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Fair play lor indies: 

IPI oullines plans 

THE STEERING committee of 
the Independent Phonog- 
raphic Industry (IPI) has met 
for the first time and has set a 
plan of action aimed at impro- 
ving the lot of the indie label 
sector in the UK. 

The IPI, set up as a succes- 
sor to the crashed Indepen- 
dent Labels Association, now 
has a definite policy of 
change that it will be working 
towards. Among the areas 
where it will be trying to instill 
a new approach are: 
• PPL — The IPI will try to 
"obtain a fairer distribution of 
needletime". It also wants an IPI 
representative on the PPL b6ard. 

\9 MCPS — The IPI will seek to 
) open a dialogue with MCPS re- 

j garding "the unsatisfactory sys- 
tem whereby publishing royalties 

I are payable upon pressing for 
I most labels and upon sales by 
1 selected companies." 
• Indie charts — The steering 
committee felt that the present 
system of compiling the Music 
Week indie chart was unsatisfac- 
tory and agreed that the subject 
would be discussed at length at 
the next meeting. 
• PRS — The committee "reg- 
istered its disatisfaction with the 
present structure of membership 
criteria for publishers". 
• Airplay — "Airtime accorded 
to independents was unreason- 
ably low," said the committee. A 
meeting would be sought with 
the BBC to discuss a system "en- 

suring greater representation for 
the indies". 

The committee also agreed to 
send a deputation to the BPI to try 
to establish "a cordial rela- 
tionship and explore the possibli- 
ties of the two organisations 
working together". 

The members of the steering 
committee, announced for the 
first time at the meeting, are: IPI 
chairman and chief executiveT^un 
Beadle; Phil Waller of Record 
Comp^rry^Services; Adrian Fai- 
ers of Waterfall Records; Gerald 
Mahlowe of Grass Roots Pub- 
lishing; Mick Parker of Gateway 
Studios:_QeQff Kite of Lasgo Ex- 
ports; R.oger Bateson of COPS; 
Beverly'Beadle; music education 
consultant Dave Ward and Pinna- 
cle general manager Dave White- 
head. 

Chrysalis pit 

to deal at 

£2 per share 
PUBLIC DEALING in Chrysalis pic 
will begin on Tuesday, July 23, 
when 4.3m shares will be offered 
at 200p per share — assuming 
MAM shareholders approve the 
proposed merger with the 
Chrysalis Group at an extra- 
ordinary general meeting on July 
10. 

The boards of MAM and 
Chrysalis announced this week 
that they have now signed a 
formal merger agreement, al- 
though MAM non-executive 
director D A Landau took the un- 
usual step of disassociating him- 
self from the information con- 
tained in the circular to MAM 
shareholders. 

The offer for sale of Chrysalis 
pic will capitalise the new com- 
pany at C52.3m and will raise 
£6.75m new money to be used 
for expansion, but the core of the 
company will remain in the 
record business and the most 
likely area for development will 
be in establishing subsidiary 
companies overseas. 

APRS attendance up 

NEARLY 5,000 visitors registered 
for last week's APRS 85 held over 
three days at the Kensington Ex- 
hibition Centre — 1,000 more 
than at last year's event. 

While much of the new product 
being shown by the 192 exhibi- 
tors had already been unveiled at 
Hamburg, Montreux or Anaheim, 

Chinese meet 

with IFPI 
THE MAN in overall charge of the 
Chinese record and video indus- 
tries, Kong Mai, was due to 
address the IFPI council meeting 
in Geneva on Thursday (201, 

It was hoped that Mai, the 
secretary-general of the ministry 
of radio and television, would 
give an indication of how close 
his country is to being totally 
accesible to Western music. 

The two-day council meeting 
was also due to discuss further 
international anti-piracy mea- 
sures, home-taping and the 
growing music video market. 

a number of important items of 
hardware — and computer soft- 
ware — were being shown in the 
UK for the first time. 

"It has been a very busy and 
very successful exhibition," said 
APRS chairman Mike Seville, 
who revealed that negotiations 
were under way to hold next 
year's event at Olympia 2. 

Considerable interest was 
shown in the recently established 
Studio Link-Up service, with a 
further 12 studios signing up, 
"There has been tremendous en- 
thusiasm from both record com- 
panies and studios," said Richard 
Gwynn of Gwynn Williams View- 
data, who was giving running de- 
monstrations of the Prestel- 
based service throughout the 
show. 

The newly-formed APRS Pro- 
ducers Guild held a well-attended 
meeting during the show. The 
aims of the Guild, according to 
producer/member Tony Swain, 
are "to establish better com- 
munications between ourselves, 
studios, manufacturers and re- 
cord companies." 

c 

"7 

sS' 

CONCLUDING THE deal to launch D Sharp, a new classical distribution 
company, are (I to r): Peter Smith, Steve Mason, Trevor Eyles and John 
Deacon. ^ 

Deacon, Mason launch 

classical distributor 

A NEW classical distribution 
company is being set up by John 
Deacon, who founded the Conifer 
Records operation and quit the 
company last year, and Steve 
Mason of the new Pinnacle Re- 
cords distribution company. 

Called D Sharp, the new com- 
pany will be a 50-50 venture be- 
tween Deacon and Mason and 
will be run autonomously of 
Pinnacle while utilising its dis- 
tribution facilities. It will start up 
on August 1, trading from Pinna- 
cle's Orpington depot. 

Former Conifer operations 
manager Peter Smith joins 
Deacon as director and general 
manager of D Sharp which will 

aim to provide UK classical inde- 
pendents with a distribution ser- 
vice "comparable to the majors 
but with the repertoire expertise 
and enthusiasm of an indepen- 
dent". 

It will offer a similar service to 
foreign producers and labels and 
will build an in-house label for 
composers and artists. 

Smith said: "It is a unique and 
timely marriage. We will have at 
our disposal a modern 20,000 
square feet warehouse supported 
by a fully integrated and powerful 
computer system, which, com- 
bined with Deacon's outstanding 
experience in classical music, will 
ensure our success." 

Elton: 'missing million' 
ELTON JOHN and Bernie Taupin lost around Elm in foreign royalties 
through money siphoned off by subsidiaries of Dick James Music, it was 
alleged in the High Court last week, 

John's barrister, Mr Mark Littman QC, said Dick James personally 
oversaw the diversion of funds. John and Taupin are seeking to have 
two agreements with DJM set aside and to have copyrights signed away 
under the contracts returned to them. The action is now in its third week 
and is expected to run until the end of July. 

