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ESTABLISHED 1959 £1.25 

Investors' concern over 

pence festival money 

CONCERN IS mounting 
among some of the investors 
who have each paid several 
thousand pounds to the 
promoters of a "peace festiv- 
al" in Japan to mark the 40th 
anniversary of the dropping ; 
of an atomic bomb on 
Hiroshima. 

Investors were attracted in- 
itially through a 100-page 
prospectus issued by promo- 
ters Post Primative Produc- 
tions, which claimed that 
Michael Jackson, David 
Bowie, Paul McCartney and 
Bruce Springsteen had ex- 
pressed "positive responses 
regarding their availability 
and interest to perform". 

However, Post Primative's Lon- ' 
don office has closed and its tele- 
phone line is disconnected. No 
bill for the festival has been 
announced either publicly or pri- 
vately a matter of weeks before 
the show is due to take place and 

pledges of statements and in- 
formation from people involved 
in the production have been con- 
sistently broken. 

In addition. Music Week has 
been unable to obtain a reply 
from a company which advised 
Investment in the project. A letter 
from the company told potential 
investors that they could expect a 
return of $400,000 on a sum of 
$20,000. MW understands, 
though, that in the past week the 
firm has verbally guaranteed that 
investors will not lose the money 
they have put in and that a repre- 
sentative of the company has 

■seen the contracts that have been 
exchanged with the city of 
Hiroshima and with Rod Stewart. 

■ Stewart's record company, 
'WEA, says it has no knowledge 
that he has signed such a deal. 

" One investor expressed con- 
cern to MW after paying nearly 
£7,000 through an agent to Post 
Primative. Two months after 
handing over the money he was 
hot aware of Post Primative 

issuing any details of the concert 
to investors. 

MW asked project PR Matthew 
Freud for information and was 
told a statement would be issued 
two days later. No statement ar- 
rived. Last week, Freud's office 
was again asked for information. 
This time, Richard Routledge, an 
associate of Freud's, promised a 
statement would be issued. 
Again no statement materialised. 

By JEFF CLARK-MEADS 

At the end of the week, MW was 
told that Routledge and Freud 
were away from the office. 

On Thursday of last week, MW 
contacted Peter Grant, the former 
Led Zeppelin manager who was 
announced in January as "Post 
Primative's UK team head". He 
said he could not comment at the 
time because of the delicate state 
of negotiations but promised to 
ring the following day. He did 
not. In a later call to his office. 

MW was told that no comment 
could be made because he was 
waiting for a telex from Japan. 

Though Post Primative has 
consistently failed to comment 
officially, its attitude has been 
that the concert would go ahead 
with some renowned stars on the 
bill but that negotiations were 
being complicated by video 
rights and other details. 

Post Primative announced to 
MW that it had opened for busi- 
ness in January. A picture of the 
principles was issued along with 
a statement naming them as: Ce- 
sare Danova {head of Tokyo 
office), Richard Cole (concert co- 
ordinator), Grant, Harvey Lee (fi- 
nance), Billy McElroy (TV, radio, 
sales), Freud and Don Murfit 
(security). 

The company stated that it had 
been set up to "combine the ex- 
pertise of the British music busi- 
ness with the opportunities pro- 
vided by the growing market- 

TO PAGE FOUR 

DIM counters Elton claims 

ELTON JOHN'S claim that the Dick James Organisa- 
tion "whittled away vast sums of money" that 
should have been his was challenged in the High 
Court last week when the singer was confronted with 
sets of figures showing that while he^earned more 
than £14.5m from his songs up to December, 1982, 
DJM's labels made profits of £8.5m. 

Asked by DJM's counsel, Mr George Newman QC, 
to comment on the figures, John said: "I can't 
comment about them. I'm not a chartered accoun- 
tant. My lawyers told me there had been mishand- 
ling of money and I just told them to gel on with it. I 
was led to believe that vast sums were involved." 

The barrister put it to John that DJM's US subsidi- 
ary— its most important sub-publishing company — 
was fully justified in retaining half the royalties it 
collected: "The American subsidiary incurred ex- 
pense and costs and did a very good job, and there is 
simply nothing unreasonable at all about it retaining 
50 per cent." 

John said he could not comment. He and his lyric 
writing partner Bernie Taupin are suing Dick James 
and his companies, claiming that agreements signed 
with the organisation 18 years ago were unfair and 
made under "undue influence". They want the con- 
tracts set aside and are seeking the return of copyr- 
ights they signed away for life, and damages. 

All their claims are contested by Dick James and 
the DJM Organisation. 

During last week's hearing it was revealed that up 
to December, 1982, when the court action was laun- 
ched, John had earned £13.4m from record sales and 
£1.16m from publishing royalties. The figures did not 
include fees for live performances. Over the same 
period, said DJM counsel, lyricist Taupin received 
just over £1m from publishing royalties. 

In contrast, the DJM label This Record Co, made 
just over £7m profit and DJM Records made £1.5m. 
Subsidiary publishing companies abroad had re- 
tained about £2.6m in royalties. 

Earlier in his evidence, John had told Mr Justice 
Nicholls that he had not read the agreements he 
signed: "I still don't read contracts," he said. 

The initial publishing agreement, lasting three 
years, was also signed by the singer's mother as 
guarantor because her son was only 20 at the time. 
John said; "I don't think she understood it. She 
wasn't an expert in publishing contracts." 

Under that agreement, John received a weekly 
retainer of £15 and Taupin £10. Each received a £50 
advance which was "a substantial amount of 
money" to him in 1967, said John. The deal, he said, 
seemed "very fair" at the time. 

The hearing continues. 

V. 
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MUFF WINWOOD, CBS' senior 
director A&R and vice-president 
CBS International, presents 
Maurice Oberstein with a 
mounted disc engraved with the 
43 number one CBS UK hits since 
he became MD in 1975—just one 
of several gifts to Obie at a com- 
pany farewell party to mark his 
retirement from CBS last Friday 
(see Dooley, p4). 

Tape piracy: 

criminal 

proceedings 
THE FIRST criminal prosecutions 
involving counterfeit cassettes 
under the amended Copyright 
Act reached the Croydon Magis- 
trates Court last week when six 
defendants appeared on charges 
of conspiracy to make or distri- 
bute counterfeit music cassettes. 

PC Pat Wraight said that other 
suspects had yet to be charged in 
the case which concerns property 
valued at over £100,000. The in- 
vestigation is extensive, involv- 
ing the BPI, police in Kent, Sur- 
rey, Middlesex and London and 
trading standards officers in 
Croydon and Kent. 

The officer asked for a long 
remand in order to bring all the 
defendants in the case together 
before the court. He added that at 
that time the police expect to re- 
quire one further remand before 
they will be ready for a committal 
to the Old Bailey. 
• The Copyright Act 1956 was 
amended in 1983 and penalties 
relating to infringing video or au- 
dio recordings were increased. 
Some offences became eligible 
for trial at Crown Court, and 
police powers of search were 
widened. 

Amstrad loses 

taping case v 
A HIGH Court judge ruled this 
week that hi-fi manufacturer Am- 
strad was encouraging home- 
taping with the marketing of its 
twin cassette systems. Mr Justice 
Whitford refused the company a 
declaration that it had acted law- 
fully, saying that he would still 
have refused the declaration had 
the BPI offered no defence. 

