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Virgin eschews Xmas 

—with V/m campaign 

Europe's leading music business paper 

CHAPPELL MUSIC has signed 
David Essex' publishing company, 
Imperial Wizard Songs, to a long- 
term, worldwide exclusive 
agreement, covering all future 
product commencing with his new 
Mercury single, You're In My Heart 
and seven new songs to be included 
on his new album, The Whisper. 
Imperial Wizard Songs was 
previously with April Music. 
Pictured with Essex celebrating the 

£•1 agreement are Chappel/'s Alan 
  Melina and Jona than Simon. 

IN TYPICALLY audacious fashion 
Virgin last week denounced 
seasonal commercialism by 
declaring all its shops "Christmas 
free zones", while In the same 
breath announcing its biggest- 
ever advertising spend on telling 
the public about it. 

A £250.000 campaign in 
national, local and music press 
and on ILR is now under way, and 
will continue a full two months. 

The tongue-in-cheek Christmas 
free gimmick, launched under a 
"discounts not decorations" 
banner, is in fact a strong bid for 
increased market share during 
this year's pre-Christmas 
spending spree. By ostensibly 

SAMS 

system 

wins chart 

approval 

A NEW computer system 
tailored for record retailers — 
the SAMS Record Manager 
System (see pp 12 and 13) — 
has been approved by Gallup 
and BP1 for use as a potential 
source of chart data. 

"Gallup is set up to collect 
sales from these systems 
provided that the dealer code 
of conduct is signed and, 
subject to Gallup's normal 
security and sample 
requirements, dealers with 
these systems may be used as 
chart return outlets," said a 
spokesman. 

By using SAMS machines 
as well as the existing 
Dataport Retailer machines 
Gallup will be able to 
accommodate any future 
expansion of the chart panel. 

First hurdle is cleared in joint venture bid 

UK OKs 'PolyWarner' 

Music Box: 

New Year 

in Europe 
THORN EMI's Music Box cable 
music service will be beamed to 
Europe by satellite from next 
February following a deal between 
Satellite Television pic and Thorn 
EMI Cable Programmes. Music Box 
will provide European cable 
operators with four hours of 
programming a day featuring video 
clips, music news and concerts. 
"We are creating the building blocks 
for full-scale music video services 
that we intend to foster throughout 
Europe," said Thorn EMI's cable 
director Richard Wolfe. 

POLYGRAM AND Warner 
Communications appear to 
have cleared the first hurdle 
on their way towards setting 
up a proposed joint venture 
record company. They have 
been given the green light to 
go ahead in the UK, and their 
plans won't even be referred 
to the Monopolies and 
Mergers Commission. 

But although PolyGram 
was quick to seize on this 
news last week, welcoming it 
as an indication that it will 
lead to "similar favourable 
results elsewhere and a 
speedy clearance of the 
deal", they still face a tough 
battle in Germany where the 
Berlin Cartel office is taking a 
great interest in the 
proposals. 

The announcement that there are 
no monopoly objections in the UK 

came in a Grief statement from the 
Department of Trade and Industry 
revealing that the Secretary of State 
had decided "on the information at 
present before him, and in 
accordance with the 
recommendation of the Director 
General of Fair Trading" not to refer 
the merger to the Monopolies 
Commission. 

The statement stressed that the 
UK decision is separate from, and 
has no direct bearing on, any 
decision or action which the 
European Community might take 
under the provisions of the Treaty of 
Rome. Without agreement in other 
European countries, the UK 
clearance would be meaningless. 

Two weeks ago PolyGram said 
that it was seeking more time to 
elaborate its case for a merger 
following representations to the 
Berlin Cartel office by CBS Records 
Group president Walter Yetnikoff 
who has expressed strong 
opposition to the move. He has 
declared that if the merger goes 
through CBS will also solicit a major 
record industry partner — seen as a 

deliberate ploy to sharpen the minds 
of monopoly legislators around the 
world. 

Whether or not the German Cartel 
office is influenced by the UK 
decision — in the light of the fact 
that the international headquarters 
of the proposed joint company 
would be based in London — 
remains to be seen. 

PolyGram's Jan Timmer and 
David Fine issued a statement 
viewing the Trade Secretary's 
announcement as an "extremely 
gratifying development in 
confirming our view that the merger 
of the two companies' interests does 
not raise any anti-competitive 
concerns". At MW's press time 
Warner Communications had made 
no comment. 
• The merger proposals were first 
revealed in June this year. The plan 
calls for a joint PolyGram/Warner 
record company outside the US of 
which WCI would own 50 per cent; 
a similar joint operation would be set 
up in the US in which WCI would 
own 80 per cent. 

Littlewoods scales down music 
RUMOURS THAT Littlewoods is pulling out of record 
and tape retailing have been firmly denied by the 
company's buying chiefs. But a "reappraisal" of their 
record and tape operation has already resulted in the 
number of record departments being greatly reduced, 
and could mean more pruning back in the near future. 

Records buyer Chris Roberts said that a "scaling 
down" operation has brought the number of record 
departments to 37 — a reversal of the expansion 
programme which three years ago saw record 
departments being opened in over 75 per cent of the 110 
Littlewood branches. 

"We are taking record departments out of less 
profitable sites," he said," and we are continuing to 
review the situation." 

Hassan Akhtar, MD of Record Merchandisers, which 
supplies Littlewoods. said that the record department 

closures had all been organised in consultation with RM. 
"It's a move we regret, of course. I believe it's the fault of 
the excessive discounting which is prevalent in our 
industry. 

"Most of the non-specialist chain stores are reviewing 
their record retailing operations, but many have decided 
to take the opposite course and invest in their record 
departments — because they recognise that music 
product is a good store traffic builder." 

He added that the Littlewoods action was "not a 
serious blow" to RM, because although so many 
departments have been closed they were all ones with 
low turnover. The remaining record departments are the 
largest and most busy. 

"We feel that they were justified in taking this action," 
said Akhtar "and we will now be working with them to 
expand trade in the remaining record departments." 

drawing attention to its plan to 
end "year after year of endless 
Yuletide insincerity from record 
retailers". Virgin Retail will be 
publicising a range of discounts 
on records, tapes, books posters 
and all the other lines carried in 
the shops. 

The greatest emphasis in the 
ad campaign will be on local 
press and radio — which, 
managing director John Fewings 
says, have been found by Virgin 
Retail to be as effective as the 
national media, if not more so, in 
promoting record shops. 

