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Japanese CD players 

set for price rise? 

THE PRICE of Japanese compact disc players may rise for 
British and other consumers in Common Market countries 
following a decision by EEC foreign ministers last week to 
double the import duty on the equipment. 

This could mean an increase in the retail price of the machines 
of up to 10 per cent. The move is designed partly to protect 
the only European manufacturer. Philips, and to encourage 
Japan to open up their home market. 

Meanwhile, Philips has announced that "widening acceptance 
of the system" has enabled the company to reduce the price 
of its CD players by as much as 20 per cent. 

The move comes as the company prepares to launch a major 
advertising and promotion campaign to co-incide with the 
peak autumn/winter selling period. The campaign will 
cover national and local press as well as local radio and 
specialist hi-fi and trade publications. 

Chart ban on freebies 

FOLLOWING MONTHS of 
debate and controversy with- 
in the record industry, the 
BP! has finally made a 
decision on the sensitive 
subject of "freebies". 

After last week's council 
meeting — which took place in 
the same week that member 
company Arista/Ariola was 
fined £3,000 for breaching the 
code of conduct — the follow- 
ing statement was issued by 
the BPI: 

"Commencing the week of 
November 7, Gallup (the 
compilers of the industry chart) 
will be instructed not to include 
in the chart any record sold with 
a gift or other merchandise 
whether attached to the record 
or not. 

"Exempted from this rule will 
be the following items: 

a) Posters featuring the artist 
or act whose record is being 
sold. 
b) Badges of the artist/act 
concerned. 
c) Stickers of the artist/act 
concerned. 
d) Other records/cassettes 
providing that they are the same 
artist and the package satisfies 
the chart eligibility criteria in that 
the playing time of the two 
records/cassettes must not 
exceed 25 minutes and there 
must be no more than a total of 
five tracks. 

Chart return 
"Thus, if a record is supplied to 

the dealer with other merchandise 
shrink-wrapped with it, or otherwise 
attached, that record will not be 
eligible. Similarly, if a record 
company or any other company or 
person acting on their behalf 
provides chart return dealers with 

merchandise and dealers 
subsequently supply that 
merchandise wih records, records 
sold in this way will not be eligible 
for the chart." 

John Deacon, director general of 
the BPI, said; "We would like to 
stress that record companies are 
entirely free to market their product 
in any way they see fit, with or 
without free gifts 

"We are not seeking to fetter 
marketing practices, or to deprive 
the retailer of genuine 
merchandising offers. We feel 
however that as far as chart 
eligibility is concerned, the chart 
should reflect the sale of records 
and, by implication, music. We are 
anxious that the chart preserves its 
integrity and credibility." 

BPI chairman Maurice Oberstein 
said: "As chairman of the BPI, I see 
this as a sincere effort by all 
members of the council to regard 
this as a problem of valuing good 
music more than marketing. There 
was a great deal of goodwill that 

went into the new plan to deal with 
gifts of non-music-related items. 

Legitimate 

Obie seeks 

CBS merger 

clarification 
CBS UK chairman Maurice 
Oberstein is going to New 
York this week to discuss the 
implications of the statement 
last week that CBS will seek 
major mergers to match that 
planned by PolyGram and 
WCI, if that proposed music 
giant is permitted to come 
into being. 

Oberstein told MW\ "I hope 
to be better informed of what 
CBS has in mind when I 
return to the UK." 
• For details of the state- 
ment by CBS group president 
Walter Yetnikoff see Ira 
Mayer's US Commentary — 
P2. 

BPI fines Eurodisc for breach of code 
THE BPI has fined one of its members, Eurodisc 
(Ariola/Arista), £3.000 for a breach of the industry charts 
code of conduct. 

This action was taken after a routine security check by 
Gallup at a chart return shop in Maidstone, Kent, revealed 
apparent irregularities in their data. 

The investigation which followed brought to light the 
activities of a member of the shop sales staff, who 
admitted making false entries of Arista product into the 
dataport machine, and that a representative of Tandem, 
the sales and promotion company employed by Arista 
had been party to this activity. 

A BPI press release stated: "At the joint request of the 
BPI and Arista, Gallup carried out investigations in other 
chart return shops in the area concerned, but no further 
irregularities came to light. 

"The code of conduct is very clear indeed on the 
subject of falsifying data, and BPI member companies are 
responsible for the field activities of their sales force even 
where individual representatives may be found to be 
acting outside the express instructions of their 
employers." 

David Simone, Arista managing director, told MW\ 
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"Music and artist-related 
promotions — such as T-shirts, 
double singles, patches, posters and 
so on — are seen as legitimate in this 
context. However, while no record 
company can be told by the BPI not 
to use any particular form of gift, 
non-music-related gifts will in future 
bar a single from chart 
calculations." 

Oberstein added that the decision 
of the council applies only to singles. 
When it has been put into effect the 
BPI will look into similar practices 
relating to album promotion. 

Music WeeAr understands that the 
motion was proposed by David 
Simone of Arista/Ariola and 
seconded by Gerry Bron. It was 
carried by a "clear majority" with 
strong support coming from Peter 
Jamieson (EMI), Simon Draper 
(Virgin), and Stephen James (DJM). 

NORMAN WISDOM 
RONCO'S NEW collection of boxed 
sets, under the general title of The 
Ronco Music Library, will be 
nationally advertised on ITV 
Channels One and Four and 
Breakfast TV, There will also be 
"selected use of radio" and promo 
via the GPO's QTV. 

