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CD GRAPHICS: one of the new disc developments which allows lyrics to be 
shown on a TV screen simultaneously with the song being played on a CD 
machine. 

Fireete t®p© 

distributor 

netted 
THE BPI has scored a further 
success in its fight against piracy 
with a £67,000 judgment plus £5,000 
costs against a distributor of 
counterfeit cassettes. 

Gary Sorrell, of Great Dunmow, 
Essex, was brought to court by the 
BPI who acted in co-operation with 
the police in investigating his 
activities as a distributor for various 
counterfeit rings. Sorrell admitted 
selling 20,000 cassettes. 

"Investigations continue against a 
number of counterfeiting rings who 
continue to produce full-blown 
counterfeit cassettes for sale in 
market and street locations," says 
BPI legal adviser Patrick Isherwood. 

BPI PR role 

for imdteri®!!! 
MUSIC WEEK features editor, Terri 
Anderson, is to join the BPI 
secretariat as press officer and will 
take up her new appointment on 
July 23. Anderson, a long-term MW 
staffer, is also responsible for retail- 
ing and studio editorial. 

BPI director general John Deacon 
said: "During the past year the BPI's 
activities have substantially 
increased, and Terri's depth of 
experience in journalism will, I'm 
sure, prove invaluable, both in 
communicating those activities to 
the media and our council's 
decisions to the BPI membership." 

WIA lb®®sts 
WEA A&R director Max Hole has 
restructured his department to be 
"broad-based and far-reaching" and 
has hired John Hollingsworth, 
formerly with Cherry Red, as A&R 
manager. Gerard Farnham joins as 
A&R assistant/scout, and Jeanne 
Mulhearne is promoted to A&R co- 
ordinator. 

M®w generation CD 

hardware unveiled 

NEW DEVELOPMENTS in compact 
disc technology were announced at 
a series of press conferences for the 
European media at PolyGram's CD 
plant at Hanover last week. 
Coincidentally, Nimbus Records 
successfully pressed the first British- 
made CD at its new Monmouth 
factory, while PolyGram is preparing 
to celebrate the 10 millionth CD disc 
pressed in 20 months. 

Philips' international product 
manager Peer Custers unveiled new 
generation CD hardware, which 
included: 
O A CD combination music centre 
with tuner/amp and cassette player; 
© A CD changer machine which 
allows random access to any track 
on any record in a 10-disc stack; 
o A CD rack system integrating a 
CD player with a full-function hi-fi 
system; 
O A CD professional machine for 
use in recording studios, broadcast 
studios and discos, complete with 
console, monitor and control 
system; 
O CD graphics — text or graphics 
such as lyrics, artist biography or 
photos, will be stored on the discs 

for display on a TV screen; 
© And the CD car player, although 
still not yet fully developed, is being 
predicted for late 1985 or early 1986. 
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NIMBUS RECORDS' head of 
research Dr Jonathan Halliday holds 
the first compact disc to be pressed 
in the UK. Mass production of CDs 
at Nimbus' Monmouth plant is 
expected to be under way by July 3. 

Philips admits that problems of 
miniaturisation, vibration, variable 
temperature and dust are still 
hampering the development of the 
in-car player and they are 
"completely re-engineering" the 
system to meet the demands of in- 
car conditions. But agreement on a 
single standard machine is expected 
"in the near future". 

The CD professional system was 
being demonstrated at the London 
Cetex exhibition this week, and 
Philips expects it to be in production 
by the end of the year. All the other 
variations are under the heading 
"coming innovations", along with 
the CD portable, or Walkman-style, 
machine, and the use of the CD in 
ROM (read only memory) 
applications for storage of 
information such as encyclopaedias. 

Philips UK product manager 
Simon Turner said that market 
research among hi-fi owners 
indicated that in January, 1984, 80 
per cent were aware of CD 
compared to 20 per cent a year ago, 
and 50 per cent said they would buy 
a machine compared with only 15 
per cent in January, 1983. 

SpsnrSiin ©plfs fer 

TV isoiMpldtssms 
INDEPENDENT DISTRIBUTOR Spartan is moving into 
the TV compilation market with an album of Irish artists, 
titled Emerald Classics, on its Stoic label. Artists include 
Foster & Allen, Brendan Shine, The Fureys and Davey 
Arthur, Ann Breen, Philomena Begley and Big Tom and 
The Mainliners. 

National TV advertising starts early June, says 
Spartan, backed by press advertising and window 
displays. Dealer price is £3.65 and the album ships this 
week with a pre-sale of over 100,000. 

starts a m®w 

publishing wentw® 
MCA RECORDS in the UK has set up a new in-house 
music publishing company, Unicity Music, under Lucian 
Grainge, who recently joined the company from RCA 
Music. 

Grainge has been given the title of director of music 
operations and will also be responsible for MCA's A&R 
activities. Charlie Eyre remains as head of A&R, reporting 
to Grainge, who in turn reports to senior international 
vide-president Don Ellis. 

Unicity Music will operate separately from MCA Music, 
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CDs and 

cassettes 

shine in 

quarterly 

inrwey 

THE COMPACT disc — just 
over one year old in the UK 
market — is making an 
impressive impact, says the 
British Phonographic Industry's 
first quarterly survey this year. 

CD deliveries to the trade are 
running at 30-40,000 a month, and a 
total of 750,000 CD sales is forecast 
for 1984. CD sales have taken over 
about five per cent of the classical 
album trade, and to that extent, says 
the survey, are replacing an existing 
established market. 

Cassettes are continuing their 
upward surge, and now account for 
well over 40 per cent of the album 
market. In the first three months of 
this year, 7.2m units were delivered 
compared with 6.2m for the same 
period last year, an increase of 16.5 
per cent. 

Their value only increased by 15 
per cent to £16.2m, and the average 
trade price of tapes fell slightly. The 
BPI opines that this contributes to 
the attractiveness of the product, so 
long as it is passed on to the 
consumer. 