However, the campaign 
includes a run of full-page ads in 
the biggest selling pop papers, 
and national press coverage will 
be backed by promo stickers. T- 
shirts, badges etc. 

There is also a poster campaign 
using billboards on main roads 
near shops and smaller poster 
sites in shopping precincts — all 
featuring the 'Xmas Nein danke" 
slogan. (See also Retailing p21). 

Christmas 

contenders 
ONE OF the surprise Christmas hits 
this year could be a single which was 
last a Top 10 hit in 1956. 

True Love by Bing Crosby and 
Grace Kelly, which originally 
featured in the film High Society, is 
being released by Capitol Records in 
a gift card wallet. 

And, another contender for this 
year's Christmas hit is likely to be a 
segue single of five Phil Spector- 
style Christmas songs, entitled 
Christmas Spectre by The Jingle 
Belles on Passion Records. 

Tracks include I Saw Mommy 
Kissing Santa Claus, Rudolph The 
Red Nosed Reindeer, Winter 
Wonderland etc. 

Dealers... 
. . . win a splendid London 

night out at the theatre, 
with dinner for two after 
the show and a night at a 
first class hotel. 

— See Retailing, p 21. 

Magnet's lOth 

anniversary 

- see centre 
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TV men unmoved by 

Virgin-EMI venture 

THE TV record merchandising companies have reacted 
with predictable scepticism to the move by EMI and 
Virgin into the TV-marketing of compilation hits (MW. 
November 12). 

"They're going to find it more difficult than they 
think," said Ronco's Laurie Freeman. "Let's see how 
they get on with negotiating airtime and rates and so on. 
It's a specialist market best left to the professionals. It's 
much harder than just putting out the new Culture Club 
album. There's no-one actually out there just waiting for a 
hits compilation like they wait for the new Culture Club 
album. 

"Good luck to them. There are plenty of other super 
record companies around who are happy to let Ronco 
take the risk, and there are other areas in TV record 
merchandising than just compilation hits." 

Telstar's Sean O'Brien added: "We only do a couple of 

compilation hits a year so we won't be affected too 
much, but it's going to make the TV market even more 
competitive and diluted. They say they are concerned 
about duplication of tracks, but it's the record companies 
who have allowed the duplication and taken their 
royalties. 

"And they should remember that the TV 
merchandisers have become a great source of revenue in 
hard times. If they put anybody out of business they will 
be the losers." 

K-tel's Mike Hitches said: "We were somewhat 
surprised that EMI and Virgin wish to enter the already 
over-crowded hit compilation market, and while we 
would obviously prefer not to have another competitor, 
we wish them every success and will watch their progress 
with interest." 

mi 

THE SHADOWS' youthful hoka- 
likes who appeared in the TV 
commercials for the Silver Album 
were appropriately on hand when 
Telly disc presented the Shads with 
gold records. Doing the presenting 
were Telly disc managing director 
Brian Berg (left) and marketing 
director Denis Knowles (right). 

Censorship 

accusation 
THE PROPOSED Video Recording 
Bill, published by MP Graham 
Bright, "introduces state imposed 
censorship for the first time on pre- 
recorded home entertainment" says 
the British Videogram Association. 
The BVA has put together a nine- 
point plan to modify the Bill with 
"essential safeguards." 

The Bright Bill proposes that all 
"video works" should be classified 
by the British Board of Film Censors 
with fines up to £10,000 for anyone 
supplying or possessing an unclassi- 
fied video recording. 

US indie dance promoter 

sets sights on UK labels 
NEW YORK: US independent promotion company. This Beats Workin', which 
specialises in dance music, is setting its sights on UK labels. Executives Tony 
Hall and Jane Brinton are planning a visit to London to offer their services. 

The company was set up by Brinton, a former vice-president of Pavillion 
Records and independent promoter of dance records, and Dennis Wheeler, 
formerly dance chart co-ordinator for Biiiboard and indie promotion man for 
Arista and Warners. They were joined this month by English-born Tony King, 
who, for the past five years, has been an RCA executive heading creative 
services and dance music promotion. 

"This Beats Workin' aims to establish a groundswell of activity via the clubs 
for new artists, to create retail sales and, in some markets, radio airplay," says 
King. "We also work on established acts in the clubs giving them added 
exposure in a new and developing area, as well as expanding their music into 
other formats such as black urban radio." 

The company is currently working on albums by Culture Club, The Rolling 
Stones and the new Hall & Dates single. This Beats Workin' is based at 529 
West 42 Street 6U New York 10036. 

THE ROCKSTEADY 
Crew, who received 
silver discs for their 
debut single. Hey 
You, with Virgin 
chairman Richard 
Branson, Charisma 
MD Tony St ration 
Smith and Charisma 
general manager 
Steve Weltman. 

LA bands in HM label line-up 
HEAVY METAL label Music For 
Nations is expanding its 

"h 

r 

/v? 

MIDEM CANNES 1984 

Studio flats and apartments for Midem Week in 
Cannes near Palais due Festival and other Cannes 
locations. 

Belvedere Holiday Apartments Ltd. 

202 Fulham Road, London SW10 9NB. 
Tel: 351 5532 or 352 0761 

) Telex: 893646 SOGNEP G 

English Folk Dance & 

Song Society 

We produce a wide range of records and cassettes covering all 
aspects of folk music, folk song and folk dance. 
We can supply trade outlets with records and cassettes at 25% 
discount on orders over £25.00, plus postage and packing. 

Send for a copy of our Catalogue to: 

K. Barker, Sales Manager, The English Folk Dance and 
Song Society, Cecil Sharp House, 2 Regent's Park Road, 
LONDON. NWl 7AY. Tel: 01-485 2206. 

international interests with major 
new sigmngs from the US, Canada 
and Japan. 

New signings include top US 
band The Rods and The Hellions 
from Los Angeles, who both have 
LPs out in January, as will leading 
Canadian HM band Exciter. A third 
US band, Anthrax, has a debut LP 
out in February, at the same time as 
the new LP by Manowar. 

MFN is this week rush-releasing a 
12-inch single and debut album by 
Japanese HM band Earthshaker. 

Hit video set 
THORN EMI Video is rush releasing 
a Videohits music compilation of 20 
hits by original stars, put together by 
Ian Wiener's Wienerworld company. 
The 80-minute video carries a dealer 
price of £13.04 and includes Men 
Without Hats' The Safety Dance. 

