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New row flares over advertising for high-speed double-headed tape machine 

Amstrad takes the BPI to court 
THE BPI and British hi-fi manufacturer Amstrad have become 
embroiled in a legal tussle over Amstrad's advertising 
campaign for its new double-headed high-speed cassette 
recorder. 

Early last week the BPI issued a press statement saying it 
was "incensed" by the TV and press advertising for 
Amstrad's SM104 machine and was acting "swiftly and 
angrily" by seeking an undertaking from Amstrad that it will 
not market the machine in future without taking precautions 
against copyright being infringed. 

Amstrad acted equally swiftly in retaliation by announcing 
that it had commenced High Court proceedings against the 
BPI and declared its intention to continue to market its full 
range of products. 

In its letter to Amstrad, the BPI demanded disclosure of the 
names and addresses of all dealers who have been supplied 
with the SMI04. The BPI also contacted the major retailers 
who are mentioned in the TV commercials and press ads. 

"We are disturbed fo find that there is no point-of-sale 
material available, drawing attention to the fact that copying 
of pre-recorded cassettes constitutes an infringement of 
copyright law," said BPI legal adviser Patrick Isherwood, 
"although viewers may just have noticed a disclaimer on the 
subject of copyright which was put on the screen for four 
seconds." 

The BPI is currently negotiating with BREMA (the electrical 
trade organisation) over high-speed copiers which it regards 
as an incitement to home-tape. Amstrad is not a BREMA 

member, but was present at an earlier meeting between the 
two industry organisations, says the BPI. 

BPI chairman Maurice Oberstein said: "The industry is not 
prepared to stand by and see the growing market for pre- 
recorded cassettes undermined in this way. There is no 
doubt at all in the mind of the BPI Council as to the purpose 
and intention in marketing these machines. We will pursue 
every remedy available to us in this matter." 

Amstrad marketing director Malcolm Miller said: "We 
have much to say about the BPI's behaviour of late, but have 
been advised that the proper forum for the dispute is the 
High Court. Accordingly we have commenced High Court 
proceedings against the BPI and are now following our 
lawyer's advice in maintaining a dignified silence." 

BBC to broadcast awards 

live on radio and TV 
BBC TELEVISION and BBC Radio 
One will broadcast live the British 
Record Industry Talent Awards 
for 1984 in a "90-minute live TV 
spectacular" from the ceremony 
at the Grosvenor House Hotel, 1 London, on February 11, 1985. 

BPI chairman Maurice 
Oberstein said: "British music 
has for loo long been the media's 
ugly duckling of the entertain- 
ment world. This show will give 
everyone an opportunity to see 
and hear our achievements — 
which make British music a world 
leader." 

James Moir, one of several 
BBC executives attending the 
press conference, said that the 
BBC would not be involved this 
year with the Daily Mirror Rock & 

Pop Awards (traditionally 
screened by the BBC) and added: 
"The prestige of the British 
Record Industry Talent Awards 
will outrank anything else in this 
area. We are putting all our 
weight behind it." 

Deke Arlon will be executive 
producer for the show and the 
BBC's executive producer and 
director will be Michael Hurll. 

Nominations for 10 of the 
awards categories will come 
from the 140 member companies 
of the BPI. The names of the five 
nominees in each category will 
be announced before the show, 
but winners will remain secret 
until the actual ceremony. 

BBCI's Top Of The Pops show 
will sponsor a Best British Music 

Video Award, and Radio One will 
sponsor a Best British Newcomer 
Award. Voting for these will be 
organised through radio shows 
and TOTP. It is likely that other 
sponsored awards will be 
announced in due course, and 
there will also be a special award 
for Outstanding Contribution To 
British Music. 

The BPI nominated.awards will 
be; best British male artist best 
British female artist, best British 
group, best British producer, best 
British classical recording, best 
international artist/group, best 
British single, best British LP, 
best film soundtrack, best 
comedy album. 

Proceeds will be donated to 
Music Therapy. 

Don't send Xmas cards .., 
MUSIC WEEK will again be making advertising space available this 

year for companies or individuals wishing to send Christmas 
messages along with a donation to the Nordoff Bobbins Music 
Therapy Centre. 

You can book your own display advertisement at full rate card (no 
agency commission), 30 per cent of which will be passed on by 
Music Week to Music Therapy. 

Or you can make a donation direct to Music Therapy and have your 
name (or company logo) acknowledged in a composite 
advertisement. 

Book space by calling the Music Week advertisement sales depart- 
ment (01-836 1522), or make your donation direct to Pauline 
Tooth, secretary, Nordoff Bobbins Music Therapy Centre, 3 
Leighton Place, London NWS 2QL, with a covering letter copied 
to Rodney Burbeck, Music Week, 40 Long Acre, London WC2. 

Thorn EMI n 

takeover > 

spoliation ' 

HEAVY BUYING of Thorn EMI 
shares, and a dramatic 52p leap 
in its share price, fuelled 
speculation of a takeover bid last 
week. The US RCA corporation 
was widely rumoured in the City 
to be a possible predator, although 
this has been officially denied, 
and Thorn EMI has indicated it 
would strongly resist any bid. 
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JIVE RECORDS' dive Calder hands over a framed Billboard Black 
Singles chart to Billy Ocean to commemorate his four week sojourn at 
number one with Caribbean Queen — just one of his US achievements 
celebrated in London last week. The single also topped the dance music 
chart, is top of the national US chart for the second week, and has gone 
gold with US sales in excess of 1m. Also pictured are Ocean's manager 
Laurie Jay (left) and Zomba Music director Steven Howard. 

CBS fakes top honours 
CBS MAINTAINED its dominant position in the UK record market during 
the third quarter, taking top honours as leading singles and albums 
company and leading albums label (CBS) and singles label (Epic). 

But EMI came a close second in albums — just 0.2 per cent behind — 
thanks mainly to Now III, Tina Turner and Queen; and WEA was only 0.6 
per cent behind in singles with neil, Prince and Laura Branigan. 

CBS' success can be mainly attributed to George Michael, American 
Heartbeat, Footloose, Sade, Michael Jackson and Billy Joel, while Stevie 
Wonder helped boost RCA's singles share, and FGTH maintained 
ZTT/lsland's share. 