James maintains that there is no case against him as an individual 
and he denies that the contracts were in any way improper. Details of his 
defence will appear in a subsequent issue of Music Week. 
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RODNEY BURBECK concludes his reports from the Bill- 
board IMIC conference in Munich 

The future in a 

listening bank 

FUTURE SHOCK has been a re- 
curring theme at IMICs in recent 
years and while Chris Wright 
opened the 1985 conference 
warning that record companies 
may end up just selling black 
vinyl, it concluded with the new 
buzz-words "personal program- 
ming" ringing in delegates' ears. 

Personal programming would 
eliminate black vinyl — and, for 
that matter, silver CDs — and 
possibly retail outlets. 

Instead of buying records, the 
consumer would select tracks 
from a central data bank and 
download them either into his 
home, or in a "shop", via inter- 
active cable. 

Or as US social studies futur- 
ologist Dr Herbert London told 
IMIC: "By utilising a personal 
computer, a TV set, fibre optic 
cable and a mainframe, the day 
of personal entertainment prog- 
ramming is on the near horizon. 

Home-taping cure 
THE RECORD industry would pre- 
fer to find a technical remedy to 
prevent home-taping than have a 
blank tape and hardware levy, 
IFPI director general Ian Thomas 
told IMIC. "A levy is not a re- 
medy, but a technical remedy 
must remain a dream as we can- 
not even talk to the manufactur- 
ers of the hardware about the 
problem." 

"The key to the future is per- 
sonal programming where the 
listener/viewer is in control rather 
than the producer or channel 
manager. 

In an earlier seminar, IFPI legal 
adviser Beatrice von Silva 
Tarouca-Wagner also warned of 
a future when people would not 
buy records, or music videos, but 
would watch cable or satellite TV. 
Her message was that rights hol- 
ders must ensure that income is 
generated from other uses of 
their material to compensate for 
losses in traditional markets. 

PolyGram president Jan Tim- 
mer, though, plumped for a fu- 
ture based on digital optical laser 
disc player as the "heart of home 
entertainment". 

On the other hand, Wilhelmus 
Andriessen of BASF, not unnatur- 
ally predicted a continuing future 
for the compact cassette, with 
digital tape around the corner 
and a "black-box" machine with 
five-hour storage and time-shift 
audio recording a possibility. 

It was left to Music Box chair- 
man Charles Levison to sum up 
the future as he saw it with the 
battle lines drawn, not so much 
between tape and compact disc, 
but between the retail of form of 
distribution and distribution 
direct to the home. "This does 
not necessarily mean an end to 
the industry as we know it, but a 
re-thinking of the industry," he 
said. 

IT WAS FORTY YEARS 

AGO TODAY. 
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Exploiting 

music video 
THERE IS a retail market for 
music videos but it is still de- 
veloping and artists and their 
managers should not expect too 
much from it, according to 
Videoform MD, Mike Heap, 
speaking during an IMIC session 
on marketing video music. 

'There's no point demanding 
$1m for the video rights — to 
justify that you've got to sell 
150,000 video cassettes and few 
artists can do that," said Heap, 
adding that in the UK the average 
sales of a music video cassette 
are around 3,000-4,000 units. 

The future for music video is in 
a sales, rather than rental, market 
and releases should allied to an 
event in the artist's career. 

Heap urged companies to ex- 
ploit more ways of promoting 
music video cassettes treating 
them like records. 
• WEA International chairman 
Nesuhi Ertegun said his company 
had just committed to making 
special music video programmes 
with 20 of its artists. "Artists have 
a great desire to be seen around 
the world on long-form video and 
we'll do it for them," he said. 

TV timing 
UNWANTED TELEVISION expo- 
sure for promotion videos in ter- 
ritories where the relevant record 
is not yet released, or in countries 
which take several months to 
break a record, was condemned 
as potentially damaging during 
an IMIC session on video promo- 
tion. 

The problem is caused by the 
"footprint" of satellite broadcasts 
which beams the signal across 
Europe. WEA International chair- 
man Nesuhi Ertegun described it 
as a "great danger", upsetting 
timing and damaging sales. 

IFPI legal adviser Beatrice von 
Silva Tarouca-Wagner said that if 
a company makes a video avail- 
able to a cable/satellite operator it 
must face the fact that it may be 
seen in the entire footprint of the 
signal. If that proves a problem it 
should withhold the video: 
"Either you have exposure in the 
entire footprint or none at all." 

Marcus Bicknell, Music Box 
director of sales and marketing, 
said that it was possible to send 
signal to a cable company in 
selected territories which could 
record the programme and show 
it at a later date. 

Piracy plea 
COINCIDENTALLY echoing the 
theme of BPI director general 
John Deacon's annual report 
(MW June 15), Robert Summer, 
president of RCA Records and 
newly-elected chairman of the 
Record Industry Association of 
America (RIAA), made a fervent 
plea for all-industry support to 
combat piracy and home-taping. 

"The practice of home-taping is 
not cutting so deeply that there 
must be uncertainty as to the 
viability of the pre-recorded 
music business as we know it. 
The artist may, one day, rue his 
passivity in this fight," he said. 

Summer urged a vigorous 
campaign "to educate the public 
to its self-interest in protecting 
works of authors and perfor- 
mers". And he pledged RIAA 
financial support for the cam- 
paign, while looking to artists, 
rights holders and retailers to join 
in the effort. 

This public education cam- 
paign is even more urgent, he 
said, in view of the technical qual- 
ity of the compact disc (the per- 
fect master for home-copying). 

American 

Commentary 

Too suggestive for words? 
From BRIAN CHIN 

NEW YORK Though far less than a groundswell of public 
outrage (compared to, say, the reaction against drunk driving), 
there is considerable music industry attention being paid to a 
loosely-formed group of Washington DC socialites protesting at 
lewd and suggestive pop song lyrics. Songs such as Prince s 
Darling Nikki and Sheena Easton's Sugar Walls jco-wntten 
pseudononymously by Prince) have been dubbed "porn rock 
by that group and other parent and teacher organisations. 
Some are calling for a voluntary label-imposed rating system 
whereby record companies would flag records containing vio- 
lence, sex, profanity or vulgarity. 

Clearly, massive repackaging of jazz and blues material 
would be necessitated by any such ruling. 