LP disc deliveries were well 
maintained, and were three per cent 
up on last year's 9.4m at 10.2m 
units. Their value was up by just four 
per cent at £25.3m, and the BPI also 
believes that the average trade price 
rising by only one per cent was 
another important factor in 
attracting customers. 

Singles continued "to decline 
gently". Unit deliveries were five per 
cent down in the first quarter at just 
under 18m units, but their value rose 
by nine per cent at £17.5m. 

The BPI identifies two main 
contributory factors: the price of 
seven-inch singles has risen over the 
past year, and the percentage of the 
market taken by 12-inch singles now 
stands at about 28 per cent. 

"It is possible," says the BPI, 
"that retail price increases have met 
some consumer resistance". 

Record industry sales for January- 
March 1984 rose by 9.5 per cent over 
1983, and the value was £59.6m 
compared with £54.5m last year. 
The percentage increase is well 
ahead of the inflation rate which 
stood at5.2 percent. 

"The most encouraging aspect of 
this performance lies in the number 
of album units delivered to the 
trade," says the survey. 

"The total of LPs, cassettes and 
CDs sold was nearly 17.5m units — 
8.6 per cent up on last year — and 
value was up 10 per cent at £42.2m, 
leaving the prevailing level of 
turnover at £291 m per annum." 
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Album of lost papal 

castrato on Pavilion 

By NICOLAS SOAMES 
THE FIRST complete collection on 
UP of the only known recordings of 
the world's last papal castrato has 
been issued by independent English 
label Pavilion Records. 

It is an extraordinary historical 
record of singing which, during its 
heyday (from 1650 to 1750) resulted 
in Beatle-like hysteria in opera 
houses on the Continent, 
particularly Italy. After virtuoso 
performances of the leading castrati, 
fans would cry out "Eviva il coltello" 
— long live the knife. 

By the beginning of this century 
there were few castrati still singing, 
but in 1902 Fred and Will Gaisberg, 
the first recording managers of the 
London branch of the Gramophone 
Company (forerunners of EMI) 
managed to persuade conductor of 
the Sistine Chapel Choir, Alessandro 
Moreschi, to make some records. 

Two years later their US associate 
Sinkler Darby made further 
recordings at the Vatican, both of 
Moreschi singing solos and with a 

chorus. Altogether 17 recordings 
were made. 

Although he was past his prime as 
a singer, the unique quality of a 
castrati voice is unmistakable, even 
when compared to the natural 
counter-tenor or the falsettist (the 
natural base trained to sing falsetto). 
With the purity of a boy's voice but 
with the power of an adult, the 
sound is unique. 

There is some doubt whether 
Moreschi followed the path of the 
true castrati — having his testicles 
removed at the age of 10 and then 
being subjected to severe vocal 
training — or whether he was a 
congenital eunuch. The effect, 
however, was the same. 

His recordings were issued in the 
first two decades of this century, 
and since then have appeared only 
as isolated examples in expensive 
collections. The only recent LP 
example was in EMI's 1977 issue The 
An Of Singing, a 6-LP set which 
contained one Moreschi item. 

Pavilion Records, best known for 

its Pearl label, has managed to track 
down all the Moreschi recordings 
(largely by scouring US collections) 
and has issued it in its specialist 
series Opal. 

John Waite, MD of Pavilion 
Records, said: "We felt that with the 
interest being shown in the counter- 
tenor voice and the falsettist, there 
should be a proper collection of 
Moreschi's work, as he is the only 
castrato known to have been 
recorded." 

Titles in the Opal series, while not 
strictly limited editions, are pressed 
initially in very small numbers — 
even for classical records. Waite 
said that within a week of its release 
the initial 1,000 press order has 
already been exhausted. 

Among the works Moreschi sings 
on the disc — not yet available on 
cassette or CD — are the Ave Maria 
in the Bach/Gounod arrangement, 
and two versions of the Crucifixus 
from Rossini's Petite Messe 
Solenelle, which illustrate 
Moreschi's extremely emotive style. 
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Commentary 

'Sixties appear takes off 

NEW YORK: Be forewarned - the late^iHies^ejirlv 
here before you know it. First, th® records listed on the 
with its soundtrack (actually two P , . jnterest in the 
Billboardlop LPs and Tape chart). Then there s the'me^t m tne 
show Leader Of The Pack, featuring the songs ot ana a 
performance by Ellie Greenwich. The show moves fro 
Bottom Line, where it's had an extended showcase, to 
Broadway. An original cast recording is to ,oi'0J"- . aaenc|es 

Then there's the use of Sixties adve;hf'"g 

_ always a sure sign that a given style is in the mainstream 
anew. Consider that at the upcoming Consumer *lec<ron 
Show in Chicago, RCA/Columbia is sponsoring a Big Chill theme 
party, while Mindset, a computer software company, sent o"* a 
EP lin full foldout cover) as an invitation to a reception at wh 
Bobby Vee, The Diamonds, The Drifters and The Angels will 
P The EP, on flexidisc, features Vde'sThe Night Has A Thousand 
Eyes, The Diamonds' The Stroll and The Drifters' This Mag'Jj 
Moment. The company's theme: "Mindscape and rock n roll 
are hereto stay." ... 

A footnote to last week's trend report on breakdance rums, 
soundtracks, singles and clips: a dozen breakdance movies are 
expected this summer, at least half of which already have 
soundtrack deals. 

SPEAKING OF computers and music, a firm named CompuSonic 
is promising an attachment for IBM personal computers which 
would permit the digital recording of music on floppy diskettes and for editing via the terminal's standard keyboard. 

The add-on device is reported to cost $1,000 (£725) and the 
method of delivery of the digitised information into the home 
would be standard telephone lines. You may recall that a similar 
scheme for home taping of music delivered on the FM frequency 
of a cable channel had to be abandoned, when the company 
setting up the system couldn't obtain licences for material from 
record companies. 

