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Figures show 

^comfortable^ 

THE UK record industry had a 
"comfortable" start to 1985 
with first quarter sales show- 
ing healthy increases com- 
pared with last year— but BRI 
general manager Peter Scap- 
ing warns that this should be 
set against "the stark truth" 
that, in real terms, sales of 
recorded music have declined 
by two per cent over the past 
four years and are 27 per cent 
down on the level of 10 years 
ago. 

The BPI's official sales figures 
based on deliveries to the trade 
show that total sales increased by 
16.6 per cent compared to the 
first quarter of 1984, worth £10m 
more than last year at £69.5m. 

A breakdown of the figures 
shows that albums, cassettes 
and compact discs sold 19.7m 
units, an increase of 12.9 per 
cent, valued 17.2 per cent higher 
at £49.4m. 

The rise and rise of the pre- 
recorded cassette continued with 
budget and mid-price categories 
contributing substantially to what 
the BPI calls "this inexorable 
growth". Deliveries totalled 9.3m 
units compared with 7.2m and 
were valued at £20.2m. 

LP sales declined by 3.1 per 
cent, but the CD market con- 
tinued its growth with 532,000 
units generating £3 3m revenue 
compared with 111,000 units last 
year. 

"The CD market is still heavily 
biased towards classical reper- 
toire and there seems to have 
been a degree of substitution 
from IPs to CDs in the classical 
sector," comments Scaping. 
"Only shortages in manufactur- 
ing capacity and proliferation of 
rental businesses will prevent 
sales reaching 3m units in 1985." 

Singles made a good start in 
January and generally held up 
well during the quarter to record 
a modest increase at 18.3m units. 

Average trade prices of 
singles rose by 13.3 per cent re- 
flecting last autumn's price 
increases. 

'Non/ albums [?@w 
A FIERCE feud between major record companies 
over TV compilation albums erupted into a full-scale 
legal row last week when EMI and Virgin took MCA 
and Chrysalis to court over the use of the word 
"now" in an album title. 

A bid by EMI and Virgin to prevent MCA and 
Chrysalis releasing their 28 Hot Hits Out Now com- 
pilation album because of a similarity of the title to 
the Now That's What I Call Music series was rejected 
by the High Court and Court of Appeal. 

But after the hearings, EMI MD Peter Jamieson 
was adamant that the highly-successful Now pack- 
age was being copied by MCA and Chrysalis. MCA 
MD Don Ellis denied that any similarity between the 
products was deliberate. 

EMI and Virgin went to the High Court seeking an 
interim injunction pending the full trial of the issue. 
They claimed the title was too close to that of their 
own series of compilations and that there was a 
possibility of people being misled. 

However, judge Mr Justice Harman agreed with 
with counsel for MCA and Chrysalis that the word 
"Now" was not so distinctive of EMI and Virgin 
product that there was any real possibility of people 
being deceived. His decision not to grant an injunc- 
tion was later upheld by the Court of Appeal. 

Lawyers for EMI and Virgin are still studying trans- 
cripts of the proceedings to decide whether to take 
the matter to a full trial, but last Friday (10) Jamieson 
said: "It's always flattering to be copied. We felt that 
the MCA/Chrysalis use of the word 'Now' prominent- 
ly in the title would confuse the public. 

"We hope that the marketing of the album will not 
plagiarise our well-established 'Now' series which 
would be to the detriment of retailer and punter." 

Ellis was in conciliatory mood, though, when he 
told MW: "When it was first raised about the albums 
being similar, I thought they were kidding. 1 never 
thought that they were doing any more than kidding 
until they went for the injunction. But I'm not sur- 
prised by the result of the court hearings. There is no 
way that our album is an attempt to copy the 'Now' 
package." He hoped that the matter was now closed 
and that there would be no further legal action. Ellis 
said there was no suggestion of animosity between 
MCA and EMI. 

Phil Cokell, Chrysalis marketing director, main- 
tained that the package was never conceived as a 
copy of the "Now" series. He remarked: "We went 
out to put together a design that was urgent and 
relevant in that area." 

He said the first time any concern was raised was 
when the package was shown to Clive Swan, manag- 
ing director of PolyGram Record Operations which is 
pressing and distributing the album. After he sug- 
gested that some people might accuse Hot Hits of 
plagiarism, the package was given to lawyers for 
consideration. Cokell said they gave it the all-clear so 
long as the word "Now" was in a different typeface 
to the word on the EMIA/irgin albums. 
• A SUBSTANTIAL new TV record merchandising 
company is about to be launched in the UK with staff 
believed to include selected executives from the 
former Ronco company. Full details next week. 
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THE ALBUM cover at the centre of the row. 
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MORE MUSIC industry bodies have lined up behind 
the proposal that a home-taping royalty should be 
based on a fixed sum per unit of playing time on the 
tape rather than a percentage of the retail price. 

Submissions by the British Copyright Council, the 
Performing Right Society and Phonographic Per- 
formance Ltd on the home-taping Green Paper all 
urge the adoption of this form of royalty, backing the 
submissions by the BPI and MCPS (MW May 11). 

But the BCC voiced fears that it is unlikely to be 
practicable to devise a constitution for an umbrella 
collecting society which will give it the power to 
settle the division of royalty proceeds to the satisfac- 
tion of all concerned. 

"The conflicts of interest between the various 
interest groups will be as sharp and as wide as the 

conflicts between copyright owners on the one hand 
and the manufacturers/importers on the other re- 
garding the royalty rate," says the BCC. 

It proposes that division of the funds must neces- 
sarily be settled by an independent body such as a 
Copyright Tribunal (based on the Performing Right 
Tribunal). 

The BCC also proposes that the levy be collected 
from tape suppliers at source rather than on first 
sale; it says that there is no justification for imposing 
statutory limits on the royalty, and it proposes that 
the cut-off point for exempt tapes should be 15 
minutes, not 35 minutes as in the Green Paper. 
© PPL has made its own suggestion for a new 
collection society — Taping for Payment Limited — 
see p4. 