Ronco arranged a window display 
of dummy sets in a London indie 
record shop to shoot the TV 
commercial, featuring Norman 
Wisdom (above). The window 
display was so successful that 
would-be buyers flocked in to ask 
for the records, but had to leave 
empty handed because they had not 
yet been pressed. 

The Music Library boxed sets 
contain three LPs (or cassettes) and 
carry an RRP of £5.99. 
□ □ □ 
HMV IS moving into television 
advertising with 90 30-second spots 
booked between now and Christmas 
in the LWT, Granada, Yorkshire and 
Scottish regions. The £200.000 
campaign is an extension of the 
chain's music press and national 
paper campaigns. 

"This was no concerted attempt either on ours or 
Tandem's part to rig or hype the chart. In fact I feel 
aggrieved that we have been singled out to be fined. 
Tandem is without doubt the most honest sales force on 
the road. 

"Neither we, the record company, nor the artist 
concerned (understood to be Barry Manilow) were parly 
to this action which was an isolated incident which 
happened in just one out of 250 chart return shops. The 
representative concerned has been suspended. We have 
always refused to get involved in this sort of activity. 

"I firmly believe that we should have a fair and honest 
chart. The real chart distortion has been caused by all the 
free T-shirts and other gifts that have been proffered with 
various companies'singles. 

"Until the BPI council decision last week — which was 
a motion that I proposed after the charts committee had 
failed to come up with a solution after weeks of 
deliberation — the real hypers had been getting away 
scot-free. 

"We have now plugged a gap. This is a major step 
forward, but let's hope certain companies' marketing 
departments don't immediately start looking for ways 
round the new regulations." 

f 

LEO SAYER after his recent 
appearance at Blazers, Windsor. 
LEO SAYER'S new album. Have 
You Ever Been In Love, is to be 
launched by Chrysalis with a 
£350,000 TV advertising campaign. 
The 14-track album, with a dealer 
price of £3.65, includes the hits 
More Than i Can Say, Heart 
Stopped Beating In Time and the 
current single. Till You Come Back 
To Me. The campaign kicks off in 
the Tyne Tees and Yorkshire areas 
on November 9 and rolls into 
Granada, Central, London, 
Scotland, TVS and Anglia in the 
period up to Christmas. 

▲ 
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new single 
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Massive spend for A&M 

Armatrading compilation 

American 

Commentary 

A&M HAS scheduled a massive 
advertising and promotional 
campaign for the upcoming 
Joan Armatrading compilation 
album, Track Record. 

Included on the album, which is 
released November 18, are two new 
tracks (one of which. Heaven, will 
be her next single) plus "all her most 
significant recordings to date". 

WH Smith 

own-brand 

album out 
NEXT MONTH sees the launch of 
WH Smith's first own-brand record 
entitled The Christmas Carol 
Collection. It features several 
different choirs singing 14 carols, 
and will retail at £2.99. It will be 
distributed throughout the 
company's 262 record department 
branches. 

Laurie Oldridge, Smith's record 
buying manager, said: "During 
recent years the market for 
Christmas records, and in particular 
of carols, has moved largely into the 
budget sector. We anticipate this 
record will have widespread family 
appeal, and, as substantial pressing 
orders can be given, it gives us an 
ideal opportunity to own-brand." 

There will be a TV advertising 
campaign that aims to reach over 70 
per cent of the country. A two-week 
campaign in the London ITV area 
starts November 21; a four-week 
Channel Four campaign will run 
from the same date in London, 
Granada, Central, Yorkshire and 
Tyne-Tees. 

Poster sites will be taken on 
London Underground and British 
Rail stations throughout the UK, and 
press advertising will include 

national dailies, Sunday papers and 
music papers. A nationwide in-store 
display campaign will feature full- 
colour showcards and posters. 

Also due for release is a full length 
Joan Armatrading video cassette 
which includes concert footage shot 
in Australia and the US and film of 
her recent visit to St Kitts. 
• Ray Manzarek's album, Carmina 
Burana, is being supported by a 
two-week Channel Four campaign in 
the London area from October 24. 

PolyGram cuts music video cost 
POLYGRAM HAS announced a 
dealer price reduction on all music 
on video product with effect from 
November 7. From this date, all 
current music titles will be re- 
grouped into two new price 
categories of £13.50 (formerly 
£16.50) and £11.40 (formerly 
£13.00). 

PolyGram's Michael Golembo 
said: "Up to now, £16.50 has been a 
realistic figure for us in providing the 
necessary funds for re-investment in 
more PMV titles. 

"But, as we reap the rewards of 
our aggressive promotion, we feel 
the time is right to pass on some of 
our success to the dealers in time for 
the Christmas rush. In this way, our 
product should retail comfortably 
under the £20 mark which, in turn, 
will encourage more consumer 
sales." 

MERSEY BEAT 

The ORIGINAL sounds of '63 
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THE BEATLES 
GERRY AND THE PACEMAKERS 
CIUA BLACK 
THE SWINGING BLUEJEANS 
BILLY J. KRAMER 
THE MERSEYBEATS 
THE SEARCHERS 
IAN AND THE ZODIACS 
THE PETE BEST FOUR 
FREDDIE STARR 
AND THE MIDNIGHTERS 
THE BIG THREE 
RORY STORM 
AND THE HURRICANES 
THE F0URM0ST 
EARL PRESTON ANDTHETTs 
THE M0J0S 
THE DENNISONS 
THE CHANTS 
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BERYL MARSDEN 
THE DIMENSIONS 
TOMMY QUICKLY 
THE KUBAS 
FARON'S FLAMINGOES 
THE TRENDS 
HOWIE CASEY 
AND THE SENIORS 
ESCORTS 
LEE CURTIS 
AND THE ALL STARS 
THE CRYIN SHAMES 
JOHNNY SAND0N 
AND THE REM0 FOUR 
THE UNDERTAKERS 
EARL R0YCE 
AND THE OLYMPICS 
RHYTHM AND BLUES 
INCORPORATED 

DOUBLE ALBUM PCSP17B3293 
DOUBLEPUY CASSETTE 

PMV product, now down to a 
dealer price of £13.50, includes 
ABC's Mantrap, Barclay James 
Harvest, Fleetwood Mac, Pavarotti, 
Roxy Music and Dexy's Midnight 
Runners. 