Response by record companies and radio programmers has 
been cautiously respectful, lest this suggestion actually grow 
into a popular movement or witch hunt. 

Accordingly, Edward O Fritts, president of the National Asso- 
ciation of Broadcasters, has sent communications to both 
labels and radio stations outlining the parents concerns and 
suggesting that songs lyrics be supplied with each release sent 
to radio for airplay. 
WINDING UP her first-ever tour at Madison Square Garden, 
Madonna told the crowd: "The next time you see me, I will 
have evolved into a totally new life form. And you will still 
wonder why I have this effect on you." 

Indeed. The young vocalist and fashion plate has attracted 
some of the most psychologically fascinating press attacks ever 
seen — notably in the New York Times, which appeared to 
receive her basically innocuous show here as a grave insult. 
(The predictably dressy audience danced all the way through, 
and knew each and every word.) 

But the more obvious void in her live act was Madonna's 
inexperience in establishing a performing rapport with the 
audience, making the show rather samey. 

Even though she sang hit after hit, there was a curious lack of 
momentum to the evening — proving that image, even in the 
age of music video, is not yet a substitute for personality. 

Nevertheless, Madonna's song from the film Desperately 
Seeking Susan, Into The Groove, was another one for the 
record books: it was not released in any form except a prom- 
otional video clip for more than a month, during which time 
radio stations responded to the avalanche of listener requests 
by airing the audio track of the promo clip, obtained from a 
variety of informal sources. 

The song is even now available only as the official B-side of 
the Angel 12-inch, and will be released in no other format, 
keeping it off the pop charts. 
CLARIFYING THE technical issues raised on PCM in last week's 
column: PCM does in fact record material digitally, notes Ira 
Mayer. 

The sampling rate for PCM isn't as high as for CD, but experts 
say that few consumers would ever detect a difference. In fact, 
the frequency response using this encoding system is some- 
what better than CD — and some who have listened under 
non-convention conditions say the sound is "warmer" than CD. 

As noted previously, the 8mm video systems displayed at the 
summer Consumer Electronics Show boasted up to 24 hours of 
digital audio on a single tape. The promised report on other hi-fi 
trends at CES will appear next week. 
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HMV: £100,000 

new image 

HMV IS taking on a new corporate image, a style called Fax 'n' Frotlage, 
and a bold new company strapline, "The World's Best Music Stores". 

The new style will include in-store decor, staff shirts and carrier bags 
and will extend to television, press and poster advertising. Refurbish- 
ment of the chain's 40 shops is now nearing completion and is expected 
to cost an estimated £100,000. 

The image has been created using lettering distorted by a facsimile 
machine — "Fax" — and a montage of rubbings — "Frottage". Designer 
Bill Procter of Yellowhammer used rubbings of a paving slab, a speaker 
grille and a snakeskin handbag to produce the effect. 

HMV marketing manager Tony Hirsch says the change of style has 
been brought in to keep the chain up to and ahead of fashion trends. He 
commented: "The key plan is to re-affirm the store's strong links with 
the highly fashion-conscious 13-25 age group, the core record-buying 
market." 
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' HMV'S NEW Fax 'n' Frottage style. 

Hirsch claims the strapline is justified because Tower Records, owner 
of the world's largest record store, modelled its huge New York outlet 
on HMV's Oxford Street shop which Tower described as "the world's 
best record store". Hirsch adds that he believes that attitude is reflected 
among retailers and record buyers. 

Spirit moves 

to WEA 
SPIRIT RECORDS has switched 
distribution from PRT to WEA, 
keeping in line with its trading 
partner, Proto Records. 

INSIDE 
• SINGLES CHART 11 
• ALBUMS CHART 22 
Airplay 8. CD chart 6. Chart 
newcomers 15. Classical 18. 
Disco news/chart 26-28. Euro- 
parade 14, Indie news/chart 
19, 29. LP reviews 6. Music 
on Video news/chart 14. New 
release 12, 21. Performance 
24. Publishing 18. Singles 
reviews 15, US charts 12, 21. 

Promoters rally for Live Aid 

THE TASK of laying on a show for 
the largest audience in the his- 
tory of music — as the Live Aid 
concert on July 13 will be doing 
— is requiring unprecedented 
levels of organisation and co- 
ordination. 

The main burden of problems 
is falling on Harvey Goldsmith 
and Maurice Jones, the joint 
promoters who probably have 
more experience of outdoor 
music than any other two people 
in the UK. 

Jones, who runs the annual 
Donington Rock Festival, com- 
mented: "The Live Aid show is 
requiring a lot more effort than 
anything else I have ever done 
but in different directions. This 

concert cannot be compared with 
any other concert that has ever 
happened. This is the biggest 
thing that the music industry has 
ever seen and the problems are 
totally different to anything that's 
gone before." 

Asked if the combined exper- 
tise that Live Aid represents 
would mean a smooth run, Jones 
replied: "We'll see at the end of 
the day, but everybody is very 
positive about the concert and 
about the charity it will be raising 
money for." 

The UK end of the operation at 
Wembley Stadium will involve an 
on-site staff of around 2,000 and 
will use the same sound system 
that performed admirably at 

Donington last year. The televi- 
sion link-up with the US part of 
the show, being staged at the 
John F Kennedy Stadium in Phi- 
ladelphia, is being overseen by 
BBC producer Michael Appleton 
and has been achieved through 
co-operation between the BBC 
and ABC and MTV in the US. 

There will be no record or 
video release after the concert, 
though. Organiser Bob Geldof 
says that persuading bands to 
play was made simpler because 
negotiations were not compli- 
cated by record or visual rights. 
Among those who have already 
confirmed they will appear are 
The Who, Paul McCartney, 
Queen, Paul Young and U2. 

Musical Chairs 

TIM READ is to succeed John 
Preston as Polydor's marketing 
director. He was formerly market- 
ing manager and takes over fol- 
lowing Preston's promotion to 
managing director. 

David Cobb, formerly A&R 
manager at Arista, has joined 
Warner Broc Records (US) as UK 
A&R manager as part of the corn- 
pany's commitment to A&R in 
the UK. 
FORMER HEAD of international 
operations for Arista Records, 
Gordon McKenzie, has been 
appointed central marketing 
manager at EMI, Music Europe & 
International .. . Debby Lee has 
joined Rhythmic Records as 
publicist... Chris May, preyious-l 
ly press officer for Celluloid Re- 
cords, has been appointed press 
officer for Streetwave/Streeti 
Sounds Records although he willj 
continue to be involved with Cel-'i 
Moid press ... producer and • 
musician Paul Riley has joined 
Demon Records as A&R manager 
.. . Brian Stevens has been 
appointed international account 
manager at A&M. The company 
has also appointed two new area 
field supervisors: Phil Millington 
(north) and Kathy Hill (south). De- 
bbie Bennett has joined A&M as 
publicity manager from EMI. 