Sm digital 

presentation 
By Jim Evans 

THE APRS (Association of Profes- 
sional Recording Studios) is pre- 
paring a presentation on digital 
recording technology which will 
be delivered at the BPI annual 
general meeting on June 5. This 
will be the first occasion that the 
recording industry association 
has directly addressed the mem- 
bers of the trade body for its 
sister record industry. 

The APRS offered to give the 
presentation following the poor 
attendance of record company 
representatives at the two APRS/ 
Music Week digital seminars in 
1983 and 1984. 

The speakers on behalf of the 
studio industry will be producer 
Pip Williams and CTS Studios 
managing director Peter Harris. 
They will take a general and 
almost entirely non-technical 
approach to the subject. 

The recording studios hold the 
view that digital recording techni- 
ques offer the record industry far 
more than it is as yet using prop- 
erly. If there is the demand, the 
APRS will organise a half-day 
seminar on digital recording spe- 
cifically for the record industry. 

Another important develop- 
ment that should help improve 
relationship and understanding 
between the recording and re- 
cord industries is the setting up 
of the APRS Producers' Guild. 
Says Bob Hine, chairman of the 
Guild executive: "The intention is 
that the Guild's attitude will be 
positive, and never negative. The 
members want a strong united 
voice when talking to the record 
industry, but they do not want in 
any way to destroy the rapport 
they already have with that in- 
dustry." 
O Full details on all these items in 
Studio Extra pp34-47. 
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PmnosSe product 
PRODUCT DISTRIBUTED by 
Pinnacle is now available through 
the Our Price chain following the 
settlement of a five-month dis- 
pute over trading conditions. The 
chain had not carried any Pinna- 
cle records since the company 
was rescued by Steve Mason's 
Windsong in the New Year. 
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Talking Heads 
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News in brief... 
WEA IS spending C20,000 on TV 
advertising slots during Channel 
Four's Soul Train series. The 
campaign is being seen in the 
London, Central and Granada 
areas and features The Fat Boys, 
Sister Sledge, Steve Arrington, 
Fatback and George Benson. The 
ads will run until the end of the 
series in August. 

A PRESS and poster advertising 
campaign is being mounted by 
Magnet Records in support of 
Chris Rea's Shamrock Diaries 
album. Space has been bought in 
Music Week, Record Mirror, 
Smash Hits, No 1 and Sunday 
Times and posters will appear on 
London buses and at 240 British 
Rail sites. A TV advertising cam- 
paign is to be conducted in June 
and July. 

FRANK SILVER'S Swingbest 
company has taken on repre- 
sentation for producers Wally 
Brill and Richard Manwaring. Brill 
has worked with Annabel Lamb 
and The Icicle Works and Man- 
waring's credits include OMD 
and John Watts. 

THIS YEAR'S Capital Music Fes- 
tival is scheduled to involve more 
than 1,000 performances in 82 
venues throughout London. 
Highlights include the second 
London Fringe Festival, a week of 
jazz concerts at both the Royal 
Festival Hall and Ronnie Scott's 
Club, and the second Sunsplash 
reggae open air event, held at 
Crystal Palace Football Club. 

The Capital festival kicks off on 
June 15 with a Chris de Burgh 
concert at the Crystal Palace Bowl 
and continues through to July 21. 
JVC will once again be sponsor- 
ing the event. 

DUTCH-BASED heavy metal label 
Roadrunner Records has signed a 
UK distribution agreement with 
Pinnacle after having completed 
a three-year licensing deal with 
Music For Nations. Roadrunner's 
acts include Thor, Lee Aaron, 
Mercyful Fate, Tank and Slayer. 

TAMLA MOTOWN is continuing 
its 20th anniversary celebrations 
with the re-issue of 10 classic 
albums at a dealer price of £1.99. 
It will retail for under £3. Artists 
include Stevie Wonder, Marvin 
Gaye, Smokey Robinson, Diana 
Ross and Gladys Knight. 

RAUF ADU has signed to 
Modtone/EMI and debuts with a 
"reggae-based soul/pop" single. 
Human To Human. 

Song launched 

at two charts 

POLYDOR AND indie label Immaculate are simultaneously re- 
leasing two versions of a song in what may be the first 
two-pronged assault on both the indie and Gallup charts. 

A single, Je Suis Passe, by Hard Corps will be available on both the 
band's own Sonoscope label, through Polydor, and Immaculate, which 
is distributed by the Cartel. The version on Immaculate is sung in 
vocalist Regine's native French while the single on Polydor — the 
company to which the band are signed — is in English. 

Hard Corp's manager Steve McGowan denies that one record is being 
launched towards two charts. "They are not the same record," he said. 
"Regine writes in French and the version sounds great so we thought it 
would be worthwhile making it available. But to get the French version 
played on the radio would obviously not be so easy." 

Johnny Black, Polydor's head of press, added: "As far as we are 
aware the other version is mainly intended for the French market. 

"I don't think the Immaculate version will harm sales of our single at 
all. Hard Corps are the sort of band who have a hard core following and 
they will probably buy both versions." 

Both versions of the single were produced by Martin Rushent whose 
manager, Nigel Reveler, runs Immaculate Records. Immaculate intends 
to press between 2,000 and 3,000 copies of the French version. 

HMV MIKs optimism 
AN OPTIMISTIC note was sounded by HMV managing director Ian 
Duffell when speaking at the annual shop managers' conference held in 
Eastbourne. 

He said that 1985 was expected to be an excellent year for the music 
industry and commented: "We're looking forward to a year of improved 
standards, planned growth and increased sales." Duffell warned, 
though, against complacency with: "Business growth is not created by 
luck or good fortune. It is made by skilful people who get the basics right 
and have the time and opportunity to develop their business." 

WEA signs Egypt deal 
NEW YORK: WEA International has signed its first licensing deal in 
Egypt with a pledge that it intends to tackle the piracy problem in the 
territory. 