The lower price group of £11.40 
features programmes by The Jam, 
Siouxsie And The Banshees and the 
compilation tape Video Rock 
Attack. 

Willows musical 

on Masterchord 
MASTERCHORD RECORDS & 
Tapes is releasing a musical version 
of the Kenneth Grahame classic The 
Wind In The Willows. It will feature 
The King's Singers, the City of 
London Sinfonia, and Richard Baker 
as narrator. 

The album (MCL 412), in a 
gatefold sleeve, is distributed by IDS 
and contains another of Grahame's 
works, The Reluctant Dragon. A 
cassette version is also available 
(MCK 412), and a single, Let's Begin 
Again/Let's Go Over The Top (MCS 
412), will also be released. 

Dealer posters are available, and a 
Christmas show based on the album 
will be staged on December 19 at the 
Central Hall, Westminster. 

Moves, 

HEAVY METAL Records new 
address for both mailing and 
visitors is now: 152 Goldthorn 
Hill, Penn, Wolverhampton. (0902- 
345345). 
THE METRO Group of Companies 
has moved to Unit 32, Chelsea 
Wharf, 15 Lots Road, London 
SW10 0QH. (01-3524564/352 3617). 
MODERN PUBLICITY & Grant- 
Edwards Management have 
moved to 5 Wigmore Street, 
London W1. (01-493 1004). 
THE IMPULSE Promotion 
company has moved to 165-167 
High Road. Willesden, London 
NW10. (01-459 8899). 
GULL RECORDS and Loose End 
Records have moved to 59a 
Connaught Street, Hyde Park, 
London W2 2BB. (01-402 1362). 
HOT LEAD Records and Castle 
Hill Music have moved to 2 Laurel 
Bank, Golcar, Huddersfield HD7 
4ER. (0484-846333). 
SELF PROMOTIONS has moved 
to 86 Winterton House, Dean 
Cross Street, London El 2QS. (01- 
790 9028). 
AUREA MUSIC has moved to 
13/14 Golden Square. London 
W1R3AG. 
THE LOOSE End group of 
companies has moved to 53 
Kensington Gardens Square, 
London W2 4AB. (01-221 1010). 

CBS merger retaliation? 
From IRA MAYER 

NEW YORK* CBS Records Group president Walter Yetnikoff has 
been travelling the globe assessing the i^^ocdefvanous 
governments approving the proposed merger of the Warner PolyGram recorded music divisions. .ho 

Giving the deal a 50 per cent chance of 9al"'n9 p|"eC
offi^ 

permission, Yetnikoff has also announced GES s officud 
position; if the Warner/PolyGram pact goes through, CBS will 
seek a similar arrangement with the likes of an RC or 
EMI. 4. „ 

While CBS has understandably expressed serious reservations 
about the probability of the German, UK and US government 
agencies granting approval, the company is apprehensive 
the change in the balance of power that the merger would 
cause. CBS is currently the world leader, with revenues of $1.1bn 
in 1982 (a figure that is expected to grow on performance to 
date, as will be noted below). This compares with Warner s 
$752.3m and PolyGram's $1bn. 

Yetnikoff says CBS has not entered into any discussions with 
other labels to create such a deal, and insists that the "alert" he 
is sounding is not mere posturing. Observers agree, however, 
that CBS is trying to induce a negative climate as far as multi- 
government approval is concerned, through its "threats" of 
following a similar path. A CBS merger would, of course, limit 
the competitive forces globally even more than is currently the 
case. 

Income for the CBS Records Group rose to $75.6m for the nine 
months ended September 30 from $10.7m for the same period in 
1982. Revenues climbed to $832.5m for the nine months, 
compared with $788.6m one year earlier. Recorded music 
operations income at Warner was down slightly for the nine 
months from a year ago at $35.976m against $36.168m. Revenues 
were up a similarly negligible amount to $545-7m compared with 
$539.4m in 1982. 

THE PRIVATE invitation-only screening of Rolling Stone Bill 
Wyman's autobiographical Digital Dreams in London last week 
was staged "to see if in one fell swoop we could acquire distri- 
butors for theatrical. TV, home video and cable rights inter- 
nationally", says Eric Gardner of Panacea Management 

In addition to Wyman and the Wyman/Mike Batt score (with 
Batt conducting the London Symphony Orchestra), the originally 
made-for-TV but now theatrical film also stars Stanley Unwin 
and Patrick Moore. 

In other Wyman-related news, the bassist's label. Ripple 
Records, now has its first album and single out in the shape of 
Strange Eyes by Sons Of Heroes, distributed by MCA. And the 
Wyman/Chagall book, Chagall Mediterrane, is available for UK 
licensing, having been picked up by Doubleday in the US for a 
"high five figures". 

The book includes Wyman's photographs of the artist over a 
three-year period, the 22 paintings Chagall was working on at 
the time, and a "poetic text" by Andre Verdet. 

20TH CENTURY FOX is suing PolyGram over allegedly unpaid 
royalties based on a licensing agreement covering 1973-81. 