Heavenly support 
K-TEL IS spending E'Am on tele- 
vision advertising in support of 
Made In Heaven, an 18-track 
gospel/inspirational compilation 
featuring Philip Bailey and The 
Isley Brothers. The drive begins 
in the Central area on July 1 and 
rolls out nationally a week later. 
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Why 

taping 

wants home 

legalised, 

A BARRISTER told the High 
Court last week that the BPI 
wanted home-taping legal- 
ised to justify its claim for a 
blank tape levy. 

Mr Anthony Grabiner QC, rep- 
resenting Amstrad Consumer 
Electronics pic, made the state- 
ment on the third day of the ac- 
tion between the audio equip- 
ment manufacturer and the BPI. 
Amstrad is asking the court to 
declare that it has acted lawfully 
in selling twin cassette deck sys- 
tems that enable home-tapers to 
record from one tape to another 
at high speed. 

Amstrad brought the case after 
the BPI wrote to the UK's 11 top 
electrical retailers warning them 
against selling the twin-deck sys- 
tems. 

Mr Grabiner told judge Mr Jus- 
tice Whitford in the High Court in 
London that, as a means of pav- 
ing a way for the tape levy, the 
BPI had already abolished its sys- 
tem of offering a home-taping 
licence. But, despite these 
moves, the BPI was opposing 

Amstrad's claim for a declaration, 
alleging that the sale of the 
machines was an unlawful incite- 
ment to people to break the 
copyright laws. BPI had also laun- 
ched an action for damages, he 
said. 

Mr Grabiner went on that the 
BPI had also formally complained 
about the company's advertising, 
but both the Advertising Stan- 
dards Authority and the IBA had 
rejected these complaints. 

"They were rejected primarily 
on the ground that it is lawful to 
advertise features and capabili- 
ties of lawfully-constructed ap- 
pliances." he said. BPI had made 
a conscious decision not to en- 
force copyright laws against 
home-tapers and therefore could 
not seek to have Amstrad's decks 
declared unlawful. 

BPI barrister Sidney Kentridge 
QC stressed the BPI's belief that 
the style of marketing and adver- 
tising used by Amstrad was an 
incitement for people to tape 
copyright material. He presented 
a dossier of newspaper and 
magazine advertisements and 

showed the court a video of an 
Amstrad television commercial. 
Asked by Mr Kentridge if he had 
noticed the copyright warning 
that had appeared on the screen, 
the judge replied: "Yes, because I 
was looking for it." 

The BPI called as witnesses 
three members of the public who 
had bought the Amstrad 
machines. They had been 
granted immunity from action 
under the Copyright Act, the 
court was told. 

The witnesses said they had 
been attracted by Amstrad's 
advertising and that the equip- 
ment's low price was a factor in 
their choosing it. One witness 
was specifically interested in the 
twin cassette facility; the others 
liked it and all had used it to copy 
pre-recorded cassettes. One wit- 
ness said that he was not deter- 
red by the fact that such copying 
was illegal, but might have been 
deterred if he had known of indi- 
viduals being prosecuted. 

The case was due to end on 
Wednesday (19), but a judgment 
is unlikely before the end of June. 

EMI deal 

for ECO 

conductor 

JEFFREY TATE, the newly- 
appointed principal conductor of 
the English Chamber Orchestra, 
who also takes up a similar post 
with the Royal Opera House next 
year, has signed an exclusive 
four-year recording contract with 
EMI. 

This follows the release of 
three exceptionally well-received 
Mozart recordings with the com- 
pany. 

The contract incorporates 
plans for 17 recordings, nine of 
which will involve the ECO, while 
the rest will see Tate conducting 
other national orchestras. Five of 
the recordings will be devoted to 
Mozart, but the first sessions will 
be of Mahler's arrangement of 
Schubert's Death and the Maiden 
Quartet, which Tate and the ECO 
perform at the Barbican at the 
end of the month. 

Food For Itiought 

label relaunched 
HEAVY METAL specialists Music 
For Nations is re-launching its 
sister label Food For Thought Re- 
cords with a single followed by 
an album from Todd Rundgren's 
Utopia. The single. Mated, is set 
for June 21 release with the 
album Pov following in early 
July. Rundgren's extensive pro- 
duction credits, apart from his 
own Seventies hits, include Meat 
Loaf s Bat Out Of Hell album and 
Hall and Oates. 

PolyGram turns to 

cutbacks in the US 
NEW YORK: PolyGram Records' 
US operation has changed its 
survival strategy following the 
successive breakdown of merger 
attempts with Warner and MCA, 
and pending any new merger, 
takeover or joint venture, writes 
Brian Chin. 

The company has begun cut- 
ting down and streamlining its 
distribution network and is look- 
ing for other lines to distribute, 
possible in a variety of software 
media. Four regional offices and 
four out of 13 sales offices will 
close, and PolyGram has pre- 
viously announced the closure of 
two of its three inventory ware- 
houses. 

PolyGram president Guenter 
Hensler has been scrupulous in 
stressing that the prospective 
sale of former Siemens shares 
and the cutback in the organisa- 
tion are not connected and sees 
the streamlining as positioning 
PolyGram to be "an aggressive 
marketer of music" once again. 

Meanwhile, indications are that 
the investment group headed by 
former 20th Century-Fox head 
Alan Hirschfield continues to be a 
possible PolyGram predator. 
• Phonogram International is 
moving its pop A&R division 
from Baarn in Holland to London, 
involving the relocation of 
around a dozen people. 

Researchers to offer 

compilations guide 
A NEW market research facility is 
being offered to record com- 
panies which uses qualitative re- 
search among groups of record 
buyers to determine tracks for 
compilation albums, tracks to re- 
lease as singles and songs to be 
covered by an artist. 

The company, Tracksearch, has 
been set up by Joanna Chrza- 
nowska of Genesis Qualitative 
Research who, along with Gary 
Trueman of QRP (Qualitative Re- 
search & Planning), has several 
years experience of providing re- 
pertoire, artist development and 
advertising research. 

