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Potts announces talent-spotting team 

llektra UK starts 

European A&R blitz 

ELEKTRA RECORDS — the "E" 
of WEA — is about to begin 
aggressively trawling for UK 
and European talent with a 
separate UK company which 
has been structured with a 
heavy A&R bias, 

Elektra chairman Bob Kras- 
now, himself a veteran of the 
US music business and former 
owner of the Blue Thumb 
label, has chosen Simon Potts 
to head the UK operation be- 
cause of his track record as 
A&R director of Arista Records 
where he signed The Thomp- 
son Twins, Stray Cats, Haircut 
100 and Wang Chung. 

And last week Potts 
announced an executive staff 
comprising three A&R repre- 

sentatives — Tony Newland 
and Saul Galpern (both ex- 
Arista) and Mitchell Krasnow 
who moves to London from 
Elektra US. General manager is 
Gilly Sykes, who was five years 
at Arista as A&R administrator, 
and Pott's personal assistant 
Marie Harvard and 
receptionist/secretary Kim 
Nembhard also join from Aris- 
ta. 

The company has estab- 
lished a separate office in 
North London, but will work 
closely with the WEA UK com- 
pany, drawing on its facilities 
for marketing, sales and PR. 

Promotion will be handled 
by Clive Banks whose Modern 
Media company is sub-letting 

an office in the new Elektra 
building. 

"This is the most exciting 
thing to happen to Elektra," 
enthused chairman Krasnow in 
London last week. "Apart from 
being a talent source, the UK 
has tremendous influence on 
international record markets 
and I regard the creation of a 
UK Elektra company as being 
vital to our future develop- 
ment. 

"We have deliberately put 
together a strong A&R team 
because we intend to find and 
sign the best talent around. 
We're offering commitment to 
the acts we sign plus the re- 
sources of WEA to sell our re- 
cords." 
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SIMON POTTS and Bob Krasnow 
in London last week to launch 
Elektra UK. 

Potts, who is to be manag- 
ing director of Elektra UK and a 
vice-president of A&R of Elek- 
tra US, said of his A&R policy: 
"I intend to sign acts that move 
with instinct and taste. And 
once we've signed an act we'll 
be developing our own 
marketing ideas and following 
through with WEA's back-up." 

• Elektra UK will be based at 
121 Parkway, Regents Park, 
London NW1 (01-387 76761. 

Midem told: 

'Don't stifle 

music video' 
From RODNEY BURBECK 

CANNES: Rights owners and 
lawyers must not kill the potential 
market for music video clips by 
"excessive demands", Charles 
Levison, chief executive of Thorn 
EMI's Music Box, told a meeting of 
music industry lawyers here on 
the opening day of Midem. 

Putting the case for cable oper- 
ators, Levison said that 7m homes 
in Europe and Scandinavia are 
now connected to cable and, 
although that represents only a 
third of MTV's audience, this was 
sufficient to stimulate advertising 
revenue. "In three years cable will 
be producing substantial revenues 
from music video rights and 'roll- 
on' promotion effects," he said. 

But Michael Zgarka, president 
of Video Music Inc of Canada, 
echoed the views of many record 
companies and music video pro- 
ducers that "it is a major problem 
in getting a return on money in- 
vested in music video". 

Laser 558 denies sale rumours 

LASER 558 is denying reports 
that it is to disappear from the 
airwaves and that its home, the 
MV Communicator, is up for 
sale at £1.5m, claiming that 
rumours have been com- 
pounded by technical prob- 
lems on board the ship. 

"We are not for sale and are not 
going off the air," says Jane Nor- 
ris, spokeswoman for Music 
Media International, the New York 
advertising agency acting as worl- 
dwide representatives for the 
North Sea pirate situation. 

A report in the radio and TV 

trade magazine, Broadcast, 
claimed that three interested par- 
ties, including Richard Branson, 
had made offers for the radioship 
to Philip Smyth, the Dublin hote- 
lier named as Laser's principal 
backer by London's Standard. 

"We get a lot of people in- 
terested in Laser 558 in various 
ways other than advertising and 
being business people we enter- 
tain any business opportunities, 
but the station has never been for 
sale," says Norris. 

Of the technical difficulties Nor- 
ris says: "The top four sections of 
the back mast holding the antenna 

snapped off in the bad weather, 
which meant the signal was not 
being broadcast at full power. We 
went out at about half power, 
occasionally going off the air. This 
lead to complaints of spotty recep- 
tion and not being able to pick us 
up at night." 

Repairs which will add an extra 
10ft to the 100ft mast are under- 
way, with the station expecting to 
begin broadcasts with an im- 
proved signal this week. 

Norris is in the UK this week to 
announce the appointment of new 
Laser DJs and to further quell 
rumours. 

Top WEA man faces fraud charge 
/-J vc-ilz-voc-oy-L rv n ((**11 0001 h O r 

From PHIL TRIPP 
SYDNEY: WEA Australia financial director, Alan 
Jones, appears in court here on Thursday (31) on 
three counts of cheating and defrauding the com- 
pany. The charges relate to three cheques totalling 
SA120,000 (£87,600) which he is alleged to have 
drawn. 

Jones was arrested on January 16 by fraud squad 

detectives and released on $A15,000 (£11,000) bond 
and surrendered his passport. Jones has been with the 
company for the past 10 years. 

WEA Australia managing director Paul Turner said 
that musician royalty accounts had not been affected, 
but would make no further comment. Fraud squad 
detectives are continuing their investigations that were 
brought about through information supplied to them 
by WEA. 

Knowles, 

Yershon 

launch 

TV label 

A NEW TV-merchandised label. 
Start Records, is being launched 
next month by former Tellydisc 
and Arista executive Dennis 
Knowles in association with Keith 
Yershon, who has built a success- 
ful operation re-cycling hit singles 
in his Old Gold label. 

First product on Start will be a 
two-for-the-price-of-one LP pack- 
age of Jacques Loussier's Play 
Bach jazz treatments of Bach 
melodies plus the D minor piano 
concerto re-recorded on 24-track 
digital. 

Loussier's music for the long- 
established cigar commercial will 
also be released as a single. 

TV advertising will begin at the 
beginning of March and will run 
"for a long period" on Channel 
Four. "We are deliberately aiming 
at an up-market audience and we 
will be buying-in to specific prog- 
rammes to catch the audience we 
want rather than buying as a pack- 
age deal," said Knowles. 

