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Island's own promotion 

force swings into action 
ISLAND'S NEW sales & 
promotion force went into 
action last week. The force has 
been put together over the past 
two months after Island and 
Virgin's decision to end the sales 
agreement between the two 
companies. 

Island now has a 10-strong field 
team, complemented by three 
telephone sales personnel working 
from Island's Hammersmith HQ. At 
the helm is Rav Cooper, national 
sales manager. Graham Jelfs, who 
joined Island from Polydor six weeks 
ago, is the field sales manager, while 
Sally Hastings, until recently with 
Stiff, is telephone sales supervisor. 

The field team, working accounts 

on a weekly cycle, will operate on 
two distinct levels. They will not be 
involved in pre-release selling; 
instead, they will function as "a 
shop level promotion force" aiming 
to build dealer interest in 
forthcoming product. They will, 
however, be selling after release. 
They will also be handling in-store 
displays, posters and point-of-sale 
material. 

"The kind of sales and promotion 
force we've put together can only 
work with a small roster of artists," 
says Ray Cooper. 

"The idea is to create a very fast 
and ultra-efficient team giving 
maximum time and effort to every 
record we release." 

MW/APRS 

digital 

seminar 

'sold out' 
FULL HOUSE notices were 

about to go up on the 
MW/APRS all-industry 
digital recording 
seminar, as MW went to 
press. 

The opening technical day 
(aimed at studio engineers 
and managers) is likely to 
be so oversubscribed that 
the lecture programme 
may have to be repeated in 
the near future. 

And although slower to 
respond initially, the record 
business — at which the 
second, non-technical, day 
is aimed — was queuing for 
places at the beginning of 
this week. 

The free seminar, the first to 
bring the studios and those 
who use them together to 
discuss the current revo- 
lution in recording 
technology, takes place 
next week — October 24 
and 25 — at Advision 
Studios, London. 

• See Studioscene, p.16. 

£400,000 TV spend to build awareness of EM! Record Tokens 

EMI PULLS OUT STOPS 

IN TOKEN CAMPAIGN 

AN UNPRECEDENTED £400,000 television 
advertising campaign — including two-and-a-half- 
minute commercials aimed specifically at record 
dealers — is being mounted to boost sales of EMI 
Records Tokens this Christmas. 

The two-pronged campaign seeks to increase 
consumer awareness of tokens and at the same time win 
over more dealers to stocking them. More than 5,000 
glossy 20-page brochures and order forms have gone out 
to dealers all over the country bearing the message: 
"Keep on keeping the money in the record business." 

And on Friday, November 4, the entire commercial 
break spots following the three main news bulletins on 
TV-am's Good Morning Britain programme will be 
devoted to a trade-only advertisement informing record 
dealers of the forthcoming consumer campaign. 

TV advertising to the public will begin on December 5 
and will run up to December 24, appearing nationwide 
throughout the ITV network, Channel Four and TV-am. 
The theme of the ads will be carried through in point-of- 
sale material including "crowners" for greeting card 
racks. 

Last year Record Tokens switched from press 
advertising to TV advertising for the first time and with a 
campaign covering only half the country claims to have 
boosted sales by 40 per cent. This has encouraged 
Record Tokens' general manager John Mew to more than 
double his TV spend to cover the entire country. 

"Our campaigns have been based on market research 
among record buyers and dealers." he told Music Week. 
"We discovered that consumers liked tokens but couldn't 
always find them in the shops, and dealers generally liked 
tokens but felt that our promotion could be more 

Rhodes, Vinyl launch new management project 
TWO OF the industry's most colourful characters are 
launching a new management and promotion agency. 

Big Scam Management with Bernard Rhodes and 
Kosmo Vinyl at the helm has been set up to deal with "the 
vast amount of raw young talent unable to find an outlet 
in the increasingly narrow and conservative world of 
entertainment." 

Together and separately, Vinyl and Rhodes have been 
connected with the development and careers of lan Dury, 
The Clash, Dexys Midnight Runners, JoBoxers and The 
Specials. 

It is understood that Big Scam — which will have 

offices in both London and New York — has substantial 
financial backing from both sides of the Atlantic. 

"Our intention" Vinyl told Music Week, "is to re- 
instate creative lunatics and enthusiasts and prevent 
them from becoming intimidated by the dominance of 
lawyers, accountants and the others responsible for the 
bland and boring scene that currently exists." 

Bernard Rhodes commented: "It's all very well keeping 
the fires burning, but now's the time to throw a bit of 
petrol on them so that 1984 can spell excitement." 
• Big Scam will be operating from PO Box 87, London 
NW1 8NF and from355W, 36th Street, NY NY 10018. 
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aggressive and that our point-of-sale material could be 
increased." 

Mew's strongest selling point to dealers is Record 
Tokens' claim that 40 per cent of all recorded music sales 
in January come from tokens, and that tokens account 
for approximately 3 per cent of all record product sold. 

But he admits that some dealers are wary of stocking 
tokens. Some independent dealers believe that tokens 
sold by them are redeemed in the multiples, that they sell 
more than they exchange, and that they lose money on 
tokens exchanged for heavily discounted records. 

Mew has arguments and figures to counter all of these 
claims, or, he believes, misconceptions. "The most 
important point is that tokens bring people into record 
shops," he says. "The buyers are often people who don't 
normally go into record shops, and the redeemers nearly 
always top up the face value of the token with extra 
money to make a purchase. And the cost to the dealer is 
only 3 per cent which goes back to EMI to fund the 
business." 

Last year Cliff Richard appeared in the TV ads selling 
tokens and gave his services free; this year veteran disc 
jockey Alan Freeman will star in the commercials and he 
too has waived a fee. 

"The record business has been good to me over the 
years and I am happy to be able to give something back 
by helping the industry to sell more records," he says. 

