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Support Music 
Therapy at Xmas 
WHY POUR money into the 

greetings card industry 
when you could send a 
Christmas message to all 
your contacts in the music 
business and help to 
sponsor the training of a 
IMordoff-Robbins Music 
Therapy Centre student 
therapist? 

The Music Therapy Centre is 
making an appeal this 
Christmas, through Music 
Week, for the cost of 
training a student 
therapist during 1984. 

Music Week has agreed to 
make space available in its 
December 24 issue for 
advertisers to send 
Christmas greetings and 
after a deduction for 
administration and 
printing costs, the balance 
of ail revenue will be 
donated to the Music 
Therapy appeal. 

Individual readers can also 
participate by sending a 
donation directly to Music 
Therapy. The names of all 
donors will be acknow- 
ledged editorially in Music 
Week. 

To book space in the special 
Christmas appeal issue 
call Andrew Brain on 01- 
836 1522 now. 

To make an individual 
donation send a cheque 
made out to "Nordoff- 
Robbins Music Therapy 
Centre" to; Anthea 
Norman-Taylor, c/o EG 
Management, 63a Kings 
Road, London SW3, 
specifying that the 
donation is for "the 
student appeal". 

Midem flight 
only £135 
-see page 34 
*Seat bookings being taken now 

— phone Angela Fieldhouse 
on 01-836 1522. 

Singles 

towards 

By TERRI ANDERSON 
A GAP as wide as 40p now yawns 
between the lowest and highest 
prices being charged for 7-inch 
singles, now that the trade has 
responded to the latest round of 
dealer price rises, and there is a 
growing feeling that singles should 
be priced to give the highest 
possible margin. 

A MW survey of multiples, 
specialist chains and small indies last 
week found a lowest price of £1.10 
(but about to go up to £1.20) and a 
top price of £1.50 (popular for 
catalogue 45s). Overall, there was 
quite a range of response to the 
manufacturers' increases, which in 
most cases have taken 7-inch singles 
from 85p to 92d plus VAT. 

The mosl pupulcll price for chart 
singles (applied to Top 30 only in 
some shops, top 50 in others and 
Top 75 in others) is £1.35. This is the 
price chosen by Boots, Smiths and 
Woolworths, by two of the big three 
specialist chains —and Our 
Price — and by nurrrc^^s|ndies and 
regional record chaiiiar^0^ 

KATE KESTREL, or rather an actress/singer chosen to portray the 
Terrahawks' puppet character on record, is pictured with Waiter Woyda, PRT 
chief executive (right), and, / to r: Ian Holloway (PRT Distribution general 
manager), Terrahawks theme composer Richard Harvey and Anderburr 
Records (director Christopher Burr, (see story right). 

dealers move 

higtier margins 
While most have a policy of main- 

taining uniform pricing for'singles in 
all branches, every multiple or big 
chain head office seems prepared to 
let individual shops adjust their 
pricing to be competitive locally — 
but only if absolutely necessary. 

Virgin has gone for a £1.30 tag for 
chart singles — 5p below tpe rest of 
the big league and 5p above the next 
popular price band. A chart 7-inch 
price of £1.25 is particularly favoured 
by small indies and those in 
economically depressed areas. 

A growing number of Indies is, 
however, determined to price 
singles up to a reasonable profit 
level, relying on service' to keep 
customers prepared to pay a little 
more. Indies feeling most strongly 
about this have gone foij a £1.40 
price. !' 

Only a very small number",of shops 
polled were priced well below the 
average (a handful actually Charging 
less than the new VATMclusive 
dealer price of £1.17). 

On 12-inch singles the decision by 
most shops was to price according 

to dealer price — the result being a 
range from £1.99 to £2.49, with £2 or 
£2,29 being favoured average prices. 

Most shops reported no customer 
resistance to the latest price rise, 
and no noticeable drop in the 
number of singles normally being 
sold. 

There was a strong feeling that 
singles are still being priced too low, 
and those leading the move to better 
margins on singles urged the rest of 
the trade to take a more sensible 
attitude. 

HMV MD Ian Gray warned: 
"Dealers who do not match the 
increase in manufacturers' price 
with a rise in shelf price are going to 
go bust. The margins on singles are 
far too low (£1.35 gives us only 21.6 
per cent, and £1.25 gives only 15.4 
per cent). We want to put singles 
prices up further, but are being 
forced by others to keep them 
down." 

Phil Ames, whose Northern chain 
of shops is still growing rapidly, said: 

TO PAGE FOUR 

Politicians pay 

heed to BP! 
MORE THAN 40 peers and 
MPs have accepted 
invitations from the BPI to 
attend a presentation on "The 
Future Of Music" at Odyssey 
Recording Studios next week 
{23). 

They will see an audio visual 
presentation on the latest 
technology and development 
within the music industry, 
including the ramifications of 
cable and satellite TV. BPI 
council members will be 
pushing home the message 
that "music is a national 
asset" which should be pro- 
tected with copyright reform. 

' call 
THE USE of free video clips by broadcast and cable organisations is setting a 
"damaging precedent" and-one that may be harmful to the music industry, 
says the IFPI's video division in a new policy statement calling for "adequate 
remuneration". • 

"The matter is becoming increasingly urgent," says the IFPI, urging its 
members to give a mandatd to a collective licensing body to negotiate with 
broadcasters and cable stations on their behalf. This, they claim will counter 
the "divide and rule tactic sc{often used by broadcasters in the past". 

The statement goes on: ' The argument that the broadcasting of clips is a 
promotional exercise for the sale of records is not convincing. Video clips 
provide TV and cable station^ with high-quality music programmes which they 
would otherwise have to produce very expensively. 

"Far from being a complement to audio releases, video clips have developed 
into an entertainment form In their own right and producers need to receive 
adequate remuneration for their use." 
• The BPI Rights Committee met last week to discuss the proposed BBC 
home video using performances from past Top Of The Pops programmes, and 
the use of any televised music on a subsequent commercial video. The 
committee has made recomnjendations which the BPI Council will consider. 
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All systems 

go with 

Terrahawks 

product 

A BLITZ of product is about to be 
released from a new label set up to 
market music from the popular ITV 
children's series, Terrahawks. Two 
singles will be released simul- 
taneously this Friday (18), both will 
be available on cassette as well as 
vinyl, and one will also be released 
as a 12-inch. 

Anderburr Records has been 
formed by the series producers 
Gerry Anderson and Christopher 
Burr and, "amid fierce 
competition", PRT has won the 
rights to pressing and distribution. 