Yershon has been looking to 
expand his singles business into 
the LP market for some time and 
has raised the capital to fund the 
label which is temporarily based in 
offices at Advision Studios. 

• The release of Loussier's Play 
Bach music — a big album-seller 
in the Sixties — ties in with Bach's 
tercentenary year celebrations 
(see Classical, p28). 

Dealers help 

with awards 
THE BPI is seeking the co- 
operation of record dealers in 
promoting the British Record 
Industry Awards which go out 
live on BBC1 and Radio One 
on Monday, February 11. A 
poster for window display 
advertising the event is in- 
cluded in this issue of Music 
Week. 

■ JohnJpogerty • 

The star of 
Creedence ClearwaterT^evival 

NEW SINGLE 

tike old man down tine n 

OS r 

NOW RELEASED AS A SINGLE 

BY PUBLIC DEMAND 

NEW 3 TRACK 12" SINGLE 

SIGN OF THE TIMES 
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LEGACY HAS signea an exclusive 
pressing and distribution deal 
with PRT that includes the label's 
entire back catalogue. Legacy 
was previously with IDS. Pictured 
(left to right) are Legacy MD 
Dennis Taylor, Legacy business 
affairs manager Alan Johnson, 
PRT chief executive Walter 
Woyda, PRT Distribution general 
manager Ian Holloway and 
Legacy chairman Nick Richards. 

GO WEST have signed to Chrys- 
alis and a debut single. We Close 
Our Eyes, is due to be released in 
mid-February. Pictured are (left to 
right) Chrysalis chairman Chris 
Wright, ATV Music's Sally Perri- 
man. Go Wesf manager John 
Glover, vocalist Peter Cox, 
management assistant Paul 
Whymant-Morris, ATV's Peter 
Cornish, guitarist Richard 
Drummie and Malcolm Buckland 
of ATV. 

r 

i 

DISCORDIA SONGS, the publishing arm of Illuminated Records, has 
signed a worldwide administration deal with Warner Bros Music. 
Pictured at the inauguration ceremony are Discdrdia bosses.-Angus 
Robertson (left) and Keith Bagley (right) with Peter Reichardt of WB 
Music. 

DON'T 

VAT 

THE 

PRESS 

There are strong reasons to believe the 
Chancellor of the Exchequer is planning to 
impose VAT on your magazine. 
Such a move would turn the clock back 130 
years — the last tax on newspapers and 
journals was repealed in 1855. Since then 'No 
tax on knowledge' has been a principle agreed 
by all Governments, even in the darkest days 
of war. 
A free Press is a tax-free Press. 
No Government should be given the power 
to impose financial pressure on a Press it may 
not like. 
Tell your MP to say 'NO' to any tax on reading. 

IssuofJ by the PenofJical Publishers Association, London 

AMERICAN COUNTRY-ROCK 
singer Lee Greenwood (left) gets 
a hard reminder of the day when 
he and MCA promotions woman 
Gillian Poole (holding helmet) 
escaped with cuts and bruises 
when their car skidded and 
crashed on the way to the BBC 
Pebble Mill studios In Birming- 
ham. Despite his injuries, Lee 
played two songs and took part in 
an interview. MCA managing 
director Don Ellis presented the 
crash helmet, inscribed 
"Welcome to the UK". 

SINGER-SONGWRITER John- 
athan Gregg (left) is pictured 
signing to Roger Whittaker's 
Tembo Records. His song, 
Crying, is one of eight on the 
shortlist for the UK entry in the 
Eurovision Song Contest. With 
Gregg is Tern bo's Ian Summers. 

American 

Commentary mi 

Economic basis of protest 
From IRA MAYER i- • i 

NEW YORK; Is there a differencebet ween t h ® ^ ° ° and consciousness or rock bands and au . music trends, 
Britain? Most assuredly. As with most popu . 
the overt statement of political concerns is a V song" 

In the Sixties, the US gave birth to the entire Prot^ so 9 
genre, which grew first out of the evil "9^ movement and 
subsequently culminated (the music appropriately taking on an 
ever harsher sound) with the anti-Vietnam war 
more recent times, Britain has been the source of musically 
based political commentary — from the mostly British com- 
position of Band Aid to Frankie Goes to Hollywood and back to 
The Clash, to cite some of the more obvious examples. 

"The seeming difference between American and British 
attitudes toward nuclear confrontation," wrote the critic and 
musical historian Robert Palmer recently in the New York 
Times, "is evidenced by the American record buyers' embracing 
of Prince's eschatology and Michael Jackson s escapism and its 
rejection of British pop songs with more exhortatory anti-war 
sentiments." 

Palmer cited Purple Rain's undercurrent of "imminent catas- 
trophe" and Jackson's evocation of "horror as a thrill . 
"American youth," he concludes, "would seem to feel so 
powerful and prosperous that its pop culture can afford to be 
oblivious .to real nuclear peril. Less economically robust, and 
with a far less rosy future, British youth are expressing their 
sense of vulnerability." 

To be sure, there have always been — and continue to be 
US songwriters and performers concerned about the present 
ills of the world, and its future, though few have any illusions 
about their music making the Top 40. Indeed, such artists 
frequently wind up working outside the pop mainstream. 
Among the most successful is no doubt Holly Near, a^feminist 
whose concerns are what might be termed "old left" (others 
among us merely consider them humanistic). Near's 
independently distributed Redwood label, with records sold at 
concerts and by direct mail as well as through those stores 
which stock them, does quite nicely, helping Near contribute 
funds to many of the causes about which she sings. 

A flesh-and-blood, self-admitted "old leftie" by the name of 
Earl Robinson also showed up for a recent live performance in 
New York — ill attended in part because of bad weather, but 
also, no doubt, because few recognise the now 75-year-old as 
the composer of such anthems as Ballad For Americans (a 
cornerstone of the late Paul Robeson's repertoire) and the 
Frank Sinatra hit The House I Live In, among others. Like many 
others with similar concerns, much of Robinson's career was 
spent in Hollywood, scoring films and writing songs that, 
sometimes in spite of their political orientation and sometimes, 
given the nature of the times, because of it, made the charts. 