Music Week editor Rodney Burbeck will appear with 
Freeman in the TV ads aimed at dealers and he too will 
receive no fee. "Like Alan, I feel that this campaign must 
help to sell more records across the board for everyone in 
the business," he says. "Therefore Music Week is 
delighted to be associated with it." 

RONNIE BRIDGES of Southern 
Music receiving his surprise Gold 
Badge award at the annual BASCA 
ceremony from Dame Vera Lynn. 
Bridges, a leading light in the 
BASCA organisation, has officiated 
at every Gold Badge award occasion 
over the 10 years of its existence, 
and his own award marked the 
academy's appreciation of his 
efforts. Other recipients this year of 
the award, presented for services to 
the music business, were Kenny 
Ball, Lionel Bart, MW editor Rodney 
Burbeck, Max Bygraves. Pear! Can 
and Teddy Johnson, Don Black, 
Jack Emblow, Bob Haffin, Yvonne 
Littlewood, Geoff Love, Kay 
O 'Dwyer and Jimmy Sa vile. 

Slow progress 

In CBS tape 

spoiler action 
THE SITUATION concerning the 
spoiler device developed by CBS to 
thwart home-taping and pirating 
seems to be at a standstill, although 
MW understands that a meeting 
took place in Tokyo last week 
between interested parties. 

The Tokyo part of the equation is 
of crucial importance because a 
necessary prerequisite for the 
device's success is its inclusion in 
the manufacture of taping hard- 
ware, most of which originates in 
Japan or is of Japanese design. 

Apart from persuading Japanese 
manufacturers of the desirability of 
incorporating the device in their 
hardware, another less agreeable 
and infinitely more difficult option is 
to obtain legislation making its 
incorporation compulsory. 

At an IFPI board meeting in 
February this year, the CBS copy- 
right protection device was 
discussed, but, in the words of an 
IFPI spokesperson, "it was decided 
that, in view of the legal, political 
and practical difficulties involved, 
any further investigation by the IFPI 
given to the CBS device should be 
suspended . . . and no further 
action has been taken in this 
matter". 

STOP PRESS 
LEGAL MOVES to jail five men, 
alleged to have been involved in a 
"practical enterprise" to make and 
sell cut-price audio cassettes, were 
adjourned in the High Court on 
Friday for a date to be fixed for the 
full hearing. Details next week. 
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SONGWRITER DAVID MARTIN, whose collaborations 
with Geoff Morrow and Chris Arnold have been 
recorded by Barry Mani/ow, Elvis Presley, The 
Carpenters, Cliff Richard, Cilia Black and Jack Jones, 
celebrated his twentieth anniversary in the music 
business by signing a new solo publishing deal with 
Lorna Music, an off-shoot of Mercury Music. Martin — 

who has his own record label, DEB, and also records 
with Madeline Bell under the name Bell & Martm — 
was presented with a 20-year-old bottle of port by John 
Braund, MD of Mercury Music, to mark the two 
events, and is pictured (centre) with Braund and 
Roland Rogers, who is the genera! manager of Mercury 
Music. 

SI 

THE COMMODORES were presented with a birthday 
cake to mark their 15th anniversary. (L to r) are: Milan 
Williams, Thomas McClary, William Orange, Ian Groves 
(RCA divisional director marketing and safes), Peter 
Prince (VP Motown International), Ronald LaPread and 
William King. 

JOHN ADAMS and Morris Michael of Private Lives, 
whose debut single for EMI is Break The Chains, visited 
the EMI factory and distribution centre recently. The 
group met and signed pictures for the EMI telephone 
sales team who are pictured with them and their 
mascot, Ollie. 

UKSUBS 

ON TOUR 
WITH SPECIAL GUESTS 

ACTIFED 
OCTOBER 
21st BIRMINGHAM TIN CAN 
22nd COVENTRY POLY 
23rd MANCHESTER JILLIE'S 
25th LONDON 100 CLUB 
27th BOGNOR REGIS OCEAN BAR 
28™ RAYLEIGH CROC'S 
NOVEMBER 
2nd SWINDON LEVEL 3 
S™ HUDDERSF1ELD POLY 
8th SWANSEA MARINA 
10thHITCHIN REGAL 
11th DUDLEY J.B.'S 
I 5th SHEFFIELD LEADMILL 
16™ MANCHESTER ADAM & EVE 
1 7th NEWCASTLE SHELLEY'S 
1 8th MIDOLESBORO TOWN HALL 
1 9th NOTTINGHAM BOAT CLUB 
20™ BRISTOL THE STUDIO 
22no LUTON PINK ELEPHANT 
23rd LEEDS BRANIGANS 
25™ TRENT POLY 
26™ COLNE FRANKS CLUB 
27™ LONDON MAROUEE 
28™ LONDON MARQUEE 
30™ EXETER RIVERSIDE 
DECEMBER 
2nd NORWICH GALA 
3"° BRIGHTON ESCAPE 

NEWLP 'FLOOD OF LIES' 

018/SIG3 
ON SCARE! 

RECORDS 

ALSO AVAILABLE 
'ANOTHER 

TYPICAL CITY' 
7" +12" SINGLE 

r.iJ-. 
ALSO AVAILABLE ON 

FALL-OUT URBAN DOGS 'URBAN DOGS' LP 
DISTRIBUTED BY JUNGLE 

CARTEL &I.D.S. 

, ■ vUND OF VAUJT^ ^ 
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TABLES WERE turned at the 
recent Pickwick sales conference 
when MD Monty Lewis was 
presented with a special gold disc 
by his sales force for "all his hard 
work and good ideas" during the 
last year. The proud recipient is 
flanked by Alec Miles, runner-up 
salesman of the year, and Alan 
Styles, salesman of the year. 