IMS single push 
POLYGRAM'S IMPORT arm, IMS, 
is mounting a campaign for a single 
— Roger Whitaker's I'm Back c/w 
Shimoni taken from his In Kenya LP 
— due to "public response" after 
the BBC TV screening of his TV film 
featuring the music. 

Import ban 
THE MCPS has imposed an import 
ban on US and Canadian 
manufactured Capitol albums of 
Duran Duran's Seven And The 
Ragged Tiger album (ST 12310), at 
the request of Tritec Music. 

American 

Commentary 

Bright note for CD players 
By BRIAN CHIN 

NEW YORK: US compact disc player prices are expected to be 
down and sales up, according to latest estimates of the RIAA. 
Hardware sales for 1983 are projected at 55,000 by RIAA vice- 
president Steven Traiman. He further estimates that CD 
equipment prices could hit a low of $550 to $600 by next spring, 
fuelling a possible 200,000 to 250,000 in player sales for 1984. The 
use of CD in car stereos and portable units will also speed the 
expansion. CDs themselves will sell 1m units in the US this year 
and 7m in 1984, Traiman predicts. 

Proof of both price and sales prediction is coming swiftly: one 
catalogue direct marketer is advertising a CD player for $489, 
while Sony is already offering five free CDs with the purchase of 
a player, an offer that runs through January. New owners 
choose from 33 discs taken from the WEA, CBS and Telarc 
catalogues. Sony, not the record labels, is picking up the cost of 
the free discs. 

VIDEO CONCERT Hall, the first cablecast music video network, 
has been relaunched after a two-year hiatus. The Atlanta-based 
service, transmitted by satellite, had been established in 1979 
and interrupted in 1981. VCH now claims to be in 4m cable 
homes. Programme content is described as "video music that 
we consider to be 'popular' in format". Excluding violent or 
'objectionable' material. 

BIG NEW record on the urban street: Din Daa Daa by George 
Kranz, the German-recorded doo wop/scat, which was signed by 
New York-based independent Personal Records for the US after 
creating a huge underground buzz as a vogue import. Except for 
Peter Schilling's Top 40 hit Major Tom which was quickly 
rerecorded by him in English, most other German releases 
broken through the clubs here have either been covered in 
English (Falco's Der Kommissar was redone by After The Fire), or 
met radio resistance because of German-language lyrics (as in 
the case of Nena's 99 Luftballons and Trio's Da Da Da). Whether 
Personal can do the seemingly impossible and break the record 
on the major label-dominated pop chart remains to be seen. 

EMERGENCY RECORDS, the originating label of Shannon's big 
dance club hit Let The Music Play, dismissed any hope of taking 
that record to the pop chart itself and licensed the single and 
upcoming album to Mirage, an Atlantic-distributed label. 
Emergency continues to sell the 12-inch version through its own 
network of independent distributors. 

HOW MUCH impact has the return of dance music had on the 
pop charts — or more specifically, labels' handling of pop hits? 
One club DJ alone. John Benitez (popularly known as 
"Jellybean") remixed 12-inch versions of 12 entries on Biiiboard's 
November 19 hot 100, in addition to having produced one. 
Madonna's Holiday, the first instance ever of a DJ-produced 
record hitting the pop charts here. Three other records were also 
remixed by present or former DJs Rusty Garner, John Luongo 
and Nelson Cruz for club use and commercial sale. The activity 
indicates a high-point in a two-year comeback period following 
disco's crash. 

SHORTS: Vestron Video, the distributor of the upcoming 
videocassette The Making Of The Thriller Video starring Michael 
Jackson, denies published reports that Jackson owns any 
equity in that company. 
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UK talents to 

get special 

treatment at 

country show 
BRITISH COUNTRY music talent 
will have a separate showcase at 
next year's Mervyn Conn-promoted 
three-day Silk Cut Festival at 
Wembley. While major names from 
the US will appear at Wembley 
Arena, their UK counterparts will 
appear at the nearby Conference 
Centre. 

"The Best of British show will 
allow us to present UK bands which 
are taking country music to a bigger 
audience all the time," said Conn. 
"We have always tried to encourage 
UK talent at the festival through the 
talent competition, a format which 
the more professional British acts 
have now outgrown." 

The event, on April 21-23, will be 
sponsored by Silk Cut for the third 
time, and BBC TV and radio will 
record the shows. Artists include 
Glen Campbell, Emmylou Harris, the 
Osmond Brothers and Slim 
Whitman. The festival will also tour 
Europe, with dates in Northern 
Ireland, Holland, Austria, Germany 
and Switzerland. 

Street sounds plugs 

14-album dance set 

A BOX set of 14 albums (or 
nine cassettes), entitled The 
Dance Decade 1973-1983 and 
billed as the "definitive disco 
collection", is to be released 
on Street Sounds (distribution 
PRT) on Decembers. 

This ambitious project features 
180 tracks giving more than 13 hours 
of dance music. 

"None of the tracks are fillers," 
said a Street Sounds spokesman, 
"every one is a classic. In compiling 

the set, we asked record dealers and 
members of the public to name their 
top 10 all-time favourite disco dance 
tracks. The response was 
tremendous. We have pegged the 
dealer price at £18.23 which has to 
make the set amazing value for 
money." 

Street Sounds has lined up a 
substantial marketing and 
promotion campaign to back the 
release. Included are: national 
Channel Four TV ads during 
December in the LWT, Granada, 
Central and TVS regions; a 

Marketing boost for WEA 45s 
WEA IS backing new singles by 
Robert Plant, The Pretenders, 
Howard Jones and Prince with 
strong marketing campaigns, 
including fly posting, extensive 
press advertising and various 

Video version of EMI/Virgin TV album 
A VIDEO version of the joint EMI/Virgin TV compilation hits album [MW 
November 12), titled Now That's What I Call Music Video, is to be released 
simultaneously with the album following a collaboration between Virgin and 
Picture Music. 

The video will be captioned on the TV advertising for the album and will be 
backed with additional display material for video stores. Dealer price is £13.04 
(ex VAT) and is available in VHS and Beta via EMI. 

The tracks are substantially the same as the album but the video has 
additional tracks by Freeez, The Assembly and Thompson Twins. 

in-store displays. 
The Pretenders single, 2000 Miles, 

on Real, will be boosted by 2,000 
Christmas cards which follow the 
artwork on the single bag. 

