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'There is no evidence to suggest that the independent specialists have the ability to r 

reverse or even reduce this progressive trend', record industry financial survey 

Indie dealers in dedine 
A NEW in-depth financial 
survey of the UK record 
industry paints a gloomy 
picture for the future — 
despite the upturn in 1984 — 
and is especially damning of 
the prospects for the indepen- 
dent specialist retailer which 
is seen as being in "absolute 
decline". 

"The independent specialists' 
share of the record and tape 
market has declined from 28 per 
cent in 1980 to 20 per cent in 
1983, a fall of 40 per cent," says 
the report. "During this period, 
their total sales of records and 
tapes have fallen from C123m to 
C99m, a fall of 20 per cent. 

"There is no evidence to 
suggest that the independent 
specialists have the ability to re- 
verse or even reduce this pro- 
gressive trend." 

And the 145-page survey. 
Records & Tapes, published by 
Euromonitor, singles out the 
decline of the album market for 
having cost the independent 
dealer most heavily, laying the 
blame squarely at the door of the 
multiples for their discounting 
policies which "significantly con- 
tributed to the decline of the IP 
market". 

Euromonitor goes on to select 
W H Smith and Woolworth as 
having been prominent in "their 
leadership of the major multiple 

retailers downward into the dis- 
counting spiral." 

But the report points out that 
discounting has not prevented 
the multiples' album sales from 
declining in line with general 
market trends, but it has, how- 
ever, significantly reduced the 
real worth of those sales. 

Equally, the effects of discount- 
ing on the manufacturers has 
been "devastating" as they 
absorbed the majority of the dis- 
count, the report claims. "In an 
attempt to raise volumes, the 
level of discounting has 
increased in recent years, yet the 
pattern of volume decline has not 
been affected in any significant 
way," it says. 

The report also highlights the 
development of the specialist 
chains — HMV, Virgin and Our 
Price — as having contributed to 
the declining market share of the 
independent specialist within a 
near static market. 

While the specialist record 
chains have increased their 
outlets by over 50 per cent since 
1980, their expansion in no way 
compensates for the number of 
independent specialists ceasing 
to trade over that period, says the 
report, estimating that the total 
number of independent specialist 
record shops has now dipped to 
below 2,000, a fall of 19 per cent 
since 1980. 

The report also blames the 

indie specialist for being 
extremely slow to change and 
adapt to market conditions and it 
warns; "The independent speci- 
alist must diversify and evolve, 
although this is likely to stabilise, 
rather than reverse their decline." 

Meanwhile, the sales of 
records and tapes in newsagents, 
bookshops and stationers has 
grown three times faster than 
total turnover since 1980 and 
Euromonitor predicts that this 
trend will continue to grow 
rapidly. 

Other points from the survey: 
# Discounting has grown from 
10.4 per cent of RRP in 1980 to 
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"Wd'm [fesing out in Our 

Price', soy Pinnacle labels 
LABELS DISTRIBUTED by the 
new Pinnacle company are be- 
coming concerned because the 
company has yet to reach a deal 
with the Our Price retail chain 
whose shops are consequently 
not stocking any Pinnacle-distri- 
buted product. 

The just-launched Sparkle 
label is particularly angry as it 
claims that its chances of getting 
a hit with If Dreams Come True 
by Florida Sun — which is picking 
up radio airplay — are being 
jeopardised. 

Our Price director Mike Isaacs 
denied suggestions that the chain 
has any financial problems with 
Pinnacle, but he agreed that his 
shops are not selling any of its 
records. "We have simply not yet 
established trading terms," he 
said. "There have been a number 
of movements in the indepen- 
dent label sector recently and we 
want to take responsible de- 
cisions in the best interests of our 
company." 

A number of Pinnacle labels 
voiced their concern last week, 
including Illuminated Records' 
Angus Robertson: "We're un- 
happy because we're losing sales 
and revenue, but we're suppor- 
tive of Pinnacle"; and Neat 

Records' Dave Woods who said; 
'This situation is not going to do 
anybody any good. Our Price are 
going to lose out and we are 
going to lose out, but we stand by 
Pinnacle." 

Cherry Red MD lain McNay 
said: "I am sure it will be sorted 
out soon. Our Price cannot afford 
not to stock Cherry Red, 
Illuminated and Abstract product 
and are bound to come to an 
agreement." 

Pinnacle owner Steve Mason 
refused to comment except to 
say: "We have no dispute with 
Our Price, but they do not stock 
Pinnacle product." 

Chinnery: collusion claim 

IN A hard-hitting speech on the 
day before he retired as con- 
troller of Radio One last week, 
Derek Chinnery accused the 
record industry and the 
Musicians Union of "collusion" 
in imposing restrictions on the 
broadcasting of records through 
their joint interpretation of the 
copyright laws. 

Speaking at the Radio 
Academy's UK Music Radio Con- 
ference in London, Chinnery 
said: "My whole life in broad- 
casting as a producer and 
executive has been hedged 
around by these restrictions." 

And he warned: "British pop 
music will never develop its full 

_ 
DEREK CHINNERY: 
holds the key." 

"The MU 

Innovating studio show 
MORE THAN 150 exhibitors from all over the world will be showing a 
wide range of professional audio equipment at the 77th Convention of 
the Audio Engineering Society (AES) which is taking place in Hamburg 
this week. 

Several new and important developments in the digital recording 
field are expected to be unveiled and demonstrated for the first time. 

Meanwhile, UK studios are gearing up to meet the demands of digital 
recording, in anticipation of the rapid development of compact disc. And 
in CTS Studios, Wembley, the UK has the world's first comprehensive 
all-digital studio. 
© For an AES product preview, plus all the latest studio news, see 
Studio Extra page 30. 

potential while copyright law 
remains as it is, or while copy- 
right holders continue to operate 
that law in the way they do. I 
personally regret that the BBC 
has never challenged this — 
perhaps it will this time as it goes 
into negotiations for the new 
contract with PPL. 

"These restrictions make no 
sense at all — but it is the 
Musicians Union which holds the 
key. Legitimate pop radio cannot 
develop unless there is a change 
of heart by PPL and the MU, and 
meanwhile pirate radio will 
flourish." 

The long-running battle 

between PPL and the indepen- 
dent radio network over needle- 
time payments, and PPL's lack of 
action against pirate radio, also 
flared during the seminar. 

BPI chairman Maurice Ober- 
stein accused Piccadilly Radio 
managing director Colin Walters 
of writing "garbage" in his recent 
letters in The Times over PPL and 
the pirates, and called for the two 
industries to work more closely 
together; "Let's stop all this non- 
sense and think more creatively," 
he said. 

Walters hit back, accusing the 
PPL of "using its monopoly 
position to extract what we re- 
gard as an exorbitant royalty" 
and poured scorn on the record 
industry's argument that over- 
exposure on radio damages 
record sales, pointing to the rise 
in record sales during 1984 when 
there was "more radio exposure 
than ever before." 