The two singles are S.O.S., a pop 
song sung by Terrahawks character 
Kate Kestrel (see picture left), and 
The Theme From Terrahawks, 
composed and performed by 
Richard Harvey. The cassette 
version of S.O.S. will also contain 
an edited version of the theme, and 
the second single 12-inch version 
will include a free Terrahawks 
poster. 

The dealer price of both cassettes 
will be £1.49 while the seven-inch 
will be 90p and the 12-inch £1.49. 

Tape royalty: 

IFPI moots 

50pc of 

blank price 

SPECIFIC ROYALTY rates to 
compensate for home-taping have 
now been drawn up by national 
groups within the IFPI — including 
the UK's BPI. They work out at 
approximately 90p on a C90 audio 
tape and around £3.60 on a two- 
hour video cassette — in addition to 
a five per cent royalty on the price of 
audio and video recording equip- 
ment. 

The IFPI has submitted its 
proposals to the EEC using an 
Economic Community Unit (ECU), a 
notional sum of Common Market 
currency which at the time the 
recommendations were drafted was 
worth 89 US cents. They suggest 
one ECU per playing hour on audio 
tape and three ECUs per playing 
hour on video tape. 

The royalty recommendations 
appear to be roughly 50 per cent of 
the average retail price of blank 
tapes. 
• Source material supporting the 
IFPI submissions to the EEC is 
contained in The Private Copying Of 
Sound & Audio-Visual Recordings, 
written by Gillian Davies, associate 
director general and chief legal 
adviser of the IFPI. 

on7"andl2" 
v f 

« 

i 

U t* L MAN 

w^Darling i 

: buy195 
buy it 195 

VSBR* rtrords 
Order From CBS Tblesaics 01960 2155 hr STIFF Telesales 



MUSIC WEEK NOVEMBER 19, 1983 

0'Do nnel 1 stai tsl lal be! 1 

CHRIS O'DONNELL, former manager of Thin Lizzy, 
Ultravox and Steve Strange, has started his own label, 
called Fascination. The first release is a single, Soul 
Darlin', by ex-Dexy's Midnight Runners member Andde 
Leek. 

The single is also available to club DJs as a special 
limited edition, subtitled Club Mix Parts 1 and 2, 
consisting of one single solely of vocals, and the second 
the instrumental backing, enabling the DJs to mix their 
own version. 

O'Donnell started the label "because of the frustrations 

of dealing with major companies, where it can take 
months to get an act signed and product released. 

"I'm planning to sign a few brand new acts and break 
them as hit recording acts, but I'm also looking for other 
good, but established, artists who may be languishing 
with other labels. Fascination will enable me to use my 
managerial experience in a different way — the label will 
be an individual, carrying on the tradition of labels like 
Stiff, Island and Atlantic." 

Fascination Records, 90 Beaufort Street, London SW3 
(01-351 4929), through A8-M Records. 

Red Flame/ 

Virgin deal 
RED FLAME Records has 
concluded a deal with the 
Virgin 10 label whereby all 
future releases will be dis- 
tributed and marketed by 
Virgin while back- 
catalogue product will 
continue to be distributed 
by Rough Trade and the 
Cartel. 

First releases under the 
new deal include a mini- 
album, Clear, by the Room, 
and an album. The Succes- 
sion by David Harrow. Also 
scheduled are singles by 
Harrow, Artery, Shiny Two 
Shiny, and Kabbala. 

Red Flame has also 
launched Ink Records, 
"devoted to more 
independent market 
orientated and experi- 
mental material". 
Distribution via Rough 
Trade and the Cartel. 

New Harvey LP for indie 
THE LAST album recorded by Alex Harvey before his death in February last 
year is released by indie label Powerstation Records this week. Entitled The 
Soldier On The Wall, it was produced by Kevin Nixon. The album sleeve 
features a personal tribute by B A Robertson, and a single. The Poet And I, is 
also being released. 

Nixon said: "I was producing the album with Harvey shortly before he died, 
and we were both extremely excited about what we had done. He had a 
new band from Wales and everything was working towards a re-launch of 
his career." 

Nixon has since negotiated to acquire the tapes from Harvey's estate, and 
the album is being released with his family's blessing. Distribution via Pinnacle. 

Temptations, Tops out now 
THE FIRST album from the Four 
Tops since they re-signed with 
Motown, and a new album from The 
Temptations, are among Motown 
Records' major November releases. 

The Tops' Back Where I Belong is 
their first for the label in 11 years, 
and re-unites them with the Holland- 
Dozier-Holland songwriting/produc- 
tion team. It also features The 
Temptations and Aretha Franklin on 
backing vocals. The Temptations 
have also re-united with their former 
songwriter and producer, Norman 
Whitfield, for their new LP Back To 
Basics. 

Other new Motown product 

includes singles by Motor City Crew 
and The Commodores, and a re- 
issue of Marvin Gaye's What's 
Going On which is also available in 
12-inch, with Gaye's original version 
of Wherever 1 Lay My Hat on the B- 
side. 

New RCA label 
RCA HAS launched its new mid- 
price Deja Vu label as a sister label to 
the International series. The £2.99 
albums will use original sleeves and 
feature music from the Twenties to 
the Sixties, Sixty releases are 
planned for the first year. 
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Howard Jones the next single 

American ^ 

Commentary 
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Lone warning on music video 
From BRIAN CHIN 

NEW YORK: There has emerged one — possibly the only — voice 
in the US that warns against involvement in this year's hot 
entertainment category, music video. International Resource 
Development, a market research firm based in Norwalk, 
Connecticut, has just released a report that compares the appeal 
of rock music video to that of the now-declining video game. 

The report says: "The similarities are striking. They appeal to 
the same fickle, faddish, 12 to 24 year old age group and 
eventually become very boring in their repetitiveness." It warns 
business people involved in video cassette and disc hardware or 
software, component television and cable not to rely so much 
on what the report calls "the whims of teenagers". 

Nevertheless, the conversion of the promotional video clip 
into a commercial commodity continues apace. New releases 
include the first full-length, multiple-artist video cassette in the 
US market. Picture Music, which is titled after Picture Music 
International, the music video unit of Thorn EMI. Fourteen clips 
are included, totalling 55 minutes, and the price is $29.95 — or 
about five times the music for twice the price, compared to 
Sony's precedent-setting Video 43 series. 