TOWER BELL RECORDS has 
signed Sheffield duo Toy Shop to 
a long-term recording deal. The act 
will shortly be going into the studio 
to record their first single for the 
label for release before Christmas. 
Pictured at the signing are Philip 
Walsh and Paul Metca/fe of Toy 
Shop flanking Towerbell MD Bob 
England (seated) and Paul Unwin, 
the act's manager. 

Cansan Records 

Through Distributors for 
CATALOGUE Contact; 

DAVID MARCUS - 
TOMMY SANDERSON 

14 Soho Street 
London. W1V 6HB. 
01-437 2245 & 8716 

American 

Commentary 

Top 40 format triumphs 

From BRIAN CHIN 

In New York, the performance of WHTZ shock 'hetmdinonal 
"urban contemporary" market leaders of the past three years^ 
The official two-month results of a recently-released Birch 
Report showed the station with a 4.3 average for August and 
September, six weeks after it had changed format from 
instrumental "beautiful" music, according to assistant 
programme & music director Michael Ellis. An unpublished 
September-only breakout, he said, was even more dramatic 
WHTZ led the market with a 7.2 rating, a full two points ahead of 
the nearest comparable competitor, urban contemporary WKTU. 

Ellis was at WKTU when it caused an eruption in US radio by 
going all-disco and zooming unexpectedly to the top of the 
market in 1978. The WHTZ phenomenon is a much more planned 
effort to build steady listenership, he says, "Top 40 is on the 
rebound, and it only faded because people didn t know how to 
do it well." 

WHTZ's programming involves listener contests and give- 
aways, jingles, morning-time humour, a local hit countdown, and 
a mix of music geared for "mass appeal" without the strict 
exclusive formatting that has kept black music off rock stations 
and vice versa in the past few years. These records, monitored 
at retail to detect sales strength to all audience groups, are 
played in a very frequent rotation, so that listeners tuning down 
the dial are likely to be stopped by hearing a current favourite 
song. "That's how you win," says Ellis. 

The station's top five records, which Ellis calls New York s 
favourite records right now", span some stylistic distance 
evidenced by Bonnie Tyler's Total Eclipse Of The Heart, Billy 
Joel's Tell Her About It, Lionel Richie's All Night Long, Rufus and 
Chaka Khan's Ain't Nobody, and Roberta Flack and Peabo 
Bryson's Tonight I Celebrate My Love. The hottest current rap 
record. Grandmaster and Melle Mel's Brilliant White Lines, is 
also getting play, and Ellis expects it to enter his Top 30 chart 
this week. One interesting aspect of the format is the question 
of what impact such a station will have on record sales, if a wide 
audience is exposed to records formerly programmed according 
to much more fragmented standards. 

The reaction of the other leading music stations jockeying for 
position in New York has also been interesting. WPLJ, which 
switched from AOR to Top 40 about the same time as WHTZ 
changed, has begun playing a station identification jingle, and 
WBLS, the pioneer of urban contemporary radio, has added a 
"make it or break it" listener call-in programme which invites 
spontaneous audience response to brand-new records. Both 
features are hallmark details from Top 40 AM radio formats of 
the Sixties. 

Those AM stations were toppled as FM became the standard 
bearer for music on the radio, and FM experienced its own 
succession of evolving formats in the shape of progressive rock, 
AOR. disco, and adult contemporary. Now. it seems, the heavily- 
rotated, personality-orientated pastiche of all music under the 
general "pop" banner is rising anew in the US. 
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On the road.. 

FEEDBACK PROMOTION Services 
has a new radio team (above) on 
the road. 

ISLAND UNVEILED its new sales 
and promotion force (above) to the 
world last week. 

a .TOT) 
IT 
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Findon forms 

own label 
BEN FINDON, whose songs 
have been hits for The 
Nolans, Billy Ocean and The 
Dooleys, has formed his own 
record label. Spirit, with 
Black Sheep Music. The first 
single, Hearts On Fire by duo 
Hush, is released this week, 
to be followed by Push Just 
A Little Bit Harder, by Judy 
High. 

Mike Peyton^will work on 
regional promotions for 
Spirit, while Judd Lander will 
work on London radion"V 
promotion. 

Spirit is distributed by IDS, 
and is based at Fulmer 
Gardens House, Fulmer. 
Buckinghamshire 5L3 6HF, 
02816-2143 or 2109. 

Strong contenders from IDS 

MCA pushes 

Youth album 

MCA HAS lined up a substantial campaign for the new Musical 
Youth album, Different Style and Single, 007. 

The campaign breaks this week with full page ads in leading children's 
comics such as The Victor, Tammy, Girl and Eagle. Also planned is local 
radio advertising, a nationwide poster campaign in conjunction with BASF, 
extensive fly-posting near school and youth centre sites and co-operative 
advertising with major retail groups. 

The group, whose first album sold 200,000 copies, will be louring the UK 
in support of the album and MCA will be taking radio ads to support the 
tour. 
• The Best Of The Tygers of Pan Tang, a 14-track compilation from MCA, 
is being backed with an extensive advertising and promotional campaign 
including ads in Sounds and Kerrang. 

MEMBERS OF the new CBS 
singles sales force. 

IDS HAS scheduled a strong rock 
line-up for this month. Six Marc 
Bolan albums are released on the 
Marc On Wax label: Dandy In The 
Underworld. Zinc Alloy, The Slider, 
Tanx, Bolan's Zip Gun and 
Futuristic Dragon. 

Released on the Hi-Lo label is 
Squire's first official album for two 
years. Get Smart. John Martyn has 
a new live album on the Jarrada 
label entitled Philanthropy. The 
Blood's debut LP on Noise Records 
is entitled False Gestures For A 
Devious Public. Released on 
Syndicate Records are 1980/81 by 
The Business and A Fistful Of . . ., 
the second album from the 4- 
Skins. 