He said; "Amstrad hoped to 
encourage the public to buy this 
equipment because it would en- 
able customers to record from 
their favourite cassette." He said 
that Amstrad's copyright warning 
was "so insignificant" as to never 
have been intended to be taken 
seriously. 

Pinnacle 

on the move 
— see advertorial 

centre pages 

/ 

IF YOU'VE GOT THE INCLINATION, 

' I'VE GOT THE CRIME 

OPPORTUNITIES 
(LETS MAKE LOTSOF MONEY) 

PETSHOP BOYS 
45 R P M 
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News in brief... 

ROCK MAGAZINE Kerrang! has. 
released a heavy metal double 
album and video. The Kerrang! 
Kompilation, featuring Iron 
Maiden, Scorpions, Whitesnake 
and Marillion. The 24-track album 
is released in conjunction with 
EMI and Virgin and the 20-track 
video is out in conjunction with 
PM1 and Virgin Video. 
CONIFER RECORDS has acquired 
nostalgia label Saville Records, a 
company that has shared Conif- 
er's marketing and distribution 
for the last three years. Saville 
founder John Wadley will hand 
over the day-to-day running of 
his company to Conifer. 
SYDNEY: Virgin Records is .mov- 
ing to EMI Australia for its manu- 
facturing, selling and distribution 
of all Virgin audio products in a 
long-term deal which starts July 
1. 
RECORD, TAPE, video and com- 
puter software distributor Terry 
Blood Distribution achieved a tur- 
nover of £37m in the year ended 
February 28, an increase of £16m 
over the previous 12 months. 
THE BBC is making its popular 
music index of songs, albums, 
arrangements and orchestrations 
available on a commercial basis 
at a price of £450. The micro- 
filmed index contains more than 
200,000 entries and claims to cov- 
er almost everything from copyr- 
ight to lyric writer. 
THE TELESALES and showroom 
facilities for SP & S Records and 
Counterpoint Distribution will be 
closed between 1 pm on Friday 
(28) and 8.30 am on Monday (1) 
for stocktaking. 
VIDEO-MAKER Jon Roseman has 
sold his share in The Palace — 
formerly The Video Editing 
Centre — to Nik Powell, the 
Palace chairman and Roseman's 
co-founder in the VEC. Roseman 
sold up because, he says, he 
could not play the active role in 
the running of the company that 
he would have liked due to 
pressure of other commitments. 

Musical Chairs 

A NUMBER of new appointments 
have been made at EMI Records' 
strategic marketing division. Mal- 
colm Anderson becomes general 
manager. Music For Pleasure op- 
erations; Gary Howelis becomes 
general sales manager for the 
label. Barry McCann has been 
appointed general manager, TV 
and repertoire exploitation and 
Tony Wadsworth becomes 
general manager, TV and cata- 
logue exploitation .,. Meanwhile 
Jo Redmond, formerly singles 
sales manager at CBS, has been 
appointed general sales manager 
at Arista .. . Susan Dodes has 
been promoted to international 
repertoire co-ordinator for 
Chappell-lnternational ... Brian 
Jones has been appointed gener- 
al manager of music industry 
specialist shopfitters Norank En- 
gineering, 

ccccccs 

Available From 
H. R. TAYLOR 

+ 
P.R.T. 

Bar-code lobby 

remains firm 
LESS THAN one quarter of music 
product is currently barcoded. 
but retailers and record com- 
panies are still committed to im- 
plementing the system on all re- 
cords and tapes as soon as possi- 
ble. 

The latest meeting of the BPI's 
retail liaison committee unani- 
mously declared its support for 
bar-coding and chairman Peter 
Jamieson stressed that it re- 
mained the BPI's objective to en- 
courage all members to adopt the 
system as quickly as they could. 
BPI director general John Deacon 
said that interest in bar-coding 
was growing among record com- 
panies of all sizes. 

Committee members repre- 
senting retailers — including 
HMV, WH Smith, Record Mer- 
chandisers, Revolver, Music Mar- 
ket and Our Price — emphasised 

that there was an incraasing need 
for bar-coding. 

Checks on incoming stock by 
HMV, Record Merchandisers and 
WH Smith showed that, overall, 
about 24 per cent of albums and 
tapes are being bar-coded. The 
retailers said that a higher per- 
centage of coded product was 
needed to make the system of 
real use to them, adding that they 
expected pressure from all retail- 
ers for full-scale introduction of 
bar coding to increase greatly 
during next year. 

Virgin MD Simon Draper com- 
mented on the possibility that 
bar-code reading wands could 
eventually have uses other than 
simply at checkouts. He sug- 
gested that they may help in the 
identification of counterfeit cas- 
settes. 

Saxon-Carrere hiatus 
THE COMPLEX contractual dispute between heavy metal band Saxon 
and Carrere I.MW March 30) has been adjourned for a month by the High 
Court in Paris. 

Saxon went to the court seeking a ruling that they had properly and 
validly terminated their contract with Carrere. They were also asking for 
damages arising from what the band's manager, Nigel Thomas, de- 
scribes as "21 claims for non-payment of royalties and under- 
accounting". 

Saxon signed to EMI in January, but Carrere maintains that it still had 
a valid contract with the band at that time. The hearing is due to 
recommence around the beginning of July. 

9 

TVM BAND The Brothers called In to see the efforts being made on their 
behalf by CBS sales staff at the Barlby Road factory in north London. 
With the seated sales staff are, from left, TVM director Peter Harrison, 
TVM general manager Gary Pillay, executive producer Phil Vinall, Clary, 
Clarel, Lindsay, Daniel and Gervais Bayou and Bob While and Roger 
Bolton of the Would I Lie To You? promotion company. 

Deals 
LIVERPOOL-BASED five-piece 
Here's Johnny have signed to 
RCA and debut at the end of June 
with a single, I Fall Apart. 
ROBIN TROWER has signed to 
Music For Nations and has re- 
leased an album. Beyond The 
Mist. 
PRT HAS signed Manchester duo 
Precinct. First single will be Don't 
Go on the Calibre label. PRT will 
be mounting press and poster 
advertising campaigns in support 
of Don't Go. 
PATRICK PUTRONE is the first 
artist to sign for Ideal Music Re- 
cords, part of the newly-formed 
Ideal Music Company. 
SUSAN FASSBENDER, of Twi- 
light Cafe fame, has signed a 
management deal with Rockforce 
on her return to the music indus- 
try after a two-year break. 
DETROIT-BASED vocalist Oliver 
Cheatham has signed to Move 
Records after recording three 
albums for MCA. 
BUDGET LABEL Pickwick has 
signed a supplementary sales 
and distribution deal with PRT. 
PRT wilt service areas that Pick- 
wick's existing network does not 
cover. 

