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Frankie, Sade set for awards 

FRANKIE GOES To Hollywood and Sade lead the pack in the 
running for the 1984 British Record Industry Talent Awards with 
three nominations each, For the first time the awards, which will 
be held at the Grosvenor House Hotel on February 11, will be 
broadcast on both BBC 1 and Radio One. 

The full list of nominations: 
Best British Male Artist: David Bowie, Howard Jones, Nik 
Kershaw, Paul McCartney and Paul Young. 
Best British Female Artist: Annie Lennox, Alison Moyet, Sade, 
Tracy Ullman and Kim Wilde. 
Best British Group: Bronski Beat, Frankie Goes To Hollywood, 
Queen, U2 and Wham! 
Best British Producer: Peter Collins, Trevor Horn, Laurie Latham, 
Steve Lillywhite and Tony Swain/Steve Jolley. 
Best British Classical Recordings: Bax: 4th Symphony/Ulster 
Orchestra, conducted by Bryden Thomson (Chandos): Britten: 
The Turn Of The Screw, soloists and the orchestra of the Royal 
Opera House, Covent Garden conducted by Sir Colin Davis 
(Philips); Mozart, The Magic Flute, soloists, the Dresden Choir, 
Leipzieg Radio Chorus, Dresden State Orchestra, conducted by 
Sir Colin Davis (Philips): Verdi, II Trovatore, Santa Cecilia 

Academy Orchestra and choir, conducted by Carlo Maria Giulini 
(Deutsche Grammophon); Vivaldi, The Four Seasons, Academy 
Of Ancient Music, directed by Christopher Hogwood (L'Oiseau 
Lyre/Decca). 
Best International Artist/Group: Michael Jackson, Prince and 
The Revolution; Lionel Richie; Bruce Springsteen and ZZ Top. 
Best British Single: Careless Whisper, George Michael (Epic); 
Relax, Frankie Goes To Hollywood (ZTT/lsiand), Smalltown Boy, 
Bronski Beat (Forbidden Fruit/London), Smooth Operator, Sade 
(Epic), and Two Tribes, Frankie Goes To Hollywood (ZTT/lsland). 
Best British LP: Human Racing, Nik Kershaw (MCA), Diamond 
Life, Sade (Epic), The Unforgettable Fire (Island), The Works, 
Queen (EMI), Welcome To The Pleasure Dome, Frankie Goes To 
Hollywood (ZTT/lsland). 
Best Film Soundtrack: Electric Dreams (Virgin), Footloose (CBS), 
Give My Regards To Broad Street (Parlophone), Purple Rain 
(Warner Brothers) and The Woman In Red (Motown). 
Best Comedy Record: Eat It, Weird Al Yankovich (Scotti 
Brothers/Epic); Hole In My Show, neil (WEA); Rat Rapping, 
Roland Rat (Magnet); To Be Or Not To Be, Mel Brooks (Island); 
'Ullo John Got A New Motor, Alexis Sayle (Island). 

29 publishers cited 

In Sammy Cahn suit 

From IRA MAYER 
NEW YORK: Veteran lyricist and 
ASCAP director Sammy Cahn is 
suing 29 music publishers for 
alleged fraud and non-payment of 
royalties and is seeking payment 
of allegedly owed funds, 
exemplary and punitive damages, 
plus title to his copyrights. 

In a Los Angeles Superior Court 
filing dated October 25, Cahn 
accuses the various international 
operations of the Sparta Music 
Group, Barton Music, Sinatra 
Songs and the estate of Henry W. 
Sanicola of fraud, breach of 
fiduciary duty, cancellation of 
written instruments, submission 
of false royalty statements, and 
other charges. 

According to a sample contract 
for the Cahn/Jimmy Van Heusen 
composition I'm A Texas Boy, 
written in 1958 and submitted with 

the official summons, Van Heusen 
and Cahn were to share royalties 
totalling six cents per copy of 
sheet music sold in the US, and 
three cents per copy sold in 
foreign territories. The suit covers 
material written between 1944 and 
1961, and includes standards such 
as Come Fly With Me, Love And 
Marriage and Monique. 

Cahn charges the late Sanicola 
and others with receiving what 
would have been his royalty pay- 
ments in cash and transferring 
these funds "to Swiss and other 
foreign country bank accounts of 
said individual defendants and 
Henry W Sanicola, deceased, for 
the purpose of avoiding the 
reporting of foreign royalties due" 
him. According to the suit, Cahn 
learned of the alleged fraud and 
false royalty statements in the 
spring of 1982. 

Midem — more music video 
BOTH MUSIC Box and Sky Channel, the UK's leading satellite/cable music 
television operations will be taking stands at Midem in January, further 
boosting the music video element of the festival. The US MTV channel will 
also be there, as will a number of UK video production companies. 
# Full details of Midem Video Clip — See Music On Video p27. 

O 

ALISON MOYET, one of the year's biggest successes, was presented 
with silver and gold awards for All Cried Out and Alf following her 
concerts at The Dominion last week. Doing the presenting was Radio 
One DJ Andy Peebles, in the picture with Alison, CBS Records managing 
director Paul Russell and CBS senior product promoter Clare Russell. 

Buy-out at 

Billboard 
US MUSIC trade paper Billboard 
has been sold to a newly-estab- 
lished corporation jointly owned 
by venture capital company 
Boston Ventures Ltd and a Bill- 
board management group 
headed by Gerald Hobbs, 
executive vice-president and 
publisher, and Samuel Holds- 
worth, co-founder of Musician 
magazine. 

The buy-out includes all of Bill- 
board Publications Inc which also 
owns American Artist, Amuse- 
ment Business, Interiors, 
Musician and Photo Weekly, as 
well as programming services for 
radio and video and a book pub- 
lishing subsidiary. 

Hobbs will replace Billboard Inc 
chairman Bill Littleford as 
president and chief executive 
officer, while Holdsworth will 
become publisher of Billboard 
and executive vice president of 
the new company. Littleford, a 
legendary figure in US music and 
publishing, retires from his 
position on December 31, but 
remains on the board of 
directors.  

MTV acquisition 
NEW YORK: In the battle for (he music 
cable business in the US, the Turner 
Broadcasting System has sold its 
fledgling Cable Music Channel to MTV 
for Sim, plus an agreement to purchase 
5500,000 worth of advertising time on 
Turner's other networks. 