Pinnacle-distributed independent label Flair showed as sixth leading 
singles label with Agadoo by Black Lace which came 4th in the Top 10 
singles of the quarter. 
# Full details o f the survey, based on Gallup panel sales data — see p6. 

Pinnacle in receivership 
INDEPENDENT DISTRIBUTOR 
Pinnacle Electronics has hit finan- 
cial difficulties and the official re- 
ceiver was called in by Williams 
& Glyns Bank on Monday (5). The 
receiver is Stephen Adamson of 
Arthur Young Mclelland Moores 

(01-831 7130) who told Music 
Week that he intended to try to 
keep the company trading as a 
going concern in the hope of 
attracting a buyer. Pinnacle direc- 
tors were unavailable for com- 
ment as MW went to press. 
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THE NEW SINGLE 

'TONIGHT' 

EA 187 

FROM THE ALBUM & CASSETTE 'TONIGHT' 
DB1 & TCDB1 

ORDER NOW FROM EMI TELEPHONE SALES Area A; 01-561 4646 Scolland. Northern England. North Wales. Isle of Man Area B; 01-848 9811 Midlands and the North. 
Area C- 01-673 3891 South Midlands. South Wales Area 0; OT-561 2888 London. East Anglia. Kent Area E: 01-561 4422 South London. Southern and South West England. Channel Islands, 



MUSIC WEEK NOVEMBER 10 1984 

Which way now 

for Heath Levy? 

A QUESTION mark hangs over the future direction of Heath Levy Music 
following the departure of managing director Eddie Levy's partner, 
Geoffrey Heath to head the UK operation of computer software company 
Aclivision International (MW April 7), and the recent move of his brother 
Andy Heath who is running his Heathwave Music company with effect 
from this Monday (5), based at 6 Poland Street, London W1 (01-434 13451. 

Levy is assessing the possibilities in restructuring the company or 
merging it. He told MW that Geoffrey Heath remains a partner in Heath 
Levy although no longer actively involved in its day-to-day management. 
Heath Levy is also maintaining some links with Heathwave Music. 

The lease on the Heath Levy premises in Regent Street expires next 
March, and Levy wishes to find smaller accommodation. He has already 
sold the studio facility within the company's offices. 

"I'm considering all options for the future," he said, "but closing down is 
definitely not one of them." 
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RICK WAKEMAN who as a member of Yes and as a solo artist was one of 
the biggest album sellers of the Seventies is the first signing to TBG/ 
President, a new partnership between veteran songwriter and producer 
Tommy Boyce and David Kassner. Wakeman, who has 17 gold and 
platinum discs to his credit, debuts on the label with Glory Boys, the first 
track he has ever recorded specifically for the singles market. It will be 
followed by his 18th album which he and his new band are currently 
recording. Pictured are, left to right: Wakeman, Boyce and Kassner. 

Independent Vernon 
MIKE VERNON, producer and head of Brand New Records, has split with 
Handle Artists Management, in an amicable agreement, and has set up 
independently. Vernon is working on new product for Steve Gibbons, Ian 
Hunt, Chris Farlowe, Dana Gillespie, Johnny & The Roccos and top 
Norway act, Trond Granlund. He is located at 154 Burwood Road, 
Walton-on-Thames, Surrey KT12 4AS (0932-221727). 
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MCO for LA 
THE MERVYN Conn Organisation 
is opening an office in Los Angeles 
as part of its policy of moving 
"more aggressively into the pop/ 
MOR and rock fields". It will use 
the LA base to handle its US talent 
acquisition and develop other 
areas of activity in the US 

The MCO operation in Los 
Angeles will be run by Peter 
Lundin and Irvin Arthur and has 
offices at 9200 Sunset Boulevard. 
Arthur will carry on with his own 
company, Irvin Arthur Associates, 
and will continue agency repre- 
sentation in the US for MCO; 
Lundin will continue to develop 
independent projects along with 
his duties for MCO. 

Directory 

1NTERSONG MUSIC (Burlington 
and Palace Music) and Intersong 
International have moved to 129 
Park Street, London W1Y 3FA 
(telephone and telex numbers 
unchanged)... Mike Vernon/ 
Brand New Records are now at 
154 Burwood Road, Walton-on- 
Thames, Surrey KT12 4AS (0932- 
221727).. RGM Records is 
temporarily located at 156 
Portobello Road, Londori WII (01- 
221 3362), . . Scenic Sounds 
Equipment Marketing is now at 
Unit 2, 10 William Road, London 
NW1 (01-387 1262/734 2812)... 
Thorn EMI Screen Entertainment 
cable programmes division has 
moved to Central Cross House, 2 
Stephen Street, London W1A 4PL 
(01-580 6611; telex: 28622 TESE G) 
.. Plezure Records is now at 6 
Erskine Road, London NW3 (01- 
586 2503) . . . Motown 
International and Jobete Music 
(UK) have moved to Tudor House, 
23/24 Rathbone Place, London W1 
(01-631 0380) . . Nightjar Produc- 
tions is now located at 21 Philli- 
more Gardens, London W8 7QG 
. .. Ritz Productions has moved to 
7 Garrick Street, London WC2E 
9AR (01-240 6821) . . . CBS Songs 
and Shorewood Packaging have 
moved to Ashbrook House, 3-5 
Rathbone Place, London W1P IDA 
(01-637 5831 CBS Songs, 01-580 
5797 Shorewood). .. Masterchord 
Entertainment Group has moved 
to 40 Manchester Street, London 
W1M 6BX (01-935 7527) . . . Heat- 
wave Music has moved to 6 
Poland Street, London W1 (01-434 
1345). 

Masterchord moves 
THE MASTERCHORD Entertain- 
ment Group, including Master- 
chord Records & Tapes, has 
moved to larger premises at 40 
Manchester Street, London W1. 
This move is to facilitate expan- 
sion plans in the areas of films, 
recording, management and 
music publishing. The company is 
also exploring the possibility of 
opening New York and Los 
Angeles offices. 