COMPACT 

DIGITAL AUDIO 

1 "BRYAN FERRY: Boys And Girls EG/Polydor 2 DIRE STRAITS: Brothers In Arms Vertigo/Phonogram 
3 BRUCE SPRINGSTEEN: Bom In The USA CBS 4 THE STYLE COUNCIL: Our Favourite Shop Polydor 5 QUEEN; Greatest Hits EMI 6 EURYTHMICS: Be Yourself Tonight RCA 7 PHIL COLLINS: No Jacket Required Virgin 8 CHINA CRISIS: Flaunt The Imperfection Virgin 9 TEARS FOR FEARS: Songs From The Big Chair Mercury/Phonogram 10 DIRE STRAITS: Love Over Gold Vertigo/Phonogram 11 PHIL COLLINS: Face Value Virgin 12 LEONARD BERNSTEIN; West Sido Story Deutsche Grammophon 13 PAUL YOUNG: The Secret 01 Associauon CBS 

14 THE EAGLES: Best 01 The Eagles Asylum 
15 SADE: Diamond Life Epic 16 NIK KERSHAW: Human Racing MCA 17 ANDREW UOYO WEBBER; Requiem HMV/EMI 
18 AUS0N M0YET: All CBS 19 HOWARD JONES; Dream Into Action WEA 
20 CLANNAD: Legend (Music From Robin 01 Sherwood) RCA ♦ New Entry 

Compilod by Music Wook Research fioni a panel of 15 retailors 

American 

Commentary ,ii:iTr'V' 

Another industry bone 
From IRA MAYER 

NEW YORK; There were dozens of ^^"sh^with audio 
on display at the recent Consumer ^ rnuch as 50 per cent 
component manufacturers eshma 9 . . ^ ^ units. There 
of the market for cassette decks .s naturally be 
was one particular model, however, that wou.d^quite n^^Y ^ 
the bane of the industry 
would-be deejay. 

A unit by Aiwa, sold only as part of a 
about $3,500, accommodates up to five cassettes Jh , „ 
playback-only port. The cassettes fitmto a removable holder On piayoacK-oniy port, mc .— - - r «»■ r 
the side of the holder, the user can adjust for DolbyB or C 
individually for each tape. The unit can then be 
record up to 15 selections in any order from either side 9f any °f 

the five tapes. It's akin to having your own recordable jukebox. 
For the technically minded, the actual playback heads are 

situated directly behind the recording port on the right hand side 
of the system. The way the unit operates is that the left side 
cassette holder moves the selected tape into position beside the 
playback heads, and pushes the tape into the playback mechan- 
ism. When the track is recorded, the tape is shunted back into the 
holder, which then moves the next tape into position. (Aiwa, 
which is partly owned by Sony, was thoughtful enough to 
have a glass-encased version of the deck on display). The system 
is capable of recording in real time or at double speed. 

Given the circumstances of the show, it was impossible to 
listen to the unit, and most observers were sceptical about likely 
audio quality. Record industryites of course had two other re- 
sponses (both usually voiced by the same people): one was 
abhorrence, the other, with a slight gleam in the eye, excited by 
the prospect of making tapes using the thing. r Tape-to-tape wasn't the only kind of dubbing device being 
exhibited. The implications of the proliferation of CD boom boxes 
with audiocassette ports made for simplified disc-to-tape record- 
ing, and the new digital 8mm PCM technology relative to CD 
taping and relative to digital audio tape systems presently being 
developed remains to be seen. 

Portable and auto CD players are growing in numbers as well. 
Technics has a Walkman-like CD which it claims is 40 per cent 
smaller and lighter than Sony's. Exactly how rugged it is wasn t 
clear, as the demo units were merely waved in the air — not 
jostled. The sound through headphones was certainly excellent, 
and those who heard the unit hooked up to a fairly average home 
system said that sound reproduction was excellent. As has been 
noted repeatedly, prices are plummeting, with $200-300 expected 
to be the norm possibly by year-end. 

There were plenty of auto units around, and Pioneer went so far 
as to film a five-minute commercial for its auto CD deck recording 
the playback "live" as a jeep raced over the rocky terrain of the 
Mojave Desert at 60 miles per hour. The film was pretty funny — 
but for reasons other than any intended humour. The machine 
shown taping the proceedings was a Nagra, for one. For another, 
the soundtrack music was one continuous track, while the shots 
of the truck clearly weren't. 

Still, the point was made, with Pioneer unhesitant in admitting 
that under those conditions, the machine will skip. This provided 
an opportunity for Pioneer to trumpet a feature that memorises 
where the laser skipped and automatically backs it up to the 
proper spot. (The audio portion of Pioneer's elaborate presenta- 
tion to the press, by the way, was played on a Teac tape 
machine.) 
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Sponsors look to 

music involvement 
WITH FOOTBALL'S image still suffering from the tragedies at Bradford 
and Brussels, commercial sponsors are beginning to look towards 
music as a medium for promoting their product. 

Breweries are prominent among companies who see rock bands in 
particular as a vehicle for putting across their message to the 18-25 
market. Scots band The One O'Clock Gang are being sponsored by 
McEwans lager via a deal between the brewer and the band's record 
company. Arista. So far the contract has seen the McEwans logo 
featured on the band's record sleeves and jointly-financed promotional 
material, with plans to extend it to take in a full-scale tour by the One 
O'Clock Gang currently under discussion. 

In addition to fly-posting and in-store material, the band are being 
heavily promoted in McEwans predominantly Scots chain of pubs. For 
Arista, the association of the band's and the lager's image is perfect, 
with the sponsorship ending a search to find a suitable band/product 
pairing that has not been achieved since Meat Loaf teamed up with 
Suzuki. Arista is also now trying to secure deals with Dr Peppers and the 
Seychelles Tourist Board. 

. A similar link to the One O'Clock Gang/McEwans one is that between 
'Malibu and Kid Creole. The drinks manufacturer will sponsor Creole's 
^our later this year and in return will have "Malibu presents" on the 
J,tickets and posters as well as the stage backdrop being arranged like a 
/bar. The Higsons and Liverpool-based Higsons brewery are also in the 
! ifirst stages of "a mutual promotion campaign". 

Harp lager is actively seeking to expand its music sponsorship. At 
present the company supports the rock weeks held by London's Institute 
of Contemporary Arts and is negotiating links with other events and 
individual bands. American brewer Schlitz will also be prominent in the 
UK in August through its long-standing liaison with ZZ Top who will be 
headlining this year's Donington Rock festival. 

Sportswear and clothing manufacturers are the other main area of 
those interested in sponsoring music. Addidas and WEA run a joint 
in-store advertising campaign and shoe manufacturer Nike has success- 
ful linked with Saxon. 

Legal wrangle over 

Hardcastle 'follow up' 
CHRYSALIS RECORDS and Paul Hardcastle won an undertaking in the 
High Court last week that one of Hardcastle's early songs, Rain Forest, 
would not be promoted as a follow up to his chart-topping 19. 

Gift Promotions Ltd, the parent company of Bluebird Records and 10 
Records, pledged to continue selling the single — first released last 
summer — with a sticker on the packaging stating that it is a re-release. 
The undertaking was given pending a full trial of the issue at which 
Chrysalis and Harcastle will be claiming damages arising from alleged 
copyright infringement and breach of duty under the Performers Protec- 
tion Acts. 

Mr James Gouldie QC, for Bluebird and 10, said the undertaking 
would enable his clients to continue to press and release Rain Forest. 
"There are substantial matters in dispute which can only be resolved at 
trial," he added. 

Ocean single dispute 
BILLY OCEAN and his manager, Laurie Jay, are taking legal advice over 
a single, On The Run, being released under Ocean's name in Germany 
by the Metronome label. 

They claim that the single is a track recorded by Scorched Earth — the 
band Ocean was vocalist for — in 1975 which has had the original 
backing wiped and new music re-recorded. The single may become 
available in the UK and Jay feels that it misrepresents the artist and says 
that it has been produced without permission. 