Howard Jones' follow-up to New 
Song, entitled What Is Love, will get 
extra promo via postcards to trade, 
media and through the fan club, and 
following the re-launch of the 
original 2-LP version of 1999 the 
single Little Red Corvette will be 
available in a limited edition with a 
calendar bag. 

Both single and album by Yes are 
being vigorously marketed via rock 
press ads (including co-operative 
ads with retailers), heavy postering 
and displays. 

nationwide commercial radio ad 
campaign covering over 30 stations; 
music press ads and point of sale 
material comprising window 
banners, posters and browser cards. 

Among the many artists who 
appear on the albums are: Earth 
Wind & Fire, Village People, Eddy 
Grant, Aretha Franklin, Detroit 
Spinners, Gibson Brothers, 
Grandmaster Flash and Freeez. 

BMX fever 
BMX BIKE racing, the fast 
growing youth sport, makes It 
onto record this week with 
the release on Gipsy Records 
of BMX Boys by Danny & The 
Mongoose Team (GIPSY 15). 
The single will be promoted 
on radio and TV and at BMX 
events over the next few 
weeks. Marketing plans 
include posters for record 
shops and outlets selling BMX 
bikes and accessories. 
Distribution is through CBS. 

EAST 

ORANGE 

Shand: golden year 
VETERAN SCOTTISH bandleader 
Jimmy Shand celebrates 50 years as 
a recording artist this week with the 
release of a new album. Fifty Years 
On With Jimmy Shand. The Turriff- 
based Ross Records label is backing 
the LP with TV advertising through- 
out Scotland on STV and Grampian. 
"Judging by advance orders we 
expect this to be one of the largest 
selling Scottish records of all time," 
says Ross. Shand made his first 
record at Abbey Road Studios in 
November, 1933. 

Real Life rush 
MCA RECORDS is rush-releasing 
the debut single from Australian 
band Real Life. Send Me An Angel, 
out this Friday (25), is being 
supported by MCA's first window 
display campaign for a single. The 
band have also been flown to the UK 
for a week of TV, radio and press 
interviews. 

The single, available in 7 and 12- 
inch (both picture bagged), is in the 
US charts. Real Life signed to 
Australia's Wheatley Records this 
year, and have just finished their first 
LP for release early next year. 
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New help for 

indies mooted 
By TERRI ANDERSON 

A HIGHLY ambitious plan for a National Free Trade Centre has been 
floated by the Association of Independent Retailers within six months 
of its formation. 

Its purpose, says AIR, is "to help independent retailers to compete more 
effectively against the large multiple and chain stores, and to provide them 
with the services and support which are becoming increasingly necessary, if 
they are not to be forced out of business at an increasing rate". 

The premises — comprising about 15,000 sq ft of floor space on a two-and-a- 
half acre site at Worcester — will incorporate a permanent exhibition area 
including sales offices and display units, and a club for retailers and company 
representatives, as well as the head office of AIR. The NFTC will, however, be 
run quite separately from the association, as another non profit making 
division of the holding company, Indrel Ltd, under which AIR was founded on 
June 1 this year. 

AIR chief executive Bill Banning told MWthat he hoped planning permission 
for the NFTC would come through in the middle of this month; the buildings 
already exist, and only change of use permission is required. AIR has already 
been contacted by various manufacturers and retailers interested in the 
proposed trade centre, he added, and he intends to follow up a reply from the 
MTA with the hope of involving the music retailers' body in the activities of the 
centre. 

The purpose of the NFTC will be to "ensure that all independent retailers, 
however large or small, and wherever they are situated, are able to obtain the 
best possible terms and conditions from manufacturers, distributors and 
wholesalers. . ." 

t 
M. 

JUST BECAUSE the group Wham! 
saw "fresh fields and pastures new 
and longed to get in them" after 
becoming successful it did not 
amount to a breakdown of 
confidence between the group and 
their record label, said Mr Justice 
Harman in the High Court- 

The judge granted the label, 
Innervision Records, a temporary 
injunction preventing the group 
from signing with any other 
company. Wham! claim that 
their March 1982 contract with 
Innervision is invalid, alleging that 
they were urged to sign because of 
misrepresentation. 

That allegation is strongly denied 
by Innervision's managing director 
Mark Dean, and until it is 
investigated by the courts, the judge 
said that he was anxious to maintain 
the status quo. But the injunction 

would not stop the band from 
making music, the judge added. 
And the damage to the record 
company, should the group's 
allegation prove untrue would be 
"unascertainable and 
unquantifiable". 

Mr Justice Harman said both 
Wham! and Innervision had done 
"extraordinarily well". The group, 
comprising singer George Michael 
and guitarist Andrew Ridgeley, were 
now a "very valuable property" and 
Innervision "had done well to find a 
winner on their first attempt at 
launching a group". 

He said that the group's departure 
from the label could cause serious 
repercussions to Innervision. 
Lawyers for the group said they 
would consider an appeal against 
the injunction. 

Fly the 

mag 

SEATS ARE selling out fast for 
Music Week's exclusive 
champagne charter flight 
by British Airtours Boeing 
737 to Nice for Midem '84. 

Take off is 11.30, Sunday, 
January 22, from Gatwick 
arriving Nice at 14.20. 
Return flight is at 18.30 
from Nice, arriving 
Gatwick 19.25. 

The price? Just £135 return to 
include special check-in 
arrangements at Gatwick 
and Nice, meals on board 
with unlimited champagne 
outward and free bar on 
the return leg. 

Book now! Details from 
Angela Fieldhouse on 01- 
836 1522. 

A & R MEN have been chasing Cambridge rock band Katrina & The Waves 
following Radio One play of a demo album on the Richard Skinner show. The 
band have now signed to an IDS label, Silvertown, which rush-releases a 
single, Que Te Quiero. Pictured after the signing are (back / to r) Vince De la 
Cruz, Katrina, Kimberley Rew, Geoff Hannington (IDS); (front row / to r) Alex 
Cooper, Carmina Cooper (manager) and John Howes (IDS). 

No fresh fields for Wham! 

Tape firms 

slam royalty 

IFPI PROPOSALS that there would 
be a blank tape "royalty" of roughly 
the equivalent of 50 per cent of the 
retail price (MW November 19) to 
compensate for home-taping has 
been roundly rejected by the Tape 
Manufacturers Guild which 
represents seven blank tape 
distributors in the UK. 