The collection also compares favourably in the inclusion of a 
high ratio of hit singles: these include Bette Davies Eyes by Kim 
Carnes. She Blinded Me With Science by Thomas Dolby and 
Freeze Frame by The J Geils Band. Liner notes on the video 
productions will also be included. Thorn EMI Home Video is to 
handle the video cassette version RCA the CED videodisc and 
Pioneer Artists the Laserdisc. Rights were negotiated with 
artists directly, although all of them are affiliated with Capital or 
EMI. Other artists appearing on Picture Music are Steve Miller, 
Billy Squiers, Naked Eyes and Talk Talk. 

ONE FURTHER recycling of a good idea: Vestron Video's 
Ultraflash which presents Flashdance — styled dance 
interpretations of several recent disco hits. Artists do not appear 
— and it's pretty obvious that, like a number of available 
aerobics and dance video programmes, the dancer is of equal or 
greater interest than the other content. 

Independent label selection used as background music 
include Jackie Moore's Holding Back from Catawba Records 
and Get Wet by C-Bank from Next Plateau. 

THE RADIO stations owned by the National Broadcasting 
Company have been ordered to stop reporting their playlists to 
the trade papers here for use in compiling the singles charts. 

Michael Eskridge, president of NBC Radio, issued a statement 
indicating that "net benefit" of reporting did not justify the 
"effort required to maintain safeguards for ... accuracy." The 
subtext underlying the decision, say observers, is the new 
interest being shown by the news media in accusation of 
impropriety in the system of independent record promotion that 
results in the reporting (and subsequent charting) of records not 
actually receiving airplay. The decision of NBC Radio, the 
explanation goes, distances the network from such suspicion. 

WR^p.0")WN of record inventory was the substantial cause 
f record and music publishing division's $10,090,000 

A WRi 
of I 
operating loss in the third quarter. Earnings for the division 
in the same quarter last year had totalled $4,234,000. 
Revenues for the quarter had risen to $41,553,000 compared 
to $38,764,000 in the same quarter last year. 
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News in brief... 
CLASSIC R & B albums of the late 
Forties to early Sixties are being 
imported from France under Conifer 
Records' exclusive arrangement 
with Rathe Marconi, the EMI 
company in France. They include 
Fats Domino's Walking To New 
Orleans. Amos Milburn's 13 
Unreleased Masters and T Bone 
Walker's Singing The Blues. Conifer 
is taking national press advertising 
for the series. 
O □ □ 
THE FIRST Ian Anderson solo 
album. Walk Into Light, is 
released by Chrysalis this week. 
Apart from Pete Vettese on 
keyboards, it is a totally solo 
album with Anderson playing 
guitar, bass, drums and flute, 
and singing his own songs. He 
was also producer, engineer and 
tape operator. Anderson's next 
project is a new studio LP with 
Jethro Tull. 
□ □ □ 
TROJAN RECORDS releases a new 
14-track album by Bob Marley And 
The Wailers next week (25), 
including six tracks never previously 
available. In The Beginning also 
features five tracks previously 
unavailable on an album. A 7 and 12- 
inch single, featuring Soul 
Shakedown Party, Caution and 
Keep On Skanking, is available. 
Distribution through PRT. 
□ □ □ 
EPIC RECORDS is releasing a 
nine singles pack from Michael 
Jackson, featuring tracks from 
his two solo albums. Off The 
Wall and Thriller. The singles are 
all pressed on red vinyl with new 
packaging on some of the bags. 
Titles include Don't Stop Til You 
Get Enough, Rock With You, 
Billie Jean, Beat It and The Girl Is 
Mine. 

Alan Warner digs 

for gold in 

vintage musicals 

AFTER TRAIL Of The Lonesome Pine and As Time Goes By, can Alan Warner 
do it again with Hooray For Hollywood, a four-track medley single culled from 
the vintage vaults of Hollywood musicals? 

Former United Artists A & R man Warner, who now has his own company in 
Los Angeles, was behind the massive Laurel And Hardy and Dooley Wilson hit 
singles in 1975 and 1977 respectively. He has now put together the first medley 
record drawn entirely from original film soundtrack recordings of the Thirties. 

The tracks are Hooray For Hollywood, I Only Have Eyes For You, By A 
Waterfall and Lullaby Of Broadway, from the films Hollywood Hotel, Dames 
Footlight Parade and Gold Diggers of 1935. 

The Lullaby Of Broadway track comes complete with authentic soundtrack 
sounds of massed dancers and solo tap dancing. The single, with the artist 
credit The Hollywood Muscials, will be released in the UK by RCA next month. 
It is proceeded by an album, Hollywood Hit Parade, from which the tracks are 
taken. 

The LP, released November 21, contains 20 original soundtrack songs and 
has almost 30 minutes playing time each side. It was made under a direct 
licensing deal with MGM/UA Home Entertainment and includes six recordings 
which have not previously been available in the UK. 

Film expert Philip Jenkinson has compiled a video clip of scenes from the 
films to promote the single and RCA is providing point-of-sale posters 
featuring a blow-up of the LP sleeve and the flash "Showing Now". 

TV push for 'definitive' Gladys Knight album 

Manilow, 

Meatloaf 

on video 

ALAN WARNER with a scene from 
one of the Hollywood musicals 
featured on his new vintage 
soundtrack album, Hollywood Hit 
Parade. 

THE LATEST home video releases 
featuring music include Barry 
Manilow, Meatloaf, Kid Creole b 
The Coconuts and Glen Campbell, 

Guild Home Video has Barry 
Manilow In Concert At The Greek 
Theatre — taped during a Manilow 
concert in Los Angeles which 
includes most of his hits. It is the 
first complete home video of a 
Manilow performance. 

Videoform Music has three new 
music videos: a 60-minute tape of 
Meatloaf performing tracks from Bat 
Out Of Hell plus recent single. Dead 
Ringer For Love; Kid Creole & The 
Coconuts — The Lifeboat Party 
Europe 1983, recorded at the 
Hammersmith Odeon this year; and 
Glen Campbell Live. 
• Twelfth Night, who are being 
promoted as "acknowledged leaders 
of the new progressive rock 
movement", were taped at the 
Marquee Club this month for an LP 
and video cassette. 

A 20-TRACK Gladys Knight El- The Pips compilation, 
which includes material from Motown, Buddah and CBS, 
is being backed with a £100,000 marketing campaign by 
TV record merchandising company Starblend. 

