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Indie label 

body folds 

THE INDEPENDENT Labels Asso- 
ciation, the watchdog and advis- 
ory service to the indie world, has 
gone into voluntary liquidation 
after blaming record industry 
complacency and lack of financial 
support for the collapse. 

ILA directors Sabrina Rooles 
and Trisha O'Keefe have called in 
a firm of accountants and called a 
meeting of creditors at which an 
official liquidator will be 
appointed. 

But they insist that the liquida- 
tion is not an indication of the 
failure of the company or of the 
impending collapse of the indie 
market: "This decision is based 
solely upon the fact that while 
both directors have devoted so 
much time, effort and money 
over the last three years in suc- 
cessfully establishing the ILA, the 
industry itself has complacently 
and blatantly ignored our efforts 
and has allowed us to battle 
alone," says O'Keefe. 

"It has become alarmingly 
clear that a new representative 
body needs to be set up on behalf 
of all independent labels to tackle 
at grass roots level the more 
deeply damaging problems 
which exist overall and which 
without dramatic reformation 
mean that fair play will never ex- 
ist in the record industry. 

"Both directors intend to con- 
tinue to pursue forcing such vital 
change and, within its mem- 
bership, can see a healthy atti- 
tude that the necessary improve- 
ments can be achieved with a 
concerted effort from those inde- 
pendents who are equally con- 
cerned." 

The administration of the ILA's 
Record Labels Register has been 
passed on to Gallup and en- 
quiries should be directed to Dan- 
ny Pirani on (01) 794 0461. 
# Yvonne Thompson of Positive 
Publicity and Melanie Gill of End- 
less Self Promotion, who have 
worked in tandem with the ILA, 
will continue to trade as normal 
and will notify members of their 
relocation plans, Thompson can 
be contacted on (01) 240 7443 or 
(01) 240 7535. O'Keefe will con- 
tinue as a record producer and 
music publisher and can be con- 
tacted on (01) 868 2073 or (01) 
866 4742. Gill's number is (0273) 
731318. 

Modest trade 

showing in 

1984 figures 

THE UK record industry did 
£329m worth of business in 
1984 — a rise of 14 per cent 
over the previous year — but, 
BPI general manager Peter 
Scaping has warned that this 
"respectable figure" should 
be seen in the light of turn- 
overvalue in the recessionary 
years. 

"In 1980, for example, 
when sales dipped seriously 
in the face of rapid inflation, 
industry output was actually 
worth more in terms of to- 
day's prices than it is now," 
he said. 

The BPI's annual survey of the 
year's wholesale delivery figures 
reveals singles four per cent up in 
the volume, LPs down by one per 
cent, and combined LP/cassette/ 
CD volume up by 11 per cent, 
compared with J983. 

Cassettes and compact discs 
were the star areas of spectacular 
growth last year. Cassette unit 
deliveries rose by 27 per cent 
from the 1983 figure of 35.8m to 
45.3m, with the value rising 24 
per cent from £84m to CICMm. 
The CD laid further claim to be- 
coming the pre-recorded format 
of the future with trade deliveries 
rocketing by 220 per cent from 
250,000 in 1983 to 800,000 last 
year, with value increasing by 
233 per cent from £1.5m to £5m. 

Singles — both 7 and 12-inch 
— rose four per cent in 1984 from 
73.8m to 77m (£65m to £78.8m, a 
climb of 21 per cent). Volume 
held up well over the year "which 
saw increasingly aggressive pric- 
ing policies .. . Escalating 
marketing costs saw average 
prices go up 22 per cent, leaving 

value of sales 32 per cent up at 
£26m in the last quarter". Howev- 
er, the survey notes that without 
the "enormous achievement" of 
the Band Aid disc, single sales 
would have shown a fall in the 
last quarter. 

LPs declined by one per cent in 
1984 from 54.3m unit deliveries 
the previous year to 54.1m, 
although the value was up two 
per cent from £138m to £141.2m. 
Combining LP, cassette and CD 
results for 1984 showed an 11 per 
cent improvement on 1983 from 
90.3m to 100.2m and a conse- 
quent increase in value of 13 per 
cent from £221.5m to £250.2m 

The value of deliveries in the 
last quarter was 17 per cent up on 
1983 at £138.3m, with LPs stable 
at a three per cent unit increase 
and four per cent rise in value. 

The survey says this reflected 
"a very modest increase in aver- 
age trade price — a result of ex- 
pansion in the mid-price market 
together with an all-round 
tendency to keep prices down". 
Mid-price cassette sales ex- 
panded during October- 
December (unit volume up 31 per 
cent, value up £46.3m). 

However, there has been a two 
per cent drop in the real value of 
sales over the past four years, 
and, compared with 1978, real 
sales are 26 per cent down and 27 
per cent down on the level of 
1974. 

"Recent improvements go no- 
where near making up for these 
losses which can undeniably be 
attributed to home-taping," said 
Scaping. "The latest detailed re- 
search shows that six-sevenths of 
all recorded music acquired by 
the public is unlawfully copied at 
home to the obvious detriment of 
record producers." 

MUSIC WEEK this week launches a weekly compact disc chart (see p3) 
compiled by our research department from a panel of 15 shops which 
feature CD, including W H Smith, HMV, Virgin and independents. Initially, 
the chart will be a Top 20 reflecting pop/rock sales. As the CD market 
expands, the panel will be increased and in due course the chart will be 
expanded to poster size. 
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AT AN RCA reception last 
week to celebrate the success 
of the / Know Him So Well 
single, taken from the Chess 
album, Elaine Paige and 
Barbra Dickson received 
silver discs, but were 
overtaken by sales which 
pushed the record to gold 
status the same day. Silver 
discs also went to writers Tim 
Rice, Bjorn Ulvaeus and 
Benny Andersson. 