Production plans include film/ 
album/stage musical being written 
by Masterchord MD Timothy Haas 
with David Grant, plus third party 
acquisitions. 
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American 

Commentary 

VSDA gaining strength 
From IRA MAYER 

NEW YORK: NARM. the V.'ec 
organisations, is finding itsel August VSDA, now 
Software Dealers Association offshootjn ^st vs , 
three years old, drew a larger crowd than has ever auenu 
NATRhe.Ch0emetrnNARM's annual March event is now music 
video whife one of the key addresses at the record assoc- 
tion's rackjobber and one-stop co"ference® 'aS'11T°"{ J .T® 
from WEA Distributing's Henry Droz on has a 
record rack and one-stop role in music video. VSDA has a 
rapidly expanding network of local chapters - 15 as of this 
writing. You can bet record retailers will eventually be joining 
the VSDA ranks in goodly numbers. 

Consequences could work in the opposite direction soon 
enough, should Pioneer's combination audio/videodisc P,aye^ 
take off. Pioneer will formally introduce the system for the Ub 
market at the winter Consumer Electronics Show in Las Vegas 
this January. /r-onci 

Speaking of CES, CD players designed to sell for $250 (£205) 
and under will be introduced by several manufacturers. $299 
(£245) play^rs-sffe already proving quite popular even at higher 
price ^udio salons. 

THE SINGER/SONGWRITER seems to have fallen into disrepute 
if only by virtue of the fact that the term itself has fallen out of 
favour. There is a singer/songwriter, folk-based movement 
afoot, much of it rooted in a New York club called Speak Easy. 
And out of the club has grown a recorded magazine called Fast 
Folk that is a must for anyone interested in the status of 
contemporary, socially-orientated songwriting. 

Available by subscription for $40 (£33), which covers 12 
issues of the album, its accompanying magazine/lyric booklet 
has some of the best non-mainstream songs around. 

SHORTS: Questions over whether Ray Parker Jr. plagiarised a 
Huey Lewis and the News composition in the writing of the 
Ghostbusters theme song notwithstanding, the Activision 
videogram cartridge of the same name begins with a computer 
rendition of the tune while a bouncing ball follows the words 
... Deco Radio City Music Hall, pulling in close to SI.9m 
(£1.56m) for 13 shows . . . Frankie Goes To Hollywood were 
greeted with several successive pages of ads in New York's 
Village Voice. As an unknown quantity here, the group will 
require a more effective marketing campaign than it did in 
England . . . NARM is investigating a move toward "affidavit 
returns" of singles, which would cut freight costs considerably. 
Unsold goods are destroyed on the dealer's premises. Maga- 
zine publishers have utilised a similar system for years, return- 
ing only the front cover page for credit. . . Watch for the Rolling 
Stone offshoot The Record to veer more toward heavy metal 
and the male teen audience . . . Strong press interest in the 
11-volume $250 (£205) half-speed mastered Rolling Stones set 
from Mobile Fidelity Sounds Labs. The company's earlier 
limited-edition audiophile Beatles' set is today a collectors' 
item, with a Sinatra box likely to follow suit. Only surprising 
factor is that the Stones never went for clarity in their early 
recordings to begin with . . . Triad, the Buddy Killen-Phil- 
Walden-Chips Moman label formed early this year, appears in 
limbo. Killen says the project is over. Walden says it's not. 
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Chariy Records set for 

ambitious new schedule 
THIS MONTH sees what Chariy Records describes as 
its most ambitious and wide ranging release schedule. 
Included are a new mid-price distributed line, Topline 
Records, a seven-album Yardbirds box-set, plus 
releases on the regular Chariy CRB series and the 
Affinity jazz label. There will also be four further 
releases on the See For Miles Label. 

The Topline series is launched with 12 releases, 
carries a dealer price of £1.82 and should retail for 
around £2.99. Featured artists include Fats Domino, 
The Beach Boys, Nat King Cole, Ike & Tina Turner, 
Little Richard, Jerry Lee Lewis and Bob Marley. A 
further 10 titles will be issued in September, with a 
total of 60 releases planned for the first year. 

The Yardbirds box-set, as well as familiar and rare 
material, also includes a fully-illustrated album-sized 
booklet. Dealer price is £15.00. 

The new See For Miles albums feature Billy Fun/, 
The Zombies, Them and Craig Douglas. 

Charly's plans for next year, during which it will be 
celebrating its tenth anniversary, include the first 12 
albums from the King stable and a Sun Blues box-set 
featuring the early work of Sam Phillips. "We will be 
taking a completely fresh approach to the Sun 
catalogue," says Visser. And early in 1985, Chariy will 
be mounting a sales drive on cassettes when the 
label's 30 best-selling titles will be made available on 
chrome cassette at the same price as the vinyl albums. 

Fashion deal 
REGGAE SPECIALIST label CSA 
Records has signed a marketing 
deal with Fashion Records to 
market the label both in the UK 
and overseas. 

First releases this month will be 
two singles. Smiley Culture's 
Police Officer and Fenton Smith's 
Girl, followed by two albums, 
Great British MCs and JA To UK 
MC Clash, Johnny Ringo V Asher 
Senator. 

CSA managing director Clive 
Stanhope said: "It is a similar 
agreement to the one we have 
with the Burning Sounds label, 
whereby we handle all exports 
and international licensing. Distri- 
bution is through PRT." 

RITZ PRODUCTIONS, the Irish-owned independent label is expanding and 
moving to new offices in Covent Garden at 7 Garrick Street, London WC2E 
9AR (Tel: 01-240 6821). To co-incide with the move, Paddy Mclntyre has 
joined Ritz from EMI Music to manage the office and to handle regional 
radio promotion, and Paula Clerkin joins as secretary. Ritz will continue to 
be distributed by Spartan under a fresh arrangement allowing Ritz to sell 
direct to certain wholesalers and specialist/independent distributors. 

WEA Christmas campaign underway 
FOUR NEW album releases from 
WEA Records will be the subject of 
promotion campaigns between 
now and Christmas. 

Madonna's Like A Virgin, 
produced by Chic's Nile Rodger, Al 
Jarreau's High Crime, neil's Heavy 

Concept Album and Alphaville's 
Forever Young will all be backed 
by heavy press advertising and 
point-of-sale material, and will 
also feature in WEA's pre- 
Christmas Silent Nights campaign. 

