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Digital system 

steals the show 
From JIM EVANS 

HAMBURG: The. hottest and 
most controversial topic of dis- 
cussion, debate and conjecture at 
the Audio Engineering Society 
convention in Hamburg last week 
was the Digital Audio Stationary 
Head (DASH) digital editing for- 
mat. 

At a forum on the eve of the 
convention, Studer, Sony and 
Matsushita — the three parlies 
involved in developing the sys- 
tem — underlined their continued 
support for the system and re- 
vealed that both 15 in/s and lyh 
in/s machines are to be offered to 
the industry. 

Sony Broadcast's Chris Holle- 
bone said: "I suspect that the 
record industry doesn't fully 
understand all the ins and outs of 
the different processes. With this 
in mind, we have tentative plans 
for a digital editing seminar — to 
be held some time this summer, 
after the APRS Show — to ex- 
plain all the various advantages 
and limitations." 

Sony's plans for a seminar will 
be welcomed by the industry, but 
are likely to be pre-empted by the 
APRS. Executive committee 
member Bill Foster said at AES 
that he would be raising the mat- 
ter at this week's APRS executive 
committee meeting with a view 
to organising a seminar/meeting 
for all member studios on the 
same subject — as soon as next 
month. 
• Full details on all the latest 
DASH developments will be pub- 
lished in the next Studio Extra 
(March 30). This issue will also 
include all the other news, views 
and picture coverage from AES 
Hamburg. 
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EMI backs indies with 

double distribution link 
THE UK independent record 
scene has been given a 
powerful boost with the forg- 
ing of a parallel distribution 
link between EMI Manufactur- 
ing and Distribution Services 
and two indie companies: 
specialist reggae label Jetstar 
and distributors Music Indus- 
try Services. EMI will provide 
"a strong distribution back-up 
whenever the button needs 
pushing". 

The major's resources are cal- 
led upon when the indies feel that 
a record is selling well enough to 
warrant a larger push than they 
could otherwise manage. 

EMI MADS managing director 
Ted Harris says: "We feel an 
affinity with the UK indie scene. 
Companies like MIS and Jetstar 
have fairly specialist product, but 
there comes a time when they 
have a record that is moving and 
they need to plug into a distribu- 
tion company like ourselves. We 
can respond quickly to demand 
— if a record looks like it could be 
a hit then we take it on board and 
run with it. 

"The advantage is that small 
companies don't lose the inde- 
pendence that is important to 
them, but they do have the dis- 
tribution back-up that a major can 
bring to a potential hit record. We 
are in the market for more manu- 
facturing and distribution deals 
and we are taking a close interest 

in other independent com- 
panies." 

MIS was set up as a distributor 
for indie labels in the New Year 
and MD John Bassfttt pnmmpntc;- 
"This new distrimjtion deal with 
EMI will greatly improve the 
chances of a successful record for 
smaller labels. Many excellent re- 
cords are lost when jumping the 
gap between initial small sales, 
which are vital, and large, 
heavyweight output. Our new 
link with EMI will be put into use 
whenever we feel that we need 
EMI's assistance on a record and 
will bridge the gap and give in- 
dies a stronger chance in this 
competitive field." 

Jetstar director Carl Palmer 
adds: "The association is a 

tremendous boost. The reggae 
market can be quite small in 
terms of outlets, but we will be 
hitting a much bigger market 
than before." 

He says Jetstar would link-up 
with EMI on any product that had 
crossover potential, "We antici- 
pate doing a lot more business by 
the end of the year." 

First product via EMI/MIS is the 
Max Bygraves album. Family 
Favourites, on Lantern Records 
which is heavily featured on the 
singer's Family Fortunes TV 
series and a debut single by Lon- 
don band Explained Emma. The 
liaison with Jetstar will initially 
promote the Reggae Hits Volume 
One album which is just outside 
the top 100. 

Swan promoted 

to PRO 
POLYGRAM RECORD Operations 
commercial director Clive Swan 
has been promoted to be manag- 
ing director of the company, with 
added responsibility for Poly- 
Gram Ireland and PolyGram Clas- 
sics UK, as well as the PolyGram 
commercial division which pro- 
vides manufacturing, sales and 
distribution services for the Poly- 
Gram labels. 

Coincidentally, PolyGram Lei- 

sure chairman and chief execu- 
tive Ramon Lopez has revealed 
that Swan will deputise for him 
"as necessary in matters relating 
to PolyGram Leisure UK 
activities".. 

Lopez is currently over- 
seeing Phonogram Records 
pending the appointment of a 
managing director to replace 
Brian Shepherd who left at the 
end of 1984, 

More scope for independents' chart 

MORE LABELS will qualify for inclusion in the Music 
Week independent labels chart following a change in 
the criteria defining the nature of an "independent 
label", and a switch from chart compilers MRIB to 
Music Week's own research department. 

The new criteria will effectively broaden the range 
of indie labels in the chart by allowing labels which 
are distributed by major labels; previously only 
labels serviced by the independent distributors were 
allowed to appear in the chart. 

"We have made this change because of the chang- 
ing nature of the indie label industry," says MW 
research manager Tony Adler. "We believe an indie 
label can remain independent in the true spirit of the 
word while using any form of distribution — be it 
independent or provided by a major record com- 
pany. 

"And we have felt for some time that the indie 

chart was tog restrictive in disallowing labels distri- 
buted'by, say. PRT. Now more labels are using 
distribution through other record companies and the 
time is now right to allow them access to the indie 
chart." 

Under the new criteria, an indie label is defined as- 
one which: I 
• does not have its own manufacturing plant; I 
• does not benefit from a licensing arrangement; J 
P does not operate its own, or share, a salesforce. 

As in the past, the indie chart will exclude records 
which are separately catered for by the heavy metal 
or disco/dance charts. 
• See page 8 for the new indie chart. 
P The Music Week heavy metal chart also switches 
from chart compilers MRIB to MW's own research 
department qs of this week. See Page 12. 
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PHOTOGRAPHED AT the top of 
the World Trade Centre in New 
York, Walbank Warwick Com- 
munications' Chris Warwick pre- 
sents Latin star percussionist Tito 
Puente with a copy of World Re- 
cord, the first of a series of CD- 
only releases. 

CD-unly label 

is launched 
A NEW UK record label with a 
digital CD-only policy has been 
launched with a compilation of 
indigenous recordings from Afri- 
ca and the Americas under the 
title, World Record. 

The label has been spawned by 
Wallbank Warwick Communica- 
tions, described by director Chris 
Warwick as "a small company 
made up of independent resear- 
chers". They plan to have a cata- 
logue of 10 CD titles by the end of 
the year; national distribution in 
the UK has yet to be negotiated, 
but the company is supplying 
selected outlets direct. 

They have a pressing deal with 
CBS/Sony in Japan and secured 
distribution in 12 overseas terri- 
tories following talks at Midem. 
"One of our aims is to archive 
digitally the world's indigenous 
music, so as to provide a compre- 
hensive data-base on the 
rhythms and harmonies that are 
the roots of most modern 
music," says Warwick. 