ASCAP HAS lost another battle in its efforts to avoid quoting a 
per-programme licensing fee to ABC TV. ASCAP has argued 
that, because ABC has a blanket licence with BMI, it (ASCAP) 
would be in a negative bargaining position were it to offer a per- 
programme alternative fee structure. 

The US District Court in New York upheld previous rulings 
ordering ASCAP to provide ABC with a per-programme 
licensing schedule. ASCAP can appeal the ruling; similar cases 
are also still outstanding. 

CONCERT PROMOTER Frank Russo is suing the Jacksons, MCA 
chief Irving Azoff and boxing promoter Don King for $40m 
(£29m), charging that he had been given a verbal commitment 
that he was to promote the Jacksons' Victory tour this summer. 

King and Azoff are accused of conspiring "fraudulently and 
deceitfully to obtain the benefits of the plaintiff's professional 
capabilities in promoting the tour". King is now the official 
promoter of the tour; Azoff's involvement is unclear, but it is 
known he was trying to secure the merchandising rights for 
MCA. Russo claims to have guaranteed the Jacksons $40m had 
he been selected as tour promoter. 
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ZEKE MANYIKA (centre), the other half of Orange Juice, 
embarks on a solo career in June while still remaining 
with the group. He has signed with Polydor and releases a 
single. Heaven Help Us (Try). Manyika is pictured with 
Polydor A&R general manager Alan Sizer deft) and 
Malcolm Dunbar, the A&R manager who made the 
signing. 
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WHILE IN London promoting her hit Let's Hear It For The 
Boy from the Footloose soundtrack, Deniece Williams 
was presented with a gold album for Footloose by CBS. 
She is pictured with CBS staff who helped to celebrate 
the event. 

;4> 1 

ISLAND STAFF celebrate their success with Bob 
Marley's Legend, the fastest-selling album in the 
company's history. Pictured with the album marketing 
material and platinum discs are Peter M or ley (sales 
admin), Kathy Field house (tele sales), Peter Head ford 
(production manager), Ray Cooper (national sales 
manager), Debbie Walker (sales assistant) and Graham 
Jeffs (field sales manager) 

JOE BOYD'S Hannibal label has just finalised a full P&D 
deal with indie distributor Making Waves. Current and 
future releases include Pop pie Nongena (cast recording 
of the South African musical now running in London), a 
new LP by Pentangle and two new LPs by Richard 
Thompson. Pictured with Boyd deft) during his visit to 
the UK are Barry Martin and Andy Frain of Making Waves 
— Frain having joined after being genera! manager of 
Hannibal UK. 

AB-M RECORDS has signed a worldwide recording deal with the duo A Bigger 
Splash whose debut single. Don't Believe A Word, is produced by Sting. 
Manager Ron Mann lleftl is pictured with Paul Baverstock and Ray Edwards of 
A Bigger Splash and A&M director Alan McGee. 

V 

L 
POSSIBLY SIGNIFICANT smiles after the CM A presentation on country 
music's UK popularity from deft to right) EMI Records UK MD Peter Jamieson, 
CBS MD Paul Russell, MORI associate director Stewart Lewis, CM A European 
operations manager Cynthia Leu, RCA international department divisional 
director Chris Stone, RCA Europe president and acting UK MD Jack Davies, 
and RCA Europe marketing director and CM A board member Greg Rogers. 

V 

BARRY MAN/LOW'S next album is 
a departure into the world of jazz 
and he is pictured with Me! Torme 
with whom he duets on a track, Big 
City Blues. He also duets with Sarah 
Vaughan on Blue and is backed by 
Gerry Mulligan, Mundell Lowe, Bill 
Mays, George Duvivier and Shelly 
Manne. The album, 2.00 AM — 
Paradise Cafe, is described by 
Man/low as "saloon tunes, a con- 
cept album of the sort of music you 
would hear at 2 o'clock in the 
morning in a steamy jazz dub". It is 
due for release in late summer. 

INSIDE 

MCA HAS signed new contemporary rock band the Chiefs Of Relief to a 
worldwide recording deal. Previously Annabe/la's backing band in 
BowWowWow, the Chiefs Of Relief now feature Matthew Ashman as 
frontman, vocalist and guitarist, with Dave Barbarossa on drums, Lee Gorman 
playing bass and new member Duncan Greig on keyboards. Their debut single 
for MCA will be released shortly. Pictured after signing the deal are (front, / to 
rj- Richard Routfedge (management), Don Ellis (senior vice president MCA 
Int'l), Lucian Grainge (director music operations, MCA UK), Ivan Clarke 
(management). Back: Duncan Greig, Lee Gorman, Dave Barbarossa and 
Matthew Ashman. 
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Anabas poster 

and book promo 
MERCHANDISING COMPANY Anabas held its annual sales conference at 
Reading last week to launch a new range of posters, reveal details of a major 
advertising/promotion campaign through June and July, announce a move 
into the picture-book market. 

The new colour posters feature Bob Marley. Boy George, A Team, Marilyn 
Monroe, James Dean, David Bowie, Michael Jackson and Billy Idol. There are 
also additions to the Italian-based Grafiche Record! range. Additions are also 
being made regularly to Anabas' top selling colour and black and white "Foto" 
range. 

The Anabas Look Book series — 12-inch square and printed in full-colour, 
aimed both at record specialist and other retailers — will be launched later this 
year. 

Display material designed to have 'maximum effectiveness', with a 
minimum of floor space" is available in various sizes, with special offers 
available to dealers ordering stands before the end of August. 

As has already been advertised in Music Week, the chance to win a Time 
Share villa by the Mediterranean for one week each year for life is offered to 
dealers ordering Anabas Fotos between now and the end of August. 

MCA presents new signings 

and Quincy Jones catalogue 
STAFF FROM MCA Music and its 
affiliates in the UK, US, Australia 
and Europe, met in London recently 
for an international conference at 
which new product was presented 
and discussed. 