WEA has linked with the Cairo-based Tuite group and hopes now to 
take part of the market where 10m pre-recorded cassettes were bought 
by the 43m population in 1983. Tuite also represents A&M, Polydor and 
CDG of Italy. 

The deal was announced by president of WEA Europe Siegfried Loch 
who commented: "We intend to address the extensive piracy problem 
through positive and aggressive action as we have done repeatedly in 
countries throughout the world." 

Lionel scoops ASCAP awards 
LIONEL RICHIE dominated the second ASCAP Annual Pop Awards for 
the writers and publishers of the most performed pop songs of 1984. He 
took awards for Writer Of The Year, as the writer whose songs earned 
the most performances for the ASCAP survey year; Song Of The Year 
for All Night Long, the most performed song, and his publishing 
company, Brockman Music, was Publisher Of The Year for gaining the 
greatest number of award-winning song performances. 

Richie was also Writer Of The Year at last year's event, and at the 
awards dinner in Beverly Hills ASCAP president Hal David paid tribute to 
Richie's co-writing contribution to the song We Are The World. 

The four other most performed songs for 1984 which received awards 
are Against All Odds (Take A Look At Me Now) by Phil Collins (Golden 
Torch Music/Pun Music); Hello by Lionel Richie (Brockman Music); 
Karma Chameleon by Michael Craig, Boy George, Roy Hay, Jon Moss 
and Phillip Pickett (Virgin Music), and Say Say Say by Paul McCartney 
and Michael Jackson (MPL Communications). 
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GO WEST receive silver discs for sales of We Close Our Eyes at a 
reception given by their record company. Chrysalis. Pictured at back 
from left are: Chrysalis International MD Doug D'Arcy, Paul Whymant- 
Morris of Go Wesf's management, A&R director Stuart Slater, marketing 
director Phil Cokelt and company MD Roy Eldndge. In front are interna- 
tional director Mike Allen, Richard Drummie and Peter Cox of Go West 
and band manager John Glover. 

Band name 

registration 

service 
A REGISTRATION service for 
band's names, styles and contact 
numbers has been established by 
a former journalist and a compu- 
ter company. 

Steve Coxon, who used to help 
run the Birmingham-based Brum 
Beat, and Evets of Derby, have 
set up the Central Register of UK 
Bands and next year hope to pub- 
lish a directory of working 
groups. 

In the meantime, for a £10 reg- 
istration fee, a band will be in- 
cluded in the records of names, 
membership, instrumentation 
and other details. Coxon com- 
ments: "At first we're bound to 
turn up quite a number of name- 
clashes but we will be advising all 
groups concerned so that they 
can act appropriately. As we'll be 
encouraging new bands to check 
with us before they choose a 
name for themselves, in time we 
hope to see the problem become 
virtually non-existent in the UK." 

The register is based at Evets 
House, 123-125 Green Lane, Der- 
by DEI 1RZ. 

MfP releases 

Bate dfews 
BUDGET LABEL Music for Plea- 
sure is releasing a batch of 
Seventies albums following its 
earlier success with Forties, Fif- 
ties and Sixties promotions. The 
new releases include titles by 
Blondie, Showaddywaddy and 
Roy Wood, as well as various Hits 
Of The Seventies compilations. 

Pop and folk 

magazine 

launches 
TWO MONTHLY magazines are 
being launched into the pop and 
folk markets. Folk Roots is the 
new title for the formerly quarter- 
ly Southern Rag which will be 
published by Southern Rag Ltd of 
Farnham, Surrey. Distribution is 
through Seymour Press of 334 
Brixton Road, London SW9 7AG. 
First issue is due out on June 20. 
Freeze Frame, published by Cov- 
er Publications, is being aimed at 
9- to IG-year-old girls and will 
include a poster each month. 
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Following /VICPS' suggestion for Home-Taping Ltd ... 

Now PPL proposes 

Taping for Payment LtcP 

A NEW collecting society, with the working title 
Taping for Payment Limited (TPLI, has been prop- 
osed by the record industry body Phonographic 
Performance Ltd (PPL) to collect and distribute a 
blank tape levy. 

PPL's proposal is contained in its submission on 
the home-taping Green Paper and will be viewed as 
a competitor to the MCPS suggestion for a new 
society, tentatively dubbed "Home-Tapping Ltd 
{MW May 11). 

On paper, the TPL appears to be the more attrac- 
tive based simply on estimated running costs of 
establishment and administration — £266,000 a year 
compared with the MCPS estimate of £369,000, 

The PPL submission says the Green Paper's sug- 
gested levy figure "represents a very serious under- 
valuing" and it backs the BPI call for a levy based on 
tape running time. It also argues that the levy should 
be regarded as a licence for usage right and as such, 
"the valuation is nowhere near enough to reflect the 
vital criterion on which licence fees are usually based 
— the value to the user." 

This is a criterion which is frequently upheld by the 
Performing Right Tribunal, says PPL, and it submits 
that it is vital to any proper assessment of the nature 
and extent of the levy. 

The PPL submission goes on to attack as "unwork- 
able and totally unreasonable" the Green Paper 
proposal that the levy should be fixed by negotiation 

but subject to a maximum laid down by legislation. 
"In practice," says PPL, "the maximum of 10 per 

cent of selling price (about £5m), will never even be 
reached." And it claims that, speaking from many 
years' experience of negotiations with right users, it 
would not expect the maximum even to be 
approached, 

PPL also maintains that there is a potential 
loophole in the Green Paper proposals for blank tape 
importers/manufacturers to simply avoid "volun- 
teering to be legalised", and even with those who do 
voluntarily get in touch with the collecting society, 
there could be considerable problems of audit to 
ensure that charges are correctly made. 

On the question of exemptions, PPL suggests that 
the onus should be on the supplier of the blank tape 
whether or not to pass on part or all of the levy to 
certain customers, on the basis that those supplying 
the means of copyright infringement, rather than 
those whose rights run the risk of being infringed, 
should administer exemptions. 