Their first release includes 
music by Latin percussionist Tito 
Puente plus other South Amer- 
ican artists Conjunto Tlacotalpan, 
Son Jarocha and Roberto Burrell, 
as well as music from the Ivory 
Coast of Africa and the Makurdi 
State of Nigeria. It was recorded 
in Calrec Soundfield stereo and 
holophonic stereo. Each of the 
artists on the disc will be featured 
on solo CDs later in the year. 
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Young, Mercury 

head CBS drive 
By Chris White 

PAUL YOUNG'S long-delayed second album, Freddie Mercury's first 
solo album, and Sky's debut LP for Epic were among the product 
highlights at CBS Records' winter sales conference held at Selsdon Park 
in Surrey last week. 

Young's The Secret Of Association, originally due for release last 
autumn, is out later this month, and includes his last two hit singles, I'm 
Gonna Tear Your Playhouse Down and Everything Must Change, and 
the current Every Time You Go Away. The LP will be supported by 
flyposting, advertising spots on David Jensen's ILR chart show, pop 
press advertising, and co-operative ads with dealers — with a "strong 
possibility" of TV advertising at a later stage. The singer is about to 
embark on a new UK tour. 

Freddie Mercury's LP Made In Heaven — he recently signed to CBS as 
a solo artist — will be the subject of national and pop press advertising, 
and in-store displays, with phase two of the campaign including fly- 
posting in major cities, and London Transport advertising. 

The Sky album. The Great Balloon Race, follows several platinum 
albums on Arista, and coincides with the classical/rock outfit's UK lour 
in April. 

Several of CBS' newer signings release their first albums in the next 
few weeks, among them Lost Loved Ones whose Outcast LP will be 
advertised in the pop press. Person To Person who supported Alison 
Moyet on her recent tour, and Dead Or Alive whose Youth Quake album 
will be initially available in a gate-fold sleeve. London band Terraplane 
release their LP Talking To You On A White Phone. 

Prefab Sprout will be releasing their second album, Steve McQueen, 
which includes the single Cruelly Neglected, and Freur's second album 
Get Us Out Of Here is also imminent. 

Former Abba member Agnelha Faltskog releases her second solo 
album. Eyes Of A Woman, in April and apart from being produced by 
lOcc's Eric Stewart, it also includes ELO's Jeff Lynne, Justin Hayward 
and John Wetton in the musician line-up. 

Other new albums from CBS include Johnny Mathis' Touch By Touch, 
Club Classics Vol. 2 (featuring the Isley Brothers, Archie Drell, Jean Carn 
and Sly & The Family Stone), Third World's Sense Of Purpose, Gladys 
Knight and The Pips' Life, and the film soundtrack album Vision Quest 
released on May 7 which includes Journey, the Style Council, Madonna, 
Sammy Hagar, Foreigner, John Waite and Don Henley. The film comes 
from the same stable as Midnight Express, Fame and Flashdance. 

Keep due on Portrait 
URIAH HEEP, the first UK signing to CBS' Portrait label have their first 
album, Equator, released next month while another new Portrait signing 
is Toyah, whose debut album is being produced by Chris Neil who has 
previously worked with Sheena Easton amongst others. Portrait's 
marketing director Barry Humphreys said that her album would "bring 
Toyah to a wider audience than before white retaining her credibility 
with existing fans". 

Other Portrait acts include rock band FM who are being produced by 
Peter Collins, and The Flaming Mussolinis from Stockton. 

Music Box breakthrough 
sell programmes and to develop 
the possibility of co-production 
ventures. 

MUSIC BOX, the satellite cable 
music channel, has announced a 
new breakthrough into the Scan- 
danavian market and a new rep- 
resentative in Japan. 

This month Music Box went on 
air to 95,000 subscribers in the 
Helsinki region of Finland in a 
ceremony performed by Jimmy 
Lea and Don Powell of Slade and 
followed by the broadcast of an 
hour of Finnish music. 

In Japan, Music Box has 
appointed NBD Pictures to help it 

□ □□ 
THE MCPS has banned imports 
of the Tommy Boy Greatest Beats 
LP (American Island TNLP 1005) 
at the request of Warner Bros 
Music and the Go West album/ 
cassette entitled Go West (Amer- 
ican Chrysalis CHR 1495/ZCHR 
1495) at the request of ATV 
Music. 

PETER WILDMAN, whose area in- 
cludes Derby and Nottingham, 
was presented with the award for 
top singles rep. for autumn by 
CBS sales director John Aston 
(right). 

Mid-price 

compilations 
A NEW range of mid-price double 
albums and cassettes was 
announced at the CBS winter 
conference. The Diamond label 
will debut in May with 30 titles 
and have three categories, Blue 
Diamond featuring soul/blues 
material. Diamond Cut focussing 
on classical music, and Diamond 
Memories with nostalgia music. 

CBS catalogue marketing man- 
ager Alan Street said that the Di- 
amond series would feature new 
compilations as well as previous- 
ly rare catalogue material. Pack- 
aging will be new, and the double 
albums/tapes will have a dealer 
price of around £3.65. The label 
will be promoted by in-store dis- 
plays, press advertising and a 
nationwide poster campaign, 
plus special samplers for in-store 
play. 

Street added: "Some of the 
material that we are releasing 
hasn't seen the light of day for 
many years, but we know that 
there is a market for this kind of 
music, and the label should have 
enormous consumer appeal." 

Initial releases will include 
Doris Day, Tony Bennett, Vic 
Damone, Eydie Gorme and Erroll 
Garner on Diamond Memories, 
Django Reinhardt, Billie Holliday, 
George Benson and Aretha 
Franklin on Blue Diamond, and 
the music of Brahms, Tchaikovs- 
ky, Mozart, Ravel, and Elgar on 
Diamond Cut, with artists includ- 
ing John Williams. Placido 
Domingo and Daniel Barenboim. 
# New additions to the CBS Nice 
Price series include The Best Of 
Phoebe Snow, Bob Dylan's De- 
sire, Leonard Cohen's Greatest 
Hits, Shakin' Steven's This 01' 
House, The Barbara Dickson 
Album, Abba's Greatest Hits Vol. 
1 and Santana's Moonflower. 

Single releases 
NEW SINGLES from CBS/Epic in- 
clude Bruce Springsteen's Cover 
Me, the follow-up to his top 20 hit 
Dancing In The Dark, King's 
Won't You Hold My Hand Now, 
Bonnie Pointer's The Beast In Me, 
Haywoode's Roses and Jimmy 
Jimmy's Silence. 

American 

Commentary \l I i I, 

Beatles for Sale 

From Ira Mayer .. . ■ 
NEW YORK: What's a Beatles song worthj- Fieip is 
pulling 8100,000 for six months use in the US. We uan 
Work It Out has gone for $55,000 for UK us® ' 
unspecified). She Loves You and Help picked up $11,0OU 
each for one year. 

So reports Advertising Age on Northern Songs' first licensing 
of Beatles tunes for commercial use — to Lincoln-Mercury in 
the US, Hewlett Packard in the UK and Schweppes in Spain. 
The publisher must additionally be guaranteed approval of the 
storyboard and that the lyrics will not be parodied or otherwise 
altered. 