Musical Chairs 

IN TOP level new appointments in 
the Virgin Group, Torrens Lyster, 
former EMI Records financial 
director, is appointed financial 
director of Virgin's music division, 
encompassing the worldwide 
record and music publishing 
activities; Shelagh Macleod joins 
Virgin as head of legal and 
business affairs for the music 
division, moving from director of 
business affairs at A&M; and 
Stephen Nayin, formerly Virgin's 
headoTTegaT and business affairs, 
is appointed director of legal and 
business affairs for Virgin Vision. 

THE VIRGIN Mega Store in 
London's Oxford Street has 
appointed folk and blues expert 
Gordon Potts to expand the folk 
and blues department "due to the 
rise in demand for specialist 
product in the Virgin stores". Potts 
moves from The Folk Shop ... 
Chappell Music A&R professional 
executive Jeff Chegwin has 
moved to RCA as A&R' manager 
reporting to A&R director Peter 
Robinson. At Chappell Chegwin 
was responsible for signing Billy 

, Dead Or Alive, Level 42 and 

others ... Melody Maker 
advertisement manager Andy 
McDuff promoted to assistant 
publisher of the Holborn Publish- 
ing Group of 1PC . . . CBS product 
manager Gary Williams promoted 
to head of product management 
and Kit Buckler moves from 
manager of product development 
to senior product manager 
reporting to Williams. 

In re-structuring at Arista, Mark 
Foster (ex-CBS Fox Video market- 
ing manager) becomes inter- 
national label manager with 
responsibilities for Arista and US 
and club product, while Chrissie 
Harwood now looks after Arista 
UK product; Mike Mathieson (ex- 
Stiff) joins as promotions 
manager, replacing Chris Cooked 
who moves to A&R manager ...' 
Former chief operating officer of 
the Stigwood Group of 
Companies, Rod Gunner, is 
appointed chief executive of 
Dennis Davidson Associates; he 
remains a consultant to the 
Stigwood organisation ... Freddie 
Middleton has joined RCA 
Records Eire as general manager 
after 10 years with EMI Ireland . .. 
Bernard Blann appointed national 
sales manager of Multiple Sound 
Distributors, moving from national 
sales manager at Warner Home 
Video. 

Red Bus 

releases 

for 

children 
RED BUS Records has a strong 
release of children's product for 
the upcoming Christmas season 
consisting of stories and songs 
available on LPs, cassettes and 
books. 

There is an LP of More Stories 
From The Wind In The Willows to 
tie in with the new Thames TV 
13-week series starting November 
2, and the label's first Wind In The 
Willows album will also be re- 
promoted. 

Other releases planned include 
Stories For A Prince, with Ed 
Stewart and Nerys Hughes nar- 
rating; prize-winning stories from 
a write-a-story-for-Prince William 
competition; Rainbow Rhymes 
from the TV programmes of the 
same title; and six Tele Stories 
in the form of book and cassette 
packages, taken from children's 
TV programmes, which will be 
trailered and TV-advertised. 
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TWELTH NIGHT, who ended a 
headlining UK tour at the London 
Dominion this week, have signed a 
management and publishing deal 
with Hit & Run Music and are 
pictured with H&R's Tony Smith 

(centre) and Patrick Williams (left). 
The band's last album for the 
Music For Nations label charted 
two weeks ago and they are 
currently available for a new 
recording deal. 

Too reliant on Xmas sales 
THE RECORD industry should aim to be less dependent on the Christmas 
market. Record Merchandisers' deputy managing director David 
Hammond told the company's recent autumn sales conference. 

"Although 44 per cent of RM's business is done between October and 
Christmas, it is our intention next year to place more emphasis on evening 
out the peaks and troughs," he said. 

RM sales between October and January 1983/84 were up 29 per cent on 
the equivalent four months of 1982/83 which in turn were up 18 per cent on 
the 1981/82 period. 

However, RM's growth was not only confined to the pre-Christmas 
period. The company had experienced particular growth in pre-recorded 
tape sales which in the last 12 months increased by 40 per cent over the 
previous year. 

'Difficult year' — Berry 
THE PAST year has proved to be a difficult one for most record companies, 
distributors, wholesalers and dealers, said Pinnacle managing director 
Tony Berry, in his opening address at the company's annual sales 
conference at the Bromley Court Hotel. 

"The industry is going through a period of change which calls for 
scrutinisation of objectives and an approach based on confidence, profes- 
sionalism and if necessary some rationalisation," continued Berry. 

"The Pinnacle sales team has been remodelled to become more efficient 
in this climate. Our eight strong national retail promotion force is now fully 
effective and is supported by our team of sales representatives." 

Pinnacle's roster of labels is "continually being changed" to move along 
with trends within the industry, said Berry, taking the eight dance labels it 
currently distributes to illustrate his point. 
• For full details of forthcoming releases on Pinnacle distributed labels see 
p. 14 

HM freeze 
HEAVY METAL Records is not 
going along with distributor EMI's 
recent price increase to £3.66 and 
will keep its own label price down 
to £3.39 (DP), "at least until the 
New Year". 

Solar Records 
SOLAR RECORDS has signed a 
licensing deal with MCA for the UK 
and Eire, not WEA as incorrectly 
stated in a Music Week headline 
last week. 
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Duffell in 

move to HMV 
SONY (UK) marketing manager 
Ian Duffell is moving to HMV 
Shops in the newly-created 
position of commercial director, 
with responsibilities for planning 
and business development, as 
part of HMV's commitment to 
"significant development and 
substantial growth". Duffell was 
with Sony for 13 years and was 
latterly closely involved in the 
launch of the compact disc in the 
UK. 
• Littlewoods record buyer 
David Tiedeman told the recent 
Record Merchandisers autumn 
conference that the chain is 
planning further development 
and refurbishments of record 
departments during 1985. 
• Virgin Records (Retail) has 
appointed Mark Nicholls as 
marketing manager. He was 
previously account manager with 
the Yellowhammer agency. 

Full-house for 

digital seminar 
THE SECOND APRS/Music Week 
Digital Seminar attracted a full- 
house of 200 delegates at BAFTA 
last week. 