In its proposals for a "Taping tor Payment Ltd" 
society, PPL says that it would seek the backing of 
legislation to provide compulsory registration of 
tape manufacturers and importers; a statutory audit; 
a rate for the levy (or the removal of the present 
proposals for negotiations subject to a ceiling); and 
the obligation for exemptions to rest with the tape 
suppliers. 
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THE HOLLIES are pictured at their re-signing to EMI after several years 
with Polydor. Seated are, from left, Tony Hicks, EMI strategic marketing 
director David Hughes and Allan Clarke. 

Warner takeover bid? 
NEW YORK; Motown's Jay Lasker and the head of another unspecified 
label say they have been approached by the Wall Street investment firm 
Bear Stearns & Co about possible interest in purchasing the Warner 
Communications records and/or publishing divisions, writes Ira Mayer. 

Officials at WCI deny that "Warner or any representative authorised 
by us has approached Motown about anything". But Wall Street 
observers believe that efforts to value the highly-profitable operations 
are the latest manoeuvres in a battle between WCI chairman Steven 
Ross and Chris Craft Industries' chairman Herbert Siegel. 

UK sales lor Eure-nieaer 
LET IT Swing, the Eurovision Song Contest winner for Norway sung by 
Bobby Socks, has notched up UK sales of over 20,000, according to 
RCA's sales department, and another Eurovision entry, Children Of The 
World by Gary Lux, the Austrian contender, is also prospering. 

It has been released by Global Records through PRT, and Peter Knight 
Jnr, Global's UK representative, told MWlhat "it hasn't suffered by not 
winning". 

Uto issorf 
EARLY SEVENTIES pop hero Marc Bolan looks set for a resurgence with 
various record labels currently releasing albums of Bolan and T. Rex 
material. 

TV merchandising company K-tel is lining up a national TV campaign 
for its double-album Best Of The 20th Century Boy, which is the first 
compilation to bring together all of Bolan's hits including his four 
number ones. 

Budget label Cambra Records has also released a special double- 
album and tape package, featuring 28 tracks licensed from Marc On 
Wax, covering Bolan's career from 1972 through to his death in 1977. A 
limited-edition 7-inch picture disc will be included featuring Whatever 
Happened To The Teenage Dream in an extended mix, and Solid Gold 
Segue, a specially edited medley of hits. 

Finally Marc On Wax, the indie label that now owns the right to much 
of Bolan's material, is re-issuing no less than eight T. Rex albums. 

EMI Music 

uciguires 

Hispcwox 
EMI MUSIC, the company which 
controls Thorn EMI's 34 music 
operations around the world, has 
acquired Hispavox SA, the lead- 
ing Spanish indie. 

The Hispavox artist roster in- 
cludes Alaska, Dinarama and 
several solo Spanish acts such as 
Massiel, Juan Pardo, Raphael 
and Mari Trini who have 
achieved multi-million sales in 
Spain and Hispanic America. 

Hispavox was founded 32 
years ago by Jose Manuel Videl, 
who although due to retire, will 
remain as chairman under the 
pact which took effect from May 
1. EMI Music Spain managing 
director Luis Aguado will be re- 
sponsible for Hispavox and 
Thorn EMI's existing Spanish 
company, EMI Odeon. Both com- 
panies will operate independent- 
ly in terms of A&R, marketing and 
promotion, but will share manu- 
facturing, distribution and sales. 

A consequence of the acquisi- 
tion is EMI Music re-entering cas- 
sette duplication in Spain, and all 
product will continue to be distri- 
buted through Hispavox. EMI 
Odeon will move its headquar- 
ters from Barcelona to Madrid. 

The acquisition also includes 
Hispavox's music publishing arm 
Ediciones Musicales Hispavox, 
plus certain rights from Hispa- 
vox's Mexico-based associate 
company Gamma, and EMI Capit- 
al de Mexico has obtained va- 
rious assets from Gamma. 

iiC iMSlis 

rfesases 

VE dtam 
VICTORY IN Europe, an album 
recounting the last hectic months 
of the Second World War in 
Europe culminating in VE Day, 
has been released on record and 
tape by BBC Records. 
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CYNICAL INDUSTRY observers won't be surPrise<^' 
isnTi^ronical 'hat EMI anC jy^omplfaiTon 
companies together to market their 
albums should have ended m court? Can it only be ia 
months ago that the "Now" sene^^ be 
EMI's Peter Jamieson was saying. I have ^ 
lieved that co-operation by the record indufry 

market sectors is in the best interests of ^ ^ stsj'nd 
public, and brings immense benefit to the Proflle °f a" 
industry often regarded as being inflexible . . ■ 
Laser planning to start a Top 40 show with a chart that 
the station says will be based on other charts, stuf 
we're playing, and we'll draw our own conclusions .. 
Don't all rush yet, but after 27 years with EMI Cl.ff 
Richard is out of contract and he's up for grabs. T 
exact, according to his long-time business ass°c'ate 

Peter Gormley, his current project and any °td®rPr<~ 
during the next 12 months will go through EMI but he s 
available for future negotiations .. . There will be vacan- 
cies for a head of business affairs and head of sales ana 
marketing at BBC Records this month with Mehmet 
Arman retiring (to Turkey), and James Fleming moving 
to Faber Music . . . Nick East has resigned as general 
manager of Proto Records and can be contacted on 
01-631 0353 ... Famed Blackpool Tower organist and 
prolific EMI recording artist Reginald Dixon has died, 
aged 80. 