According to the magazine, Northen denies reports that the 
licensing of Beatles music is the result of a royalties dispute. 
The publisher insists that suit has been resolved out of court. 
However, Paul McCartney's PR representative says the case has 
not been settled, and predicts it will "go on for years and 
years". 

As has been noted often in these pages. Northern has been 
rumoured to be for sale for some time, with most recent 
potential buyer said to be Michael Jackson. 
□ □ □ 
NORTH CAROLINA-BASED Record Bar became the second 
largest record chain in the country following the purchase of 
the 34-strong Licorice Pizza outfit. Record Bar is now about half 
the size of Musicland, the latter owned by American Can. 
Record Bar now forecasts company-wide 1985 sales of more 
than $160 million, including its home video distribution opera- 
tion. Ironically, Licorice Pizza had shifted emphasis from music 
to video in recent years, with 60 percent of its business most 
recently in the latter field. Record Bar plans to re-direct its 
acquisition's activities back toward music. 
□ □ □ 
QUESTION RAISED here a few weeks ago; Where will Sony 
acquire material for Video 45s now that Capitol has its own 
video distribution set-up to handle Thorn-EMI and Picture 
Music product? Answer: Sony is in the third year of a five year 
pact for selected material, so its sources aren't going to dry up 
immediately. Also, Capitol will be distributing Sony's Video 45s 
(and other releases) to record accounts — a sector Sony itself 
has had a hard time penetrating. On the record, or more 
accurately tape side, Capitol has started a premium audiocas- 
sette line called Treasured Master XDR Series for digitally 
remastered jazz classics from the Blue Note catalogue. 
□ □ □ 
SHORTS: Cosby will host a three hour music and variety show 
produced by Motown to honour the reopening and 50th 
anniversary of Harlem's Apollo Theatre. Artist line-up for the 
event, a benefit for Africare/Ethiopian Relief Fund, has not been 
set, but there is hope that such major Motown artists as Stevie 
Wonder and Diana Ross, who appeared at the Apollo early in 
their careers, will make performing appearances . . . RCA/ 
Columbia, which tried valiantly with really low-priced music 
video (sub-$19.95), is back with the latest batch of $29 95 
releases: Randy Newman Live At The Odeon (the Odeon being 
a very trendy late-night restaurant/hangout in lower Manhat- 
tan), Pat Benetar in Concert; and Kiss — Animalize Live Uncen- 
sored. Interestingly, length of performance seems to be 
irrelevant in pricing. These shows run 57, 72 and 90 minutes 
respectively . . . Indie National Distribution Network which 
specializes in domestic and international small labels has 
moved to 34-12 36th Street, Astoria, NY 11106, 718-729-5800 
Incidentally, those of you phoning the States direct should be 
made aware that New York City now has two area codes 
instead of one. Numbers in Brooklyn, Queens and Staten Island 
(yes, there are record operations in all — witness NDN) are in 

standby IV'anhattan and 8ronx numb^ retain the old 
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1 'PHIL COLLINS: 
No Jackci Required Virgin 2 ALISON MOYET;'-Alf CBS 

3 ULTRAVOX; The Collection Chrysalis 
4 'TEARS FOR FEARS: Songs From The Big Chair Mercury 5 WHAM!: Moke It Big Epic 
6 FOREIGNER: Agent Provocateur Atlantic 7 BRYAN ADAMS: Reckless A&M 
8 ZZ TOP: Eliminator Warner Brothers 
9 DIRE STRAITS: Love Over Gold Vertigo/Phonogram 10 'JOAN ARMATRADING: Secret Secrets A&M 11 BRUCE SPRINGSTEEN: Born In The USA CBS 12 MADONNA; Like A Virgin Sire 13 PHIL COLLINS: Face Value Virgin 

14 MATT BIANCO- Who's Side Arc You On WEA 15 TINA TURNER: Private Dancer Capitol 16 PHIL COLLINS; Hello, I Must Be Going1 Virgin 17 'TALKING HEADS; Slop Making Sense EMI is paul McCartney & wings: Band On The Run Parlophone 19 PRINCE: 1999 Warner Brothers 
20 PAUL McCARTNEY: Give My Regards To Broad Street Parlophone 
'New 
Compiled by Music Week Research from a panel of 75 shops " I9S5 

IFPI/BIEM reach an 

agreement on royalties 

A NEW standard contract specify- 
ing the basis upon which the 
IFPI's record company members 
will pay mechanical royalties for 
the use of musical works repre- 
sented by authors' societies 
which are members of BIEM, has 
been agreed. This follows four 
years of protracted negotiations 
between the International Fed- 
eration of Phonogram & Video- 
gram Producers (IFPI) and the 
Bureau Internationale des Soci- 
etes Gerant Les Droits d'Enregis- 
trement et de Reproduction 
Mecanique (BIEM) have agreed. 

The new contract will run for 
three years from January 1, 1985. 
The principal changes from the 
previous agreement signed in 
1975 and amended in 1980 con- 
cern the rate and basis of royalty, 
exports, minimum royalties and 
the royalty for compact discs. 

The new rate of royally for 
singles, LPs and cassettes will be 
11 per cent of the highest pub- 
lished price to dealers (PPD), sub- 
ject to an adjustment agreed 
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nationally between national 
groups of the IFPI and BIEM 
societies and a container deduc- 
tion of 10 per cent. Where fixed or 
suggested prices are paid by the 
consumer, the royally will be 
calculated at eight per cent of that 
price less a packaging deduction 
of 7.5 per cent. 

For exports of discs and tapes 
to a record producer's affiliates 
and licensees abroad, a distinc- 
tion is made between importing 
countries within and outside the 
European Economic Community 
(EEC). Where the importer is lo- 
cated in an EEC member state, 
mechanical royalties will be paid 
on the basis of terms agreed in 
the exporting country but on the 
prices of the importing producer. 
For importers outside the EEC, 
royalties are calculated on both 
the terms agreed and prices in 
the country of importation. 
Where the importer is not a licen- 
see of the record producer but is 
a European dealer, the royalties 
payable will be calculated solely 
on the existing conditions and 
prices in the exporting countries. 
The minimum royalty will be re- 
duced from three-quarters to 
two-thirds of the royalty calcu- 

lated in each country, 
The terms for payments to 

composers in respect of compact 
discs are based on the PPD of the 
corresponding LP release. This 
will be a flat 11 per cent without 
any adjustment or deduction. 
This part of the contract, howev- 
er, will run for two years only, 
and negotiations on the CD royal- 
ty rate for 1987 will begin in 1986. 

Other new aspects of the stan- 
dard contract deal with custom 
pressing and the facsimile stamp 
which must appear on every disc 
or tape subject to the IFPI/BIEM 
agreement. 

The contract may be termin- 
ated by either side before June 
30, 1985 if it is found to be un- 
acceptable. The standard con- 
tract is also required to comply 
with EEC competition rules, and 
the IFPI has notified it to the EEC 
Commission for clearance. 

IFPI director general Ian Tho- 
mas commented; "The main 
reason why this agreement has 
taken four years to negotiate was 
the difficulty of finding a mutually 
acceptable royalty base instead 
of the retail price. 

Midem subsidy bid 
A BID to achieve a Department of 
Trade subsidy for small com- 
panies and individuals who 
attend Midem without taking a 
stand is being made by music 
business lawyer and songwriter 
Trevor Lyttleton. 