Today much of the political commentary from US bands that 
does make it onto the charts gets there in more subtle forms: 
Bruce Springsteen singing of the workingman's life and 
currently topping the album chart, is probably the best 
example. The songs speak about earthy, everyday concerns. 
Similarly, rap and break records bespeak a lifestyle if not 
addressing specific political issues. As economies shift, as the 
the political climate changes, so too will the content of popular 
music and so, too, will the receptivity of British and American 
audiences. 
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Pirate tapes 

industry $1b 

PIRATE TAPING is costing the music industry one 
billion dollars a year and could be the difference 
between life and death for legitimate business in some 
sectors of the world. 

That was the message from Ian Thomas, director 
general and chief executive of the IFPl, in announcing 
that the organisation had awarded itself a "gold disc" 
for seizing one million counterfeit tapes in Africa. 

Thomas said that the effects of piracy were being felt 
increasingly strongly in Europe and that in South-east 
Asia and Africa they were close to killing off legitimate 
traders. 

IFPl director of anti-piracy and overseas operations 
James Wolsey said pirating of Band Aid's Do They 

now costing 

says Thomas 

Know It's Christmas? had focused public attention on 
the problem. "There was a feeling of revulsion that 
people were being deprived of food by the pirates," he 
remarked. 

He added that the outcry resulted in the government 
in Singapore raiding pirates on its own initiative for the 
first time and prosecuting offenders. Wolsey hoped 
that was the start of an anti-piracy mood among 
governments throughout South-east Asia. 

Anti-piracy co-ordinator Mike Edwards said opera- 
lions in Africa had been spectacularly successful. "In 
18 weeks from the middle of September we seized 1 m 
pirate recordings. It was the most successful anti- 
piracy operation ever, anywhere in the world." 

 caim 

Bar-coding introduced 

Optimistic Spartan 

SPARTAN RECORDS, which enjoyed its best-ever pre-Christmas sales 
period, has signed a number of new and established labels for distribution, 
signed further acts to the Spartan house label, and scheduled TV-adverti- 
sing campaigns for "some very important packages , details of which 
have not yet been released. 

"I've never been so optimistic in my life," said Tom McDonnell, Spartan 
managing director, last week. "We are continuing to build our catalogue 
business side with the addition of a number of labels, the latest being 
President. .. . 

"On our own label, we have signed Auto Da Fe for recording ^nd 
publishing worldwide, and we have Berlitz on the Chaka Khan tour. 

The debut album from Virgin Dance (also on the Spartan label) is 
released this month at a specially reduced price and backed with sub- 
stantial promotion. Another recent signing. Boxcar Willie, has three 
albums due for release shortly. 

"It's an interesting period for independents,' says McDonnell. But 
there's a lot of indie business out there, and the market is certainly 
healthier than it was five years ago." 
• Spartan director Dave Thomas is at Midem looking for more catalogue 
deals and international deals for Spartan label acts. 

New CDs boost market 
THE COMPACT disc market gels a boost this month with a flurn/ of new 
releases including a batch of 30 CDs from PRT Records — the label's first 
venture into CD — six on the Windham Hill label via A&M and six from 
EMI. .... 
• PRT kicks off with three pop and three classical music titles from its own 
catalogue, plus a number of classic jazz albums from the Vogue catalogue. 
Included are Imagination's Gold LP, The Kinks' Greatest Hits and Acker 
Bilk's Some Of My Favourite Things, plus the LPO playing Tchaikovsky, 
Sibelius and Liszt, and the NPO playing Stokowski, 

The Vogue albums include Duke Ellington, Count Basie, Louis Arm- 
strong and Sarah Vaughan. PRT has plans for more CD releases from its 
extensive back catalogue, as well as current product, 
• The US-based Windham Hill label is known for its eclectic range of 
high-quality recordings, founded by guitarist Will Ackerman whose album, 
Passage, is among the first CDs released here via A&M following a 
recently-signed licensing deal. 

Other releases include CDs by Liz Story, George Winston, Shadowfax, 
Mark Isham, and a various artists compilation. The label is being launched 
in this country entirely on compact disc, in keeping with its high technical 
standards and its claim; "We're the closest thing to hand-made records". 
• The new EMI CDs include Gerry Rafferty's City To City, Diana Ross 
Swept Away, Sheena Easton's Private Heaven and the Paul McCartney/ 
Wings LPs Band On The Run, Tug Of War and Greatest Hits. 

Next month EMI plans to release the recent Talking Heads hit LP Stop 
Making Sense, Kale Bush's Lionheart and Talk Talk's It's My Life. 

NARAS membership 

THE NEW York Chapter of NARAS 
_ the National Academy of 
Recording Arts & Sciences — is 
launching a membership drive in 
the UK and Europe to enable more 
music industry people here to be- 
come involved In voting for the 
Grammy Awards which NARAS 

Academy is holding an 
en house" at the Nomis Com- 
; (Sinclair Road, London W14I :ebruary 4 to explain its activi- 
to the UK recording industry, 

nbership is open to all quah- 
British and European per- 

ning artists, leaders and con- 
tors, singers, musicians, arran- 
3 producers, art directors, 
tographers, artists, designers, 
sleeve note writers who have 

n involved in the production o 
=asl six commercially-released 
Actions or one complete side of 
LP. 
urther details from David Pan- 
on 01-602 6351- 

News in brief... 

CASTLE COMMUNICATIONS has 
launched a new label, Kasino Re- 
cords, the first release on which is 
a 20-track compilation featuring 
Johnny Mathis, Andy Williams 
and Perry Como. The album, Star- 
gazers, is currently being TV 
advertised. Distribution is through 
PRT. 
13 O O 
DIRECT DRIVE'S single. Anything, 
is now being distributed by Poly- 
dor (POSP/X 728) having initially 
been released through PRT. 
Palace, Virgin & Gold has taken on 
the distribution of The Music Of 
Diva, the soundtrack album, from 
IDS. Catalogue number is PR 2001. 
□ D □ 
IMS DISTRIBUTION and the 
Moonraker label point out that 
their distribution deal was amic- 
ably terminated by IMS, not vice 
versa as the label suggested IMW 
Jan 26). Moonraker product is now 
available through CM Distribution. 

