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Arista aims to break 

Cassidy in LP market 

ARISTA IS using extensive TV advertising as part of a 
substantial marketing campaign aimed at converting 
singles chart success with David Cassidy into album 
sales. 

Having re-established the former Seventies teeny- 
bop singer with singles The Last Kiss and Romance, 
Arista is backing his first album for the label, Ro- 
-^an^e, with C200,000 rate-card TV spots which be- 

over VPl 

will roll into TVS, Granada, TSW and HTV. Additional 
advertising will run nationally throughout June in a 
co-operative campaign with Woolworth. 

Other marketing support includes press advertis- 
ing, a national store campaign with point-of-sale 
material, logo cards, sleeve inlays, window strips, 
banners, posters and window displays. 

Arista marketing director Brian Yates said the 
wpc hemn roou^ed to further establish 

ANOTHER BITTER wrangle 
seems inevitable in the music in- 
dustry surrounding the demand 
being made by Video Perform- 
ance Ltd (VPL) for a fee to be 
charged for the use of pop promo 
video clips. VPL, the newly 
fledged sister organisation of 
Phonographic Performance Ltd, 
claims to represent 90 per cent of 
the UK music video producers 
with its 35-strong membership. 

"We have requested payment 
for use of music video clips," said 
VPL consultant director Roger 
Drage, "and have approached TV 
broadcast companies in this re- 
spect." 

The move coincides fortuitous- 
ly with a similar charge being 
prepared for all outlets using 
video clips in the US by CBS 
Records there, and a strong likeli- 
hood that Warner Communica- 
tions will follow suit (see Amer- 
ican Commentary, p2). Payments 
for the use of video clips are 
already being made in some EEC 

countries, notably France. 
The charge being sought by 

VPL would be over and above the 
existing copyright payments 
made by user companies for the 
music featured in the clips, under 
blanket agreements with the 
appropriate associations. As 
usual, battlelines are being 
drawn here in a predictable pat- 
tern. Music video producers 
emphasise the escalating produc- 
tion costs and the audience- 
pulling programming value of the 
clips to the broadcasting com- 
panies, while the latter resent the 
idea of paying for what they 
maintain is total promotion mate- 
rial which boosts record sales 
substantially. 

Geoff Kempin, managing direc- 
tor of Thorn EMI's Picture Music 
International, said: "Any record 
company spending a lot of 
money on video promo clips has 
two objectives — to sell records 
and to obtain a commercial prop- 
erty which can be used in clubs, 

Court action over 

compilation album 
THE DEFINITION of "what is a compilation album" was the subject of 
legal debate in a High Court action last week when a judge ruled that 
producer John Edward was entitled to damages against Micrometre, a 
division of the Zomba Group of Companies which operates the 
Lifestyle label, and the album's distributors, CBS, for breach of 
contract and copyright infringement concerning an album entitled 
Save Your Love released by Micrometro. 

Mr Justice McGowan also held that Micrometro must indemnify 
CBS for the damages awarded against them. The amount of damages 
is to be assessed at a later date. 

After the hearing, Zomba managing director Ralph Simon said: "We 
will be fighting this action in the appeal courts in due course as we 
totally refute the findings of the court." 

The case hinged on the use of Save Your Love by Renee & Renato on 
an album called Save Your Love released by Micrometro. The judge 
said Edward had agreed to allow the single to be used on a compila- 
tion album of songs by various artists. Prior to this agreement, 
Micrometro had acquired recording rights for an unreleased album of 
Renato songs entitled A Song For You From Renato Pagliari, said the 
judge. 

The single was added to this material and the LP was then released 
under the title Save Your Love. The judge said he accepted that 
Edward had been told that Save Your Love would be used for a 
compilation album like those produced by K-tel and Ronco. 

on video jukeboxes and on TV 
and should be paid for by those 
users. 

"In certain circumstances 
obviously there is a promotional 
benefit to the clip producer, but 
many clips are shown months 
after the relevant record was re- 
leased or even deleted. They are 
an important entertainment 
source for TV stations attracting 
big viewing figures, as has been 
acknowledged in France." 

Kempin added that if PMI used 
footage from other companies in 
its productions, it expects to pay 
for the usage. "Clips are becoming 
more and more expensive to pro- 
duce, and if there's no revenue 
coming in, at the end of the day 
we won't be able to do them." 

Kempin puts the average cost 
of a pop promo video at between 
£15-20,000, although the price 
can be much higher, depending 
on circumstances and themes. He 
doesn't think there should be any 
exceptions to the fee-paying rule, 
although he conceded that 
perhaps a special rate might be 
justified for a programme like 
Top Of The Pops. 

Geoff Goy, CBS video mana- 
ger, is of like mind. "Cable sta- 
tions are getting very cheap prog- 
ramming compared with the cost 
of producing videos. Top Of The 
Pops is a different proposition, 
but programmes built on a collec- 

TO PAGE 4 

Torchlight 

ceases trading 
DESIGN AND marketing agency 
Torchlight, which was badly hit 
when its biggest client, IDS, went 
bust last year, has voluntarily 
ceased trading. 

The agency was set up two- 
and-a-half years ago by market- 
ing man Tom Parkinson and de- 
signer Jo Mirowski and provided 
advertising, sleeve design and 
display services. Parkinson told 
Music Week that the company 
was owed around £29,000 by IDS 
and, despite picking up good 
business, had been struggling to 
survive ever since the IDS crash. 

RICKY SKAGGS (centre) has been 
the subject of one of the biggest- 
ever campaigns to break a US 
country act in the UK and he is 
pictured between concerts in 
London with CBS UK MD Paul 
Russell and head of the CBS 
Nashville operation. Rick Black- 
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REFLECTING THE ever- 
increasing importance of promo 
music videos. Music Week, from 
this week's issue, will be running 
a regular column, detailing the 
clips just released or currently in 
production. Information for 
possible inclusion in this section 
should be sent or phoned to 
Caroline Buckland at Music Week 
(01-387 6611). 

David Cassidy: (Romance) 
Arista Records, directed by Mike 
Brady, produced by Picture 
Music; Sklpworth & Turner: 

jng About Your Love) F&B/ 
1- ;/10rds' d'rected by MiJ^ 

CELEBRATING THEIR unique publishing deal: Jules Kurz /Island Music 
attorney), Hein van der Ree /Island Music MD), Valerie Simpson, 
Nickoias Ashford and Lionel Conway /Island Music president). 

Songwriters sign in 

'unique' Island deal 

IN A deal believed to be unique in music publishing, hit songwriters 
Ashford and Simpson have signed to a consortium of international 
publishers under the umbrella of Island Music International, a new 
division of Island Music. 