The UK company unveiled new 
signings One O'Clock Gang (on 
Arista) and Facing Mecca (recording 
deal to be announced). The US 
company presented new 
productions by songwriter/ 
producers Glen Ballard and Brock 
Walsh, who are currently enjoying 

worldwide success with the Pointer 
Sisters' Automatic written by 
Goldenberg/Walsh. 

Ballard and Walsh have just 
signed Quincy Jones' production 
company Quest Productions and will 
be looking to find UK acts to 
produce for themselves and for 
Qwest. Already signed are MCA 
Music act Feelabeelia on Interdisc 
Records. MCA Music in London will 
be handling enquiries. 

The Quincy Jones catalogues have 
been acquired by the UK company. 

Starblend's 

'dream' 2-LP 
STARBLEND'S LATEST album for 
the TV market is Broken Dreams, a 
28-track double album of 
"heartbreaking love songs", which 
will be backed by a "substantial 
advertising spend". 

TV advertising breaks in the 
Granada TV area on June 13, 
followed by Central two weeks later 
on then other areas. The theme of 
the 30-second commercial reflects 
the album sleeve and is also used in 
point-of-sale material. 

The album is aimed at women 
aged 25-plus and tracks include 
songs by Michael Jackson. Elton 
John, Bonnie Tyler, Paul Young and 
Gladys Knight. The 2-LP and 
double-cassette has a dealer price of 
£4.56. 

Stiff signs 

renamed band 

The Rogues 
POGUE MAHONE, voted one of the 
bands most likely to succeed during 
1984 in Music Week's new year 
talent poll, have signed to Stiff 
Records, and have shortened their 
name to The Pogues to escape a 
daytime radio airplay ban. 

Pogue Mahone is Gaelic for "kiss 
my arse" and, after a DJ in Scotland 
telephoned the BBC, the band's 
debut Stiff single. Dark Streets Of 
London (which had received heavy 
support from the David Jensen and 
John Peel shows) has not had any 
daytime play. 

The band are hoping the name- 
change will result in more airplay. 

INTERNATIONAL PROFESSIONAL 
RECORDING EQUIPMENT 

tTl 

I 
KENSINGTON EXHIBITION CENTRE, KENSINGTON. LONDON 

WED THURS FRI 

JUNE 13 14 & 15 
10.00 to 18.00 hours 

TICKETS: APRS, 23 CHESTNUT AVENUE, 
CHORLEYWOOD WD3 4HA. ENGLAND. 

News in brief... 

Safari goes 

for gold... 

SAFARI RECORDS, in association 
with the British Olympic 
Association, is to release the single, 
Go For Gold by Great Britain's 
Olympic Team. Royalties will go 
towards the Association's Olympic 
Appeal. Safari has already made a 
signficant donation to the Appeal 
and will make further donations in 
respect of each record sold. 
Catalogue number is OLY 1. 

□ □□ 
EMI RECORDS is rush-releasing a 
single featuring the music from the 
current British Airways TV 
advertisement, previously available 
as an import LP via Conifer. The 
single. Flower Duet, from the 
Delibes opera, Lakm6, features 
Mady Mespo6 and Danielle Millet 
with the Paris Opera Comique 
Orchestra. The picture bag features 
a still from the TV advert, and EMI 
will also re-issue the opera on a mid- 
price HMV album. 
□ □□ 
THE MCPS has banned imports of 
Difford And Tilbrook by Chris 
Difford and Glen Tilbrook (American 
A&-M SP 4985) at the request of 
Virgin Music (Publishers). 
□ □□ 
MAX BYGRAVES has formed his 
own label. Lantern Records, for his 
latest album, Family Favourities. 
The LP, produced by his son 
Anthony Bygraves, is distributed by 
Stage One and includes various 
medleys as well as Your Old 
Wedding Ring, 
□ □□ 

THE BARRON Knights have signed 
with Towerbell Records for the 
world and debut for the label with 
Churchill Rap — the group's tribute 
to the Allied landings — released on 
D-Day anniversary June 6. 
□ □□ 
MAGNET RECORDS has signed 
Shadow Talk, The Northern Ireland 
band who have supported The 
Thompson Twins and Talk Talk. 
They debut with a single, People 
Watching People, produced by 
Nigel Gray and available in 7 and 12- 
inch. 
□ □□ 
HANOI ROCKS' first single for CBS, 
Up Around The Bird, will include a 
free tattoo in the first 5,000 copies of 
the 7-inch, while the 12-inch 
features three live tracks. The 
release will also be supported by 
music press advertising and fly- 
posting. 
□ □□ 
BILLY JOEL'S Wembley Arena 
concert on Friday, June 8, is to be 
broadcast live via BBC Television 
and Radio One, and BBC Enterprises 
will relay the show throughout 
Europe and Australasia, reaching 
more than 14 countries. It is the first 
time Enterprises has secured 
exclusive rights for television, cable 
and satellite, and the BBC describes 
it as a "major coup", 

□ □ □ 
ENGELBERT HUMPERDINCK'S 
first UK single for six years, To All 
The Girls I've Loved Before — 
currently a US hit for Willie Nelson 
and Julio Iglesias — is released this 
week on the Warwick Records label, 
in association with Southern 
Productions. 
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A. 
LONDON IS about to lose its crown as centre of (he pop 
promo video business as Messrs Millaney, Grant, Mallet and 
Mulcahy move their headquarters to a large town house on 
the Upper East Side of New York on June 1- The 