Consumer titles launch 

new advertising battle 
A POWERFUL — at times antago- 
nistic — advertising campaign is 
being conducted by the music 
consumer press in the wake of 
the latest figures released by the 
Audit Bureau of Circulation last 
week. 

NME, Melody Maker, Just 
Seventeen and Smash Hits have 
all taken space in Music Week 
this week vying for record com- 
pany advertising revenues. The 
Sun has also mounted a cam- 
paign to boost its standing fol- 
lowing the departure of pop wri- 
ter John Blake to the Daily Mirror. 

Of the publications advertising 
this week, Smash Hits' statistics 
are the most spectacular. The 
EMAP magazine put on more 
than 50,000 copies in a year to 
take its certified figure for the last 
six months of 1984 to 500,743. 
No. I also had eye-catching suc- 
cess, improving by nearly 74,000 
to 238,437. 

Melody Maker, Just Seventeen 
and Kerrang! all showed im- 
provements: compared with the 
last six months of 1983 MM went 
from 65,186 to 68,297 and Ker- 
rang! from 68,270 to 73,688. Just 
Sevenleen's figures rose to 
268,399 compared with 217,478 

for the first half of 1983; it intends 
to go weekly later this month. 

There were falls, though, for 
Sounds (103,617 to 89,361) and 
Record Mirror (88,041 to 71,463). 
The Sun now has sales of 
4,083,573. 

Preston to 

Polydor MD as 

Morris moves up 
AFTER SEVEN years as manag- 
ing director of Polydor Records 
UK, A J Morris is being promoted 
to become regional director of 
PolyGram International, and his 
replacement will be Polydor 
marketing director, John Preston. 

Before becoming Polydor MD, 
Morris headed Phonogram UK 
for five years, and his knowledge 
of both companies puts him in a 
unique position to contribute to 
the activities of PolyGram Inter- 
national which is now based in 
Berkeley Square, London. 

John Preston was head of 
marketing during the renaissance 
of London Records and moved to 
Polydor two years ago. 

Young, Moyet head BPI winners 
THE WINNERS of the British Record Industry Awards for 1984, pre- 
sented at the Grosvenor House Hotel and broadcast live on BBC1 and 
Radio One last Monday were: 
• Best British Male Artist: Paul Young; Best British Female Artist^ 
Alison Moyet; Best British Group; Wham!; Best British Producer: Trevorf 
Horn; Best International artist/group: Prince & The Revolution; BestV 
British Single: Relax/Frankie Goes To Hollywood; Best British LP: i 
Diamond Life/Sade; Best Film Soundtrack: Purple Rain; Best Comedy 
Record: Hole In My Shoe/neil; Best British Classical Recording: Vivaldi 
Four Seasons/Academy Of Ancient Music/Christopher Hogwood; Best' 
British Newcomer (sponsored by Radio One): Frankie Goes To Holly- 
wood; Best British Video (sponsored by Top Of The Pops): Duran Duran. £-2 
• Full news and picture coverage of the awards in next week's Music \ 
Week. \ 
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/Promo video 

cuf — Luke 
THE COST of production of promotion videos can be 
cut by 10 per cent if the producers were given longer 
lead time to prepare, Luke Thornton, director of 
Keller Thornton, told a Midem seminar on "the rights 
and wrongs of music video". 

Thornton said that one of the major problems 
facing music video production was the short lead 
time, usually about a week, between the confirma- 
tion of an assignment and the start of shooting. 

But Thornton discounted the claim by US attorney 
Jay Cooper, at an earlier seminar, that the average 
cost of making a promo video had now reached 
5100,000. This figure was unrealistically high, he 
said, maintaining that the average cost in the US was 
around $35,000, and £15,000 and £25,000 in the UK. 

"Production companies have really come of age 
and music video production is now on the same level 
as the production of commercials and feature films." 

costs can be 

Thornton 
The seminar also debated the on-going topic of 

whether promo videos are primarily promotional or 
whether they should be considered to be pro- 
grammes in their own right, whether video produc- 
ers should have a distribution right, and whether 
there should be a compulsory licence for television 
transmissions in the EEC. 

PRS director Robert Abrahams described the com- 
pulsory licence concept as "a backward step as far as 
copyright owners are concerned", adding that "the 
European Commission is trying to turn cable televi- 
sion into a one-way street down which only users 
can travel". 

The question of central licensing or territorial 
licensing for satellite transmission of music videos 
was also examined and Abrahams said that there 
was a division of opinion in the record industry as to 
whether central licensing was desirable. 

Midem Radio reports high turnout 

MIDEM'S SECOND radio festival 
attracted hundreds of stations 
from many countries across the 
world. 

Representatives from the UK, 
US and Australia joined repre- 
sentatives from over 50 French 
stations to observe the ever- 
expanding French broadcasting 
system. 

Last year the BBC alone 
attended Midem and by this year 
it was joined by Capital Radio 

i? 

SEEN SHAKING hands on a 
Midem deal at Cannes, Paul 
Hardcastle (right) who signed a 
worldwide, long-term recording 
contract with Chrysalis Records. 
Hardcastle, who has a US hit with 
Rain Forest, clinches the deal 
with Chrysalis chairman Chris 
Wright, together with Stuart Sla- 
ter, director of A&R and Andrew 
Thompson, A&R manager. 

which came to find out how the 
radio programme market works 
and how best to sell its program- 
mes 

"We came to meet our oppos- 
ite numbers in Europe and the 
US," says Peter Black, Capital's 
general manager, who reports 
the week was extremely success- 
ful with preliminary arrange- 
ments made to conduct business 
with radio stations in France, Ger- 
many, Scandinavia, Spain and 
Australia. Much interest was 
shown in Capital's 'rocku- 
mentaries'. 