"This is a truly definitive and up-to-date collection 
which is the first compilation album of any kind to include 
some of her CBS tracks and does not contain any 'filler' 
tracks," says Starblend managing director, Tony 
Harding. 

The TV campaign will commence in the Granada region 
in December and roll out nationally during December and 

January. Press ads and simultaneous radio ads wil 
parallel the TV commercials. Additional dealer support 
includes point-of-sale material based on the album's gold, 
black and white design. 

Harding says that the launch of the album marks a 
further development in Starblend's policy of creating 
album concepts which are designed to appeal to 
consumers in the broadest sense — not just committed 
record buyers, 
• Starblend is also re-marketing the Dionne Warwick 
Collection LP with TV ads in TVS, Granada and Central. 
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tangled tapes 

with 
Fixolape frees twisted tapes s 
in seconds. II rewinds, smoothes 
and straightens tangled tapes   
in a single operation. 
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A simple little machine at absoluteley 
the right price — retailing under £21 
SPECIAL INTRODUCTORY OFFER 

a Fixotape Ltd., 2 Gay Street, 
Bath BA1 2PH. Tel. 0225 20622 or 20513 
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Essential and Entertaining fo 

All Cassette Player Owners 

THE ENJOYMENT OF 

STEREO CASSETTES 
(and how to get the best out of your 
cassette playing equipment) 

Introduced by 

John Berwick 
Audio Editor of Gramophone 

DEALER PRICE 
ONLY £1.85 

(EXCL.VAT) / 

HMV [E3TC-SEOM26 
The cassette equivalent . 
of the highly successful / 
Enjoyment of Steffo / 
on LP (SEOM26) 
including 
demonstration , 
excerpts from many 
EMI recordings. 

/J K\ This new cassette 
QUAUTY SYSTEM utilises the unique and 
exclusive XDR quality system developed by 
EMI to give a range of technical improvements 
throughout all stages of the production of 
prerecorded musicassettes. 

EMI Records Ltd., 20 Manchester Square, London W1A 1ES. A THORN EMI company. 
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PolyGram targets 

the 'older' market 

BEGGARS BANQUET is putting all 
its operations as an indie label and 
publisher on computer, using a 
programme developed specifically 
for music business independents by 
Chris Palmer deft) of Groove 
Records. BB's Nick Austin (right) 
has now taken delivery of his 
computer and Palmer's special — 
and he believes unique — software 
package, which comprises a 
business accounting programme 
and the Musicafe indie 
label/publishing/contracts 
programme. 

Shaky game 
IN A bid to attract home computer 
addicts as well as pop record buyers, 
Epic has recorded a computer game 
on the cassette version of the new 
Shakin' Stevens album, The Bop 
Won't Stop. 

The tape plays normally in an 
audio cassette deck, but when used 
in conjunction with a Sinclair 
Spectrum ZX home computer it 
provides a game written by Olympic 
Software, which is only compatible 
with the Sinclair ZX Spectrum, the 
UK's lop-selling home computer. 

Sentence cut 
AN APPEAL Court has reduced the 
jail sentence imposed on British 
Telecom maintenance engineer Gary 
Kilbey, involved in tape piracy, from 
six months to three. 

Kilbey was jailed for six months on 
November 1 for failing to comply 
with a High Court order to disclose 
all he knew of an illicit trade in audio 
cassettes. The Appeal Court cut his 
sentence after being told that British 
Telecom's policy was to dismiss an 
employee after three months 
absence and that he was "a young 
man with a clean record". 

A FULL nationwide TV and press 
campaign is supporting the release 
of a double album compilation 
which PolyGram TV Division claims 
is probably the most carefully 
market researched LP it has ever 
undertaken. 

Formula 30 is aimed at the 25-40 
age group, and many of the 30 
tracks (all original recordings) are 
intended to evoke memories of their 
teens and early 20s. Belief that the 
track listing is exceptionally strong 
has led PolyGram to concentrate on 
giving the entire 30 tracks 
prominence in ads. Tracks from 
more recent years have been 

Stiff: priority 

for King Kurt 
STIFF IS embarking on its "most 
important campaigns of the year" 
for debut albums by Tracey Ullman 
and King Kurt. 

The Ullman LP, You Broke My 
Heart In 17 Places, is released 
November 25 and dealers will be 
supplied with 3D counter displays, 
in-store posters, mobiles and 
window stickers, backed by national 
flyposting and extensive press 
advertising including co-operative 
ads with Virgin and Woolworth. 

The King Kurt album, Ooh Wallah 
Wallah, will contain a limited edition 
sticker sheet and a merchandising 

included if considered to be 
crossover successes with the target 
age group. 

The TV campaign started on 
Central and continues with rapid 
network roil-out, using two versions 
of a 30-second and a 10-second 
reminder. Press ads include a full 
page in Sounds and crossword quiz 
ads in popular nationals. Flyposting 
and a range of adaptable POS items 
support the marketing push. 

Artists on the LP include The 
Rolling Stones, Rod Stewart, Status 
Quo, The Who, Blondie, Eric 
Clapton and Dire Straits. 

promotion 

Ullman 
leaflet with a personalised message. 
A teaser campaign will precede the 
release in music papers and 
flyposting using the LP title, 
followed by full page ads and more 
flyposting. The elaborate sleeve will 
be used in point-of-sale material. 

New Stiff singles in coming weeks 
include Kirsty MacColl's Terry; 
Clean Heart by black British gospel 
choir. The Inspirational Choir Of The 
Pentochostal First Born Church Of 
The Living God, available only as a 
five-track 12-inch; and a Christmas 
record — Robert Sleigh's First 
Snow. 

Free Xmas LP with Specter hits 
AN ALBUM of greatest hits by 
legendary producer Phil Spector is 
being TV-advertised by Impression 
Records this Christmas — and for 
every album ordered dealers will be 
given a free copy of the classic Phil 
Spector Christmas album. 

National TV advertising will 
support the Greatest Hits 2-LP 
release which has a dealer price of 
£3.90. 