follows acquisition of MGMM, and formation of MGMMO 
Inc, earlier this year by Denny Cordell and Nicholas Cowan. 
The MGMM team have made over 180 music videos since 
they started four years ago and many of them have 
dominated Music WeeKs annual pop promo awards . . . The 
meeting between the Home Office, Department of Trade 
Industry, IBA and AIRC, last Thursday did not, as speculated 
in the national press, discuss the possibility of licensed 
community radio, but the continuing thorn in the side of the 
ILR network — unlicenced pirates — and the DOTI reaffirmed 
its policy of cracking down on the pirates . . . Headline in the 
Financial Times: "Shipowners must supervise charts — to 
put a stop to all that sailing close to the wind, no doubt? . . . 
Polydor senior A&R manager John Briley has quit the 
company and is on the brink of announcing "exciting" future 
plans . . . Can't think why Richard Robson Associates is 
sending out cans of Coke to promote Grandmaster s White 
Lines, but we're not sure Coca Cola would approve ... It had 
to happen: the GLC's controversial Ken Livingstone has 
made a record with The Flying Pickets on behalf of GLC Jobs 
For A Change Festival, to be given away in City Limits. 
POLYGRAM US vice president of adult contemporary music, 
Michael Hoppe, leaving this month to settle in Hollywood and 
turn his part-time hobby of writing film scores into a career, 
after 14 years with the PolyGram group . . . Picture Music 
International's London Calling rock magazine prog which has 
so far only been seen on MTV in the US, is to get an airing 
here via Central and TV South West , . . Interesting to note 
that seven of last week's Top 20 albums are also available on 
CD , . . UK journalists on Philips' trip to Hanover to see the 
latest in CD technology last week were transported in an 
ageing, less-than-state-of-the-art prop plane and were 
bemused at the Dan Air hostess's announcement: "We 
apologise for the late take off due to trouble with the plane" 
. . . Bob Marley's Legend is the fastest-selling album in 
Island Records' history, says Island, reaching platinum status 
in one week . . . Former NME proprietor Maurice Kinn 
marking his 60th birthday on June 2 by embarking on his 
biography . . . Bandleader Eric Delaney has also just 
celebrated his 60th birthday and the 30th anniversary of 
forming his band . . . Vince Hill celebrating his silver wedding 
on June 4 ... New WEA A&R manager John 
Hollingsworth says he was once intent on being a priest, as 
becomes his staunch Liverpool Roman Catholic stock, "Then 
I got my first guitar, and so that was that" . . . Protracted 
courtship between IDS and Pinnacle appears to have come 
to grief. 

ROYALTY ACCOUNTS ARE NEVER LATE WITH 

MUSICALC 

MICRO COMPUTING SYSTEM 
ROYALTY/GENERAL ACCOUNTS PACKAGE 

SINGLE OR MULTI USER SYSTEMS 
FOR THE MUSIC INDUSTRY 
ARTIST-PRODUCER-COMPOSER- 
MECHANICAL COPYRIGHT 
STATEMENTS AVAILABLE AS AND 
WHEN NEEDED.EXPANDABLE TO 
MEET ALL FUTURE NEEDS AND 
DEVELOPMENTS. HANDLES 
USUAL MUSIC BUSINESS 
APPLICATIONS-FOREIGN 
CURRENCY CONVERSION- 
CONTRACTUAL DEDUCTIONS- 
VAT RETURN-PROMOTIONAL 
MAILING.  

I OW rn<n- ^ CAN YOU AFFORC low GUM e TO BE WITHOUT 11 

MUSICALC SYSTEMS Ltd. Tel: 01-870-9912 TX9157i 
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THE DEBUT SINGLE 

LUNACY 

C/W IT'S ALL A GAME 

12" LUNACY (EXTENDED MIX) C/W ITS ALL A GAME 
PLUS BONUS TRAILER TRACK 'BUILT TO BREAK' 

7" SPELL 4 • 12" SPELT 4 

ON TOUR WITH KAJAGOOGOO 

SPELLBOUND RECORDS • SOUTHBANK HOUSE • BLACK PRINCE ROAD • LONDON SEl 7SJ TEL. 01-7 35 8171 • 01-587 1545 

ORDER FROM CBS 01-960 2155 
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T.AMBORGHINI RECORDS 

will be moving 

to their 

new offices 

Avenue House 

131-133 Holland Park Avenue 
London WII4UT 

PHONE O! 602 6626/9 

TELEX 928I65 LAMBO G 

LAMBORGHINI RECORDS 

Edited 
by 

TERRI ANDERSON 

Dealers: an ill wind 

blows for the CD? 

Indie CD specialists raise 
STRAWS IN the wind seem to be 
blowing in the direction of discount- 
ing on CD by some non-record 
specialist shops. The prospect of 
margins being cut in another painful 
(and totally unnecessary) price war 
on this precious new product is 
already worrying some dealers. 

"This bodes ill for CD altogether," 
warns Steve Walters of Earthshaker 
Records in Twickenham. A keen CD 
dealer, he went in on the PolyGram 
launch scheme from day one and 
has built his CD business up into a 
significant portion of his turnover, 
without dropping from the full £9.99 
basic retail price. 

His anxiety has been sparked by 
seeing a Dire Straits Alchemy 
double CD on sale in a local NSS 
branch at a discount of over £5. 
"Any shop discounting like this is 
not making enough out of selling CD 
to carry a proper range of stock — 
and that means that the market 
development of CD is being badly 
affected." 

While accepting that such appar- 
ently lunatic discounting on CD is 
still rare, Mark Clark of Mark One 
Records in Wokingham shares this 
concern. One of a number of dealers 
around the country who are putting 
considerable capital and retail 
expertise into stocking and selling 
the fullest possible range of CD, he 
views the prospect of a new dis- 
count battle with the multiples and 
non-music chains with alarm. 

Full range 

Walters says: "When CD goes 
into any of the big stores at a dis- 
count, the prospect of turning the 
vinyl-buying public on to CD will go 
out of the window. 

"The public cannot be taught to 
appreciate CD by Woolworth, Boots 
or WH Smith. We indie specialists 
are the only ones who are prepared 
to carry the full range, to invest in 
playing equipment for the shop to 
demonstrate the sound, and explain 
about CD and introduce it to poten- 
tial new buyers." 

Clark adds: "We have given small 
introductory discounts — such as 
when we told hi-fi dealers locally 
that we would give discounts on a 
certain level of purchases to people 
they introduced to us. 