Capital would still be interested 
in more representation in the US, 
although the station purchases 
few American programmes. 

"Traffic to the US is one way in 
our favour. If any traffic is going 
to come the other way we must 
be able to satisfy the IBA of our 
local identity." 

Satisfying a controlling body is 
not something about which 
Aiden Day. the British representa- 
tive for Westwood One, one of 
the largest US radio syndication 
companies, has to worry. 

Day went to Midem to sell 
Westwood One programmes and 
set up contacts with UK stations 
requiring representation in the 
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US. 
Westwood One, already has a 

relationship with Radio Clyde, 
which has bought several of its 
concerts. 

Tom Rounds of ABC Water- 
mark, operating out of Los 
Angeles, went to Midem to talk to 
the world, but not necessarily to 
clinch the deals. He considers 
France to be the most exciting 
market in the world. 

"For us, Australia and New 
Zealand are the older, more 
stable markets, but Europe is a 
brand new market." 

At Midem, Rounds concluded a 
deal with a German radio station 
to co-produce ABC's Top 40, 
already sold to many countries 
around the world. The program- 
me will be remade in German. 
Both countries will share the 
responsibilities and share the re- 
venue. The Top 40 will also be 
aired by a Spanish station at the 
end of February. 

Clearly this year's radio festival 
was a success, if not in actual 
deals, but in contacts made and 
sheer attendance numbers. Sta- 
tistics released by the Midem 
organisation show that 136 radio 
stations were represented — 
three times as many as last year. 

Musical Chairs 

IMPRESSION RECORDS has 
appointed Chris Black as market- 
ing and repertoire manager. 
Black was previously audio pro- 
duct manager with Book Club 
Associates . .. Tony Fox, former- 
ly head of programmes and sales 
promotions with Radio Luxem- 
bourg has joined MFC Artists and 
Management. . . Former editor of 
Zig-Zag magazine Chris Needs 
has joined Flicknife Records as 
promotion manager . . . Former 
Island employees Sonnie Rae 
and Rebecca Sumner have re- 
formed the Sunshine Plug Com- 
pany. They can be contacted on 
(01) 229 8705/6. 

TO CLARIFY any possible confu- 
sion which may have arisen as a 
result of your front page article 
on mid-price compact discs (MW, 
January 9), Deutsche Gram- 
mophon is not launching a mid- 
price series, but four purely 
promotional samplers. They are 
being issued with the full and 
"uncontroversial" approval of 
the PolyGram management. 
PETER RUSSELL, general mana- 
ger, PolyGram Classics, Saint 
George Street, London Wl. 

American 

Commentary 

Warner expands music vid 
From IRA MAYER 

NEW YORK: Continuing the saga of how the record industry is nr, tht> stakes for its involvement in music video (and 

compilation (S19.95), and a Ronnie Dio s^d 
20 000 and 10,000 copies, respectively. Like Warner Home 
Video Warner Music Video utilises the WEA distribution 
network, though the two are operationally independent. 

According to WMV chief Jo Bergman, the emphasis will be 
on Warner Records artists rather than on clip compilations. 
Circulating in the rumour mill is the expectation that the 
Talking Heads film Stop Making Sense will appear on video- 
cassette through either WMV or WHV. Reason for the specu- 
lation? Island/Alive, which has the rights to the film, recently 
signed a distribution deal for its line through Embassy Stop 
Making Sense excepted. ■ « • . 

Similar to the structure of the Warner set-up is Capitol 
Records' new home video distribution business which will be 
tied directly to its Record Group Services distribution oper- 
ation. The home video component begins life with new EMI 
Music and Picture Music International music video releases, 
with third party software to be sought for distribution. PMI 
output was mostly handled by Sony here through the latter's 
Video 45 series. 

Heading the division is Dan Davis, a long-time Capitol 
executive who left briefly to head NARM. There is no indication 
that RGS will be taking over Thorn-EMI distribution from its 
current network of independents, but generally speaking that is 
a trend within the industry. 

Volume hasn't been sufficient until recently to warrant 
extensive branch distribution for even the biggest home video 
companies, but as has been noted here in the past, most of the 
Hollywood studios have some sort of record company 
affiliation — or will be positioning themselves to have one in 
the not too distant future. 

That has a double-edged meaning for the record companies: 
First, most will be expanding their lines with an entirely new 
product for the first time; second, they may be in a position to 
expand the types of accounts they service which could have a 
positive impact on record as well as video sales. 

For the parent companies, it means there will be that much 
more reason to produce and/or acquire new material for the 
home video market, whether music video alone (as in the case 
of Warner) or other fare (as Capitol promises to do). 

FOLLOWING UP the CBS Records Group announcement that 
the CBS/Sony CD plant is no longer accepting custom pressing 
orders, the official CBS release states that the plant, formally 
known as Digital Audio Disc Corp. (DADC), is operating at less 
than 50 percent capacity, or fewer than 150,000 discs per 
month. 