Fox alleges that PolyGram has not fulfilled an arrangement 
allowing for audits on a country-by-country basis to determine 
whether royalties had in fact been paid on then-applicable list 
prices, PolyGram has no comment on the case, and no dollar 
amount is specified. 
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Stringfellow launches label 

WEBSTER a LAWRENCE 

Virgin mice 
VIRGIN RECORDS Jon Webster 
(director of marketing) and sales 
manager Mike Lawrence took the 
stage at the recent Record Mer- 
chandisers conference dressed as 
Tom & Jerry "because people have 
always thought of us as a Mickey 
Mouse company", declared 
Webster. "And anyway, if we've 
got to work for Virgin at 
weekends, we're going to enjoy 
ourselves." 

The Virgin presentation included 
video clips from PiL, China Crisis, 
End Games and Culture Club. 
Charisma/Virgin was represented 
by clips from Genesis and Rock 
Steady Crew. 

Forthcoming album releases for 
the pre-Christmas market included 
product by Human League (as yet 
untitled), Tangerine Dream and Fat 
Larry's Band. "Sustained interest" 
is expected in albums from Mike 
Oldfield (Crisis), Heaven 17's The 
Luxury Gap and the soundtrack to 
Merry Christmas Mr Lawrence. 
Forthcoming Beggars Banquet 
product was represented by Freeez 
and Incantation. 

WEST END club owner Peter Stringfellow has teamed 
up with songwriter David Martin to launch a new 
record deal. Hippodrome Records. The launch ties in 
with the opening in early November of the new London 
discotheque of the same name at the old Talk Of The 
Town premises. 

First release on the new Hippodrome label will be a 
single by 16-year-old Paul Inder, son of Motorhead's 
Lemmy, called Chelsea Girl. It will be followed by a 
single and album based on a Space Rhapsody music 
concept by Peter Tyler. 

The label, distributed by Spartan, wll be run by 
Stringfellow's wife Coral and David Martin; Oliver 
Smallman has been hired to do radio promotion, and 
Jenny Halsall, PR. 

Martin, who has his own label DEB Records and who 
has co-written hits for Barry Manilow, Elvis Presley and 
The Carpenters, said: "The Hippodrome label will not 
fill itself with an average catalogue — the artist roster 
will be small, select and highly talented. 

"We're out to establish a label with credibility — it's 

DAVID MARTIN (left) and Peter Stringfellow. 
certainly not a question of Peter Stringfellow being a 
club owner who wants to dabble in records." 

Paul Inder will be the first live act to appear at The 
Hippodrome, which aims to be "the world's greatest 
disco incorporating live acts and the very latest in high 
technology sound and lighting". 

Rough push 

for Smiths 
ROUGH TRADE'S biggest 
marketing campaign of the year is 
launched this week with the release 
of the second single from The 
Smiths. PolyGram's London sales 
team will be joining forces with 
The Cartel for "an aggressive 
national selling blitz". 

The single, entitled This 
Charming Man and available in 
both 7-inch and 12-inch, wll be 
backed by extensive advertising 
over the next three weeks including 
MW, NME, Smash Hits, Melody 
Maker and No 1. There will also be 
colour postcards, badges and T- 
shirts, and the group is currently 
playing UK dates. 

News in brief... 
FIRST TWO releases from 
Collector Edition Soundtracks, a 
new record company specialising in 
film music, will be an album from 
The Long Good Friday — with 
music composed by Francis 
Monkman of Sky — and a single 
of the theme from Bullshot, written 
by John Du Prez. CES is based at 
71 Dean Street, London W1V 6DE. 
□ □ □ 
PRT HAS released The Kinks' 
compilation album, Dead End 
Street Greatest Hits (PRT/KINK 1) 
billed as the definitive album from 
The Kinks. It features 20 hits 
including You Really Got Me, All 
Day And All Of The Night and 
Sunny Afternoon, plus six 
previously unreleased Kinks tracks 
on a free 10-inch album. 

Heavy schedule 
HEAVY METAL label Music For 
Nations has a heavy schedule of 
releases lined up over the next few 
weeks. 

October 28 sees the release of 
the MFN sampler album. Hell On 
Earth (MFN 12). Dealer price is 
C1.82 and featured artists include 
Manowar, Metallica, Tank, Virgin 
Steele and Battleaxe. 

November 4 sees the release of 
debut albums from Rox, Mercyful 
Fate and Tsunami. All three will 
carry a dealer price of C3.04. 

Other MFN releases before 
Christmas include product from 
Virgin Steele, Metallica, Manowar 
and Earthshaker. Distribution is 
through Pinn 

Dealers to 

sell Tellydisc 

compilation 
DEALERS ARE to be offered a 
compilation from the direct 
response Tellydisc Moments series, 
in line with the company's policy of 
converting TV mail order releases 
to retail. 

Precious Moments (LP — IMP 3 
and Cro2 cassette — TC IMP 3) is 
released on the Impression label on 
October 28, with a £300,000 
national equivalent TV campaign 
starting in the Granada area (with 
full national point-of-sale support). 
Dealer price is £3.58, with 
distribution through IDS. It 
includes Elton John's Your Song. 
Paul Young's Wherever I Lay My 
Hat, Cliff Richard's Miss You 
Nights, PhD's I Won't Let You 
Down and John Miles' Music. 

Tellydisc's 2-LP series — 
Moments, Moods, Lovers and 
Dreams — featured 96 tracks 
altogether on romantic themes, 
and achieved a direct response sale 
of several hundred thousand. 
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Music is the 

key to CED 
ALTHOUGH RCA'S CED 
video disc will not initially be 
channelled through record 
outlets, music will be a key 
element of the repertoire. 