TV stations must pay 
NEW YORK: US local TV stations have been ordered by a federal 
magistrate to pay the interim licence fee increase requested by ASCAP 
for the period November 16, 1984 to March 31, 1985. The payments for 
the 41/4 month period are estimated by ASCAP president Hal David to be 
worth about $10m. 

They are to be made on the basis of current revenues rather than at 
the much lower 1980 fee level. The magistrate ordered the stations to 
submit revenue reports for 1983 and 1984 within 30 days to enable 
ASCAP to compute the percentage licence fee rates. The society is also 
expecting "substantial addiional revenue" for the February 1983- 
November 15, 1984 period, during which the stations paid at the 1980 
level rather than based on their current revenues. 

News in brief... 
PARTAN RECORDS was due to 
egin a TV promotion campaign 
n Friday (21) for Still Life, an 
Ibum by the Royal Philharmonic 
Irchestra conducted by Louis 
lark with the Royal Choral Soci- 
ty and featuring Renaissance 
;ad singer Annie Haslam. Initial 
lots have been taken on LWT 
nd Thames, and the campaign 
/ill roll out on a nationwide basis 

results justify it over the next 

month with a spend of £200,000. 
The album contains 12 well- 
known classical themes arranged 
by Clark. 
□□□ 

,R&B MUSIC Consultants, the 
/partnership set up by Roger St 

Pierre and Bob Fisher to assist 
record companies in exploiting 
the specialist side of their back 
catalogue, is working with EMI on 

\ the Nellie Lutcher/Nat King Cole 
single For You My Love, a 1950 
jump blues record. 

m 

PICTURED AT the signing of a distribution deal for the Satril and Crash 
labels with PRT are, left to right: Satril/Crash label manager Mike 
Seaman, Satril/Crash managing director Henry Hadaway, PRT distribu- 
tion general manager Ian Holloway and PRT chief executive Walter 
Woyda. 

INSIDi 

• SINGLES CHART 15 
• ALBUMS CHART 26 
Airplay 12, 13. CD Chart 2. 
Classical 18. Disco news/ 
chart 7, 8, 9, Feature 18. 
Indies news/chart 36, 37. 
Music On Video/chart 22. 
New Releases 16, 25. 
Performance 23. Reggae. 27- 
34. Singles Reviews 19. 
Talent 23. US Charts 16, 25. 

You've spent the last week working up a demo. And now you 
finally have a chance to present it to a maj or record company. When 
halfway down the motorway you suddenly realise that you left it at 
home. 

What do you do? You can go into a panic. You can try and look 
for a phone box, which is probably another thirty miles away. Or you 
can quietly light a Hamlet. 

Of course, if you had an Answercall Vodafone in your car, it 
would be an entirely 
different story. 

Just one quick 
call and the problem 
would be solved very 
quickly. 

JUST BECAUSE YOU'RE 

ON THE ROAD 

DOESNT MEAN YOU'RE 

NOTON THE PHONE. 

Because the Answercall Vodafone, 
is part of the cellular network. 

So you can call whoever, wherever 
and whenever you like. 

And best of all, it costs less than a 
gallon of petrol per working day. 

That's all it costs to convert your 
car into a mobile office. 

With an Answercall Vodafone in 
your car you can be in constant contact 
with your clients or your office. 

You can make sure that just 
because you're on the move, your 
business isn't standing still. 

Because you ran be sure that 
everything is carried out exactly the 
way you want it to be. 

There's a Vodafone system to suit all your needs both in the car 
and out. And whichever you choose can easily be moved whenever 
you change your car. 

Our mobile fleet of engineers ensure immediate installation. And 
they provide a totally reliable mobile service back-up. 

So if you spend a bit of time behind the wheel, why not give us a 
call. 

After all, one of the keys to running a successful business is 
instant communications. 

And with an Answercall Vodafone you may be out of reach, but 
you're never out of touch. 

Answercall vasArazi 
It lets you take your business on the road. 

fORAmsomoNsmnoN 

CALL 01-6591133* . 
ANSWERCALL VODAFONE KANGLEY BRIDGE ROAD LONDON SE26 5AH SPP~ 
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Peace 

festival 

money 
FROM PAGE ONE 
place and technology in Japan''. 

Its prospectus for the Hiroshi- 
ma anniversary show said: "Pre- 
liminary negotiations with artists 
and sponsors have indicated a 
tremendous interest and sincerity 
on the part of the musicians. The 
performers we are negotiating 
with and plan to contact are inter- 
national stars from Japan, 
Europe, the US and USSR. 

"Post Primalive Productions is 
offering the city of Hiroshima the 
sum of US $7m for use of the site 
and for the role of the city in the 
planning and execution of the 
event. As an alternative. Post 
Primative will give 15 per cent of 
the gross profits of the concert to 
the city of Hiroshima." 

The prospectus said that, at 
that point, initial planning was 
complete and stated: "Foreign 
musicians from whom Post 
Primative has already received 
positive responses regarding 
their availability and interest to 
perform in Hiroshima in early Au- 
gust 1985 (include): Stevie Won- 
der, Michael Jackson, David 
Bowie, Paul McCartney, Tina Tur- 
ner, Lionel Richie, The Police, 
Bruce Springsteen." 

The document went on: "The 
concert will be the most impor- 
tant popular music event of 1985. 
Post Primative Productions will 
also contact interested parties to 
license film, video, record con- 
cession and sponsorship rights to 
the concert. These will guarantee 
the project's financial viability." 

PolyGram back 

in publishing 

By NIGEL HUNTER 
LESS THAN a year since dispos- 
ing of the Chappell Music pub- 
lishing empire, the PolyGram 
group is becoming involving in 
music publishing again. As Poly- 
Gram Music Publishing, the 
group is setting up companies 
linked directly with its record 
labels with an initial aim of secur- 
ing combined recording/ 
publishing deals: The first to be 
announced here in the UK is the 
signing of John Molloy and Mur- 
ray Munro of Mainframe through 
their MC2 Music to Polydor 
Music. 

PolyGram executive vice presi- 
dent Aart Dalhuisen told MW that 
the publishing venture is being 
organised from London by him in 
conjunction with David Hockman 
of Polydor Music Video who has 

past publishing experience and 
PolyGram financial executive Jan 
Cook. It will operate in major 
European territories such as 
France and Germany, and a Lon- 
don co-ordinator will be 
appointed in due course. 

Dalhuisen emphasised that it is 
a process of "starting from 
scratch" in the wake of the Chap- 
pell sale, and while recording/ 
publishing pacts are likely to be 
the order of the day at the outset, 
he envisages publishing only 
deals being sought in time if the 
venture progresses. Dalhuisen 
anticipates that administration 
agreements will be negotiated for 
the PolyGram publishing com- 
panies with existing publishing 
organisations, but expects that 
self-contained organisations will 
eventually be established in the 
various territories. 

Larger role of MCA's Ellis 
IN AN expansion of his duties, MCA Records UK head Don Ellis has 
taken over responsibilities for MCA's music publishing operations in 
this country following the retirement of Cyril Simons. 

His new title is managing director of MCA Records and Music Group 
UK, and he will continue to liaise with distributor WEA International as 
senior vice president of MCA International. Ellis said he would shortly be 
announcing the appointment of a new head of MCA Music UK. 