The DoT has for many years 
operated a scheme which subsi- 
dises the cost of taking a stand in 
the Midem Palais for music pub- 
lishers and record companies, 
but Lyttleton points out that new- 
comers to Midem will normally 
be unable to meet the cost of 
staffing a stand, even if the cost is 
subsidised. 

In a letter to the DoT, Lyttleton 
says that stands are now "an 
anachronism" at Midem and 
goes on: "The promotion of 
music is not the same as the 
promotion of furniture, motor 
cars or engineering products. 
While it was necessary to have 
hi-fi equipment, reel-to-reel tape 
recorders and disc players in 
order to demonstrate music, it 
was relevant to have a stand. 

"Today, with the advent of the 
Sony Walkman and other port- 
able tape recorders, music busi- 
ness is far more effectively done 

elsewhere than in the Palais des 
Festivals." 

Newcomers to the business are 
far more effective if they go 
around chasing up the big pro- 
ducers and publishers, rather 
than sitting on a stand waiting for 
a visit, says Lyttleton. 

He proposes that the DoT 
should encourage smaller and 
medium sized firms which do not 
have management resources to 
participate in Midem by helping 
to pay for their travel and hotel 
expenses and the £450 registra- 
tion fee payable by participants 
without a stand. 

Lyttleton invites anyone in the/ 
business who wishes to support 
Ihis case to write to Mr D Murrant 

t the Department of Trade, 
loom 2241, Victoria Street, Lon- 
lon SW1H GET. 

Whittaker TV ads 
A TELEVISION advertising cam- 
paign is being mounted in Anglia 
from March 20 until Easter in sup- 
port of Roger Whittaker's Heart 
Touching Favourites album. 
There may be a national cam- 
paign after Easter. 

r* 
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FRED BROOKS, described as "the 
father of high speed audio du- 
plication" and now technical 
manager of CBS Manufacturing's 
cassette duplication plant at 
Aylesbury. was presented with 
an engraved silver plaque to 
mark his 25-year contribution to 
the industry. He was presented 
with the plaque by Dr Andrew 
Merkel, Agfa Gevaert's head of 
technical service (right), and Agfa 
Gevaert professional sales mana- 
ger George France. 

Boots, record 

experiment 
AN EXPERIMENTAL scheme 
through which Boots' record 
departments are partly run by Re- 
cord Merchandisers is being con- 
ducted in 30 of the chain's stores 
throughout the UK. 

Record Merchandisers has 
been brought in to advise of 
department location, design and 
stock control and to provide a 
range of music suited to each 
store. Boots hopes the system 
will give staff more lime for other 
duties.and bring a greater level of 
expertise into the departments. 
The company also found Record 
Merchandisers' sale-or-relurn 
facilities attractive. 

Stateside revival 
EMI RECORDS is reviving the 
Stateside logo and will use the 
trademark as a brand name for 
EMI's current crop of soul and 
R&B compilation albums. The 
first two LPs on the re-launched 
label will be The O'Jays' Working 
On Your Case, featuring 16 tracks 
originally released on the Impe- 
rial and Minit labels between 
1963 and 1966, and Nellie butch- 
er's Real Gone Gal which in- 
cludes a rare duet with Nat King 
Cole. 

INSIDE 

• SINGLES CHART 13 
• ALBUMS CHART 24 
Airplay 11, 12. Broadcasting 6. 
CD Chart 2. Classical 20. Disco 
news/chart 21, 9. Europarade 
16. Heavy Metal Chart 12. Indies 
news/chart 17, 8. LP Reviews 
17. Music On Video 24-29. New 
releases 14, 23. Opinion 6. Per- 
formance 16. Singles Reviews 
21. Talent 16. US Charts 14, 23. 

PARTY 

ALL NEW GO-GO EDITION 

1 

m 

wx 

< 
also includes THE BREAKS 
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MCPS/BPI agreement on 

joint import licence 

A NEW joint import licence is being introduced by 
the Mechanical Copyright Society (MCPS) and the 
BP' which will allow clearance on both the music 
contained in imported sound recordings and the 
sound recordings themselves instead of the previous 
individual arrangements. 

The new licence covers the copyright in the music 
itself, owned by the composers whose interests are 
protected by publishers represented by the MCPS, 
and the copyright in the sound recording, owned by 
the record companies represented by the BPI. 

For several years the MCPS has operated a 
scheme which required stamps to be fixed to records 
to signify that a licence had been granted. The BPI 
meanwhile monitored the importers' activities and 
has on numerous occasions taken legal action 
against those infringing the copyright of BPI mem- 
bers. This could mean that one organisation might 
authorise the import of a title while the other 
opposed it, and both the MCPS and the BPI accepted 
this was not in the interest of record companies 
publishers or importers. 

The joint import licence rectifies this situation, and 
will be operated by the MCPS in consultation with 

the BPI. An explanatory booklet is available, and the 
MCPS invites importers to make contact for copies 
and for the necessary application form seeking the 
granting of a licence. It will still be necessary for 
stamps to be affixed to records, and these will be 
available from the MCPS. The stamps will cost 50p 
per unit for IPs and cassettes and 15p per single 
(7-inch and 12-inch). 

Licences will be issued for records which are 
lawfully manufactured outside the EEC and which 
are not in the catalogue of any BPI member company 
at the time of import. Licences will also be granted 
for special formats of titles which are in BPI member 
companies' catalogues, providing the individual 
label concerned has given written permission. 

The general level of imports into the UK from 
outside the EEC has fallen greatly from a peak in 
1978, according to the MCPS, and the falling value of • 
the pound sterling against the dollar has been main- 
ly responsible for restricting transatlantic imports. 
• The address of the MCPS is Elgar House, 41 
Streatham High Road, London SW16 1ER (01-769 
4400). 

Air City 

opens in UK 
A NEWLY-FORMED US record 
company has opened a London 
office specifically to make UK 
A&R signings. Air City Records 
based in Dayton, Ohio, has 
signed a distribution deal with 
PRT. 

The US operation is run by 
Byron Byrd and William T. 
Cochran and Byrd said; "For our 
label launch we decided to pick- 
up on established acts which 
hopefully will guarantee early 
recognition for the label. 

"We studied the current posi- 
tion of the UK record market, and 
decided to establish a London 
office in the early stage of our 
development. Our A&R activities 
will be based on an international 
level, and we're already looking 
closely at several UK acts." 

Staff appointments for the Lon- 
don office which is based at 6 
Addisom Place, London W11 (01- 
603 7733) are to be announced 
shortly. 

Mutiny! rights available 
PUBLISHING AND record rights for the long-awaited David Essex staqe 
musical Mutiny! are "up for grabs", Essex's co-manager Derek Bowman 
said this week. 

The El m musical opens at London's Piccadilly Theatre on July 11 and 
wiH star David Essex as Fletcher Christian and Frank Finlay as Captain 
Bhgh, with Michael Bogdanov of the National Theatre directing. 

Essex s original Mutiny! concept album was released via Phonogram 
to whom Essex is signed as a solo artist, but the original cast recording 
of the show and Essex's publishing via his own Mutiny Music company 
will be free for negotiations. 