Sky winners 
SKY CHANNEL last week 
announced the winners of its first 
Sky Pop Video Awards as part of 
its all-night music special cele- 
brating 1001 nights of continuous 
broadcasting. The results were as 
follows: Best video by a band: 
Duran Duran's Reflex, by a female 
performer: Madonna's Like A Vir- 
gin, by a male performer; George 
Michael's Careless Whisper, by a 
new act: Frankie Goes To Holly- 
wood's Relax and by a European 
act: Alphaville's Big In Japan. 

First impression 
IMPRESSION RECORDS is aiming 
for the St Valentine's Day gift mar- 
ket with its Always & Forever — 
The Collection LP of classic love 
songs via a booster TV campaign 
of 30-second commercials on TV- 
am during the first two weeks of 
February. 

OLD GOLD claims to be the first 
UK record company to incorporate 
bar-coding as an integral part of 
the record label, 

"This is an important move for 
us, in line with our long term 
development plans," says man- 
aging director Keith Yershon. 
"And we are delighted that bar- 
coding has not degraded the aes- 
thetic presentation of our product. 

"Bar-codes are featured on all 
our new releases, and will be 
incorporated on all back catalogue 
titles gradually." 

Meanwhile, Old Gold is backing 
up its January 25 release of 52 
singles with its first major adverti- 
sing campaign in mainstream 
music papers, with a series of half- 

European charts 
AMSTERDAM; The new European 
chart — based on local national 
charts plus weighting according to 
the size of the markets — compiled 
by the Dutch copyright bureau, 
Buma-Stemra, went out via Sky 
Channel last Sunday. 

At the moment, the chart is only 
based on national charts from the 
UK (Gallup), Germany (Media 
Kontrol), France (Neilsen), Bel- 
gium (Sabam) and Holland (Buma- 
Stemra). Eventually, it will include 
charts from Austria, Switzerland, 
Sweden, Denmark and Norway. 

TV rights to the chart have been 
sold exclusively to satellite station 
Sky Channel (MW January 19) 
which is in turn negotiating to sell 
the radio rights to stations in 
Japan and the US. Printed copies 
of the chart are being distributed 
to record shops throughout 
Europe. 

page ads through February in 
Sounds, NME, Smash Hits. Record 
Mirror, No. 1 and Blues & Soul. 

The Old Gold collection now tot- 
als almost 1000 hit oldies, all of 
which are the original recordings. 
Yershon sees this latest campaign 
as laying the foundations for the 
label's scheduled spring launch 
into the album and tape compi- 
lation market. 

A range of display/POS material 
is available to the trade including 
updated stickers, sleeves, posters 
and racks. 

Trademark problem 
WOLVERHAMPTON-BASED Heavy 
Metal Records is seeking an amic- 
able settlement of the use of the FM 
trademark, the title of one of the 
company's la'bels. A publishing and 
production company based in South 
London is trading as FM. 

INSIDE 

• SINGLES CHART 21 

• ALBUMS CHART 32 

Airplay 18, 19. Classical 28, 29. 
Disco news/chart 46, 47. Europar- 
ade 25. HM chart 36. Indie news/ 
chart 48, 49. LP reviews 28. Music 
On Video 8-16 & 38-45. Opinion 
25. Performance 24. Publishing 22. 
Retailing 6, 25. Singles review 25. 
Talent 24. US charts 34, 35. 

TORCH SONG 

■ Ode to Billy Joe a 

NEW SINGLE REMIXED FROM THE LP'WISH THING' 

The Zebra Room 

PREVIOUSLY UNRELEASED SEVEN INCH BSIDE 

Mothdoom Ecstasy 

PREVIOUSLY UNRELEASED TWELVE INCH BSIDE 

ZAT NOS - SEVEN INCH IRS 117 - TWELVE INCH IRSY 117 - LP IRS A70<6 
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Judge delays decision as 

refutes Jackson claim 

A JUDGE has delayed for a 
month the outcome of a court 
battle that could have impli- 
cations for hundreds of artist- 
record company deals. 

Mr Justice Michael Davies 
will not give a judgment until 
at least February 25 over the 
claim by former Lindisfarne 
singer Ray Jackson that EMI 
ruined his solo career {MW 
Jan 26). 

In the High Court in Newcastle 
upon Tyne last week, EMI fiercely 
denied Jackson's claim. The com- 
pany said it showed a great deal 
of faith and support for Jackson 
when he was contracted to EMI in 
1976. But the court was told that 
the right material for a hit single 
was not available so Jackson was 
put on "hold" for several months 
after his one-year deal ran out in 
order to complete the contract 
minimum commitment of three 
single releases. 

Former contracts manager with 
EMI. Chris John, told the court 
that EMI had exercised an exten- 
sion clause to keep the artist with 
the company. He described it as a 
gentlemen's agreement that 
often happened in the music in- 
dustry and added that no written 
confirmation of the "hold" situ- 
ation existed. 

Jackson and his recording 
management, Barry McKay Inter- 
national Music (UK) Ltd, are 
suing EMI for damages. They 

claim EMI did not extend the con- 
tract but took up a second-year 
option that called for a solo 
album to be recorded. They say 
£10,000 is still outstanding from 
that deal. 

Nick Mobbs, who was A&R 
general manager for EMI in the 
mid-Seventies, said in court: 
"Making an album was totally out 
of the question." He said a com- 
pany would be extremely foolish 
to even talk about producing an 
LP if the artist had not achieved 
single success. The court had 
already heard how Jackson's 
only solo record while contracted 
to EMI, Take Some Time, sold a 
total of 200 copies. 

Career 
"We genuinely believed in Ray 

Jackson and we didn't want to 
release sub-standard material 
that would fail and damage the 
artist's career," said Mobbs. 

He added that Jackson's con- 
tract did not contain a guarantee 
release clause. "It would be 
pointless putting something in 
the shops that you didn't believe 
in," 

Answering claims that Jackson 
was told he would get top treat- 
ment from EMI, Mobbs said: "We 
showed a lot of faith and support 
in this artist but I certainly didn't 
say we would treat him as a 
priority." 

John Darnley. A&R manager in 
charge of Jackson at EMI during 
1976, told the hearing: "I was 
certainly searching for a producer 
and songs for Ray Jackson. I tried 
my best for him and the other 
artists on the roster." 

Darnley denied claims that 
EMI's set-up in the mid-Seventies 
was "a shambles". He said it was 
regimented and much better than 
other music companies at the 
time. 