Also at MCA, director of music operations Lucian Grainge will have 
responsibility for the new video department headed by John Knowles 
(MW June 15) and he has also appointed Gordon Chajjto^ to the 
position of senior A&R manager, UK. Charlton moves from CBS A&R 
manager. 
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CBS RECORDS and Maurice Oberstein parted company 
in fine style last Ma, nigh, a, a P«"* 
Park and there was hardly a dry eye in the h°us® a® ^ 
played a video of the company s major artists and staff 
sinqfnq a "thank you Obie" tribute to the instrumental 
backing of USA For Africa .. . presents to Obie included 
gold discs marking his 20 years with the UK company, a 
original oil painting of his horse specially commissioned 
from noted equine artist Roger Coleman and 3 Pewter 
disc mounted on a plinth with the titles of all 43 UK Ubb 
number ones (out of a total of 180) since he became MD 
in 1975 engraved in the grooves .. . Obie was uncharac- 
teristically (almost) at a loss for words to describe his 
feelings on his last day, but was genuinely moved by the 
many expressions of affection: "I didn't realise how 
many warm relationships had been set up over the 
years", adding that "CBS couldn't have been a better 
employer" and noting modestly that over the past 20 
years he had "managed to get it right more times than 
we got it wrong" , . . Obie will be making the most of his 
brief "retirement" holiday with five days in Venice, visits 
to Wimbledon and Henley, then some time in Canada - 
and then ?, and then ? — he is being typically mis- 
chievously enigmatic, saying, "I've enjoyed my time in 
the UK, but I've always been a visitor here", but Dooley 
will be very surprised if he isn't at a PolyGram desk on 
his return. 

THE BPI/GALLUP gumshoe Chris Naylor-Smith is having 
a good laugh at last week's feverish rumours that he had 
been sacked for taking bribes to help hype a CBS and/or 
WEA single (depending on your gossip source). Would- 
be hypers beware: the chart investigator is still very 
much on the case ... A surprise 40th birthday party 
organised for Record Merchandisers' record buyer Dave 
Buckley attracted a goodly turn-out of some 150 friends 
and colleagues at Chelsea club Crazy Larry's last week. 
Dave thanks all concerned for their efforts and kind 
thoughts .. . Music Therapy benefited from the proceeds 
of a Melody Maker-sponsored Question Of Pop quiz 
event for ad agencies at the Video Cafe last week — Mike 
McGraith, Kingsley Grimble, Nigel Winfield and Dave 
Mitchell of the Cream Creative Marketing team took top 
honours ... Johnny Black, who is quitting the Polydor 
press office to edit The Besf bowed out with an ingenious 
PR gimmick to announce the signing of new band 
Mainframe, sending out a spoof "leak" document pur- 
porting to reveal a merger between PolyGram and 
"Mainframe Inc" . .. US country labels taking new 
interest in the UK market— recent visitors have included 
Nashville-based label heads Eddie Reeves (Warner Bros), 
Joe Galante (RCA) and Rick Blackburn (CBS). 
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Most successful 

APRS to dote... 

APRS 85, from all accounts, was the most successful to date. 
The total number of UK visitors who registered was 4,331, 
with an additional 451 from overseas. The total of 4,782 was 
more than 1,000 more than for APRS 84. 

There was some disquiet among some of the exhibitors, 
concerning stand space allocations, but with 192 exhibitors 
the Kensington Exhibition Centre was bursting at the seams. 

Such problems should not arise at next year's event which 
is now almost certain to be held at a larger facility. 

"We are currently negotiating for Olympia 2," said APRS 

MIKE BEVILLE 
chairman Mike Seville. "We are trying to make sure that the 
facilities there will meet all our requirements. 

"The increased space will enable exhibitors to have more 
facilities within the exhibition itself." 

Seville was more than pleased with the way the Producers 
Guild and Studio Link-Up had taken off, and also paid tribute 
to APRS secretary Edward Masek for his work in co- 
ordinating and organising the show. On the last day, a gold 
disc was presented to Masek and his wife Lois, to celebrate 
their Golden wedding anniversary. 

Studio Link-up acclaimed 
ONE OF success stories of APRS 85 was the 
further establishment of APRS Studio Link- 
up. The viewdata service which was 
launched in May this year in response to the 
demand for a quicker and more cost- 
effective way of matching recording 
requirements with studio availability 24- 
hours a day, seven days a week. 

The facility was demonstrated throughout 
the exhibition, on the APRS stand, and as a 
result, a further 12 studios signed up. Those 
studios currently showing their availability 
on the Prestel service include Abbey Road, 
CTS, Eden, Horizon, Impulse, Marcus, 
Marquee, Mayfair, Music Works, Power 
Plant, Ridge Farm, Sarm, Strawberry North 
and Amazon. 

The record companies using the service 
include A&M, Chrysalis, Phonogram, PRT 
and EMI labels are expected to sign-up fol- 
lowing the exhibition.   

"The enthusiasm shown by both studios 
and record companies has been most 
encouraging," said Richard Gwynn of 
Gwynn Williams Viewdata which also runs 
the successful Theatre Link-Up, "As well as 
saving the A&R departments a lot of time, 
they are also realising that it represents 
excellent value for money. 

"Previously, many A&R people 
automatically assumed that the big studios 
would be fully-booked. That is not always 
the case, as Studio Link-Up can show them." 

Williams also received a lot of interest 
from overseas, and says there is a strong 
possibility of setting up on Overseas Index. 

"We also got requests for a service 
showing producer and engineer 
availability," added Williams, "These could 
be the next two sections to be set up. Now 
that we are established, the scope is 
endless."    

More extensive reports and picture coverage of APRS 85 will be in the July 20 issue of Studio Extra. 
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Strong sales 

continue 

for SSL 

FOLLOWING LAST month's 
announcement of its best 
year ever in the US, Solid 
State Logic started off APRS 
85 with an announcement of 
continued strong sales in the 
UK. 

Genesis have selected an 
SSL Master Studio System 
for their private Fisher Lane 
Farm studio in Surrey. It is to 
be equipped with an SL 4000 
E Series console with 56 
channels with Total Recall. 
The SSL Studio Computer at 
Fisher Lane will include a 
three-machine SSL Integral 
Synchroniser controlling 
Studer A-800 multitracks 
and a Sony U-Matic video 
deck, allowing post 
production work on videos. 

Eden Studios, the first in 
London to install SSL's Total 
Recall, is adding a second 
studio at its Chiswick 
complex. The new room 
with acoustic design by Ken 
Shearer and interior design 
by Robert Byron, will feature 
a 48-channel SL 6000 E 
Series Stereo Video System. 
Eden Studio 2 is scheduled 
to open for business in 
September. 

London's Westside 
Studios is also adding a 
second SSL this month. 
Studio 2 opens officially on 
June 17, with a 40-channel 
SL 4000 E series with Total 
Recall. Alan Winstanley will 
be the first producer to work 
in the new room, mixing the 
new album by Madness. 
(Acoustic design of the new 
studio is by Eddie Veale 
Associates). 

Other recent SSL 
installations include Power 
Plant Studio 2, Island 
Studios, Marcus Studios, 
Townhouse 4, Britannia Row 
Studio 1 and the soon-to-be- 
opened Swanyard 
Recording Studios. 

On the SSL stand at APRS, 
there was widespread 
interest in all the product, 
with particular interest being 
shown in the stereo input 
modules for the 4000 and 
6000 consoles, and the new 
software that will be 
available from July. 

Because of the over- 
lapping with the Montreux 
show, SSL was unable to 
show the 5000 console, but 
is expected to announce the 
first sale shortly. 

