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Dealers join in support for Ethiopian appeal 

Stars rally round 

BRITISH MUSICIANS are showing an extraordinary 
amount of support for the appeals to aid the famine 
victims in Ethiopia and this week UK record dealers 
are asked to make their contribution by waiving their 
profits on a giant supergroup single, all proceeds 
from which will go into a trust fund to buy medicines 
and food. 

The single, Do They Know It's Christmas? 
(PolyGram FEED 1) was written by Bob Geldof and 
Midge Ure who also organised the recording session 
last Sunday which involved Wham! FGTH, Ultravox, 
U2, Paul Young, Kool & The Gang, Paul McCartney, 
Boomtown Rats, Status Quo, Annie Lennox, 
Bananarama, Culture Club, Duran Duran, Heaven 17, 
Phil Collins, Jodie, Spandau Ballet, Style Council, 
Sting and The Young Ones. The supergroup will be 
on the label as Band Aid. 

Everyone concerned in making, marketing, 
promoting and distributing the single have given 
their services free, including sleeve designer Peter 
Blake, Sarm West Studio, Phonogram and PolyGram 
distribution. 

"Even those mysterious characters who put up fly 
posters are doing it for nothing," said Geldof who 
called Music Weekxo appeal to dealers to lend their 
support by selling the record at cost —£1.35 
including VAT. MW has donated a full page 

advertisement (see p31). 
Phonogram is offering the single on full sale or 

return terms and all the major retail chains — Boots, 
HMV, Our Price, Woolworth, Smiths and Virgin — 
have already agreed to sell at the dealer price. 

Geldof has pledged that all the supplies bought by 
money generated through sales of the single will be 
shipped directly to the famine victims. 
• Fifteen artists will appear in an Action For 

® Ethiopia Albert Hall concert on December 7, 
including Aswad, Thomas Dolby, The Flying Pickets, 
Nick Heyward, Alvin Stardust and Mari Wilson. The 
concert has the title "Dinner At Alberts" and record 
companies are being urged to purchase boxes. The 
target is £100,000 for the Save The Children Ethiopia 
fund. More information from 734 8883/4. 
• Imagination, Haywoode and Animal Nightlife are 
among artists appearing in a GLC backed concert at 
the Hippodrome, Leicester Square, on December 2. 
Proceeds will go to the Oxfam appeal for Ethiopia. 
• Trevor Walters will host a charity concert for the 
Save The Children Fund Ethiopia appeal at the 
Festival Theatre, Paignton, Devon, on December 14. 
The gig has been organised by The Reggae Club in 
conjunction with the fund and other artists 
appearing include Misty In Roots, Black Roots, 
Restriction and Jahman Levi. 

Amstrad controversy 

— counter claim filed 
WRITS HAVE been served on hi-fi 
manufacturer Amstrad and 
retailer Dixons in a counter-claim 
by the BPI, Mechanical Rights 
Society, CBS Songs, CBS 
Records and Chrysalis Records 
over Amstrad's high-speed, 
double-headed tape recorder. 

MW first 

for legal ads 

MUSIC WEEK'S Marketplace 
classified advertisement section 
this week breaks new ground 
with the first advertisement for a 
firm of solicitors, Teacher Stern 
Selby, offering legal services to 
the music industry, following 
relaxation of restrictions on 
advertising by solicitors. See p38. 

Three weeks ago Amstrad 
started a High Court action 
against the BPI which had 
objected to advertising for the 
tape recorder which the BPI 
claimed incites infringement of 
copyright. Amstrad is seeking a 
declaration that the machine is 
not unlawful; the new action 
against them seeks a declaration 
that it is. 

But an application to the court 
by the music industry side for a 
direction for their action to be 
heard in parallel with Amstrad's 
failed last Thursday and will now 
follow Amstrad's action. 

The BPI wanted a parallel 
hearing so that if they won 
against Amstrad they would be 
entitled to relief. "If we win in 
Amstrad's action it will be a 
pyrrhic victory because the BPI 
does not own any copyrights," 

explained BPI legal adviser 
Patrick Isherwood. 

By involving CBS and Chrysalis 
on behalf of the BPI, MRS and 
their members in their own 
action they will be able to claim 
damages because of infringed 
copyrights, but this will be 
delayed by the court decision not 
to allow parallel hearings. 

The BPI is considering an 
appeal against the procedural 
court decision. 

Miners' single 

THE STYLE Council and Jimmy 
Ruffin are among an all-star line- 
up featured on Soul Deep, a 
Polydor single from which all 
record and publishing royalties 
will be donated to miners' funds 
in time for Christmas. 
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Some of the many stars appearing on the Ethiopian single 

Record Shack forms 

new indie operation 
IN THE wake of the collapse of IDS last week, a new 
sales/promotion/marketing operation has been formed, based on the 
Record Shack Company, the most successful of the IDS-distributed 
labels, utilising EMI's pressing and distribution. 

Called The.Consortium, the new company will be headed by former 
IDS labels manager Dave Fapence. annd will initially handle Record 
Shack product plus two other IDS labels, Cocteau and Illuminated. 
Several ex-IDS staff will be taken on, including Malcolm Packer as sales 
manager and Christine Wells as administrator. 

The deal with EMI was negotiated by Record Shack's Jeff Weston after 
arrangements with CBS, announced last week, failed to be completed. 
The Consortium will provide marketing and promotion for its labels and 
has taken on the sales company Impulse for a trial period. 