Tracksearch is intended to re- 
place traditional "gut reaction" 

with scientific market research, 
"asking potential record buyers 
for clear, effective guidelines on 
what they want to hear and what 
they would buy". 

Extracts from up to 40 tracks 
can be sampled in any one re- 
search exercise. Panels of 50 peo- 
ple are used, drawn from the 
target market for the proposed 
release, listening in their own 
homes and analysing their reac- 
tions on detailed questionnaires. 

The price is £850 plus Vat for a 
sample of 50 people in any part of 
the country. A sample of 100 can 
be used for £1,300 plus Vat. 
Tracksearch can be contacted on 
01-570 3146. 

RM mounts three-month tape drive 
RECORD MERCHANDISERS is mounting a three- 
month, Ill-store tape promotion for all its high street 
multiple customers during the summer. 

Centre of the campaign will be a character, Terry 
The Tape, who will be making personal appearances 
at some 30 stores across the country. During the 
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advertised in the 
be run for store 

appearances, which will be 
local press, prize draws wit 
customers. 

The promotion has been prompted by the massive 
increases in cassette sales. The project will include 
posters, browser cards, badges and T-shirts 

IIS 

u 

c 

TOUR PROMOTERS, bedevilled by outrageous demands 
from artists for dressing rooms stocked with champagne 
and caviar (and other items) will be hoping that a 
precedent-setting move by country performer Roy Clark 
catches on. Clark has instructed his-manager, Jim 
Halsey, to in future eliminate all riders from his contracts, 
"as a gesture to show my concern for the problems faced 
by the promoter with the extensive riders which, in many 
cases, are not even necessary" ... Mr and Mrs Bill 
Martin guests of Mr and Mrs Denis Thatcher at a 10 
Downing Street cocktail party this week .. . Phonogram 
marketing director Tony Powell had to make flying trip to 
Geneva last Friday to remonstrate with Dire Straits who 
are being less than co-operative with media interviews 
on their tour ... A top level EMI team, led by Peter 
Jamieson, chose a quiet back-street Camden Town hos- 
telry for a spot of discreet negotiating last week and were 
surprised to find it was the Music Week local . . . After 12 
years with Polydor, A&R manager Dennis Munday is 
"hanging up his ears" — after being associated with 
artists as wide-ranging as Oscar Peterson and Paul 
Weller — and is resigning from the company but.will 
announce future plans shortly. (-oc Avf..-. Jizx^-.') 
AN IMPRESSIVE number of artists and producers visited 
the APRS exhibition at the Kensington Exhibition Centre, 
with Alan Parsons, John Paul Jones, Stewart Copeland, 
Paul Hardcastie and Rupert Mine among the record 
crowd of studio owners, engineers and broadcasting 
people checking out the impressive array of recording 
equipment on display . . . Stan Laundon, BBC Radio 
Cleveland's country show presenter for more than 10 
years, will make his national debut as host of Radio 
Two's Country Club while Whally Whyton takes his 
summer break . . , Tom Ward celebrating 50 years with 
Southern Music Publishing this month and is being 
honoured with a company dinner at Searcy's . . , After 11 
years at Air Studios, Patti Nolder leaving to marry US 
producer Beau Hill . . . Rod Demick, bass player with 
David Essex/has married Marilyn Hill of Aosis Studios 
, . . After 11 years with Polydor promotion, Joe Redding- 
ton has gone independent and can be contacted on 
01-883 7124 ... Buried deep in the 88-page MAM/ 
Chrysalis merger document is the exact amount paid to 
Terry Ellis for his UK and US Chrysalis shareholdings 
back in January — £17.3m — partially funded by "credit 
facilities" in this country and $12m "revolving credit" 
with CBS Inc. The document also reveals that Ellis gave 
undertakings not to approach or engage any Chrysalis 
employee for six months, or any artist, producer or 
songwriter under exclusive contract to Chrysalis under 
one year after the expiry of each relevant contract. 
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BILL WYMAN 

CHARLIE WATTS 

GERAINT WATKINS 

MICKEY GEE 

ANDY 

fairweather-low 

plus 
ROIMIMIE WOOD 
IVIEL COL LI IMS 

RAF RAVEIMSOROFT 
KEIMIMY JOIMES 

HEIMRY SPIIMETTI 
CHRIS REA 

and a special guest: appearance 

RIIMGO STARR 

vfis i-f i stereo 

£13.50 (Inc. VA, ORDER NOW I FROM YOUR POLYGRAM, ACCT. HOLDERS P.R.O. " 
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Album review wrings outside Top 20 and Top 50. ~ ' "good, fair, poo predicted m own specialist market. Star rating under General heading indica e ^ potential in genera!pop-rock market, with '' 'rating indicating entry into the lower . 
of chart only.   

• TOP 20 
STING; The Dream Of The Blue Tur- 
tles. A&M. DREAM 1. Producers: 
ArtistyPete Smith. 
ORCHESTRAL MANOEUVRES IN THE 
DARK: Crush. Virgin. V 2349. Produc- 
er; Stephen Hague. 
DEEP PURPLE; The Anthology. Har- 
vest PUR 1. Producer; various. 

• TOP 50 
PREFAB SPROUT; Steve McQueen. 
Kitchenware KWLP3. Producers: Tho- 
mas Dolby/Phil Thornally. Distribu- 
tion: CBS. As yet more of a critical 
than commercial success, Steve 
McQueen sees the Sprouts moving in 
the right direction with Paddy McA- 
loon's heartfelt, apposite lyrics allied 
to a lilting rocky background as 
appropriate to nightime programming 
as daytime radio and the charts. A 
pleasing compromise which should 
see them challenging the Kane Gang 
as Kitchenware's most marketable 
asset and bringing more meaningful 
music into the Top 50. 
SISTER SLEDGE: When The Boys 
Meet The Girls. Atlantic. 781 255-1. 
Producer: Nile Rogers. A lightweight 
and not terribly good pop set of little 
interest to their hard core old fans 
(who are buying History by Mai Tai 
instead1), with the inclusion of perky 
Sixties-flavoured hit Frankie it could 
nevertheless find a less demanding 
new audience who know no better. 