CDs up-graded 

at Abbey Road 

FOLLOWING THE refurbishment of Studios 1 and 2, Abbey 
Road Studios has upgraded i'® .f.omPnCtc hrorieTdTtor — 
room with the addition of the Philips PQ Subcode Edito 
one of the first in the UK. ake,™,, 

The Philips LH-04425 Subcode Editor enables Abbey 
Road's digital audio post production engineers Peter Mew 
and Peter Vince to add the vital, accurate track and index data 
to Sony 1610 digital master tapes destined for L.L) 
production. .. 

This means that Abbey Road can take any high-quality 
master tape — analogue or digital — and produce a CD tape 
master which needs no further processing before being 
laser-mastered at the CD plant to produce the finished disc. 
The cost of fully PQ-encoding a 1610 master is around £1300. 

Since its opening 18 months ago, Abbey Road's CD 
preparation room has completed almost 600 master tapes 
for CD manufacture across the world. 

Interest in Guild 

'phenomenal' — Hine 

THE APRS Producers Guild met during the exhibition, and 
further established the new organisation. "The interest 
shown has been phenomenal," said chairman Bob Hine. 
"And there has been much interest from overseas producers, 
notably from the US. We may well have set the stage for a 
potential worldwide producers guild." 

Guild member Tony Swain said that there had been "wide 
interest" as to how to improve relationships between 
producers and the industry. "We are looking to establish 
better communication between ourselves, with studios, 
.manufacturers and record companies." Swain added that 
one of the Guild's main concerns was the future and cost of 
digital recording. 

Harrison 

for Marquee 

expansion 
MARQUEE STUDIOS as part 
of its planned extensive re- 
building and expansion at its 
Wardour Street complex, 
announced at APRS that it 
has chosen a Harrison Series 
10 console. 

The new console — which 
will be 80 input — has total 
automation on all functions, 
including EQ in main and 
monitor/dynamics/patch/ 
routing etc. 

Marquee Studios, which 
has a long history of using 
US-designed consoles, is the 
first UK studio to go with the 
Series 10, and joins West- 
lake Audio and others in the 
US who have made a similar 
choice. 

The console will be sup- 
plied and installed by FWO- 
Bauch, sole UK distributors 
for Harrison Systems Inc. 

SW Davies 

finds new 

distribution 
AS FROM July 1, the 
products of SW Davies are to 
be distributed worldwide by 
Audio & Design Calrec. 

SW Davies, well known as 
studio designers (Sarm East 
and West, Gallery Studio, 
Silo etc.), has designed a 
range of products for the 
studio market, among which 
are: 
• The Tonemaster 
automatic oscillator which 
"puts the vital lineup tones 
at the head of the tape 
automatically, ensuring 
accurate playback and 
saving time." 
• The Davies 841 monitor 

speaker — "The first system 
equally suited to any kind of 
music — classical, pop or 
rock. They are already in use 
at Sarm West, Milo and Ace 
(Antwerp). 

Neve — /best year ever7 

NEVE ELECTRONICS is having its best ever year with orders 
for the first five months of 1985 over 65 per cent up on the 
same period last year, said Neve's managing director Laci 
Nester-Smith on the eve of APRS. 

Said Nester-Smith: "What is gratifying is the accelerating 
rate of business from the film and particularly from the music 
recording part of the industry as well as broadcasters 
Interest in our digital desks is at a high level with a number of 
studios now very close to placing business with us " 

Third Q-look at Battery 
AUDIO KINETICS has just installed a third Q-Lock 
Synchroniser at Battery Studios in the new Studio 4. The 
C. 2 aHnnUST I to.c.ontro1 ancl synchronise Battery's many Studer ASOOs. Television South has added two more Q-Locks 
o its facilities, while several orders have been receded for 

the new Eclipse Editor, due for release later this summer 

Studio Extra edited by JIM EVANS 



Now on UK release 

THE PAUL SIMPSON CONNECTION 

TREAT HER SWEETER 

7TEN 59 IT'TEN 59-12 

29 June 1985 

TOP SINGLES 

o 3 1 13 4 FRANKIE Sister Sledge Atlantic A9547(T) (W) 

Iff 2 1 6 HISTORY MaiTai Hot Melt/Virgin VS 733(12) (E) 
O 
>■ 3 4 5 BUTTERCUP Carl Anderson Streetwavo (M)KHAN 45 (A) 

JC a JZ 4 6 7 SUDDENLY Billy Ocean Jive JIVE (T) 90 (C) 
o" £ 5 38 2 AXEL F Harold Faltermeyer MCA MCAfT) 949 (C) 

> (T3 "S 6 12 6 TURN IT UP Conway Brothers 10/VJrgin TEN 57(12) (E) 
a CO 

'■a IA 7 2 10 19 Paul Hardcastle Chrysalis CHS (12)2860 (F) 
T3 c ra s 

1 3 jQ 
8 9 5 IS THIS LOVE Chris Cameron Stelnar STE 765 (12"-STH 1265) (A) 

3 O 9 10 6 SAVE YOUR LOVE (FOR# 1) Rene it Angela with Kurtis Blow Club/Phonogram JAB(X) 14 (F) 
3 o ■5 10 65 2 LOVE SITUATION Mark Fisher featuring Dotty Green Total Control (12ITOCO 3 IE) 
ft c 9 73 11 3 10 THINKING ABOUT YOUR LOVE Skipworth & Turner Fourth 81 Broadway/Island (12)BRW 23 (E) 
0) Q a • 73 12 5 7 ALL FALL DOWN Five Star Tent/RCA PB 40039 (12--PT 40040) (R) 
H 
■ C 13 7 4 THE MORE THEY KNOCK THE MORE 1 LOVE YOU Gloria D. Brown 10/Virgln TEN 52(12) (E) 
1 
1 a 14 31 3 MOVIN' 400 Blows Illuminated ILL 61(12) (P) 
i 
1 

-C to 15 59 2 BEST PART OF THE NIGHT Jeff Lorber Club/Phonogram JAB(X) 13 (F) 

1 
.2 
• a 
s 

16 26 6 WATCHING YOU/PICK UP THE PIECES Joanna Gardner Phllly World/Boiling Point/Polydor POSP(X) 744 (F) 

1 17 17 7 CHERISH Kool & The Gang De-Lite/Phonogram DE(X) 20 (F) 

1 5 c 18 18 2 LOVE SO FINE Sahara Elite—(DA2Z 38) (A) 

1 
a 9 ■u 19 8 5 WICKI WACKY HOUSE PARTY The Team EMI (12)EMI 5519 (E) 

8 e- 20 14 3 YOU DONT NEED A REASON Phil Fearon it Galaxy Ensign/Island {12)ENY 517 (E) 
1 

c 
21 19 5 CAN'T GET ENOUGH (SOUL MIX) Take3 Elite DAZZ377 (12" —DAZZ 37) (A) 

1 o 
CD 22 15 3 LET ME BE YOUR EVERYTHING Touch Of Class Atlantic A9550(n (W) 

OQl.MdMlKEEP ON JAMMIN' LUAiJWillie Hutch Motown Z8 40173 (12-—ZT40174) (R) 
2453 , PLEASE DON'T BREAK MY HEART The AHnir. featuring Alyson 10/VirgIn TEN 53(12) (E) 
2511 i GET UP I FEEL LIKE BEING A SEX MACHINE James Brown Boiling Point/Polydor POSP(X) 751 (F) 