Producer Pip Williams made 
the point that recording digital 
albums need not be as expensive 
as it is currently held to be. "In 
order to go forward into the 
digital age," said Williams, 
"there is a strong case for going 
back to the disciplines of 4 and 
8-track recording." 

The growth of the compact disc 
and its development as a sound 
carrier dominated the pro- 
ceedings, and a cross-section of 
views were expressed. 
• A full report will appear in next 
week's Studio Extra. 

Midem flight 
MIDEM DELEGATES intending to 
take the Music Week charter 
flight to Nice should note the 
following amended flight times: 
Depart Heathrow January 27 at 
11.10; arrive Nice 14.05. Return 
from Nice on February 1 at 18.00; 
arrive Heathrow 19.05. 

New distribution 

company formed 

A NEW record and tape distribution company. Counterpoint Distri- 
bution, is being launched this month by the Counterpoint Group, which 
includes the deletions specialist SP&S Records and the Damont 
pressing plant.    —^ 

The new enterprise will concentrate on what is described as "a small 
roster of interesting independent labels". Classical music will figure 
prominently among these, and Counterpoint has signed an exclusive 
distribution agreement with Artia, the Foreign Trade Corporation of 
Prague which represents the Czech classical labels, Supraphon and 
Panton. This contract took effect on October 12, and replaces the 
previous arrangements between Supraphon and Bond Street Music. 

Non-classical repertoire to be handled by Counterpoint includes 
exclusive distribution for the American Jazz Classics and Black Lion 
labels. 

Counterpoint Distribution will utilise the group's existing facilities at 
its extensive Stratford premises in east London, which include 40,000 
square feet of warehouse accommodation and computerised servicing. 
Counterpoint, which until the launch of the present offshoot has been the 
holding company name for the group, employs a staff of 60, comprising 
a direct sales force and a merchandising force operating throughout the 
UK and back-up telesales and administrative and warehouse staff at 
Stratford. 

The group also runs five Low Price retail shops in east London 
specialising in deletions and headed by John Harris, brother of Counter- 
point founder and president George Harris and uncle of managing 
director Peter Harris. 

Peter Harris defines Counterpoint Distribution as "a frontline 
distributor of specialist product, but notioto chart material or singles". 

The Counterpoint Group, in addition to its eponymous newcomer, 
consists of the 20-Year-old SP&S Records deletion company with 
branches in the UK, West Germany and the USA; Music Point, a 
merchandising and racking company; Damont custom pressing and 
tape duplicating, and Audio Accessories (Ashford), which manufactures 
tape components and cassette library cases. 

Vice president of the Counterpoint Group is former WEA UK 
managing director John Fruin, and the commercial director is Terry 
Hanks, son of Jimmy Hanks,"now with IDS. 
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As heard on Radio 2 

GoCcfen Opera 

World-famous opera stars 
sing favourite arias and duets 

including 

Lakme (British Airways TV ad) 
Pearl Fishers 

One Fine Day-Madama Butterfly 
(Thank you Malcolm McLaren) 

Largo al factotum 
(Handmade by robots) 

jubilee 4i4 205 I (LP) 414 205 4 (MC) 
also available 

Bell Song 
sung by Mado Robin 

Grand! Voci 411 641 I (LP) 
Order (rom 

PolyGram 01-590 60'14 
DECCR 

FLANKED BY his manager Olav Wyper and Polydor A&R manager Alan 
Sizer, Trevor Walters signs to Polydor as a solo artist. Walters had a Top 
10 hit with the IDS-distributed Stuck On You and his first for Polydor will 
be a cover of Andrew Gold's Never Let Her Slip Away. 

Joan drops 

the case 
JOAN ARMATRADING has 
settled the final stage of her legal 
row with former manager 
Michael Stone. She dropped her 
claim for damages and Stone 
withdrew a counterclaim for 
money he alleged she owed him. 
Lawyers for Armatradmg said 
she had withdrawn her claim for 
damages because she realised he 
had no money. 

In September the singer won a 
High Court ruling that her five- 
year contract with Stone was un- 
enforceable on the grounds that 
it was loaded in his favour and 
entitled him to commission even 
after it ended in 1981. 

Ronco retracts as 

backers withdraw 
ATTEMPTS TO rescue the Ronco 
TV-promoted album label appear 
to have foundered. Former 
Ronco executive Bruce Cameron 
told MW last Friday that the City- 
backed consortium which had 
been negotiating with the 
receiver of Ronco Teleproducts 
had withdrawn "in view of the 
unforeseen announcement of K- 
tel's problems in the US". 
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THE MUSIC industry can I^P the 
victims by supporting a Save The Children Fund Eth.opta 
Emergency black music concert aFAlexa."dra t

Pa'an
C
n

e °r 
December 2, from 3pm to 8pm. Artists willing to appear, 
and anyone who can offer help in the form of sponsor- 
ship or any other way, should contact Laurie White 
{01-883 6477) or Kane Kramer (01-249 7142/01-253 2277). 
Cash donations can be made direct to: The Ethiopian 
Emergency Appeal, c/o Alexandra Palace, Wood Green, 
London N22 . . . Andy_Pajk quitting his Channel Four job 
as music programmes commissioning editor to return to 
Scotland as head of light entertainment at BBC_Scotland 
, , . WEA's Rob Dickins likely to be top of derry Moss' 
shopping list for Derek Green's replacement at A&M .. . 
Paul McCartney's No More Lonely Nights has now 
appeared on 7-inch, 12-inch, 12-inch picture disc, LP, 
cassette, CD, 7-inch new mix, 12-inch new mix and DJ 
club mix .. . The ever-modest Jonathan King, back with a 
new BBC2 series of Entertainment USA (which, he points 
out, with B^rrTviewers is catching up with TOTP's 7m), 
clairrjsUlehelped Billy Ocean, Chicago, Pointer Sisters, 
John Waite and The Cars to become UK hits with 
exposure on his TOTP spot before they received (hardly 
any) UK radio play. .. "The day we decided to launch our 
Jive label just three years ago, I told my key creative 
people that however long it took, we must one day sign 
Billy Ocean as, in my view, he is the best singer in the 
UK" — Jive director Clive Calder. 
A LUDICROUS report in the London Standard Ad Lib 
column that "record sales have reached a disturbing 
low" and that it is easy to hype the Gallup chart by 
"buying £350 worth of singles from the chart shops", is 
hardly worth commenting on, but in a letter to the 
Standard, Gallup points out that it has access to data 
from over 750 record outlets, including the 250 with data 
machines, and it collects and analyses a much larger 
volume of data than is contained in its weekly reports . . . 
The Virgin Group and Solid State Logic (SSL) were 
runners-up in the Business Enterprise Award 1984, won 
by Applied Computer Techniques . . . The Future Of The 
Record Industry has been cancelled — well, anyway, the 
seminar of that name scheduled for Monte Carlo this 
month . .. Pete King joked, "I hope you all paid to get in" 
as industry friends of Ronnie Scott packed into his club 
last week to give him a surprise 25th anniversary party, 
and Buddy Rich presented him with a gold disc . . . The 
week also saw an all-star turn-out at Ronnie's for Hazel 
O'Connor's gig, and at Xenon for Whaml's party cele- 
brating three number one hits this year and the new LP, 
while Sidgwick & Jackson hosted a dinner party at the 
Criterion Brasserie for the second part of Ray Coleman's 
book on John Lennon. 
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CARIBBEAN 
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FIRST SINGLE 