In a joint arrangement, the writers of Solid, Chaka Khan's I'm Every 
Woman and Diana Ross' The Boss, have signed with Island Music, 
Melodie der Welt, Nada, Ricordi, Island/Panache, Festival, Taiyo, Hans 
Kusters and Sonet. 

The deal is described by Island Music managing director, Hein van der 
Ree, as "a real alternative" for writers or companies who previously 
"had little choice other than to deal with the multi-national companies." 

Van der Ree says that it is Island Music International's intention to 
continue to compete for deals of this nature on behalf of the same team 
of publishers, all of whom have had long business associations with 
Island. 

The contract is long-term, exclusive and covers the world excluding 
the US and Canada. Ashford and Simpson's Nick-O-Val catalogue was at 
one time with Warner Bros Music, but for the past two years they have 
had no deal outside the US and their songs have been in copyright 
control. 

Bradford appeal single released 
SPARTAN RECORDS shipped out 
100,000 units of the Bradford Dis- 
aster Appeal single You'll Never 
Walk Alone by The Crowd within 

^a 48 hour period, said record pro- 
ducer Ray Levy, who helped to 
co-ordinate the project. 

The single, a version of Gerry 
And The Pacemakers' 1963 hit, 
was recorded last Monday (20) 
and was in the shops by Friday. 
More than 50 pop names took 
part in the recording session in- 
cluding Marsden, Rick Wakeman, 
Gerard Kenny, Denny Laine, Col- 
in Blunstone, Johnny Logan, 
Brendan Shine, Rose Marie, The 
Nolans, Girischool, John Verity, 
and members of The Hollies and 
The Searchers. 

"We did the backing tracks on 
the Sunday, the session itself on 
Monday, and the mix the follow- 
ing day," Levy reported. "It has 
been an incredible turnaround, 
and everybody has been so co- 
operative." 

The picture-bagged single has 
no label identity but carries the 
prefix number BRAD1. "Dealers 
will receive their usual mark-up 
— we didn't feel that it was fair to 
ask them yet again to forego their 
profit margin. However all the 
royalties will go to the disaster 
fund," Levy added. 
# A video of The Crowd singing 
You'll Never Walk Alone has 
been made by Transvideo which 
offered its services free of charge. 

Promo videos 
POP PROMO videos are rapidly 

increasing in their importance 
and influence in the music in- 
dustry. In recognition of this. 
Music Week begins a new ser- 
vice this week in the form of a 
regular column giving details 
of clips just released or cur- 
rently in production. Turn to 
page 3 for the first list. 
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Arista aims to break 

Cassidy in LP market 

ARISTA IS using extensive TV advertising as part of a 
substantial marketing campaign aimed at converting 
singles chart success with David Cassidy into album 
sales. 

Having re-established the former Seventies teeny- 
bop singer with singles The Last Kiss and Romance, 
Arista is backing his first album for the label, Ro- 
mance, with £200,000 rate-card TV spots which be- 
gan on Bank Holiday Monday during peak-time view- 
ing in London, Central and Central Scotland. 

Other TV ads appear on TV-am nationally and in 
co-operative ads with Our Price on Channel Four. 
Phase two of the campaign will start in mid-July and 

will roll into TVS, Granada, TSW and HTV. Additional 
advertising will run nationally throughout June in a 
co-operative campaign with Woolworth. 

Other marketing support includes press advertis- 
ing, a national store campaign with point-of-sale 
material, logo cards, sleeve inlays, window strips, 
banners, posters and window displays. 

Arista marketing director Brian Yates said the 
campaign was being mounted to further establish 
Cassidy as a cross-over album-selling artist, both in 
this country and internationally, and follows the 
pattern of similar campaigns which boosted worl- 
dwide sales of the Thompson Twins and Meat Loaf. 

Old Gold moves into 

specialist LP area 

THIS WEEK sees the release of the first four albums and cassettes from 
specialist oldies label. Old Gold. Released under the banner The Old 
Gold Collection', there are two volumes covering the Sixties, and one 
each from the Fifties and Seventies, 

Old Gold's Keith Yershon is concentrating his marketing and prom- 
otional activities on point-of-sale material. 200,000 counter leaflets, 
dividers, posters and strips are available to retailers. Dealer price for the 
albums and cassettes is £2.31, and distribution through Spartan, Light- 
ning and Record Merchandisers. 

"We have applied the Old Gold singles concept to albums," says 
Yershon, "and all the compilations have been carefully selected to give 
continuity. We have also gone for the best sound quality by transferring 
the original tapes to digital masters," 

Further volumes will be released later this year, while another 50 titles 
will be added to the Old Gold singles catalogue in August, increasing the 
total available to over 500. 

TV ads for Council 
THE STYLE Council's second album. Our Favourite Shop, released by 
Polydor this Friday (31), is being supported by a marketing campaign 
which includes regional TV advertising, full page advertisements in the 
music press, and nationwide fly-posting. The London area will also have 
bus and underground advertising, in-store display material such as 
centrepieces, window slickers, posters and cassette display boards will 
be available for dealers. 

The Style Council will be touring the UK to support the album release, 
culminating with their headlining appearance at the Glastonbury Festiv- 
al on June 22. 

Greenpeace benefit LP 
TOWERBELL RECORDS and EMI Records have collaborated on a new 
compilation album in benefit of Greenpeace, the international environ- 
mental organisation. 

The album will feature 16 tracks by well-known chart names including 
Queen, Thomas Dolby, Tears For Fears, Nik Kershaw and Eurythmics, as 
well as a previously unreleased Pretenders recording, and a specially 
written single Push And Shove by Hazel O'Connor and Earth Band 
vocalist Chris Thompson. 

Towerbell and EMI have agreed to donate £1.15 from each album sold 
and 15p from every single. A spokesman said; "With all the artists 
agreeing-to waive their own royalties we're hoping that the album could 
raise as much as EVzm for Greenpeace." 

Mid-price series 

from Magnum 
THE MAGNUM Music Group is 
launching a new Collectors Edi- 
tion series with a mid-price 
album King Of The Jazz Piano by 
Erroll Garner. The album will be 
released in a new art deco-style 
sleeve with full historical and re- 
cording sleeve notes. Further 
albums scheduled for the series 
include Charlie Parker, Glenn Mil- 
ler, Django Rheinhardt and band 
leader Harry James. 