Turner had sought to compete with 
MTV by starting a new all-music service 
for the 24 to 54 year-old audience last 
October. MTV countered by announc- 
ing its own such service for January 
1985. The Turner station went on the 
air with only 350,000 subscribing 
homes — MTV reaches about 24m 
homes with its primary service. 

AflVcirts price of 

Midem flight 
THE PRICE of the Music Week charter 
flight to Nice for Midem '85 has been 
slashed by a substantial £24.50 to 
£149.50 (including VAT) for the return 
flight, free champagne on the outward 
flight and free wine on the return leg. 

At the same time, the flight has been 
switched to depart from Gatwick at 

r\15.00 hours on Sunday, January 27, 
/arriving Nice at 17.50. The return flight 
leaves Nice at 17.00 hours on Friday, 

I February 1, arriving Gatwick at 17.50. 
\ To make a reservation call Karen 
Stainer on 01-836 1522 or Paul Vasdev 
at The Travel Business (01-299 1621). 

Don't send Xmas cards , , , 
MUSIC WEEK will again be making advertising space available this 

year for companies or individuals wishing to send Christmas 
messages along with a donation to the IMordoff Bobbins Music 
Therapy Centre, 

You can book your own display advertisement at full rate card (no 
agency commission), 30 per cent of which will be passed on by 
Music Week to Music Therapy. 

Or you can make a donation direct to Music Therapy and have your 
name (or company logo) acknowledged in a composite 
advertisement. 

Book space by calling the Music Week advertisement sales depart- 
ment (01-836 1522), or make your donation direct to Pauline Tooth, 
secretary, Nordoff Bobbins Music Therapy Centre, 3 Leighton Place, 
London NWS 2QL, with a covering letter copied to Rodney Burbeck, 
Music Week, 40 Long Acre, London WC2. 
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Laser claims 

5m audience 

in the UK 

LASER 558 is claiming a UK 
audience of nearly five million 
people, based on the results of an 
MRIB radio ratings survey. This 
shows that 11 per cent of the 
population aged 15 and over had 
listened to the US-run station in 
October. 

The results, released by Music 
Media International (MMI), the 
station's advertising representa- 
tives in New York, also revealed 
that of the 18 per cent of the 
sample aware of Laser's 
existence, nine per cent had 
listened during the previous 
week and seven per cent in the 
previous day. 

"I am very pleased with Laser's 
rating success in the UK," says 
Roy Lindau, president of MMI. 
"The findings of the MRIB survey 
are incredible when you consider 
that Laser has never been 
promoted or advertised in any 
medium but its own airtime." 

A regional breakdown of the 
national average of nine per cent 
weekly listeners, shows the 
figure to be as high as 23 per cent 
in the East and 14 per cent in 
London. 

Other European results will be 
available later in the year. 

Laser 558 — All Europe Radio 
has been broadcasting to nine 
north-west European countries 
since May 24. A crew of six US 
DJs play continuous music from 
aboard the M V Communicator 
anchored in international waters 
in the North Sea. 

Tracks to return 
CHANNEL FOUR'S The Other 
Side Of The Tracks, presented by 
Paul Gambaccini, returns in 
January for a third series of 12 
programmes. The series will 
include features on The Cars, 
Howard Jones, veteran producer 
John Hammond, Arista Records 
president Clive Davis, and new 
Epic Records signing The Roaring 
Boys who are managed by Billy 
Gaff. 

The first ambisonic 

CD is released 
WHAT IS claimed to be the first "ambisonically-mixed compact disc" 
has been released by the KPM Music Library, in collaboration with 
Nimbus Records. It is also the first library music CD, says KPM, which 
believes it will become a standard CD demonstration record for the hi-fi 
community. 

The disc, titled Surprise Surprise, features music composed and 
performed by Eddie Chin and Matthew Gang and has 18 tracks playing 
for a total of 49 minutes. It was produced by Chin and Gang with Richard 
Elen and recorded at Nuptown Recordings in Berkshire. 

Ambisonics is British developed technology which gives surround- 
sound effect when played through an ambisonic decoder and is also 
claimed to give enhanced stereo spread and belter stereo imaging, as 
well as better stereo/mono compatibility, when played on normal stereo 
equipment. 

Ambisonics has been used for several years by a number of record 
companies, but primarily for complete musical performances of 
classical works. Now, new developments make it possible to mix down 
conventional multitrack master tapes ambisonically. 

Use of the technology was pioneered by KPM Music Library last year 
for use in music for television, films, advertising, audio-visuals and 
other industrial applications, but it is now being used for rock recordings 
both in the UK and US. 

DJ responses^ 

compvterised ! 

DANCE MUSIC promotion 
company Rush Release has 
installed a new house computer 
system which it says will be able 
to provide a fully regionalised 
graphical breakdown of DJ 
reactions throughout a record's 
life. 

The regional divisions corres- 
pond with the ITV regions, 
enabling club reactions to be tied 
in more closely with other 
aspects of marketing campaigns. 
Rush Release says it is also 
developing a "brand new style of 
video promotion" for 1985 — its 
sixth year of operation. 

Safari/Squad deal 
SAFARI RECORDS has signed a 
long-term agreement with the 
Superjocks Hit Squad to promote 
Safari product in clubs and on 
local radio, starting with Leeds 
band English Evenings' Tear You 
Down. Under the deal, the Hit 
Squad and sister company Disco 
Mix Club will have limited use of 
Safari's offices at 44 Seymour 
Place, London W1, although their 
respective HQs will remain at 
Herne Bay and Slough. 
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More price 

increases 
COMING INTO line with other 
labels, WEA raises its dealer price 
of 7-inch singles to 99p. The 
PolyGram companies follow suit 
and also increase their 12-inch 
single dealer prices to £1.79. 
Kingdom Records is raising the 
dealer price of its LPs and 
cassettes to £3.25, and the dealer 
price of Old Gold singles will go 
up to 98p plus VAT from January 
1. A new batch of singles from 
Old Gold is scheduled for 
January 24. 