FORMER PYE Records creative director JxihrLH^Hse, now 
running his own Razor Productions outfit in Los Angeles, 
has been in London representing the Frank Musker/ 
Evros Stakis FM Music company, negotiating to launch 
an indie label and setting sub-publishing rights . . . Our 
Cotswolds correspondent reports that Chipping Norton s 
Mike and Richard Vernon planning a new label — Vernon 
Bros Records? — with contemporary producers and acts 

Lucky escape in the Bradford stadium fire for Poly- 
Gram's northern field promotions assistant Mike Carroll 
and his son ... A girl, Carly, to independent promotion 
man Joe Reddington and wife Cath . . . CBS public 
relations manager Derek Witt, now convalescing at 
home, thanks all those who sent messages and flowers 
during his recent hospitalisation . . . Jess Music's Mike 
Collier celebrating 35 years in the music business with 
Phyllis Nelson's Move Closer, which is also the first 
record promoted by new promo force, First Bell . . . 
Chrysalis auctioning a 9' by 14' billboard of iJavid 
Bowie's Blue Jean video, signed by the artist, in aid of 
Island's campaign to raise money for a liver transpant for 
eight-month-old David Pinder (bids to Rita Virrane on 
01-408 2355) ... 

OLAOFIE 1 l_L_ 

if you'd only talk to me 

new single 7" & 12" out now 
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Free-gift 

single ban 
COPIES OF a single sold with a 
contraceptive sheath as a free gift 
are being excluded from the chart 
by Gallup because they breach 
the code of conduct, according to 
chart manager Godfrey Rust. 

The first 1,000 copies of I Want 
To Sleep With You by Eleanor 
Rigby on Waterloo Sunset 
Records contain a sheath and 
Rust commented: "The rule book 
says simply that records sold 
with free gifts are ineligible for 
the charts, and that applies 
irrespective of the value of the 
gift." 

He emphasised that any copies 
sold in excess of the first 1,000 
would be eligible for inclusion. 

TV deal takes UK 

rock round world 
ROCK MUSIC TV shows 
produced by an independent firm 
in London's Docklands may be 
sold around the world through a 
unique distribution deal signed 
with Thames Television 
International. 

Tasty Productions, based at 
Limehouse Studios, will have its 
hour-long Rock'n The Dock 
shows marketed abroad as part 
of Thames' first link with an 
independent firm. 

Roger Miron, Thames' 
controller of sales, said: "The 
demand for well-produced rock 
music programmes continues to 
increase, and the range and 
quality of both these and planned 
shows will give us a unique 
foothold in the market." 

KELLY GROUCUTT (centre) 
received good wishes for his We 
Love Animals three-track Premier 
single in aid of the RSPCA from 
TV-AM presenter Nick Owen and 
weather girl Wincey Willis at a 
recent Stringfellows reception. 

SP&S defends 

Musicpoint in 

the face of 

dealers' anger 

THE CONTROVERSIAL 
Musicpoint scheme, through 
which records are racked in 
newsagents, (MW March 9) was 
defended by its instigator, SP&S, 
this week in the face of fierce 
criticism from recognised record 
dealers. 

- Deletions specialist SP&S 
maintains that the scheme has 
produced only a handful of 
complaints in the 10 years the 
company says it has been 
operating it, but some dealers 
claim that Musicpoint could help 
bring about the demise of all 
independent retailers. 

Peter Lee, managing director of 
the Oxford-based nine-shop 
Bogarts Records, wrote to CBS 
sales director John Aston 
complaining that Musicpoint was 
selling chart albums — including 
Paul Young's No Parlez and 
Whaml's Make It Big — at C2.99. 
He said in his letter to Aston: "If 
you do not stop this practice I 
shall have no option but to 
permanently buy EEC imports 
and cease buying your 
products," 

Lee commented to MW: "I can 
live with Our Price and the 
discounts the companies give 
them, but I cannot live with this. 
There's a Musicpoint in a 
newsagents opposite my 
Kidlington shop and I reckon my 
business there is down £300 a 
week". 

In a letter to MW, Richard 
Morgan of A To Z Records, 
Worthing, referred to the fact that 
SP&S services many recognised 

What's free and very, very interesting 
to the 'Music Business? 
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INTERNATIONAL PROFESSIONAL 
RECORDING EQUIPMENT 

JUNE 12-14 (10a.m.-6p.m.) 
KENSINGTON EXHIBITION CENTRE, KENSINGTON, LONDON 

... If you work at the creative and marketing end of the 
record industry ... if you ever buy recording time in a studio 
... if you are just interested in what recordings are made 

with .. . come along and browse amongst the best and newest 
in professional audio equipment — everything from a cutting 
stylus or editing blade to digital editing suites and audio/video 

mixing consoles. 

FOR FREF ADVANCE TICKETS 
PLEASE WRITE TO: APRS, 
23 Chestnut Avenue, 
Chorleywood, Herts., 
WD3 4HA 

record shops and commented: 
"A company that can sell a record 
dealer one lot of product and 
then sell a similar but more 
competitive lot to his nearby 
sweet shop must be either 
unprincipled or stupid — perhaps 
both. That is why we now refuse 
to deal with this firm and 
consequently have to give 
customers our reasons for 
refusing their orders for 
Supraphon and Black Lion 
product." 

E Shaw, who runs Weaver's in 
Northwich, said: "The SP&S 
scheme could close all small 
record shops. 1 built up my shop 
based on back catalogue, now it 
is full of records going into 
deletion." 

But SP&S managing director 
Peter Harris replied: "We have 
had a racking company for over 
10 years, as have other racking 
operations in the UK. 

"As racks have been installed 
throughout the UK, it has been 
inevitable that from time to time 
retailers have complained about 
the close proximity of racked 
outlets to their store, whether the 
rack belongs to Musicpoint or 
anybody else. We do our best to 
avoid these clashes and, in the 
vast majority of cases, succeed in 
this policy, as can be 
demonstrated by the small 
handful of complaints which 
have been received over the 
years, 

"With a decline in independent 
dealer outlets as illustrated in the 
recent survey in Music Week, it is 
our belief that there is a need to 
continue the widest exposure 
possible of records and tapes to 
the public, and rack jobbing does 
provide a means to this end. 

"There will always be 
contention over the role of a 
racking jobber and an 
independent dealer," Harris 
added, "but it surely has been 
demonstrated throughout the 
last decade that there is a place 
for both in the UK and Musicpoint 
is endeavouring to provide a 
racked outlet which displays 
records and tapes in the best 
possible manner within the 
confines of a merchandising 
operation." 