General 

NICK DRAKE: Heaven In A Wild Flow- 
er. Island ILPS 9826. Producer: Joe 
Boyd. It's almost a pity that this com- 
pilation needed to be released, as all 
three Drake LPs from which this mate- 
rial was drawn are still available, each 
a glorious artefact in itself. However, 
consistent interest in Drake since his 

tragic death over 10 years ago has 
provoked Heaven and should serve to 
explain why he is held in such high 
esteem. The subtle quality of his song- 
writing is as relevant today as it ever 
was and hopefully the LP will lead 
listeners onto the original records. 
There is so much more to enjoy 
beyond this pleasing introduction. 

WEATHER REPORT: Sportin' Life, CBS 
26367. Producers: Zawinul & Wayne 
Shorter. Definitely a weather report 
for summer. Lilting Latin rhythms, 
almost lazy, but underpinned with a 
great restraint and feel. Standout track 
is the glorious Confians, and if there is 
such a thing as a Weather Report 
single, this should be the one. Could 
appeal to anyone from those who 
have followed Shorter since his days 
with Miles Davis, to those who just 
want a beautifully-played relaxing re- 
cord. 

BLUE IN HEAVEN: "All The God's 
Men". Island BIH 1. Producer: Martin 
Hannett. This could almost be the re- 
sult of a bar-room brawl between U2 
and The Smiths, with Jesus And Mary 
Chain holding the coats. There's a 
persuasive power about the Dublin 
band's cacophony and when the ideas 
start to fail, the spirit takes over. For 
those who like their rock noisy, but 
considered, this LP will no doubt 
suffice. 

NILE RODGERS: B-Movie Matinee. 
Warner Bros. 925 290-1. Producer. 
Nile Rodgers/Tommy "Rock" Jymi. 
Inside a red and blue 3-D sleeve (specs 
supplied), the in-demand producer 
who was half the motivating force 
behind Chic has produced himself 
with some typical chinky guitar on 
quite an adventurous solo set. Several 
interesting tracks could just prove to 
have "sleeper" appeal (try State Your 
Mind, Stay Out Of The Light, 
Wavelength) — provided his current 
single doesn't alienate his traditional 
soul audience. Much will depend upon 
specialist black radio play, but the 
above are recommended. 

THE DOORS: Classics. Elektra GB EXT 
9 960417-7. This is misleading. Every- 
body has their own idea what a Doors 
"classic" is, but it is doubtful that 
many of the tracks contained here fail 
into that category. Essentially this just 
plugs a gap between two previous 
"best-ofs", 13 and the indispensable 
Weird Scenes Inside The Goldmine, 
and could only be of interest to the 
perverse soul who has elected to col- 
lect Doors compilations rather than 
the actual albums. This is a poor pack- 
age. assembled without direction, or 
reason. 

• Reggae 

REGGAE GREATS: Toots & The Mayt- 
als. island IRG 1. One of the most 
consistently well-loved reggae stars. 
Toots is rarely out of fashion and has 
been a large influence on artists as 
disparate as Robert Palmer and The 
Specials From 1968's classic anthem 
54-46 (That's My Number) through to 
last year's Peace Perfect Peace, this 
has a place in any new-to-reggae fan's 
record collection. 

MICHAEL PROPHET: Cease-Fire. 
Move Records. MVLP 2. Producer: 
Delroy Wright. Distribution: Fast 
Forward/Cartel Second album from 
the pioneering Scottish-based black 
music label, Cease-Fire is a solid, if 
unadventurous, skank through such 
lyrical towers of strength as Sexy 
Mama, with the backing power of 
Roots Radios. 

DESMOND DEKKER & THE ACES; The 
Original Reggae Hitsound. Trojan 
TRLS 226. Distribution: PRT/Jetstar. 
Launching Trojan's latest re-issue 
series is the man who, for many, 
started the whole crossover scene. 
The 19 tracks here span the years 
1965-71 and are pretty much what 
you'd expect. Suffice to say it includes 
Israelites, 007, It Mek and enough to 
make it a useful but not crucial addi- 
tion to your reggae section. 

BLACK UHURU: Black Uhuru. Island 
Reggae Greats. IRG 13. Producers: Sly 
Dunbar/Robbie Shakespeare/Steven 
Stanley/Artists. THE WAITERS: The 
Wallers. Island Reggae Greats. IRG 15. 
Producers: Chris Blackwell/Artists. 
The Black Uhuru album comprises 10 
tracks covering the period from the 
vocal trio's first Island release, Sinse- 
milla, in 1980, through their rise on the 
strength of 198rs Chill Out, to some 
of the most powerful reggae ever 
heard on 1983's Anthem. A fine tribute 
for one of the few groups to challenge 
Marley's memory. 

The Wailers captures Marley. Peter 
Tosh and Bunny Wailer as they were 
on their two 1973 albums. Catch A Fire 
and Burnin', before they became Bob 
Marley And The Wailers and started 
on the path to greatness with No 
Woman No Cry. It offers a highly in- 
teresting look back to a time when 
reggae was still forging its identity, 
with Tosh's fascination for country 
and western, Sixties ska, and tradi- 
tional African music all being clearly 
discernible in the music. 
*•' (each) 

• Jazz 

MILES DAVIS AND THE LIGHTHOUSE 
ALLSTARS: At Last! Boplicity. COP 
001. Distribution: Pinnacle. Davis sit- 
ting in with the West Coast band play- 
ing cool jazz recorded live in 1953. 
Tight set of classics, among them 
Round Midnight and Night In Tunisia, 
with alto saxist Bud Shank often out- 
blowing the master. Features an early 
performance by Max Roach on drums. 

MILES DAVIS: You're Under Arrest. 
CBS 26447. Producer: artist. Davis 
putting commercial considerations 
before artistic ones as never before, 
with the likely result of upsetting the 
purists. But the included cover of Cyn- 
di Lauper's Time After Time (also a 
single) and the easy-on-the-ear disco 
feel of the album as a whole should 
bring in enough new fans to balance 
the deficit. As with any new Davis 
album, it's a guaranteed seller in its 
field and beyond. 