Musical Chairs 

RCA HAS appointed a classical 
product manager — Keith Shad- 
wick, formerly classical buyer for 
W H Smith — to steer the label's 
return to the classical music mar- 
ket. Prior to Smiths, Shadwick 
was consultant for Marshall 
Cavendish and worked on the 
Great Composers series, and his 
previous positions were in pub- 
lishing and retailing in the UK 
and Australia, 

The IFPI's new anti-piracy co- 
ordinator is Peter Crockford, re- 
placing Mike Edwards who is 
joining CBS Records Internation- 
al ... Chris Cooke has left the 
Harvey Goldsmith Organisation 
to start M15 Music Management 
company ... Former director of 
Tinsley Robor sales, Rob Barnes, 
has joined First Bell as director of 
the First Strike promotion team 
... A reorganisation and expan- 
sion at the Impulse promotion 
company includes Shaun King to 
general manager. Ken Spencer to 
West End rep, Debbie Gopi to 
head disco/club prdThoflon, 
Andrew Morton to South Coast 
rep, and Julie Young to Bristol/ 
South Wales .. . Richard De Com- 
ben moves from Epic to be prom- 
otion manager of Portrait Re- 
cords. 
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RICKY SKAGGS {centre) has been 
the subject of one of the biggest- 
ever campaigns to break a US 
country act in the UK and he is 
pictured between concerts in 
London with CBS UK MD Paul 
Russell and head of the CBS 
Nashville operation, Rick Black- 
burn. 

Deals 
HEAVY METAL Records is laun- 
ching into overseas territories fol- 
lowing the completion of various 
deals. Heavy Metal Records 
Canada will be marketed and dis- 
tributed there by Quality Records 
(Motown's distributor) and the 
first releases will be albums by 
Pet Hate, Paul DiAnno, Wrath- 
child, Reckless, Jim Dandy and 
The Rejects. 

The HM specialist label has 
also signed a distribution deal 
with WEA Records in New Zea- 
land for Australasia while Nippon 
Heavy Metal Records, a licensed 
label to King Records in Tokyo, 
will be launched in June with 
albums by Wrathchild and Dan- 
dy. Finally Heavy Metal Records 
Greece is launched this month, 
via a licensing arrangement with 
PolyGram there. Initial releases 
are by Multi-Story and Runestaff. 

Paul Birch, managing director 
of Heavy Metal Records, said: 
"We expect to sign new deals 
shortly in France, West Germany, 
Scandinavia and the Benelux 
countries." 
STEVE STRANGE has signed a 
management deal with Small- 
wood Taylor Enterprises. 
LONDON CLUB owner Peter 
Stringfellow's Hippodrome label 
has signed Edwin Starr, who had 
several hits on Motown, and his 
first single It Ain't Fair is out now 
via EMI. 
CHESTERFIELD—BASED Hedley 
Music Group has formed a sub- 
sidiary company called Flexible 
Music to publish songs written by 
Elastic Band, a group managed 
by Hedley MD Tony Hedley. 
DUMPY DUNNELL, leader of 
Dumpy's Rusty Nuts, has signed 
a management agreement with 
Anne de Rooy's IMP organisa- 
tion. 
RCA HAS extended its exclusive, 
worldwide recording contract 
with Eurythmics, on a multi-year 
basis, including studio albums 
and publishing rights via RCA 
Music Ltd. 

NEWS 
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REFLECTING THE ever- 
increasing importance of promo 
music videos, Music Week, from 
this week's issue, will be running 
a regular column, detailing the 
clips just released or currently in 
production. Information for 
possible inclusion in this section 
should be sent or phoned to 
Caroline Buckland at Music Week 
(01-387 6611). 

David Cassidy; (Romance) 
Arista Records, directed by Mike 
Brady, produced by Picture 
Music: Skipworth & Turner: 
(Thinking About Your Love) F&B/ 
Island Records, directed by Mike 
Brady, produced by Picture 
Music; Katrina & The Waves: 
(Walking On Sunshine) Capitol 
Records, directed by Chris 
Tookey, produced by Picture 
Music; Marillion: (Kayleigh) EMI 
Records, directed by Clive 
Richardson, produced by Clive 
Richardson Productions. 

Reflex: (How Much Longer) 
EMI Records, directed by Tim 
Pope, produced by GLO Produc- 
tions; Squeeze: (The Last Time) 
A&M Records, directed by Mike 
Brady, produced by Picture 
Music; Five Star: (All Fall Down) 
RCA Records, directed by Christ- 
opher Robin Collins, produced by 
Fugitive Films; Alvin Stardust: 
(Sleepless Nights) Chrysalis Re- 
cords, directed by Les Chatfield, 
produced in-house; The Adven- 
turers: (Feel The Raindrops) 
Chrysalis Records, directed by 
Matt Forest, produced by Big Fea- 
tures. 

INSIDE 

• SINGLES CHART 15 
• ALBUMS CHARTS 26 
Airplay 12, 13. Classical 18. Disco 
news/chart 10, 11. Europarade 8. 
HM chart 36. Indie news/chart 23, 
37. LP reviews 22. Music On Video/ 
chart 8. New Releases 16, 25. Per- 
formance 22. Publishing 18. Singles 
Reviews 8. Talent 22. US Chart 16. 
25. Wholesaling feature 28-35. 
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'Sombre facts' revealed 

in 1985 BPI Year Book 

SOME SOMBRE facts are under- 
lined in the 1985 BPI Year Book, 
now available, concerning the 
real value of sales in the music 
industry, consumer expenditure 
on pre-recorded music, rising 
costs of production and especial- 
ly promotion, and the slimming 
down of the industry's workforce. 

But these are balanced to some 
extent by the "remarkably good 
value" offered by recorded 
music, the buoyancy of retail 
sales, and the prominent role 
played in the latter by pre- 
recorded cassettes. 

"Steady growth since 1981 
should not be allowed to mask 
the fact that record industry sales 
are well below levels experienced 
in the mid to late Seventies," the 
Year Book states. "In 1984 the 
value of the industry's output 
reached £329m. In absolute 
terms, this was the highest figure 
ever achieved, but it was 26 per 
cent lower in real terms than 
sales in 1978 and 27 per cent 
down on the figure for 1974. Even 
compared with 1980, which at the 
time was universally regarded as 
a disastrous year for the record 
industry, sales are two per cent 
.down." 

In terms of consumer expendi- 
ture, 1978 still marks the peak of 
consumer spending on pre- 
recorded music. The BPI attri- 
butes the currently "relatively de- 

pressed level" in the main to high 
youth unemployment, the gener- 
al economic climate, fragmenta- 
tion of leisure pursuits and the 
ever-increasing sales of blank 
tapes. 

Regarding value for money, the 
BPI points out that the typical 
price of a single in 1965 was 6s 8d 
(£1.97 in equivalent 1984 prices). 
The real price of singles gradually 
fell through the Sixties and 
Seventies, and the current asking 
price of £1.45 for a 7-inch disc is a 
little lower (related to earning 
power) than it was 10 years ago. 