PRS member 

fined 
TREVOR STEVENSON, a 
composer member of the 
Performing Right Society, 
pleaded guilty to four charges of 
falsification of accounts at 
Southwark Crown Court on April 
26. His common law wife, Anita 
Denise Wells, a non-member, 
also pleaded guilty to similar 
charges. 

Each was sentenced on each 
charge to 12 months' 
imprisonment suspended for 18 
months, the sentences to run 
concurrently, and they were 
ordered to pay a total of £300 in 
costs to the court. 

American 

Commentary 
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Sony CD display 

From IRA MAYER q ,or. 
NEW YORK: One Wall Street ana 1 ^no^terT'that Sony will 
tainment industry is tell'r'9 Diavs the lyrics to the song 
demonstrate a CD player whlc^'^'ajrah0w in June. That's 
being played at the Consumer Ele jn Ber|in |ast year, 
the same cornvn suggesting that such a 
and at NARM this year — with Cornyn sugy 
player would be introduced thfs summer jgnanese 

«';xi <.«."»"•—^ - 
have their hotel suites for "invited guests only . 
A NUMBER of colleges around the country nowjia^ a music 
business degree programme, but few are as active 'n "eat ^ a 

simulated music industry environment for thel1' ®t"°en'S ^ 
New York University. The school's rapidly Stowing Music 
Business and Technology department was founded by industry 
veteran Dick Broderick. 

Broderick has been trying to put together a student-run 
record label for some time — an endeavour that it is hkely to 
come to fruition one day. Most recently, he has been the force 
behind three publishing companies for the programme, ivid , 
affiliated with ASCAP, SEHNAP {standing for the division of 
NYU through which the programme is offered), affiliated with 
BMI, and Broderick Publishing, affiliated with SESAC. 

Broderick terms the trio of operations "an old-fashioned 
publishing organisation specifically designed to find new songs 
for established artists rather than trying to discover new 
artists". The three publishing companies, which are applying 
for formal non-profit status, will be administered and run 
entirely by students from the 200-strong MBT programme, 
THE TREND toward corporate sponsorship of pop and jazz 
tours continues apace: JVC is putting $850,000 in promotion 
monies toward a 10-city tour by GRP artists Dave Grusin, Dave 
Valentin, Lee Ritenour and others. GRP will spend $150,000 of 
its own money as well, with record and consumer electronics 
stores the primary beneficiaries. JVC will push CD players and 
other audio components — CD being a primary focus in part 
because of GRP's popularity in the format. Indeed, a special 
GRP CD sampler will be given away to consumers through 
participating JVC dealers. 

In a similar promotion. Jeep Corporation is giving away jeep 
pick-up trucks in conjunction with a 40-citY tour by the Beach 
Boys. The tour is even being touted as "Jeepin' Safari," and is 
expected to satisfy some three million fans at baseball sta- 
diums and other venues around the country. 
GIVEN THAT it's hardly a major film here — produced for under 
$5m and opened initially in a limited number of theatres — I 
don't imagine that Desperately Seeking Susan has opened in 
the UK yet, but I suspect it will be a very popular youth cult film. 
Madonna is surprisingly convincing in her acting debut, the 
score is contemporary, and the pulse of lower Manhattan street 
life is pretty accurately portrayed. 

While there's only one Madonna song in it — there are rap 
records and oldies more essentially in the background — 
there's surprisingly no soundtrack album. 

Surprisingly particularly since there are already a dozen 
soundtracks on the Billboard Top 200 Pop Albums — with a 
number of major new ones due this spring. Desperately, I 
assume, will eventually follow. 
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Dual threat to 

German copyright 

HAMBURG: AN alarm call has been sounded by Peer Music managing 
director Michael Karnstedt, about the twin perils of home-taping and 
illegal photo-copying of sheet music. . . „ , 

Karnstedt, who is also a board member of the German Music Pub- 
lishers Association, likened the practices of home-taping and illegal 
printed music copying as the equivalent of acid rain where the German 
music publishing industry was concerned. Photo-copying has almost 
wiped out the sheet music business, and unless it was banned in 
Germany, there would be no publication of new works. Karnstedt stated 
that the volume of printed music publications had slumped by 40 per 
cent in recent years, and the turnover in popular choir works was down 
by 60 per cent 

■ He hoped that the proposed blank tape levy would be passed into law 
by the Bundestag (Parliament). Home-copying was causing massive 
losses for the music business, and the main threat emanated from 
copying off the radio and from borrowed records. 

"If you consider the fact that every other minute on the radio is music 
from records, you can imagine the dramatic dimensions that this free 
copying of music has reached and the incredible losses for authors and 
artists," said Karnstedt, "Unless the Government takes remedial action 
immediately, Germany will lose her internationally leading role in music 
and copyright protection" 

The GMPA has launched a national campaign tagged Copying — No 
Thank You in an attempt to make the public aware of the dangerous 
extent of the problem. 

Seifwrltep dSSes 

r. 
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IRVING MILLS has died, aged 91, 
in Palm Springs, California. He 
penned lyrics for a string of stan- 
dards including Sophisticated 
Lady, Mood Indigo, and It Don't 
Mean A Thing If It Ain't Got That 
Swing. 

His Mills Music company, 
founded in 1919 with his brother 
Jack and sold in 1965, published 
well-known songs such as Minnie 
The Moocher, When My Sugar 

Walks Down The Street, Moong- 
low and In A Sentimental Mood. 

Mills was manager of Duke 
Ellington, who wrote several of 
the above-mentioned melodies, 
until 1939, and during his own 
brief bandleading days in the 
Twenties, his Hotsy Totsy Gang 
included Benny Goodman, Tom- 
my and Jimmy Dorsey, Glenn 
Miller and Artie Shaw among its 
recording personnel. 