Manager Bowman said that the music for the stage show would 
include severa! new arrangements of material featured on the original 
Mutiny alburn, as well as new songs. The LP has already spawned two 
™ m"9 M f CUrrent hit Fallin9 An9els Ridi"g - not included on the album — will feature in the show. 

Essex himself said: "The Mutiny! concept album was a blueprint for 
the stage show — if the LP had flopped then we would have had to pick 
the project up from the gutter, but that didn't happen " 

beginning of end7 for pirates 
A COURT decision that may sig- 
nal the beginning of the end for 
tape piracy in the Far East has 
been made in Singapore, one of 
the world centres for counterfeit 
cassettes. 

Sloane 8c Co. 

have moved 

J heir business is expanding rapidly, and 
they invite applications from senior and 
semi-senior accountants to hi! five 
important vacancies in the company's 
business affairs, audit and tax 
departments. 
Ail applications should be sent to the 
new address; 
II2a & b Westbourne Grove, 
London W2 5RU 
Telephone: 01-221 3292 (4 lines) 
Telex; 894280 UN1REX G 

Sloane 

□□□ □□ 
□□□ □□ 
□□□ □□ 
□m 
□□□ □□ 

&Co. 

f 
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A group of UK book publishers 
brought a case against a Singa- 
pore bookseller and judge Mr 
Justice L P Thean ruled that 
works published in the UK and 
other territories covered by the 
UK Copyright Act of 1911 have 
copyright protection. 

After the judgement, IFPI anti- 
piracy director James Wolsey 
said: "It is now clear as to what 
works are protected and what are 
not. The previous uncertainty as 
to the extent of protection had 
hindered the campaigns." 

Old Gold director 
FORMER CHARISMA Records 
managing director Brian Gibbon 
has been appointed commercial 
director of the Old Gold Group 
after a year as consultant to the 
company. He brings with him his 
management of Steve Hackett 
and other business consultancy 
projects, including Musical 
Youth. 

Gibbon's responsibilities will 
include the new TV- 
merchandising label Start 
Records, recently launched in 
association with, and headed by, 
Dennis Knowles. Old Gold 
managing director Keith Vershon 
describes the appointment of 
Gibbon as "a major step in our 
long-term international plans". 

Magnum mid-price 
THE MAGNUM Music Group 
launches a new mid-price com- 
pilation album series this month 
under the title Starburst, and the 
first three releases will feature 
classic rock and roll, reggae and 
country music. 

Mil C 

WITH ONLY two weeks to go before the current PPL/BBC 
needletime agreement runs out, PPL is being tight-lipped 
about what its new claim for needletime payments might 

Ot>e, but speculation that it will be as high as a 100 per cent 
(-increase may not be too far off the mark. All PPL general 

manager John Love will say is; The negotiations 
| involved are Byzantine and convoluted. We have 

submitted documents to the BBC for its consideration, 
and we expect a meeting in about two or three weeks' 
time." It's likely that the Beeb will await the decision on 
its licence fee before proceeding with talks about needle- 
time . .. Strange that having gone to great pains to make 
clear that its new mid-price Festival CDs were not an 
on-going series, Deutsche Grammophon is now 
advertising them as "their first special price compact 
discs", which suggests there will be more to 
come . . . After those EMI/Titanic jokes a few years back, 
it was novel to see director David Hughes quoted in 
Marketing magazine's cover story: "EMI Records is like 
an iceberg" . . . Prince's Purple Rain gets special mention 
in Warner Communications annual figures, having 
scored the company's biggest yearly sales figure with 
10m sold in the US . . . Harp Lager-sponsored Rock Week 
(March 19-24) at London's ICA is titled I Want 
Independents and includes UK debuts by New York's 
Sonic Youth, Australia's Severed Heads and West 
Germany's Holger Hiller. 
IN HIS very first week as controller of Radio One, Johnny 
Beerling had to face a "BBC censorship" allegation over 
the Dr Who gimmick record, Dr In Distress. "The fact is," 
said Beerling. "It's not a very good record". End of shock 
horror story . . . Birmingham's BRMB claiming a "first" 
for an ILR station linking with BBC TV for a live stereo 
broadcast of Howard Jones in concert this Friday 
(15) ... Are there finger nails left at Andrew Miller 
Management after their artist Willy Finlayson stuck at 85 
for four weeks with On The Air Tonight, then dropped to 
94? Turn to the singles chart to see if their promotion 
efforts with a new video have managed to shove him 
^ckup ■ ■ - A 9lrl, Tania, to Bobbie and Elie Dahdi of the 
COPS custom pressing company .. . Sign of the times — 
record companies can no longer afford to hold sales 
conferences in exotic locations, but Pic-A-Tape Limited 
of Preston, the pre-recorded cassette distributor which 
specialises in distribution to non-traditional outlets held 
its sales conference in Majorca over ' last 
weekend . . . While touring Australia with The Shadows 
Brian Bennett received a surprise award from EMI 
Australia - a platinum disc for his composition New 
Horizons which is used as the theme music for Aussie 
TV's cricket programmes. 

NEW SINGLE i i 
i i i i 

i i 
i i i i 

i i 
i i 

(PARLOPHONE R6093) 

FROM THE forthcoming ALBUM 
WHO ON THE RUN 

(EJ 2402771) 

m I ik! iw^' L G W MI 
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.^/inciuiv rnNFEBENCE ON MUSIC AND RADIO 
NIGEL HUNTER REPORTS FROM THE RADIO ACADEMY C   

Less charts, more 

courage — Valk 

MUSIC RADIO is too much in 
thrall to the weekly charts in 
both its programming and its 
philosophy, Robin Valk, 
BRMB music manager, told 
the session on the sales 
charts and their influence. 

"Science has squeezed out arts 
and craft to a depressing de- 
gree," he said. 

Valk told the conference that he 
recently spent 30 minutes mov- 
ing round the radio dial, listening 
to both national and local sta- 
tions, including BRMB. 

"It was a tedious and repeti- 
tious half-hour. We all sounded 
like we had had the same 10 re- 
cords sent out by the same major 
record companies. There is a 
lemming-like inclination to rush 
to the security of the Top 30. We 

lack courage, and are afraid to 
back our own judgement in prime 
time. 

"There is a God-like status 
attached to the weekly charts, 
and we all go along with it. You 
can overdo your hits. Overplay 
the right ones and they'll turn 
into the wrong ones." 

Grossly 

Valk believes the charts present 
"a grossly distorted picture". Gal- 
lup is a statistical survey of trends 
in record buying, and most re- 
cord buyers don't really care if a 
record's in the charts or what 
label it's on. The chart is a prom- 
otional device in its own right. 

Counting up the 

copyright costs 

THERE WAS a definite air of anticipation about the session on music 
radio's relationship with the copyright organisations. In view of some 
forthright remarks at the opening session [MW March 9), and the 
presence of PPL general manager John Love, delegates were expecting 
fireworks, especially at question time when Love would be the likely 
target of more critical flak about the PPL's stance on needletime and the 
cost and restrictions it imposes. 