"In my shop I've made up a mail- 
ing list of all new customers, filed 
them, and keep them informed of all 
new releases. It comes down to 
money. The multiples must be made 
to realise they can make just as 
much money as we do without dis- 

some points for the record 
counting; but they have the dis- 
count mentality ingrained from all 
the years of cut pricing vinyl. 

If there is no discounting we can 
a//make some money." 

Both dealers feel that there must 
be something that the CD suppliers 
can do to influence this situation 
before it becomes an established 
pattern. Walters reluctantly accepts 
that PolyGram's tight control on CD 
dealerships had to end, enphasising 
that "PolyGram was absolutely right 
to start as they did — and there is 
still no point in having three or four 
shops in one small area selling CD; 
it's still too early for that. In fact 
everything was going well until RCA 

companies to ponder 
® indies' desire for CDs from new 
artists, especially in minority interest 
areas 
• the need to select what goes on 
CD with greater regard for the 
realities of the market — "some big- 
selling artists just do not have the 
kinds of fans who want, or can 
afford, CD players and discs." 
© the need for better information 
about CD - "it's hard to get 
precise, accurate information about 
CD releases" 
• the need to organise the almost 
haphazard way in which titles 
become available on CD through 
different territories — "there are UK 
artists available on CD in Europe and 
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STEVE WALTERS (above) of Earthshaker Records says that he and many 
other CD dealers around the country with whom he is in regular contact, are 
worried about the prospect of CD being sold in non-record specialist outlets at 
discounted prices. They would be happy to see multiples selling CD "if they 
approached it like indies" but this, the indies suspect, they would be both 
unwilling and unable to do. 
decided to drop the CD dealer price 
and let everyone who wanted them 
order them." 

But he insisted that all the major 
distributors who are also copyright 
owners "must have some way of 
controlling their distribution and 
insisting that retailers stock and 
promote their product properly." 

Earthshaker and Mark One each 
carry about 800 CD titles including 
imports — taking at least one of 
everything released in the UK 

They feel that while the question 
of record shops acting as vinyl 
libraries is open to discussion there 
can be no sense in any retailer 
lending but CDs, because the 
market for sale is so strong. 

Points that Clark and Wallers 
would like to put to the record 
companies include: 0 the need for up-to-date CDs — 
"simultaneous release of vinyl LP 
and CD is very important for big 
sales" 

not here, titles which are supposed 
to be available in the UK but can 
only be obtained from the 
Continent, and titles which are 
supposed to be in stock but which 
have been on extend for months or, 
in some cases, almost a year" 
© the need for something to lessen 
the confusion surrounding out of 
stocks — "we don't know whether 
it's best to let something go on 
extend or to re-order." Walters and 
Clark advocate a fortnightly list from 
each company detailing what is on 
extend — sent to each CD account 
with other paperwork. 

iadc up 

ii sends ©ut a iingie sampler 
BEGGARS BANQUET reports a very favourable reaction from dealers to its 
latest promotion idea — a sampler cassette of current and forthcoming 
releases. Martin Mills says: "It seems such a simple and obvious idea that we 
can't understand why everyone doesn't do it. 

"We are sending out the samplers to everyone on our mailing list for radio 
and press, and the Virgin reps are giving them to shops — on a strict one-only 
basis, because we do not intend them to be sold. Reaction has been very 
good; the dealers are making it clear that they want us to carry on and do 
more." 

The first of what will probably be bi-monthly samplers includes the next 
Gene Loves Jezebel single for Situation Two (Shame); the first single from The 
Cult since they dropped the "death" part of their name (Spirit Walker, also on 
Situation Two); a cut from Icicle Works' Out Of Season LP; Dave Roach's 
second single for Coda (Face To Face), a cut from the "radically remixed" LP 
Anti-Freeez due for release late this month, Clair Hamill's second single for 
Coda, and Dr John's Jet Sot single on Beggars Banquet. 

The sampler was put together by Beggars-man Steve Webbon who did the 
voice-over himself — thus sparing everyone the almost obligatory superflash 
professional DJ linking. 

© the most urgent need for back up 
with stock — "we can hardly ever 
re-order successfully when we run 
out of initial stock of a good seller. 
Constantly telling customers that 
the titles they want are out of stock 
is bad for the image of the product. 
People think that if a vinyl album is 
out of stock it's because it's not 
popular, whereas the reverse is true 
of CD." 
• the need to seize the opportunity 
to make CD something special and 
even more prestigious by using the 
full potential of the sound quality, 
putting tracks on CD which could 
not be cut on vinyl, or by using the 
playing lime available to put remixed 
longer versions of songs on. 

Both dealers, dedicated to the 
stocking and selling of CD, stress: 
"We are not knocking CD by 
bringing all these points up. We 
want things to go on being good and 
not backslide into the way they are 
with vinyl albums. Perhaps if the CD 
specialists got together the record 
companies would listen more 
carefully." 
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COLLECTION 

Arc pleased to announce 

the arrival of their latest 

batch of Releases 

INCLUDING 

OG9393 LULU SHOUT OG9431 JIMI HENDRIX 
OG9395 HEATWAVE ALWAYS & FOREVER EXPERIENCE VOODOO CHILE 
OG9398 BLUE OYSTER CULT (DON'T FEAR) THE REAPER OG9435 THUNDERCLAP 
OG9403 DION THE WANDERER NEWMAN SOMETHING IN THE AIR 
OG9408 KINKS YOU REALLY GOT ME OG9436 GLORIA GAYNOR I WILL SURVIVE 
OG9410 TOMMY JAMES & OG9440 BARRY RYAN ELOISE 

THESHONDELLS MONY, MONY OG9444 CONNIE FRANCIS LIPSTICK ON YOUR COLLAR 
OG9416 TOYS A LOVER'S CONCERTO OG9445 JIMMY JONES HANDYMAN 
OG9420 JULIE DON'T CRY FORME OG9448 CONWAY TV/ITTY IT'S ONLY MAKE BELIEVE 

COVINGTON ARGENTINA OG9450 RIGHTEOUS BROS YOU'VE LOST THAT LOVIN' 
OG9421 LYNYRD SKYNYRD FREE BIRD FEELING 
OG9422 DEREK & THE OG9451 DAVID ROSE THE STRIPPER 

DOMINOS LAYLA (LONG VERSION) OG9452 CWMcCALL CONVOY 
OG9423 CREAM 1 FEEL FREE OG9454 GEORGE BENSON THE GREATEST LOVE OF 
OG9427 ARTHUR BROWN FIRE ALL 
OG9428 TIMMY THOMAS WHY CAN'T WE LIVE 

TOGETHER 
OG9458 PATTI SMITH BECAUSE THE NIGHT 

TITLES SPEAK FOR THEMSELVES 

NOW OVER 850 ORIGINAL HIT RECORDINGS. 