1985. 

N LRHIP12 CASSETTE HIP C12 
PRODUCED BY KEITH DIAMOND 
RECORDED IN NEW YORK & 
BATTERY STUDIOS LONDON ORDER FROM CBS TELE-SALES 01-9G0 2155 
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THE GREATEST 
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OF OUR TIME! 
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MWs dealer correspondent 

MARTIN AN5COMBE identifies 

two new species of retailer ... 

The 'haves' and 'have-nots' 
THE ANGER and confusion over 
recent singles price increases 
highlights the long-standing and 
continuing problem of preferential 
and discriminatory treatment of its 
account holders by different record 
companies. The quote in /MWthat 12- 
inch sales have not been adversely 
affected in an outlet that is "getting 
deals from all the record companies" 
only goes to prove that there are 
haves and have-nots in this industry. 

Clearly, the have-nots, ie those 
most angered by the price rises, once 
again realise that the increased prices 
they are now paying help the record 
companies to offer deals to the haves. 
Simply, those with less turnover clout 
are subsidising the better off Many 
record retailers have felt even more of 
a chill wind this summer as sales have 
fallen in the face of a generally poor 
output of genuine new releases in the 
last few months. 

I would suggest that those retailers 
who are doing well and find no 
slackening of sales despite prioe rises 
have no viability problems, those 
angered and confused may be 
wondering how much longer they can 
continue in business. A classic 
example of those needing the most 
help from their suppliers not getting it, 
and vice versa. 

In the new singles page recently, we 
find listed an "Andrew (of Wham!) 
shaped stand up pic disc in two-sided 
wallet" in a limited edition of 8,000. 
Guess where most of those will land 
up — the chart and "we get special 
deals" shops. Even if CBS could 
manage a fair distribution of this item 
— which is bound to be in 
considerable demand — with some 
8,000 record outlets there would be 
just one copy each. I fail to understand 
why, with something which is bound 
to be in demand, the producer does 
not cash in on it and consequently 

benefit all record shops. 
Anyone who has seen the returns 

department at a distribution centre 
will know that piles of picture discs 
trying to promote no-hoper singles 
are returned to the record companies 
through the 5 per cent system (or, as 
likely as not, through faulty returns as 
so many pic discs are horribly warped 
and virtually unplayable). It has been 
known for weeks that Wham's new 
single was going to be a high-flyer; 
CBS restricting the Andrew (and 
George to come) specials to such low 
numbers in a limited edition is to say 
the least short-sighted and cruel to 
both dealers and collectors. 

But, I suppose, there is little point in 
writing to CBS's MD about it. How 
many of us try and communicate with 
record companies to express the 
retailer point of view, only to be 
ignored. RCA, while I compliment it on 
its 12-inch stand, seldom responds to 
points of view in writing; it just does 
not want to know that it's re- 
numbering information is causing the 
dealer considerable confusion, and it's 
not just retailers — try talking to any of 
the tele-sales staff about it! 

As for EMI, well . .. despite the 
promised reorganisation, its error rate 
is high and it continues to run late. It is 
often unable to supply in the same 
week as the order Having written to 
EMI's MD suggesting that, perhaps, 
the claim to be "The greatest music 
company in the world" was 
unfounded, guess what? No reply! 

Returning to the discount question, 
there are occasions when it is relevant 
and justified to ask for, and to obtain 
special discounts on certain deals. In 
the process of moving my shop to a 
belter location, I am doubling my 
stock. Naturally, I've written to all the 
majors; I'll report the results in my 
next article. 

News in brief... 
THE FOLLOWING recent news 
item caught the eye of Liverpool 
dealer Walter Beaver: "Interna- 
tional airlines forbidden to sell 
cut-price transatlantic air tickets 
as this is unfair competition 
which may put Richard Branson 
and Virgin Airlines out of busi- 
ness." 

Beaver fantasises that he 
might read the following news 
item on April Fools Day, 1985: 
"Virgin Records forbidden to sell 
cut price records as this is unfair 
competition which may put Wal- 
ter Beaver and Beaver Radio out 
of business". 

And Beaver wonders: "Would 
any Music Week readers care to 
join me in starting up a new air- 
line?" 

UNTIL THE end of November 
Kingdom Records is a110^^ 
dealers discounts on its GAIt 
7001 to GATE 7016 catalogue 
titles, tieing in with the label s 
"jazz for a winter's evening 
campaign. Discount will range 
from 7V2 per cent for five units to 
12V2 per cent for 10 units. 