DADC itself subsequently issued a statement claiming the 
plant is operating at capacity, and will be producing 1m discs a 
month before the end of the year. Companies that had been 
custom pressing clients — now hard pressed to find substitute 
manufacturing facilities — say they've known all along that 
DADC was having difficulty filling orders. 
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COMPACT 

QB 
DIGITAL AUDIO 

1 SADE: Diamond Life 
Epic CD 26044 (C) 2 PAUL McCARTNEY: Give My 

Regards To Broad Street 
Parlophone 746043-2 (E) 3 TINA TURNER; Private Dancer 

Capitol CDP 746041-2 (E) 4 BRUCE SPRINGSTEEN: Born In 
The U.S.A. CBS CD 86304 (C) 

5 GERRY RAFFERTY: City To City 
United Artists CDP 746049-2 (E) 

6 FOREIGNER; Agent Provocateur 
Atlantic 781999-2 (W) 7 CHESS RCA PD 70500 (R) 

8 XTC: The Big Express 
Virgin CDV 2325 (E) 

9 DURAN DURAN: Arena 
Parlophone 746048-2 (E) 

10 2Z TOP; Eliminator 
Warner Brothers W 3774-2 |W) 

11 CHAKA KHAN; I Feel For You 
Warner Brothers 925162-2 (W) 

12 DIRE STRAITS: Love Over Gold 
Vertigo/Phonogram 800 088-2 (F) 

13 JEAN MICHEL JARRE; Zoolook 
Dreyfus/Polydor 823763-2 (F) 14 PINK FLOYD: Dark Side Of The 

Moon Harvest CDP 746001-2 (E) 
5 ELAINE PAIGE: Stages 

K-tel/WEA 240228-2 (W) 
6 THE CARS: Heartbeat City 

Elektra 960296-2 (W) 
7 NOW, THAT'S WHAT I CALL 

MUSIC 4 Virgin/EMI 260408-2 (E) 
8 JAPAN: Exorcising Ghosts 

Virgin VGDCD 3510 (E) 
9 MADONNA: Like A Virgin 

Sire 925157-2 (W) 
10 QUEEN; Greatest Hits 

EMI CDP 746033-2 (E) 
Compiled by Music Week Research from a panel of 75 shops which feature CD including W H Smith. HMV, Virgin and independents. 

Ex-Pistols, 

single now in 

plain sleeve 
THE EX-PISTOLS' single, Land Of 
Hope and Glory, is being sold in a 
plain sleeve after some stores 
refused to slock it under its 
original cover. 

The original sleeve carried the 
names "Pull Cock" and "Push 
Pen Bollocks" and although the 
chains made no national decision 
to ban it, a number of branches 
would not handle it. 

Plain sleeves and bags have 
now gone out although lain 
McNay, director of Cherry Red 
which released the single 
maintains the first cover was not 
offensive. Land Of Hope And 
Glory was 69 in last week's chart. 

Musical future 
THE FUTURE of the UK music 
industry is to be examined by a 
seminar, called Music 2000, 
being organised by The National 
Music Council of Great Britain in 
London next month. 

The seminar will focus on the 
structure and funding of music in 
the UK up to the end of the 
century and will open with a 
speech by technical journalist 
Barry Fox on "the brave new 
world" that may exist by the year 
2000. 
# The seminar will take place at 
the Cavendish Conference 
Centre, on Monday, March 4, 
price £45 including lunch. Details 
from: The Administrator, 
National Music Council of Great 
Britain, 10 Stratford Place, 
London Wl. 

PPL welcomes 

Jackie raid 
STRONG SUPPORT was given last week by Phonographic Performance 
Ltd the body responsible for collecting radio and TV royalties, to the 
rams which closed Radio Jackie and five other pirate stations in London. 

Officers from the Department of Trade's Radio Investigation Service 
raided Radio Jackie twice in 36 hours, the second action closing the 
station after equipment was seized. 
DrTf1- director general John Love said: "The raid on Radio Jackie has PPL s wholehearted approval and support. Radio Jackie, as a pirate is in 
fact doing nothing other than stealing the product of record companies, 
composers and performers." 

Other stations raided after complaints that broadcasts were 
interrupting emergency radio links were Ace Radio, Venus Radio, Asian 
People s Radio, London Greek Radio and Solo Radio None have so far 
resumed broadcasting. 

Radio Jackie had been broadcasting for 15 years and went 24-hour in 
December 1982. Station founder Tony Collis said he intended to close 
Jackie in its present format and apply for a community radio licence. 

News in brief... 

MEAT IS Murder, the new 
Smiths' LP out this week, is being 
supported by nationwide 
flyposting, instore posters/ 
displays and national press 
advertising. Rough Trade will be 
continuing the promotional 
campaign throughout the band's 
UK tour, which runs from 
February 27 through to April 6. 

TWO ALLEGED tape pirates were 
ordered to pay damages of more 
than £32,000 in a High Court 
action last week brought by the 
BPI, RCA and Motown. John 
Allsop and Kevin Hollyoake, both 
from Tamworth, were said to 
have been involved in making 
counterfeit tapes. 

VIKING RADIO, the independent 
station serving Humberside, 
made a £26,000 profit in its first 
period of operation. The station 
began broadcasting in April last 
year and shareholders have been 
told that the profit was made in 
the five-and-a-half months be- 
tween then and the end of the 
IBA's financial year in 
September. 

A SERIES of documentaries 
exploring the roots of 20th- 
century popular music in more 
traditional forms, begins on 
Channel Four on February 18. 

In seven one-hour 
programmes, Repercussions will 
attempt to explore the diversity 
and energy of Afro-American 
music and how it relates to jazz, 
R&B, rock and roll, etc. 

FM versus FM: 

Heavy Metal 

ultimatum 

THE DISPUTE over the use of the 
FM trademark {MW Feb 2) 
reached a crucial point this week 
with FM Music being given a 
deadline of Tuesday (12) to stop 
using the title or face legal action. 

Heavy Metal Records has a 
label called FM and managing 
director Paul Birch wrote to FM 
Music, the "creative network" 
company set up by Frank Musker 
and Evros Stakis, with an 
ultimatum to cease trading under 
that name or be sued. 