Directory 
RECENT MOVES: Revolver Distri- 
bution to The Old Malt House, 
Little Ann Street, Bristol 2. (0272 
541291) ... Magnum Music 
Group to Magnum House, Drake 
Avenue, Staines, Middlesex 
TW18 2AW. (0784 62426; Telex 

1936689 ESJAY G) ... The Ferret 
' Plugging Company to 90 Boston 
Place, London NW1 6EX (01-402 
2401) ... Bullet Promotions to 
The Charthouse, 57 Ramsay 
Road, London W3 8AZ (01-992 
7725). 

Hli chart 
THE HEAVY Metal chart supplied 
by MRIB for the November 3 
issue of Music Week incorrectly 
placed the single Alrite With The 
Boys by Wrathchild at number 24 
when it should not have 
appeared on the chart. MRIB says 
this was a result of "incorrect 
sales returns information given 
for a title which was not commer- 
cially available in retail outlets 
until the following week", and 
regrets any confusion caused by 
this error. 

ilas©lc©ici ©icoMs 

feMime soupport 
HUGH MASEKELA is joining the many 
musicians giving their support to 
Ethiopian famine relief appeals. 

The black South African trumpeter 
is donating all royalties from his 
specially released single, Pula Ea Na 
(It's Raining), to the Ethiopian Disaster 
Fund, while his record company, Jive 
is foregoing all profits 
© "A proportion of the profits" from 
the sale of Saturday Superstore 
Replay Selection Volume 2 will be 
donated to The Blue Peter Lifesavers 
Appeal, to bo split between The 
Ethiopian Campaign and The Royal 
National Lifeboat Association. The 
record, released by Chrysalis in con- 
junction with the BBC's Saturday 
morning TV show, features tracks 
from Wham!, Howard Jones, Ullravox, Paul Young, Nik Kershaw, 
Shakin' Stevens, and others. 

American 

Commentary 

US radio plays safe 
From BRIAN CHIN . 

NEW YORK — The resurgence of top 40 ra^l<? P® ^use the 
some unusual reverberations here, New 
local version of the phenomenon has all but empti 
York area radio dial of the "urban contemporarY s at on as 
known two years ago. Only WRKS-FM remamsf.rmlymthe 
category, as WBLS-FM softens its sound for targeted olde 
listeners. . „ ■ -tafjonc 

Two simultaneous effects are occumng as c-., 
(WNBC-AM, WHTZ-FIVI, WKTU-FIVI, WPLJ-FM and WAPP FM) 
vie for wide listenership using jingles, contests, TV ads tig 
playlists and high-impact power rotations of proven hit records. 

Ironically, the greater receptivity of top 40 to dance 
orientated music has resulted in a flood of 12-inch special mixes 
by mainstream pop artists. Because suburban stores not 
formerly stocking 12-inch and rock fans not usually interested 
in the format have come into the market, this structura 
widening has reduced the comparative share of mdepen en 
label and street music. This, in an already soft period when 
successful 12-inch discs sell 50,000 to 200,000 units at the very 
most, is down significantly from recent years. 

Retail research by local radio stations indicates that 12-inch 
discs by Wang Chung, Talk Talk, Rick Springfield and Naked 
Eyes have recently sold surprisingly well in black store outlets, 
due clearly to the popularity of top 40 stations among black 
listeners. 

Meanwhile, the outlook for rap, hiphop and other progressive 
urban records has bcome rather uncertain, since top 40 stations 
have less propensity to break a rap record, although 
programmers say they will play such records as long as sales 
justify adding them. 

But producers and record labels are already repositioning 
themselves to accommodate the perceived new landscape of 
radio. The huge success of major-distributed pop-flavoured 
dance crossovers such as Caribbean Queen and I Feel For You 
and the failure of such club play breakouts as Touch Me (All 
Night Long) and Wood Beez to follow them onto radio have 
been instructive, to say the least. It indicates that the local New 
York radio market which had historically been the national 
launch point of otherwise uncommercial urban records from 
Soft Cell to Tom Tom Club to Malcolm McLaren and Art of 
Noise simply doesn't exist any more. "It's depressing," says 
one observer recently departed from a station programming 
department. "The new product coming out will suffer from 
being less progressive, more safe." 

Of course, it's still well-known that club play alone can sell a 
certain amount of records, while rap records can sell up to 
20,000 units without airplay because of the word-of-mouth 
among its young aficionados. But because radio had become so 
much a part of the economic equation when it transformed cult 
faves by Alicia Myers, Denroy Morgan and Taana Gardner (or 
more recently. Men Without Hats, Laid Back, Madonna, 
Shannon and Jocelyn Brown) into sales monsters, labels clearly 
don't want to be compelled to go back to square one — the 
clubs — in the process of building a record's popularity. 

Therefore, in the absence of the sort of radio competition that 
tended to break unusual, cult-flavoured records, it seems 
apparent that there will be a conservative trend among 
producers who wish to start records in the accessible New York 
market as a base for a national push. 
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ratios 

PRT looks to future 

with two new deals 
PRT HAS strengthened its sales force and promotion 
department, and has concluded two new distribution 
deals with Carrere Records and Starblend, the TV 
merchandising label. 

The Starblend deal affects two current TV- 
promoted albums by JJ Barrie and Demis Roussos. 
The first release under the new PRT/Carrere deal will 
be heavy metal band Saxon's Greatest Hits. 

Carrere, previously distributed by RCA and 
recently by Spartan, has a roster of acts that include 
FR David, Church, RAF Self Control and Ryan Paris. 
PRT chief executive Walter Woyda said: "Although it 
is basically a pressing and distribution agreement, it 
is our intention to try to develop the relationship to 
cover other areas." 

To cope with "the growing output of product from 
both its own and licensed labels", PRT has appointed 
a new national accounts manager, Julian Stolarski, 
previously sales rep for the West End. He is replaced 
there by Geoff Bagley, previously rep for Kent and 
the South East, who in turn is replaced by Joe 
Klensil, from Record Merchandisers. 

New national promotion manager is Robbie 
Stewart, previously with Magnet, who will be 
Responsible for co-ordinating all aspects of national 
and regional radio and TV promotion. Also new to 
the promotion department is Elizabeth Lockwood, 
who joins as personal assistant to director of 
promotion Tilly Rutherford. She comes from outside 
the record industry. 

'First-ever^ spomseresi pop video 
THE "FIRST-EVER sponsored pop video" has been made in a link up 
between PolyGram, Gillette and Rank Screen Advertising, in a move that 
may see music promos replacing cinema support features. 