Referring to the recent Green 
Paper which recommends a 
blank tape levy, Walters added: 
"If they are going to be compen- 
sated for illegal taping, then the 
compensation they currently 
receive from us in the shape of 
royalties will no longer be 
necessary." 
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WINNER OF 3 GRAMMY AWARDS 

"PRIVATE DANCER" 

FEATURING ALL THE HIT SINGLES 

"I CANT STAND THE RAIN" 

ORDER NOW FROM EMI TELERHONE SALES - AREA A.- OI-JAI 4616 SCOTIAND, NORTHERN ENGLAND. NORTH WALES. ISLE 0/® :T
0'/.4„8nf H^S T ^NGLAND C HA N N EI ISLANDS 11.573 3891 SOUTH MIDLANDS. SOUTH WALES - AREA D: 015611888 LONDON. EAST ANCLIA. KENT AREA E: 01-561 4422 SOUTH LONDON. SOUTHERN AND SOUTH WEST ENGLAND. CHANNEL ISLANDS. 
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Newsagents' LPs 

causing concern 

RECORD DEALERS have expressed concern over news 
that back catalogue", and some chart albums, are now 
available through newsagents under the Musicpoint 
scheme — run by wholesalers and distributors SP&S. 

The company intends to cover confectioners, tobac- 
conists and newsagents throughout England, Wales 
and as far north as central Scotland, but merchandis- 
ing manager David Pegg says the scheme will not 
affect established record outlets. 

"We're hitting the impulse sales market," says Pegg. 
"We sell to people who did not necessarily go into the 
shop to buy a record. If they buy a record from 
Musicpoint it is in addition to what they would normal- 
ly buy. These are the sort of people who have stopped 
going into record shops." 

Pegg adds that the records, which are sent out 
individually packaged and priced, include a few chart 
albums, but are mainly back catalogue and deletions. 
They are sold from spinner display units augmented 

in-store by browser cards and other sales material. 
But Tony Page, of Streetlife Records in Potters Bar, 

fears Musicpoint could be the start of a video-type 
boom, with records becoming available in every cor- 
ner shop if enough chart marterial could be acquired. 

Alan Bellward, of Lewes Record Centre, com- 
mented: "If it's budget product then it's just going to 
be impulse buying which, if anything, will make real 
record shops more attractive. But, if they are selling 
good back catalogue, then obviously it's going to 
affect our sales." 

Penny Powell, of Stylus Four in Cheltenham, feels 
that Musicpoint sales will simply stretch the same 
number of total records sales between more outlets. 

Virgin Retail sales manager Gerard Talbot com- 
mented: "I am not over-delighted with the fact that 
newsagents are starting to sell records, but I do not 
consider it massive competition to ourselves. I think, 
though, that this could affect the smaller dealers." 

CBS wins 

damages 

from pirate 

A STREET TRADER was ordered to 
pay more than C14,000 by the High 
Court in London for dealing in pi- 
rale tapes. 

Luke Scarbrow, of Waltham- 
stow, was sued by CBS on behalf 
of the BPI for copyright and 
trademark infringement. 

The judge granted injunctions 
against Scarbrow and ordered him 
to pay two sums of £3,507 and 
£11,250 in damages 

He also said there should be an 
inquiry as to whether further sums 
were due, and that Scarbrow 
should pay the costs of the action. 
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NEW SIGNINGS to Epic, The Roar- 
ing Boys, are pictured (seated) 
with CBS chairman Maurice Ober- 
stein, MD Paul Russell, Gaff Riva 
MD Bill Stonebridge and Epic ex- 
ecutives. Debut single is Every 
Second Of The Day. 

Jackson and EMI wait 

COMPACT 

frQ 

Ud 

A JUDGMENT in the breach-of- 
contract action between Lindis- 
farne singer Ray Jackson and EMI 
Records {MW Jan 19) has been 
delayed for a second time. 

Judge Mr Justice Michael 
Davies heard closing speeches 
from barristers in both sides in the 
High Court in London last week, 
before announcing that he would 
be taking "about 10 days" to con- 

sider his verdict. The evidence in 
the case was given in the High 
Court in Newcastle upon Tyne in 
January, after which there was a 
three-week gap while Mr Justice 
Davies heard another case. 

Jackson sued EMI for £10,000 
plus damages, claiming the com- 
pany did not properly promote his 
solo career. 

Musical Chairs 

RONDOR MUSIC (London) profes- 
sional manager Graham Carpen- 
ter has been promoted to general 
manager and Stewart Feeney 
joins from Chrysalis Music as A&R 
manager . .. Alun Thomas, 
formerly promotion executive at 
Kodak, has joined Professional 
Photographic Services as business 
development manager ... Mike 
Goldsmith has been appointed 

KE€€iPD§ 
NEW RELEASE 

Hollywood Hits 
Volume 1 

RAY DAVIS & HIS ORCHESTRA 
DS072 

Through Distributors 
Any difficulty please contact 

David Marcus on 01 437 2245 
or 8716 

14 Soho Street. London W1V 6HB 
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national sales manager of the 
Magnum Music Group. He was 
previously sales manager at WEA 
Records and director of sales for 
Arista, and has been in the record 
industry for nearly 20 years. His 
responsibilities will include all 
aspects of sales development, and 
also sales co-ordination of the 
newly formed MMG Video label 
... Simon Porter, previously direc- 
tor of publicity and promotion at 
Bronze Records, has started his 
own company Duroc Public Rela- 
tions, based at 3rd Floor, 18/19 
Warwick Street, London. W1 (01- 
437 4778) .. . Barry Humphreys, 
previously associate director Por- 
trait Records (CBS) has been 
promoted to marketing director 
Portrait . 

1¥ fer {Few 
A NATIONAL lotevision advertis- 
ing campaign is planned by 
Phonogram for April in support of 
Tears For Fears' second album, 
Songs From The Big Chair. Con- 
sumer paper advertising and fly- 
posting in major cities have also 
been bought. 

