DJM . . . Seen loitering with intent to plug a 
record outside Broadcasting House at the ungodly hour of 6 
am - CSA Records' Clive Stanhope, persuading Mike Read 
and Mike Smith to play Picture On The Wail by the Natural 
Ites . . . John Denver's 21st album for RCA due in 
November, and it will be on both LP and CD in the US. 

A GOOD time was had by all at the Happy Hookers' Golf 
Day last week, especially ex-Rocket MD John Hall who 
came first in the Stableford competition; the all-female team 
of Julia Rogers, Mandy Oates and Evie Prior won the Texas 
Scramble: Record Merchandisers' Kingsley Grimble 
notched the highest score and K-tel's Bob Stephens the 
lowest; about 60 people took part and raised £2,000 for the 
Nordoff-Robbins Music Therapy Centre . . . Not many of us 
actually feel healthier after a business lunch, but RSO's Rod 
Gunner and Alexander Sinclair are looking trimmer after 
lunch with John Travolta — he opted for a work-out at the St 
James's Club instead and invited them to join him . . . The all- 
dancing Royal Variety Show next month will feature the entire 
cast of Bill Martin's Jukebox . . . PRT studio chief cutting 
engineer Malcolm Davies celebrating his quarter century in 
the music business . . . Donovan, back on the road 
promoting his new LP Lady Of The Stars, writing a musical, 
Lives Of The Wives, with his wife Linda Leitch . . . Are you 
ready for Willie Nelson and Julio Iglesias singing As Time 
Goes By as a duet? It's on Nelson's latest CBS LP . . . Alexis 
Korner signed to Tim Hollier's Peach River Records . . . 
Attention all record industry salesmen! Are you good 
enough to be nominated for the Salesman Of The Year 
award? Details from Steve Crowther, Institute of Directors, 
116 Pall Mall, London SW1 . . . Sympathies to Mike 
Hennessey, Billboard international editorial director, on the 
death of his wife, Jean. 

Tour Managers 

read this 

We have executive coaches for all types of pop 
tours. 

EXECUTIVE Hl-LINER "1" (Y Reg) 
Features: TV/Video, toilet/wash room, reclining seats, drinks 
dispenser, fridge, tables, stereo/cassette, double glazed. 

EXECUTIVE Hl-LINER "2" (A Reg)  
Features: Same as Hi-Liner "1" but with 5 luxury bunk-beds 
(10 beds) 

EXECUTIVE MINI-LINER (X Reg)  
Drinks dispenser, cold box, sink, tables, stereo/cassette, semi- 
reclined seats. 

We are an experienced coach operator in pop tours, 
and will give competitive rates. 

WIFFENS COACHES LTD , mm 
Phone Chris on 0371 810243, 
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MUSIC WEEK OCTOBER 1, 1983 

Rumbles heard from 

lower half of chart 

EUROPARADE 

(The European Chart) 

By BARRY LAZELL 
WITH THE disco/dance chart 
topped for the second week by a 
smoochy ballad, the movement 
is all happening; further down, 
where the current list is notable 
for the extremely high 
proportion of rapid climbers and 
high new entries inside the Top 
30. 

Freeez and Donna Summer were 
anticipated biggies, but less so was 
the immediate impact of George 
Clinton's latest incarnation as the K9 
Corp with Dog Talk, now looking set 
to bring his UK chart success the 
level he has been enjoying in the US 
since he signed with Capitol. 

Even less anticipated, and 
definitely the week's outsider to 
watch, is Curtis Hairston's I Want 
You All, which started to bubble 
under the 50 last week, and has risen 
at a breakneck pace to 26. 

Top 10 success also looks likely 
for Midnight Star's Freak-A-Zoid, 
which ironically is one of the two 12- 

TOP 50 SINGLES 
AND TOP 25 ALBUMS 

CHARTS 
TURN TO P.27 

Disco 

commentary 

inch flipside tracks to the nominal A- 
size Wet My Whistle, response to 
which is absolutely zilch. Any dealer 
guilty of playing the latter track to 
DJ customers and finding a poor 
reaction should turn it over. 

There is little dispute that US 
electro sound is now well and truly 
in on UK dancefloors, as a whole 
fistful of recent smashes testifies. 
Indeed, it is the electro arrangement 
which is selling the above mentioned 
Midnight Star track, and the 
prevailing climate has also swept 
Planet Patrol with Cheap Thrills to 
the threshold of the Top 10. 