Dolly Mixture, formerly with Paul 
Weller's Respond label, release 
their first album on their own Dead 

Good Dolly Platters label, entitled 
Demonstration Tapes. Out on 
Neighbourhood Records is 
Melanie's Seventh Wave album. 

Rare tracks from 

the Beach Boys 
CAPITOL RECORDS has released 
Beach Boys Rarities, which 
includes previously unreleased 
material. 

Compiled by Brad Elliot, author 
of the official Beach Boys 
discography, it includes versions of 
Bluebirds Over The Mountains and 
I Was Made To Love Her, a 
German version of In My Room, 
Auld Lang Syne sung acapella 
style, and an early recording of 
Good Vibrations. 

Videoform Music 

to spend £1m 
VIDEOFORM WILL invest up 
to £1m in its new music 
division in its first year. 

Videoform Music will be 
launched late next month 
with five releases — Kid 
Creole Live at the 
Hammersmith Odeon, Meat 
Loaf Live, Glen Campbell 
Live, and two compilations of 
recent singles. Videos of 
Saxon, Marvin Gaye and 
Chuck Berry will come later. 

The new division is 
expected to build up about 
200 titles in the first year at a 
dealer price of £13 or £14. 

News in brief... 
ALTERNATIVE TENTACLES starts 
its autumn schedule of releases 
with the original soundtrack from 
the film Eraserhead. On the inner 
sleeve there is an ad for the video 
cassette available from Palace 
Video which, in turn, will insert a 
leaflet in the video cassette 
promoting the record. 
□ n □ 
999 HAVE their fifth studio album 
released this month on Albion 
Records, with distribution through 
Spartan. Entitled 13th Floor 
Madness (also the title of their new 
single) it will be backed by music 
press ads, in-store displays and 
group PAs. In mid-December, 999 
will tour the UK for the first time in 
18 months. 
□ □ □ 
FUTURE RECORDS has signed an 
exclusive distribution deal with 
Pinnacle, after two years with 
Pinnacle and the Cartel. First single 
out under the new deal is Solar by 
Blitz (FS 6) for which the label has 
now completed a promo video. 
□ □ □ 
DISCO RUSH: the theme music 
from Channel Four's World Disco 
Dancing Championships is being 
rush released on Passion Records 
"in response to heavy demand". 

INSIDE Baf 
Disco commentary/Euro- 
parade 6 • Publishing/ 
Broadcasting 8 • Airplay 10 
• Retailing 13 • Studio- 
scene 16 • Talent/perfor- 
mance 22 • Select singles 23 
• LP reviews 26 • Comedy 
special 36 • Classical 39 • 
New releases/US charts 40 
• Disco chart 43 • Indie 
news, chart 44. 
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HM Records 

in distribution 

deal with EMI 
HEAVY METAL Records has 
finalised a new distribution deal 
with EMI. for all product from 
both its existing specialist labels 
(HM Records and HM Worldwide, 
until now distributed by PRT and 
PolyGram respectively). Two new 
labels are also to be launched. 

The deal covers the UK and 
Eire, and finished product sales to 
EMI Group and licensed 
companies worldwide, excluding 
Canada and the US. 

First release under the agree- 
ment is the new Witchfinder 
General LP Friends of Hell (HMR 
MC 13), which has a sleeve likely 
to cause as much controversy as 
the first did. There will also be a 
single from this LP, Music 
(HEAVY 21), and on HM Inter- 
national there will be the new 
Bow Wow album Holy Expedition 
(HMI LP 4) recorded at the 
Marquee during this Japanese 
band's UK tour. 

The two new labels being 
launched are Heavy Metal 
America — which will release 
material from US and Canadian 
acts — and the first venture 
outside HM. an AOR label called 
FM, for which the company is 
hoping to pick up both artists 
signings and finished product 
deals. 

RM sees growth 

in 12-inch singles 

THE RECORD Merchandisers sales conference at Heathrow gave deputy MD 
David Hammond the opportunity to make some forecasts about the future of 
the record and tape market — to an audience which included over .40 manu- 
facturing and retail customers of RM, as well as its field sales force. 

RM anticipates that 7-inch singles sales will drop slightly over the next three 
years "as a reaction to retail prices and the growth of 12-inch singles '. Mean- 
while the 12-inch sector of the singles market will continue to grow for at least 
two years — mostly as an addition to 7-inch sales, not instead of them. 
Hammond was strongly in favour of this 12-inch sales growth. "They are good 
for the business as they offer extra value and quality to the consumer while 
generating additional sales value and margin for the retailer ... So we have a 
new stimulant to the singles market, generating interest and a profit oppor- 
tunity, that can be impactfully and easily displayed and merchandised into 
existing record departments." he said. 

In contrast to the reasonably bright outlook on singles, Hammond could 
only surmise that the LP sector, so much under pressure already, "will 
continue to decline by volume overall, but with important changes to product 
mix". 

These changes will see mid-price catalogue continuing to grow in volume 
and importance over the next three years — "because of the quality of material 
at sensible retail prices". Mid-price growth will have an impact on the budget 
sector (which "will continue to suffer from lack of good material from the 
industry as well as from its perceived value against mid-price product). We also 
see the considerable depth of the industry's full-price catalogue material being 
reduced, by the value for money that mid-price offers." 

He anticipated that the full price LP market sector "will continue to be 
important, as a vital and effective marketing tool for the industry and retailer, 
but will continue to decline by volume each of the three years — by up to five 
per cent per annum". 

RM expects deletions to remain important, but thinks industry overstocks 
will decline "as less ambitious and more realistic sales forecasts are made". 
Tapes sales growth "will continue unabated" — at least at a rate of 10 per cent 
per annum, and will include an increasing degree of substitute purchases from 
LPs. He revealed that RM's company ratio of tape to LP sales is running at 
1:1.6 and the 1:1 ratio should be achieved this autumn. 