THE RAH Band has formed a 
long-term worldwide link with 
Chappell Music through the tat- 
ter's deal with Richard Hewson's 
Ha Ha Music, administered out- 
side the UK by Chappell Interna- 
tional. Making quite sure the con- 
tract is signed are, from left, 
Chappell MD Jonathan Simon, 
senior professional manager 
Mark Rowles, Liz Hewson (vocal- 
ist on the band's Clouds Across 
The Moon single), and Richard 
Hewson. 

Zomba success 

continues in 

black music 
ZOMBA MUSIC Publishers con- 
tinues its tale of glory in the 
transatlantic black music sector 
with four more charting singles in 
the Billboard r&b listings 

They are Kings Of Rock by Run 
DMC, the writer of which, Larry 
Smith, is signed to Zomba Music; 
Suddenly by Billy Ocean, who 
with co-writer Keith Diamond are 
Zomba Music writers as well as 
Ocean being a Jive Records 
artist; Big Mouth by Whodini, 
with writers and band signed to 
Zomba Music and Jive respec- 
tively. and Electric Lady by Con- 
funkshun, another Larry Smith 
composition. 

Edited 
by 

NICOLAS SOAMES 

Reviews 

Bernstein on Broadway. Peter 
Hofmann and Deborah Sasson, 
Michael Tilson Thomas, conduc- 
tor. CBS FM39535. 
CHEEKY OF CBS to launch this on 
the back of Deutsche Gram- 
mophon's West Side Story, but 
the approach is less operatic, 
more MOR-orientated. Hofmann 
and Sasson still sound a trifle 
upper crust and mature for Tony 
and Maria in the seven popular 
West Side Story numbers, but 
there is the bonus of two super- 
bly delivered tracks apiece from 
On The Town and the underrated 
Mass, with Michael Tilson Tho- 
mas drawing excellent, smooth 
playing from the uncredited 
orchestra. Superior late-night 
listening, finely recorded. Casset- 
te also available. 
Guitarra. Julian Bream. RCA 
RL85417(2). Homage to Andres 
Segovia (Music of Spain, Vol. 7). 
Julian Bream. RCA RL 85306. 
THE POPULARITY of the TV 
series is bound to put the Guitar- 
ra double album in heavy de- 
mand, and deservedly so. On Re- 
naissance and Baroque guitar, 
vihuela and classical guitar. 
Bream time travels through 
Spain with an unfailingly delight- 
ful selection, showing his sup- 
reme ability to evoke rich tone 
colour and rhythmic rightness. 
Recording is excellent — Turina's 
Fandanguillo and the ever- 
popular slow movement from 
Rodrigo's Concierto do Aranjuez 
(with the Chamber Orchestra of 
Europe under John Eliot Gardin- 
er) underline the vividness of the 
dynamic range captured. A safe 
bet for easy listener or specialist. 

Slightly more specialised is the 
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ongoing Spanish series, but the 
brilliance of technique given to 
easily approachable works by 
20th century composers (Turina, 
Mompou, Falla, etc.) makes this a 
must for anyone inclined to 
guitar music. 

Both albums have extensive 
sleeve notes and are available in 
all three formats. 
Emperor Concerto, Violin Con- 
certo, Fidelio Overture. Philips 
On Tour cassette 412 897-4. 
Military and Fire Symphonies, 
Cello Concerto in D, Piano Con- 
certo in D No. 11, Haydn. Philips 
On Tour 412 900-4. 
EMPHASISING its attempt to 
break into the budget-price tape 
in-car entertainment and 
Walkman-style market, the On 
Tour series' horizontal-display 
cassette cases feature striking 
pictures of classic cars. All 18 
initial releases feature playing 
time of around 90 minutes and 
chrome dioxide tape, and, judg- 
ing by the two above, recording 
is bright and forward-projected to 
cut crisply through street and 
traffic noise, but is still acceptable 
for in-home listening. 

On the Beethoven cassette, 
Claudio Arrau gives a rather sto- 
lid reading of the Emperor with 
the Concertgebouw Orchestra 
under Hailink, but Arthur Gru- 
miaux's delivery of the Violin 
Concerto with the Amsterdamers 
under Sir Colin Davis is crisply 
vital, as is the Overture, con- 
ducted by Jochum. 

The Haydn package is a total 
delight, excellent playing from 
Maurice Gendron and the 
Lamoureux Orchestra under Cas- 
als in the Cello Concerto, 
effervescence from the Vienna 
Symphony Orchestra under 
Sawallisch and Academy of St 
Martin-in-thc-Ficlds under Mar- 
riner in the respective sympho- 

nies, and sensitive piano from 
Ingrid Haebler with the Nether- 
lands Chamber Orchestra under 
Szymon Goldberg. 

Symphony No. 8, Bruckner. Vien- 
na Philharmonic Orchestra, Carlo 
Maria Giulini. Deutsche Gram- 
mophon 415 124-1. 
THIS FIRST Giulini recording of 
Bruckner for DG has been long 
awaited and is worth the wait. 
From the daringly slow, taut 
opening, through the meliculojjs- 
ly textured, colossal, rhalf-hour 
Adagio to the climactic finale this 
two-LP box (also available on 
cassette and CD) is gripping stuff, 
immaculately recorded with the 
VPO in pedigree form. Perform- 
ance is of the 1890 Nowak score. 
With Giulini conducting in Lon- 
don, Cardiff and Brighton this 
month, interest is likely to be 
keen and this release is essential 
buying for enthusiasts of late 
Romantic orchestral grandeur. 

Symphony No 5, Prokofiev. Saint 
Louis Symphony, Leonard Slat- 
kin. RCA RL85035. 
REASONS FOR this LP winning 
Grammy awards for best orches- 
tral performance and engineering 
(Paul Goodman) are not hard to 
find. Prokofiev's vast, sombre but 
ultimately optimistic work is firm- 
ly shaped by Slatkin and the sub- 
tle string textures are vividly 
caught in a clear but warm acous- 
tic. The only catalogue rival, 
Bernstein with the Israel PO on 
CD, projects more surface drama, 
but it is Slatkin who gets to the 
heart of the work in the subtly 
layered Adagio, which echoes 
Prokofiev's popular ballet music. 