Musker commented that the 
matter was being sorted out by 
lawyers but added that FM Songs 
and FM Records were 
incorporated in March 1984 and 
had been trading under the titles 
since then. He expressed hope 
that the dispute could be ended 
amicably. 
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UK exhibitor subsidies 

in danger — DoT report 

SUBSIDIES FOR British firms exhibiting .abroad are to 
be re-appraised as part of the Government's campaign 
to restrain public expenditure and reduce the "burden 
of taxation". This is the warning contained in a policy 
and consultative document issued by the Department 
of Trade, which controls the activites of the British 
Overseas Trade Board. 

The document says that the BOTB budget cannot be 
exempt from the necessary economies, and a con- 
tinuing subsidy to the export selling process cannot be 
justified in economic terms. 

"The Board believes that it is right to concentrate on 
helping the smaller and medium-sized firms who do 
not have the depth of management resource and 
information to overcome the problems of entering 
new markets. The policy is therefore that, while basic 
information and advice should be free, the BOTB 
should charge for its specific services. This ensures 
that scarce resources are not wasted by imposing a 
proper test of value, and it also means that the income 
allows substantially more to be done with the net sum 

of money provided by the Government for export 
promotion." 

The BOTB approach is to recover as high a propor- 
tion of the cost of its services as possible without 
undermining the basic objective by turning away 
smaller firms, who are seeking to establish themselves 
in new overseas markets. These companies will re- 
ceive BOTB financial help in preference to firms who 
are already established in foreign territories. 
• The fairs and promotions branch of the BOTB 
usually arranges to book and pay for the space and for 
the design and construction of shell.stands at foreign 
events such as Midem. The direct costs are the costs of 
renting the space from the fair organiser and arrang- 
ing for the provision of a basic stand and display aids. 

The charges fixed for 1985/6 and currently proposed 
for 1986/7 as a percentage of estimated direct costs 
are, for a first-time participant, 45 per cent (1985/6), 40 
per cent (1986/7); second-time participant 50 per cent 
(1985/6), 55 per cent (1986/7); third and subsequent 
participations 55 per cent (1985/6), 75 per cent (1986/7). 

Spandau to 

sue Chiysalis 
SPANDAU BALLET are suing their 
record company, Chrysalis, for 
breach of contract in a carbon- 
copy action to the one which 
brought EMI and former Lindis- 
farne singer Ray Jackson to court 
in January. 

The band claim they have not 
had the support and promotion 
from Chrysalis that their contract 
stipulates — the same claim that 
Jackson made against EMI. 

Spandau's case is to be heard in 
the High Court in London at a date 
yet to be fixed. The judgement in 
the Jackson case will be begun by 
Mr Justice Michael Davies on 
February 25. 

Safari/Pinnacle 
form publishing deal 
SAFARI RECORDS and Pinnacle 
have formed a joint music pub- 
lishing venture to offer potential 
publishing opportunities to labels 
and artists using the distributor. 

"When labels come to a distri- 
butor they often have material that 
is unpublished," says Safari's 
Anthony Edwards. "And since we 
are already heavily involved in 
music publishing with Sweet & 
Sour Songs and British Lion 
Music, we can now be on hand to 
give expert advice on that side." 

Together Safari and Pinnacle are 
also interested in acquiring ex- 
isting catalogues, while distribu- 
tion of Safari's own releases will 
switch from Spartan to Pinnacle. 
• Safari has concluded a long- 
term European record deal for En- 
glish Evenings with WEA and the 
companies are now working on a 
promo, described by Safari as "the 
biggest video any indie is likely to 
make this year," for the duo's first 
single, I Will Return. 

Beatles royalties 
EMi RECORDS has pointed out 
that in the recent High Court action 
concerning Beatles royalties, Mr 
Justice Gibson granted an order 
for an account to be taken of 
money due to them dating back to 
1972, not 1366 as stated in a Music 
Week feature (January 26). EMI 
also points out that the forthcom- 
ing audit will be conducted by per- 
sons as yet to be appointed by the 
court, not necessarily by Messrs 
Goldberg Ravden. 
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Musk video shows 

battle for support 

A BATTLE is brewing among organisers of music video exhibitions with 
three events vying for support in the coming 12 months. 

The annual Musexpo, normally held in Florida, is switching to the 
Kensington Exhibition Centre in London this October (16-18) and will 
include "the 1st international music video festival". 

Musexpo's dates clash exactly with the 2nd St Tropez Music Video 
Festival which, despite problems at last year's inaugural event, is planned 
to go ahead with the backing of the St Tropez municipality and co- 
ordination of John Nathan. 

Nathan told Music Week that, although last year's event had been 
criticised for poor organisation, and the French company organising it had 
gone into liquidation, the St Tropez council had been pleased with the 
peripheral income brought into the town and was determined to establish 
the festival as a regular event. 

"Lessons have been learned from last year and changes will be made for 
improvements," he said. "There will be a vast temporary building over the 
main square to give a central meeting point, the video judging and 
seminars will be improved, a better system of transport will be devised, 
and more hotels will be open." 

Nathan said the St Tropez event will continue to be active in four areas 
— as a video clip competition, as a long-form marketplace, as a meeting 
place between record companies and video production companies, and as 
a conference. 

Meanwhile, Bernard Chevry has declared his intention to continue the 
integration of music video into Midem and stresses that his event is mainly 
a marketplace, "not a festival". 

MCPS bans 2010 import 
THE MCPS has banned imports of the 2010 soundtrack album (American 
A&M SP5038) at the request of Peters Edition because of a track featuring 
an arrangement of Richard Slrauss's Also Sprach Zarathustra by Police 
guitarist Andy Summers. 

Summers' arrangement and recording is not actually used in the film, 
and its inclusion in the US LP causes no transatlantic problem because 
Richard Strauss's music is now out of copyright there and in public 
domain. Peters Edition, which represents the Strauss estate, had no 
comment to make, but it is well known that the estate heirs disapprove of 
any presentation of the composer's music except in its original form. 