"This would be a punishment tax 
on the consumer for unlawful use of 
a lawful product," said a 
spokesman. "By the time you take 
into account mark-ups and VAT, the 
proposed levy would be significantly 
more than the amount suggested. It 
looks as if it would double the price 
of a C-90." 

The TMG spokesman repeated 
previously expounded views that a 
tape levy would be "rough justice" 
on what he described as a "growing 
number of users" who do not record 
copyright music with blank tape. He 
claimed that there are now as many, 
if not more, users of blank tape for 
non-music reasons as for home- 
taping of recorded music. 

The TMG represents Agfa, BASF, 
Maxell, Memorex, TDK, 3M 
(Scotch), and Sony. 

Three galas 

for Midem 
THE 1984 Midem will feature 
three separate concert galas 
— one for "major American 
and European stars", one for 
new artists discovered in 1983. 
and one based on the popular 
German rock programme 
Rockplast, co-produced by 
Cologne's WDR network and 
Midem. Classical Midem will 
present four concerts daily. 

TURN OVER 

TO MAKE A LOT 

OF BUCKS. 

FOR FEAR of being turned away at the door for not being 
"stylishly dressed" (as the invitation demanded), and wishing 
to preserve memories of the original Talk of the Town in all its 
tacky glory Dooley despatched younger MW staffers to the 
opening of Peter Stringfellow's Hippodrome disco . . . they 
report that the estimated £3m cost of renovations appears to 
have been well spent, although it was a pity that GLC safety 
regulations prevented proper use of spectacular lighting and 
sound equipment . . . some 2,000 guests (in varying degrees 
of stylish dress) packed in, including three Evitas (Elaine 
Paige Marti Webb and Stephanie Lawrence), Mari 
Wilson, Limahl, Robert Plant, Bill Wyman, Jimmy 
Osmond, Phil Lynott, Bruce Forsyth, George Best and 
Bonnie Langford . . . with food and drink available for more 
than seven hours, they managed to boost the cost of the 
party to around £50,000 ... the opening also saw the launch 
- on video — of Stringfellow's rock discovery, Paul Inder, 
son of Motorhead's Lemmy, who is the first signing to the 
Hippodrome label... At a rather more sedate party last week 
at the American Embassy, RCA honoured composer Richard 
Adler (The Pyjama Game, Damn Yankees) and launched his 
new album, The Wilderness Suite recorded with the Utah 
Symphony Orchestra ... PR man Tony Brainsby 
diversifying into managment and is looking after the career 
interests of Jimmy Osmond, now based in London. 
THE RUMOURS about a possible buyer for Chappell 
continue (will things go better with Coke?), but last week's 
New York Post story that Paul McCartney's MPL company 
was bidding $150m was firmly rejected by a spokesman: 
"MPL has not put in an offer for Chappell and does not intend 
to" . . . meanwhile, Chappell recently hosted a one-day inter- 
company conference in London, attended by president of 
Chappell-lntersong US, Irwin Robinson, and Chappell UK 
MD Jonathan Simon, to discuss the promotion of UK 
repertoire in the US . . . Well-deserved Magazine Of The Year 
award for the The Face in 1983 Magazine Publishing Awards 
, . . Former K-tel marketing manager David Smith now an 
account director at Robert Vince advertising and planning to 
take on record company clients . . . Whaml's George 
Michael and Andrew Ridgeley, currently locked in legal 
battles with their record company, have disowned the Club 
Fantastic Megamix single, just released by Innervision: "We 
don't approve of it and don't feel that we can recommend that 
anyone should buy it" . . . Polydor US vice president 
Michael Hoppe (formerly with Polydor International in 
Germany) delighted to have broken into the Hollywood film 
music writers "club" to be commissioned to write the score 
for Misunderstood, starring Gene Hackman and Henry 
Thomas (the ET boy) . . . Tim Hollier quitting as Peach 
River Records chairman due to "differences" with fellow 
directors on the label's direction. 
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Album (PL 70022)/Chro 

RCA present Bucks Fizz 
Greatest Hits-the album that'll mean 

huge sales for you this Christmas 

because it really lives up to its name. 

And here are ten good reasons 

why people will be queuing atyour door 

1. The album contains all ten of 

their hits. 

2. It includes their three number 

one singles-'Making Your Mind Up," 

"My Camera Never Lies" and "The 

Land Of Make Believe." 
3. Their brand new hit single 

TEN REASOI 

BUCKS WIL 
Rules Of The Game" is also included. 

4. It features a previously 

unreleased track,"Oh Suzanne!' 
5. They have sold more than 

four million singles in the UK alone. 

_ .. ®*/^
ere backing the release with 

L xYsuPPort'starting with the STV and Yorkshire TV areas and moving 

J 
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ne Cassette (PK 70022) 

VS WHY THE 

L WHIZZ IN. 

to London to coincide with their 

concerts at the Apollo, Victoria. 

7. There are two great 

consumer competitions in which 

Younger fans can win a day in Paris 
with Bucks Fizz, and older fans can 

win a Mini Sprite. 

8. Extensive in-store support 

including this pull-out poster 

9. Bucks Fizz will be making 
frequent television appearances 

during the Christmas period. 

10. The album is the perfect 

Christmas gift for all the family 

So sit back and watch the bucks 

whizz in. 

Side 1: My Camera Never Lies, London Town, Piece Of The Action, Now 
Those Days Are Gone, Making Your Mind Up, When We Were Young'. 
Side 2: Land Of Make Believe, One Of Those Nights, Oh Suzanne, If You 
Can't Stand The Heat, Run For Your Life, Rules Of The Game. 

0 

Order from your RCA representative or from RCA Ltd,. 
Lyng Lane,West Bromwlch, West Midlands B70 7ST 
Telephone 021 525-3000. 
Album (PL 70022)/Chrome Cassette (PK 70022) ItCil 



STREET SOUNDS PRESENTS 

THE DANCE DECADE 

1973-1983 

"The Definitive Disco Collection. 10 years of 

classic, nostalgic Dance Tracks. 

An absolute winner that should not be missed! 

The Dance Decade is a boxed 

set of 14 albums or 9 cassettes 
featuring approx. 13 hours of 

the greatest, all-time classic 
disco and dance tracks — 
everyone guaranteed to bring 

back memories and stir a soul. 

- lIHirso- iOtliOH 

r T Ci,y, - 
—-m-iVa--: 

All original full length 
versions. Never before has 

such a comprehensive, 
definitive collection been 
produced. 