2660 11 ROCK ME TONIGHT (FOR OLD TIME'S SAKE) Freddie Jackson Capitol(12)CL358 (E) C-i ,7 .LOST IN LOVE 3 I ■J' * Michelle Gold Dutch Palace 851204 (Import) 
2734 2 GENIE B.B. & Q. Band Cooltempo/ChrysalisCOOLIX) 110(F) CO fTRTllTAKE ME TO THE TOP Advance featuring Tracy Ackerman Sabam TM BMC 3528 (Import) 
28 « 2 MONEY'S TOO TIGHT (TO MENTION) Simply Red Elektra EKR 9(T) (W) 53 (TTTTlTr rL'J EASY Hot Melt/Virgin VS 775(12) (E) 
2932 5 IT AINT FAIR Edwin Starr Hippodrome (12)HIP 101 (E) K/l ^4 q PAISLEY PARK Of" Prince And The Revolution Warner Brothers W 9052(7) (W) 

w
 

o
 3 FIDELITY Cheryl Lynn Columbia 44-05220 (Import) EC ,r c BABY FACE OO 5 Merc And Monk Manhattan/EMI (12)MT 3 (E) 

3161 3 SUMMER (THE FIRST TIME) Kenny Copeland Streetwavo (M)KHAN 44 (A) CC ,4 „ RHYTHM OF THE NIGHT OO 34 13 Debarge Gordy TMGfT) 1376 (R) 
3222 4 LET'S CHANGE IT UP Inner Lifo Personal (12)PER 3901 (A) CO „ DANGEROUS O / 43 11 PennyeFord Total Experlence/RCAFB 49975 (12"—FT49976) (R) 
3339 5 HEAVEN MADE Intrigue Project (12)PR0 1 (A/Project — 01-3488764) CO ,, 7 BOOGIE OOGIE OOGIE □ O 45> / A Taste Of Honey Capitol (12)CL 357 (E) 
3452 2 RAIN FOREST Paul Hardcastle BlueBird/10 BRfT) 15 (E) CQ 55 ,, SETTLE DOWN Ob 55 15 UlloThomas Capitol (12)CL 356(E) 
3522 8 OH YEAH! Bill Withers CBS (T) A6154 (C) Cn 47 c WALKING ON THE CHINESE WALL DU 47 5 Philip Bailey CBS HIA 6202(C) 
SB29 6 DEVOTED TO YOU Cacique Diamond Duel/Priority DISC(T) 1 (E) Ei „ , HE'S GOT THE BEAT O 1 54 3 Whit Kid Tommy Boy/Island (12)15 229 (El 
3752 2 1 WANT YOU (ALL TONIGHT) Curtis Halrston Pretty Pearl/RCA PB 40169 (12" — PT 40170) (R) CO ,, , LOVE FEVER Ofc Shirley Brown Fourth 8( Broadway/Island |12)BRW 27 (E) 

CO
 

00
 8 MAGIC TOUCH Loose Ends Virgin VS 761(12) (E) CO a, a OH WHAT A FEELING OO 42 8 Change Cooltempo/ChrysalisCOOL(X) 109 (F) 

3969 4 LET'S TALK One Way MCA MCACT) 972 (C) A/innniBREAK THE ICE D'f Iu4 1 1 MichaelLovesmith Motown 4537MG (Import) 
4028 14 1 WANT YOUR LOVIN' (Just A Little Bit) Curtis Hairston London LON(X) 66 (F) CC 40 n A BROKEN HEART CAN MEND OO 49 B Alexander O'Neal Tabu/Epic fOA 6244(C) 
4120 15 1 WONDER IF 1 TAKE YOU HOME Lias Lisa and Cult Jam with Full Force CBS (T)A 6057 (C) CC « O LOVE on the rise DO ^ 3 Kenny G & Kash'rl Arista ARIST (12)618 (F) 
4240 4 MY TOOT TOOT Dcnise LaSalle Epic (T)A 6634 (C) E"? MHITI ROUND AND AROUND O / lU^ 1 1 JakiGraham EMJ(12)JAK14(E) 

-P*
 

CO
 t 5 WHERE OUR LOVE BEGINS David Grant Chrysalis GRANfX) 7 (F) EQ nnrn Y0U CANT SAY N0 

oO It R 11 BeverieySkcetc Elite DAZZ (12)39 (A) 

4439 9 SANCTIFIED LADY Marvin Gaye CBS (T)A 4895 (C) EQ 41 16 FEEL SO REAL Ob 41 'l, Steve Arrington Atlantic A9576m (W) 

45CSZ1 SORRY DOESN'T MAKE IT ANYMORE Rah Band RCA PB 40191 (12*—PT 40192) (R) 7ora^LC4NTWEBEFRIENDS DBM (12)D6M 009 (A) 

46 cm] BACKED UP AGAINST THE WALL Will King Total Experience/RCA FB 49965 (12'—FT 49966) (R) -7 a „ , TREAT HER SWEETER /I The Paul Simpson Connection 10/Virgin TEN 59(12) (E) 

4757 21 MOVE CLOSER Phyllis Nelson Carrere CAR(T) 337 (A) TO cn 4 attack me with your love /^l 50 4 Cameo Club/Phonogram JAB(X) 16(F) 

4825 5 TAKE YOUR HEART AWAY Kleeer Atlantic A9549m (W) -70 -- A PHYSICAL PRESENCE EP /O 62 3 Level 42 Polydor POSPiX) 746 (F) 

4922 4 BABY DONT HOLD YOUR LOVE BACK Bridge Atlantic 0-86892 (Import) IA fTRTT] TWILIGHT /'t- It H 1 1 Mate featuring Frankie Beverly Capitol 8643 (Import) 

5039 3 LIMIT OF YOUR LOVING Well Red Paladin/Virgin PALS 101(12) (E) ■7C fTTTTTi WHO'S HOLDING DONNA NOW? 75 UlHti DeBargo GordyZB 40213 (12*-ZT 40214) (R) 

OUT NOW.THE NEW7AND12 SINGLE 

MlMii i t-M: (:v'- ■ ■ 

7"CAB20412"CABL204 

MARK ETtD&DISTfJIBUTtDSVPRtClSIONRtCOROS&TAPfS LTD. 
_> ORDERS TO PRECISION RECORDS & TAPES LIMITED 105 BOND ROAD. MITCHAM, SURREY CR4 3UI TELEPHONE: 01-640 3344 RECORDS 
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TOP • ALBUMS 
1 2 8 
2 6 6 
3 3 2 
4 1 4 
5 4 12 