Fagence commented; "We will only concentrate on labels we feel we 
can break, maybe* four or five a year; we will be aiming to build 
reputations and achieve high turnover." 
• IDS directors John Howes and Geoff Hannington have denied a claim 
by IDS creditor Tony Harding that the company crashed owing 2m (MW 
November 24). "Putting aside the banks' investment, our debts to 
individual creditors is around £800,000," said Hannington. "And a large 
proportion of that is owed to Damont and Cambra, our two biggest 
creditors." ' 

Beatles royalties claim 
CLAIMS THAT EMI Records "substantially underpaid" royalties due to 
The Beatles at the height of their fame were made in the High Court last 
week. 

The action is being brought by Apple Corps Ltd, the company which is 
owned by the three surviving Beatles, Paul McCartney, George Harrison 
and Ringo Starr, and John Lennon's widow, Yoko Ono. 

Robert Gatehouse, QC, told Mr Justice Peter Gibson that Apple was 
seeking a court order for an account of royalties alleged to have been 
"considerably under-accounted". 

Under their earliest contract with Parlophone counsel said the group 
were to get a royalty of one old penny per track, later rising to 
one-and-a-half old pence. This was later superseded by royalties on a 
percentage basis. 

Following the break-up of the group. Gatehouse said that Apple had 
commissioned two reports by expert accountants in the music pub- 
lishing field to audit the EMI accounts. The action is being defended by 
EMI. 
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EMI MUSIC pushed the boat out to celebrate former 
Jam bassist Bruce Foxton's signing to the publishing 
company, and to celebrate his recent marriage to 
Epic Records press officer Pat Stead. Left to right: 
Foxton. Pat Stead, Foxton's manager Mike Smith. 
Ron White (managing director, EM! Music Pub- 
lishing!. Brian Hopkins (director of popular reper- 
toire! and DJ Mike Read. 
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ENJOYING THE fun at the Music Publishers 
Association annual carnival ball are Martin Lee and 
Sandra Stevens of Brotherhood Of Man, together 
with John and James Gordon (sons of EMI Music 
Publishing promotion manager Johnny Gordon) as 
Mickey and Minnie Mouse, and EMI staffers Mick 
Redman (clown) and Mark Christensen (Bugs 
Bunny). 

PRODUCER/SONGWRITER Ian 
Levine re-signs with Record 
Shack Records to continue the 
partnership which has produced 
Evelyn Thomas and Miguel 
Brown. Pictured with Levine are 
Record Shack's Howard Caplan 
and Geoff Weston. 
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LEVEL 42 receive gold discs for their album Standing 
In The Light, and silver discs for the current LP True 
Colours. Pictured with the band and manager John 
Gould, are Polydor MD A J Morris and head of A&R 
Alan Sizer. 

A NEW double album on BBC Records of Roy Budd 
conducting the LSO playing "space age" movie 
themes. The Fantasy Album, was launched at a 
Trader Vic's lunch reception. With Budd (left) are 
BBC Enterprises sales director Roy Gibbs and 
Humphrey Walwyn, head of BBC Records. 
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ATTENTION: RECORD DEALERS 
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GEOFF'S RECORDS 
INTERNATIONAL Ltd 

UNIT 1. BAIRD ROAD, ENFIELD, MIDDLESEX 

TELEPHONE: 01 804 8100 TELEX 295944 GEOFFS G 

Forget the B.T. sale — For immediate sales 
and profits 'phone or write for 

Geoff's Records November Catalogue 

Now in stock — Shakin' Stevens Greatest 
Hits LP (£2.50), Frankie & Wham Calenders, 

Computer software starter packs 
LP &MC £1.75 2LP&DMCC1.75 
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This 
Week's 

Sure 
Sellers 

WATCH THIS SPACE 
PHONE 01-804 8100 FOR NEW^ATALOGUE 

ANDY WILLIAMS receives a gold 
disc for sales of his Greatest Love 
Classics album and is pictured 
with (I to r) EMI TV exploitation 
manager Charles Webster, mana- 
ging director Peter Jamieson, 
strategic marketing A&R 
manager Vic Lanza and strategic 
marketing promotions man Bob 
Street. 
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JAMES LAST receives an 
engraved wine cooler to mark the 
end of his recent UK tour and to 
commemorate dm sales of his 
records in the UK in the last 12 
months. Making the presentation 
is Polydor marketing executive 
George McManus. 

American 

Commentary 

NEW YORK: By , 0T X^nt B/V/boar^M^Video 
ceonTerne9nceU"nnLeons Angeles raised regard- 
illustrate the quandry record labels f.nd themselves 
ing music video. discussion of exclusivity 

The deliberate om^s.on was any discus ^ at agreements between record comp Rinht Places that 
the outset of a panel titled Seen In the Right PIa^ces^ ^ 
featured MTV's Les Garland as we intprestinalv there 
various other music video programmes. Inter®st'"9 
was no effort to shun talk of which shows 
which don't, the other side of the exclusivity 
itself is a two-way euphemism: for MTV it rePresen," . (h „ 
of sorts! On the other hand exclusivity agreements (rather than 
royaltiesl protect the labels from artist/producer demands for a 
cut of the action. . 