It could be good news for several 
New York electro-dance labels 
which have had to bide their time 
with mid-chart successes — the 
likes of Tommy Boy, Enjoy, 
Emergency and NIA will be offering 
some extremely hot masters to their 
UK licencees lor those who are 
chasing them) over the next few 
months. 

As hinted last week, there is also 
an Electro Street Sounds just 
around the corner, and although the 
astute Khan is keeping fairly tight- 
lipped as yet about the final track 
line-up, dealers tempted to order the 

package on spec (catalogue number 
ELCST 1, dealer price £3.04, 
through PRT as usual) are unlikely, 
on past performance, to be disap- 
pointed with the album's sales 
potential. 

It will certainly include the 
Packman's current US Enjoy import 
smash I'm The Packman, plus the 
West Street Mob's Breakdance from 
Sugarhill, and Captain Rock's 
eponymous Return Of . . . from 
NIA, both of which have already 
made the disco chart. 

On a more sour note, the 
suggestion that Newcleus' Jam On 
Revenge is likely to appear both here 
and on the mainstream Street 
Sounds 6 will please nobody and 
probably anger many. 

Some interesting new releases 
include Otis Liggett's US Emer- 
gency dance cover of the 
Police's Every Breath You Take, 
which should now be on UK release 
via the Leeds-based Warehouse 
label and also Beverly Skeete's If 
The Feeling Is Right, on Elite and 
being rush-released. The 
uncharacteristic joint distribution is 
through both Black Marketing and 
PRT. 

AEtM has also scheduled Herb 
Alpert's slowed-down but highly 
infectious rendering of Mezzoforte's 
Garden Parly as his next single. 
Already on the recently issued LP 
Blow Your Own Horn (AMLX 
64949), its end-September 12-inch 
release will be on AMX 148. 

W 
1 3 
2 1 

3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 

18 
19 
20 
21 
22 

23 
24 
25 

26 
27 
28 
29 
30 

2 
6 
4 
5 
7 

10 
8 

12 
9 

15 
11 
18 
14 

Countries 
A/B/D/N/SP/SW/UK/WG 

NEW 
22 4 

23 2 
RE 

20 7 
NEW 
NEW 

NEW 
24 8 
28 7 

NEW 
NEW 
NEW 
NEW 
NEW 

DOLCE VITA. Ryan Paris 
MOONLIGHT SHADOW, 
Mike Oldfield 
VAMOS A LA PLAY A. Righeira 
I LIKE CHOPIN, Gazebo 
BABY JANE. Rod Stewart 
EVERY BREATH YOU TAKE. The Police 
SUNSHINE REGGAE. Laid Back 
THE SAFETY DANCE. Men Without Hats 
FLASHDANCE. Irene Cara 
I.O.U., Freeez 
CODO, Tauchen & Prokopetz 
RED RED WINE. UB40 
LIVING ON VIDEO. Trans-X 
AFRICA VOODOO MASTER, Rose Laurens 
JULIET, Robin Gibb 
MAMA. Genesis 
SHE WORKS HARD FOR THE MONEY. 
Donna Summer 
AU BOUT DE MES REVES, Jean-Jacques Goldman 
BLUE MONDAY, New Order 
RONDO RUSSO, Berdien Stenberg 
DE HEIDEZANGERS, Andre van Duin 
TONIGHT I CELEBRATE MY LOVE, 
Peabo Bryson/Roberta Flack 
COEUR DU ROCKER. Julien Clerc 
COMMENT CA VA. The Shorts 
WRAP YOUR ARMS AROUND ME. 
Agnetha Faltskog 
KARMA CHAMELEON, Culture Club 
BIG LOG. Robert Plant 
MAMA MARIA, Ricchi y Poveri 
THE CROWN, Gary Byrd 
JEOPARDY/BILLIE JEAN. Pink Project 

A/B/D/F/I/SP/SW/WG 
A/B/I/N/SP/SWIWG 

A/I/SW/WG 
A/D/F/SP/WG 

A/D/F/I/SP 
A/I/SW/WG 

A/D/SW/WG 
A/F/D/SP/WG 

B/D/SW/WG 
N/SW/WG 

N/UK 
AiSW/WG 

A/D/WG 
l/SP 

N/UK 

F/SP 
F 

AID 
B 
N 

UK 
F 

D/SW 

B 
UK 

N 
SP 

A/SW/WG 
B/l 

Key: A — Austria; B — Belgium; D — Denmark; F — France; I — Italy; 
N — Netherlands; SP — Spain; SW — Switzerland; 