□ □ □ 

VIRGIN RETAIL'S Christmas cam- 
paign takes the slogan Stick 
With Virgin" and will feature a 
free gift incentive for shoppers. 
Virgin will give vouchers for ev- 
ery C4 spent and customers who 
collect 15 vouchers can qualify 
for any free album or cassette to 
the value of £5.99. The scheme 
will run from November 7 to April 
30, 1985. 
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SUGGS OF Madness is pictured "signing" Madness' original Morris 
Minor van — given away in a competition some years ago — which a fan 
brought along to the opening of a new record shop, Paint It Black, in 
Upper Street, Islington, North London, run by Mo-dettes manager Bob 
Black, which was officially opened by Madness recently. 
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Virgin scoops 

ASCAP awards 

VIRGIN MUSIC topped pub- 
lishing awards with a total of 
five at the recent ASCAP 
presentation dinner. This was 
held to honour the PRS members 
whose songs were licensed by 
ASCAP and were among its most 
performed songs in 1983. 

Virgin successes were Do Vou 
Really Want To Hurt Me, I'll 
Tumble 4 Ya, and Time (Clock Of 
The Heart), all written by Michael 
Graig, Boy George, Roy Hay and 
Jon Moss: Family Man, written 
by Tim Cross, Rick Fenn, Mike 
Oldfield, Morris Pert and Maggie 
Reilly, and co-published with 
Oldfield Music and Josef 
Weinberger, and {Keep Feeling) 
Fascination, John Callis and 
Philip Oakey and co-published 
with Sound Diagrams. 

Other winners were Baby 
Come To Me, Rod Temperton, 
Rondor Music (London); Come 
Dancing, Ray Davies, Davray 
Music; Come On Eileen, Kevin 
Adams, James Paterson. Kevin 
Rowland, EMI Music Publishing; 
Don't Cry, John Wetton, Warner 
Bros Music; Don't Turn Around, 
Andrew Piercy, Chappell 
International; Electric Avenue, 
Eddy Grant; Hungry Like The 
Wolf, and Is There Something I 
Should Know, both written by 
Simon Le Bon, Nick Rhodes, 
Andy Taylor, John Taylor, Roger 
Taylor, Tritec Music, 

I Guess Thai's Why They Call It 

The Blues, Elton John, Davey 
Johnstone, Big Pig Music; I Know 
There's Something Going On, 
Russ Ballard, Russell Ballard; I'm 
Still Standing, Elton John, Big Pig 
Music; One Thing Leads To 
Another, Alfred Agius, Cyril 
Cumin, Peter Greenall, James 
West-Oram, Adam Woods, EMI 
Music Publishing; Our House, 
Christopher Foreman, Carl 
Smyth, Warner Bros Music; 
Photograph, Stephen Clark, 
Joseph Elliott, Richard Savage, 
Peter Willis, Zomba Music 
Publishers; Promises, Promises, 
Peter Byrne, Robert Fisher, 
Rondor Music (London). 

Rock Of Ages, Stephen Clark, 
Joseph Elliott, Zomba Music 
Publishers; Save Me, Guy 
Blelcher, Doug Flelt; Saved By 
Zero, Alfred Agius, Cyril Curnin, 
Peter Greenall, James West- 
Oram, Adam Woods; Say Say 
Say, Paul McCartney, MPL 
Communications; She Blinded 
Me With Science, Thomas Dolby, 
Jo Kerr, Scale Music & Sound 
Hits/Street Music; Sweet Dreams 
Are Made Of This, Annie Lennox, 
Dave Stewart, RCA Music; That's 
Love. James Capaldi, Warner 
Bros Music; The Border, Russ 
Ballard, Russell Ballard; Too Shy, 
Steven Askew, Nicholas Beggs, 
Limahl, Stuart Neale, Jeremy 
Strode, Tritec Music, and When 
I'm Away From You, Frankie 
Miller, Chrysalis Music. 
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MUSICAL YOUTH'S Pass The Dutchie in new row. 

Pass The Dutchie 

— row continues 
CONTROVERSY STILL smoulders 
over Pass The Dutchie, the 
international hit for Musical 
Youth in 1982, although the 
copyright dispute has been 
settled. The A4W Publishing story 
(October 27, P14), in which 
Sparta Florida Music chief Hal 
Shaper gave his version of the 
settlement, has drawn an 
objection from Eaton Music 
managing director Terry Oates, 
who calls it "misleading in a 
number of respects" and another 
from lawyer Tony Seddon, 
representing the Dutch 
publishing firm The Company of 
the Two P{i)eters, on the same 
grounds. 

Oates states that, although 
Eaton administers the catalogue 
of The Company of the Two 
P(i)eters in the UK, it was not a 
party to the litigation and 
therefore there is no question of 
Eaton having withdrawn any 
proceedings. He adds that the 

PAGE 6 

Two P(i)eters only hold the rights 
in the song in Europe and until 
December 31, 1987, and therefore 
there was no "concession" of 
control for the life of the 
copyright worldwide. 

What was described as a 
"participation" in the income, 
says Oates, is in fact "a straight 
split of that income after 
deduction of sub-publishers' 
income". 

Tony Seddon, acknowledging 
that it is 'an extremely complex 
settlement arrangement 
involving numerous other 
parties", states that it was his 
clients (The Two P{i)eters) who 
were successful in establishing a 
50 per cent claim for The Miqhtv 
Diamonds whereas Hal Shaper 
had claimed 100 per cent of the 
song, maintaining that it was 

Fuifup0" JaCkie Mil,00's tune 
Shaper has reiterated his 

statement: "the case is settled". 
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16 GREAT TRACKS INCLUDING: 

BRIGHT EYES' T BELIEVE WHEN I FALL IN LOVE' 

T ONLY HAVE EYES FOR YOU' PLUS THE 

NEW SINGLE SOMETIMES WHEN I'M DREAMING' 

ALBUM: CBS 10046 • CASSETTE; CBS 40-10046 
Order from CBS Order Desk, Tel: 01-960 2155. CBS Distribuiion Centre, Barlby Road, London VV10. 
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usic MUSIC MARKET SURVEY 

PERFORMANCE RATIN6S FOR JUUT-SEPT 84 
the UK. Albums are those with a tlealet price of not less than f 1.8 