The system was launched 
at the weekend with a TV 
campaign and a total 
marketing spend of £2m will 
promote a package of 100 
titles which includes music 
albums featuring such artists 
as Rod Stewart, Elton John, 
Duran Duran and Eurythmics. 

With music titles available 
at £9.95, RCA sees CED as a 
"music with pictures" 
competitor to Philips' 
compact disc as well as a rival 
to the same company's 
LaserVision system. 

"Music video compilations 
i see as a natural for this 
product," said RCA 
VideoDisc managing director 
Steve Bernard at a London 
launch celebration attended 
by RCA Corporation chair- 
man and chief executive 
Thornton Bradshaw. 

Stressing the importance of 
CED's UK debut — the first 
outside the US — Bradshaw 
said: "It will determine 
whether or not we go into 
Europe." 

Geoff's goes steady 

A NEW label aimed at the steady, non-fashion market for traditional singalong 
music has been set up by wholesalers Geoff's Records. 

First release on the Platinum label is Singalong Banjo Party (PLAT 001, 
cassette — PLAC 001), a 2-LP featuring 40-odd titles in medleys (Jolson, 
Flanagan and Allen, Songs from Shows, Knees-Up etc). It is out on October 
31, at a dealer price of £1.82; distribution is shared by Geoff's and IDS. 

"A wide variety of releases, with wide appeal in the same market but not 
necessarily party albums" is promised from Platinum next year, and the label 
will be looking for both product and artists "which fit into the idea of popular 
music for a popular price". 

Singalong Banjo Party was recorded digitally with band and choir at CBS 
Studios. Both the LP and cassette are packaged with lyric sheets, and free 
posters (and extra sleeves) for display are available on order from both 
distributors, 

Oldfieid counterfeit album alert 

Ure forms label 
MIDGE URE, lead singer and 
guitarist with Ultravox, has formed 
his own label. Music Fest, which will 
be distributed through Spartan. First 
release on the label is the second 
single from Messengers, entitled 
Great Institutions. 

THE MCPS has issued a warning 
about a counterfeit album of Mike 
Oldfieid material after being alerted 
by Virgin Music (Publishers). 

The title of the LP and cassette is 
The Consequences Of Indecisions 
(Pentagon-Happy Bird B 90133 — 
LP/MB 990133 - cassette). The 
label contains information to the 
effect that "All titles SWS Music Inc 
(ASCAP)", "Copyright 1981 Love 
Records Inc New York", and that 
"Love Records Inc is a registered 
trade mark and a wholly-owned 
subsidiary of SWS Organisation Inc 
New York". 

Virgin Music, together with Virgin 
Records, Oldfieid Music and Mike 
Oldfieid, have contacted both SWS 
Organisation Inc and the Dutch 
company Pentagon to whom SW 
purports to have licensed for distri- 
bution of this product, and have 
informed them of their intention to 
take whatever action is necessary to 
protect their interests. 

The MCPS emphasises that it 
cannot license the importation under 

any circumstances of records whose 
original manufacture is illegal. 

All that jazz 
NEW RELEASES from the rich jazz 
catalogue on the Blue Note label are 
available from next week from Pathe 
Marconi in France, through EMI's 
exclusive import agent for the UK — 
Conifer Records. 

Conifer can offer from stock all 
the 21 new albums — featuring Art 
Blakey, Sidney Bechet, Herbie 
Nichols, Jimmy Smith, Les Parker, 
Joe Henderson and others — and 
the 30-pIus Blue Note titles already 
released by Path6 Marconi in two 
previous major re-issues. 

The LPs are packaged in exact 
replicas of the original sleeves and 
are even being printed on imported 
US cardboard of the same type as 
was originally used. 

Conifer is offering dealers a price 
below its normal Code 4 as a special 
introductory campaign; trade details 
are available through the sales reps. 

NEW SINGLE ON 12" 8.7" 

WHAT ABOUT 

ROMANCE?" 

DISTRIBUTED BY I  
Telephone: 01-4761476 

X 

:* 

PLASTIC PALM IRLC RECORDS 
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HOLLAND HAS earned the reputation over the post-War 
years as being a small but highly aware and profitable market 
but latest statistics released by the NVPI; the national body of 
the IFPI, has got the Dutch music industry right down in the 
dumps. Total business last year was £130m, a slump to the 
level prevailing six years ago, and there was a fall of Vzm in 
record and tape sales in 1982 (the statistics don't include indie 
sales and imports). Classical music, which in most markets is 
small but reasonably consistent and recession-proof, fared 
even worse, plummeting from 11 per cent to seven per cent of 
the total sales and taking it back to the low level of the Fifties. 
There is no consolation in the results for the first six months of 
this year, either, with the NVPI reporting a further drop of 13 
per cent in turnover... A little gem from lyricist Don Black 
while receiving his recent BASCA Gold Badge award; "I've 
been in the business so long I can remember when Dick 
James had dandruff" . . . RCA European marketing co- 
ordinator Greg Rogers elected to the Country Music 
Association board as a director in the international category at 
the recent CMA annual meeting in Nashville . , . We hear that 
Modern Romance are looking for a record deal . . . David 
Bowie raised the staggering sum of £93,500 for the Brixton 
Community Centre with his last UK concert. 
THAT FEMALE stronghold, The Sanctuary in Covent 
Garden, admitted males for only the second time in its 
existence (the first occasion was a Blondie reception) for the 
launch party for Just Seventeen, a new fortnightly for girls. 
Our ace reception goer (male) spotted Mari Wilson, Toyah, 
Kim Wilde, The Belle Stars and Haysi Fantayzee among 
the femine celebrities, and Robin Gibb and Limahl (ex- 
Kajagoogoo) among the small male contingent . . . With 
prolonged legal wrangles behind them, The Three Degrees 
have now formed their own 3D (geddit?) label, whose first 
release is their single Liar written by group member Sheila 
Ferguson, who has just bought Dorothy Squires' former 
home at Bray, originally built by Edward VII for Lily Langtry 
. . . Sparta Florida Music League footer this Friday (28) 
involves teams from Island, Magnet, RCA Music, NME and 
DPM, and the Music Week squash knock-out contest takes 
place that evening at 1900 at the Body Centre, NW3, with a 
cash bar selling more interesting liquids than squash . , . Baby 
boom arrivals include David Charles Edward tor Status Quo 
bass player Alan Lancaster and wife Dale, Louise for 
CBS/Epic group product manager Frank Brunger and wife 
Kay, and Rose for singer Jane Kennaway, whose latest 
single is piquantly entitled Don't Do It . . . Toshiba/EMI 
confidently anticipating 300,000-plus sales on Best Kept 
Secret album by Sheena Easton, a firm favourite in Japan 
with combined previous LP sales topping the million mark 
there. 