The seemingly unintentional omission was in the entire area 
of home video. When Pacific Arts' David Bean attempted to 
discuss the fact that his company made money selling fTiusic 
video (among other types of cassettes — his argument didn 
fully hold water), the other panelists among The Risk Takers, 
including IRS Records/Video's Carl Grasso, whose label has 
released long form videos for commercial sale and rental, 
conveniently chose to ignore both the topic and Bean s 
comments. t Exclusivity is probably the single most important issue facing 
the labels so far as exploitation of increasingly expensive 
promotional clips is concerned. Are clips useful after initial 
release, after a song has peaked? What do such agreements 
mean in terms of restraint of trade? What will happen as artists 
and producers seek a share of the premium paid for exclusivity 
— when the labels see that premium as merely offsetting 
production costs? (This latter issue was raised if not addressed 
at any length.) 

As for sale of music video, the matter of rights continues to 
be a major stumbling block, with no clear cut definitions. Also, 
there is little evidence to date that music video is of interest to 
consumers for other than the occasional blockbuster. Sony 
keeps hanging in with Video 45s, never releasing sales data, I 
venture to guess that with the possible exception of Duran 
Duran it's never moved more than a few thousand pieces of any 
single title. 

Sony may even have profited on those few thousand, as may 
others with a handful of full-length productions, but to date the 
numbers can hardly have been substantial. This is the third year 
in Sony's Video 45 programme — and the one in which the 
company will have to prove itself. Insiders concede they aren't 
sure if the concept will warrant continued major investment. 
(On the plus side: building enthusiasm for Pioneer's 8-inch 
discs, despite the paltry installed base of laserdisc video 
players. Perhaps this will rub off on the Video 45 format.) 

Most talk about music video is in the future tense, which has 
been the case at least since Billboard started its music video 
conferences in the mid-'70s. The reality is that few of the 
participants in this year's event (or elsewhere) actually make 
money directly through music video unless they are getting a 
flat fee for some service (producer/director, duplicator, distri- 
bution pool, publicist). 

Music video, as far as sales for home use goes, simply isn't a 
business yet, and most executives these days aren't convinced 
it ever will be. And without even discussing them in specific 
terms, the issues above are the ones that drove this year's 
Billboard music video conference to its greatest success yet. 
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BRITISH FILM YEAR 

PolyGram issues 

video/tape double 

Film/record 

sales link 
PLANS ARE being laid to 
encourage cinemas to sell 
records as part of the 1985 
Government-backed British Film 
Year campaign aimed at boosting 
cinema attendances. 

Film soundtrack music and 
music associated with films will 
be heavily promoted as part of 
the campaign, and the Filmtrax 
label is putting together a 2-LP 
compilation album of movie 
music titled Watching Music. 
Distribution is yet to be set. 

Filmtrax director John Hall 
said: "Cinemas are an obvious 
place to sell film music and we 
are trying to establish them as a 
retail base, possibly using the 
film industry's own distribution 
network." 
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A NEW pressing plant has been 
opened on Merseyside, primarily 
to serve labels in the North West, 
providing a 24-hour a day service 
with a capacity of between 45,000 
to 50,000 7- and 12-inch records. 

Called Ryker Records, the plant 
is financed and owned by the 
Ryker Group of companies, a 
Liverpool-based concern 
involved in travel and oil, co- 
owned by Hugo Coventry and 
Richard Carringlon. The com- 
pany also has its own label, 
pressed and distributed by CBS. 

The plant was designed and 
purpose-built by Roy Mathews of 
Musitech Ltd and, says the com- 
pany, "has filled a geographical 
gap in the pressing plant 
marketplace". 

Virgiifs focus 

on ods 
VIRGIN RETAIL is aiming to 
broaden its customer base from 
young regular music buyers to 
less frequent purchasers this 
Christmas with a £350,000 TV, 
poster and press advertising 
campaign. 

The campaign will have as its 
theme "an everday family of 
Virgin shoppers". The Rappers, 
who will appear in the TV 
commercial directed by Mel 
Smith, and other advertising 
which has been developed by 
Virgin's own ad agency, The 
Design Clinic. 

Software & Sales 
THE TELEPHONE number of The 
Software Sales Service (Retailing 
page last week} is 01-636 6432, 

'not 01-734 8181 as stated. 

S.A.M.S. 
RECORD MANAGER 

Systems Analysis & 
Micro Software 

Limited 

Phone NOW on 
01-946 2222 or 

01-947 0060 

PolyGram this week. It features an in-concert performance by David 
Essex, live at the Royal Albert Hall, and is packaged with a stereo audio 
cassette of the entire soundtrack recording. Dealer price is £13.50, and 
the set is being targeted specifically at the Christmas market. 

Selected titles from PolyGram's music and children's video catalogue 
are included in a "special seasonal offer" from PolyGram. 400,000 
leaflet order forms are currently being shipped out to dealers nation- 
wide giving details of the scheme and special dealer prices. Among the 
15 music titles included are Tears For Fears' In My Mind's Eye, Don't 
Watch That, Watch This, Dire Straits' Alchemy Live and The Style 
Council's Far East And Far Out. 
9 Following the acquisition of worldwide sales rights to the Arista 
music video catalogue. Virgin Video has just released The Thompson 
Twins' Into The Gap Live, an American-made 80-minute live concert 
video. The release co-incides with the release of the Twins' new Arista 
single and their Christmas shows at Birmingham NEC and London 
Wembley. 
O Granada Video has released Johnny Cash In San Quentin, which was 
filmed in the famed prison in 1969. Distribution is through PVG. 
0 Hendring, in conjunction with Synergy and On-TV, releases Splashin' 
The Palace '84 next week. Filmed at this year's Reggae Sunsplash at 
Crystal Palace, it is Hendring's first video co-production with Capital 
Radio. Dealer price is £16.50 and distribution through PVG. 
® BBC Video's second Deep Purple video release. Concerto For Group 
and Orchestra (£13.04, 51 minutes) is set for release on December 10. It 
features Purple with the Royal Philharmonic Orchestra recorded at the 
Royal Albert Hall in 1969. 