DIGITAL AUDIO 

1 ALISON MOYET: "Alf" CBS 
2 ULTRAVOX: 

The Collection Chrysalis 
3 WHAM!: Make It Big Epic 
4 BRYAN ADAMS: 

Reckless A&M 
5 FOREIGNER: 

Agent Provocateur Atlantic 
6 WINGS: 

Greatest Hits Parlophone 
7 paul McCartney & 

WINGS: Band On The Run 
Parlophone 

8 MADONNA: 
Like A Virgin Sire 

9 PHIL COLLINS: Hello, 1 
Must Be Going! Virgin 

10 SADE: Diamond Life Epic 
11 BRUCE SPRINGSTEEN; 

Born In The USA CBS 
12 PHIL COLLINS: 

Face Value Virgin 
13 NOW THATS WHAT I CALL 

MUSIC 4 Virgin/EMI 
14 TINA TURNER: 

Private Dancer Capitol 
15 CHESS RCA 
16 DIRE STRAITS: Love Over 

Gold Vertigo/Phonogram 
17 VAN MORRISON; A Sense 

of Wonder 
Mercury/Phonogram 

18 JEAN MICHEL JARRE: 
Zoolook Polydor 

19 MIKE OLDFIELD: 
Tubular Bells Virgin 

20 QUEEN: Greatest Hits EMI 

Compiled By Music Week Rosoaich tram a p.ifie/ of 75 shops (c'i 1085 
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Commentary \t i; j-'-'X" 

Requiem's mass approval 

NEW YORK: Andrew Lloyd WebbeMu^ jtsworld 
ovation that greeted hls . . on pjfth Avenue. With Plactdo 
premiere at st- Th°™f! an the Winchester Cathedral Boys 
Domingo, Sarah Bnghtman the ^ 0rchestra under 
Choir, St Thomas Choir and 54 p certain|y should have 
the baton of Lonn Maazel, the ^ ^ to the 1 000 invlted 
sounded 300d.-|?d S°^,^benefit The Holy Apostles Soup 
guests who paid S35 a of New york. 
Kitchen for the Poor ferred to in the local press as 

The Invited were repeated y . aeneral lack of photo- 
"well heeled", a euphemrsm d^gmsing^ g^ Edward genie celebrities on ^nc^°r™ obcrt stigwood and author Kurt 
Heath, film and record Pr°d"c hardly the splashy pre- 
mler^silcVEvents arelilually des^gned to be. ™s ^,d ha^ve. (1, 

wTrfon^oTF^y"); or'(3) represented a foul-up in organisa- 
ti0Oddlya"heerSmusic press - neither classical "or pop - were 
invited to attend: those who simply showed up Wlt^ l®9' ™a' 
credentials were graciously accommodated, but 0" the Sunday 
morning prior to the concert there was a considerable amount of 
frantic telephoning among critics and public relations people. One 
PR representative for Placido Domingo even confided that she 
handn't been told anything about the appearance — she learned 
about it as writers started calling asking for information. 

That all aside, the Requiem was stirring indeed, filling the 
cathedral with rich contrasts in texture, volume and emotion. As 
with Lloyd Webber's musicals, the score was largely derivative, 
bringing to mind Copeland, Stravinsky, Faure, Bernstein and 
others. But even more than is so for the musicals, the total effect 
here was strikingly original. 

THE GRAMMY Awards telecast (see separate news story) was 
one of the more entertaining such TV shows in memory. Even 
where segments faijfd — as with a teaming up of Stevie Wonder, 
Herbie Hancock, Howard Jones and Thomas Dolby in a jam 
session that led nowhere — the producers deserved credit for 
trying to be creative. A series of gospel performances were the 
show stealers, while Prince was hyper and anti-climactic (com- 
plete with semi-strip and running through the audience) after 
more than three hours of award announcements. The bottom 
line: the show gave more than a passing nod to a wide spectrum 
of music industry talent (10 or 12 minutes of gospel is quite a bit 
from the perspective of record sales), honoured many of the best 
performers around and was, for the most part, pretty damned 
entertaining, too! 

COMPOSERS OF Broadway musicals have agreed to accept a 
lower percentage of box office grosses in return for increased 
upfront and option fees. The arrangement is part of an overhaul of 
the writers' fees for dramatic as well as musical productions — 
the first major change in the royalty system since 1920. In the 
past, composers got six per cent of the box office gross; they will 
now get 4.5 per cent. These royalties are recoupabie by the 
producer only after the initial investment is paid off, and are 
charged against an upfront payment of two per cent of the 
capitalisation fee for the production (maximum advance payable 
to the composer: $60,000). 
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PolyGram returns 

deal criticised 

ANGRY DEALERS are criticis- 
ing PolyGram for not inform- 
ing them of a decision, effec- 
tive since October, to remove 
the five per cent returns allo- 
wance on product obtained 
from the Polydor, London and 
Phonogram car sales teams. 

"This is a very important deci- 
sion to lake," says Jim Scobie of 
the three Impulse record shops in 
Stralhclyde. "And to take it with- 
out notifying anyone makes you 
wonder what decision will be 
made next that we won't be told 
about." 

PolyGram general sales mana- 

ger, Pete Rezon, declined to ex- 
plain why the policy change had 
been made, but said that because 
the car sales teams do not cover 
every dealer it was decided to 
leave it up to individual reps to 
inform dealers. 

However, Bob Kingdon of KMK 
Records in Beckenham, Kent, was 
still unaware of the change when 
contacted by MW, despite the 
fact that he orders a large propor- 
tion of his stock from on-the-road 
reps. 

"I find it hard to believe that 
when they are so fond of pushing 
out bits of paper, they wouldn't 
send a letter about something as 

important as this," he said. 
Bob Barnes of Discovery Re- 

cords in Leamington Spa and 
Solihull found out for himself 
when he noticed his latest returns 
statement was. "artificially low". 

"I want my five per cent returns 
reinstated," he said. "I cannot see 
what good removing the allo- 
wance does, it just means no- 
one's going to buy from the car 
sales teams." 

Rezon says the effects of the 
change have been aggravated by 
the Band Aid single, which did 
not qualify for the five per cent 
entitlement, but led to a high 
level of turnover. 

Tfews in "brief... 

CHARISMA IS persisting with leg- 
al action to prevent Malcolm 
McLaren signing a new recording 
deal, despite the failure of the 
company's High Court applica- 
tion for an injunction. 

The company claims that 
McLaren has not fulfilled his con- 
tractual obligation to supply 
material to Charisma, and as 
compensation wants first option 
on any new product. Charisma 
went to the Court of Appeal 
asking for an injunction slopping 
McLaren signing a deal, and 
although the judge rejected the 

application he ordered a speedy 
trial — a legal term acknowledg- 
ing the need for a rapid conclu- 
sion. 

The matter is now likely to be 
heard in full in the High Court in 
London in mid-April. 

TOWERBELL RECORDS is re- 
promoting Joe Fagin's single. 
That's Livin' Alright, the theme 
tune to the repeated ITV comedy 
series, Auf Wiedersehen Pet. 

ALTERNATIVE MUSIC, the South 
East London custom pressing/ 
tape duplication company, has 
gone into voluntary liquidation. 
The move does not, however. 

affect Alternative Records which, 
although based at the same 
address (23 Greenwich High 
Road, London SE10) is run auton- 
omously. The label is currently 
promoting Billie Davis' single The 
Kiss and A&R director Steve 
Black said: "Alternative Records 
is still very much in existence, 
and we expect to announce some 
new label news very soon." 
A YEAR-LONG, 210-date tour in 
24 countries by Dire Straits is 
being sponsored by Philips' com- 
pact disc division, a move that 
appears to be intended to prom- 
ote CDs among rock fans, and in 
some territories where they have 
yet to establish a foothold. 