PolyGram artists Big Country, Bronski Beat and Lloyd Cole And The 
Commotions are appearing in The Blue II Video Show, a special 
13-minute "short" to be screened with US box office hit Ghostbusters in 
30 Odeon cinemas throughout the country for a six-week trial period 
from December 7. 

Gillette is sponsoring the experimental idea, which includes a 30- 
second commercial for Blue II razors. "This is a unique project which 
emphasises the importance of the environment in which advertising 
appears" says Bill Wilson, managing director of Gillette's advertising 
agency BBDO. 

While Rank Screen Advertising says that with an age profile of 60 per 
cent under 25, cinema advertising is crying out for material which will 
appeal to younger audiences. If the experiment is successful PolyGram 
will be aiming to produce up to six further Blue II Video Shows a year for 
major film support slots. 

UK showcase at Conn festival '>urP'e gold 

1 \ 

NEXT YEAR'S annual Silk Cut 
Festival at Wembley will again 
include a separate Best of British 
showcase presenting home 
grown talent, promoter Mervyn 
Conn said last week. 

The UK showcase will be held 
at the Wembley Conference 
Centre, next Easter {April 6-8). 

One of the three days will pay 
tribute to British country music 
artists. 

US country acts at the 
Wembley Arena include Tammy 
Wynette, Jerry Lee Lewis, Boxcar 
Willie, Brenda Lee, Rita Coolidge, 
the Glaser Brothers, Moe Bandy 
and Joe Stampley. 

GOLD DISCS for their new Perfect 
Strangers LP were presented to 
Deep Purple at London Airport 
minutes before setting off on 
their first reunion gigs in 
Australia as a prelude to a world 
tour which brings them to the UK 
next spring. Worldwide sales of 
the album exceed 1m, before 
release in the US. 

Arista: Xmas pop-ups and pics Marketing 

PRE-CHRISTMAS marketing 
ideas from Arista include a 
shaped picture disc of Gary 
Glitter's Another Rock And Roll 
Christmas single complete with 
pedestal stand; Ray Parker Jr's 
summer hit, Ghostbusters, 
freshly packaged in a gatefold 
sleeve featuring a pop-up spook, 
and three versions of Meat Loaf's 
new single Nowhere Fast. The 
first, a standard seven and 12- 
inch, is already out, while the 
second with gatefold bag and 
full-colour booklet is released this 
Friday (7). The third and final 
version comes in a pop-up gate- 
fold sleeve featuring a 3-D image 
of the singer's current stage set, 
and is released on December 14. 

PAUL YOUNG has a new single 
Everything Must Change 
released by CBS and it will be 
available as a special gatefold 
edition which includes an extra 
single comprising an instru- 
mental version of the A-side and 
a previously unreleased live 
version of I Close My Eyes And 
Count To Ten. There will also be a 
12-inch single featuring an eight 
minute mix of Everything Much 
Change. Young is just about to 
start a UK tour. 

THE BEATLES' eighth single I 
Feel Fine is re-issued by EMI, and 
will be available in a full-colour 
picture bag and as a limited- 
edition picture disc. It was The 

loolSoK 
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Beatles' fifth million-selling 
single and originally had advance 
orders of 750,000 units. 
THE ROY Wood perennial I Wish 
It Could Be Christmas Every Day, 
originally a hit in 1973, is re- 
issued by EMI in a Christmas card 
package. There will also be a 12- 
inch version featuring an 
extended DJ party mix. 
SNOWY WHITE has a self-titled 
album out on Towerbell Records 
and it will be backed by a fly- 
posting campaign, in-store 
displays and window stickers. 
The LP includes his current 
single, Land Of Freedom. 
LENNY HENRY'S Chrysalis single 
Stand Up Get Down is to get TV 
advertising on Channel Four in 
London, Tyne Tees, Yorkshire, 
Granada and Central, plus back- 
up national press ads and store 
displays. 

INSIDE 

IN A novel promotion for the Jean-Michel Jarre album Zoolook, three 
large French vans bedecked with posters have been cruising London 
and Birmingham, taking in Oxford Street, the BBC, Fleet Street, etc. 
Pictured with one of the vans are Polydor press officer Lee Leschasin 
and marketing executive George McManus who co-ordinated the 
campaign. 

SINGLES CHART 15 
ALBUM CHART 26 
Airplay 12, 13. Books 18. 
Classical 18. Disco news/ 
chart 34, 35. Europarade 19. 
Indie news/chart 36, 37. LP 
reviews 19. Music on Video 
27-33. New releases 16, 25. 
Performance 8. Singles 
review 10. Talent 6. US 
charts 16, 25. 
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Fresh from Counterpoint 

Black Lion LPs 

at 

TEDDY WILSON 
COLE PORTER CLASSICS QLM 51505 

BINC CROSBY 

BING CROSBY WITH SPIKE 
JONES & JIMMY DURANTE 
BLM 52013 

DUKE ELUNGTON Stack butterfly 

I 
2 k? 

SONNY STITT & THE GIANTS 
LOVER MAN BLM 52009 

DUKE ELLINGTON 
BLACK BUTTERrLY BLM 520'!! 

LOUIS ARMSTRONG MAHOGANY HALL STOMP BLM 52015 

EARL HINES 
TEXAS RUBY RED BLM 52042 

COUNTERPOINT NATIONWIDE SALES VANS 
A fleet of sales vans with experienced personnel bringing you door-to- 

siore facilities with a vast on-board product capacity 

TELE-SALES 
No less than TEN lines to our friendly, expert 
tele-sales staff backed by fully computerised 

stock handling, ensure fast accurate 
processing of your orders. 

SPEEDY DELIVERY SERVICE 
Our service is based on fasi turnround of 

your order, utilising our 
expert transport and courier facilities 

Counterpoint - bringing 
service back into 

distribution 
Counterpoint Distribution Ltd 

Wharf Road. Stratford. London E15 2SU 
Telephone 01-555 4321 Telex 8951427 

01-555 4321 

[GDI 
COUNTERPOIKT DISTRIBUTION 
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BPI awarded 

damages from 

tape pirates 
IN A High Court judgment last 
week, the BPI was awarded 
£10,000 damages against two 
men who had been involved in 
the manufacture and distribution 
of counterfeit audio cassettes, 
operating from a factory in Maid- 
stone, which was raided by the 
BPI anti-piracy unit. 