§p®ras®[ri for Jazz Centre 
THE ARTS Minister Lord Gowrie has presented the first award under the 
government's Business Sponsorship Incentive Scheme, designed to 
encourage business support for the arts. The £51,667 cheque will go to 
the National Jazz Centre. 

The presentation was made at the BP (British Petroleum Company) 
headquarters during the opening of the first BP Arts Festival. The joint 
sponsorship spread over three years will be used mainly to finance the 
expansion of the National Jazz Centre's programme of music work- 
shops in schools, youth clubs and community centres around the 
country. 

Midem subsidy — deadline looms 
UK COMPANIES intending to 
take stands at Midem are 
reminded that in order to qualify 
for the Government subsidy it is 
essential that they complete the 
joint venture application form 
and return it to the MPA office 

Cowbell changes 
COWBELL AGENCY has moved 
to new premises and changed its 
name. Renamed World Service 
Agency, it is now operating from 
134 Wigmore Street, London W1 
(01-486 7961). In existence for 
more than 10 years. Cowbell/ 
World Service aims to "further 
extend its association with con- 
tempory acts alongside its 
established artistes." 

Jew label signs 
NEWLY-ESTABLISHED label GC 
Records has signed a marketing 
and distribution agreement with 
MCA Records in the UK and initial 
rdfea'ses are singles by 
Manchester duo The Dunn Thing 

, (Sticking To My Guns) and a 4- 
\ track 12-inch by Nightmoves 

v(Trans-Dance). These will be 
followed by Love Dance bv The 
Heat in January. re 

Musical Chairs 
ANDY STEVENS has been 
appointed director of inter- 
national marketing CBS Records, 
reporting to managing director 
Paul Russell. He joined the 
company in 1981 as international 
manager . . . Andy Ware, 
formerly with RCA and Polydor, 
is appointed production and 
marketing controller at Starblend 
Records to co-ordinate all 
releases and liaise with the PRT 
sales force ,.. Former EMI Music 
Publishing press officer Shanti 
Bhatia has joined the press office 
of Yorkshire Television. 

(103 Kingsway, London WC2B 
6QX) together with payments 
before the deadline date of 
January 9, 1985. 

Companies using the BOTB 
services for the first time since 
January, 1981, are eligible for the 
"£150 springboard offer" and 
details can be obtained from the 
MPA (01-831 7591). 

Impression 

TV ads set 
IMPRESSION RECORDS is 
extending its TV advertising for 
the After Dark and Friends Again 
albums. From November 29 
Friends Again will be shown on 
ITV in the Yorkshire and Granada 
area, while After Dark will be on 
ITV and C4 in Yorkshire. After 
Dark will also be advertised on 
ITV and C4 in the London area 
from December 3. 

David Almond 
DAVID ALMOND (also known as 
Dave East! of Buccaneer Music, 
Bushey, Herts, would like it to be 
known that he is not the David 
Almond recently charged with 
fraud against the PRS iMW 
November 24). 

INSIDE 

SINGLES CHART 15 
ALBUM CHART 26 
Airplay 12,13. Books 10. Classical 
22. Disco news/charts 32, 35. 
Europarade 18. Indie news/ 
charts 36, 37. LP Reviews 10, 30. 
Music On Video 30. New 
Releases 28, 29. Performance 6. 
Publishing 6. Singles Reviews 18. 
Talent 8. US charts 28, 29. 
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Trade split on Sunday opening 

By JOHN BEST 

HOME OFFICE recom- 
mendations to scrap all 
restrictions on shop opening 
hours have by and large been 
welcomed by major record 
retailing chains, but reaction 
from independent dealers has 
been less favourable, with 
many feeling the changes 
may threaten their existence. 

The proposals, made in a 
report by the Auld Committee, 
would legalise Sunday trading 
for the first time in England and 
Wales. And while Home Sec- 
retary, Leon Brittan, has warned 
retailers not to flout existing 
laws, the indications are that 
seven-days-a-week trading could 
be legal within 18 months. 

W H Smith, Virgin, Woolworths 
and Our Price are among those 
greeting the proposals with vary- 
ing degrees of enthusiasm. 

"We welcome the report and 
its findings." said a spokesperson 
for Smiths. "We're now anxious 
to see legislation passed as early 
as possible. As far as ordinary 
stores go it's not a question of 
opening up every one, but there 
are a lot of places like resorts and 
tourist areas, where people want 
to shop on Sundays. Traders 
should be allowed to open if they 
and their customers want them 
to." 

The other chains would 
operate a similar policy of open- 
ing only where demand was 
sufficient. 

Boots offered the loudest voice 

of dissention from the major 
chains saying that opening its 
stores on Sunday would not be in 
the best interests of its customers 
or staff. And that rather than 
create extra expenditure, seven- 
day trading would simply spread 
business over longer hours, put- 
ting up costs and eventually lead- 
ing to higher prices. An opinion 
echoed less vehemently by HMV 
managing director, Ian Gray. 
Both stores would, however, con- 
sider opening if local competition 
forced them to. 