Impression is also going on TV 
with the Everly Brothers Reunion 
Concert album, digitally recorded at 
their recent Albert Hall concerts, 
and claims advance orders in excess 

OUT NOW 
THE GREAT NEW ALBUM FROM DONOVAN 

ON TOUR 
18 Nov. CHICHESTER Festival Theatre 19 Nov. LONDON Dominion Theatre 
21 Nov. SOUTHEND Cliffs Pavilion 
25 Nov. MANCHESTER Free Trade Hall 
26 Nov. NEWCASTLE-UPON-TYNE City Hall 
27 Nov. LIVERPOOL Empire Theatre 
28 Nov. NOTTINGHAM Sherwood Rooms 
29 Nov. CROYDON Fairlield Hall 
30 Nov. PLYMOUTH Theatre Royal 

1 Dec. POOLE Arts Centre 
LADY OF THE STARS 
PL 70060 (LP) PK 70060 (TC) 
Produced by Jerry Wexler and 
Dee Robb 

Lady of the Stars 
I Love You Baby 
Bye. Bye Girl Every Reason 
Season o! the Witch 
Boy for Every Girl 
Loca1 Boy Chops Wood Sunshine Superman 
Living for The Love'ight 
Till I See You Again 
CURRENTLY RECEIVING 
RADIO AIRPLAY & 
NATIONAL PRESS 
ADVERTISING 

ft 

Nenlrap 
kt  

lore Is Only feeling 
PL 28472 (LP) 
PK 28472 (TC) 

Neutronica 
PL 28429 (LP1 
PK 28429 (TC) 

MARKETED & DISTRIBUTED BY 

Conifer Records 
Horton Road, West Drayton, Middx. UB7 8JL. 
Tel: 08954 47707, 

of 100,000. The 2-LP features 24 
Everly classics. 

A TV campaign using a 
commercial featuring live footage 
from the BBC TV Arena film on the 
brothers will be screened nationally 
on December 17 backed by window 
and in-store displays. Dealer price is 
£4.56. 
• Impression has signed Modern 
Romance trumpet player John Du 
Prez who debuts with the label's first 
single, a re-working of the old Eddie 
Calvert hit, Oh My Papa. 

Singles margin 
FROM PAGE ONE 
"Singles should be at least £1.59 to 
make business sense," and added 
that it was time the trade's whole 
altitude to pricing changed radically. 
"We should give the public good 
value for money — good service and 
nice premises to shop in — but we 
should not feel we are robbing them 
by asking for full 33 or even 40 per 
cent margins, as most of the biggest 
and best-respected shops in other 
retail fields do." 

Ames was echoed by indie owner 
Bob Kingdon of KMK, Beckenham: 
"Record shops automatically under- 
charge. We are made to feel guilty 
about prices, and that's totally 
unnecessary." 

Ian Howard, MD of the Banbury- 
based Music Market chain urged; 
"Stop using singles as loss leaders. 
We must get good margins." In his 
shops, he stated, he is now pricing 
up to a level which brings profit. 
"For the first time in ages we are 
making money on singles," he said. 
"It's wonderful." 

Wham! decision 
WHAM! HAVE lost their bid to split 
from their record label, Innervision, 
at least for the time being. A High 
Court judge last week granted the 
label a temporary injunction 
preventing the duo from signing 
with any other company. Whaml 
had claimed that their contract with 
Mark Dean's Innervision company 
was invalid. Full report next week. 

u 

THERE'S MUCH seething going on in certain record company 
boardrooms over the BBC's plans to sell home videos using 
taped performances from TOTP and other TV shows. Every- 
one is maintaining an official tight-lipped silence, presumably 
because it would hardiy be diplomatic to discuss in public the 
possibility of litigation over the biggest plug programme on 
TV; the BPI Council shuffled the problem over to the rights 
committee, the chairman of which, Michael Kuhn, is about 
to resign (though not, he maintains, for any reason other than 
the fact that he feels it's time someone else had a turn), and 
the committee has come up with proposals for the council's 
consideration . . . meanwhile Richard Branson has been 
seething because someone in his organisation allowed Ian 
Wiener's Wienerworld company to lease the rights to 21 
Virgin promo videos (including Karma Chameleon) for an 
Agfa blank video tape promotion just when Branson is lining 
up a compilation hits video to parallel the release of the 
EMI/Virgin That's What I Call Music LP . . . Paul 
McCartney seethes practically every time he opens a 
newspaper these days and he, and EMI, were specially 
narked at a London Standard allegation that he got uptight 
when he saw a restaurant waitress wearing a Pipes Of Peace 
T-shirt before he'd been given one himself, "Not true," said 
an EMI spokesman. "We're considering action against the 
Standard". . . on the other hand, McCartney caused more 
seething in the London office of ASCAP for pulling out of 
their awards dinner at the last moment having promised to 
turn up to collect his three awards . . . And Mick dagger was 
seething over the BBC ban on his Julien Temple-directed 
Under Cover Of The Night video, 

ON TO happier matters: A daughter, Rachel, to J J Barrie 
and his wife Denise — pity that his latest single is called My 
Son . , . Take your eyeshades to Manchester Square when 
you visit Peter Jamieson's new office — he has a fetish for 
the colour pink . , . One press release we won't be holding 
the front page for; "Don Arden and Mrs Arden hosted a 
small dinner party at their Beverley Hills home to celebrate the 
success of Air Supply's etc etc" . . . Herb Alpert and wife, 
singer Lani Hall, in London promoting their respective singles 
— Red Hot (his). Never Say Never Again (hers) . . . WEA 
launching a campaign with the slogan "Spend winter in the 
warm with WEA" which, says marketing manager Carl Gant, 
is "a serious attempt to put an end to Christmas party-going 
— it's far more sophisticated to stay in and enjoy a WEA 
album" . . . Cheeky quote by Stiff general manager Alan 
Cowderoy on campaigns for Tracey Ullman and King Kurt: 
"With over 500 albums dumped on the market this Christmas 
we are proud to release just two records that have had a bit of 
care and attention put into their making and marketing". 

% 
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4 EMI 5437 

a: 

Please Don't Fall In Love' 

and the hit single 

'Never Say Die'are taken from 

the album and cassette 
EMC 1077871 

Silver' and 'Rock 'n' Roll Silver' are available as a 
limited edition two album/cassette boxed set 

complete with full colour booklet 
Album: EMCS1077873 

Cassette: TC2 EMCS 1077875 

ORDER NOW f ROM EMI TtLEPHONE SAtES 01-SijH6'«6t5COnANOANDTH£NORTHi01-8-<S98niW?Vl£S.THESVl5TCOUNTRfANOTHiM:DlANOSiOl-M.M4J2iTHEHO'-'tCOUNIiE'S>OI b&l 2ee9n.ONOO.N> 
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Disco 

commentary 

By BARRY LAZELL 
AS LIONEL RICHIE holds onto the 
number one spot on the 
disco/dance singles chart for yet 
another week with All Night Long 
(All Night) in the face of tremendous 
opposition, a further boost to its 
sales came this week with the arrival 
in specialist shops of an import 12- 
inch pressing. 