In the event, the session was an exercise in set pieces — and no 
question time was allowed. The BBC (legal adviser Anthony Jennings! 
and the AIRC (director Brian West) painted the historical picture with 
appropriate statistics and said little that was not already fairly common 
knowledge, while the PRS (external affairs director Robert Abrahams), 
the MCPS (managing director Bob Montgomery) and the PPL (Love)! 
merely stated the functions and purpose of their various societies 

Jennings told the delegates that the BBC spent EBVim each year on 
u noo"65 of lts house orchestras as well as paying £15m annually to the PRS out of the letter's total income of £60m for the broadcasting use 

of copyright repertoire which the PRS controls. The £15m represents 
two per cent of the BBC's licence revenue and two per cent of the 
grant-m-aid it receives from the Foreign Office for the External Services. 

He added that one minute of music on Radio One, Two, Three and 
Four cost the BBC an average of £7.17 in PRS payments, on BBC 1 and 2 
the charge per minute was £42.99, on ITV 1 it was £50.16 and on Channel 
Four £9.46. For major local radio stations such as Birmingham and 
London, the cost was 37p and £1,03 respectively, with Capital Radio 
paying £1.50, while at the small end of the local radio scene like Radio 
Norfolk and ILR's Red Rose, it was 9p per minute. A 20-minute music 
programme on R1 would cost £275 in PRS payments and on BBC TV it 
would be £1,650. 

Jennings said that the BBC's dealings with the PPL went back to the 
Thirties, and was a two-pronged matter governed by the use of gra- 
mophone records on air and the relationship between the PPL and the 
Musicians Union. The BBC paid a present sum of £5m annually to the 
PPL for 162 hours of weekly needletime on R1, 2, 3 and 4, 72 hours for 
regmnal radio, and two hours daily for local stations except London, 
Manchester and Birmingham which got three. BBC TV is granted five 
hours per week and the External Services 50 hours. 

The Musicians Union saw recorded music on radio as a threat to 
musicians and live performances," Jennings commented. "It still has 
great suspicion and caution about the intentions of broadcasters with 
regard to the level of live music." 

The AIRC's Brian West disclosed that the ILR stations pay £7m 
annually out of their total advertising revenue of £81 m to copyright 
oodles, each station paying according to its audience area a percentage 
ot Its revenue, with relief for newly launched stations. He referred to the 
long-running and costly litigation between the ILR companies and the 
PHS and the PPL and the enmity which exists. 
, feel ;heY are made to pay through the nose, and the 
comnanlec a I T/'h ,rl'St ,he slatl0ns," he pointed out. "Some ILR -ornpanies are totally antagonistic towards the societies. ILR gets a 
max rnurn of nine hours per day needletime, and we pay the highest 
PP& 'n,lhe WOrl<i T m0re ,han the IBA ,akes us in remals. 

son mernh mdna^e' John Love saw his organisation, representing 
The Mi I arfn ; as arV broker" between the BBC and the ILR and 
sirr-o/ilh "s guiding principle as being "the art of the possible". He stressed the value of airplay. 
reciffl^lf^?r,afiCal^le?d ,0 a increas£! in sal«- The sound 
radio and ^ttrart ih» i'"' bl99es, soiree of programme material for 
aibsiamh.i ' ar0eSl ;iudiences' rhfire has been a steady and 
BBC, Creas0 'n during our relationship with the 
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and the record companies distort 
its meaning and purpose. 

"We have witnessed coloured 
vinyl, picture discs and 12-inch 
remixes, and all accompanied by 
a steady decline in sales," Valk 
pointed out. "The record com- 
panies have an obsession with a 
quick return on a high invest- 
ment, and music takes a back 
seat." 

In programming terms, it isn't 
so much the hits you play as what 
you play in between the hits. 
Radio was letting itself down by 
relying so much on the charts. It 
is necessary to know not just 
what is popular at any given time, 
but how popular it is. There must 
be a greater awareness of long- 
term trends, and knowledge ab- 
out when artists stop being popu- 
lar or are about to enjoy a renew- 
al of popularity. 

"We must have the courage of 
our own convictions," Valk de- 
clared. "Until we do, we'll be dic- 
tated to by the record industry. 
Record sales are falling and so 
are radio audiences. We must ask 
ourselves if there is a connection, 
and it's time we took a few risks." 

No more DJ heroes? 
CAPITAL RADIO head of music 
Tony Hale and disc jockey Adrian 
Juste addressed the conference 
on Putting On The Style, an ex- 
amination of whether presenta- 
tion and programming is art, craft 
or science. Juste quoted the title 
of The Stranglers' hit No More 
Heroes to express his view, and 
believes that the art and craft of 
the DJ seems to have fallen by 
the wayside. 

"I feel sorry for the commercial 
radio boys," he said. "The 
adverts have got worse over the 
last 10 years, and they're bad 
radio. The DJs get sucked into the 
pace they set and carry if on." 

Juste thinks it's too easy to 
become a DJ these days, "like 
joining American Express". In the 
Sixties, getting into a studio was 
like a Fort Knox job and you had 
to be really determined to be a 
DJ, he said. He's not particularly 
impressed with schools for 
broadcasters because "if you 
have to be told how to do a job, 
you're not going to be much 
good at it". 

He stressed the myriad tasks 
which ILR presenters have to do 
on air and off as well as actually 
talking into the microphone. If 
people wanted better DJs, they 
had to give them more backup 
along the BBC model of a produc- 
er, engineer, researcher and 
secretary, 

"There's only one enemy in 
this business," said Juste, "and 
that's boredom." 

Capital's Tony Hale pointed out 
that you cannot pick out random 

tunes on the basis that you like 
them and you cannot please all 
the people all the time. Capital 
rotated the most popular records 
over a four-hour period, and 
matched the pace to the time of 
day and the likely audience reach. 
He was bitter about the nine 
hours of needletime limit daily, 
which is "unrealistic and un- 
reasonable", and he mentioned a 
"rude" letter from the PRS about 
a DJ who had sung a three- 
second snatch of Congratulations 
on air to a listener without log- 
ging it. 

"Laser and the others mean- 
while are playing 18 records an 
hour and not paying a penny. The 
PRS, the PPL and the MCPS are 
doing nothing about it. Unless 
these agencies help us, we might 
not be here in 10 years' time," 

ADRIAN JUSTE: "Too easy to be- 
come a DJ." 

WRITE TO: OPINION, MUSIC WEEK, 40 LONG ACRE, LONDON 
WC2. The Editor reserves the right to shorten or edit letters. 

In defence 

of WEA's 

trading terms 
IN REPLY to Russell Crombie's 
letter (MW March 2) regarding 
WEA's terms, I would point out 
that in common with most other 
record companies we offer early 
settlement discount for payment 
received within 20 days of the 
statement date. 

We certainly do not demand 
payment of invoices during the 
second week of the month fol- 
lowing invoice date. I think that 
Mr Crombie is confusing the fact 
that he might not receive this 
early settlement discount if he 
does not pay within the correct 
time limit. 

Our terms and conditions state 
that payment should be made 
either on demand or if no de- 
mand is made within 30 days of 
invoice date. We do not send out 
our first overdue letter until con- 
siderably later than 30 days from 
statement date. Effectively, this 
means that we are giving our 
customers up to a maximum of 
more than two months credit 
from date of delivery of the pro- 
duct. 