  

i® ifflffai® review 
From IRA MAYER 

NEW YORK: The US Supremo 
Court has refused to review the 
so-called Buffalo Broadcasting 
base, in which local television 

feiewisi®! 

ads pisl 

fee CiCi 
MCA IS running a TV advertising 
campaign in the London area this 
week in support of Nik Kershaw's 
single, Wide Boy. More ads are 
planned for next week. The single 
is being sold in a gatefold sleeve 
which contains a colour picture 
booklet about Nik and the band. 
Press advertising has been 
bought, and counter display 
boxes will also be available. 

Another TV campaign in the 
London area is due to begin on 
Monday (11) for New Edition's 
Ray Parker Jr-written single, Mr. 
Telephone Man. Again, MCA is 
buying press advertising. 
Q MCA RECORDS will also be 
TV-promoting a new Brenda Lee 
compilation. The Very Best Of, 
featuring 32 of her hits, to co- 
incide with her UK tour which 
includes an appearance at the 
Wembley Silk Cut Festival over 
Easier. TV advertising will start in 
the Central area later this month, 
and will be backed by full-colour 
window and in-store displays, as 
well as a press advertising cam- 
paign. 

stations have for seven years 
sought to put a legal end to 
blanket licensing practises, 

ASCAP and BMI term the high 
court's decision their victory, in 
that the refusal upholds an 
appeals court ruling that said 
blanket licensing is not anti- 
competitive, and does not violate 
anti-trust laws. 

The ruling has not put a stop to 
local station efforts to find 
alternative means for acquiring 
music rights. Some are going to 
music libraries, which previously 
specialised exclusively on pro- 
viding music for synchronisation 
rights only; these houses are 
now offering performance rights 
as well. Others are going to ori- 
ginal sources and negotiation for 
specific needs. 

Still to be resolved in the wake 
of the court decision: compensat- 
ing the rights societies for licens- 
ing fees that would have been 
incurred at "normal" rates — as 
they would have been had there 
not been a 1983 agreement roll- 
ing fees back to 1980 levels while 
the legal manoeuvres continued. 

INSIDE 

• SINGLES CHART 17 
# ALBUMS CHARTS 28 
Airplay 14, 15. CD chart 2. Clas- 
sical 21. Disco news/chart 24. 
Europarade 25. indies news/ 
chart 8, 10. LP reviews 21. New 
releases 18, 27. Performance 20. 
Publishing 25. Retailing 6. Sing- 
les reviews 24. Studio extra 30- 
41. Talent 20. US charts 18. 
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-Coming Soon- 
MIKEY DREAD'S new album PAVE THE WAY (Parts 1 & 2) 

ECHO BASE'S new single PDPPET AT THE GO-GO 
ECHO BASE'S debut album BUY ME 

Also Available 
FROM IIB40: GEFFERY MORGAN, LABOUR OF LOVE, UB40 LIVE, 

PRESENT ARMS, PRESENT ARMS IN DUB 
Distributed through VlrgiiL Available through jour Sirgln rep. 
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Top labels collaborate 

for Hits compilation 

BOTH EMI Records and Virgin have licensed tracks 
to CBS and WEA tor the Hits Album/Tape II, re- 
leased next month, the fotlow-up to the 1.6 million 
selling Hits Album volume I which is believed to be 
the biggest-selling UK compilation ever. 

Virgin has licensed two tracks, Stephen 'Tintin' 
Duffy's Kiss Me and Little Benny and The Masters' 
Who Comes To Boogie (Bluebird/10) while Capitol 
Records' current top 10 single Solid by Ashford & 
Simpson will also be included, alongside other 
current hits licensed from MCA, Motown, ZTT and 
Stiff. 

CBS and WEA have committed themselves to a 
£400,000 nationwide TV advertising campaign for 
the Hits II album which is released on April 1. 

With no new EMI/Virgin Now That's What I Call 
Music album it seems that the four majors are 
alternating in releasing their TV-promoted albums. 
Although the first three Now That's What I Call 
Music albums all reached number one, The Hits 
Album kept its rival Now 4 LP from the top. 

Don Reedman, director of concept marketing 
CBS, said that there had been suggestions that 
EMI/Virgin and CBS/WEA should take it in turns to 

do a hits compilation, "and this is a step in the right 
direction". 

"The tact that we have drawn repenoire from 
sources wider than before makes this a stronger 
package. We built firm foundations with the first 
Hits album and I think that EMI and Virgin, realising 
that they were not going to be able to put out their 
own Now album at this time, were quite happy to 
come in on the Hits project." 

Reedman added though: "It's likely at Christmas 
we will be competing with each other on a direct 
basis again — it will be a free-for-all then." 

Virgin marketing director Jon Webster said his 
company was happy to contribute to the album 
because Hits II would not be competing with a Now 
That's What I Call Music LP. He added, though, that 
there would be two Now albums this year and felt 
that there was room for competition in the Christ- 
mas market. 
• CBS/WEA acts featured on Hits II include Paul 
Young, Alison Moyet, Dead Or Alive, King, Prince, 
Howard Jones and Mick dagger. Negotiations are 
currently being finalised for an accompanying Hits 
video. 

Indies in decline FROM PAGE ONE 
17.8 per cent in 1983, a rise of 71 
per cent. 
© As retailers' margins have 
fallen by 15 per cent, so actual 
retail prices have risen by 10.1 
per cent, reflecting that retailers 
have borne the majority of price 
discounting out of retail margins. 
# The most significant rise in 
cassette market share has come 
from the petrol stations. 
• Looking for the immediate 
future, Euromonitor predicts that 
7-inch singles and LPs will con- 
tinue to decline, while 12-inch 
singles will continue to rise along 

with pre-recorded cassettes, but 
the growth momentum of the 
latter will fail away significantly 
beyond 1985, and compact discs 
will gather momentum. 
© The traditional record and 
tape market is in volume and real 
value decline. "Clearly, the 
records and tape industry re- 
quires new markets and new 
products to replace the decline of 
its traditional base." 
The Records & Tapes report is 
published by Euromonitor Publi- 
cations, 87-88 Turnmill Street, 
London EC1M 5QU (price £180). 

Get Rhythm 
THE NUMBER for Get Rhythm, 
the company set up to help bands 
secure recording contracts and to 
prepare visual packages, is 01- 
828 0678. The number published 
last week was incorrect. Music 
Week regrets the error. 

MfP Fame 
MUSIC FOR Pleasure is increas- 
ing the dealer price of the Fame 
mid-price series to £1.98 (retail- 
ing price £3.25), the first price rise 
since its launch three years ago, 
and the first for any of MFP's 
various labels in four years. 

Worried fifeoiil 

your 

Mother? 

ccc 

Custom Pressing and Tape 

Duplication supplement can 

help allay your fears. 

Read it and find out if your 

Mother is being looked after. 