The difference between this and 
the UK Motown 12-incher is that the 
import does not feature the same 
version as the 7-inch single, but the 
long album remix plus an instru- 
mental variation on the flipside. The 
value of this for DJs is obvious, but 
it Is ironic that a 12-inch import 
should give a hot dancefloor record 
an additional boost after its sales 
peak. 

Jump of the week comes from 
Imagination with New Dimension, 
as simultaneously their Scandalous 
album storms the disco LP chart at 
number three, one place ahead of 
David Grant's eponymously-titled 
solo debut. The highest new singles 
chart entry brings Grandmaster 
Flash back into the running, sharing 
the billing with Melle Mel on White 
Lines (Don't Do It), another 
powerful rap track which recaptures 
much of the hypnotism of the 
Grandmaster's The Message smash. 

In the rap department, however. 
Flash may well face strong 
competition from Roland Rat. 
Rodent Records, via Magnet (and 
RCA), has remixed a 12-inch 
extended club version of the TV-AM 
superstar's Rat Rapping, and the 
end result is a solid rap groove — 
expect a huge disco chart hit along- 
side an obvious seasonal pop smash 
(12RAT1). 

Another likely big disco track from 
an unexpected source is the Red 
And Blue mix of Yes' Owner Of A 
Lonely Heart, which shares the 12- 
inch release of the record with the 
standard single version plus a bonus 
track. The 12-inch mix is totally 
dance-orientated, with most of the 
vocal removed and a tight funky 
rhythm brought right to the fore. 
Specialist shops should play it to 
electro-disco-minded customers. 

Another track which has been 
circulating as a promo pressing in 
recent weeks to promising reaction 
has been picked up by a major. This 
is Sleazeee with The Girls Are Out, 
now acquired by PRT and due for 
shipping on the Calibre label (CABL 
119). 

UK band Second Image are due to 
star in their own TV special later this 
month on BBC-1, after winning the 
Freddie Starr talent search show 
earlier in the year. Formerly with 
Polydor, they are now signed to 
MCA, and Don't You (MCAT 848), 
is now on full release. 

Banner year 

for ASCAP 

THE WRITERS and publishers of 23 
British songs which were among 
ASCAP's "most performed songs" 
in the US during 1982 received 
awards last week at the third annual 
dinner honouring members of the 
Performing Right Society whose 
songs are licensed to the American 
Society of Composers Authors and 
Publishers. 

CHRIS ADLER, youthful lyricist of 
the new musical, Jean Seberg, deft) 
met veteran songwriter Vivian Ellis, 
president of the PRS (right) at the 
ASCAP awards dinner last week. 
Enjoying the conversation is Ned 
Sherrin who was guest of honour. 

The event was hosted by ASCAP 
president Hal David who said that 
1983 had been a "banner year" for 
ASCAP, anticipating to hit the 
$200m mark in performance income 
by the year end — the highest 
income in ASCAP's history, and the 
highest income ever of any 
performinn right organisation in the 
US. 

The award-winning songs were: 
Abacab (Tony Banks, Phil Collins, 
Mike Rutherford/Hit & Run); Baby 
Come To Me (Rod 
Temperton/Rondor); Blue Eyes 
(Elton John, Gary Osborne/Big Pig); 
Don't You Want Me (John Callis, 
Philip Oakey, Adrian Wright/Virgin 
and Sound Diagrams); Ebony And 
Ivory (Paul McCartney/MPL); 
Empty Garden (Elton John/Big Pig); 
Every Little Thing She Does Is Magic 
(Sting/Virgin); Heat Of The Moment 
(John Wetton, Geoff 
Downes/Warner Bros and Island); 
How Long (Paul Carrack); I Need 
You (Paul Carrack, Martin Belmont, 
Nick Lowe/Plangent Visions). 

I Only Want To Be With You 
(Michael Hawker, Ivor 
Raymonde/Chappell); Look Of Love 

Cassette sales to rise-survey 
IN FIVE years' time, the UK record industry will be selling 2.5m fewer singles 
but 4.5m more pre-recorded cassettes. That is the prediction from Leisure 
Consultants in its latest statistical forecast analysis. Media Leisure*. 

The economic upturn is bringing only modest benefits to the record market 
and trade will remain "very patchy" says the report, which reiterates previous 
forecasts of the impact on the singles market by the decline in the teenage 
population. 
* Published by Leisure Consultants, Lint Growis, Foxearth, Sudbury, Suffolk. 

Polydor releases Visage hits 
POLYDOR HAS released the first 
compilation of Visage numbers, The 
Visage Singles Collection. It 
includes two unreleased tracks, the 
first demo track recorded by the 
band, a cover version of In The Year 
2525, and the 12-inch version of 
their 1980 hit. Fade To Grey. 

Billy Fury album 
RED BUS Records is releasing a 
posthumous Billy Fury album, The 
Missing Years (BUSLP 1003), which 
features previously unreleased 
material and several tracks released 
by EMI in the early Seventies. The 
LP results from a licensing deal 
between Lisa Rosen and Tony Read 
of Sounds Of Fury Management, 
and Red Bus, and will appear on the 
special Sounds Of Fury label. 
Distribution by PRT. 

The cassette version has been 
edited as a non-stop dance mix with 
extended versions of the tracks, 
including the German recording of 
The Anvil. 

POLO RECORDS has moved its 
promotion and A 8- R office to 351 
Edgware Road, London W2. 
THE STATION Agency has moved 
to 132/134 Liverpool Road, London 
N1 1 LA. Tel: 01-607 9611/9577. 
Telex: 266222 Roliin G. 
MAURICE KINN Productions has 
moved to Penthouse B, Kingsley 
Lodge, 13 New Cavendish Street, 
London W1M 7LR. Tel: 01-487 
2513/4. 
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JUST SOME of last week's ASCAP award winners (for thesong '"eedYoull 
to r: Martin Belmont /writerI, Ha! David ^SCAP presi en ' „ „ 
/writer), Nick Lowe /writer), Gloria Messenger /ASCAP MDI and Peter Barnes 
/Plangent Visions Music). 
(Mark White, Martin Fry, David 
Palmer, Steve Singleton/10 Music): 
Love Is In Control (Rod 
Temperton/Rondor); Morning Train 
(Florrie Palmer/Pendulum): My 
Love (Paul and Linda 
McCartney/MPLI; Only Time Will 
Tell (John Wetton, Geoff 
Downes/Warner Bros and Island): 
Our Lips Are Sealed (Terry 

Hall/Plangent Visions); Spirits In 
The Material World (Sting/Virgin); 
Start Me Up (Mick dagger, Keith 
Richard/EMI); Take It Away (Paul 
McCartney/MPL); Tonight I'm 
Yours (Jim Cregan/Warner Bros); 
You Can Do Magic (Russ 
Ballard/Russ Ballard Ltd); Waiting 
On A Friend (Mick dagger, Keith 
Richard/EMI). 