WEA is continually trying to im- 
prove the service to its customers 
and to work with them to expand 
the market for the sale of re- 
corded music. 
ROGER BRIGHTEN, finance direc- 
tor, WEA, Broad wick Street, Lon- 
don W1. 

n □ □ 

I AM often accuaeti of leaping to 
.criliciso record companies in my 
columns for Music Week, so 
perhaps I can redress the balance 

by coming to WEA's defence. 
Russell Crombie says he is in- 

censed by WEA's "maximum 15 
days" for settlement discount, 
but he must have special terms 
because my February statement 
stipulates payment by the 20th. 
Not only that, but WEA instituted 
payment by the 20th some time 
ago, and they also issue state- 
ments earlier so that an order in 
the last week of one month does 
not appear until the statement of 
the following month. 

I think Mr Crombie may be con- 
fusing the situation that arose 
when the Hits album was given 
an extended credit with a limit to 
early January on November sup- 
plies. 

In any event, WEA's credit 
terms are little different from the 
others, and better than some. We 

all have the option of forgetting1 

the settlement discount and tak- 
ing a little longer to pay. Howev- 
er, cashflow is the name of the, 
game with manufacturers and 
distributors, just as it is for retail- 
ers. 

We should be thankful for 
whatever credit we can gel — 
particularly as we are usually 
paid "up front" by our customers 

but we should recognise that 
too great a demand for long- 
dated credit would merely push 
up prices. 

I do concur with Mr Crombie, 
however, in the hope that terms 
and conditions of trading are 
eyen-handedly applied to all con- 
signees, regardless of size and 
muscle! 
MARTIN ANSCOMBE, Pop Inn, 
High Street, Walton, Norfolk. 

Support the indies! 

15 THE music industry going to sit back and do nothing to rescue the 
Independent Labels Association? If they do they will be cuttino then- J 
throats. Much of the talent that is on the major^bels toCcame ,o me 
surface through the ind,e label scene - most notable exarnme hJl 
Alison Moyet who started her recording career on Mute RnrnrH. 9 

The major labels do not totally fulfil demand from thin,.wf .If" • 
a healthy indie source of talent that the big bovs ran nirc p bllc' lhere ls 

to full potential - indie labels benefit them and it isTT eXPl-0it 

companies' advantage to ensure that the indie sreno If, B ma|or 

Without the ILA, which gave valuable suDnnrr\nH ^'Vbs. 
indies, many smaller companies will Ke thetr rol,0"!?*'0'1 10 t',e 

increased, resulting in fewer releases A sm-fn I f ! dramatically 
BPI would enable this fine organisation to*!""3' subsiriY ^om the 
advice to labels dedicated to bringing Britislfta emm'0.!9'^ help and 

the public. a 9 onusn talent to the attention of 
Indies have an important role in niaw ir. u i • 

professionals and developing their music anri^r9 artiStS become true 
life very much easier for the "large co^p^nies win ®n,atl0n " makinq 
j^t has proved tho.r worth by^he ^u-^f 

I would ask the majors, MCPS ni-rwi.v. 
Gallup and the BPI to consider how theft A0!?!!0"6^ on radio stations, 
since its inception, and when they realisn , n.''ade 'heir work easier 
'"consider ways of giving polhivesnJl^ Il,s benefited them, 

TmNICHofsON manaai, r ^ ^ ^ ILA 

Balh. ' "Omg director, TW Records. Morfortl Street. 



isn't it? 
It sounds incredible-but it's true. 
Last year, Sun readers accounted for 35% 

of all money spent on records and pre- 
recorded tapes. 

In doing so. they parted with well over 
£100 million. 

Ask yourself, how many record companies 
can afford to miss out on that sort of money? 

Sun readers spent more on LPs and 
pre-recorded tapes than the readers of the 
5 leading music titles put together. 

And Z'/a times more Sun readers bought 
singles than the readers of any of the music 
publications. 

It all goes to show that if you're 
selling records, and tapes-The Sun delivers 
record sales. Talk to Adam Hollywood now 
(01) 353 9889. 

the 

Sun 

BRITAIN'S BIGGEST SELLING 
DAILY NEWSPAPER. 
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ONLY £30 PER HOUR 
24 Track Recording 

Soundcraft 2400 
OTAR1 MTR 90 

Synthesiser Programming Suite 
(£12.60 PER HOUR) 

DISCOUNT FOR 

BLOCK BOOKING 
Phone for brochure 

TELEPHONE; 01-806 0071/4 

TOP SINGLES 

BLACKWIN6 

THE RECORDING STUDIO 

TELEPHONE 01 261 0118 

L 

FLORIDA SUN 

NEW SINGLE 

IF DREAMS COME TRUE 

(SPK 1) 

JSTAEkl 

ORDER THROUGH 

PINNACLE 

0689-27000 
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TOP-ALBUMS 

1 HOW SOON IS NOW? The Smiths Rough Trade RTCT) 176 (l/RT) 2& 76 SONG TO THE SIREN This Mortal Coil 4AD AD 310(1) 1 MEAT IS MURDER The Smiths Rough Trade ROUGH 81 (l/RT) 
2* 17 UPSIDE DOWN Jesus and Mary Chain Creation CRE 012 (l/RT) 27 SPIRITWALKER The Cult Sitoation Two SfT 35(T) (l/P) 2 2 16 HATFUL OF HOLLOW The Smiths Rough Trade ROUGH 76 (l/RT) 
3s ST. SWTTHINS DAY BiOy Bragg Go< Discs 10767 (l/RT) (Import) 28- BANG THE DRUM ALL DAY Jonas Lamborghini LMG 19 (C) 3 5 16 TREASURE Cocteau Twins 4AD CAD 412(1) 
46 PROMISED LAND The Skeletal Family Red Rhino REDJTJ 54 (l/Rcd Rhino) 29' 9 DEATH TO TRAD JAZZ The Membranes Criminal Damage—(CR112125) (I/Backs) | 4' 8 TALK ABOUT THE WEATHER Red Lorry Yellow Lorry Red Rhino RED LP 50 (l/Rcd Rhino) 
5- 6 LAND OF HOPE & GLORY E* Pistols Virgina/Cherry Red (12)P1STOL 76 (P) 30" 17 RATS Subhumans Bluurg FISH 10(1) 5' 4 CURSE OF THE MUTANTS The Meteors Dojo OOJOLP 2 (I/Nine Mile) 
6' SAY WHAT YOU MEAN Durutli Column Factory—(FAC 114) (l/RT/P) 31- 3 GOODBYE TONSILS (EP) Severed Heads Ink INK 129 (l/Ninc Mile) 6 3 3 THE MINI ALBUM The Se* Pistols Chaos APOCA 3 (I/Backs) 
75 2 SACROSANCT Play Dead Clay (12) CLAY 42 (P) 32° 6 MR BLUES Restless Big Beat NS 104 (P/I/MW) 7 67 SMELL OF FEMALE Cramps Big Beat NED 6 (P/I/MW) 
B' 19 THE GREEN FIELDS OF FRANCE The Men They Couldn't Hang Imp/Demon IMP 003(1) [l/RT/P/MW) 33" 18 CALAMITY CRUSH Foetus An Terrorism SeK Immolation/Some Bizzare WOMB FAT—111.12) (l/RT) 8" 21 IT'LL END IN TEARS This Mortal Coil 4ADCAD411 (1) 
3° 5 FINELY HONED MACHINE Foetus Over Frisco ScM Immolation/Some Bizzaie-(WOM8 UNC 7.12) (l/RT) 34 BELFAST Bambrack Homespun HS 092 (O/SP) 9» 4 SCATOLOGY Coil Some Bizzare FFK 1 fl/RTJ 