2010, which is the sequel to 2001 (in which the Strauss piece was also 
used in its original form), is due to be premiered in London in March. An 
A&M spokesman told MW that no decision had yet been taken on a UK 
release for the soundtrack album, but negotiations were in progress with 
Peters Edition. 

Matt Monro 
MATT MONRO died last Thursday 
after a vain battle against cancer. 
He was 54. He rose to prominence 
in the late Fifties and the East 
End-born singer attacted a lot of 
attention with a Frank Sinatra im- 
personation on a Peter Sellers 
comedy album. Sinatra heartily 
approved of him, saying he was 
the only British singer worth 
listening to. Among Monro's EMI 
hits were Portrait Of My love. Born 
Free, Softly As I Leave Vou and 
From Russia With Love. 

Accountant success 
THE ACCOUNTANTS, insurance 
men and pensions advisers — all 
exhibiting at Midem for the first 
time since the relaxation of restric- 
tions on advertising — reported 
brisk business. 

David Sloane, founder and 
senior partner of Sloane and Co, 
said: "We made a great deal of 
new contacts." 

Music business advisers Arthur 
Young also reported a successful 
Midem, as did Abbey Life Associ- 
ates, Hamden Insurance Brokers 
and Richard Brain. 
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THE DEMISE of the independent Labels Association is a sad 
milestone in the history of the UK music industry. Founders 
Trisha O'Keefe and Sabrina Rooles had genuinely moti- 
vated ideals to try to bring some much-needed sense, order 
and assistance to the indie scene. It's a shame if, as they 
say, they have been brought down because of lack of 
support from other industry bodies which have happily 
used the ILA's information for their own ends . .. Tyne Tees 
TV is doing its best to play down speculation, reported in 
Broadcast magazine, that it is at the centre of plans for an 
ITV chart show based on the ILR chart. A stumbling block 
could be the ILR airplay element of the network chart which 
could make it unacceptable to the ITV stations .. . mean- 
while talks are going on to examine the feasibility of 
bringing forward the Gallup chart to allow Radio One to 
compete on equal terms with the network chart;. . John 
Preston's well-deserved elevation to MD at Polydor (see pi) 
eliminates his name from the list of runners for the still- 
vacant Phonogram MD job ... and we are happy to confirm 
that Peter Jamieson is still firmly in the MD seat at EMI and 
has not been ousted by financial director Peter Matthews, 
as a printer's type-setting error in the MW Directory sug- 
gests ... Steve Harley, currently without a recording con- 
tract, said to be attracting interest following recent live TV 
concert and studio work with Midge Ure. 

MEMO CIRCULATED to ATV Music staff last week assuring 
them there is no substance in the rumour that Michael 
Jackson and CBS Songs are buying the company. A 
rumour circulating among ATV staff says that anyone 
finding Jackson's second glove is assured of keeping their 
job ... RCA has good cause to celebrate Elaine Paige and 
Barbara Dickson's I Know Him So Well hit at a Searcy's 
party last week, it being their first number one single for 
two years and a feather in the cap of A&R director Peter 
Robinson who signed the Chess project ... Not many 
people know that King Hassan of Morocco is a subscriber to 
the Music Box cable/satellite channel (according to Music 
Box's Marcus Bicknell) ... Russell Mulcahy directed the 
Duran Duran Wild Boys video (not Gray Lipley, who de- 
signed the set, as we reported last week) and he's working 
on a feature film of Wild Boys, based on the William 
Burroughs book .. . Don't forget that Music Therapy be- 
nefits from the Heroes & Villains Again concert at The 
Dominion, March 3, featuring all those golden oldies includ- 
ing The Allisons, Dave Berry, Mungo Jerry, Troggs and 
Nashville Teens — tickets now on sale ... Following the 
departure of John Deacon from Conifer, now operations 
director Peter Smith has quit. Smith joined Conifer as a 
consultant and previously helped set up WEA's depot as a 
consultant; now he's looking for "a greater challenge". Call 
him on 0727-34533. 
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Original soundtrack from the motion pict 
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FOR RUSH RELEASE FEBRUARY 18th 

Original soundtrack from the motion picture 

TEACHFRS 

an Aaron Russo Production 

FEATURING THE MUSIC OF 

ZZ TOP•BOB SEGER 

JOE COCKER • NIGHT RANGER 

38 SPECIAL • THE MOTELS 

FREDDIE MERCURY • IAN HUNTER 

ROMAN HOLIDAY • ERIC MARTIN 

INCLUDES 

"Understanding" 

THE NEW SINGLE FROM 

BOB SEGER 
& THE SILVER BULLET BAND 

AVAILABLE ON 
7"- CL350 AND 12"-12 CL350 

ALBUM: EJ 24 0247 1 - TAPE: EJ 24 0247 4 

A H O D & M Q 
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THE PERFECT 

VALENTINE'S DAY 

GIFT! 
ALBUM: SASH 1 (EJ 24 02501) - TAPE: TC SASH I (EJ 24 0250 4) 

ORDER NOW FROM EMI TELEPHONE SALES - AREA A: 01-561 4646 SCOTLAND, NORTHERN ENGLAND, NORTH WALES, ISLE OF MAN - AREA B: 01-848 9811 MIDLANDS AND THE NORTH - 
AREA C: OJ-573 3891 SOUTH MIDLANDS, SOUTH WALES - AREA 0: 01-561 2888 LONDON, EAST ANGLIA, KENT - AREA E: 01- 561 4422 SOUTH LONDON, SOUTHERN AND SOUTH WEST ENGLAND, CHANNEL ISLANDS. 
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US' NEW FULiy DIGITAL RECORDING STUDIO 