The defendants were Colin 
George Perry of Vinters Park, 
Maidstone, and Brian Muggins of 
Wouldham, Kent. 

Anton Pillar orders were served 
in April this year, and "substan- 
tial quantities" of product were 
confiscated. As a result of this 
action, a number of other pro- 
ceedings were initiated. 

A third defendant, David Tewes 
of Chatham, Kent, an alleged 
associate of Perry and Muggins, 
has had the case against him ad- 
journed until December 14. 

In addition to the judgment, 
Perry and Muggins gave per- 
manent undertakings never to be 
involved in manufacturing, distri- 
buting or otherwise dealing in 
counterfeit cassettes again. 

Ambitious HMV 

Xmas push 
HMV SHOPS has embarked on its 
most costly and ambitious Christ- 
mas campaign to date, with a 
£400,000 spend covering national 
press advertising, TV ads, in- 
store/window displays and music 
press promotions. 

Around £260,000 is being spent 
on national press advertising, 
including double-page spreads in 
the tabloids in conjunction with 
major record companies. The TV- 
ads are largely on Channel Four 
and cover the London, Central, 
Granada, Yorkshire and Tyne 
Tees regions. There will also be a 
wide spread of HMV posters on 
London Undergound sites. 

Xmas opening times 
LIGHTNING is open for business 
every Sunday from December 2 
to 23 inclusive, from 10am- 
3.00pm and from 9.00am to 3pm 
on December 23. Lightning's 
cash & carry operation is open 
from 9.00-9.00 from December 17 
to 21, and their order desk is open 
from 9.00-6.00 December 17-21. 

Backs is open for business 9.00 
to 6.00 from December 10-14, 
from 9.00-6.00 December 17-20, 
and until 1.00, December 21. 
December 27, 28 & 31. Backs is 
open 9.00-6.00, and the same for 
December 31. 
# See p23 for more Christmas 
opening times. 

Charitable Goforit 
INDIE LABEL Goforit Records has 
made a seasonal record, It's 
Christmas by an artist called 
Father Christmas, and is donating 
50 per cent of profits from sales 
to the Children In Need charity. 

DANSAN 

13 ECO 12 IDS 
(The finest in the World) 

DANCE MUSIC 
-EASY LISTENING 

TOP BANDS - M.O.R. 
Through distributors or 
Contact David Marcus 

14 Soho Street, 
London W1V 6HB 

01-437 2245 or 8716 

IDS post mortem — 

directors explain 
FOR THE first time since independent distributor IDS crashed when 
backers called in the receiver three weeks ago, directors John Howes 
and Geoff Hannington have spelt out the problems that caused the 
company to fail. 

In a letter to Music Week, they identify four major contributory 
factors: 
# The company's inability to achieve the level of turnover required to 
support its overheads; 
# The inability of many small labels to fund their own manufacturing 
and the consequent cash-flow problems generated by IDS taking over 
this function; 
# IDS' involvement with TV merchandising albums and the resulting 
"unacceptably high returns from retailers"; 
# Their failure to attract a "major" label. "There is no doubt that the 
Private Eye campaign contributed to this," add Howes and Hannington. 

"We both regret that anybody should suffer because IDS has .ceased 
to trade, and we would, particularly like to express our appreciation of 
the hard work and loyalty of the IDS staff. 

"Our bankers were also extremely helpful and gave us a great deal of 
support, as did many of the labels with whom we worked. We still 
believe that the IDS concept was good, and during our brief history the 
company was associated with much success (Aztec Camera, Tom 
Robinson, Billy Bragg, Record Shack etc). 

"We believe the comments by Trisha O'Keefe of the ILA in Music 
Week's page one report (November 24) made a great deal of sense. 
Hopefully the independent scene will survive its current problems and 
will continue on a more prosperous basis. The industry needs it." 

Howes and Hannington also repeated their rejection of the claim by 
Tony Harding of Starblend Records that IDS' debts amount to £2m {MW 
December 1). 

"This is simply not true," they say. "Trade creditors were less than 
half this amount, and the bulk of this was represented by two substantial 
companies in the manufacturing business, both of whom were fully 
aware of the trading position. 

"Incidentally, Mr Harding is not a creditor of IDS, and indeed we were 
pursuing a claim against his company for a substantial outstanding 
debt," 

m 
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JIMMY PUFFIN signs a worldwide recording agreement with EMI 
Records (UK) and is currently recording with producer Greg Walsh for 
his first EMI single, Never Be Another You, due in January. Puffin is 
pictured with EMI director of business affairs, Martin Haxby and 
(standing) Steve McCaughley (label manager), dive Black (A&P 
manager), Jill Wall (product manager) and David Munns (director, artist 
development). 

Publisher SUilS SsnokiG 
POP GROUP Smokie, who had a 
string of Top 30 hits in the late 
Seventies, are being sued in the 
High Court for the return of a 
£500,000 advance which Dutch 
music publisher Artemis alleges 
it paid them in 1980. 

Artemis says the advance was 
for four albums and six singles 
for release in Germany, Austria 
and Switzerland within two years 
from February, 1980. But the 
company claims it was not told of 
overseas release restrictions 
imposed by the group's UK 
record label, RAK. 

"If they had known, they would 
not have advanced £500,000 to 

the group," said Christopher 
Clark QC, acting for Artemis. 

"My client's case is that though 
they knew that the group were 
recording with RAK, they did not 
know of the terms of the agree- 
ment, and in particular, were not 
told of the restrictions on the 
ability of the group to fulfil their 
commitments to my clients," 

The group — Christopher Nor- 
man, Peter Spencer, Terence 
Uttley and Alan Silson — and 
their publishing company, 
Smokie Music Publishing, deny 
any indebtedness. The case was 
continuing as Music Week went 
to press. 

EtMopiffl — dteafcirs "smpeA" 
RESPONSE FROM dealers in stocking the supergroup Band Aid single 
Do They Know It's Christmas, in aid of Ethiopia famine victims, has been 
"quite superb", said Phonogram marketing director Tony Powell this 
week as 250,000 advance orders hit the shops. 