After hearing eight days of evi- 
dence, Mr Justice Davies ad- 
journed the case for one month. 
The closing speeches by barris- 
ters Mr Howard Shaw for EMI 
and Mr Jeffrey Cruder for Jack- 
son and McKay, and the judge's 
findings, will begin in the High 
Court in London on February 25. 

Musical Chairs 

RCA changes 
RICHARD GANE, European fi- 
nance director with RCA since 
September, has been appointed 
as the company's deputy man- 
aging director in the UK. He will 
be responsible for the finance 
department, operations and 
distribution. Kim Ballard has 
been promoted to controller, 
financial planning and analysis 
from the department's acting 
manager. 
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WHILE WINTER is still very much with us, BPI c°u™' 
members are already thinking ahead to the summer 
when the position of chairman wdl become vacant at the 
AGM in June which will mark the end of Maurice Obe 
stein's two year stint, Obie is making it known that, even 
if cajoled, he will not be persuaded to another term, 
believing it right that new blood should be given a 
chance. Minds are already being sharpened by thoughts 
of possible successors. The industry is short on elder 
statesmen, but, following the cycle of Fruin, Wright, 
Oberstein, maybe it's time for another youthful inde- 
pendent, in which case long-serving MD of ultra-success- 
ful Virgin Records, Simon Draper, would be a candidate. 
Among the maturer MDs, current deputy chairman A J 
Morris must be a possibility, and, following Obie's prece- 
dent, anglophile American Don Ellis could be considered. 
We'll open the book later in the year... As Phonogram's 
search for a replacement for Brian Shepherd continues, 
Ramon Lopez is keeping the MD seat warm and enjoying 
being back at the sharp end of a record company ... If 
you've missed the delightful voice of the music indus- 
try's most cheerful-sounding and efficient receptionist, 
Kim Nembhard, try calling the new Elektra UK office . . . 
Busiest man in the industry: Clive Banks, who, apart 
from running his own Modern Media publish- 
ing/management/promotion business, has just been 
hired to steer Polydor's promotion activities and will also 
be handling Elektra's promotion. 

IF INDUSTRY gossip is correct, the man with the biggest 
bankroll at Midem this week will be Terry Ellis who 
reputedly picked up £22m for selling his share of Chrysa- 
lis to Chris Wright . . . Arista Records president Clive 
Davis, interviewed by Paul Gambaccini in C4's The Other 
Side Of The Tracks this Saturday (2), is described in a 
press release from the programme's production com- 
pany as the man who was "head of the giant Columbia 
Records before he was dismissed unceremoniously 
under a cloud of suspicion" , . . Noel Edmonds will 
compere the BRITS (oops, sorry) British Record Industry 
Awards while Mike Smith does the TV commentary and 
Tommy Vance hosts the Radio One broadcast; Wham!, 
Alison Moyet, Howard Jones, Nik Kershaw and Bronski 
Beat are confirmed as performing . . . Talking of awards 
shows, tickets for the Music Week Awards at the Dor- 
chester on February 20, are selling fast. Don't be among 
those who every year we have to turn away — book now 
via Ann Kember on 836 1522 .. . Roberto Medina, head 
of the Brazilian advertisement agency which organised 
the Rock In Rio festival, has confirmed there will be 
another event next January. 
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UNIQUE 

IN THE UK 

MUSIC 

INDUSTRY 

Music Week is the only business magazine in the UK 
serving the UK record and music publishing industries. 
Its lively news pages cover every element of the business 
including regular special sections on recording studios, 
music videos, compact discs and independent labels. 

We also hold exclusive publication rights to the official 
UK charts compiled by Gallup. 

If your business is music, make it your 
business to subscribe to Music W&ck. Now. 

Quh&cJuht Uma! 
Send this form to: Jeanne Henderson. Subscription Department, Music Week 

Royal Sovereign House. 40 Beresford Street, London SEiS 6I3Q 

SUBSCKIPTION FORM 

1 wish to subscribe to Music Week for 
one ycur, commencing immediately. 
I enclose a cheque for £ or 
S made payable to Morgan- 
Grampian pic. To pay by credit card 
enter details below; 
My card number is 

Access (Mastercard) U ViaaG American 
Expressr; Diners ClubD EurocardD 
Date card expires   

Signed . 
NAME 
POSITION . 
COMPANY . 

ADDRESS . 

L_. 
TEL, N0_ 

m 
Eire 

£42 
£54 (Irish) 

Europe 8108 j | 
MiddloEast&North Africa S143 
USA, S. America. Canada, Africa, 
India & Pakistan  S1G8 
Australia, EarEast&Japan S190 
Please tick nature of business 
Retail:: Records/Tapes only Video/Video Library only : Records/Tapes + video'Video Library > Record/Video Wholesale ! i Record Company: Music Video DistributorMusic Video Production Facility • Music/' Video Producer/Engineer (individual); Record Producer/ Engineer (individual): Custom Pressing/Tape Duplication (Music and/or Videob : Sleeve and Label Printer. ■ Artist/Artist Management • Legal Representative/Accountant/ Business Management TV Station . : Radio Station! 3 Music Publisher i. Magazine/Newspaper Publisher ■ • Publicist/PR.. Official Organisation; Public Library n Disco.; Hall/Venue/College/ ■ University:.. Concert Booking Agent/Promoter:) Art/Creative ■ Studio: J Recording Studio ?' Rehearsal Facility i: Pro-Audio . Equipment Manufacturer/ Distributors; Pro-Audio Equipment . HireU' Merchandising Manufacturer/Distributori,: Record Promotion/Plugging') Shopfitting ' □ Other — please specify  , 
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FEBRLARV 
CARDIFF, St. David's Hull 10th 
St, Ai 'STELL Colisstuin 11th 

SOITFIAMPTON. (laumont 12th 
I'ORTSMOLTH. Guild Hall Uth 

OXFORD. Apollo Uth 
BIRMINGHAM. NEC 16th 
BRIGHTON. Cenuv Uth 

MANCHESTER. Apollo IDth 
ED1NBIRGH. I'layhoiise -'Oth 

GLASGOW. Apollo 21st 
DUBLIN. RDS Simmons Court 23rd 

SHEFFIELD. CitvHall 23th 
NEWCASTLE. Citv Hall 26th 

NOTTINGHAM, Roval Centre 2"th 
LEICESTER, De Mohtfon Hall 2Sth 

MARCH 
LONDON. Hammersmith Odeon Isi 
LONDON. Hammersmith ttdeon 2nd 
LONDON, Hammersmith Odeon 3rd 
LONDON. Hammersmith Odeon tth 
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Appearing on BBC2's 
ORS 85 (Feb 8th) 

BBC TV Special' 
(u-ansmission date t.b.a.). 