Here is confirmation that RCA 
could be serious about its re- 
entry into the classical music 
market this time. The recording is 
available in all three formats. 
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IPI: major indie 

support needed 

I READ with interest the views 
and reactions of representatives 
from some of the industry's lead- 
ing independent labels to the set- 
ting up of the Independent Pho- 
nographic Industry (IPI) in Music 
Week (March 30). 

While responses were positive 
to a degree, they fell short of 
all-out commitment. This is 
perhaps understandable in view 
of their confessed disappoint- 
ment at the low level of political 
achievement by the ILA. 

It must be said, however, that 
an organisation is only as strong 
as its members and this strength 
is derived from two sources: 
sheer numerical representation 
plus the combination of the indi- 
vidual strengths of members. 

For example, an organisation 
whose express aim is to improve 
the lot of a given set of people 
can hardly expect to achieve its 
goals without the dedicated sup- 
port of those in its numbers who 
are strongest, most powerful, 
vocal and articulate. 

The ILA critics most strident as 
to its failings are the very people 
who were best equipped to en- 
sure its success. 

A spokeswoman from one 
highly-successful independent 
record company actually reacted 
to an approach for support with 
total incredulity to the suggestion 
that many indies encounter prob- 
lems in meeting PRS mem- 
bership criteria and was positive- 
ly derisory about difficulties with 
the MCPS "payment on press- 
ings" rule. To this last point she 
stated that her present company 
pays the writer/publisher direct 
and that previous associates 
found ways of evading the issue: 
"which pressing plants are they 
using that return figures to the 
MCPS?". 

This kind of altitude fails to hit 
the point on two counts. Firstly, 
payment direct to the writer/ 
publisher is an admirable solu- 
tion if a) the label is adequately 
equipped to administer such pay- 
ments (most indies are not) and 
b) the record industry at large has 
total confidence in the label's 
honesty in accounting directly. 
Secondly, any rule which directly 
motivates a decision to break that 
rule is by its very nature a du- 
bious one and demands open in- 
vestigation at the very least. 

In response to those indies 
who put their valuable view- 

points to Music Week and to 
those who think similarly — join 
us and fight with us. The call for 
aggression is pretty futile without 
the muscle to follow through. 
You; are the ones who can supply 
that muscle — don't look to the 
other, smaller members to supp- 
ly it and then whinge about their 
ineffecluality. They are still find- 
ing their way about the business 
— that's where we can help them. 
Their numbers are very large and 
make for a loud and supportive 
voice — that's where they can 
help you. 

The IPI was specifically set up 
as a two-tiered body, on the one 
hand supplying the smaller mem- 
bers, be they raw (or as yet mere- 
ly unsuccessful) labels, musi- 
cians, songwriters, publishers 
etc, with access to the experi- 
ence, information and services 
previously available only to the 
bigger companies and, on the 
other hand, providing a forum to 
ail indies to put their points 
across with one voice. 

Are the larger indies prepared 
to wallow in their apathy and see 
the IPI revert to being merely an 
information service for the small 
music-man? 

Valuable a body though this 
would be, (discouraging similar 
ventures whose purposes are 
purely commercial and lack the 
element of altruism needed in 
such organisations), the IPI has 
taken on the responsibility of 
securing the rights and privileges 
to which its members are enti- 
tled. We would be the first to 
admit that the BP1 has done an 
excellent job for its members — 
but we have to ask ourselves how 
successful it would have been 
without the power and support of 
EMI, WEA, CBS, etc. 

We must look to our majors for 
their support and ask them to 
submit a member of their staff to 
a steering committee which will 
crystalise their opinions, com- 
plaints and criticisms. 

It is time the larger indies stop- 
ped asking what the IPI is going 
to do for them. They are the IPI 
and until we are strong we can do 
nothing. When we are strong we 
can achieve every bit as much as 
the BPJJias for its members while 

^etaTrungTor^Tym^-members their 
I independence and mte^fity. 
I BEVERLY BEADLE, director, IPI, 
NSuite D, The Priory, j^aywards 
rleath, Sussex. 

MW unfair to 

indie singles? 

FOR THE sake of other mobile 
discotheque DJs who use MW as 
a reference to the new single re- 
leases, could I ask why your re- 
viewer seldom see fit to review 
records from the many indepen- 
dent labels? 

It seems to me that there is an 
unfortunate attitude prevailing at 
MW which results in singles 
issued by the independent com- 
panies being viewed as a waste 
of time and effort on the part of 
all concerned — almost identical 
to the attitude adopted by most 
Radio One DJs and producers. 

Naturally, I appreciate that 
some indie singles may well qet 
passed over because space is 
tight and the pressings are bad 

but I will stick up for all the im 
companies by saying the mai 
ity are pretty good. 
JO-ANN MORLEY, Soulsatioi 
Sounds Discotheques, Chui 
Street, London SW3. 
• Music Week singles reviev 
Jerry Smith replies: "Yes, I do i 
many more records than I c 
review in the space available, I 
just as many records by ma 
companies as by indies get I 
out. I've checked back over t 
Pf.8' fe

t
w weeks and about c third of my reviews were of im 

singles — not a bad averai 
And incidentally, not all im 
labels are efficient enough 
send me review copies ant 
otten buy records to review!" 
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^ AFTER TWO YEARS, THEIR LONG-AWAITED NEW ALBUM. 

A TV ADVERTISING - LONDON 8, CENTRAL (CHANNEL 4). 

4? MAJOR PRESS AD. CAMPAIGN IN NATIONALS & MUSIC PAPERS. 

4 TWO-PHASE STREET POSTER CAMPAIGN (LONDON & KEY CITIES). 

& NATIONWIDE SHOP DISPLAY CAMPAIGN. 

THE NEW ALBUM, CHROME CASSETTE & COMPACT DISC 

AM 

AMA/AMC/CDA 5014 

ORDER NOW FROM CBS; 01-960 2155 
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