By NIGEL HUNTER 

"The fall in the price of IPs has 
been even more dramatic," the 
VearBoo/cdeclares. "Atypical LP, 
costing £5.25 in 1984, is available 
at half the price that would have 
been paid 20 years ago. Even 
12-inch singles since their intro- 
duction in the late Seventies have 
more or less held their price. 
There are few other commodities 
which have become cheaper in 
real terms." 

Retail record and tape sales last 
year were around the £550m 
mark, ahead of the rate of infla- 
tion and an indication of "the 
popularity of the product and the 
attractiveness of the price. The 
record industry is very sensitive 

to consumer demand in both of 
these senses, and it has suc- 
ceeded in meeting consumers' 
requirements during 1984." 

Spending on singles last year 
increased by 25 per cent against 
an inflation rate of five per cent. 
Prices of singles overall have in- 
creased and a greater share of 
the market is taken by 12-inch 
versions, but consumer reaction 
has not been adverse. LP revenue 
inevitably continues to decline, 
but last year was more than com- 
pensated for by increased sales 
of cassettes, now nearing parity 
with LP sales, and the promising 
growth in compact disc sales. 

"For the moment, the UK trade 
is, on the whole, happy with the 
way CD is developing," states the 
BPI, "and a growing number of 
retailers are reporting that spe- 
cialising in CD is bringing very 
satisfactory returns for invest- 
ment of capital, enthusiasm and 
display and stock space. 

"The main threat to growth will 
be the advent of CD-to-tape 
copying devices. These could 
undermine a carefully controlled 
development programme espe- 
cially if the digital compact audio 
cassette makes an early entry 
into the market." 

Edited by BPI general manager 
Peter Scaping, the book is avail- 
able from the BPI price £5 plus 
£1.25 postage and packing. 

Sunday trading set 

for legislation 

LEGALISED SUNDAY trading in England and Wales now seems a 
certainty following last week's substantial Government majority in 
favour of abolishing all restrictions on shop trading hours. 

"The law is being regularly, flagrantly and publicly flouted up and 
down the country," said Home Secretary, Leon Brittan, in the debate on 
the Auld Report on shop hours. 

Shadow Home Secretary Gerald Kaufman said he found any change 
completely unacceptable, "If it will mean even less security for a large 
group of workers — one in 11 of the working population — who are 
already among the most disadvantaged, the most exploited and the 
worst paid in Britain". And he accused the Home Secretary of a 
"staggering" lack of concern for shop workers. 

Earlier, Brittan had said that the position of shop workers, vis-a-vis 
shop opening hours, will be given "detailed and sympathetic considera- 
tion" in the context of the consultation that is taking place on wages 
councils. He said that the Government would announce its conclusion 
on the future of wages councils before any legislation on shop hours is 
put before the House. 

The Government's majority of 120 in favour of implementing the 
proposals of the Auld Report is seen as clearing the way for the 
Government to introduce a Bill to bring in new legislation in the next 
session of parliament. 

Outside control for 
EMI strike force 
EMI HAS taken the unusual step 
of putting its sales strike force 
under the control of an outside 
promotion company. Dave Fa- 
gence of Contact Promotions 
assumes responsibility for the 
EMI Records' strike force in addi- 
tion to running Contact, but re- 
ports to EMI's artist development 
director, David Munns. 

The move is part of a number 
of re-organisations in the EMI 
sales area in which Keith Staton 
becomes general manager, 
Sales, reporting directly to man- 
aging director Peter Jamieson. 
He succeeds Andy Trotter who 
will be attending a management 
development programme before 
taking up a new appointment to 
be announced. And Jeff Revill, 
is appointed national sales force 
manager. 
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Chrysalis Records 
ICC BUSINESS Ratios has qual- 
ified its comments on the per- 
formance of Chrysalis Records 
(MWMay 25), pointing out that 
the figures related to the account- 
ing year ending December 1982 
and noting that in 1983 Chrysalis 
showed a revival of fortunes 
with sales rising to £14m (1982 
£9,2m) and pre-tax profits in- 
creasing to £2.1m (1982 £0.2m). 

WEA appointment 
ANOTHER SENIOR PolyGram ex- 
ecutive is moving to WEA follow- 
ing the appointment of Ramon 
Lopez as co-chief executive offic- 
er — Marco Antonio Bignotti, 
managing director and general 
manager of PolyGram Italy takes 
up the same position as WEA 
Italiana on July 1. 

Video dips row 

over VPL demand 

FROM PAGE 1 
tion of pop videos should pay for 
them." 

Music Box chief executive offic- 
er Charles Levison does not ob- 
ject to the principle of fee-earning 
music videos. "From a personal 
point of view, I think it's about 
time," he commented. "As far as 
Music Box is concerned, we've 
always believed in paying for the 
use of videos from the start of our 
operation last July, and have an 
agreement with PPL to do so. 

"The question is whether video 
producers will be realistic in their 
demands. They must look at 
music in general entertainment 
programme terms and on all- 
music channels, and the princi- 
ples of calculating payments 
should recognise the difference. 
Top Of The Pops should pay like 
everyone else." 

Peter Wragg of Lakeside Pro- 
ductions, who is involved in the 
Max Headroom series for Chan- 
nel Four, agrees that there should 
be financial remuneration for 
clips which are used commercial- 
ly. When clips are used as prog- 
ramming material, a fee is in 
order, but he doesn't think Top Of 
The Pops should pay. 

The BPI attitude is contained in 
the newly published Year Book to 
the effect that videos are valuable 
programme material in them- 
selves. 

"This concept has not been 
easy to instil since one encoun- 
ters the firmly held belief on the 
part of broadcasters that they are 
providing a valuable promotional 
opportunity. Even if there is some 
substance in the 'promotion' 
argument, the value of exposure 
will only be evident in the case of 
a video illustrating a current re- 
cord. Once a video enters the 
realm of back catalogue, the 
promotion argument disappears 
altogether." 
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AROUND 130 PolyGram International managing direc- 
tors and senior executives from all over the world met at 
the Anugraha conference centre (which is as difficult to 
find as it is to pronounce) in deepest Surrey for a 
four-day conclave — their first for five years — and 
seemed in remarkably buoyant spirits despite persistent 
takeover rumours. Hot (unofficial) topic of the conference 
was speculation that Maurice Oberstein is current 
favourite to fill the vacancy, left by the departure of 
Ramon Lopez . . . Answering a Commons question, MP 
John Butcher revealed that since the start of 1985, the 
department's radio investigation service has taken action 
on 76 occasions against 42 unlicensed broadcasting 
stations and 48 people have been prosecuted and con- 
victed for their involvement in an unlicensed station . . . 
Continuing last week's soccer theme, EMI says it is no 
longer sick as a parrot, but over the moon with six 
singles in the Top 30 and five on TOTP last week .... 
Quote from BMI's European representative Bob Musel: 
"The last person people want to pay these days is the 
composer. If Mozart had lived in the States now, he'd 
have starved at 25, not 35" .... More music companies 
are following the trend to seek public investment: Bob 
England's Towerbell Records is readying a launch on the 
Over The Counter (OTC) market, and a leading import/ 
export company is also about to announce a City launch. 