TRACK LISTING 
(NOT IN ALPHABETICAL OR CHRONOLOGICAL ORDER) 

ARTIST. 
EARIH, WIND Sf IRE KC S THE SUNSHINE BAND REAL THING SISTER SLEDGE IMAGINATION QUINCY JONES LINX O'JATS MIUML TOM BROWNE BROTHERS JOHNSON THIRD WORLD REAL THING YARBOROJGH & PEOPLE VILLAGE PiOPlt MFSP CHANGE RODNEY FRANKLIN DAN HARTMAN SILVER CONVEN TION ANDREA 'RUE CONNECTION SILLY PAUL MOMENTSS WHATNAUTS TINA CHARLES VIKKI DEE BULY OCEAN STAP.CUARD CHIC '/lOL A WILLS 
INDEEP JIMMY (AMES SPIROGYRA CHAKA KHAN £ RUFUS 

"G^t It U?' -You ToMcA'o£><friRr.j;- "He'v Ir.f G'CJfii Djn<rr' •Bodr IJI.' 

"Etcl The For;e- ■Doo'l Sicp The I 
OIK TSO. "CtoA ■TncGroo.c- 

-ln-,iin: Rtp'J,- "Get Down And Bo-ogi?" -Mo'P. Morr.Mo'e' -Bf-ng The Fan-il^ BicV "G.'K" •I Love To Lo.e" "Thd Beit 'i Mmc" -R« Lighi SpeK Dinger" "Wh<h Wi) li Up" LcFreiL" "Gonni Gei A'oPg ■V tlo.l 
'Lilt Nrghi A D. Si.rd M; Li'e 

ARTIST; PLAYERS ASSOCIATION GARYS GANG DETROIT SPINNERS PATRICK JUVET ISIEY BROTHERS 
HI-TENSION- GAP BAND MARVIN GAYE Al HUDSON STAR SOUND GIBSON BROTHERS HEATWAVE MfFAODENS WHITEHE- CARl DOUGLAS FRANTIQUE THE EMOTIONS A-TON EDV/AROS 
FREEEZ CLEVELAND EATON THREE DEGREES SHARON REDD TRAMMPS THE EVASIONS CHARLES EAR LAND T-CONNECIlON GIBSON BROTHERS GAP BAND AL HUDSON GALAXY HERBIE HANCOCP. MELBA MOORE 

TITLE: 
"fu'f The Mui< Up" "Keep On DiiKtng" -Wo'» ng My Vi'if Bit- To You" 
"It's A Oko N>ghi (Roc ■ Don't Stop)" 
"Outsundinj' -Sr.olrHrj.ng' "Yo-uCm Doll" Stirs On 4S".8rATl ES MEDLEYi "Que Sen Mi Vrfi" -Boog.e N.gMi- 'Ain't NoSloppm'Us Now "Kong Euf.glumg- •SifU YourFuP.yStjr 

"Bimi Boogie Woogie' "Ycir O' Detison" "Ben The Streel" "Hoid BirL The Night" -TheW.ii Rip" "Lct The Mji, P^," "Do Whit You Want To Do" •CubJ" "Oops UpsvJe Your Held" "Horr Do Tou Do" Dint in' Tight" "1 Though, it Wn Yol" "PkK Me Up 111 Dincc" 

ARTIST; 
FUNKMASIERS HI-GLOSS GRANDMASTER El ASH jOHN HANDY MELBA MOORE EARTH. WIND a FIRE LABELLE POSITIVE FORCE toung a co BEGGAR a CO LIPPSINC SUGARmii.L gang CHIC BIDOU OUlNCY (ONES SHIRLEY 4 CO iSLEY BROTHERS STACEY lattisan O JAYS KELLY MARIE ROSE ROiCE TRAMMPS BAND AKA HI-TENSION EDDY GRAM SlLLYGRlFf'N HERBIE HANCOCf. IOC TEX 
Sharon redd BOBBY IHURSTON WlLDCHERRi TSRONt BRUNSON 

"Booge Wander'jnd' ' I idy Mifrulide" "We'veGoi The fun.' I Li-e Whit You 'O Doing To Me "Somebody Help Mp Out" Fun., Teen" "Rippe's Del ghi" "Good Times' O'l?" loCorr. Shim, e Sfvjmi - f Ml Lady" "Jump To The Bell" "I Love Mus.<- 

"Gn- 
-LivngOn The front L-ne" "HoVj Me Tighter in The Ram "Roti'l" "Ain't Gonna Bump No Mere i W.tn No Big f it Womin)" "Can You Hindle It" "Ch.eei Out T he Groo.e" 

ARTIST: FLOATLRS TONY ETOR'A ARETHA FRANKLIN IMAGINATION LIGHT OF THE WORLD NEW YORK SKYT 0-TRAIN DIANA ROSS SUVlt WONDER CENTRAL LINE (ERMAINE JACKSON EVELYN KING OTTO WAN TAVARES AVERAGE WHiTE BAND BACCARA MANU D'BANGO FAT I AJTRYS ELAND INSTANT FUNK RICK JAMES EVELYN KINO TWO MAN SOUND BRASS CONST RUCTION DIANA ROSS LONNIE liSION SMITH TONY RALlO GARY BYRD WILLIE HUTCH MARVIN GAYE THEl MA HOUSTON MAZE MARY JANE GlRlS ODDYSSEY 

•LetsCe'ietirne" "You're The Ore Fo' Me" ■tmCcm.ngOut- 'Hippy Birthday -WiKun'On Su-nshint" "Let's Get Serous' -Lovf Come D-inn" -DlSCO" "Hei.en Must Be M-.v-g An; ■P<i Up The Pietes" "YesS'lCinBoogr -BgBW "LchJungFor Love" "I Got M, M.r/l Mide Up" "You 4 r "SKime" 
"Ups-de Donn' 
" HoWingOn" -IheC'O-n" "InaCuC "Whit's Going O- Don't lei.e Me I nn Wa," -Jo, jniJ Pjm" "ALI Nig-H long" H Up. VI 

ARTIST; VAN Mi COY TAVARES SYIVESTER IKE AND TINA TURNER OlANA ROSS FRANKIE VAll.a THE FOUR SEASONS SWEET THUNDER MUS'OUE ODDYSSEY SUCK TEENA MARIE COMMODORES GO EDDYGRANT UMMiE & THE FAMILY COOKING MYSTIC MERLIN HUES CORPORATION MARVIN GAYE LOWRUl oi TOWAN THE MIRACLES BLA.CKBYRDS DONALD BYRD MARVIN GAYE OOOY'SSEY S'OE EFFECT TASTE OF MONEY COMMODORES RICK JAMES LIMHiE a THE FAMILY COOKING 

TITLE; "The Hustle" -O.vt Ta.e A-arTref •You Mi'.e Me fee- M g, "Nutbosh C.ty Lm •.»" 'love Hingomr" "The Night" 
■Eet'yicdy Smgm lcv* -m The Bush' ■Bati To My Rills" "Spite Bite" "Beh.nd The Groose" "ore v HouYe' OlioN.gha ' I DonY W'initt Dincc" "Yoa Cm Da Mag. 