ITV Channel 4 TV ad. 
campaign (London Area). 

Major National & Music Press 
advertising. 

Nation-wide shop displays. 

MStreet poster campaign 
L in all key cities. 

IH 

ARMATOLTING "85 

RELEASE DATE: 

4TH FEBRUARY 1985 

Album: AMA 50-i0 
Cassette: A.MC 5040 
Compact Disc: CDA 5040 
Order Now From CBS; 01-960 2133 
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Judge 
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A JUDGE has delayed 
month the outcome of a 
battle that could have i 
cations for hundreds of i 
record company deals. 

Mr Justice Michael D 
will not give a judgment 
at least February 25 ove 
claim by former Lindis 
singer Ray Jackson tha' 
ruined his solo career 
Jan 26). 

In the High Court in New 
upon Tyne last week, EMI fi 
denied Jackson's claim. The 
pany said it showed a grea 
of faith and support for Ja 
when he was contracted to I 
1976. But the court was tol 
the right material for a hit ; 
was not available so Jackso 
put on "hold" for several m„   
after his one-year deal ran out in 
order to complete the contract 
minimum commitment of three 
single releases. 

Former contracts manager with 
EMI, Chris John, told the court 
that EMI had exercised an exten- 
sion clause to keep the artist with 
the company. He described it as a 
gentlemen's agreement that 
often happened in the music in- 
dustry and added that no written 
confirmation of the "hold" situ- 
ation existed. 

Jackson and his recording 
management, Barry McKay inter- 
national Music (UK) Ltd, are 
suing EMI for damages. They 

Jeanne Henderson, 
Subscription Department, 

U 

n 

Royal Sovereign House, 
40 Beresford Street, 
London SE18 6BQ 

"We genuinely believed in Ray 
Jackson and we didn't want to 
release sub-standard material 
that would fail and damage the 
artist's career," said Mobbs. 

He added that Jackson's con- 
tract did not contain a guarantee 
release clause. "It would be 
pointless putting something in 
the shops that you didn't believe 
in." 

Answering claims that Jackson 
was told he would get top treat- 
ment from EMI, Mobbs said: "We 
showed a lot of faith and support 
in this artist but I certainly didn't 
say we would treat him as a 
priority." 

Musical Chairs 

RCA changes 
RICHARD GANE, European fi- 
nance director with RCA since 
September, has been appointed 
as the company's deputy man- 
aging director in the UK. He will 
be responsible for the finance 
department, operations and 
distribution. Kim Ballard has 
been promoted to controller, 
financial planning and analysis 
from the department's acting 
manager. 
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will be pleased to see 
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..^...unaiu/uy cainng-rne-newirreKira UN orrrce . . . 
Busiest man in the industry: Clive Banks, who, apart 
from running his own Modern Media publish- 
ing/management/promotion business, has just been 
hired to steer Polydor's promotion activities and will also 
be handling Elektra's promotion. 

IF INDUSTRY gossip is correct, the man with the biggest 
bankroll at Midem this week will be Terry Ellis who 
reputedly picked up £22m for selling his share of Chrysa- 
lis to Chris Wright .. . Arista Records president Clive 
Davis, interviewed by Paul Gambaccini in C4's The Other 
Side Of The Tracks this Saturday (2), is described in a 
press release from the programme's production com- 
pany as the man who was "head of the giant Columbia 
Records before he was dismissed unceremoniously 
under a cloud of suspicion" . . . Noel Edmonds will 
compere the BRITS (oops, sorry) British Record Industry 
Awards while Mike Smith does the TV commentary and 
Tommy Vance hosts the Radio One broadcast; Wham!, 
Alison Moyet, Howard Jones, Nik Kershaw and Bronski 
Beat are confirmed as performing . . . Talking of awards 
shows, tickets for the Music Week Awards at the Dor- 
chester on February 20, are selling fast. Don't be among 
those who every year we have to turn away — book now 
via Ann Kember on 836 1522 . . . Roberto Medina, head 
of the Brazilian advertisement agency which organised 
the Rock In Rio festival, has confirmed there will be 
another event next January. 
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Chrome Cassette 

& Compact Disc 
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Her first new studio album 
for 2 years. 

y Appearing on BBC2's 
ORS '85 (Feb 8th) 

MBBC TV Special' 
> (transmission date t.b.a.). 

yIT\'Channel 4 T\ ad. 
campaign (London Area), 

MMajor National & Music Press 
advertising. 

Nation-wide shop displays. 

V Street poster campaign 
in all kev cities. 

AR.MATOUR1NG '85 

RELEASE DATE: 

4TH FEBRUARY 1985 
r 

Album: AM A 5040 
Cassette; AMC 50-tO 
Compact Disc: CDA 504(1 
Order Now From CBS: 01-960 2155 

armitouring '85 

FEBRl'ARV 
CARDIFF. St David s Hall lOth 
St, Al'STF.l.L. ColLsseum llth 

SOLTHAMPTON. Gaumont 12di 
PORTSMOITH. Guild Hall 1,5th 

OXFORD. Apollo 1-tth 
BIRMINGHAM, NEC 10th 
BRIGHTON. Centre Pth 

MANCHESTER. Apollo 19th 
EDINBL'RGH. Plavhouse 20th 

GLASGOW; Apollo 21st 
DUBLIN. RDS Simmons Court 2.5rd 

SHEFFIELD. Cit\ Hall 25th 
NEWCASTLE. Citv Hall 26th 

NOTTINGHAM. Roval Centre 2"th 
LEICESTER. De.MonlfortHall 2.Sih 

MARCH 
LONDON. Hammersmith Odeon 1st 
LONDON. Hammcrsmidt Odeon 2nd 
LONDON, Hammeismith Odeon 5rd 
LONDON, I lanniK'ismilh Odeon tth 
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Best-dressed 

windows 

THE NINTH annual Shop Window 
Display competition is once 
again being co-promoted by the 
organisers of the Shopex Inter- 
national exhibition and the 
Display Equipment Association. 