THE 1985 BPI Year Book reveals new BMRB/FORTE 
figures which show that the multiple stores now account 
for 36 per cent of all IPs sold in the UK (in value terms), 
and Woolworth still leads the pack as the country's 
largest single retailer of cassettes, singles and budget 
LPs — and only W H Smith matches it in full-price LPs . . . 
Russian state record company Melodiya has launched 
the 45 rpm single as a new commercial format over 30 
years after it made its Western world debut. . , Does Bob 
Geldof's persuasive eloquence know no bounds? The 
latest to co-operate in the Band Aid effort (with assist- 
ance for the Band Aid-chartered ships running supplies 
to Africa) are the Port of London, Lloyd's underwriters 
and King Fahd of Saudi Arabia . . . Warner Bros Music's 
Ron Fry grateful to UK printed music retailers for 6,000 
sales to date of We Are The World, raising £5,500 for 
famine funds ... A son, Matthew, for RCA Records 
deputy MD Richard Gane and wife Jane ... An incorrect 
press release led us to mis-name The Higsons manager 
in a caption last week — he is Grant Calton . . . The dulcet 
tones of the BPI's receptionist Nancy Williams will be 
sadly missed as she leaves this week to work abroad. 

MUSICALC 

ANNOUNCES 
THE INTRODUCTION OF THE 

LICENCED STATEMENT MODULE 

INTO THE MUSICALC SUITE OF PROGRAMS, COMPANIES USING 
THE MUSICALC SYSTEM MAY NOW PROCESS THEIR LICENSEE 

STATEMENTS ON A STAND ALONE BASIS WITHOUT FULL USE OF 
THE COMPUTERISED ACCOUNTS PACKAGE. THIS WILL APPEAL 
TO MANY COMPANIES WHO ARE LOOKING FOR A QUICK CHEAP 

METHOD OF HANDLING THEIR LICENSEE STATEMENTS. 

IF YOU 

PUBLISH, ADMINISTRATIVE PUBLISHING LICENCE DISTRIRIITF 
PRESS AND DISTRIBUTE. SELL DIRECT, ARE UCENCED OR SnR 

all ofthese contactthe micro compSsoSf 
COMPANY WITH THE MOST MUSIC BUSINESTSES 

THE WORLD-MUSICALC. 

19 ALMA ROAD, LONDON SWI8 
TEL: 01-870 9912 TX: 915733 



DAVID 

brings back romance 
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^ ^200,000 National TV Campaign 

Starts Monday 27th May 30 sec spots on ITV & C4 in 

London, Central, Granada, C. Scotland, 

TSW TVS, HTV TV-am. 
* 

^ Nationwide Window/Instore Display Campaign. 

^ Extensive Magazine & Music Press Advertising. 

Includes Company, Cosmopolitan, Just 17, 

Smash Hits & Mizz. 

DAVID 
CASSIDY 

romance uf 

the new album & cassette 

Includes the hit singles 'The Last Kiss' and 'Romance (Let Your Heart Go)' 

ORDERS TO: Polygram Record Operations Ltd, Clyde Works, Grove Road, Romford, Essex. Tel: 01 -590 6044, or the Chrysalis/Arista Sales Team. 

O 206 983 

111406 983 
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CLANNAD receive gold discs for sales of their 
Legend album by RCA MD Don Burkhimer (extreme 
right). Pictured also are, from left: Ciaran Brennan, 

Noel Duggan, RCA Europe vice-president Jack 
Davies, Pat Duggan, Maire Brennan and the band's 
manager, David Kavanagh. 
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NILS LOFGREN is pictured with Towerbell executives and staff after 
signing a five-year recording and publishing deal with the company. 
Debut album. Flip, will be released on June 3. 

TWO MEMBERS of the One 
O'Clock Gang called in to Arista's 
Chadwell Heath pressing factory 
to see the efforts being made on 
behalf of their Trigger Happy 
album and single. 

Pictured in front, from left are: 
Julie Leader (tele-sales) Kenny 
Hyslop, Sue Harrigan (tele-sales), 
Laurie Cuffe, Jan Brooks (head of 
tele-sales). At the back at Arista's 
head of press Versa Manos and 
the band's manager, Garry 
McCrotty. 

FLAMBOYANT LONDON radio 
and club DJ Steve Walsh (centre) 
celebrates the signing of an EMI 
licensing deal for his Total Con- 
trol Records label with his lawyer 
Michael Smith (left) and EMI 
director of artist development, 
David Munns. 
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What's free and very, very interesting 
to the Music Business? 
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INTERNATIONAL PROFESSIONAL 

RECORDING EQUIPMENT 

JUNE 12-14 (10a.iii.-6p.m.) 
KENSINGTON EXHIBITION CENTRE, KENSINGTON. LONDON 

... if you work at the creative and marketing end of the record 
industry ... if you ever buy recording time in a studio... if you 
are just interested in what recordings are made with ... come 
along and browse amongst the best and newest in professional 
audio equipment — everything from a cutting stylus crediting 
blade to digital editing suites and audo/video mixing consoles. 

FOR FREE ADVANCE TICKETS 
PLEASE WRITE TO: APRS, 
23 Chestnut Avenue, 
Chorleywood, Herts., 
WD3 4HA 

LINK 
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SIMON BATES presents King 
with gold discs for sales of their 
Steps In Time album. 

GEORGE BENSON and his mana- 
ger, Ken Fritz, receive gold discs 
for sales of Benson's 20/20 
album. From left are: Benson, 
Fritz, WEA UK director Phil 
Straight, Warners label manager 
Susie Watson-Taylor and WEA 
UK marketing director Phil Con- 
roy. 

American 

Commentary 

Vid dip charge likely 
From IRA MAYER 

NEW YORK: Formal plans to charge for the broadcast or cable 
showing of music video clips have been in the making for some 
months with CBS expected to notify programmers of a pricing 
schedule this month. The Warner labe|S' wh'ch
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openly of the likelihood of imposing such fees th« Paf ■ no^ 
say they do not expect to begin charging before the end of the 
summer, though such plans could change rapidly in the face of 
CBSuS|0fees will make it very difficult for smaller cable, UHF and 
lower power TV stations, and for independently Produced 
programmes which are syndicated to broadcast outlets. These 
programmes do not generally have the funding, advertising 
revenue or other capital that would be necessary if they were 
called upon to pay for programming material. MTV has had 
difficulty in convincing Madison Avenue that it reaches a 
desirable audience of spenders, the problem is even more 
difficult for small stations and programmes. Whether the fees 
will kill off some of these programme outlets altogether, and 
what impact such a situation would have in terms of the 
promotional impact of video clips, is unclear. 