COMPACT 

DIGITAL AUDIO 

1 dire STRAITS: Brothers In Arms 
Vertigo/Phonogram 

2 BRUCE SPRINGSTEEN: Bom In 
The USA UBS 

3 • THE STYLE COUNCIL: Our 
Favourite Shop Polydor 

/) PHIL COLLINS: No Jacket 
Required Virgin 

5 EURYTHMICS: BeYoursell 
Tonight RGA 

6 TEARS FOR FEARS: Songs From 
The Big Chair Metcury/Plionogram 

7 LEONARD BERNSTEIN: West 
Side Story Deutsche Grammophon 

8 ALISON M0YET: Alf CBS 
9 • CHINA CRISIS: Flaunt The 

Imperfection Virgin 
10 NIK KERSHAW: Human 

Racing MUA 
11 HOWARD JONES: Dream Into 

Action WEA 
12 PHIL COLLINS: Face Value Virgin 
13 MADONNA: Like A Virgin Sire 
19 BR0NSKI BEAT: The Age Of 

Consent Forbidden Fruit/London 
15 DIRE STRAITS: Love Over Gold 

Vertigo/Phonogram 
16 QUEEN: Greatest Hits EMI 
17 TINA TURNER: Private Dancer 

Capitol 
18 THE EAGLES: The Best Of The 

Eagles Asylum 
19 CLANNAD: Legend (Music from 

Robin of Sherwoodl RCA 
20 ZZT0P: Eliminator 

Warner Brothers 
* - New Entry 

Compiled by Music Week Research 
from a panel of 15 retailers 
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Why have Visions 

just hired themselves a musician? 

Because he's David Yard ley, one 

of the most experienced pop promo 
editors in town. 

Being a session musician himself 
probably explains it. 

Ittakesonetoknowone. 

At Visions, he'll be working on 

pop promos, commercials and video 
features. 

He started on May 13th. 
Asked why he left Rushes to join us, 

he said: "at Visions, you're asked for by 

name." 
So now you can. Call 01 -734 5231 for 

a booking. 
When it comes to simplifying video, 

we call the tune. 



pHEB 

The following records are bubbling under the grid on the opposite page 
BROWN. Gloria D; The More They Knock... 10/Virgin TEN 52 (E) 
BROWN, O'chi: Why Can't We Be Friends DBM DBM 009 (A) 
Luxembourg. Mercury, Plymouth, Red Rose, Swansea. 
CAMERON, Chris: Is This Love Steinar STE 765 (A) 
Essex. Hereward, Moray Firth, Plymouth, Red Rose. Southern. 
DAMNED, The: Shadow Of Love (Edition Premiere) MCA GRIM 2 (C) 
DevonAir, Forth. Hereward, Luxembourg, Mercia, Metro, NorthSound. 
Pennine, Signal. 
EVERYTHING BUT THE GIRL: Angel bianco y negro/WEA NEG 15 |W) 
400 BLOWS: Movin' Illuminated ILL 61 (P) 
BRMB. Capital, CBC, 210, West. 
FORCE: 8: New Beginning New Mersey Sound/Priority FORCE 1 (E) 
GORDON, Alistair: Touch And Go Rainbow RAIN 1 (E) 
Aire, Hereward, Plymouth. Red Rose, Signal Swansea, Tay, Trent, Viking. 
GRAHAM, Jaki: Round And Around EMI JAKI4 (E) 
Aire. Clyde, Luxembourg, Pennine, Piccadilly, 210. 
HIPSWAY; Broken Years Mercury/Phonogram MER 193 (F) 
JACKSON, Freddie: Rock Me Tonight Capitol CL 358 (E) 
JANKEL, Chaz: Looking At You A&M AM 252 |C) 
Beacon. DevonAir, Forth, Hallam, Hereward. Mercury, Southern, 
Swansea, 2CR, Tay. 
KING KURT: Billy Stiff BUY 223 (E) 
Hallam, Luxembourg, Pennine, Signal, Tees. 
LIVERPOOL EXPRESS: If You're Out There Direct IF 1 (A) 
Beacon, BRMB, City, 2CR, West. 
LORBER, Jeff: Best Part Of The Night Club/Phonogram JAB 13 (F) 
MARILYN: Pray For That Sunshine Mercury/Phonogram MAZ 5 (F) 
NOLANS, The: Goodbye Nothin' To Say Towerbell TOW 70 (E) 
Orwell, Plymouth, Swansea, 2CR, Tay, Tees. 
O'CONNOR, Hazel/Chris Thompson: Push/Shove Greenpeace/T'beil (E) 
DevonAir, Piccadilly, Plymouth, 2CR. Wiltshire. 
PALE FOUNTAINS, The: Across The Kitchen Table Virgin VS 750 (E) 
REDSKINS,The: Bring It Down! (This Insane Thing) DeccaF2{F) 
Clyde, Hereward, Luxembourg, Piccadilly, 210, Tees. 
RODGERS, Nile: Lets Go Out Tonight Warner Brothers W 9049 (W) 
RUSH, Jennifer; The Power Of Love CBS A 5003 (C) 
SPEAR OF DESTINY: All My Love (Ask Nothing) Epic A 6333 (C) 
TEAM, The: Wicki Wacky House Party EMI 5519 (E) 
TZUKE, Judie: Love Like Fire Legacy LGY 25 (A) 
VICIOUS PINK: CCCan't You See (Re-mixxx) Parlophone RX 6074 (E) 

11 (7) 
■ 5 (-) 

*r6 (-1 
9 (-) 

5 (5) 
5 (-) 
5 (6) 
9 (-) 
6 (-) 

11 (7) 
8 (8) 

10 (-) 

5 (-) 
5 (-) 
5 (5) 
8 (7) 
6 (-) 
5 (-) 
6 (5) 
6 (-) 

11 (5) 
11 (8) 
9 18) 
6 (8) 
9 (5) 
5 (8) 

Based on plays Monday-Friday (6.00am-8.00pm) in the week preceding publication 

8 (7) SISTER SLEDGE: Frankie 6 (10) BILL WITHERS; Oh Yeah! 5 (4) THE HOLLIES: Too Many Hearts Get Broken 5 (5) OPUS; Live Is Life 5 (Re) EDWIN STARR. It Ain't Fair 5 (New) MARTI WEBB: Ben (Starblend) 5 (Now) PAUL YOUNG: Tomb Of Memories (CBS) 4 (New) CHINA CRISIS: King In A Catholic Style (Wake Up)/(Virqin) 4 (Now) THE CROWD: You'll Never Walk Alone (Spartan) 4 (New) DEAN FRIEDMAN: I Didn't Mean To Make You Cry (Hi-Rise via PRT) 4 (Re) CLAIRE HAM1LL: If You'd Only Talk To Me 4 (Re) KOOL& THE GANG: Cherish 4 (New) MARILLION: Kaylcigh (EMI) 4 (6) BILLY OCEAN; Suddenly 4 (New) REOSPEEDWAGON: One Lonely Night (Epic) 4 (New) JENNIFER RUSH: The Power Of Love (CBS) 4 (4) MARI WILSON: Would You Dance With A Stranger 
OTHER FEATURED RECORDS BEACH BOYS: Getcha Back BOBBYSOCKS: Lot It Swing KENNY COPELAND; Summer (The First Time) DANA: Little Things Mean A Lot DANOVAK & CO: Magdalcna F.R. DAVID: This Time I Have To Win NICK HEYWARD: Laura MADONNA: Crazy For You ROY ORBISON: Wild Hearts (... Time) ALVIN STARDUST: Sleepless Nights STUTZ BEAR CATS: Running In The Night SYLVIA: Read All About It 

DAVID HAMILTON'S RECORD OF THE WEEK; HOWARD JONES: Life In One Day (WEA) 

Radio 1 and Radio 2 guides compiled by Sham Tracking (01-290 0129). 