©pi 23rd 
FOR ADVERTISING RING TONY EVANS NOW ON 01-836 1522 

UK-made album 

scoops Grammys 
NEW YORK: Tina Turner may be 
the quintessential black female 
American performer but, it was 
an album produced in the UK, 
Private Dancer, that brought her 
Grammy awards for record, 
song, female pop vocal perform- 
ance and female rock perform- 
a'nce of the year, writes Ira Mayer. 

The 27th annual awards cere- 
mony found the UK's Billy Ocean 
taking the award for the best R & 
B male vocal performance for 
Caribbean Queen, Phil Collins 
picking up male pop vocal per- 
formance for Against All Odds 
and Yes taking the Award for rock 
performance, duo or group. 
Album of the year went to Lionel 
Richie for Can't Slow Down, a 
recording also honoured with a 
producer's award. Cyndi Lauper 
was named best new artist. 

promotions 
SEVERAL EXECUTIVE promo- 
tions have been announced at 
Phonogram, which has been 
without a managing director and 
A&R director since the departure 

'of Brian Shepherd and Chrjs 
Briggs at the end of last year, 
'^mny Powell moves up from 
general manager of marketing to 
be director of marketing; John 
Watson becomes director of legal 
and business affairs, having been 
previously manager of the de- 
partment; and <David Bates^ 
senior A&R managerT" fs 
appointed general manager of 
A&R. The appointments were 
announced by PolyGram Leisure 
chairman and chief executive 
Ramon Lopez. 

Kerrash! 
THE PRODUCERS of the film Ker- 
rash!, which starts shooting this 
spring in Texas, have now en- 
tered into discussions with 2Z 
Top, David Lee Roth and Steve 
van Zantz for possible appear- 
ances in the movie and contribu- 
tions to its music. 

Ray Williams of Pollyanna 
Music and Film Company will co- 
ordinate original compositions 
written by name composers, pre- 
recorded music and the pub- 
lishing of the soundtrack, which 
will be released in two. 
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of the new Elektra UK company ,he 
Simply Red - and says he pa,d rather less than the 
£250,000 being offered by one competing A , ■ 
CBS MD Paul Russell would have been for9lven ° 
his famous expletive last Tuesday when he sat down to 
tap into the chart on Prestel and found a blank screen 
some poor unfortunate minion had forgotten to pay 
Prestel bill .. . Memo to Technology Minister Geoffrey 
Pattie: re your Green Paper on home-taping, please note 
that Sony is launching a double cassette Walkman cap- 
able of dubbing from a pre-recorded cassette and from a 
tuner pack radio ... A slim-line Carlin Music director, 
David Japp, has raised over £1,500 for the Band Aid Trust 
Fund through a "sponsored slim", having lost 14 
pounds. 

CENTREPIECE OF CBS' half-year sales conference last 
week was the FA Cup Trophy, on loan from the Football 
Association, which helped raise £50 for Music Therapy as 
soccer fanatics present were charged £2 each to have 
their photographs taken with it . . . the conference took 
Match Of The Day as its theme and chairman Maurice 
Oberstein said that when he joined the company in 1965 
"we were a third division team, but we've come a long 
way since" ... A son, James Patrick, to Kirsty MacColl 
and Steve Liliywhite ... An indication of the viewing 
figures for the British Record Industry Awards telecasts 
— sales of records by Tina Turner, Alison Moyet, Prince 
and Bronski Beat who featured in the show all took a 
dramatic turn upwards after the broadcasts .. . Watch 
out for Design Matters on C4 next Thursday in which 
Ultravox explain how they use record sleeves, stage 
design, lighting photography and videos to create an 
image . . . Speaking at the Radio Academy music radio 
conference last week. Radio Two controller Bryant Mar- 
riott: "MOR is an increasingly meaningless phrase which 
1 have stopped using. It can mean Cliff Richard, Elton 
John, Peggy Lee, Frank Sinatra or Strauss. And Peter 
Clayton often plays Bach, Beatles, Bartok and Bowie". 

□□□ □□ 
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&Co. 

HAVE MOVED 

Their business is expanding rapidly, and they invite 
applications from senior and semi-senior accountants 
to till five important vacancies in the company's bus- 
iness affairs, audit and tax departments. 

All correspondence should be sent to the new address: 

112 A & B WESTBOURNE 
LONDON W2 5RU 
TEL: 01-221 3292 (4 LINES) 
TELEX: 894280 UNIREX G 

ROAD 
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Continuing his occasio 

Welsh shop which competes 

nal profiles of independent record dealers, ftocA-. 

ipetes with the multiples by maintaining a wide rea 

Wales 
Winning through in 

FIVE YEARS is a long time in 
the record business and 
when COB Records Shop 
came to Bangor in Decem- 

ber 1979. there were those who 
wondered whether it was the 
right move to make. 

The shop faced another inde- 
pendent, The County Sound, in 
Bangor's main shopping street. A 
long-lasting family affair, it was 
almost the antithesis of the more 
aggressive, modern COB. 

But when COB (the name is a 
Welsh word with no special rele- 
vance) opened its doors the re- 
sponse was phenomenal and 
stayed that way for three months. 

Obviously the decor attracted 
the large student population, as 
did much of the stock that 
appealed to the more serious fan: 
those more into independent re- 
leases and other specialised 
areas. It was a place people could 
come to and chat, and probably 
buy a record or tw<p. 

Still, those wondering about 
the wisdom of COB's decision 
could see danger signs looming. 
The recession was on its way and 
many Welsh people were soon to 
find themselves unemployed. 
Certainly it was to force COB's 
Wrexham store to close. 

The initial spending had been 
boosted by tax cuts and it seems 
people wary of the future thought 
of spending while there was 
money to buy consurner goods. 

COB senior "director Dafydd 
Jones says the downturn was not 
helped by a lacklustre chart. 

But in the store's favour was a 
muted opposition..Smiths had a 
small operation only. Wool- 
worths dealt with top chart mate- 
rial and there was no HMV, Virgin 
or Our Price to worry about. 

Oddly enough, the present feel- 
ing of success can be played off 
against an expanding Smiths — 
they've renovated and much im- 
proved their former messy store 
— and a more active Wool- 
worths. But the one victim has 
been the other independent 
County Sound. Today the friendly 
family shop that I visited some 
years ago stands empty with for 
sale signs in its windows. 

Fortunately, there is a large stu- 
dent population with an influx of 
visitors during the summer 
where a rainy day is an ideal 
weather to send them scurrying 
and buying in Bangor. 

Jones fears for a good portion 
of trade if the unemployed young 
people find their weekly money 
reduced. But he feels that the last 
year or so has seen much better 
product released while cassette 
sales have come on in leaps and 
bounds and sometimes outsell 
record stock. 

According to Jones, business 
has been on the up and up since 
September 1982 and in the last 12 
months trade has soared by 25 

per cent. 
He equates this progress with 

careful marketing of material and 
some excellent high-selling re- 
cords being available. 