THE RE-CHRISTENING of New York's legendary Apollo Theatre 
took place this month with an all-star gala which was televised 
as a three-hour network TV programme. Patti LaBelle was 
clearly the star of the evening. She electrified the audience 
three times, coaching and apparently communicating telepathi- 
cally with Joe Cocker through a fire-breathing duet of You Are 
So Beautiful; leading Al Green, Mavis Staples, Little Richard 
and the New Jersey Mass Choir in You'll Never Walk Alone; and 
showing Diana Ross how really to sing I Want To Know What 
Love is. 

The historic Apollo's future viability will depend heavily upon 
its use as a site for production of television and home video, 
since the house is simply too small to support big-name 
entertainment as a conventional concert venue. For that 
reason, complete video production facilities were vital in the 
remodelling, which has been sponsored by Inner City Broad- 
casting, a black-owned company that now holds title to the 
theatre. 

In that way, aftermarket revenues may attract both top black 
entertainers and the sort of crossover acts exemplified by Daryl 
Hall and John Gates, who climaxed the re-opening week with a 
concert performance benefiting the United Negro College Fund. 
That particular show was 50 per cent underwritten by Pontiac, 
H&O tour sponsors this year. 

THERE IS no end in sight for the Buffalo Broadcasting case, in 
which local TV stations have sought an end to blanket licensing 
fees imposed by the performing rights societies. Latest de- 
velopments: a federal district court order commanding that the 
stations pay $30m in retroactive licensing fees owed for Febru- 
ary 1983 through November 1984. The All-Industry Television 
Music Licensing Committee, representing the stations, is 
appealing the ruling. 

Shorts: J-Mark Records, founded by New Music Semina/ 
Rockpool Promotions director Mark Josephson, will be distri- 
buted by Elektra. The first 6.5 million in proceeds from We Are 
the World has been given to USA for Africa by CBS Records. 
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Diamonds 

For The Price 

Of Vinyl. 

Anyone with an ear for music and an eye for value will be asking for the NEW Diamond Series. 
Two record sets and double play cassettes on high quality chrome tape at an amazingly low price. 

Digitally remastered recordings of top artists and popular repertoire including 
Frank Sinatra, Doris Day Billie Holiday George Benson, Placido Domingo, John Williams, 

Pinchas Zukerman, Glenn GoiMplus many more. 

Supported by full colour posters and national magazine press; 
prepare for the crowds and order now 
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Arema Franklin 
TheElsctriiymg 
Soul Sister 

SO J T>^1-—TTv-.r-n i UotiU Bk-jtiiriovpnxiirBnrf 
5* Tchaikovsky's Nutcracker Frank Sinatra 
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Adventures of the Heart RsecnlZ 
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The Broadway Kick 
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Order from CBS Oi'der Desk. Tel: 01-960 21S5. CBS Distribulion Centre, Barlby Road, London W10. 

30 Gems of classical, blues and nostalgia. 
# 

The NEW CBS Diamond Series. 
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1 QUEEN: Live In Rio £13.50 PMI Livo/lhi MVP 99 1079-2 
2 3 THE BEATLES: Live RoadvSteady Go TV Spcciol/TOmm C9.75 PMI MVR 99 0041 2 
3 7 IRON MAIDEN; Behind The Iron Curtain PMI Uvo730 mm £3 75 MVR 99 0039 2 
4 4 THE SCORPIONS; First Sting £P/20min C7 99 PMI MVS 99 0037 2 
5 1 WHAM!: The Video eP/2Imint9 75 CBS/Fox 304850 
6 2 PAUL YOUNG; The Video Singles CompilstionOO mm C11.45 CBS/Fox 645650 
7 5 LIONEL RICHIE: Ail Night Long Comp'laPon.'DSmtn £7?5 RCA/Columbia RVT 10552 
8 15 U2: Live "Under A Blood Red Sky" Virgin Uv«/61minC13.91 WD 045 
9 10 DIRE STRAITS; Alchemy Live PolyGram Liveilhi 20mm C/.82 040263 2 

10 13 STATUS QUO; More End Of The Road Videoform Uvc/lhf £13.90 VFV31 
11 9 DIRE STRAITS: Making Movies WHV EPJ22 mm £7.82 PEV 84030 
12 8 MADONNA: The Video EP Warner Music EPnSm.n £7.82 WMV3 
13 16 MEAT LOAF: Hits Out Of Hell CBS/Fox Compiloiiony53 mm £13 95 3234 50 
14 6 THE HITS VIDEO CBS/Fox Compilalmn/lhr 30min £13.95 3080 50 
15 12 THE HALL & DATES VIDEO COLLECTION: 7 Big Ones RCA/Columbia Compilation-OOmin £9.50 RVt 10510 
16 11 DEPECHE MODE: The World We Live In/ Live In Hamburg Virgin Uve/lhr I5mm £13.91 WD C63 
17 14 LED ZEPPELIN: The Song Remains The Same WHV Uvo/2br 7mln £13 95 PEV 61389 
18 17 QUEEN: The Works PMI EP/20min £7 99 MVr 99 00102 
19 20 TINA TURNER: Private Dancer PMI EPilTmin £7.99 MVS 99 0035 2 
20 25 BARRY MANIL0W: Live At Pittsburgh Uvc'l hr 47 min £13 95 Peppermint 6142-8 
21 29 ULTRAV0X: The Collection Palace Compilation/5 5mm £13.91 CV1M 14 
22 28 QUEEN: Greatest Flix PMI CompilatlorVlhr £53 50 MVP 99 1011 2 
23 23 JIMI HENDRIX; Plays Berkeley Uve/60 ml" £13.91 Palace PVC 3008M 
24 21 ECHO & THE BUNNYMEN; 

Pictures On My Wall Compilalion/S8 mm £13.50 Warner Music VVMV2 
25 18 EMERSON. LAKE & PALMER: Live 77 Hendring Live/ltir 30mm £13.91 HEN 7 oas D 
26 22 PHIL COLLINS: Live At Perkin's Palace Uve/lhr £13 50 PMI TVE 90 19632 
27 27 THE DOORS: A Tribute To Jim Morrison CompilatiorVSG min £13 95 WHV PEV 84044 
28 na MICHAEL JACKSON; Making Of Thriller DocuTieniarv/lhr C13.91 Vestron MA 11000 
29 30 DURAN DURAN: Sing Blue Silver Documentarynhr 27m'm £1X50 PMI MVP 99 10632 
30 24 THE JAM: Video Snap PolyGram 0401902 Comp<Iai<on/1 hr £13.50 

Compiled by Music Week Research Irom a nationwide panel ol 50 retail outlets ij? 5985. 