UK — United Kingdom; WG — West Germany. 
Compiled from 10 national charts by Tros-Radio. HHversum. 
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3 New 12" Single Releases available from IDS 
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C B A B 

T o celebrate a unique 25 year 
career EMI are proud to release a 
unique Limited Edition Boxed Set 
containing 2 albums,'Silver and 
Rock 'N' Roll' plus an exclusive 
8 page colour brochure. The 
sleeves and brochure feature new 
colour photography, taken by 

Willie Christie, Graham Hughes 
and LordSnowdon. 

Silver' Also available as a single 
album featuring the hit single 
Never Say Die' 

Boxed Set;- TC2 EMC 1077875 
Silver album:- EMC 1077871 

ALSO AVAILABLE ON CASSETTE 
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THE MARKETING CAMPAIGN 

NATIONAL CHANNEL 4 TV CAMPAIGN 
BRITISH RAIL & LONDON TRANSPORT POSTERS 
SUPERB 1N-STORE & POINT OF SALE MATERIAL 

PLUS 

FRONT COVER & 3 FULL COLOUR PAGES IN 

NEWS OF THE WORLD SUNDAY MAGAZINE ON OCTOBER 2 
MASSIVE TOUR OCTOBER 5 - DECEMBER 3 
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Records appearing on 
Airplay Action pages 
for first time. 

TOP BREAKERS (see opposite pacje for full details): 
LIONEL RICHIE—32 stations; LEO , ®UC^cl

FIZ?n~24:
n^wTn 

COOLIDGE —22; DEPECHE MODE-21: BILLY JOEL-20; DAVID 
KNOPFLER —16: GLADYS KNIGHT AND THE PIPS-13; FREEEZ —12. 
OTHERS: 
MEAT LOAF—Midnight At The Lost & Found —Cleveland International/Epic 
A3748 (C) A Severn, BRMB, Red Rose, Tay B Plymouth, West, Me, Tees, NorthSound, CBC, Downtown. 

ANY TROUBLE-I'll Be Your Man-EMI America EA 163 (E) A Severn, BRMB 
B 2CR, Wyvern, Hereward, Red Rose. West Sound, CBC * Mercia—Hitpick, 

Downtown—Hitpick. 

JCTC — Love On A Farmboy's Wages—Virgin VS 613 (E) A Victory, Centre, Dowtown B Devon Air, Hereward, Hallam. Clyde. CBC * Severn—Hitpick, 
Orwell — Hitpick. 

THE ALARM —68 Guns-I.R.S. PFP 1023 |C) B DevonM, Plymouth, Wyvern, 
Hallam, Tees, Metro, Clyde. CBC * Luxembourg-Powerplay. 
RUMPLE-STILTS-SKIN-I Think I Want To Dance With You-Montage/Polydor 
POSP 649 (F) A BBC Radio London. DevonM, Tees. Tay B Plymouth. Me, 
Clyde, CBC, Swansea. 

RAF RAVENSCROFT-Maxine-Solid STOP 007 (IDS) A BBC Radio London, 
Severn. Piccadilly. Tay. BBC Ulster B Hereward * City-Hitpick. Red 
Rose—Hitpick, CBC—Hitpick. 

NONA HENDRYX-Keep It Confidential-RCA 356 (R) A BRMB, Forth, Moray 
Firth, BBC Wales B West, BBC Scotland, CBC. 

TOM JONES —I'll Be Here Where The Heart Is—Decca/London JONES 1 (F) A 
2CR, Victory, BRMB, Centre, Swansea B City, CBC, Tees. 

THE McGANNS—Shame About The Boy—Chrysalis CHS 2735 (F) A Victory, 
BRMB B BBC Radio London, Wiltshire. Red Rose * De von Air—Hitpick, 
Mercia—Hitpick. 

NATASHA—I Want You To Be My Baby—Towerbell TOW 41 (A) A 
Centre, Tay B Red Rose. Clyde, CBC * Tees—Hitpick. 

2CR. 

HERBIE HANCOCK-Autodrive-CBS A3802 (C) A BBC Wales B Wyvern, 
Tees, Clyde, Swansea * Beacon—Hitpick. 