"Dom,noes' "Got toG .e't Up" ■Nlli.vNeei Yor.rr' 'Keep Thu Si—t C-J Fee-ng" "Boog.e Ooge Oag-e' -Mithi-eGu"' 

d are mosi of THE DANCE DECADE'S classic Disco tracks. But chore are even more chart copping tides co follow. THE DANCE DECADE is truly UNBEATABLE 

ADVERTISING TOE DMICE DECADE 

The advertising campaign for "The Dance 
Decade" is unbelievable... 

RADIO 
• 40 second commercials. 
• Nationwide blitz of all main National 

Disco/Dance shows, across approx 30 
stations (including 5 Capital shows). 

• Big Pre-Christmas push. Campaign to run 
from December 2nd to December 18th. 

PRESS 
• Heavy weight campaign through general 

and specialist press, including -Smash Hits, 
9 to 5, Record Mirror, 17, Blues & Soul, 
Black Echoes. 

• Christmas campaign from December 
1st-December 16th. 

TV 

Strong pre-Christmas support on Channel 
4 thru' LWT, Central, Granada, TVS. 

INTENSIVE 3 WEEK CAMPAIGN, 
RADIO STATIONS INCLUDE: 
Aire, Beacon, BRMB, Capital (5 shows), 
CBC, Chiltern, City, Clyde, Essex, Forth, 
Gwent, Hallam, Hereward, Marcher, 
Mercia, North Sound, Metro, Pennine, 
Piccadilly, Plymouth, Red Rose, Severn, 
Signal, Southern, Suffolk, Tees, Trent, 
Victory, West, West Sound, Wiltshire, 2CR, 
210,(33 Stations). 

POINT OF SALE HELPS 
YOU SELL 
The fabulous range of POS material will help 
you sell. 
• Full colour In-store posters 

(30x20 inches). 
• Full colour window banners 

(10x24 inches). 
• Browser cards (15 x 12 inches). 
WHAT TO ORDER: 
Album Catalogue number; DEC 7383 
Cassette Catalogue Number; 
ZCDEC 7383 
Dealer price; £18.23 (in other 
words-£1.30 per album). 

SEE THE MAN FROM PRTOR CALL 01-640 3344 AND ORDER NOW! 
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* Kid Creole & The Coconuts 

Filmed live at the Hammersmith Odeon 

September '83 including all their hits 

plus the current hit single 'Life Boat Party'. 

* Meatloaf recorded live at Wembley 

including all their classics from "Bat out of Hell". 

The album that has sold 8,000,000 copies to date 

and is still in the charts after 21/2 years! 

* Glen Campbell sings 16 of your all time 

favourite tracks including 'Rhinestone Cowboy', 

'Galveston' & 'Wicnita Lineman', live! 

Videoform Music present 3 major acts on video for £13.90 each, excl. 

VAT Backed by a massive consumer advertising campaign it's the 

ideal time for you to maximise your sales market by selling at £19.95 or 

less 

MAKE THIS A CHRISTMAS TO REMEMBER 

ORDER NOW! 
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Scheduled for release: 14fhp 

Kid Creole 
and the Coconuts VFM 

Meatioaf VFM 
Glen Campbell VFM 

prox. 60 Mins RT 
% 
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SEND NOW for further information about our current releases and 
also for your FREE POSTERS, or 

YES, I would like to order the following;    v™001 

NAME 

COMPANY . 

ADDRESS. 
Total cost ex VATE 

VAT @15% 
Total amount of cheque E 

VFM 002 

VFM 005 

VliDEOFORm 
A HERON CORPORATION COMPANY music 

® 

VI DEO FORM unit 4, Brunswick industrial Park, New Southgate, London Nil 
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Decline of the 12-inch 

By BARRY LAZELL 
IT IS a fact — accepted now both by 
most specialist record shops to 
whom they were traditionally a 
customer draw, and by record 
companies who used to anticipate 
hits by keeping a close eye on them 
— that 12-inch imported singles are 
not selling like they used to. 

In fact, outside the centre of 
London, except to very upfront (and 
well-heeled) professional DJs, they 
are hardly selling at all. One only 
needs look at the specialist chart for 
confirmation — there is only one 
new import, So Different by Kinky 
Foxx, in the top 50 this week, and 
that, in fact, is the only import there 
/sin the 50. 

The reason for this has nothing to 
do with the quality (or lack) of the 
dance music crossing the Atlantic 
on 12-inch, for the interest in new 
US sounds — particularly East Coast 
electro-style offerings — remains 
unabated. 

It is the sheer prohibitive cost of 
the goods which has knocked the 

Dansan Records 

Through Distributors for 
CATALOGUE Contact; 

DAVID MARCUS - 
TOMMY SANDERSON 

14 Soho Street 
London. W1V 6HB. 
01-437 2245 & 8716 

Disco 

commentary 

stuffing out of the 12-inch import 
market; if punters are being asked to 
pay almost £4 for what is essentially 
one single, they have to make a 
long, hard decision as to just how 
much they really want that single, 
rather than going for a few UK 
pressings or spending more to buy 
an album. 

They may get still better value and 
the upfront sounds by then adding 
to the cost of a UK album and 
buying a new imported LP — for 
although these are now pricey too, 
in terms of musical value per hard- 
spent penny they may well seem 
more attractive. 

As if by way of confirmation, the 
disco album chart tells quite a 
contrasting story from the singles 
list, with imported albums by David 
Sanborn, Billy Griffin, Teddy 
Pendergrass, Lew Kirton and 
Jennifer Holliday having sold 
particularly well over the last few 
weeks. 