SINGLES (COMBINED 7-IN AND 12-IN): MARKET SHARES % 

LEADING 

COMPANIES 

3-8 3.7 3.6 3.4 . f-O 
^ 2.5 2.3 

CBS WEA RCA ISLAND EMI VIRGIN LONDON POLYDOR ARIOLAI 
ARISTA FLA'R CJJysS MCA PRT PROTO OTHERS 

16.5 8.0 7.8 9.8 8.1 9.7 5.1 3.7 4.7 2.4 4.3 2.9 - APRIL-JUNE 1984 
14.5 8.6 7.4 - 7.8 10.3 2.4 7.1 6.5 3.8 3.4 - JULY-SEPT 1983 

LEADING POLYOOR 

LABELS 

r 
tw 

ARTISTS 
1 Frankie Goes To Hollywood 
2 Stevie Wonder 
3 George Michael 
4 Black Lace 
5 Prince 
6 Tina Turner 
7 neil 
8 Ray Parker Jr. 
9 Grandmaster Melle Mel 

10 Howard Jones 
PRODUCERS 

1 Trevor Horn 
2 Stevie Wonder 
3 George Michael 
4 Peter Collins 
5 Prince 

CHART PERFORMANCE SURVEY 
6 Dave Stewart 
7 Pete Waterman/Mike Stock/ 

Matt Aitken 
8 Ray Parker Jr. 
9 Terry Britten 

10 Rupert Hine 
WRITERS 

1 P. Gill/H. Johnson/M.OToole 
2 S. Wonder 
3 G. Michael/A. Ridgeley 
4 M. Symile/M. Delancery/ 

J. Peram 
5 Prince 
6 D, Mason 
7 R. Parker Jr. 
8 T. Britten/G. Lyle 
9 H. Jones 

10 S. Robinson/M. Glover 

PUBLISHERS 
(INDIVIDUAL) 

1 Warner Bros Music 
2 Perfect Songs 
3 Morrison Leahy Music 
4 CBS Songs 
5 Island Music 
6 Jobete Music 
7 Black Bull Music 
8 Rondor Music 
9 EMI Music 

10 ATV Music 
PUBLISHERS 
(CORPORATE) 

1 Warner Bros Music 
2 Jobete Music 

4 Morrison Leahy Music 
5 Island Music 
6 CBS Songs 
7 Rondor Music 
8 EMI Music 

. 9 Filmtrax 
10 Heath Levy Music 
TOP 10 

1 I Just Called To Say I Love 
You, Stevie Wonder, 
Motown TMG 1349 

2 Careless Whisper, George 
Michael, Epic A4603 

3 Two Tribes, Frankie Goes To 
Hollywood, ZTT/lsland 

ZTAS3 

4 Agadoo, Black Lace, Flair 
FLA 107 

5 Relax, Frankie Goes To 
Hollywood, ZTT/lsland 
ZTAS1 

6 Hole In My Shoe, neil, WEA 
YZ10 

7 Ghostbusters, Ray Parker Jr., 
Arista ARIST 580 

8 What's Love Got To Do With 
It, Tina Turner, Capitol CL 334 

9 When Doves Cry, Prince, 
Warner Brothers W9286 

10 Self Control, Laura Braniqan, 
Atlantic A9676 

_ _ „ 3 Perfect Songs 
ALBUMS (IPs AMD CASSETTES): MARKET SHARES % 

LEADING 

COMPANIES 
'SlAHo 

MOTOWN 

YIW* 

^^ 3 .3 1 Q v ° 1 , 

CBS EMI WEA RCA VIRGIN POL¥DOR .... wn CHRYS ISLAND AL|S MCA A&M WNDON XA K-TEL OTHERS 
14.7 12.8 8.2 9.9 8.7 5.6 5.7 7.5 2.2 2.3 2.3 2.2 3.1 - APRIL-JUNE 1984 17.4 11.3 9.8 8.9 5.3 5.7 7.2 2.4 2.8 - 3.3 2.3 - JULY-SEPT 1983 

ARTISTS 
Queen 
Bob Marley & The Wailers 

i Sade 
Lionel Richie 
Tina Turner 1 Michael Jackson 
Spandau Ballet 

8 Elton John 
9 Billy Joel 

10 Stevie Wonder/Dionne 
Warv/ick 

PAGES 

CHART PERFORMANCE SURVEY 
PRODUCERS 

1 
2 

Robin Millar 
Bob Marley & The Wailers/ 
Chris Blackwell/Steve Smith 

3 Lionel Richie/James Anthony 
Carmichael 

4 Tony Swain/Steve Jolley/ 
Spandau Ballet 

5 Queen/Mack 
6 Quincy Jones 
7 Chris Thomas 
8 Phil Ramone 
9 Rupert Hine 

10 Stevie Wonder 

TOP MISCELLANEOUS/ 
VARIOUS ARTISTS 
ALBUMS 

1 Now, That's What I Call Music 
III (Virgin/EMI) 

2 Breakdance (Polydor) 
3 American Heartbeat (Epic) 
4 Breakdance, You Can Do It! 

(K-tel) 
5 Footloose (CBS) 
6 Now, That's What I Call Music 

(Virgin/EMI) 
7 Beat Street (Atlantic) 

8 Starlight Express (Starlight/ 
Polydor) 

9 Then Came Rock'n'Roll (EMI) 
10 Emerald Classics (Stoic) 

TOP 10 
1 „,0w' That's What 1 Ca|l Music III, Various, EMI/Virgin NOW 3 
2 Legend, Bob Marley & The 

Waiters, Island BMW 1 
3 26CM40nd Ufe' Sade' Epic EPC 

4 Can't Slow Down, Lionel 
Richie, Motown STMA 8041 

LEADING 

LABELS 

5 Private Dancer, Tina Ti 
Capitol TINA 1 

6 Parade, Spandau Ballel 
Reformation/Chrysalis i 

7 ^ ^orl<s' Queen. EMI WORK 1 
8 EPIc'ETCI^1 JaCkS< 

Man' Billy 
10 peaking Hearts, Elton 

nocket/Phonogram HIS 
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See IMAGINATION live at 

The HAMMERSMITH ODEON 

on 20th and 21st DECEMBER 

RECORDS 

r ORDERS TO PRECISION RECORDS & TAPES LIMITED 105 BOND ROAD, 
M1TCKAM, SURREY CR4 3tfl TELEPHONE: 01-640 3344 RECORDS 