1(T HYMN FROM A VILLAGE James Factory FAC 119 (l/RT/P) 35" 13 STRIKE Enemy Within Rough Trade RT(T1151 (l/RT) lO- 2 THE SMITHS The Smiths * Rough Trade ROUGH 61 (l/RT) 
11» 8 IT'S IT'S THE SWEET MIX Sweet Anagram/Cherry Red (12)ANA 28 (P) 3fr POLICE OFFICER Smiley Culture Fashion FAD 7012 (12"—FAD 026) (A/JS) ll ' 5 RUMBLE The Inca Babies Black Lagoon INCLP 005 (l/Rdd Rhino) 
12' 9 PEARLY-DEWDROPS' DROPS Cocteau Twins 4AD AD 405(1) j 37 

E.S.T. (TRIP TO THE MOON) Alien Sex Fiend Anagram/Cherry Red ANA 25 (11) (PJ 12" 2 SHOULDER TO SHOULDER Some Bizarre MOP 1 (l/Rcd Rhino) Test Department/South Wales Striking Miners' Choir 
13' 3 CLOTHES SHOP Terry BtGcny IntapofT 014 (I/Red Rhino) 38 BORN TO LOSE Johnny Thunders and The Heanbreakers Twins T1702 |I/J) 13' 9 GOOD & GONE Screaming Blue Messiahs Big Beat NED 7 (P/i/MW) 
14- PRICK UP YOUR EARS Yeah Yeah Noh Intape IT 012 (I/Red Rhino) 39' 13 HEARTS & MINDS The Farm 14' 43 VENGEANCE New Model Army Abstract ABTO08 (P) 
15' 11 COLD TURKEY Sid Presley Experience Sid Presley Experience SPE 41 (l/RT) 40" 15 NELLIE THE ELEPHANT The Toy Dolls 

End END 1 (I/Probe) j 
Volume VOL (T) 11 (l/P) 15" 7 WE DON'T WANT YOUR F Various . . . WAR Flghtback LP FIGHT 5 (I/Jungle) 

16 THIS CHARMING MAN The Smiths Rough Trade RTfT) 135 (l/RT) 41- BLASPHEMOUS RUMOURS/SOMEBODY DepccheModo Muto 7BONG 7 (12"—12BONG 7) (l/RT/SP) || 16' 22 HOLE Scrapping Foetus OH The Wheel Self Immolation/ Some Bizzare WOMB FDL 3 (l/RT) 
17s 4 FUNNERY IN A NUNNERY (EP) Hagar The Womb Abstract —(1ZABS 029) (P) 42" 12 LIFE'S A SCREAM A Certain Ratio Factory—(FAC 112) (l/RT/P) 17" 3 WITHOUT MERCY Duruttl Column Factory FACT 84 (P/I/RT) 
18" 8 WASH IT ALL OFF Self Immolation/ You've Got Foetus On Your Breath Some Bizzare -—(WOMGFGH 8.12) (l/RT) 43 AGADOO Black Lace Flair FLA 107(T) (P) 1823 10 HEAD OVER HEELS Cocteau Twins 4A0 CAD 313(1) 
19" S 1 WANT YOU BACK Hoodoo Gurus Demon D 1028 (l/RT/P/MW) 44 1 BLOODBROTHER BE Shock Headed Peters el EL 1(T) (l/RT) 19' 2 NEW DAY RISING Huskcr Du SST Records SST 031 (P) 
292103 BLUE MONDAY New Order Factory —(FAC 73) (l/RT/P) 45" 17 THE PRICE New Model Army Abstract (12)ABS 028 (P| 20" 12 RAINING PLEASURE ThaTriHids Hot MINIHOT 1 (l/RT) 
2T5 8 PLAIN SAILING/GOODBYE JOE Traeey Thorn Cherry Red CHERRY 53 (P) | 46" 14 THE WORLD OF LIGHT (EP) Balaam And The Angel Chapter —(22/0011 (I/Nine Mile) 21' 12 ZEN ARCADE Kuskor Du ' SST Records SST 027 (P) 
22'' 4 BRAZILIA A Certain Ratio Factory Benelux —(FBN 32) (l/RT) 47-' 30 WALK INTO THE SUN March Violets Rebirth VRB 23(12) (I/Red Rhino) 22 GARLANDS Cocteau Twins 4AD CAD 211(1) ! 
23' 8 OUT ON THE WASTELAND Anti-Nowhere League ABCABCS 004 (l/RE/P) 48" 3 OUT OF THE UNKNOWN Died Pretty What Goes On —(GOES IT) (l/RTJ 23° 6 BEYOND THE SOUTHERN CROSS v'1,ious Ink INK 40 (l/Nina Milol <N 4 IT'S A CRACKER The Nightingales Vindaloo UGH 9 (l/RT) 49" 14 TO THE END OF THE EARTH (EP) English Dogs Rot—(ASS 17) (l/Rcd Rhino) B 24 POWER CORRUPTION AND LIES 

"•"O"1" Factory FACT 7S IPl 
2538 2 

— 
REAL MEN The Jau Butcher Glass GLASS (12)041 (I/Nine Mile) 50" 14 HOLLOW EYES Red Lorry Yellow Lorry Red Rhino RE0(T) 50 (l/Red Rhino) 9 25 

UNKNOWN PLEASURES Joy Division Factory FACT 10 (P) 

NAFFI-LOCKSMAN I IT'S IMMATERIAL 

HAFFI-LOCKSMAN' 

12" EP Dove 2 

THE FIRST IN A SERIES FROM 

'FISH WALTT 

12" EP Dove 3 

THE FIRST IN A SERIES FROM 

mi 
SITUflTION 

TWO- 
AVAILABLE THROUGH THE 

CARTEL/PINNACLE 

SITUflTION 
TWO- 

AVAILABLE THROUGH THE 
CARTEL/PINNACLE 

Studios 

ALL YOU NEED FOR 24 TRACK 
ANALOGUE PLUS VIDEO 
POST PRODUCTION AND 

DIGITAL EDITING 
Revolutionary Soundcraft TS 24, 40-wav 
sole Q-lock S.M.P.T.E. interlock with low band 
U-Matic, Sony P.C.M 701 Dirtiiai d„ 1T°na 
facilities. Digital Editing suite is equipped'wUh 
the Sony D.A.E. 1100 Digital Audin pTtv 
System, Sony P.C.M. 1610 Digital Audio Pm 
cessor and two 5850 D/A U-Matic Recorders 

CONTACT CATHY OR DAVE 
27-31 Bryanston Street, Wl 

Telephone: 01-493 7403 

I 