GETA BETTER VIEWOF 

THE VIDEO INDUSTRY 

EVERY WEEK 
At lost, the definitive Video Trade paper. Not o comic. 
Not o collection of press releases. But a real in-depth 

newspaper that brings every element of your vital industry 
into sharp focus. For the retailer And the industry. 

Register now for your free copy — every week. 
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Icing on Motown cake 

By BARRY LAZELL 
LIONEL RICHIE remains firmly 
at the top of this week's disco/ 
dance singles chart, pulling ahead 
of the competition in a way 
which suggests that the strong 
challenges by Curtis Hairston and 
Lydia Murdock may well be 
beaten. 

With his album also due in the 
shops at any moment. Lionel will 
quite definitely be providing the 
flavour of the end-of-the-month 
for Motown — a pleasant icing on 
the cake of the label's current 
25th anniversary celebrations. 

However, the Stevie Wonder 
album which was orginally 
announced in a fit of optimism for 
simultaneous October release, 
has now receded to the horizon 
again. Seems that all Stevie has 
actually delivered to Motown is 
the title. 

Street Sounds is again in the 
enviable position of having one of 
its compilation albums replace 
another atop the disco chart. This 
time the new chart topper is the 
first volume in the Electro series 
— something of a departure, and 
gamble, for the dance label, so it 
will be a success doubly 
welcomed. 

TOP 50 SINGLES 
AND TOP 25 ALBUMS 

CHARTS 
-ON PAGE43 

Disco 

commentary 

There can be no doubt that the 
electro disco style will continue 
to make further inroads onto our 
dancefloors and charts, as the 
steadily increasing stream of hits 
in this genre this year indicates. 

Street Sounds' parent 
Streetwave Records is also 
readying what could be the 
Christmas present of all time for 
pre-Yule release, in the form of a 
10-album boxed set entitled The 
Dance Decade, 1973-83. 

The proposed contents are 
nothing less than virtually every 
major dance/disco-orientated hit 
single from the last 10 years, 
compiled chronologically — 140 
tracks in all. Although the project 
is still being finalised, the 
catalogue number of the set has 
already been announced, and 
appropriately is DEC 7383. It will 
also be available as a six-cassette 
package, numbered ZCDEC 7383. 
(I know, if this were the April 
1st edition of MW, you wouldn't 
believe me ..,) 

The alternative Christmas 
present buy for those with less 
deep pockets will certainly be the 
Michael Jackson Greatest Hits 
compilation which Epic will have 
ready for the December buying 
spree. 

Since 1983 has probably been 
the most successful year of this 

superstar's superlife, there seems 
little doubt that with the promo- 
tion behind it CBS could equal 
EMI's John Lennon compilation 
feat last year with this set — 
having it outselling not only every 
album but every single in the 
country by the New Year. No 
release date or catalogue number 
available yet 

A brief look at some promising 
new releases: UK favourites the 
Breakfast Band have returned 
after what seems a very long 
absence with the appropriately- 
titled Funksters, released again 
on their own Breakfast Music 
label (12 BM 103). 

American jazz-funker Lonnie 
Liston Smith turns up again on 12- 
inch via Bluebird, which has 
licensed the in-demand track 
Expansions from RCA. Catalogue 
number BRT 4, it is available now 
via PRT. 

Also new on Bluebird, and from 
the same source, is Francine 
Megee's Delirium (BRT 5) — an 
import favourite some months 
ago which failed to secure a UK 
release at the time, and which 
could well swing back into favour 
again now that is widely 
available. 

Any dealers who have been 
asked for a new Jazzy Dee 
release — admittedly much 
belated after his big success with 
Get On Up several months ago — 
should note that RCA is test- 
marketing (appropriately) a new 
track. Put It To The Test, among 
club DJs to gauge dancefloor 
reaction. 