He feels he can outpoint 
Smiths and Woolworths by the 
sheer size of his stock. He has 
some 4 to 5,000 titles available. 
He charges a blanket £5.49 for 
albums as opposed to the multi- 
ples offering chart material at 
£4.79-£4.99. He says he cannot 
compete with them in actual 
price, but he has a useful card up 
his sleeve. 

Catalogue material is often 
cheaper and sometimes it's of the 
cheap-label kind which may not 
be stocked in the other stores. 

Customers buying three or four 
albums can often find their total 
purchase less at COB than else- 
where, even if one or two albums 
on their own would have been 
more costly. 

But Jones does feel aggrieved 
over companies supplying multi- 
plies at advantageous terms. 

"The reps say they do not get 
concessions. They're not fooling 
us. Of cdVrse the companies give 
the big people a better deal," he 
says. 

"The companies do not help 
the independent dealer. 1 think 
some of their trading borders on 
the dubious. It's especially so on 
returns. It's a hard process to find 
out what has been taken out of 

catalogue and sometimes when 
you send back allowable material 
you're told it's deleted and can- 
not be accepted. WEA do let you 
know. They give good service. 
You get on the phone and some- 
one tells you quickly. But, even 
here there are restrictive prac- 
tices — anything outside of 12 
months and the answer is no." 

1 

OCAL WELSH artists sell 
well and the sales hero is 
Welsh artist Trebor Ed- 

I wards. His albums, a mix of 
popular songs, hymns and chart 
material that lends itself to a 
MOR context, sell 25-30,000. 
Jones says the annual Edwards 
album outsells many top pop acts 
and he recalls a few years when 
everyone had cash tills ringing to 
Abba Volume 2, but in Wales, aTid 
COB, it was Edwards who stole 
the top sales figure. 

Welsh-language material also 
gains a major fillip from Sain Re- 
cords, some 10 miles from Ban- 
gor. There is also a thriving 
Welsh language rock scene of 
groups considered as good as 
many English contemporaries, 
but who cling to their roots be- 
cause they believe Welsh is best. 

Jones says there are Vzm 
Welsh speaking people who want 
music culture in the native ton- 
gue. 

But COB does concentrate on 
channels more open to record 

dealers everywhere and Jones 
houses a large collection of 
blues, jazz, R&B, folk and even 
classical. , ■ u. ^ 

The future seems bright. On a 
basic level Jones sees cassettes 
overtaking conventional records, 
and with compact disc players so 
down in price from their highs of 
a few years ago there is much 
sales possibility. 

Jones also feels that the indus- 
try tends to use the independent 
to test sales potential of new acts. 
He sold U2 hard in the early days 
when the multiples showed no 
interest. But of course now that 
U2 are successful the multiples 
can cut prices and they take the 
sales cream away from those 
who put initial energy into laun- 
ching such a band. 

"I don't think the indies should 
be left to fight it out or fight for 
their existence and the big boys 
be given advantages." 

The music business means ev- 
erything to Dafydd Jones, 
although these days he has wide- 
ned interests into the part- 
ownership of a film company. He 
breathes a sigh of relief that COB, 
Bangor, has survived five years. 

COB Bangor has a definite and 
prosperous future. And his early 
partner in the first shop at Porth- 
madog, later manager at Wrex- 
ham, is now back with him and 
running Porthmadog. The man is 
happy. □ 

Dressed 

in chains 
THE recent Prime Cuts win- 

dow display at HMV Ox- 
ford Street was the work of 
Neil Galloway, who is now 
HMV's full-time display co- 
ordinator. 

Based at the chains' London 
HQ, Galloway's responsi- 
bilities include the dres- 
sing of new stores, main- 
taining the displays in ex- 
isting . stores and the 
maintenance of "extensive 
stock of display materials 
provided for general shop 
use". 

-••rAr.- I V - 
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More shop shows for '85 
BRITISH RETAILERS are being well catered for this year with trade 
exhibitions — two new events have been launched to compete with the 
long-established Shopex International at Olympia in June. 
• Retail '85, a new exhibition devised for retailers and wholesalers, 
covers the spectrum of electronic equipment available to the modern 
retailer including cash registers and security surveillance equipment 
and bar coding and scanning equipment. 

Sponsored by Super Marketing and CTN Publications, Retail '85 will 
also feature a series of conferences entitled Electronics For Profit to 
provide an insight in to how computerised systems can increase 
efficiency and profit. 

The exhibition will be held at the Kensington Exhibition Centre from 
April 16 to 19. Details from; Reed Exhibitions, 01-643 8040. 
• Exposhop is a new shopfitting, display and retail exhibition planned 
for October 20-23 at the National Exhibition Centre in Birmingham, 
aimed specifically at providing a showcase for shopfitting. shelving and 
retail-based suppliers outside of London. Details from: Exposhop Orga- 
nising Office, 01-240 5771. 
• The 21st Shopex International Exhibition will be held at London's 
Olympia from June 9 to 13 and has sections devoted to retail design, 
furnishings and fitments, security, computers, electronic point of sale 
equipment and displays. It also features a retailers' advice forum. 
Details from; AGB Westbourne Ltd, 01-868 4499. 
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It sounds incredible-but it's true. 
Last year, Sun readers parted with 

well over £100 million on records and 
pre-recorded tapes. 

That's a lot of money to be missing 
out on. 

It also accounts for 35% of the 
market. 

Sun readers spent more on IPs and 
pre-recorded tapes than the readers 
of the five leading music titles put 
together. 

And 21/2 times more Sun readers 
bought singles than the readers of any 
of the music publications. 

It all goes to show that if you're 
selling records, and tapes-The Sun 
delivers record sales. Talk to Adam 
Hollywood now (01) 353 9889. 

THE 

Sun 

BRITAIN'S BIGGEST SELLING 
DAILY NEWSPAPER. 

Source; TGI 1984. 
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ADVERTISEMENT 

JETSTAR REGGAE CHART 
TOP 30 REGGAE DISCO CHART (12 INCH) 