Tellastory 
o a 

The 

POIimftft PAT 

lloiie/ 

and all other titles 

are now available 

from 

H.R. TAYLOR LTD. 
139 Bromsgrove St., Birmingham B5 

Tel; 021 622 2377 

HAYWARD PROMOTIONS 
Unit 8, Avon Trading Estate, Avonmore Road, 

London W.I 4 
Tel: 01-603 5489 01-749 3010 

Tellastory BARTLETT BLISS PRODUCTIONS LTD., 
39 WARWICK GARDENS, LONDON W1 4 8PH 
Tel; 01-603 2451 01-385 3614 

Lamborghini 

signs Hackett 
LAMBORGHINI RECORDS has 
signed ex-Genesis member Steve 
Hackett for the world, excluding the 
US and Canada. He debuts on the 
album with an album. Bay Of Kings, 
next Friday (28). 

The album will be backed with a 
tour, in-store displays, press 
advertising and TV appearances. 
Mike Hurst, managing director of 
Lamborghini, said: "All Hackett's 
albums have charted and we're 
hoping this will be no exception. He 
will be the flagship of the label." 

Mike Goldsmith, previously with 
Charly Records, has joined the 
company as sales and marketing 
manager. 

Virgin in Canada 
MONTREAL; Virgin Records is to 
set up a new subsidiary company 
here. Virgin Records Canada Inc, 
but will retain links with PolyGram 
with which it has had a licensing 
arrangement since 1976. 

Virgin Canada's president, Bob 
Muir, will have staff in a Toronto 
base responsible for product market- 
ing and national promotion, while 
PolyGram Canada will continue to 
distribute and provide promotional 
support on a regional level. 

PRODUCER PROFILE 
CHRIS 

TSANGARIDES 

Just completed Rock Goddess for A&M 
Records. His recent production of the 

Y&T album "Mean Streak" in singles & 
album chart in the UK & USA, 

Available from October. 
Phone PAUL KATZ at 

MANAGEMENT 
01-459 8899 for more details 
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NOT a week goes by, it seems, without another potential 
shock-horror threatening some sector of the ^ic busjness 
as we know it. The latest examples are aPParen'ly ''m'® ca| 
nature although different in name - Karaoke and TheVoca 
Eliminator. The first, being handled here by Rose Moms of 
musical instrument fame, is a song machine 0Pera'"9J"th 3 

catalogue of over 400 accompaniments to enable you or 
whoever to sing in your bath or wherever with profess ona 
backing tracks. The second is touted to remove virtually all 
the existing vocal from standard stereo recordings, leaving 
the backing music untouched," says the hand-out from 
United Products. "Singers can then record their own voices 
to the original music, All the costs of live music backing are 
eliminated. Professionals and amateurs can practice as much 
as they like". John Love, general manager of Phonographic 
Performance Ltd said that anyone asking for a licence to 
perform publicly using these devices would be refused, and 
he views it as a sort of reverse of home-taping — putting on 
instead of taking off. Musicians Union secretary John 
Morton is similarly unenthused, alleging the devices to be 
infringements of the rights of authors, sound producers and 
the Performance Protection Acts, to say nothing of denying 
musicians both live work and further payment for the use of 
the backing tracks. Neither they or probably anyone else 
would object to the Karaoke and the Eliminator being 
restricted solely to domestic use to amaze your Christmas 
party guests, but the publicity attendant on the launch of the 
devices suggests that a far wider use is in mind. 

UNEXPECTED MEETING between EMI Records UK MD 
Peter Jamieson, Our Price director Mike Isaacs, and John 
Wilson of The Heartbeats and manager Billy Mcllroy on 
London's Albert Bridge in the form of a shunt involving their 
cars and caused by a fourth vehicle (stolen) which escaped in 
the confusion. Nobody was hurt, although the cars were, and 
Carter and Mcllroy remain optimistic about a Heartbeats deal 
with EMI . . . Former IFPI man Denis Comper admitted to 
fellowship of the British Institute of Management . . ._Paul 
Clark in action again with his former GTO colleague Mike- 
Peytorpat the latter's promotion enterprise . . . Bill Harry, 
described by EMI as editor of "the world's first alternative 
music paper Mersey Beat back in 1961", has compiled the 37- 
track double album compilation named after the paper 
released next Monday, and featuring well-known alternative 
music names such as The Beatles, Cilia Black and Gerry & 
The Pacemakers . . . Virgin sales manager Mike Lawrence 
celebrated his birthday last week with the Genesis album at 
number one and Culture Club passing the million sales mark 
with Karma Chameleon . . . Overdraft serenade — 
Rediffusion has installed a background music system in the 
Winchester branch of the TSB. 

Paula ^ 

Ann Bland 

The ^ 

Loco- 

Motion' 

^tmt\ Kay Drum Records 
igocorAJ KRUM ! 03 _ Thrvj Pinnac|e 

RTTl EMI MUSIC PUBLISHING LIMITED 
138-140 Charing Cross Road, London WC2. Tel: 836 6699 
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HOT CHOCOLATE 

NEW ALBUM 

AND CASSETTE LOVE SHOT 

Includes the Kit singlef Tears on the Telephone' 