Last week Bob Geldof, who with Midge Ure wrote the song and 
organised the recording and industry support, appealed through Music 
Week for all dealers to join the major chains — Boots, HMV, Our Price, 
Menzies, Woolworth, Smith's and Virgin — in stocking the record and 
selling at the £1,35 including VAT dealer price. 

A trust fund will ensure that around £1 from each record will go to the 
charity, the remaining 35p covering manufacturing costs. ICI has agreed 
to donate the raw material costs. 

mw 
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DUE CREDIT should be paid to Bob Gedof for 
enerqetic crusade in drumming up support for the Band 
Aid Ethiopia project - he's been personally phoning 
anyone and everyone who can help and was even selling 
T-shirts for the single to all the artists and crew on TOTP 
last week ... meanwhile Polydor swiftly withdrew its 
Soul Deep single in aid of the miners only hours after the 
death of the Welsh taxi driver last Friday: the official 
explanation was that "Paul Weller was not creatively 
happy" with the record which featured Style Council, 
Jimmy Ruffin and others ... the BPI expects heavy 
demand for tables at the televised British Record 
Industry Talent Awards next February — book now via 
Linda Watts at DJM (01-242 6886) at £50 per person plus 
VAT .. . Richard Branson's ever expanding empire to 
include Townhouse TV from early next year and EMI 
Records if current speculation proves correct . . . The 
music industry is slowly developing ties with Red China 
— coincidental with news that The China Record 
Company will be at Midem comes reports that studio 
suppliers Solid State Logic and Soundcraft are 
breaching the market behind the bamboo curtain . . . 
With some trepidation, in view of recent events, MCPS 
Bob Montgomery and Graham Churchill off to Bombay 
this week for meetings with Indian collection agencies. 

CBS says that last week its product featured at number 
one on charts in 17 countries, mainly with Sade and 
Wham!; and the Wham! album made history by going 
straight to number one in Japan . . . and at CBS studios in 
London, 40 of the company's UK employees who have 
notched 20 years' service were honoured at a reception 
attended by 200 people . . . Past and present Phonogram 
employees (including no doubt, past, present and future 
MDs) should foregather at the Lamb & Flag in James 
Street from 7pm on December 11 for another annual 
get-together .. . Former Music Week editor, and long- 
serving Polydor executive, Don Wedge, appointed 
publisher of the Canadian Record Catalogue and 
executive director of the Canadian Independent Record 
Production Association (CIRPA) and French-Canadian 
disc association AD1SQ , .. David Simons , chairman and 
MD of the Leosong group of companies, recently 
returned from New York to attend the funeral of his 
long-time friend and business associate, New York 
attorney Walter Hofer whose law practice represented 
many music clients, from the Beatles to Culture Club .. . 
Leaving on the right note — Jim Diamond made No. 1 on 
the day that A&R director Alan McGee departed from 
A&M. It was the sixth No. 1 he's been associated with 
during his 10 years with the label ... 

JJ 
EUGENE WILDE 
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KEEPIN' LOVE IN STYLE 

EUGENE WILDE ON ISLAND 
BR. LP 502 

m 
music iPUBdwiOCl 

EMI MUSIC PUBLISHING LIMITEC 
138-140 Charing Cross Road, London WC2. Tel; 836 669i 
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display material can be ordered on our 

hotline number 01-848 4631. Get it right 

again this Christmas with Record 

Tokens - alright! 
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THE VERY BEST OF FOSTER AND ALLEN RIT2 LPTV1 
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#5S 
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BUNCH OF THYME • OLD FLAMES • MAGGIE I WILL LOVE YOU ALL MY LIFE •THE B1 ACKSMIJK: - THE OSLO WALTZ AND MANY MORE 

PHILOMENA BEGLEY 'YOU'RE IN MY HEART' 
RITZ LP 0026 

HEA^ 
'PF. im.WX 

TOUjL-p-J 

SINGLES 
FOSTER AND ALLEN 

'WE WILL MAKE LOVE' RITZ 086 

KEN DODD 
'LITTLE WORDS' RITZ 090 

JOE DOLAN 
'COME BACK HOME' RITZ 082 

TONY STEPHENS 
THAT'S THE WAY LOVE 

IS SUPPOSED TO BE' RITZ 083 

THEFUREYS 
'SCARLETRIBBONS' RITZ 087 

{FROM THE NATIONAL TV ADVERTISED 
K-TEL ALBUM 'GOLDEN DAYS') 

RITZ RECORDS, 7 GARRICK STREET, LONDON, WC1. 
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CHRIS WHITE 

A shy star 

faces 

the mush 
DESPITE WORLDWIDE album 
sales of around 30mf Supertramp 
remained one of the more anony- 
mous supergroups of the 
Seventies. Now with the release 
of his first solo album, In The Eye 
Of A Storm, Roger Hodgson, who 
for many fans was Supertramp, is 
hoping that the situation will alter 
when he becomes recognised in 
his own right. 

Supertramp's long association 
with A&M Records resulted in 
several gold and platinum 
albums, including Crime of The 
Century, Breakfast In America, 
Crisis? What Crisis? and Famous 
Last Words. And it was Hodgson 
who wrote and produced the 
albums, sang the lead vocals, and 
was the tour-de-force behind the 
group's live shows. 

Eventually though the band 
reached the end of its natural life 
and the inevitable break-up 
happened. It was then that 
Hodgson decided to revert to 
what he had been before he co- 
founded Supertramp in 1969 — a 
solo artist. 

in The Eye Of A Storm — also 
on A&M — was recorded at 
Hodgson's own 48-track studio at 
his home in Nevada City, 
California. Apart from writing, 
arranging, singing and pro- 
ducing, he also played most of 
the instruments himself. 

"It took me quite a while to 
gain the momentum necessary, 
but I discovered that I enjoyed 

working on my own again, after 
more than 10 years with a band. 
In fact i found it much easier 
without the group — I knew what 
I wanted to do, and I only had to 
answer to myself when decisions 
were made." 

Some of the songs on the 
album were written by Hodgson 
during his Supertramp years: "I 
must have something like 80 
songs lying around, many of 
which I had written and then 
realised would not be suitable for 
Supertramp," he recalls. 

Hodgson admits that the 
general faceless image of Super- 
tramp has made it more difficult 
for him now as a solo artist. "It 
was a deliberate policy with 
Supertramp that we should re- 
main fairly anonymous. It was 
always our view that the music 
was the most important thing but 
now I'm faced with the task of 
re-educating rock music fans as 
to who Roger Hodgson is." 