On the independent side, 
reactions cover the whole 
spectrum of opinion, 

Martin Anscombe who is 
secretary of the Norfolk Council 
of the National Chamber of 
Trade, as well as running Pop Inn 
Records in Watton, said a trading 
hours "free-for-all" would kill off 
the corner shop. 

"It is a blueprint for disaster. If 
implemented it will be a charter 
for superstores and Sunday 
markets — and sound the death 
knell for many ordinary family- 
run shops in market towns and 
villages, who cannot afford to re- 
main open all hours," he said 

Barry Robinson of Millers, a 
Cambridge shop dealing in all 
areas of music and employing a 
staff of around 60, felt similarly 
saying that the changes would 
very quickly cut down the 
public's choice by getting rid of a 
lot of small shops in a few 
months rather than over the next 
10 to 15 years. 

Others were less certain of the 
consequences, many agreeing 
with the proposals in principle, 

but saying that they would 
probably not be opening them- 
selves, either because having 
worked six days they would need 
the rest, or because they did not 
believe enough people would be 
attracted to their area on a 
Sunday. 

"I can't see how I'd lose custom 
by not opening, the people you're 
going to get in on a Sunday are 
browsers rather than buyers." 
said Bob Kingdom of KMK 
Records, Beckenham. 

A number of dealers felt that if 
there is money to be spent it will 
be spent on either Saturday or 
Monday, and that Sunday open- 
ing would merely lower takings 
on those days. 

Pointing to the time taken for 
the public to get used to six full 
days trading, Tony Mack of 
Revolver Records in Nottingham, 
said he thought any changes 
would happen in the big cities 
first and take a long time to filter 
through to the rest of the country. 

If and when the proposals 
come into effect, Tony Relf of 
Long Player in Tunbridge Wells 
has no doubts where dealers 
loyalties should lay: "In retailing 
it's about people coming through 
the door. There may be staffing 
problems and slightly increased 
costs, but that's retailing and if I 
don't like it then I have to get 
out." 

The problems of staffing, 
overheads, profit — as well as 
religious and family consider- 
ations — vary but most dealers 
will be keeping a very close eye 
on what their competitors do. 
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THE CONTROVERSY over the music soundtrack of the 
Virgin 1984 film continues to simmer and Eurythmics 
David Stewart and Annie Lennox last week lashed back 
at director Michael Radford who had claimed that their 
soundtrack had been "foisted" upon him, and had 
accused them of "grossly interfering" with his work. I he 
duo says that they were commissioned to compose and 
record the soundtrack and they felt like spectators in a 
circus of jugglers" as arguments raged between the 
producers, the director and Virgin over their music and 
another soundtrack commissioned from Dominic 
Muldowney; and say that they wouldn t even have 
considered doing the music had they known that some- 
one else had also been commissioned. "Michael Radford 
knows that his real dispute is with Virgin Films and we 
will not become his scapegoats," they add . . . Who gets 
Shep's job at Phonogram? It'll certainly be an internal 
appointment and the three favourites are: Tony Powell 
(Phonogram general marketing manager), John Preston 
(Polydor marketing director) and Clive Swan (PolyGram 
Record Operations commercial director) . . . IDS 
creditors can take some little comfort in the knowledge 

j that among those who got bouncing cheques was Geoff 
Hannington, for his last week's expenses . . . coinci- 

' dentally, Julia, wife of IDS labels manager Dave Fagence, 
gave birth to a bouncing boy, James. 

AN AUSTRALIAN has been appointed as MD of CBS 
Australia for the first time in its 24 years — 33 year-old 
Dennis Handin who replaces American Bob Jamieson 
who moves to CRI in Paris. Fifteen years ago Handin was 
a junior store clerk in a CBS branch office and is known 
for his informal management style: "I speak to reps, I 
take them to lunch, I go out at night and get dirty with 
them," he told a Billboard reporter. , . Indie co-operative 
distributor The Cartel is dedicated "to undermining the 
industry at large," according to its magazine The 
Catalogue. It also appears to be schizophrenic — seeking 
to expand music "beyond the numbing constraints of the 
main charts", but also happy to help labels which are 
releasing music "that would comfortably compete in the 
conventional charts" . . . Note to US distributors; hot UK 
label Jive's deal with Arista for the US ends on December 
31. "The timing," says Ralph Simon with some satis- 
faction, "could not be more fortuitous" ... A & M A & R 
director Alan McGee has resigned, 10 years after joining 
the company, having risen from salesman through 
promotion to his present position. He can be contacted 
on 460-8919 . . . Former PRT Records exec Trevor Eyles is 

I back in the business working for Sound Results (01-741 
1921), which leases product for use by British Airways 

' and others. 
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Sunday December 2nd — doors open 8pm 

IMAGINATION 

LENNY HENRY 
PLUS SPECIAL GUESTS: 

ANIMAL NIGHTLIFE 

HAYWOODE 
ALL PROCEEDS TO OXFAM ETHIOPIA APPEALI 

7.50 minimum donation 

Tel: 0^3 CTBO01' Gremer Lon4on Council, Room 1a, 

agenctes"0" H'ppodro,11e Box Office and major booking 
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THIS SPECIAL PRICED ALBUM 

& CASSETTE OF 12" MIXES 

DEALER PRICE £2-44 

ALWAYS ASKING QUESTIONS 4 27 
(previously unrcleased] 

NEW SONG 5'23 
(new version) 

WHAT IS LOVE! 6'34 
Extended Mix 

LIKE TO GET TO KNOW YOU WELL 7 35 
(international mix) 