INCLUDING 155 number ones- 

in the singles collection 

For full details of new releases and catalogue, contact' 

Lightning or 
Tel: (order desk) 
969 8344 
841 Harrow Road 
LONDON NW10 5NH 

Spartan 
Tel; (order desk) 
903 8223 
London Road 
WEMBLEY MIDDLESEX 

Old Gold Records Limited, Unit 1, Langhedge Industrial Estate 
Langhedge Lane, Edmonton N18 2TQ, Tel: 01-884 2220. 
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OVER 47 MINUTES OF PULSATING DANCE MUSIC 
FEATURING VOCAL AND INSTRUMENTAL 

REMIXES OF 

• the First Cut 

Pa'mta raMOuR 

cool Bi^ue 

REMIXED BY JOHN "JELLYBEAN" BEN1TEZ AND FRANCOIS KEVORKIAN 
PRODUCED by DAVID A. STEWART 

EXTENSIVE MARKETING CAMPAIGN : 

CONSUMER ADS IN SMASH HITS,No.1,RECORD MIRROR, 
NME,SOUNDS,MELODY MAKER. 
250 WINDOW DISPLAYS 
FULL COLOUR DEALER POSTERS 
60" x 40" FLYPOSTING 
AGGRESSIVE CLUB PROMOTION 

Special dealer price: £2.20 (excl.VAT) 

ALBUM: PG 70354 
CHROME CASSETTE; PH 70354 

mmm 

ORDER FROM RCA LTD.,LYNG LANE.WEST BROMWICH.WEST MIDLANDS.B70 7ST. 
Tolephono: 021-525 3000 
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TOP-SINGLES TOP-MiiilS 

1 1 7 AUTOMATIC Pointer Sisters Planet RPSIT1105 (R) 26 28 7 HIGH ENERGY Evelyn Thomas Record Shack SOHOtT118 (IDS) 1 1 2 LEGEND Bob Marley & Wallers 
2 4 4 LET'S HEAR IT FOR THE BOY Deniece Williams CBS (T)A4319 (C| 27(7157] EUROPEAN QUEEN Billy Ocean Jive JIVE(T) 55 (C) 2 3 7 CHANGE OF HEART Change 
3 2 4 I'LL BE AROUND Terri Wells Philly World/London LON(X)48 (F) 28 16 10 SHE'S STRANGE Cameb Club/Phonogram JAB(X) 2 (R 3 2 2 STREETSOUNDS EDITION 9 Various Street Sounds STSND 009 (A) 
4 5 6 ONE LOVE/PEOPLE GET READY Bob Marley & The Woilers Island (12)IS 169 IE) 29 21 12 HELLO Lionel Richie Motown TMG (T) 1330 (R) 4 4 10 THE POET II Bobby Womack Motown ZK 72205 (R) 
5 K'H'i'l WAKE ME UP BEFORE YOU GO GO Wham! Epic mA4440 (C) 30 44 2 EXTRAORDINARY GIRL The O'Jays Philadelphia International (TJA4387 (C) 5 5 7 A LITTLE SPICE Loose Ends Virgin V 2301 (EJ 
6 7 6 LOVE WARS Womack & Womack Elektra E9799(T| (W) 31 45 2 ROMANCING THE STONE Eddy Grant Ice ICECD 61 (R) C nrirn L0VE AND MORE " h Hii The O'Jays Philadelphia International/Epic PIR 25998(C) 
7 10 3 BREAK DANCE PARTY Break Machine Record Shack SOHOCD 20 (IDS) 32 22 7 (WHEN YOU ...) IN THE HEART Kool & The Gang De-Lite/Phonogram DE(X) 17 (F) 7 7 29 CAN'T SLOW DOWN Lionel Richie Motown STMA 8041 (R) 
8 3 8 SOMEBODY ELSE'S GUY Jocelyn Brown Fourth & Broadway/Island (12) BRW 5 (EJ 33 23 4 COME BE WITH ME Ronnie McNeir Capitol -(12CL 329) (E) 8 9 3 DYNAMITE Jermaine Jackson Arista 206 317 (F| 
9 9 8 STAY WITH ME TONIGHT Jeffrey Osborne A&M AM(X) 188 (Cl 34 30 8 HI, HOW YA DOIN'? Kenny G Arista ARIST(12) 561 (F) g 6 3 BREAKOUT Pointer Sisters Planet FL 84705 (R) 

10 6 5 EMERGENCY (DIAL 999) Loose Ends Virgin VS 677 (12) (E| 35 31 10 DON'T LOOK ANY FURTHER Dennis Edwards with Siedah Garrett Gordy TMGrT) 1334 (R) 10 12 9 INTIMATE CONNECTION Kleeer Atlantic 780145-1 (W) 
11 12 3 RIGHT OR WRONG/I'LL BE AROUND The Detroit Spinners Atlantic A9666(T) (W) 36 f7T57] EVERY SINGLE NIGHT Universe MBTMBTKP) ii 10 19 LOVE WARS Womack & Womack Elektra 960293-1 (W) 