Figures denote actual plays logged Sunday to Saturday in the week preceding publication (6am-Midnight) 

(22) (17) 
(14) 
(13) 
(12) (17) 

(7) (19) (14) 
(6) 

(16) 
(191 

14 
13 
13 
13 12 12 
12 (New) 
11 (15) 

(20) (9) (8) 

10 (21) 10 (New) 

(10) (11) 
(10) 
(13) 

SCRITTI POLITTI: The Word Girl MADONNA: Crazy For You MAITAI: History ANIMOTION: Obsession CHINA CRISIS: King In A Catholic Style (Wake Up) DURAN DURAN: A View To A Kill MARILLION; Kayleigh STING: If You Love Somebody Set Them Free DAVID BOWIE: Loving The Alien (Remix) FINE YOUNG CANNIBALS: Johnny Come Homo SISTER SLEDGE: Frankie KATRINA& THE WAVES: Walking On Sunshine KOOL & THE GANG: Cherish PROPAGANDA: Duel STEPHEN 'TIN TIN' DUFFY; Icing On The Cake THE CROWD: You'll Never Walk Alone ELTON JOHN & MILLIE JACKSON: Act Of War GARY MOORE & PHIL LYNOTT: Out In The Fields PAULHARDCASTLE: 19 BILLY OCEAN: Suddenly BRUCE SPRINGSTEEN: Born In The USA PAUL YOUNG: Tomb Of Memories, CBS A6321 (C) DEBARGE: Rhythm Of The Night ORCHESTRAL MANOEUVRES IN THE DARK; So In Love PRINCE & THE REVOLUTION: Paisley Park BRYAN ADAMS: Heaven PHILIP BAILEY: Walking On The Chinese Wall GO WEST: Call Me HOWARD JONES: Life In One Day, WEA HOW 8 (W) KID CREOLE & THE COCONUTS: Endicott NICK HAYWARD: Laura NILS LOFGREN: Secrets In The Street SIMPLY RED; Money's Too Tight (To Mention) TEARS FOR FEARS: Head Over Heels (Remix) BEACH BOYS: Getcha Back DAVID GRANT; Where Our Love Begins 

8 (7) 
8 (8) 
7 (New) 

(12) (12) 

PHIL FEARON & GALAXY: You Don't Need A Reason PAT BENATAR: Shadows Of The Night THE ADVENTURES: Feel The Raindrops, Chrysalis AD 1 (F) BRYAN FERRY: Slave To Love THE CULT; She Soils Sanctuary DARYL HALL & JOHN GATES: Out of Touch, RCA PB 49967 (R) DEPECHE MODE; Shake The Disease GLENN FREY: Smuggler's Blues, BBC RESL 170 (A) HAROLD FALTERMEYER: Axel F MCA 949(C) JIMMY NAIL: Love Don't Live Hero Anymore OPUS: Live Is Life PHIL OAKEY& GIORGIO 
MORODER; Good-Bye Bad Times, Virgin VS 772 (E) SQUEEZE: Last Time Forever EDWIN STARR: It Ain't Fair FIVE STAR: All Fall Down FOREIGNER: Cold As ice (Remix), Atlantic A9539 (W) KIRSTY MacCOLL: He's On The Beach, Stiff BUY 225 IE) REDSKINS; Bring It Down! (This Insane Thing) ROARING BOYS: House of Stone, Epic A6322 (C) SIMPLE MINDS: Don't You Forget About Me DAMNED, THE: The Shadow Of Love, MCA GRIM 2(C) DEAD OR ALIVE:ln Too Deep, Epic A 6360(C) FEARGALSHARKEY; Loving You, Virgin VS 770 (E) STEVE HARLEY & COCKNEY REBEL: Irresistible VINCE CLARKE & PAUL QUINN: One Day, Mute TAG 1 (1/RT/SP) 

OTHER FEATURED RECORDS STEVE ARRINGTON: Feel So Real BIG SOUND AUTHORITY: A Bad Town BUCKS FIZZ: You And Your Heart So Blue JAKI GRAHAM: Round And Around DENISE LASALIE: My Toot Toot LONE JUSTICE: Ways To Be Wicked THEPOGUES; Sally MacLennane SCANDAL featuring Patty Smyth: The Warrior BRUCE SPRINGSTEEN: I'm On Fire 

7 (New) 
7 (7) 
7 (New) 
7 (New) 
7 (5) 
7 (5) 7 (New) 

7 (8) 6 (6) 6 (7) 6 (New) 
6 (New) 
6 (5) 
6 (New) 
6 (Re) 
5 (New) 
5 (New) 
5 (New) 
5 (Re) 
5 (New) 

THE BIGGEST NAME AT GLASTONBURY 

IS BACK AGAIN. 

ATurbosound Sysiem has graced Glastonbury 
Festival for the past five years. 

This year, our compact TMS-3 Sysiem lakes the art a 
stage further. Its clarity and dynamics set the standard for 
large-scale systems the world over. 

Witli theTMS Series we've brought our patented 
principals to the indoor stage - on tour, or in permanent 
installations like Carnegie Hall. New York; Grand Ole Opry 
Nashville and most recently the National Arts Centre, 
Ottawa. 

So it's good to becoming back to Glastonbury again. 
Because with names like these behind us. you know 

you're listening to the world's finest. 

Turbosound Sales Ltd., 202-208 New North Road, 
London N1 7BLTel; (01) 226 - 0099 

Turbosound Inc., 611 Broadway, #841, New York, 
New York lOOlBTel. (212)460-9940 
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