Plus the brand new single I'm Sorry rak 366 

MASSIVE ADVERTISING CAMPAIGN 

TV ADVERTISING CHANNEL FOUR 

Central - Lancashire - Yorkshire 

Tyne Tees - TVS - Anglia 

BRITISH RAIL 

National 4 Sheet Poster Sites 

NATIONAL STREET 

POSTER ADVERTISING 

WINDOW/ 

IN-STORE DISPLAYS 

Full Colour Posters and 3D displays 

UKTOUR 
November 
3rd ST AUSTELL Cornwall Coliseum 
4th ST AUSTELL Cornwall Coliseui 
5th CHIPPENHAM Golddiggers 
6th CHIPPENHAM Golddiggers 
7th PORTSMOUTH Guildhall 
8th BRIGHTON Dome 
10th GUILDFORD Civic Hall 
1 Ifh ASHFORD Leisure Centre 
12th COVENTRY Appollo 
14th OXFORD Appollo 
15th IPSWICH Gaumont 
16th GREAT YARMOUTH ABC Theatre 
17th SHEFFIELD City Hall 
18th SCARBOROUGH Futurist Theatre 
19th MIDDLESBOROUGH City Hall 
20th NEWCASTLE City Hall 
22nd DUNDEE CairdHAII 
23rd ABERDEEN Capitol Theatre 
24th EDINBURGH Playhouse 
25th GLASGOW Appollo 
26th BLACKPOOL Opera House 
27th LEEDS Grand Theatre 
29th HARROGATE Conference Centre 
30th SOUTHPORT Theatre 
December 
1st SOUTHPORT Theatre 
2nd LLANDUDNO Astra Theatre 
3rd WARRINGTON Spectrum Arena 
4th HANLEY Victoria Halls 
5th READING Hexagon 
7th BIRMINGHAM Odeon 
8th BIRMINGHAM Odeon 
10th BOSTON Haven Theatre 
11th NOTTINGHAM Royal Concert Hall 
12th LONDON Dominion 
13th LONDON Dominion 
17th EASTBOURNE Congress Theatre 
18th BRISTOL Hippodrome 
19th NORTHAMPTON Derngafe Theatre 
20th POOLE Arts Centre 
21st POOLE Arts Centre 
22nd CARDIFF St Davids Hall 
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Tussle at the top (The European Chart) 

By BARRY LAZELL 
ALL CHANGE at the top of the 
disco/dance chart this week, as 
Lionel Richie's All Night Long 
(All Night), makes it to number 
one, thanks to immediate P0P 
crossover without even waiting 
for 12-inch reinforcements. 
Further down in hot pursuit, 
David Grant has his third solo 
top tenner in a row with Love 
Will Find A Way, while Tom 
Browne also returns to the 
winner's circle with Rockin ^ 
Radio, just in time for the UK I 
release by Arista of his new | 
album of the same title. 

UK release has given a big 
boost to Curtis Hairston's I Want 
You All, moving smartly to 12 
from 34 on its initial RCA sales. 
This could well be a future chart- 
topper — as could Ashaye's 
Don't Stop 'Til You Get Enough 
(Michael Jackson Medley), with 
a big leap into the 21 spot and 
sufficient crossover sales 
already to be firmly inside the 
pop top 75. 

Meanwhile, Michael Jackson's 
own new single is now 
confirmed as the Thriller title 
track, during the first week of 

TOP 50 SINGLES 
AND TOP 25 ALBUMS 

CHARTS 
-ON PAGE 43 

Disco 

commentary 

November. Bets are already 
being cast over what will make 
up the 12-inch flipside. 

Just outside the Top 30, the 
hotly-tipped Shine On Me has 
given One Way their biggest 
seller for years and looks like 
being joined in the 50 next week 
by two MCA stablemates. Oliver 
Cheatham's Bless The Ladies 
(which shares its final commer- 
cial 12-inch configuration with 
over 14 minutes' worth of Just 
To Be With You, in two separate 
mixes), and Klique's excellent 
dance update of the Jackie 
Wilson chestnut Doggin' 
Around. 

A very recent biggie on 
import, currently buzzing as a 
track on the Street Sounds 
Electro set. is I'm The Packman, 
by a gentleman identified as just 
that. From Bobby Robinson's 
Enjoy label in New York, it has 
now been snapped up for UK 
release by Malaco, and is being 
rush-released immediately (via 
PRT) on MAL 1214. The 12-inch 
B-side is something of a bonus 
item, consisting of an 11 minute- 
plus compilation of dancefloor 
classics going under the generic 
title of Play It Again Sam. 

Malaco also has what is 
certainly the strongest rap track 
of the moment in Picking Up 
Sounds by Man Friday & Jive 
Junior (MAL 1211). While the 

names may be unfamiliar, the 
record is getting instant strong 
club reaction which should 
manifest itself in similar sales 
performance within a week or 
two. 

A contemporary of Bobby 
Robinson during the Sixties was 
Juggy Murray, who ran the Sue 
label, which has just been 
revived on this side of _ the 
Atlantic by Ensign label boss 
Nigel Grainge, whose marketing 
deal with Island means that Sue 
is now fittingly back with the 
outlet which gave it its initial 
British success. 

The first releases are six EPs, 
all of which could do excellent 
business for specialist dealers 
keen to point their DJ 
customers at some oldies which 
can still stir a dancefloor. 

There are sets by Ike & Tina 
Turner, Charlie & Inez Foxx 
(including both Mockingbird and 
Hurt By Love), Hank Jacobs, and 
three compilations comprising 
female R&B, male R&B and 
instrumentals. This last is high- 
lighted by Jimmy McGriff's I've 
Got A Woman — an interesting 
challenge to set alongside 
the current Herbie Hancock for 
punters who like dancing to 
funky jazz. 

Four brand-new but highly- 
rated imports worth keeping an 
eye on are I Wanna Be With You 
by Armenta (Savoir Fake), 
Electric Kingdom from Twilight 
22 (Vanguard), Feel The Force by 
G-Force (SMI) and the return of 
Cuba Gooding on Arthur Baker's 
Streetwise label with Happiness 
Is Just Around The Bend. 