EUROPARADE 

(The European Chart) 

Countries 
1 1 8 KARMA CHAMELEON. 

Culture Club A/B/D/E/I/N/SW/UKWVG 
2 2 14 1 LIKE CHOPIN, Gazebo A/F/I/N/SP/SW/WG 
3 4 14 DOLCE VITA, Ryan Paris AJD/FISPfWG 
4 3 20 FLASHDANCE, Irene Cara F/I/SP/SW 
5 6 3 ALL NIGHT LONG (ALL NIGHT), Lionel Richie B/EIN/UK 
6 5 10 THE SAFETY DANCE, 

Men Without Hats A/D/E/SW/U K/WG 
7 7 11 SUNSHINE REGGAE, Laid Back A/B/I/N/WG 
8 8 4 THEY DONT KNOW. Tracey Ullman B/E/UK 
9 10 20 MOONLIGHT SHADOW, MikeOldfield D/F/I/SP 

10 9 3 SAY SAY SAY, 
Paul McCartney/Michael Jackson B/E/F/I/N/UK 

11 13 3 (HEY YOU)THE ROCKSTEADY CREW, 
The Rocksteady Crew B/EIN/UK 

12 16 2 MAMA, Genesis F/SW/WG 
13 12 5 MANIAC, Michael Sembello SP/SW/WG 
14 26 2 UPTOWN GIRL, Billy Joel E/UK 
15 11 10 RED RED WINE, UB40 A/B/N/WG 
16 15 7 I'M STILL STANDING, Elton John D/F/SW 
17 20 2 UNION OF THE SNAKE, Duran Duran E/UK 
18 30 2 ROCKIT, Herbie Hancock A/SW/WG 
19 RE COME BACK AND STAY, Paul Young B/N/WG 
20 24 2 SHADOW ON THE WALL, Mike Oldfield D/SW/WG 
21 17 15 VAMOS A LA PLAYA, Righeira D/l 
22 14 4 NEW SONG, Howard Jones E/UK 
23 18 16 I.O.U., Freeez D/SP 
24 22 3 TRUE. Spandau Ballet F/SP 
25 21 23 EVERY BREATH YOU TAKE, The Police F/I/SP 
26 27 2 HERZ ISTTRUMPF. Trio A/WG 
27 RE COMMENT CA VA, The Shorts D/F 
28 25 21 BABY JANE, Rod Stewart F/SP 
29 RE COEUR DU ROCKER. Julien Clerc F 
30 23 6 GIVE ME YOUR LOVE, Frank Duval SW/WG 

Key; A — Austria; B — Belgium; D — Denmark; E — Eire; 
F — France: 1 — Italy; N — Netherlands; SP — Spain; 

SW — Switzerland; UK — United Kingdom; WG — West Germany. 
Compiled from 11 notional charts by Tros-Radio, HHversum. 

M0tm\ 

I WANNA BE 

WITH YOU" 

FAIS 005 

FAIT 005 

/^nOT /"-Special radio mix-full colour pic bag. 

\ 12"-Contains brand new mix never before 

M»U MOW )released on record. 

, iMTHtuiTxZ  
— ORDERS TO:- PRT RECORDS LTD TEL. 01-640 3344 
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STILL DEVOTED TO YOU 

THE EVERLY BROTHE RS 

REUNION CONCERT 

DIGITALLY RECORDED LIVE AT THE ALBERT HALL 

—T  SEPTEMBER 23rd 1983 

'"PoP music's first great two-part harmonfrteam lives again" - The Times 
"One of those rare emotional occasions" - Financial Times 

"A performance with a sense of occasion" - Daily Telegraph 
, "I was exultant. They were magnificent" - The Standard 

"A once-in-a-lifctime event" - Daiiv Mail 
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DOUBLE ALBUM 
IMDP i CASSETTE IMDK I 
Marketing campaign includes 

major TV support, nationwide 
window & instore displays 

RELEASED NOV. 25ch 
IMPRISSIOH 
RECORDS 

NEW SINGLE 
DEVOTED TO YOU/EBONY 

EYES/LOVE HURTS (MEDLEY) 
7" INS I 12" INST I 

12" Features extra track 
not available on the album 

OUT NOW 

ORDER FROM IDS (01) 476 3222 
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Virgin mends snag 

in 12-inch stocking 

DEALERS WHO have been complaining about the lack of availability of the 
extended 12-inch version of Mike Oldfield's Moonlight Shadow single (see 
Opinion) will be doubly mollified to hear that not only will unlimited stock be 
available in the UK (German pressings) very soon, but Virgin has gracefully 
apologised for the difficulty retailers have experienced in ordering it up to now. 

Previous orders have been cancelled and dealers should now re-order using 
the catalogue number VS 58612. 

Our Price expands 

OUR PRICE has quadrupled the floor space of its St Albans shop by moving 
from its 400 sq ft premises in Market Place to the 16,000 sq ft shop next door 
(formerly Bamaby Rudge). Another new relocation has occurred at the 
Northampton shop, which has moved from a secondary position in Peacock 
Way to what Our Price regards as a prime position in Abington Street. 

The period before Christmas will see the opening of at least three completely 
new Our Price shops, bringing the total number of branches to 76. Shopfitling 
is now under way at the new West Baling branch, and premises have been 
acquired in the Hempstead Valley shopping centre in Gillingham, Kent, and in 
the former Martin Ford site in East Ham in London. 
□ □□ 
DISCOVERY RECORDS of Pewsey, Wiltshire, has acted quickly in 
picking up distribution of Black and Blue, one of the main jazz labels 
handled by the now-defunct TOL. 

It continues to be the main distributor of French RCA jazz catalogue 
(which TOL also handled) and can offer French RCA classical product on 
special order. Call 067285 406. 