ELAINE PAIGE—Be On Your Own-WEA X 9670 |W) A 2CR. Victory B 
Wiltshire, Red Rose * Mercia—Hitpick, Tees —Hitpick. 

Radio 1 

Figuros donoto actual logged ploys in the Mondoy-Sundny 
poriod precodlng publication leam mldnighl weekdoya, yam-midnight 
Saturday, 8am-10pm Sunday). 

18 (15) DAVID BOWIE: Modern Love 10 (13) 
16 (14) BIG COUNTRY: Chance 10 (New) 16 (21) CULTURE CLUB: Karma Chameleon 
16 114) KAJAGOOGOO: Big Apple 10 lio) 15 (21) PAUL YOUNG: Come Back And Stay 10 (7) 14 (6) TOY AH: Rebel Run 
14 (12) TRACEY ULLMAN: They Don't 10 (New) Know 
13 (13) MONYAKA: Go Deh Yaka (11) 13 (-) PiL; This Is Not A Love Song 9 
13 (16) UB40: Red Rod Wine (12) 12 (New) LIONEL RICHIE: All Night Long 8 

(All Night), Motown TMG 1319 8 (13) 
(R) (New) 12 (16) MEN AT WORK: Dr Hockyll And Mr Jive 

8 
12 (6) SOFT CELL Soul Inside 12 (14) STATUS QUO: 01* Rag Blues 8 (—1 
11 (10) HOWARD JONES: Now Song 8 (9) 
11 (7) HOT STREAK: Body Work (10) 11 (15) MADNESS: Wings Of A Dove 8 
11 (16) RYAN PARIS; Dolce Vita (10) 11 (9) SIOUXSIE & THE BANSHEES: 8 

Dear Prudence (New) 11 (8) DEPECHE MODE: Love In Itself 8 
10 (12) DAVID ESSEX: Tahiti 10 (8) JB'S ALLSTARS: One Minute Every Hour 

7 (8) 

KID CREOLE: Thore s Something Wrong In Paradise THE LOTUS EATERS: You Don't Need Someone New, Sylan/Arista SYL 2 (F) ROMAN HOLLIDAY: Motor Mania THE TRUTH: A Step In The Right Direction THE ALARM: 68 Guns, I.R S. PFP 1023 (C) CLIFF RICHARD: Never Say Die GENESIS: Mama HEAVEN 17: Crushed By The Wheels Of Industry LEO SAYER: Until You Come Back To Me, Chrysalis LEO 1 IF) NEW ORDER: Blue Monday NICK HEYWARD; Blue Hot For A Blue Day ROD STEWART: What Am I Gonna Do UNIQUE; What I Got Is What You Need XTC; Love On A Farm Boy's Wages, Virgin VS 613 IE) HOT CHOCOLATE; Tears On The Telephone 

£ 

(New) LORDS OF THE NEW CHURCH: Dance With Me, I.R.S. PSP 1022 IC) (New) OCHI BROWN: Whiter Shade Of Palo, Romantic RR 005 IP) (9) WILL POWERS: Kissing With Confidence 
(7) DONNA SUMMER: Unconditional Love 

(New) MEAT LOAF: Midnight At The Lost And Found, Epic A3748 (C) (New) THE MOODY BLUES: Sitting At The Wheel, Threshold TH 31 (F) (11) BRYSON/FLACK: Tonight I Celebrate My Love 
(New) THE ROCKSTEADY CREW; (Hey You) Rocksteady Crew, Virgin/Charisma RSC 1 (E) 

(-) SPACE MONKEY: Can't Stop Running . . . 
(New) STEVE WRIGHT: Get Some Therapy, RCA 362 (R) (Now) THIS MORTAL COIL Song To The Siren 4AD AD 310 (I/P) (New) THE FIXX: One Thing Leads To Another, MCA FIXX 6 (C) (New) LYDIA MURDOCK: Superstar. Korova KOW 30 (W) 

Radio 2 

Based on plays Friday-Thursday 5am-7.30pm in the week preceding publication. 
Plus Saturday 11.30am to 1pm. 