1 HERE I COME Barrington Levy Time Records 2 SHOULD I Max? Priest Level Vibes 3 UNDER ME SLENG-TENG Wayne Smith Grocnslecves 4 'ALLO TOSH' Pato Banton Don Christie 5 JAZZY BABY LADY Paul Rock N' Groove 6 SOMETHING ABOUT YOU Charisma NK Records 7 CALL ON ME Trevor Hartley Sir George 8 HERBMAN HUSTLING Sugar Minott Black Roots 9 IN THE AREA Johnny Osbourne Greenslccvcs 10 ORIGINAL FOREIGN MIND Mind Blackrools 11 LOST WITHOUT YOU Dennis Brown Striker Lee 12 IT'S MAGIC Dennis Brown Grccnslccvcs 13 NEED YOUR LOVE Aswad Island 14 MURDERER Barrington Levy Ch ah Lile 15 REALLY GOT TO GET YOU Al Campbell Fashion 16 LYRICS A RHYME UK Bubblers 17 POLICE OFFICER Smiley Culture Fashion 18 RUNNING AROUND One Blood Sound City 19 BABY LOVE Winston Reedy Inner Light 20 PUT IT ON Scion Success Jah Life 21 DOUBTS TO THE WIND Investigators Private eye 22 DANCE HALL MUSIC Bunny Wailer Solomonic 23 DRY UP YOUR TEARS Tinga Stuart 24 COME ALONG Wayne Smith Gieenslecvos 25 BRING THE SENSI COME Johnny Osbourne Vibes in Vibes 26 SHADOW LOVE Beshava Sub Zero 27 WONDERING WONDERER Misty in roots People Unite 28 RIDE THE RIDDIM Frankie Paul 29 EVERY POSSY GET FLAT/PINK PANTHER Paul Blake/ The blood fine possy Revue 30 BIG 'N' BROAD Papa Levi Island 
IP's — TOP 20 REGGAE ALBUM CHART 
1 REVOLUTION Dennis Brown Yvonne special 2 HERB MAN HUSTLING Sugar Minott Black root 3 REGGAE HITS VOLUME 1 Various artists Jctstar 4 RIDDIM Sugar Minott Power House 5 COUGHING UP FIRE Saxon posy LIK bubblers 6 JA TO UK MC CLASH Johnny Ringo/Asher Senator Fashion 7 JUST BE MY LADY Frankie Paul Joe Gibbs 8 WHADEMA GO DO, CAN'T STOP Cocoa Tea Volcano 9 LION SHARE OF DUB Jah Shaka Shaka 10 BARRINGTON LEVY MEETS FRANKIE PAUL Barrington Levy/Frankio Paul Amval 11 PASS THE PU-SHENG-PENG Frankie Paul Grccnslecves 12 SHOWCASE Leroy Stuart Fat man sound 13 REBEL SOUL Aswad Island 14 ACROSS THE BORDER Freddie McGregor Ras 15 STATEMENT Ini Kamoze Island 16 THE DENNIS BROWN COLLECTION Dennis Brown Dennis Ting 17 COTTAGE IN NEGRIL Tyrone Taylor Diamond C 18 LIVE AT THE ACADEMY BRIXTON Gregory Isaacs Rough T rade 19 DUB ME CRAZY PART 5 Mad Professor Anwa 20 LOVE GOT A HOLD ON ME Dennis Brown Joe Gibbs 
FOR REGGAE HITS VOLUME 1 BY VARIOUS ARTISTS - 

DISTRIBUTED BY JETSTAR RECORDS 
78 CRAVEN PARK ROAD, LONDON NW10 4AE 

FOR ORDERS RING: 01-961 5818 

§TUBI0§ 

FAIRLIGHT CM! Mkll 
SONY DIGITAL MASTERING 
STUDER A8W 
YAMAHA REV 7 
SRC 
BEL DIGITAL DELAY 
NEUMANN, SENNHEISER AKG, MICS. 
2 x YAMAHA DX 7 
ROLAND JX3P 
SIMMONS SOS 7 
DRUMULATOR 
YAMAHA ACOUSTIC PIANO 
OTARI MTR 90 Mkll 

PARADISE STUDIOS 
329 Chiswick High Road, London W4 

S 01-747 1687 

V, 

= STUDIOS 

One of the most successful features of 
Wave Studios last year was the Tie-Line 

installation to the Bass-Clef Club 
located below the studios. 

We have now created a new ambient area on 
the second floor of our building. This area, 
like the club itself is linked to both of our 

24-track studios, thus extending our recording 
facilities to four floors. 

The Bass-Clef Club includes a fully licensed bar 
and restaurant which is open to all our clients. 

Our highly competitive rates include the 
expertise of one of our team of widely 

experienced engineers. 
1 Hoxton Square, London Ml 

01-729 2476/2440 

Pinnacle's 

new future 

JEFF CLARK-MEADS reports from Pinnacle's first 
sales conference since the company's rescue from 
receivership. 

Neat maintained its all-heavy metal attack with albums 
from Phasslayne, Blitzkrieg, Venom and Axe Witch and 
12-inch singles from Tysondog, Venom, Black Rose and 
Warfare. 

Volume said it intends to follow-up its Toy Doll's Nellie The 
Elephant Christmas hit with the band's Every Night She Goes 
To Vino's. 

Buleon expressed disappointment at only 90 sales of the 
Sam Thunder album but announced new LPs from metal 
band Traitor's Gate, Desolation Angels and Damien Thorn. 

Illuminated said albums from Mark Springer, 23 Skidoo, 
Dormannu and M.T. Quarter and a Heavy Duty Breaks 
compilation LP were due before April 5. The company 
claimed to now be hitting release schedules. 

Ace announced the formation of two new labels: 
Globestyle, for ethnic product from around the world, and 
Impact for Sixties' music. 

Mausoleum has a solo album from former Gillan bass 
player John McCoy and a new LP from German rock band 
Accept. 

Abstract was hoping for product from The Word to cros- 
sover and for success for its CNT compilation album which is 
being sold at the price of a 12-inch single. 

Hybrid introduced material from The Sound and Lime 
Spiders and The Bacon Empire brought along Wild Willy 
Barratt who played his new single live. 

Music For Nations said SV^m had been spent on recording 
the new album by Loudness and added that it expected a 
chart position for the second LP from Bernie Marsden's 
Alaska. 

Cherry Red announced a variety of mixes from old material 
by The Sweet including a heavy metal mix. 

Safari, one of Pinnacle's new signings, introduced English 
Evenings and a range of mid-price product from the old 
Purple label. 
Steinar Records said there would be two singles in March 
from French Impression and Razor introduced two new 
labels: Metal Masters, featuring a Samson live album, and 
Rock Machine for bands that did not want to be on an 
out-and-out heavy metal label. 

Sahara showed its 12 back-catalogue Nazareth albums and 
Cocteau said there would be a re-release of Bill Nelson's 
Sounding The Ritual Echo album and a compilation LP of 
Cocteau single releases. American Phonograph International 
introduced a live Gary Glitter album and an LP from Polish 
heavy metal band T.S.A. 

Statik Sounds 
THE SOUND have their new album. Heads And Hearts, 
released by Statik this Friday (8). The 11 tracks were recorded 
al The Townhouse last November, and produced by Wally 
Brill. The band wrote the songs on their extensive European 
and US jaunts of last year, and will doubtless be looking for a 
critical reaction to match that which greeted their Statik 
debut, Shock Of Daylight, last march. Distribution is by 
Pinnacle, which means Statik are a bona fide indie once 
again. 

y 

THE SOUND: hearts ahead 

Traditional Mod 
HI-LO RECORDS of Guildford continues its tradition of releas- 
ing North American mod music in the UK, with a five-track 
12-inch EP from Montreal's Beat Direction. Called Long 
Distance Beat, the record was originally scheduled for re- 
lease last November, but was postponed when IDS col- 
lapsed. It is now available from Backs/Cartel. An album from 
Hi-Lo's other band, the formerly UK-based Squire, have the 
simply titled Singles Album out later in the month. 