13 4 IT'S ALL YOURS Starpoint Elektra E 6964(T) (W) 37 32 6 JAM ON IT Newcleus Sunnyview SUNY(L) 103 (A) 12 8 55 THRILLER Michael Jackson Epic EPC 85930 (C) 
13CE3 WHEN AM 1 GOING TO MAKE A LIVING Sade Epic (T)A4437 (C) 38 27 27 WHITE LINES (DONT DON'T DO IT) Grandmaster & Melle Mel Sugar Hill SH(L) 130 (A) 13(7157] FUNK DELUXE Funk Deluxe US Salsoul SA 8565 (A) 
14 33 2 SEARCHIN' Hazell Dean Proto ENA(T) 109 (A) 39 34 10 YOU'RETHEONEFOR ME—DAYBREAK—A.M. Paul Hardcastle Total Control TOCO 1 (T) (IDS) 14 13 8 CROSS FIRE The Detroit Spinners Atlantic 780150-1 (W) 
15 17 2 MARVIN Edwin Starr Streetwave (M)KHAN 12 (A) 40 48 2 SHE'S TROUBLE Musical Youth MCA YOU(T) 8 (C) 15 14 6 KEEP IT COMIN' Jones Girls  Philadelphia International FZ 38555IC) 
16 35 2 THINKING OF YOU Sister Sledge Cotillion/Atlantic B9744(T) (W) 41 19 8 LOVE ME LIKE THIS Real To Reel Arista ARIST(12) 565 (F) 16 15 20 GREATEST HITS Marvin Gaye   Tolstar STAR 2234 (R) 
17 14 2 SWEETEST SWEETEST . . . (ONE WAY . . .) Jermaine Jackson Arista JJK 112)1 (R 42 26 5 UPROCK Rock Steady Crew Charisma/Virgin RSC 2(12) (E) 17 18 15 STOMPIN' AT THE SAVOY Rufus & Chaka Khan Live Warner Brothers 923679-1 (W) 
18 11 22 AIN'T NOBODY Rufus and Chaka Khan Warner Brothers RCK 1(T) (W) 43 43 3 MEGA-MIX Herbie Hancock Columbia 44-04960 (Import-GY) 18 22 2 IT'S ALL YOURS Starpoint Elektra 60353-1 (Import) 
19 20 4 NO TURNING BACK Intrigue. Music Power MPR(T)1 (IDS) 44 46 4 DON'T GO LOSE IT BABY Hugh Masekela Jive Afrika JIVEIT) 64 (C) 19 24 2 NO QUESTION ABOUT IT Kent Jordan Columbia FC 39325 (Import) 
20 25 2 WHAT'S THE NAME OF YOUR GAME Joki Graham EMI (12) JAKi 1 (E) 45 It'14VI 1 WANNA MAKE YOU FEEL GOOD The Svstem Polydor POSP(X) 685 (F) 20I7T57] READY FOR THE NIGHT Margie Joseph Cotillion 790158/1 (ImDort) 
21 CHZ] AIN'T NO STOPPIN' (AIN'T NO WAY) McFadden & Whltehead Buddah BDS(L) 504 (A) 461M3 STATE OF LOVE Imagination R&B/Red Bus RBS 218 (RBL 218){A) 21(7(57] WITH LOVE Fatback Band Spring SPR 336741 (Import) 
22 8 5 DON'T GIVE ME UP Harold Melvin& The Blue Notes Philly World/London LON(X)47 (F) 47 24 6 1 WANTED YOUR LOVE Luther Vandross Epic (T)A4279 (C) 22 19 4 STAY WITH ME TONIGHT Jeffrey Osborne A&M AMLX 64940(C) 
23 29 2 DOIN' IT IN A HAUNTED HOUSE Yvonne Gage Chycago Intl. Music — (4Z9 05006) (Import) 48 38 7 LOVEQUAKE Bobbv King Motown TMG(T) 1335 (R) 23 11 17 G FORCE Kenny G Arista 206 168 IF) 
24 15 5 DON'T WASTE YOUR TIME Yflrbrough & Peoples Total Experience/RCA XE(T) 501 (R) 49 37 9 SOMEDAY Gap Band Total Experience/Phonogram TE(X) 5(F) 24(71571 TIME EXPOSURE Stanley Clarke  Epic EPC 25486 (C) 
25 18 8 JUST BE GOOD TO ME The S.O.S. Band Tabu/Epic (T)A3626 (C) 50 40 6 THIS TIME Funk Deluxe Rams Horn RHR 3321 (Import) 25 17 14 IT'S YOUR NIGHT James Ingram Qwest 923970-1 (W) 
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THE LATEST COLLECTION 

STREETSOUNDS 9 
LATEST AND GREATEST 
Album; STSND 009 Cassette: ZCSTS 009 Dealer Price; £3.04 

UK ELECTRO 
GREAT BRITISH 

Album; ELCST 1984 Cassette. ZCELC 1984 Dealer Price; £3.49 
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ELECTRO 4 
ESSENTIAL 

Album. ELCST 4 Cassette: ZCELC 4 Dealer Price; £3.49 

HI-ENERGY 2 
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SET FOR MORE SWEAT 
Album: HINRG 17 Cassette: ZCNRG 1 Dealer Price. £3.49 
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Britain's liveliest DANCE label 
lS!!^Bu;bHl^EAur„L0v0- 

7" (KHAN 13) RAT RACE b/w In the Dark / 
BARBRA MASON-Don't I EyerCm^Mjnd Sometime^ ^ 
Foltowing hot on the hocls ot the controvors.al UK chart cracker « Barbra Mason's latest Watch her go b/v. Don't I ever cross 
12" (MKHAN IS) Don't I ever F™55 V°u/"r™nd sometime (Radio version) sour mind (InstrumentaD/Dont C^S V 0 ,Rod,o version) b/w Don't 1 over cross your 
7" (KHAN 15) Don t I cvcrcroSb>our mina somei mind (Instrumental)   « .J.  r.*^ 
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See the man from PRTor call 01-640 3344 
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