Hodgson describes In The Eye 
Of A Storm, which has already 
gone platinum in Canada and is 
in the US charts as a transition 
album: "A lot of people have said 
to me that it sounds like a Super- 
tramp album which isn't too sur- 
prising as some of the songs are 
quite old and I was so closely 
involved with the band's music. 
We are starting work on a new 
album in January though, and it 
will be much further away from 
the Supertramp sound." 

"l. ; V ' ' 
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PARLOPHONE RECORDS' latest signing are Scary Thieves and they 
debut on the label with Tell Me Girl. Pictured, left to right are: Phil 
Mankiza and Ralph Sainte-Rose of the band, (back), Andy Ferguson of 
Cracks 90, Peter Jamieson managing director of EMI Records, David 
Munns director artist development, and CP of the band; (front) Suzie 
Rome, head of press Parlophone, Chris Youdell of the band, Ray Still 
general manager Parlophone and Hugh Stanley-Clark (senior A&R 
manager). 
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NORMAN WISDOM recently performed his 1954 hit. Don't Laugh At Me 
I'Cos I'm A Foot) on Noel Edmonds' Time Of Your Life TV programme 
and has now re-recorded the song for Precious Little Productions the 
company run by Trisha O'Keefe. Wisdom has also recorded several'new 
selfpenned titles and some standards, and an album is planned for 
release early next year. He is pictured in the recording studios with 
O'Keefe. 

Talent tips 

Ifs all at 

the co-op 
NEWDAZE MUSIC is a co- 
operative management and pro- 
duction team which is involved 
with three bands: Faith, Sons 
And Lovers and Essential who 
are attracting attention, 

Faith are described as a 
London-based "new age rock 
band" Sons And Lovers as a four- 
piece rock band from Richmond, 
while Essential are a modern soul 
band formed around singer 
Bonnie Cairns and song- 
writer/producer Dave Newson. 

Newson says: "We have done 
a 30-minute programme on 
Radio London which went out on 
December 1 and is repeated this 
week (5). The programme 
features interviews with the 
bands, several of their songs, and 
a general profile on the Newdaze 
organisation. 

"We are currently recording 
singles with each of the bands 
and there are also a number of 
gigs lined up." 
• Contact; Dave Newson, 
Newdaze Music, 58 Cloncurry 
Stret, London SW6 6DU. 

Dance chance 
LONDON-BASED band 29 Stories 
is looking for representation and 
record company involvement, 
after ending ther contract with a 
US company. Their sound is a 
blend of modern dance rhythms 
and "finely crafted songs" 
according to vocalist Rob Pickett. 
• Contact: 29 Stories, 11 
Vicarage Lane, Kings Langley, 
Hertfordshire. Tel; 09277 64170. 

Positive move 
ERROL ROSS, who formed his 
own Positive Music Productions 
(PMP) company last year, and 
has since produced various acts, 
has moved into the artist side 
himself now. 

Along with fellow songwriters 
Danny Adekoya and Jaz Lochrie, 
Ross has formed Ross/D/Jaz, and 
a limited-edition single, Mystery 
Lady, has been drawing a good 
reaction in clubs. 

Jamaican-born Ross has been 
based in London since 1972, with 
a brief spell in New York. In 1980 
he produced several singles for 
The Selecter, receiving silver and 
gold discs for his work on the Too 
Much Pressure album on the 2- 
Tone label. 

Apart from producing acts, 
Ross has also promoted pop 
music talent shows. "After years 
of living as a professional 
musician, working in some of the 
best gig and studio situations, 1 
decided to form a band this 
summer," he says. 

The single, Mystery Lady, was 
written and produced by Ross 
and is on the PMP label, although 
it is not as yet commercially 
available. 
• PMP is based at c/o 8 Denmark 
Street, London WC2H 8LT. TeL 
01-668 4788. 

Musical debut 
DENIZZ And Me, featuring Denizz 
who is currently in the West End 
musical 42nd Street, and 
Doghouse, Malibu and Trash 
from Starlight Express, are 
looking for distribution for their 
debut single to be released early 
next year on their own Deadly 
Nightshade label. 
• Contact: Michael Riley, 17 

Victoria Road, Chislehurst, Kent 
BR7 6DE (01-480 3057/467 78901. 
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1 CHAS 'N' DAVE'S GREATEST HITS 
Chas 'n' Dave 

ROC 913 
ZC ROC 913 

2 HEART FIRST 
Hazel Dean 

DEAN 1 
C DEAN 1 

3 BESERKER 
Gary Numan 

NUMA 1001 
NUMAC 1001 

4 GOLD 
Imagination 

RBLP1006 
ZCRB1006 

5 STRONG ARM METAL 
Saxon 

GAL 212 
CAC 212 

6 RENDEZVOUS 
Demis Roussos 

DEMIS 1 
ZCDEM 1 

7 WORK PARTY 
Grandmaster Flash 

SHLP 5553 
ZCSH 5553 

8 I AM WHAT I AM 
Shirley Bassey 

TOWLP 7 
ZCTOW 7 

CDTOW10 

9 GIRLS JUST WANT TO HAVE FUN 
The Nolans 

TOWLP 10 
ZCTOW 10 

10 DIVINE THE STORY SO FAR 
Divine 

PROTO 3 
ZCPRO3 

nib 
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1 

ORDER 

DESK 

640 3344 
Orders to Precision Records & Topes Ltd 

105, Bond Road, 
Mitcham, 

Surrey CR4 3UT. 
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Al Jarreau 
AS JARREAU himself observed, 
as he stood before an enthralled 
Wembley Arena audience, he's 
come a long way since his UK 
debut at Ronnie Scott's. And 
judging on this performance, he 
has made the transition from 
intimate jazz club atmosphere to 
big hall stardom comfortably. 

Yet even though he managed 
to fill the Arena — with the power 
of his voice and personality, as 
well as with loyal fans — he has 
strangely managed to make only 
the briefest dent on the album 
chart with his latest WEA album 
High Crime and single Let's 
Pretend. 