PEARL IN THE SHELL 6 44 
Extended Mix (previously unreleased) 

TOTAL CONDITIONING 6 58 

Produced by Rupert Mine for Gestalt 

PLAYING IN STORE=SALES 

iEth'CONFERENCE CENTRE, BRIGHTON 

17th'ROYAL ALBERT HALL, LONDON 

18th# E'C, BIRMINGHAM 

20th'APOLLO, GLASGOW 

23rd'HAMMERSMITH ODEON, LONDON 

24th'HAMMERSMITH ODEON, LONDON 

16th ■ CONFERENCE CENTRE, BRIGHJON (EXTRA SHOW) 

ISth-QUEENS HALL, LEEDS 

21st#E'C, BIRMINGHAM 

24th'HAhMERSMITH ODEON, LONDON (EXTRA SHOW) 
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MPA joins anti-VAT lobby 

WITH THE threat of VAT on printed matter, including 
printed music, looming, the Music Publishers 
Association has joined the National Book 
Committee's lobby against the move. 

MPA secretary Peter Dadswell has written to 
influential Conservative MPs on the subject and has 
received supportive replies to date from Edward 
Heath and Patrick Cormack, a member of the All 
Party Arts & Heritage Committee. 

Toby Jessel, chairman of the Conservative Arts 
Committee, opposes the measure, but pointed out 
that the UK is the only EEC country which does not 
impose VAT on printed matter, adding that the UK is 
not much more noticeably literate or cultured than 
some of the countries on the Continent. 

There is likely to be further pressure from the EEC 
authorities for the UK to fall in with the practice in 
other member nations and Chancellor Nigel Lawson 
would undoubtedly welcome the extra revenue. 

However, Fleet Street, which largely supports the 
Government, is campaigning vigorously against the 
imposition of VAT, which would add to its already 
severe economic burdens while magazine 
publishers could also suffer circulation losses 
following the addition of a 15 per cent VAT charge to 
cover prices. 

In a written reply in Parliament at the end of last 
month, Norman Lamont, Minister of State for Trade 
and Industry stated: "The Government have no 
present plans to introduce VAT on books, news- 

papers or periodicals. They do, however, have a 
commitment to shift the general burden of taxation 
from taxes on earnings to taxes on spending." 

The Publishers Association, whose joint book 
trade committee chaired by Viscount Macmillan is 
co-operating closely with the National Book 
Committee in its anti-VAT activities, regards the 
operative word of the parliamentary reply as 
"present", and believes the threat still remains. The 
NBC expects the issue to be decided by the Treasury 
by the middle of January at the latest. It urges 
interested parties to make their representations 
swiftly "because Treasury policy usually begins to 
crystallise by early December". 

VAT of 15 per cent on printed music would 
seriously affect the modestly impressive recovery 
made by this sector in recent years. Obviously, 
printed music will never regain its inter-War glories 
when it constituted tjie major source of income for 
music publishers, but VAT would be a body blow to 
its current state of health, particularly in the 
educational field, which is already subject to 
stringent budgetary restrictions. . 

Dadswell told MW that the MPA already receives 
letters from the public complaining about the high 
cost of printed music. He does not accept that it is 
expensive relative to other contemporary costs, but 
points out the inevitable effect that higher charges 
through VAT will cause. 
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And that s not all. There's no minimum order value either. Single 
units or bulk supplies come alike to our sales team. And what a team! 
Friendly, conscientious and knowledgeable. Ask about the 30-60 days 
payment terms. Discuss Microdeal's special discount to dealers of up to 
50% offRRP (excluding VAT). All 2,000 titles, plus top educational 
software library, are continually updated. There's a comprehensive back 
numbers list too. We hate name ||yi| f \ f) 
droppers but among others we Ib 
distribute for - Activision, Alligata, iilfiTBIRIITiftil 
Channel 8, Creative Sparks, Hesware, " * IWW 
Interceptor, Llamasoft, Ocean, US Gold 41 Truro Road, St Austell, 
and Quicksilva. How's that for starters? Cornwall PL25 5JE 
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U2 
CURRENTLY FAR too successful to 
expect anything but cynical reviews 
from the pop press, U2's latest 
Wembley date was the very model of 
a well-measured, note-perfect per- 
formance—and thus a little short on 
excitement because the band are now 
so predictably excellent. 

Bono and The Edge are still the 
indisputable stars and focal points, 
though it's hard to imagine a more 
different pair; the ungainly gait and 
manner of the singer highlighted by 
the elegant cool of The Edge's 
precision guitar playing. But while 
Bono's secure self-image has made 
him the butt of endless easy slag- 
offs, he is a singer of consummate 
authority, if not class 

The capacity adoring crowd was 
more than happy to sway along with 
the new, more synth-based sounds 
of The Unforgettable Fire LP, but it 
was inevitably during the material 
from War and Boy, that they really 
shook the floor of the stands, stomp- 
ing and singing, football crowd style. 

And, it was the older material which 
recalled what was without doubt the 
band's finest hour; although new 
styles are vital and welcome it was on 
the guitar-dominated, but delicate 
songs of the first two albums that U2 
really shone. Subsequent develop- 
ments have been adequate, but that's 
all. Consistent brilliance is a lot to 
expect from anyone—except, it 
seems. The Edge, whose guitar still 
sings with original style which 
shouldn't be sacrificed to fashion. 

Earlier, the evening got off to a rous- 
ing start, courtesy of U2's Island 
stablemates. The Waterboys, whose 
potent brand of emotive and intel- 
ligent music found favour with the 
crowd who gave it an unusually good 
reception for a Wembley support. 