(5) (New) 
(6) 18) (-) (New) 
(9) 
(7) (6) (7) (-) 

GEORGE BENSON: In Your Eyes (Warner Brothers) CLIFF RICHARD: Never Soy Die TOM JONES: I'll Be Hero . . SERGIO MENDES: Rainbow's End (A&M) JOHNNY MATHIS: Too Young KENNY ROGERS: Eyes That . . DAVID ESSEX; Tahiti THE BEE GEES; Someone Belonging To Someone (RSO) BRYSON/FLACK; Tonight I Celebrate My Love CULTURE CLUB: Karma . . . HOT CHOCOLATE: Tears On . . JULIO IGLESIAS: Rum And . . . PAUL YOUNG: Come Back . . . 

(New) SHEENA EASTON; Telefone (EMI) (Now) GAZEBO: I Like Chopin (Baby)... (6) CLARENCE 'FROGMAN- HENRY. That Old Piano I-) THE KIDS FROM FAME: Songs (New) KID CREOLE: There's Something Wrong In Paradise (Ze/lsland) (-) BARRY MANILOW; You're Lookin' Hot Tonight (New) MEN AT WORK: Dr Heckyll And Mr Jive (Epic) (New) PRELUDE: Freedom (Black Crow) (New) LEO SAYER: Until You Come Back To Mo (Chrysalis) (6) ROD STEWART: What Am I Gonna Do 

Radio 1 and Radio 2 guides compiled by Sham Tracking (01-290 0129). 
Previous week's plays in brackets, (—) indicates a re-entry 

Bubblers 
Recent Breakers now bubbling under the regional Airp^y Grid. 
BRYAN ADAMS: Cuts Like A Kinife ALTERED IMAGES: Change Of Heart THE ANIMALS: The Night THE BLOOMSBURY SET: Dress Parade 

v JIM CAPALDI; Tonight You're Mine Ael CHICANO; Do You Wont Me CUTTING EDGE: Lonesome Cowboy D TRAIN: The Shadow Of Your Smile JBs ALL STARS: One Minute Every Hour KISSING THE PINK: Maybe This Day JACKIE LEVEN; Love Is Shining Down On Me MEN WITHOUT HATS: The Safety 
NEW ORDER: Confusion RAW SILK. Just In Time RYUICHI SAKAMOTO: Merry Christmas Mr. Lawrence THE THE: This Is The Day NEIL YOUNG AND THE SHOCKING PINKS: Wonderin' 

c#- 

SOMETHING SPECIAL FOR SOMEONE SPECIAL 

THE SOLITAIRE COLLECTION 

FIVE NEW ALBUMS & CASSETTES 

* National TV. Campaign — Phase one commencing October 17th. 

* National Promotion inTit Bits for 7 weeks. 

(Including Advertising in the Sun, Daily Mirror, Daily Star, Capital Radio and TV AM.) 

* National Window Campaign. 

* Extensive point-of-sale including Dumper Bins. 

* Consumer Competition - 'Win a fabulous Holiday for two in the U.S.A.' 

1TTAKESTWO 
28 Songs ()I l ove for iwo 

INCLUDING 
Endless Love 

LIONEL RICHIE/DIANA ROSS 
Love Will Keep Us Together 

CAPTAIN &TENILLE 
With You I'm Born Again 

BILLY PRESTON/SYREETA 
And Many Monr 

Album ST D 7 CassefteSTDK 7 

LEGENDS 
28 All Time Counlry Grc.ils 

INCLUDING 
Why Do I Have To Choose 

WILUE NELSON 
Rhinestone Cowboy 
GLEN CAMPBELL 
The Closer You Gel 

ALABAMA 
And Many More 

Album STD 8 Osselle STOK 8 

IN TOUCH 
28 Messages 01 Love 

INCLUDING 
Wherever I Lay My Hat (That's My Home) 

PAULYOUNG 
Touch Me In The Morning 

DIANA ROSS 
Miss You Nights 

CLIET RICHARD 
And Many More 

Album STD 9 Cassette ST DK 9 

QUIETMOMENTS 
28 Inslrumcnlal Songs 01 Love 

INCLUDING 
Bright Eyes 
Givatina 

YourSong 
And Many More 

PFREORMLD BY ERANCISGOYA (GUITAR) 
AND THE SOLITAIRE OROIESTRA 

Album STD 10 CassetleSTDK 10 

NIGHT LIFE 
28 SwcgI Soul Classics 

INCLUDING 
Sexual Healing 
MARVIN GAYE 
Being With You 

SMOKEY ROBINSON 
Lonely Teardrops 
JPSE fELlClANO 

And Many More 
AlbumSTDIl CassetleSTDK 11 

ORDER FROM 
liHS (01) 476 3222 
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