His latest recorded pop style 
doesn't appear to have found 
favour with the fans, though 
there was no evidence of 
disgruntlement as they warmly 
welcomed whatever he served up 
in a sophisticated blend of blues, 
ballads, latin, jazz and funk. As 
ever he delighted the crowd with 
his flights of instrumental 
mimicry and scat singing with his 

Slop. 
If it matters in music, you can 
find out about it in Music 
Week. 
Make sure you see it. £42 a 
year guarantees your own 
copy . . . every music week. 

Send to: Jeanne Henderson. Subscription Dept.. Music Week Morgan Grampian House 30 Calderwood Street, London SE18 6QH. Overseas subscription rates available on request. 

extraordinarily elastic voice. 
The more memorable numbers 

on the night were older 
favourites such as Breaking Away 
and We're In This Love Together 
rather than current material. 

DAVID DALTON 

Grandmaster 

Melle Mel & 

The Furious Five 
THE CLICHE-ridden nature of the 
mid-Seventies US soul band is in 
grave danger of repeating itself in 
Grandmaster Melle Mel & The 
Furious Five. 

Whereas matching suits and 
trite dance routines were the 
eventual downfall of these bands. 
Grandmaster ... are threatening 
to similarly descend into dire 
predictability, but this time with 
glamorous street clothing and 
socially aware protest rapping. 

The Message was, of course, 
one of the most important state- 
ments ever made about black 
Americans. However in the 
context of the Hammersmith 
Palais, it was transformed into a 
showbizzy charade. Perhaps to 
supplement the restrictiveness of 
rapping, The Furious Five tended 
to act out their lyrics. 
Consequently one assumed the 
role of a pusher/junkie for White 
Lines, while the others abused 
and ultimately attacked him. This 
was all very diverting and fairly 
entertaining, but surely the songs 
stand up on their own without 
these needless embellishments. 

Considering the phenomenal 
success of both White Lines and 
The Message it was surprising to 
find The Palais barely half full, 
while the second night could only 

boast 100 tickets sold in advance. 
Maybe people have learnt that 
live Grandmaster can add very 
little to the original power of their 
songs. 

DUNCAN HOLLAND 

The Blow Monkeys 
THE BLOW Monkeys are the stars 
of tomorrow, and no mistake. But 
preceding them at Londun 
university was Danielle Dax, who 
has the face and style of a highly 
original star, but is too artistically 
ambitious for mainstream 
success. She covered a lot of 
ground in her short set, pulling 
strands from folk music from all 
around the globe (Indian, Arabic, 
even English) and weaving them 
in with an awareness of current 
musical styles (some very nice 
heavy percussion). Vocally as 
well as musically, her ideas and 
enthusiasm run ahead of ability, 
but she's an innovator well worth 
having around. 

The four Blows are razor sharp 
in a corny sort of way and will no 
doubt be derided as pretenders 
to Roxy Music's vacant throne by 
some, but they are so good that 
such things will not concern 
them. 

On stage singer/guitarist, 
Robert Howard, showed himself 
to be a bit of a poseur — con- 
stantly on his knees or running 
his fingers through raven hair — 
with a Woy Jenkins speech 
defect. But he also showed he 
has a sensual, velvet voice some- 
thing like Peter Perrett (Only 
Ones), and can write luxuriant 
pop songs. 

Blow Monkeys songs are 
sleazy jazz without the purist 
pretentions, sultry ballads with- 
out the wetness, and stirring sax- 

driven pop with extra drive. All of 
which can be found on their 
recent debut LP, Limping For A 
Generation on RCA. The group's 
use of sax avoided the ubiquitous 
and pointless sub-Baker Street 
solos, and instead carried the 
melody while Howard provided 
rhythm guitar. 

The only real criticism of the 
RCA band was that they were not 
that exciting to watch until an 
encore that began with Tom 
Jones' It's Not Unusual and got 
even better. But that is nitpicking. 

JOHN BEST 

McCalla (once of Moon) on lead 
vocals, Mac McCaffrey on bass. 
Ray Majors on guitar and Simon 
Kirke on keyboards, near 
veterans all of them, can still 
produce fresh and exciting 
sounds. 

It's take Coghlan the best part 
of three years to get this 
amalgam together, but with the 
current Epic single Hold On 
standing out, it looks like he s 
back to stay for a while. 

JOHN SHEARLAW 

Partners 

In Crime 

Kalimba 

IT TOOK only one glance at the 
white armoured car parked out- 
side the Marquee to realise that 
John Coghlan, former drummer 
with Status Quo, was back, in 
town. 

The vehicle came from 
Coghlan's own collection and 
you could be forgiven for 
thinking that the music inside, 
provided by his new group 
Partners In Crime, would be just 
as hard and heavy. Instead the 
group are that... and a whole lot 
more. 

Their musical spectrum begins 
with hard rock, but stretches the 
boundaries with lyrical and 
melodic additions that may leave 
the denim army cold but will, in 
time, find an entirely new 
audience. 

This was the debut gig, a show- 
case, and not without its 
problems — the Partners aren't 
yet polished enough to mould 
their repertoire into a coherent 
set — but there was enough to 
show that the teaming up of Noel 

NOW THAT the refined cool of 
artists like Sade seem to be the 
flavour of last month, the time 
may be right for the feistier 
talents of groups like Kalimba to 
emerge. 

Fronted by the irrepressible 
Andrea Oliver, late of Rip Rig and 
Panic, and powered by the 
persuasive, lynch-pin bass of Guy 
Batey, around who the whole 
sound revolved, Kalimba's poppy 
African rhythms turned a wet 
Monday evening into an 
exhilarating romp at London's 
Wag Club recently. 

While the capricious charms of 
Oliver inevitably dominated, her 
four colleagues, all impressively 
competent musicians, produced 
the maximum effect from a 
minimum of equipment. And 
while none of the band are — nor 
would probably claim to be — 
world class talents, the passion 
they put into their unpretentious 
set made them every bit as 
enjoyable. 

It was all rough-hewn, good- 
time fun and that's the perfect 
antidote to some of the more po- 
faced occupants of the charts. 

DANNY VAN EMDEN 
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ANDY WILUAMS 

NICKY GRAHAM •'TDNY HILLER 

& THE ROYAL PHILHARMONIC 

ORCHESTRA 

« » o O*" hJJr 
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Distributed by |^___ 
Precision Records flffJtBj) 

& Tapes Ltd. yHflffl) 
Tel: 01 640 3344. k! 

PAGE 9 