IS THE EIGHTH WONDER OF THE WORLD 

Qbsterl 

/ CIS I 

Forfurther information on Studios 1,2,3 and 4, please call CIS on 01-903 4611 
CIS Studios Ltd, The Music Centre, Engineer's Way, Wembley Middlesex, H A9 ODR. Telex 923400 
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GENETIC SOUND Studios: upper-crust country setting 
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■ So/id State Logic 4000 E 
with total Recall 
Studer A 800, A 80 and A 810 
Urei 813 B Monitors 
Superb live acoustics 
Residential 
Lake view from all areas 
only 90 minutes from London 

Contact: Jim Duncombe or Silvia Hagen 
Telephone: Zurich 980 15 21. Telex: 59170 
Powerplay Recording Studios. CH-8124 Maur/Zurich 

Organic growth 

from Genetic 

Genetic sound studios, 
set in woodland over- 
looking the Thames Val- 
ley in the Berkshire coun- 

tryside, is the base for producer 
Martin Rushent's various activi- 
ties, but the two studios there, 
and the associated facilities, are 
now being hired out on a full 
commercial basis. 

Slowly but surely, and largely 
through word-of-mouth rather 
than direct marketing. Genetic 
has been establishing itself in 
the top bracket of rural residen- 
tial studios. 

And the growing list of top 
names that have availed them- 
selves of the services there 
makes impressive reading — De- 
xy's Midnight Runners, Human 
League, Billy MacKenzie, Level 
42, Peter Frampton, Madness, 
The Cure, Strawberry Switch- 
blade, General Public, Marilyn. 
Lloyd Cole and the Commotions 
and Art Of Noise, to name but a 
few. 

On the residential side, the 
accommodation offered is not 
actually on-site, but through 
arrangement with three 
delightfully-named nearby hos- 
telries — The John Barleycorn, 
The Miller Of Mansfield and The 
Beetle & Wedge. 

The studios are located in a 
purpose-built block nearby the 
main house, while a separate 
building houses the offices and 
administration side of the busi- 
ness. 
• Studio 1 is an SSL facility. 
The control room measures 20' 
x 25'; monitoring: JBL 4350 
plus JBL Century 100s and Au- 
ratones; 
amplification: the 4350 bi- 
amped system, driven by HH 
amplifiers; 
the console is the SSL 6000 

PROFILE 

series, 40 input frame with full 
automation and total recall; 
Tape machines: Otari MTR 90 II, 
Ampex ATR 102 half and quarter 
inch, MCI JH110 quarter inch. 

And there is the usual full 
range of outboard equipment — 
digital reverb, limiters, harmo- 
nisers etc. 

The studio area itself mea- 
sures 20' x 28' and boasts mod- 
ular screening facilities and a 
large live wooden drum area. 
The acoustics range from very 
live to medium, specifically de- 
signed for band use. As well as 
the usual desk controlled fold- 
back systems, each musician is 
supplied with a 6-channel stereo 
mixer which allows them to pre- 
pare an individual foldback ba- 
lance. Mikes are by AKG, Neu- 
man, Shure, Electravoice and 
Beyer Dynamic. The resident 
piano is a Yamaha C3. The stu- 
dio and the control room are 
separately air conditioned. 
• Studio 2 is specifically orien- 
tated towards electronic music 
and is thus equipped with this in 
mind. 
Centrepiece of the 20' x 25' con- 
trol room is an MCI 28 channel 
500 series console with full auto- 
mation and PLASMA display 
with provision for additional re- 
turns or mixdown. 
Main monitoring is JBL 4350; 
tape machines are MCI 24-track 
and Ampex ATR 102; amplifica- 
tion is the same as for Studio 1. 

The control room is equipped 
with a range of synthesisers 
linked by tielines throughout the 
room, enabling simple patching 
of sync codes, control voltages 

etc. Provision is made for re- 
mote control of tape machines 
from any of several areas. 

Synthesisers etc available for 
hire — along with experienced 
operators — include Synclavier, 
Fairlight CMI, Roland Micros, 
Linndrum. A spokesman says: 
"Genetic has perfected techni- 
ques to lock into sync virtually 
any sequencer, computer or 
synthesiser. Drift, timing errors 
and poor start-ups have been 
eliminated. All timing informa- 
tion is derived from SMPTE code 
— the same code utilised for 
mixdown, auto-locate, video 
and 48-track interlock. Only one 
track on the two inch master 
need now be used to interlock 
all these devices." 

A wide range of synthesisers 
keyboards and other instru- 
ments are also available for hire. 

Within the grounds there is a 
tennis court and a swimming 
pool. TV, video and hi-fi are pro- 
vided in the studio recreation 
area. Work is currently in prog- 
ress to provide additional re- 
creation facilities which will in- 
clude a small 8-track demo stu- 
dio, pool room and day room. 

Studio manager/general ad- 
ministrator is Tim Cuthbertson 
who reports that the last three 
months have been "pretty hec- 
tic"." 

As with many producer/artist- 
owned studios, some record 
companies tend to think that the 
studio is primarily for the own- 
er's use, with outside clients 
being booked in to fill out dead 
time. But this is a myth that 
Genetic, which for more than 12 
months now has been run on a 
full commercial basis, is anxious 
to dispel: "As far as bookings 
are concerned, we are in the 
open market," says Cuthbertson. 

Studio Extra edited by JIM EVANS 

MARTIN RUSHENT at the 
controls (left) while a local 
resident acts the goat (above). 
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Soundmill opens up 

for new business 
SOUNDMILL STUDIO, a new 24-track record- 
ing complex set in seven acres of private 
woodland within the picturesque Burnham 
Beeches forest in Buckinghamshire, officially 
opens its doors for business on February 18. 