It does not seem, in the light of 
both the UK and international 
financial climate, that prices of 
imported records are ever going to 
come tumbling down. This means 
that the US 12-inch disco hits which 
used to leap into our charts in such 
trend-setting profusion, are almost 
certainly — with occasional 
honourable exceptions like the 
recent Arnie's Love and Cuba 
Gooding singles (which are now 
massive domestic sellers) — a thing 

of the past. A notable era has 
ended. 

Tina Turner's Let's Stay Together 
has got off to a very slow start in 
many specialist shops (was there a 
shortage of 12-inchers initially?) 
compared to its sales in the pop 
market. It therefore narrowly missed 
the disco Top 50 during the same 
sales period which saw it smash into 
the Gallup listing at 36. With airplay 
obviously having come its way much 
more quickly than club action, it will 
probably be one of those oddities 
which does its chart crossing-over 
the wrong way around. 

An unexpected face among the 
big disco sellers during the summer 
was Kenny Lynch, who returned 
strongly with Half The Day's Gone. 
By way of proving that it was not a 
one-off, he returns this week with a 
strong follow-up in Shotgun (Satril 
12SAT 511), which comes in an 
intriguing-sounding "Mafia funk 
Chin Mental mix" on the 12-inch B- 
side. One to watch. 

Also on the boil again after a 
hiatus since its import showing, is 
the Packman's I'm A Packman. One 
of.the freakiest-sounding of recent 
electro-hits, the anonymously- 
vocodered Packman has now given 
rise to a dance, named after him and 
done to the record. 

TOP 50 SINGLES 
AND TOP25 ALBUMS 

CHARTS 
-ON PAGE39 

(TheEuropean Chart) 

<£■ -f / J- ^ CP Countries 

1 1 9 C^ireAC?uHbAMELE0N' A/B/D/E/I/N/SW/UK/WG 
1 LIKE CHOPIN. Gazebo A/B/F/IIN/SP/SW/WG 9 2 15 c. 

3 4 21 FLASHDANCE, Irene Cara F/I/SP/SW/WG 
4 5 4 ALL NIGHT LONG (ALL NIGHT), 

Lionel Richie B/E/N/UK/WG 
5 10 4 

Pad McCartney/Michael Jackson B/D/F/I)N/UK/SW 
6 3 15 DOLCE VITA, Ryan Paris A/D/F/SP/WG 
7 7 12 SUNSHINE REGGAE, Laid Back A/B/N/WG 
8 6 11 THE SAFETY DANCE, Men Without Hats D/E/UK 
9 11 4 (HEY YOUJTHE ROCKSTEADY CREW. 

The Rocksteady Crew B/E/N/UK 
10 12 3 MAMA, Genesis F/SW/WG 
11 9 21 MOONLIGHT SHADOW, MikeOldfield D/F/I/SP 
12 14 3 UPTOWN GIRL, Billy Joel B/E/N/UK 
13 19 2 COME BACK AND STAY, Paul Young B/N/SW/WG 
14 20 3 SHADOW ON THE WALL, 

Mike Oldfield A/SW/WG 
15 16 8 I'M STILL STANDING, Elton John D/F/SW 
16 13 6 MANIAC, Michael Sembello SP/SW/WG 
17 18 3 ROCKIT, Herbie Hancock A/SW/WG 
18 15 11 RED RED WINE. UB40 A/B/SW/WG 
19 NEW CRY JUST A LITTLE BIT, Shakin' Stevens E/UK 
20 24 4 TRUE. Spandau Ballet F/SP 
21 26 3 HERZ ISTTRUMPF, Trio A/SW/WG 
22 NEW PUSS'N BOOTS, Adam Ant E/UK 
23 17 3 UNION OF THE SNAKE, Duran Duran E/UK 
24 27 2 COMMENT CA VA, The Shorts D/F 
25 NEW BIG APPLE, Kajagoogoo N/SW 
26 NEW PLEASE DONT MAKE ME CRY, UB40 l/UK 
27 29 2 COEUR DU ROCKER, Julien Clerc F 
28 23 17 1.0 U., Freeez F/SP 
29 RE WHAT AM 1 GONNA DO, Rod Stewart A/D/SW. 
30 NEW VOKE STOP MET KOKEN, Leidse Sleutelgaten BIN 

F — France: I — Italy: N - — • 
SW - Switzerland; UK - United Kingdom: WG - West Germany. 

Compiled from J1 national charts by Tros-Radio, Hiivcrsum. 
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Album available NOW 

Tyhe QMusic frm (Phrnml^f-'s 

PAPX 101 

ORDER NOW from PRI Sales Desk 

01 640 3344 
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THE FUTURE OF SOUND 

) 

AL O' - J 
STEWART - 
TMB or THt 

LOURSD- 

: ^ -C—-r- gfc . v - -"s 
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LOU REED 
RCD 13806 

PLATINUM ALBUM 

EURYTHMICS 
RCD Z5447 

THEIR PLATINUM ALBUM 
INCLUDES THE HIT SINGLES 

'LOVE IS A STRANGER' AND 
'SWEET DREAMS (ARE MADE OF THIS)' 

JAMES GALWAY/NOCTURNE 
RCD 25463 

THE LATEST RECORDING 
FROM THIS GREAT FLAUTIST 

DIGITAL RECORDING 

AL STEWART 
RCD 11749 

GOLD ALBUM 

CLAUDK) ABBADO IDNOON SlMraQNT CKUESTXA 
VERDI S»5Ja£S£il- ^ ,-. v LA FOBX* DEI OCSHNQ ABOLDO ^ O-.W lusAmmitv-tsmaauAM 

5586 Ms 'I'ssokgskv 
PICTURES ATAN 

EX! IIBITK).\ 
K-\/i :Hrro 

CLAUDIO ABBADO 
RCD 31378 

^ .r ^1 
JAMES GALWAY/SONGS FOR ANNIE 

RCD 25163 
PLATINUM ALBUM 

MUSSORGSKY/YAMASHiTA 
RCD 14203 

digital recording 

LES UNS ET LES AUTRES 
PD 70033 

ORIGINAL SOUNDTRACK RECORDING 

TOMITA 
RD 84587 

RELEASE DATE: NOVEMBER 21 1983 

LUCIO DALLA 
PD 70070 

PLEASE NOTE-. ANY DEALER WITH AN RCA RECORDS ACCOUNT IS ABLE TO ORDER THIS PRODUCT 
ORDER FROM: RCA LIMITED. LYNG LANE, WEST BROMWiCH, WEST MIDLANDS B70 7ST. TELEPHONE: 021-525 3000 
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