There are two categories — 
professionals and retail organis- 
ations and non-professionals and 
all other retailers. The designers 
of the winning displays will each 
receive a cheque, trophy and a 
certificate. 

Entry is free and should be sub- 
mitted by the director, shop 
owner or manager. Entrants 
must include a full (8x10) matt 
colour photograph with their 
application. Closing date is 
March 21. 

Prizes will be presented during 
Shopex International at London's 
Oiympia from June 9 to 16. Entry 
forms available from: Shop 
Window Display Competition, 
AGB Westbourne Ltd, Audit 
House, Field End Road, Eastcote, 
Ruislip, Middlesex HA4 9XE. 

■f 

-■ 
EYE-CATCHING life size cut-outs of Elvis Presley dominated RCA 
window displays tieing in with the 50th anniversary of the "Kings " birth. 

Appreciating the 

difference 

The difference between us and many 
other firms of accountants is that we are 
large enough to provide the many ser- 
vices which the Business Community 
now expects from our profession... and 
yet not too large for all our clients to 
receive expert personal attention from a 
partner who is thoroughly familiar with 
your business. 

We offer you: 
® Taxation 

Advice and Planning, 
both UK and worldwide, 

utilising our branch in 
Jersey and our International 
Association. 
9 Assistance in raising finance, 
government grants, stock 
exchange listing etc. 
® Advice on establishing, pur- 
chasing and selling businesses. 

• In-house computer 
facilities to provide manage- 
ment accounts, payrolls, 
VAT returns, cash flow fore- 
casts etc. 
® Comprehensive advice on 
all aspects of your business 
including self-administered 
pension schemes, establish- 
ing business associations and 
expanding your enterprise. 

A great deal of our time is spent in looking after the 
affairs of people in the pop and entertainment world 
including managing the financial affairs of Artists and 
Groups.Tour accounts, royalty accounts, royalty audits 
and GVL registrations are matters we deal with constantly. 

Giving appropriate advice on recording, publishing 
and merchandising deals is all in a day's work to us. So is 
making sure your tax affairs are in order and arranged to 
your best advantage. 

Our clients appreciate the difference. 

Contact David Levy, Ian Haring orJeffGittcr. 

Lubbock Fine Chartered Accountants 
j. VS Bedford How. London WCIR4DB Telephone: 01 242 9H81,Telex. 263297 Fax; 01 430 2626 

Tony Josper profiles o new all-round 

music retailing venture in Penzance 

England 

expects 

The closure of hm 
James, a long- 
established all-round 
music shop in 

Penzance, left a gap in the 
town which has now been 
adventurously plugged by a 
new retailing venture, Sound 
Check, launched by husband- 
and-wife team Rolann and 
Barbara England. 

Four month-old Sound Check 
is situated in the new town shop- 
ping precinct of Causewayhead. 
The England's admit cheerfully 
that while they possess 
enthusiasm, vitality, a desire to 
work hard and succeed, they 
have little knowledge of the 
record business. 

It seems they rather fancied the 
idea and recognised gap the left 
by the closure of HM James, a 
long-established music retailer 
while they had been looking for a 
business venture. 

Rolann England had previously 
been an engineer, but much 
interested in music and a student 
and fan of blues music. 

Their lack of retailing know- 
ledge is balanced by an infectious 
desire to learn, for they've 
realised that only Truro, some 25 
miles away, can offer a record 
store that covers basic services. 

Their shop has been filled with 
customers asking for guitar 
strings, unusual styh, sheet 
music and, of course, along the 
way, records, with Rolann 
England attracting purists through 
his stocking of good blues records. 

At present they employ one 
other person, 21-year-old Rick 
Willis, whom Rolann England 
regards a mine of information 
when it comes to the current 
scene. Stemming from this is 
another successful area that is 
relatively untouched in the other 
town retailers — the "indie" 
releases, and here they outsell 
basic chart singles. 

But the England's are uncertain 
whether to stock many con- 
ventional singles for they cannot 
match the price-cutting else- 
where, although like many, he is 
aware that not to stock may drive 
people to other outlets. 

At 30 England feels he is of a 
different musical generation. And 
his uncertainty over singles 
spreads into another area that he 
feels has potential - hard rock and 
heavy metal. 

Here, the learning process is 
operating before any step is 
made to specialise and go 
beyond the call of rock as 
represented by The Who. Bowie, 
Springsteen, Genesis and 
Marillion. 

At the moment, it's a question 
of stocking basic catalogue, chart 
material (albums) and, beyond 
that, listening carefully to 
customer wants. He admits he's 
made some mistakes, but then 
he, as others was not able to 
predict that Culture Club would 
produce a fairly limp album to 
close 1984 or that the new 
Frankie Goes To Hollywood 

album would not be an expected 
instant seller. 

England has yet to see a 
company rep although he has 
major accounts. At least, though, 
he finds good service from 
company factories and general 
wholesellers. Cartel gains highest 
praise and Terry Blood fares well. 
Delivery is by Courier. 

Since he is relatively new to the 
overall pattern of record retailing, 
England is mostly unaware of the 
problems that have beset the 
industry over the past few years. 
He sees his business purely 
within a local context, but is 
aware that the independent must 
develop a different or wider 
range of services than the cut- 
pricing multiple. 

So, apart from his already 
growing blues reputation, 
England has been making his 
shop attractive to all music lovers 
— walls are not so much for 
record sleeves as for displaying 
music notices that even resemble 
the "wanted" section that has 
characterised Melody Maker's 
back section for so many years. 

In and among these are music 
posters. Outside of musical 
instruments and associated 
services, there is a desire to link 
up with local educational arts and 
music clubs, schools and con- 
certs. And England already cover- 
ing local DJs, hospital radio and 
collectors though, as yet, there is 
no section for golden oldies. 

He has no "statement" to the 
industry nor is he interested, yet, 
in the fluctuating and differing 
policies of record companies. For 
him the present question is 
simple: what do people want, will 
they pay for it? He offers them his 
attention. He doesn't expect a 
holiday for some time, but, as he 
says, "my enthusiasm is here!" 