The three principals behind Soundmill are 
Robin Prior, David Richardson and Philip 
Cavell. Prior is best known as sound en- 
gineer with various rock bands and as an 
independent record producer. Richardson, a 
circuit design specialist has also been associ- 
ated with the same bands on the technical 
side. Cavell will concentrate on the business 
and administration of the Soundmill project. 

Prior and Richardson will act as in-house 
engineers, and with a view to the possible 
launch of their own indie record label in the 

future. Prior will continue his production work. 
The original concept emerged during the 

summer of '84, and work on the conversion 
of existing buildings and the installation of 
the recording equipment is now complete. 

The technical specifications include a 
Soundcraft TS24 (32 input) console, Olari 
MTR 90, Sony PCM 701 and JBL, Visonik and 
Goodman monitors powered by Rauch and 
Quad. 

Soundmill is a 45-minute drive from Cen- 
tral London, and boasts on-site catering and 
accommodation facilities. There is also a 
recreation room. "Very competitive intro- 
ductory rates" are being offered. Interested 
parties should contact Philip Cavell at 
Bourne End (06285) 30130. 

SOUNDMILL STUDIO: ready and willing 

Business 

as usual at 

Chipping 

CONTRARY TO various 
rumours that have been cir- 
culating, Chipping Norton 
Studios, the Oxfordshire 
residential facility is still very 
much in business. 

Recent clients there in- 
clude Terraplane, Chris Far- 
lowe, The Kane Gang, Vio- 
lent Blue for Magnet and 
Trond Granlund for CBS 
Norway. "We have also 
been doing work for produc- 
ers Chris Neil, Pip Williams 
and Liam Henshall," says 
studio manager David Grin- 
stead. "Clients from 1984 
who recently enjoyed or are 
enjoying chart success in- 
clude Jim Diamond, Straw- 
berry Switchblade and The 
Fureys. 

"Considerable interest has 
recently been shown by 
American acts, looking for 
studio time in a residential 
facility, no doubt in relation 
to the sorry state of the 
pound." 

The studio is for sale, but 
Grinstead points out: "The 
studio was put on the market 
so that the two owner/ 
directors could diversify into 
related fields of business, 
but it has always been their 
intention that it should be 
sold as a going-concern to a 
suitable buyer, and so we 
are continuing to take book- 
ings in the usual manner." 
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Odyssey re-fit complete 
ODYSSEY HAS just completed a major re-fit to its Number 
Two studio as part of a substantial investment/development 
programme at the Marble Arch complex. 

"What we have now in this studio represents one of the 
most advanced and sophisticated studios of its kind in the 
world," says Odyssey chairman Wayne Bickerton. "We have 
incorporated an American acoustic diffuser system which 
has not been used in Europe, plus a Solid State Logic 6000 
series desk. 

"We also have Barco monitoring to improve our visual 
studio facilities. And we are currently re-equipping the other 
studios within the Odyssey complex." 

Recent clients at Odyssey have included Alison Moyet — 
who recorded her No.1 chart album there. Bob Sergeant and 
Kevin Kitchen, an early signing to Derek Green's recently 
formed China Records. 

'va 

i 

PRODUCER Tim Friese-Creene has just returned to London 
after a marathon sabbatical during which time he travelled 
by Land Rover from London to the tip of Southern Africa, 
crossing the Sahara on both the East and West coasts in the 
process. This photograph shows him with the vehicle in 
which he did the journey, playing a guitar he picked up from 
a local tribe during his travels on the Dark Continent. Back in 
the UK, Friese-Greene has started work with EMI act Talk Talk. 

Scottish service set-up 
A NEW company has been launched in Scotland to cater for 
the professional audio industry. Parsec's services include 
recording and broadcast installations, complete turnkey 
service, cassette manufacture and duplication as well as a 
sales and service operation with maintenance back-up. 
Parsec is based at 73 Glasgow Road, Blanefield G63 9HY. Tel: 
0360 70177. 

NASHVILLE: Sound Stage Recording Studios recently placed 
an order for two Mitsubishi X-800 32-channel digital multi- 
track recorders. Pictured (from left) are Sound Stage technic- 
al supervisor Mike Porter, studio manager Tom Behrens, 
studio president Ron Kerr and studio traffic manager Joy 
Smith, inspecting an X-800 autolocator during installation. 

Roundhouse installs 

solid state logic 
ROUNDHOUSE RECORDING Studios has taken delivery of a 
new Solid State Logic 6000E console featuring 48-channel 
facility with Total Recall, with another one scheduled for 
delivery in late spring. 

Commented a spokesman: "This means that including the 
SSL 4000E currently in use, there has been a very substantial 
deployment of the SSL name at the Roundhouse, and the 
producer's artifice can now create a full 32 track digital 
recording and mixing facility. Andy Munro is handling the 
new acoustic design of studios 1 and 3 (due for completion in 
late spring). 

In addition to the massive influx of high technology, but 
no less important in effecting the expectations of the working 
musician, will be an impressive array of recreational facilities 
which will provide a more civilised and relaxed atmosphere 
for clients." 

Recent clients at the Chalk Farm facility include Trevor 
Horn with Frankie Goes To Hollywood, The Thompson 
Twins, Big Country, Snowy White and Thomas Dolby. 

THE ANGEL RECORDING 

STUDIO COMPLEX LONDON N1 

# great atmosphere # pure live sound 

> customised neve desks • Sony 1610 2-track digital 

• great location 

Y;.: ■■■:!" 
P;:i! Fifi 

m -i 

y fv- 

£ is mm 

ANGEL RECORDING 

STUDIOS LTD 

BROCHURE ON REQUEST 

JUNCTION 311 UPPER ST. AND GASKIN ST., 

ISLINGTON, LONDON N1 01-354 2525 
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