A four track 12" e.p. entitled, 

Waiting For Winter, by Two 

a OPINION 

WAITING PGR WINTER TWO 

Distributed by Pinnacle 

RENEE AND Renato recently visited 
Record Merchandisers to present 
Dave Phillips, the singles buyer, with 
a gold disc for the company's help in 
making Save Your Love on 
Hollywood Records the first-ever 
independent number one single, and 
the second biggest-selling single of 
1982. RM was responsible for more 
than 250,000 sales through 
Woo/worth and other outlets. Renee 
and Renato's current single, A Little 
Bitta Me, has just been released and 
the duo are hoping for another 
Christmas hit. 

Saviour of 

catalogue 
FOLLOWING THE closure of 
Lugton's distribution, fast action by 
PRT and Abbey Records has 
ensured wide Christmas distribution 
for Abbey's seasonal albums of 
carols and hymns. 

Available from PRT now are: 40 
Christmas Carols (LPB 820); A Royal 
Carol Recital (LPB 825); Carols from 
Durham Cathedral (MVP 800); 
Christmas Carols at Canterbury 
Cathedral (XMS 670); Popular 
Christmas Carols (XMS 666) and 20 
Favourite Hymns — Royal Naval 
College Chapel Choir, digital 
recording (MVP 826). 

Abbey's complete catalogue may 
also be distributed by PRT after New 
Year, but continues at present to be 
available through H R Taylor of 
Birmingham and Gamut Distribution 
of Cambridge. 

The right move 

Ever a tireless correspondent on retailing matters Martin Anscombe of 
Pop Inn. Watton. Norfolk writes to rejoice at the BPI s ruling on freebies, 
to answer indie label's accusations of dealer apathy, and to p ead for better distribution of indie product. 

He also takes EMI and Virgin to task for the Pr°^®r"s ^'8
i
r® 

had in getting copies of Mike Oldfield's Moonlight Shadow 12-inch In 
this case. Retailing can inform him and all other retailers who want the 
stock, that the problem has been solved (see briefs). 

HAVING HAD such quotes from the BPI as "Freebies are all a part of the 
excitement of record retailing", it is both a surprise and a relief that a decision 
has now been made to exclude singles promoted by freebies from the Gallup 
charts. . . , • 

The subject is one where I have had no hesitation in being vociferous, 
however, it's not just me for, clearly, many dealers must have expressed their 
concern at the practice and the weight of argument has finally carried the day. 
I firmly believe that this decision by the BPI is in the best interests^of retailers 
and consumers alike, and now, perhaps, some of us will have r ''** n 

feeling of being in the "have not" league. 
little less 

Chart service 
THE SINGLES chart is available 
by telephone on 01-855 7711. 
New numbers are given in blocks 
of 20 — write them alongside the 
1-100 numbers in the previous 
week's Music Week. New entries 
are also read out. The chart is 
also available to Prestel 
subscribers on frame reference 
•5142. 

□ □ □ 
Jenm Nicholson's letter in Opinion (October 29) is headlined "Apathetic dealers . . . , 

another subject I have addressed from time to time One thing about controversy, such as 
freebies, is that apathy fades and all-sorts come out of the woodwork to support a cause. 

As one who likes a challenge, I am often, as Jenni says, "inspired to put on a Sherlock 
Holmes hat" and track down some obscure item. Unfortunately, it can gel rather 
expensive, and that's one reason why those who discount are seldom interested in such 
niceties for their customers A telephone call to the Independent Label Association's find- 
it service (01-935 2303) will cost the average out-of-town caller considerably more than 
the profit margin on the item sought. Even when detective work results in an answer, 
more often than not, it seems, the item concerned is unavailable, out-of-stock or 
withdrawn. 

A couple of months ago our local radio station was playing, over a two-week period, a 
single by George Moody called I'm In Love With A Memory. 

A small demand was created, and perusal of Music Master showed the item to have 
been released in December 1982 on the Marina label (DBWS 022). It went through an 
independent distributor. I called them; their tele-sales department knew nothing about it, 
but persistence at the office revealed that the distribution deal had never gone through 
and slock had not come in. They gave me Marina's number. I made another long distance 
call (the cost to me now being up to £2) and the person I spoke to completely 
contradicted what the distributor had said. 

I replied that whatever the problem such badinage was of no help to me, my customers 
or other Radio Norfolk listeners trying to get the record from their dealers. I asked her to 
send some copies [proforma invoice or even COD). "OK, I'll try" was the rather desultory 
answer. As may be expected, nothing resulted. 

The answer is simple. Indie labels really must go for well known high-calibre national 
distributors, they really must get their contracts sorted out, and they have to provide the 
goods in timely fashion. But I think the industry has a role to play as well. The BPI should 
issue a request to broadcasters not to airplay demos sent into radio stations unless 
distribution and availability details are supplied with them. 

□ □ □ 
Difficulty in supplies is always a sore point with dealers. Gary Jones (Opinion October 

29) makes the point about EMI problems, almost all of which have stemmed not from its 
own stable product but from its new distribution deals. 

I have been totally frustrated by Mike Oldfield's Moonlight Shadow on 12-inch. EMI has 
not had this disc in stock since taking over distribution of Virgin product, delivery notes 
consistently show the item, VS 58612, as extended, while Virgin's marketing and sales 
said it was a limited edition and sold out but they haven't got round to issuing a deletions 
notice. 

They checked the computer and found some 2,500 copies held on extend to EMI 
accounts (had nobody noticed before?). Now Virgin's problem is whether to delete, 
press-'em-up quietly and risk dealer extend cancellations, or re-launch the whole 
cabood'e. 

^Red Star goes lite 

there's no tomorrow 

Send same day parcels by the fastest, most frequent service in the UK. 
For full details, ring Teledata on 01-200 0200 or contact your nearest Red Star Parcels Office. 
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PHIL YOUR 

STOCKING THIS 

CHRISTMAS 

BUY'PHIL SPECTOR'S 

GREATEST HITS' 

AND GET THE 

'CHRISTMAS ALBUM' 

FEATURING TRACKS BY THE RONETTES 
CHECKMATES LTD • THE CRYSTALS 
BOB B. SOXX AND THE BLUE JEANS 

IKE&TINA TURNER... AND MANY MORE 

ALSO AVAILABLE ON CASSETTE PSLK1 PSLK2 
RELEASE DATE NOVEMBER 25 

MAJOR TV ADVERTISING 
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