6 10 2 

8 7 5 

9 NEW 
10 5 4 
11 17 3 
12 12 12 

13 RE 
14 NEW 

15 11 16 

15 NEW 
17 16 8 
18 9 6 

19 8 3 
20 14 11 

AS THE BAND TURNS: AtJantic Siarr A&M AMA 5019(C) 
ROCK ME TONIGHT: Freddie Jackson Capilol EJ 240316-1 (EJ 
SEEEKRET: Klcecr Attarrtic 731254-1 (W) 
NOW DANCE-THE 12" MIXES: 
Various EMI/Virgin NOD 1 (E) 
ALEXANDER O'NEAL Alexander O'Neal   Tabu/Epic TBU 2S48S (C) 
RADIO M.U.S.C. MAN: Womack & Womack Elcktra EKT 6 (W) 
STRECT CALLED DESIRE: Rene S Angela US Mercury 824607-1 (Import) 
PADLOCK: Gwcn Guthrie & Various Artists Fourth & Broadway/bland IMA 2 (E) 
SYSTEMATIC: Billy Griflin US Columbia FC 39907 (Import) 
DREAM OF A UFETIME: Marvin Gaye CBS 26239 (C) 
WATCHING YOU WATCHING ME: Bin Withers CBS 26200 (C) 
DANCIN' IN THE KEY OF LIFE: Sieve Arrington Atlantic 781245-1 (W) 
SO DELICIOUS: Fatback Cotillion/Atlantic 790253-1 (W) 
JOANNA GARDNER: Joanna Gardner Boiling Point/ Polydor POLD 5178 (F) 
CANT STOP THE LOVE: Maie lealuring Frankie Bcvcrhy Capitol MAZE 1 (E) 
WRAP YOUR BODY: OncWay MCA MCF 3263 (C) 
GLOW: Rick James Gordy a 72362 (R) 
STREET SOUNDS EDmON 12: Various Street Sounds STSND 12 (A) 
PROTOCOL: Cart Anderson Epic BFE 39689 (Import) 
SO WHERE ARE YOU? Loose Ends Virgin V 2340 (El 
Compiled by MR1B 

Ace hand for Club 
SHANNON, who provided 
Phonogram's Club label with 
three straight Top 30 pop chart 
entries last year with Let The 
Music Play, Give Me Tonight and 
Sweet Somebody, has a new and 
potentially monstrous release 
during the first week of July. 

Stronger Together (Club JABX 
15 on 12-inch) is taken from her 
current US album. Do You Wan- 
na Get Away, also on schedule 
for UK release soon (JABH 10). 

The single has already been an 
American dance chart-topper and 
has subsequently crossed to the 
Top 100. The UK 12-incher cou- 
ples it with a two-track flipside, 
featuring a dub version of Stron- 
ger (not on the 7-inch), plus My 
Heart's Divided, from the pre- 
vious Shannon album Let The 
Music Play (JABL 1). 

Phonogram reports that the 
earlier album, in fact, sold over 
50,000 copies in the UK, while 

combined sales of the three hit 
singles topped Vzm. With that 
sort of track record, the new re- 
lease is clearly one to watch, and 
the company is already breaking 
it to dancefloors with a well- 
upfront 12-inch mailout to club 
DJs. 

Also on Club, and released this 
week after also gaining strong 
upfront exposure in the clubs, is 
Cameo's Attack Me With Your 
Love (JABX 16 on 12-inch). Taken 
from the band's forthcoming 
album. Single Life (just out in the 
US and starting to hit these 
shores on import), this also car- 
ries a bonus track on the B-side of 
its UK 12-inch, in the form of the 
new legendary rap version of the 
band's 1984 Top 40 hit She's 
Strange, the almost 7-minute- 
long Room 123 (She's Strange). 

Specialist dealers will most cer- 
tainly be aware that this particu- 
lar version was only ever re- 

leased in the UK as a very limited- 
edition promo to a number of 
lucky DJs, which meant that de- 
spite clamour from fans who had 
heard it on the dancefloor, it was 
a demand which couldn't at the 
time be filled. 

Some DJs are quite likely to 
plump even now for playing 
Room 123 in preference to the 
official A-side. which may not en- 
tirely please Phonogram, 
obviously aiming for promotion 
of another pop hit. 

For dealers, though, the track is 
a clear bonus as interest in it 
continues, and it would benefit 
many to draw attention to it with 
in-store play. 

As an example of the prevailing 
cult appeal, The Face magazine 
voted Room 123 (She's Strange) 
the 36th best single of 1984, de- 
spite its commercial non- 
availability here. 

Coolfempo summons up Genie 
CHRYSALIS' DANCE label Cooltempo has picked up 
the UK rights to Genie by the B.B.&Q. (Brooklyn, 
Bronx and Queens) Band, which has been a hot club 
import over the last three weeks via a Dutch 12-inch 
import on Break Records. 

The British pressing was shipped at the beginning 
of this week (COOLX 110 on 12-inch) and couples 
two lengthy (and different) mixes of Genie, both 
handled by Joe Tarsia. Lead vocalist on the track is 
none other than recent solo crossover hitmaker Cur- 
tis Hairston. 

The Philly production is strongly redolent of the 
SOS Band — whose sound is very much a flavour of 

•the moment with US group producers, Kai Williams 
Jr being the one in question here — but its strongly 
commercial hook suggests yet another relatively 

easy dance-to-pop chart crossover. 
Genie's similarly-titled parent album is also now in 

the country on Dutch Break, and in fact debuts in the 
disco/dance LP chart this week. Cooltempo also has 
plans to release this later in the summer, and may 
well bring it forward if the single does take off 
quickly and starts giving too much mileage to the 
import package. 

For those who are wondering why the B.B.&Q. 
name is naggingly familiar, the band, although they 
have been quiet for a while, were previously signed 
to Capitol in the US, and had a major dancefloor 
success in this country in 1981 with One The Beat, 
which also climbed to number 41 in the national 
charts. 

CAN'T GET Enough (Of Your 
Love) by Take Three (above), still 
high in the disco/dance chart, will 
have its crossover chances 
boosted by a new 12-inch of re- 
mixes, due to be shipped out this 
week. 

The record, Elite DJAZZ 37 
(through PRT) features a new 
Club Remix as the A-side, with 
remixes of the soul and reggae 
variations as found.on the origin- 
al 12-inch pressing, on the flip. A 
7-inch release of the song has 
also been serviced to radio sta- 
tions to strengthen the prom- 
otional push, following the initial 
success in the specialist market. 

From the same source, and 
also proving an immediate suc- 
cess in specialist outlets, Sahar- 
a's Love So Fine (Elite DAZZ 38) is 
also to take the remix route when 
the initial pressing is exhausted. 

The new version will depart 
fairly radically from the original, a 
move calculated to make the re- 
cord more commercial for radio 
as well as giving it an additional 
dancefloor hook. 

The current A-side version will 
be retained as a double A-side 
coupling on the remix pressing. 
Planned as a 12-inch only, it 
should be in the shops by early 
July. 
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STREET SOUNDS THE ARTISTS 2 
CONTAINS 4 OF THE BIGGEST 
LEGENDS IN R & B ON A DOUBLE 
ALBUM FOR A SINGLE ALBUM. 

LUTHER VANDROSS, 

TEDDY PENDERGRASS, 

CHANGE, 

ATLANTIC STARR. 
CAT. NO: LP - ARTIS 2 

* ALSO AVAILABLE ON DOUBLE PLAY 
CHROME DIOXIDE CASSETTE 

CASS - ZCART 2 
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RADIO 
Full radio promotion station to station across the nation, 

including five shows on Capital. Commencing Friday 5th July. 

TV 
High profile TV promotion, commencing on 

'Soul Train' Channel 4 at 6.55pm. 

LUTHER VANDROSS, 

TEDDY PENDERGRASS, 

CHANGE, 

ATLANTIC STARR. 

1111 REMEMBER - PRICE INCREASE AS 
OF 1ST JULY FROM £3.66 TO £4.17. 

TO ORDER see your man from PRT or call 
STREETWAVE & STREETS0UNDS TELE- 
SALES on 0 1 -648 7000 (x2 1 4) or 640 3 3 44. 
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