EUEOPARAEE 

Countries 

i 1 8 WE ARE THE WORLD, 
USA For Africa A/B/CH/D/DK/ES/F/I/IRE/NL 

2 2 5 DON'T YOU FORGET ABOUT ME, 
Simple Minds B/D/GB/I/IRE/NL 

3 4 18 LIVE IS LIFE, Opus B/CH/D/DK 
4 8 4 RHYTHM OF THE NIGHT, DeBarge B/GB/IRE/NL 
5 5 17 YOU'RE MY HEART. YOU'RE MY SOUL, 

Modern Talking CH/DK/ES/F 
6 24 4 19, Paul Hardcastle GB/IRE/NL 
7 3 7 EVERYBODY WANTS TO RULE THE WORLD, 

Tears For Fears B/GB/NL 
8 6 14 YOU SPIN ME ROUND (LIKE A RECORD), 

Dead Or Alive CH/D/DK 
9 10 4 I FEEL LOVE (MEDLEY), 

Bronski Beat& Marc Almond B/GB/IRE 
10 27 6 MOVE CLOSER, Phyllis Nelson GB/IRE 
11 20 2 YOU CAN WIN IF YOU WANT, Modern Talking B/D 
12 16 5 THE HEAT IS ON, Glenn Frey CH/D 
13 12 3 THE UNFORGETTABLE FIRE, U2 IRE/NL 
14 18 25 ONE NIGHT IN BANGKOK. Murray Head ES/I 
15 13 6 COLD DAYS HOT NIGHTS, Moli Special CH/D 
16 15 6 ALL AT ONCE, Whitney Houston B/NL 
17 New WALLS COME TUMBLING DOWN. The Style Council GB/IRE 
18 New A VIEW TO A KILL, Duran Duran GB/IRE 
19 19 10 UNA STORIAIMPORTANTE, Eros Ramazzotti CH/I 
20 25 2 ROCK ME AMADEUS, Falco A 
21 14 2 FEEL SO REAL, Steve Arrington GB/IRE 
22 30 4 MIXING, Duran Duran I 
23 26 3 TOUT DOUCEMENT, Bibie F 
24 11 14 THIS IS NOT AMERICA, 

David Bowie & Pal Melheny Group A/D/I 
25 17 6 WOODPECKERS FROM SPACE, Video Kids DK/ES 
26 9 6 ONE MORE NIGHT, Phil Collins B/CH 
27 New SHAKE THE DISEASE, Depeche Mode DK 28 29 2 1 WAS BORN TO LOVE YOU. Freddie Mercury GB/IRE 29 34 4 WARUM?, Austria Fuer Afrika A 30 32 3 MELISSA, Julien Clero F 31 Re LOVER COME BACK TO ME, Dead Or Alive B/CH 32 New CRY, Godley & Creme D/NL 33 22 9 Nl TU Nl NADIE, Alaska & Dinarama ES 34 Re DANCING IN THE DARK, Bruce Springsteen NL 35 New VOLARE, Italia Per Ethiopie 1 36 New LOVE DON'T LIVE HERE ANYMORE. Jimmy Nail GB 37 38 2 JUST ANOTHER NIGHT. Mick Jagger ES 38 37 9 SEGELIM WIND, Peter Cornelius A 39 28 28 THE WILD BOYS. Duran Duran ES/I 40 21 3 1 CANT STAND THE RAIN, Tina Turner A/D 

Key; A — Austria, B — Belgium; CH — Switzerland; D — West Germany; OK — Denmark; ES — Spain; F — Franco; GB — United Kingdom; I — Italy; NL — Netherlands; IRE — Eire 
Compiled Irom 11 notional charts by Tros-Radio, Hilvorsum, Holland. 

Bronskis, Hardcosfle on 16-trocker 

Out Now! video 

rush-released 

OUT NOW! — a new music video compilation is being rush-re I eased by 
PolyGram. The video has been produced in association with MCA and 
Chrysalis, and includes 1G tracks from the Out Novy! double a'°u[y1' 

Together, the album, cassette and video are being promoted by a 
"massive" national TV advertising campaign in excess of £250,000. 

The Out Now! video runs for 70 minutes, and includes tracks 'ror'P 
Paul Hardcastle, Bronksi Beat/Marc Almond, Tears For Fears, Godley & 
Creme, Kim Wilde, Go West and Pal Benatar. 

Comments PolyGram's Michael Golembo: "The TV campaign will see 
this video easily achieving a video chart position which will more^than 
match the success of many of its selections in the music charts." 

Dealer price for the video is £13.50. 

STATUS QUO have received a 
gold video cassette for their re- 
cent Video form tape, End Of The 
Road, the recording of their 
farewell concert given at Milton 
Keynes last July. Having already 
sold over 16,000 copies, End Of 
The Road has become one of the 
biggest music videos of the year. 
Pictured (I to r) are: Mike Heap 
(Heron Home Entertainment) 
group sales director, Francis Ros- 
si, Rick Parfitt and Quo manager 
Colin Johnson. 

Dado's new orange army Reviews 

NEW MODEL ARMY. Live 21 04 85. Picture Music 
International. Dealer Price: £6.55. ORANGE JUICE. 
Dada With Juice. PolyGram. Dealer Price; £13.50. 
One band on the up, and one already down. The New 
Model Army video is a 30-minute, seven song 
budget affair to tie in with their current hit album, 
which purports to capture all the "raw excitement" 
of the trio live at The Marquee. They're half right, in 
that it's certainly raw. But the treatments of No Rest, 
Better Than Them and Heroin, leech out much of the 
melody that underlies the anger, leaving them as 
colourless as the drab setting. The railing against 
social injustice is obviously heartfelt, but the video is 
dull. Still at £9.99 retail it is unlikely to be short of 
takers. 

Dada With Juice is another live affair, this time 
shot at the Hammersmith Palais by Mike Mansfield 
for an edition of Channel Four's Mirror Image shown 
early last month. The now defunct band work their 
way through 50-minutes of music from all junctures 

of their career, intercut with some only mildly engag- 
ing footage of singer/guitarist Edwyn Collins and 
drummer Zeke Manyika, wandering around an art 
gallery and posing round Highgate cemetery. 

On stage Collins and Manyika are joined by group 
late-comers John Britten and Paul Heard, as they 
rush at, and throw away, much of their repertoire. 
Some songs survive the test — Bridge, Simply Thril- 
led Honey, and a version of All That Ever Mattered 
which segues into a cover of Paul Anka's Diana, sung 
by Britten — but the video suffers by omitting the 
cement that used to bind the band's shows together: 
Collins' between song banter. 