„ . A/B/D/E/F/SP/SW/WG 
* 2 MOOnThT SHADOW, Mike Oldfield A/D/F/./SP/SW/WG 
3 6 KARMA CHAMELEON, Culture Club 
4 3 FLASHDANCE, Irene Cara 
5 4 RED RED WINE, UB40 
6 5 I LIKE CHOPIN. Gazebo 
7 8 THE SAFETY DANCE, Men Without Hats 
8 7 MODERN LOVE. David Bowie 
9 10 SUNSHINE REGGAE, Laid Back 

10 9 EVERY BREATH YOU TAKE, The Police 
11 12 VAMOS A LA PLAYA. Righeira 
12 11 BABY JANE, Rod Stewart 
13 18 LIVINGON VIDEO. TransX 
14 22 GIVE ME YOU LOVE. Frank Duval 
15 17 CODO, Tauchen & Prokopetz 
16 16 COME BACK AND STAY, Paul Young 
17 19 BIG LOG. Robert Plant 
18 15 SHE WORKS HARD FOR THE MONEY. Donna Summer 
19 23 I'M STILL STANDING, Elton John 
20 14 TONIGHT I CELEBRATE MY LOVE. Peabo Bryson/Roberta Flack 
21 21 AFRICA (THE VOODOO MASTER). Rose Laurens 
22 NEW TAHITI (FROM MUTINY!), David Essex 
23 20 I.O.U. Freeez 
24 25 BLUE MONDAY, New Order 
25 NEW THIS IS NOT A LOVE SONG, PiL 
26 24 GOLD. Spandau Ballet 
27 28 ROCKIT. Herbie Hancock 
28 NEW MANIAC, Michael Sembello 
29 NEW JULIET, Robin Gibb 
30 NEW SWEET DREAMS, Eurythmics 

B/D/E/N/UK/WG 
A/D/F/SP/SW/WG 

b/e/n/uk 
A/I/SW/WG 

A/D/E/SW/WG 
B/E/UK 

A/I/SW/WG 
F/I/SP 

D/I/WG 
F/SP 

A/D/SW/WG 
SW/WG 

B/D 
E/UK 

B/N 

F/SP/SW 
SW/WG 

E/N/UK 
A/D 

E/UK 
D/SP 

A/E/UK 
E/UK 

B/N 
A/B/N 

SW/WG 
l/SP 
F/SP 

Key: A — Austria; B — Belgium; D — Denmark; E — Eire; 
F — France; I — Italy; N — Netherlands; SP — Spain; 

SW — Switzerland; UK — United Kingdom; WG — West Germany. 
Compiled from 11 national charts by Tros-Radio, Hilversum. 

PLEASE ORDER 
INDEPENDENT DISTRIBUTION SERVICES LTD 
7 DEANSTON WHARF, 
BRADFIELD ROAD, 
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THEIR SENSATIONAL NEW ALBUM 
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ALBUM RBLP1004 

Also available on Chrome 

Cassette ZCRB1004 

AAarketing Strategy: 

Extensive T V Cam paign • Press Cam paign • 

Co-operative advertising with major 

multiples*PO. S. 

NEW SINGLE AVAILABLE NOW:-7"LIA/llTED EDITION 

"NEW DIMENSION" PLASTIC BAG RBS216 
12" (ELECTRO MIX) RBL 216 

EXTENSIVE U. K 
Paignton Festival Theatre 
Exeter University 
Chippenham, Goldiggers 
Crawley Leisure Centre 
Margate Winter Gardens 
Birmingham Odeon 
Slough Fulcrum Theatre 
Cardiff, St. Davids Hall 

Orders to: PRT Records Ltd. 132 Western Road, Mitcham, Surrey CR4 3UT Telephone: 01-640 3344 

TOUR DURING NOVEAABER AND DcCtAABtK 
Bristol Colston Hall Middlesborough Town Hall 
Liverpool Empire Newcastle City Hall jvPjj 
Coventry Apollo Glasgow, Tiffan/s l/T 
Bournemouth Winter Gardens Manchester Apollo nc^onnc 
Brighton Centre Nottingham Royal Centre RtGORDb 
Southampton Gaumont Leeds University 
Oxford New Theatre Norwich University Ej-ji 
Ipswich Gaumont Hammersmith Odeon 

MARKETED & DISTRIBUTED BY RRI RECORDS LTD. records 
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New row brews on 

radio copyright fees 

PHONOGRAPHIC PERFORMANCE Ltd has 
begun countering some of the ILR allegations of 
excessive copyright fees demanded for the use of 
records on the air. 

In letters to the Daily Telegraph and The Guardian, 
both of which had carried reports of the dissatisfaction 
of Association of Independent Radio Contractors 
members about the situation, PPL general manager 
John Love draws attention to the 80-day hearing by the 
Performing Right Tribunal following the AIRC move 
earlier this year which resulted in the High Court 
demanding a reasoned defence of its decision to uphold 
existing percentage payments. 

While pointing out that points of law raised during 
the hearing are still sub judice while the Tribunal 
considers the evidence presented to it, Love states that 
"the commercial radio stations presumably consider 
they have lost the case on the merits and are appealing 
on cenain specific points of law". 

The Tribunal considered "arguments like the value of 
radio airplay to record sales, the effect of radio airplay 

as an inducement to in-home taping, the value of 
records to commercial radio stations as their biggest 
source of programme material and their best means of 
attracting audiences and advertisers". Love adds that 
the question of how much the ILR stations should pay 
for the right to use records is being examined "in a 
depth and breadth which has never been equalled". 

Explaining that, unlike record users, the PPL cannot 
appeal to the Tribunal if it considers conditions are 
unfair, Love declares that the organisation represents 
about 350 record companies and "thousands of artists 
and musicians to whom we pay a substantial part of 
our revenue". 