DANNY VAN EMDEN 

John Martyn 
FOLLOWING SWIFTLY after Christy 
Moore, the similarly hard to define 
John Martyn displayed his own 
special talents at the Dominion. 

While Martyn's excursions into 

echoing guitar and over-laid melody 
are well known, it comes as quite a 
surprise to learn how completely his 
music has evolved into a jazzy fusion 
of enthusiastic rhythms. 

But the audience seemed somewhat 
confused and disappointed by 
Martyn's performance. Never one to 
stand still, Martyn has continued to 
experiment within the very distinctive 
framework he has created. Con- 
sequently, the music is still im- 
mediately identifiable as his, but with 
an extra edge. 

For this tour he simply played elec- 
tric guitar, with a keyboard player (still 
annoyingly prone to be bubbly when 
he should be complimentary) and the 
extraordinary Danny Cummins on 
assorted percussion. 

He has moved far from his folk 
beginnings — there was not an 
accoustic guitar in sight — and has 
become alarmingly provocative: his 
angular guitar could teach quite a few 
young hopefuls a thing or two. 

And then of course, there is that 
voice...unique, passionate and power- 
ful. Bending, twisting and slurring, 
Martyn seems to do nothing right and 
it all sounds so perfect. His violent 
rendition of Johnny Too Bad is a high- 
light showing how completely Martyn 
understands the varying tones and 
textures he now has in his repertoire. 

DUNCAN HOLLAND 

Shirley Bassey 
SHIRLEY BASSEY's recording career 
stretches back almost 30 years so it 
was appropriate that her Royal Albert 
Hall concerts, part of a sell-out UK 
tour, included many of the songs that 
she has made famous during that 
period. 

From the opening notes of i Am 
What I Am, her latest single for Tower- 
bell Records, through to the final 
showstopper. This Is My Life, Shirley 
Bassey gave her usual electrifying per- 
formance. The hits were there in 
profusion; Big Spender, Never Never 
Never, Something, Kiss Me Honey 
Honey Kiss Me and many more. 

Towerbell has taken a gamble with 
its first Bassey LP release, but it 
should pay off 

CHRIS WHITE 
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rChart newcomers-j 
| SMILEY CULTURE: Police 
I Officer. (Fashion Records FAD, 
I distribution: PRT/Jetstar). UK 
I origin. Entered chart, 

November 23, 1984. Leading 
| London reggae DJ whose first 
■ single for Fashion was Cockney 
| Translation, 
I THE BREEKOUT KREW: Matt's 
' Mood (Next Plateau/London 
I LON 59). US origin. Entered 
■ chart, November 23. 1984. The 
| first UK release, from New York 
| duo comprising Eric Smith and 
I Spider D who have been 
I rapping together since their 

high school days. 
I THE TOY DOLLS: Nellie The 
I Elephant (Volume Records Vol 

II, distribution: Cartel/Pinnacle. 
J UK origin. Entered chart, 

■ November 23, 1984. Mandy 
I Miller Fifties favourite revived 
i in time for the Christmas 
' market by Sunderland band. 
I The single was first released 

two years ago, and has been 
| unavailable for some time. The 
I band have played extensively 
I in the US. 

by 
CHRIS WHITE 

Jive artist bounces back with a bigger splash as label policy pays off. 

Ude furns for Ocean 

Stars for 

Ethiopia 
TOP POP names including Nick 
Heyward, Mari Wilson, Rick 
Wakeman, Dennis Brown, Aswad, 
Matt Bianco and Trevor Walters 
are hoping to raise the roof of the 
Royal Albert Hall on December 7 
with a chanty concert in aid of the 
Save The Children Fund For Action 
For Ethiopia. More names are 
expected to be added to the final 
bill. And all artists are donating 
their services free of charge. 

THE CURRENT US success of Billy Ocean, with two singles Caribbean 
Queen and Loverboy, and album Suddenly, is a great triumph for a singer 
whose recording career had been in the doldrums for several years, and 
for Jive Records who see his success as one of the first results of its 
commitment and investment in black music. 

Apart from Ocean's stunning success — the LP is approaching the 1m 
units markets, and Caribbean Queen topped the pop, black and dance 
charts in the US — Jive has also been enjoying great success with another 
dance music act, Whodini, whose album Escape was number 12 with a 
bullet in the black chart last week, and whose single Friends/Five Minutes 
Of Funk is also a big hit. 

Jiye director Ralph Simon, says: "The Ocean phenomenon is not 
restricted to just the US — he has also charted in territories like West 
Germany, Venezuela, Australia and Spain." 

After a string of Top 20 hits for GTO Records back in the Seventies — 
including the number two hit. Love Really Hurts Without You — Ocean 
was eclipsed by other rising black stars: "His career was really allowed to 
languish," Simon says. "His talent was totally neglected, which to me was 
wrong as he has such a classic voice and the same kind of long-term 
potential as Lionel Ritchie." 

But, when just over a year ago Jive, which is part of the Zomba group of 
companies, decided to get involved with the black music market. Ocean 
was the first signing. Simon and fellow director Olive Calder teamed him 
with Zomba producer Keith Diamond, and the two worked in New York on 
the Suddenly album. "We decided to broaden our label's base from that of 
a purely rock-orientated approach to actively pursue what we believed to 
be the best talent in the black music field," Calder says. 