(The European Chart) 

1 3 5 A'B/D/E/N/SW/U K/WG 
2 1 11 DOLCE VITA, Ryan Paris A/B/D/F/SP/SW/WG 
3 2 17 MOONLIGHT SHADOW, A/D/F/I/SP/SW/WG MikeOldfield 
4 4 17 FLASHDANCE. Irene Cara A/D/F/l/S P/SW/WG 
5 6 11 1 LIKE CHOPIN. Gazebo A/I/SP/SW/WG 
6 5 7 RED RED WINE, UB40 B/E/N/UK 
7 7 7 THE SAFETY DANCE. A/D/E/SW/WG Men Without Hats 
8 NEW THEY DON'T KNOW. Tracey Ullman E/F/UK 
9 9 8 SUNSHINE REGGAE. Laid Back A/I/WG 

10 10 20 EVERY BREATH YOU TAKE. The Police F/I/SP 
11 8 4 MODERN LOVE, David Bowie B/E/UK 
12 11 12 VAMOS A LA PLAYA, Righeira D/I/WG 
13 14 3 GIVE ME YOUR LOVE, Frank Duval SW/WG 
14 23 13 I.O.U., Freeez D/SP 
15 28 2 MANIAC. Michael Sembello SP/SW/WG 
16 15 20 CODO. Tauchen & Prokopetz BID 
17 25 2 THIS IS NOT A LOVE SONG, PiL E/UK 
18 19 4 I'M STILL STANDING. Elton John F/SW/WG 
19 12 18 BABY JANE, Rod Stewart F/SP 
20 13 9 LIVING ON VIDEO, Trans-X A/D/SW/WG 
21 NEW NEW SONG. Howard Jones E/F/UK 
22 RE WHAT AM 1 GONNA DO, Rod Stewart B/SW/WG 
23 21 16 AFRICA (THE VOODOO MASTER). 

Rose Laurens AID 
24 NEW DEAR PRUDENCE, Siouxsie & The Banshees E/UK 
25 30 2 SWEET DREAMS, Eurythmics F/SP 
26 22 2 TAHITI (FROM MUTINY!). David Essex E/UK 
27 26 4 GOLD, Spandau Ballet DB/N 
28 29 2 JULIET. Robin Gibb l/SP 
29 NEW IN YOUR EYES. George Benson E/UK 
30 24 5 BLUE MONDAY, New Order E/UK 

Key; A — Austria; B — Belgium; D — Denmark; E — Eire; 
F- France; 1 — Italy; N — Netherlands; SP — Spain; 

SW — Switzerland; UK — United Kingdom; WG — West Germany. 
Compiled from 11 national charts by Tros-Radio. Hitversum. 
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School For Spies 

New Album & Chrome Cassette 

Appearing At Ronnie Scott's From October 31 
• MERS32 zsmfjisc32 
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AUCTION 
Commissioned by the Owner, we are auctioning all modern 
machinery, office and general business equipment and furni- 
shings of the 

TELESONIC DEUTSCHLAND 

GMBH under bankruptcy 
D-6382 FRIEDRICHSDORF, Max Planck Strahe 32 
Wednesday, November 9th 1983 
Beginning at 10.00 a.m. 
The following will be put up for auction together with 
numerous other related items, from the following departments: 
GRAMOPHONE RECORD MANUFACTURING DIVISION; 
6 Record twin-presses for LP records, TAUNUS TON- 
TECHNIK manufacture, built 1978/81, 2 record presses for 
single-records, fully-automatic packing line for IPs and cas- 
settes, various audi-monitors and optical control and inspec- 
tion instruments, WINDSOR injection moulding machines, 
DIE-MANUFACTURING DIVISION; Die forming presses, 
galvanics unit with 3 multi-spindle nickelplating systems, 
ultrasound cleaning system etc. / 
VIDEO PRODUCTION: Master reproduction system, 
TELEFUNKEN manufacture, mod, 15; 2 endless transmitter, 
GAUSS and HEYNA (Mod. 2001), with 10 periphery units, built 
1976/1982. Cassette label printing machine, APEX manufactu- 
re, cassette labeling machine, 6 tape loading machines, 
KING manufacture, Mod. 7601, built 1978, packing ma- 
chines, inspection equipment. 
MACHINE BUILDING DIVISION: Automatic lathe, typ C 
500, HUNGER manufacture, built 1980. Automatic lathe, 
TRAUB TP 60/140, built 1980, 4 nos.column-type drilling ma- 
chines, 3 lathes, grinding machines, presses, 13 work benches 
in well-kept condition, welding machines etc, 
ADMINISTRATION DEPARTMENT: equipped with modern 
office furniture, machines and equipment. 
Inspection: Tuesday on November 9th, 1983 from 9.00 a.m. 
to 5.00 p.m. and from 8.00 a.m. to 9.45 a.m. on auction day. 
Pre-inspection can be arranged subject to prior agreement. 
Catalogue upon request. 

ANGERMANN AUKTION KG 

HAMBURG 
D-2000 Hamburg II 
Mattentwiete 5 

Tel 040-36 76 91, Telefax 040-36 42 73, Telex 213 665 / 213 303 
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Their Debut Album 

Windows 
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CLAYU'7 
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TERRI ANDERSON 

Par for the course 

THE FIRST UK Open 
KMK/Showells No Celebrity 
Golf Tournament attracted a 
strong entry of uncelebrated 
music business persons for what 
proved to be a splendid day's 
sport, organised by Bob 
Kingdon of KMK Records in 
Beckenham and Brian Showells, 
of Showells in West Wickham. 

The winner, with by far the 
greatest number of strokes, was Sue 
Mann of EMI — pictured here with 
the trophy and its founders, 
Kingdon (left) and Showell. Hard to 
believe that she had never wielded a 
golf club before when you look at 
her score of 175 over the course — 
give or take a dozen or so air shots. 