• The present system of copyright payment for ILR 
stations is expressed as a percentage of different 
amounts of their net advertising revenue; four per cent 
of the first £750,000; six per cent of the next £750,000, 
eight per cent of the next £1.5m, and 10 per cent 
thereafter. Smaller stations pay less, and, according to 
Love, nearly all the ILR operations are in the four per 
cent and six per cent bands, with new stations paying 
only two or three per cent in their first two years on air. 

BRMB, Heartland fight for Birmingham 

RADIO HEARTLAND, the only 
applicant competing against BRMB 
for Birmingham's renewed ILR 
franchise, says it intends to break 
"the stranglehold of chart music, 
disc-jockey and phone-ins" in the 
Birmingham area. 

Heartland chooses music as the 
first battleground in the summary 
of its franchise application to the 
IBA. It claims that BRMB's present 
"stereotypes output" has become 
so common that the West 
Midlands stations seem to offer an 
echo of each other and that "this 
cloning has contributed in some 
degree to the reported sharp fall in 
advertising". 

Heartland, while acknowledging 
BRMB's contribution to ILR's 
reputation, contends that the 
formula employed during more 
than nine years has now run its 
course. It proposes to achieve a 

musical fusion to satisfy all tastes 
— pleasing, mellow, reflective and 
sweet sounds at suitable times, but 
not excluding any one section of 
the audience. 

Presenters (rather than DJs) 
would have some choice of their 
music — commercial records 
would be augmented by buying 
access to one or more libraries of 
recorded music of British musicians 
and, if necessary, buying from 
abroad. 

Live music, including light 
classical, jazz, folk and ethnic 
music would play a "major and 
positive part" in the output. If 
permission were granted for broad- 
casting separately on medium wave 
and VHF, the VHP would carry 
"heavier" pop music as well as 
minority language programmes in 
good listening hours. 

Could Heartland have in mind a 

Birmingham local version of BBC 
Radio Two? Chairman and, for the 
present, managing director is Phil 
Sidey, recent head of BBC's 
Pebble Mill complex and former 
manager of BBC Radio Leeds. 

In the face of Heartland's 
vigofous attack, BRMB, under 
managing director David Pinnell, 
effectively leads with the station's 
record as England's first ILR station 
outside London. BRMB says "the 
programme policies will remain 
consistent . . . but always flexible 
and responsive to changing tastes 
and new situations. The basic aim 
is to provide a varied and 
entertaining schedule, broadly 
popular in appeal but with a strong 
public service element." It reminds 
the IBA that its contribution to 
music and the arts covers a whole 
spectrum of creative activities. 
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CBS promotion 
RICHARD THOMAS has been 
appointed managing director of CBS 
Songs, the UK operating subsidiary 
of CBS Songs International. He will 
report to James Ware, who 
preceded him in the post, in Ware's 
new capacity as regional vice 
president of CBS Songs Europe 
Thomas joins from CBS Records 
International (CRI), New York, 
where he was A&R director. He 
previously worked for CRi Paris as 
CBS label European marketing 
director, and has also been active in 
artist management and agency work 
in London. 

Neptune's Thoughts 

MUSIC PUBLISHERS in the same situation as Neptune Music's Buzz Carter 
will have fellow feeling when he expresses the difficulties confronting small 
publishing operations, including ever-open check books brandished by rivals. 

The company aims to establish itself in the contemporary end of the UK 
market, going after artists and bands who are seeking or who have just signed 
recording pacts. "We're negotiating for the publishing on two bands at the 
moment," he said, stressing that Neptune offered "a personal service to artists — more than just a couple of lunches a year". 

Carter has previously been a PR man for Anchor Records and RCA, and a 
partner in an artist management company. "The Neptune record label is 
dormant for the time being, and we're concentrating on providing writers with the personal attention of a small, dynamic company. 

Among its publishing assets are Second Thoughts (Mike Cotton and Paddy 
O'Toole, previously members of Island band The Jags). They are touring the 
UK with Kid Creole at his request, and Neptune is combining with Thoughts 
managers Ian Grant and Alan Edwards to establish theme. 

Neptune administers part of the Shakatak catalogue for the world, and has 
Phil Henderson, Morgan and David Pask on its writing roster. 

Valentine Music gets 'dream catalogue' 
VALENTINE MUSIC has acquired 
rights to the Nashville-based Jack 
Music catalogue, which also 
includes Jando and Silver Dollar 
Music. Among the titles involved are 
When I Dream, I Recall A Gipsy 
Woman and material covered by 
Don Williams. 

Valentine chief John Nice, who 
set the deal with Jack Music head 
Jack Clement, said: "It's a dream 
catalogue for any publisher, and 
Don Williams apart, there are some 
fine songs by Hank Williams Jnr, 
Sandy Mason, Bob McDill and Jack 
Clement himself, who has had songs 

recorded by Johnny Cash, Charley 
Pride and many others." 

Capaldi/WB Music 
FURTHER TO the Street Tunes 
story [MW September 17), John 
Taylor, manager of Jim Capaldi, 
wishes to point out that Capaldi 
has never made a cover version of 
any compositions by Peter Bonas. 

The caption to the Warner Bros 
Music/Hit it Run Music administ- 
ration deal picture (MW October 8) 
wrongly described Overnight 
Music director Stuart Newton as 
joint MD of WB Music. 

Night Star. 

When you need a parcel 

delivered overnight. 

★ GUARANTEED MORNING DELIVERY OR YOUR MONEY BACK* 

★ DELIVERY TO YOUR CUSTOMER'S DOOR * NO SURCHARGES - EVEN ON SATURDAYS ★ PRICES START FROM £7.50 

★ FROM STATIONS ALL OVER THE COUNTRY ★ FOR FULL DETAILS RING TELEDATA 01-200 0200 
  *PROVIDED YOU USE A SERVICE DUE TO ARRIVE BY 02.00. 

In our hands tonight.In their hands in the morning 
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