Nevertheless, while Orange Juice never consoli- 
dated the success of their one hit. Rip It Up, they 
commanded a dedicated legion of fans, many of 
whom will not be able to resist adding this to their 
memorabilia — even if a visual record of a more 
established Orange Juice line up would have been 
more appreciated. JB 

N€l[ 

Reviewed 
by 

JERRY SMITH 

Chart certs 
DAVID BOWIE: Loving The Alien 
(EMI America (12) EA 195, EMI). 
CHINA CRISIS: King In A Catholic 
Style (Wake Up) (Virgin VS 765 
(12) EMI). 

TALKING HEADS; The Lady Don't 
Mind (EMI (12) EMI 5520, EMI). First 
new studio material since their move 
from Sire and with its colliding 
rhythms and Byrne's distinctive vocal 
it forms a swaying dance track full of 
rousing horns and intricate percus- 
sion. A polished track that should do 
well. 
LONE JUSTICE: Ways To Be Wicked 
(Geffen (TX) A 6218, CBS). An Amer- 
ican band who have already received 
a lot of exposure and this seems to be 
well merited judging by this spirited 
number written by Tom Petty and pro- 
duced by Jimmy Lovine. With a driv- 
ing beat and lilting pedal steel guitar 
beneath a passionate vocal it forms a 
fine country tinged rock number. 
MILES DAVIS: Time After Time (CBS 
(T) A 4871, CBS). Legendary jazz 
trumpeter releases this innovative in- 
terpretation of Cyndi Lauper's hit as 
his first single for what must be de- 
cades. Taken from his new LP, You're 
Under Arrest, his sensitive version, 
with the trumpet singing out over a 
mesmerising backing, should give 
him a good chart position. 
DAVID GRANT; Where Our Love Be- 
gins (Chrysalis GRAN (X) 7, Poly- 
Gram). Polished soul from the 
talented singer. Its slick Derek Bram- 
ble production featuring a strong 
dance beat and sweeping string sec- 
tion, should do just as well as his 
recent duet with Jaki Graham. Could It 
Be I'm Falling In Love. From his new 
album, Hopes And Dreams. 
SISTER SLEDGE: Frankie (Atlantic A 
9547 (T), WEA). Light and bouncy this 
track taken from their forthcoming 
Nile Rodgers produced LP, When The 
Boys Meet The Girls, is released to 
coincide with their imminent UK tour. 
With their smooth vocal harmonies 

over a springy dance beat it gives a 
modern doo-wop style number, even 
includes finger clicks. 
THEREZA BAZAR: The Big Kiss (MCA 
MCA (T) 970, CBS). A bright pop num- 
ber is the first solo release for this 
former singer with Dollar and it is 
taken from her forthcoming album of 
the same title. With a polished produc- 
tion by top soul producer Arif Mardin, 
this accomplished and memorable 
pop song should do well 
MARK STEWART AND THE MAFIA: 
Hypnotized (Mute 7 MUTE 037 (12 
MUTE 037), Rough Trade/Cartel). Ex- 
Pop Group member teams up with 
Keith Le Blanc of Malcolm X No Sell 
Out fame and producer Adrian Sher- 
wood to release this haunting collage 
of sound. Based on a wavering electro 
beat and inventive use of various 
effects, this interesting number is 
worthy of attention. 
GRAB GRAB THE HADDOCK: Last 
Fond Goodbye (Cherry Red (12) CHER- 
RY 86, Pinnacle). An engaging, if 
slightly twee number, from this 
bizarrely named group who feature 
two former members of the Marine 
Girls, and is in fact strongly reminis- 
cent of their sound. Its light, lilting 
harmonies blend over a jaunty back- 
ing to form a summery pop number 
that deserves exposure. 
SUNSET GUN: Sister (CBS (TX) A 
6264, CBS). An interesting soul single, 
and only their second release, with 
deep evocative vocal well compli- 
mented by the simple arrangement of 
sparkling synth lines and funky 
rhythm. Produced by Pete Wingfield, 
its catchy chorus should gain plenty of 
airplay. 
SENSIBLE JERSEYS: Right And 
Wrong (Jersey/Virgin VS 792, EMI). 
Due to this memorable pop tune's 
straight forward approach it should 
gain them exposure. A jaunty backing 
is enlivened by ringing guitars and a 
strong vocal coupled with a fresh 
chanted chorus. 
GRANDMASTER FLASH: Girls Love 
The Way He Spins (Elektra EKR 7 (T), 
WEA). This uninspiring track taken 
from their recent album They Said It 
Couldn't Be Done, sees them relying 

on all their, by now, standard effects 
to perk up what is essentially a weak 
song. The unadventurous rhythm and 
weak synth lines aren't helped by the 
tamely delivered raps. 
THE HOLLIES: Too Many Hearts Get 
Broken (Columbia DB 9110, EMI). The 
first release for the legendary group 
since reforming is a competently done 
but overblown ballad, not helped by 
the flat production. Will no doubt be 
bought by nostalgic fans. 
DAVID KNOPFLER: Heart To Heart 
(Making Waves/Priority SURF (T) 105, 
EMI). A slick mid-tempo number that 
sounds so much like Dire Straits it 
makes you wonder why he left. With 
his voice being so similar to his 
brother Mark's all that is missing is the 
deft lead guitar lines. Taken from the 
album Behind The Lines. 
ZERO LE CRECHE: Falling (Cherry Red 
(12) CHERRY 87, Pinnacle). Despite 
sounding similar to the Psychedelic 
Furs this strong, effective number with 
its ringing guitars and pumping bass 
backing an expressive vocal, should 
increase their following and give them 
a good indie chart position. 
LEDERNACKEN: The Drums Of 
Matumba (Strike Back SBR 7 Backs/ 
Cartel/Pinnacle). This intriguing Ger- man band release a wild synthesizer 
based number with its heavy rhythms 
broken up by bursts of distorted 
guitar. With chanted chorus and frac- 
tured sax breaks, it should appeal to 
the indie market. 
NINA HAGEN: Universal Radio (CBS 
(TX) A 6278, CBS). The eccentric Ger- 
man singer releases this track from 
her forthcoming LP Nina Hagen In 
Ekstasy. With her voice ranging from a 
relatively melodic croon to an operatic 
screech and an arrangement that con- 
sists of a hard sequenced rhythm and 
overdriven guitar it forms an unusual 
number. 
IMMACULATE FOOLS: Hearts Of For- tune (A&M AM (Y) 257, CBS). Title 
track from their recently released de- 
but album this mid-tempo ballad has a 
driving rhythm and chiming guitars 
backed up by the dramatic vocal but 
otherwise not a particularly striking 
single. 
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