"We also started the Jive Afrika label and bought a mobile record studio 
in Los Angeles which was sent out to Botswanana in Africa. The first 
recording to come out of the mobile was Don't Go Lose It Baby, a number 
two dance hit for Hugh Masekela." 

Jive's big project for 1985 is to break 14-year-old Zambian singer 
Warren Mills, who is now at school in the UK "He has a talent that has 
echoes of the early Jackson 5 and while his debut single made the lower 
regions of the Music Week chart we have taken on two leading black 
American producers to work with him, and they are as enthusiastic as we 
are about his worldwide potential," says Simon. 

And Calder adds: "We believe that we have created a UK first by being 
the first record label to have three singles and two albums in the American 
black music charts. "We're absolutely delighted because although many 
British labels have been able to make a dent in the dance charts there, 
most of them have been unable to consolidate the success." 

A FLOCK OF 

i 

INCLUDING 
THE MORE YOU LIVE 
THE MORE YOU LOVE 

AND 11 OTHER 
HIT TRACKS ^ 

ONLY AVAILABLE ON 

PEPPERMINT VSDEO MUSIC 

PAGES 

Guild House, Peterborough PE2 9PZ 

v;0 TelePhone: (0733) 63122 

THREE ARTISTS who arc conlributing to Jive Records' international 
success: Hugh Masekela. Richard Jon Smith and Billy Ocean. 

Everything counts 

in small amounts 

by JOHN BEST 
WHILE THE pop world and his 
wife are falling over themselves 
in a frantic effort to make it big, 
The Blue Nile have more respect 
for themselves and their music. 
And despite a debut LP (A Walk 
Across The Rooftops) that had 
the music press eulogising un- 
controllably, they have little 
desire to reflect on the past and 
its glories. 

"We've spoken about the 
chronology of things over and 
over again," says vocalist Paul 
Buchanan. "Everything is always 
seen as potted and it wasn't 
really like that. We've always 
given the impression that it was a 
plan, when what we'd really like 
to do is explain the spirit. I'm 
constantly trying to find out what 
I really, really, really want deep 
down inside." 

Nevertheless, a potted history 
reveals that the three Glas- 
wegians became the only act on 
Linn Products' own label, when 
the hi-fi manufacturers were 
given a tape containing a demo 
of one of the band's songs Tinsel- 
town In The Rain, to use to test its 
new disc cutting facility. 

Linn saved them from starving 
and put them in Edinburgh's 
Castle Sound studio, and A Walk 
Across The Rooftops emerged. 

Word spread through the 
industry grapevine after Steve 
Lillywhile, who was in the studio 
producing Big Country, pro- 
nounced it the best album of the 
last five years, and Virgin 
appeared on the scene to handle 
press and promotion. 

A remixed version of Stay 
dented the chart at number 97 a 
couple of weeks ago, while 

Tinseltown has already been a hit 
in Holland. The band are now 
back in Castle Sound crafting a 
second LP for spring release. 

Working from structures they 
describe as "fairly loose". The 
Blue Nile will use anything at all 
to get the sound to capture the 
mood they want to create, but 
such perfectionism can bring 
problems: "If you name a compli- 
cated situation and say I want to 
describe that situation by the 
sound of one noise it can take 
days to get the thing that sits 
properly with the other instru- 
ments and sounds," Buchanan 
explains. 

The hypnotically sparse 
landscapes of Rooftops will not 
become cluttered with tech- 
nology on its successor: "We've 
got less technology at our 
disposal this time round, but we 
always work with whatever is to 
hand that is good, rather than 
thinking we must expand. We're 
constantly searching for the 
simplest mode of expression." 

A tour when the album is 
complete is likely providing the 
group can find an "appropriate 
setting without going to 
theatrical lengths." 

The Blue Nile have no glib 
manifestos to offer, they exist 
solely for the glory of their music, 
approaching it with a disarming 
honesty that floods from the 
grooves and will ultimately make 
them some of the very few stars 
who don't devalue the medium. 

"There is an essential com- 
passion in everything we do. It's 
a question of communicating that 
compassion and not necessarily 
to the largest number of people, 
but in the best possible way." 
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THE BLUE NILE: Success Without gimmicks 



Twenty chart-hoggin' hits on one piggin' great video. 

That's 85 (count 'em) minutes of prime promos in 

sizzling stereo for a ridiculous £13.91 (Dealer Price). Now II 

and Now III videos are still in the charts so don't miss this 

opportunity to make a complete pig of yourself over Now 4. 

1. Queen-It's A Hard Life 
2. Tina Turner - Private Dancer 
3. Giorgio Moroder with Philip Oakey 

- Together in Electric Dreams 
r4. UB40-If It Happens Again 
5. Limahl-Never Ending Story 
6. Culture Club-The War Song 
7. Julian Lennon 

- Too Late For Goodbyes 
8. Ray Parker Jnr.-Ghostbusters 
9. Thompson Twins-Sister of Mercy 

10. John Waite-Missing You 

Nik Kershaw-Human Racing 
Meatloaf-Modern Girl 
Kim Wilde - The Second Time 
Malcolm Mclaren - Madam Butterfly 
Nick Heyward-Warning Sign 
O.M.D.-Tesla Girls 
Iron Maiden - Aces High 
Feargal Sharkey- Listen to Your 
Father 
Heaven 17 - This Is Mine 
Depeche Mode 
- Blasphemous Rumours 

'No Turkeysf 

li / Paiace.Virgin and Gold Distribution Ltd., 
69 Flempton RoadJ 
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