But are the England's making 
money? Yes is the answer though 
this is in terms of money taken 
against goods sold and as yet not 
against overall outlay. But 
England is receiving enough con- 
sumer attention and purchasing 
power to make him and Barbara 
feel that they can get ahead of 
potential debts. 

Christmas has been good with 
the post-Yuletide sales making 
him an enemy of record tokens. 
England's main grouse lies in 
keeping a check on the allow- 
ances made against general 
company purchasing for each 
token. 

He is giving the business 12 
months and knows he has yet to 
feel the hoped-for sales increase 
when visitors swell the town's 
population in summer. 

Tbe Englands provide a 
P easant contrast to much of the 
gloom and despair that can be 
ound from some dealers. 
L., iaps 1 eir relalive lack of 
K~cl|lnp history and knowledge has helped for they feel they are 
nghtmg no-one. 

For them, it's ,he case of 
fhi° T9 ■ and it's t0 he hoped their obvious dedication pays off 
m ,J. | wn does need a wide musical service. 
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104 NEW NUGGETS 

FROM OLD GOLD. 

Hot Butter OG9394 
Popcorn 
The Peppers 
Pepperbox 

Ennio Morricone OG94I3 
■ Chi Mai ("Lloyd George" T.V. Theme) 

Yannis Markopoulos 
Who Pays The Ferryman 

Johnny & the Hurricanes OG9459 
B Red River Rock 

Reveille Rock 

Johnny& the Hurricanes OG9460 
B Rocking Goose 

Beatnik Fly 

Johnny Preston OG 9461 
B Running Bear 

Cradle of Love 

Rupert Holmes OG9462 
D Escape (Pina Colada Song) 

Him 

Hello OG 9463 
B New York Groove 

Tell Him 

P.P.Arnold OG9464 
fl The First Cut Is The Deepest 

Angel Of The Morning 

Small Faces OG 9465 
□ Lazy Sunday 

Tin Soldier 

Small Faces OG 9466 
B ItchycooPark 

Here Comes The Nice 

Black Sabbath OG9467 
H Paranoid 

Iron Man 

Chris Farlowe OG 9468 
B Out Of Time 

Think 

Amen Corner OG 9469 
B (If Paradise Is) Half As Nice 

Hello Suzie 

Picketty witch OG 9470 
B ThatSame Old Feeling 

Paper Dolls 
Something Here In My Heart  

Sheer Elegance OG 9471 
B Life Is Too Short Girl 

Milky Way  

Dave, Dee, Dozy, 
Beaky, Mick&Tich OG 9472 

B Hold Tight 
Bend It   

Eden Kane OG 9473 
Boys Cry 
Wayne Fontana 
Pamela Pamela 

Walker Brothers OG9474 
The Sun Ain't Gonna Shine Anymore 
My Ship Is Coming In 

I0CC OG 9475 
I'm Not In Love 
Dreadlock Holiday 

Sarah Vaughan & Billy Eckstein 
I Passing Strangers OG 9476 

Sarah Vaughan 
Broken Hearted Melody 

Limmie and The Family Cooking 
I You Can Do Magic OG 9477 

A Walking Miracle 

Lesley Gore OG9478 
I It's My Party 

Maybe 1 Know 

Diamonds OG9479 
I Little Darlin' 

Faithful and True 

BigBopper OG9483 
B ChantillyLace 

Freddy Bell & the Bellboys 
Giddy Up A Ding Dong 

Thin Lizzy OG9484 
B Don'tBelieve A Word 

Dancin' In The Moonlight 

Platters OG9485 
B Only You 

The Great Pretender 

Platters OG 9486 
Smoke Gets In Your Eyes 
My Prayer 

Edwin Starr OG 9487 
Contact 
Gene Chandler 
Get Down 

Roger Miller OG9480 
King Of The Road 
Little Green Apples 

Horstjankowski OG948I 
B Walk In The Black Forest 

Esther and Abi Ofarim 
Cinderella Rockefella 

Patti Page OG 9482 
a (How Much Is) That Doggie In The 

Window? 
Tennessee Waltz 

Little Richard 
B Tutti Frutti 

Long Tall Sally 

OG 9493 

Little Richard OG 9494 
Lucille 
Baby Face 

Larry Williams OG9495 
Boney Moronie 
Short Fat Fannie 

Percy Sledge OG 9496 
When A Man Loves A Woman 
Warm And Tender Love 

Wilson Pickett OG 9497 
In The Midnight Hour 
634-5789 

Randy Edelman OG 9488 
B Uptown Uptempo Woman 

Concrete And Clay 

Lipps Inc OG 9489 
B Funky Town 

Stephanie Mills 
Never Knew Love Like This Before 

Demis Roussos OG 9490 
B Forever And Ever 

Happy To Be On An Island In The Sun 

Bobby Hebb OG949I 
B Sunny 

Steam 
Na Na Hey Kiss Him Goodbye 

Little Richard OG 9492 
B Good Golly Miss Molly 

The Girl Can't Help It 

DCE 

I 1 •8 

Eddie Floyd OG 9498 
Knock On Wood 
Sam & Dave 
Hold On I'm Coming 

All original hit recordings for release on February 1st 
Available from Spartan: Order Desk 01903 8223 and 

Lightning: Order desk: 01969 8344 

New Catalogue now available featuring almost 1000 classic Hit 
Singles from the Golden Years of Pop Music. 

JOIN THE OLD GOLD RUSH. 

Booker T& the MG's OG9499 
B Green Onions 

Chinese Checkers 

Otis Redding OG 9500 
B (Sittin'On) The DockOfThe Bay 

My Girl 

Arthur Conley OG95QI 
B Sweet Soul Music 

Funky Street 

Roberta Flack & Donny 
Hathaway OG 9502 

B Where Is The Love 
Back Together Again 

Bobby Darin OG9503 
HI Things 

Multiplication 

Reperata & the Delrons OG9504 
fl Captain Of Your Ship 

Bruce Channel 
Keep On 

T. Rex OG 9505 
B Metal Guru 

Children OfThe Revolution 

T. Rex OG 9506 
B Telegram Sam 

I Love To Boogie 

T. Rex OG 9507 
B Solid Gold Easy Action 

The Groover 

Leroy Van Dyke OG9508 
B Walk On By 

Faron Young 
It's Four In The Morning 
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