A run-down on the competitors, 
from MWs sports correspondents 
at the tournament, offers brief 
descriptions of the individual 
approach to the game taken by 
these athletic record reps — (left to 
right) Paul Corbett of A&M, who 
had trouble adjusting to the unfami- 
liar circular shape of the ball, and 
whose attempts at a conversion can 
only be described as ill-advised; 
Jimmy Mulvoy of WEA, whose 
stroke from a difficult bunker on the 
4th — using his favourite (but 
unorthodox) tennis racket — went 
straight down the hole and was 
voted Shot of the Match; guest Phil 
Tomkins, who was accompanied by 
Susie from Arrow; Brian Windsor 
from PolyGram, who was heard 
muttering "You can't beat the old 
wooden clubs", while grappling 
with a fallen branch; Mike Robinson 
of Phonogram, an ex-photographer 
who never stopped smiling all day 
(leaving his rivals wondering why); 
Bill Simmonson of Polydor, who 
used his own unique brand of maths 
and a handful of beads to keep score 
for everyone — and has still not 
been forgiven for it; Brian Showells 
and Bob Kingdon; Sue Mann and 
guest; and Brian Crowhurst of 

! 
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NO CELEBRITIES, but a lotta bottle: the brave participants (top) winner Sue 
Mann receives congratulations (above left) while Virgin's Ben Tobin seeks 
solace in the bottle (bottom right). See main story. 
Arrow, resplendent in radio golf hat 
(so that he could keep a check on 
airplays), who was last seen climb- 
ing a tree searching either for better 
reception or his Spalding No 7. 

Ben Tobin of Virgin is pictured 
with the tournament wooden spoon 
award (heavily disguised as a bottle 

HMV: all out for discounts 
HMV SHOPS is running a new dis- 
count campaign in all branches (until 
November 5), under the slogan Up 
For Grabs Down At'HMV. It is being 
backed by national and music press 
ads, and is offering hundreds of 
titles at discounted prices — down 
to £2.99 in some cases — by name 
artists such as The Jam, Big 
Country, Siouxsie and The 
Banshees, Dire Straits. Dexys 
Midnight Runners, Roxy Music and 
The Moody Blues. 

HAVING BEEN helped by/WWin his 
search for a small, cheap device for 
dinking records (to serve a strong 
local demand for centreless singles), 
Doug Morton of The Other Record 
Shop in Dundee passes on the fruits 
of his inquiry. Any dealer who would 
like to be able to supply small 
numbers of dinked singles on 
demand, but obviously does not 
want a factory-size hydraulic dinker, 
can buy one for £20 from Ruffler and 
Deith of Wandsworth High Street in 
South West London (tel; 01-870 
5224). 

THE RECENTLY-FORMED Associ- 
ation of Independent Retailers (AIR) 

Chart service 
THE SINGLES chart is available 
by telephone on 01-855 7711. 
New numbers are given in blocks 
of 20 - write them alongside the 
1-100 numbers in the previous 
week's Music Week. New entries 
are also read out. The chart is 
also available to Preslel 
subscribers on frame reference 
•5142. 

has announced the introduction of a 
dual membership scheme "through 
which local associations or groups 
of retailers, including buying groups, 
can provide their members with the 
benefits and protection offered by 
AIR, and take advantage of its pro- 
fessional services". 

The group would receive an 
annual income for each member it 
enrols into AIR (with additional 
amounts related to the number of 
members recruited), to be used to 
help with its own costs or running 
expenses — or to reduce the 
members' costs of joining AIR. 

Benefits of AIR membership 
include a free legal advice scheme 
(such as offered by the MTA), a 
financial service, "Effective rep- 
resentation" with local and national 
government and industrial tribunals, 
private health plan, and discounted 
insurance. 

IN LINE with CBS and other labels, 
Jet Records has announced 
increases in its dealer prices. From 
November 1 the new Jet prices will 
be: 7-inch singles - £0.92, 12-inch 
singles — £1.49, albums 
(JETLP/CA 200 series) — £3.45. 
JETMP 228, JETLP 218 remain at 
£1.82 and JETLP 220 and JETLP 226 
remain at £2.43. 

SEVERAL OF the labels handled by 
distributor The Other Labels Ltd 
(TOD, which suspended trading last 
month because of "cash-flow 
problems" [MW September 17), 
have already been picked up by rival 
companies, writes Nicolas 
Soames. 

Rubini, Nimbus and Acanta 

of champagne), which he won for 
totally misunderstanding the aims of 
the competition and going round the 
course with the least number of 
strokes he could manage. Since his 
appallingly low score makes him a 
celebrity he has been barred from 
future tournaments. 

News in 

brief... 

signed new contracts with Harmonia 
Mundi, the French-based company 
which is rapidly expanding its UK 
distribution interests, and Bis, the 
major Scandinavian label, has gone 
to Conifer. 

It is understood that letters have 
been sent to TOL creditors in an 
attempt to save the company — 
which is believed to have suffered as 
a result of Music Discount Centre's 
crash earlier this year. 

■i 
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BOB LEWIS has been appointed 
sales director of Wynd-Up. Formerly 
national sales manager with the 
company, he will continue to 
operate from his base in the South 
of England. 
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TV Bob Monkhouse, Breakfast Time, Pebble Mill etc. 

Radio: Gloria Hunniford, Pete Murray Woman's Hour etc. 

Press: Guardian, Cosmopolitan, Private Eye,Time Out etc, 

5 iveek season at The Kings Head Theatre Club from Oct, 17th 
"D D 

Available through PRT. Album VCLP 001 Cassette ZCVCL 001 | 
n 

Elecstar Records | 
30 Ling field Road,Wimbledon Village, London SWI9 | 
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