Tracking... 

   .. nff-shoot of Passion Records, 
SMP R,E^,0RDS-',! Rushton of Inferno Records to release 
has linked up w.th Neil Rushton o ^ a|bum , 
rare Northern Venture is Right Track by Billy 
First release und®r .inavailable cult classic of the Northern 

album is taking time off to team with cult poet Joolz 
o-headlining Attack Attack mini-tour . 

seccmd album is taking time iff to team with cult poet Joolz 
w , ro-head inina Attack Attack mini-tour ... Indiscreet 
Records' sampler album Indiscression In Session (The Begin- 
ning) is released next week (15) followed by Neale Jackson's 
debut single. Scream In Vain ... Jim Magu.re. a songwriter 
and performer who has worked in various bands over the, 
years, releases a 4-track mini-album cassette on Real Feel 
Records. Tracks featured include Gimme Good Times and 
Anytime . George Phang, recently voted Jamaica s top 
producer, has signed a deal with Greensleeves Records for 
the release of his Powerhouse productions worldwide. Eight 
LPs have already been scheduled, including Sugar Minott s 
Riddim, and a new live dance hall album featuring Frankie 
Paul Michael Palmer, Half Pint, Sugar Minott, Junior Reid 
and Wayne Smith. First singles to be released are Tidal Wave 
by Frankie Paul and Michael Prophet's Bubble Down Bubble 
Down ... What are described as "the cream of the ^UK's 
unsigned progressive and comtemporary rock bands link 
up with Pendragon for a new album Fire In Harmony re- 
leased by Elusive Records on March 18. The compilation 
album, produced by Peter Hinton, provides a comprehensive 
picture of the new wave progressive scene and features eight 
bands, all with solid followings on the UK club and college 
scene . . . Misty In Roots release their new album Musi-O- 
Tunya on their own People Unite label this week (8). Distribu- 
tion is through Nine Mile, The Cartel and Jet Star ... 
Magic Box have their debut single I Heard It Though The 
Grapevine out on Kameleon Records. The London band 
features T. Cox as frontman, and the single has already been 
picking up club and pirate radio plays (Kameleon, 178 Win- 
dermere Avenue, Wembley, Middlesex HA9 8QT) ... Two 
Minds Crack have re-released their debut single The Hunger 
And The Greed on their own Sedition label through PRT . .. 
The Magnum Music Group has acquired two albums by top 
Jamaican artist Big Youth, following a deal with Rounder 
Records, The first LP Some Great Big Youth is released for 
the first time in the UK on April 5, and will be available in its 
original colour sleeve . . . David J who has left the Jazz 
Butcher group releases his second solo LP Crocodile Tears 
And The Velvet Cosh on Glass Records this month, while a 
Jazz Butcher mini-LP recorded with him follows in May ... 
Discovery Records through PRT has released the debut 
single by One By One, a Kingston-Upon-Thames band who 
write and produce their own material. A-side is I Kept My 
Promise (Discovery Records, 1 Tudor Road, Kingston-Upon- 
Thames, Surrey. Tel: 01-549 7379) . . . Rock promoter John 
Curd's label ABC Records has signed The Fuzztones, a 
five-piece combo from "the darker side of New York" and 
their first ever studio album Lysergic Emmanalions is re- 
leased next month when the band hit the road for a string of 
live dates ... Solo Sound Holdings is a new company 
involving six indie labels, Rockall, Rockstar, Flash, Motor- 
way, Infidel and Patch, and a music publishing company 
Service Rockview Music. Acts signed to the labels to date are 
five-piece rock band Dickens and Brian Whales Suicide — 
both on Rockall — Thursday's Child and Love On Board 
(Flash Records) and Jessica's Tee Shirt (Rockstar Records). 
Involved in the company are Joanne Reville (administration 
controller), Stuart Tregaskis (head of promotions), Dave 
Carter (A&R) and Mike Adcock (head of the record division). 
Solo Sound Holdings, Unit 22a, Kinvel Developments, 66 Fife 
Street, Nuneaton, Warwickshire (0203-371259). 
Eric Random returns to recording activity with the release of 
an album Time-Splice through Cabaret Voltaire's indepen- 
dent label Doublevision. The LP features unreleased material 
recorded with the Bedlamites, spanning the period between 
his last album Earthbound Ghost Need in 1982 and the recent 
12-inch single Mad As Mankind . . . Greensleeves is releasing 
a new Junior Reid album, Boom Shack-A-Lack, on March 14 
and it includes his Christmas hit of the same name produced 
by Prince Jamnny . .. Music Industry Services' appearance 

J ,5?^ Roadshow due to have been screened last Friday (1) is now scheduled to go out on March 8. The BBC2 
show is featuring a documentary How To Make And Release 
A Record and will be showcasing new band Explained Emma 
which is being promoted and distributed by MIS. 
HYBRID the brand new Statik offshoot, has acquired rock and 
roH reptiles. Flesh For Lulu, who were dropped by Polydor in 
the New Year. The band are now recording an EP for April 

e" 1 eLYC!V 0V
I
er unlil a ful1 HYt»rid feature, the full label 

™Si tuls: JeffreV Lee Pierce (ex-Gun Clubber), 
InfirPc Tho B°ur.b,on' Guadalcanal Diary. The Vandals, p es. The Lime Spiders and The Scientists. All have immi- 
m^min^pH38' ? lf,ax°ur is distinct|Y psychedelic punk... 

^ f,rst LP from dormannu. Return Of 
^vpn SnH 9 ^ri KaV ?' 0n9 with Andi Sex-Gang's Ida-Hoi 
Breaks whlrh^nV90 3 1^,nCh edited version of Heavy Duty 
mimtp'd flrHotc o rUr^S smpPets of everYone's favourite Ulu- 
- surpt n SL? IC together... The Smiths' support band 
sinolp Humn p Sales — Jarr>e3, have their second 
now Lh r uT Vlllage' out on Feetorv on 7-inch only now, via Rough Trade-Cartel 
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Jive Records & the Zomba Companies 

congratulate 

Billy Ocean 

on his 

1985 Grammy Award 

'Best RnB Male Vocal Performance^ 

with 'Caribbean Queen.' 

Special thanks and added congratulations 

go to the creative team involved in the 

recording and production of Billy Ocean's 

multi-platinum album "Suddenly" (Hip 18) 

Producer: Keith Diamond 

Engineers: Bryan New & Nigel Green 

Executive Producer on'Loverboy':Mutt Lange J 

Si    ~ 
Recorded at Battery Studios ^ A 

Management; Laurie Jay, 5 Monmouth Place, London W8 *y 


