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Hi-fi manufacturers ponder implications of court's Amstrod ruling 

Withdraw tape copiers now 

THE IMPLICATIONS of the 
BPI's comprehensive court 
victory over hi-fi manufactur- 
er Amstrad were still being 
hotly debated this week with 
the BPI predicting the immi- 
nent death of twin cassette 
systems in their current form, 
but Amstrad claiming that the 
issue was still not settled. 

BPI intends to re-open talks 
with the British Radio Electrical 
Manufacturers' Association 
aimed at a phased withdrawal of 
all machines capable of domestic 
copying of pre-recorded casset- 
tes. It feels that its argument is 
now massively strengthened by 
its success in the judgement 
given by Mr Justice Whitford 
(MWJune 29) who described the 
company as "joint wrongdoers" 
with the home-tapers. 

Amstrad, though, says the leg- 
al position is still unclear and is 
awaiting the result of its appeal 

aginst Mr Justice Whitford's deci- 
sion before considering whether 
to alter its marketing or sales 
policies. 

BPI legal adviser Patrick Isher- 
wood had no such doubts about 
the clarity of the law defined by 
Mr Justice Whitford. He said: 
"The practical effect of the judge- 
ment is that it will be very difficult 
for Amstrad or any other manu- 
facturer to market tape-to-tape 
copiers in the UK in either the 
way they have done so far or at 
all. At the very least they will 
have to modify the machines, 
which will reduce the size of their 
potential market drastically, or to 
accompany them with an explicit 
warning notice which will make 
the machines extremely unattrac- 
tive to retail purchasers. 

"The BPI will now reconvene 
the talks with BREMA and seek a 
phased withdrawal of all tape-to- 
tape copiers unless they are mod- 
ified to prevent taping from pre- 

recorded cassettes in the way the 
court accepted as practical. The 
decision will also be used as the 
basis for opening discussions 
with the Japanese hardware in- 
dustry," 

But Amstrad sales and market- 
ing director Malcolm Miller says 
his company has no intention of 
withdrawing its twin cassette sys- 
tems from the market. He com- 
mented: "1 do not think that the 
judgement is clear at present. 

By JEFF CLARK-MEADS 

The implications for the industry 
are enormous. There are many 
factors which must be sorted out, 
not just for us but for all the 
manufacturers. 

"We are all deeply shocked by 
this judgement. All the manufac- 
turers are surprised and con- 
cerned." 

Miller said Amstrad had had 

messages of support from other 
companies and that they were all 
waiting for the result of Am- 
strad's appeal — for which no 
date has yet been set — before 
deciding what to do. 

Philips, though, has just laun- 
ched a new range of twin cassette 
systems, one of which has a high- 
speed dubbing facility. A com- 
pany spokesman said: "Philips 
has never and would never know- 
lingly issue advertising material 
which would encourage a pur- 
chaser to infringe the copyright 
of a third party." He added that 
Philips had not had the chance to 
study Mr Justice Whitford's 
judgement but would be taking 
legal advice after it had done so. 

The judgement was given in 
the High Court in London after 
Amstrad had sought a declara- 
tion that its marketing for its twin 
cassette systems was lawful. The 
judge refused the declaration and 
said: "Amstrad have failed to 

prove what they have done is 
lawful." He added that the onus 
had been on the manufacturer to 
prove its case, not on the BPI to 
disprove it, and that Amstrad had 
failed in its argument. 

The judge said of Amstrad: 
"They hoped to encourage mem- 
bers of the public to buy these 
machines because it was equip- 
ment which would enable the 
customer to record from their 
favourite cassette. Amstrad are 
intentionally placing in the hands 
of purchasers the equipment that 
they should know will be used for 
infringement." 

He added that selling such sys- 
tems implied that Amstrad 
approved of home-taping; the 
company was encouraging 
home-taping, "They would have 
known that there would be non- 
infringing uses but the market for 
the non-infringing uses must be 
so slight that from a commercial 

TO PAGE FOUR 

Obie to succeed 

Lopez — official 

THE APPOINTMENT of Maurice 
Oberstein as chairman and chief 
executive of PolyGram Leisure 
UK was confirmed iH Ltindon this 
week just 10 days after his retire- 
ment from CBS Records. 

The announcement of Ober- 
stein's new position, made by 
David Fine, executive vice presi- 
dent of PolyGram International, 
comes eight weeks after Ramon 
Lopez vacated the PolyGram job 
to become co-chief executive 
officer of WEA International. 

One of Oberstein's first actions 
at PolyGram will be to appoint a 
managing director for Phono- 
gram where a vacancy has ex- 
isted since Brian Shepherd quit to 
join A&M in January. 

"I had no intention of rushing 
to fill the Phonogram post before 
replacing Ramon Lopez," Fine 
told Music Week. "The company 
has been doing very well even 
without a managing director and 
it was right to wait for the new 

chief executive to make his own 
choice of person for the Phono- 
gram position." 

Fine is clearly delighted to have 
been able to fill the gap left by the 
departure of Lopez with a man of 
Oberstein's stature in the music 
industry. "We welcome his vigor- 
ous style of leadership, and his 
expertise in establishing a two- 
way exchange of talent — prom- 
oting British artists worldwide, 
and attracting international talent 
to the UK," he said. 

Oberstein said the opportunity 
was "too good to miss" and 
added that one of his aims in the 
new job would be to boost Poly- 
Gram's profile in the industry and 
marketplace; "It's a good com- 
pany with some very good peo- 
ple, but I would hope to be able to 
give it more of a 'presence'. Apart 
from that, I am joining PolyGram 
with no preconceptions or any 
particular changes in mind." 

% 

DIRE STRAITS were the recipients of this year's Silver Clef Award for 
outstanding services to British music. They are pictured at last week's 
Silver Clef luncheon in aid of the Nordoff-Robhins Music Therapy Centre 
together with some past award winners. Special awards also went to 
Tim Rice and Andrew Lloyd Webber and the event raised £59,000 for the 
charity. 

PRT/Precision sale rumour grows J 
RECENT SPECULATION in the video trade press about a possible sale of 
PRT and Precision Video hardened last week with strong rumours that a 
consortium including ex-Videoform executives Warren Goldberg and 
Paul Levinson, Steve Ayres, formerly of Embassy Home Entertainment, 
and Steve Gottlieb, a former PolyGram exeuctive, is bidding for the 
company. None of these people were available for comment at press 
time. 

PRT/Precision Video is part of Associated Communications Corpora- 
tion (ACC) owned by Australian entrepreneur Robert Holmes A'Court, 
whose London representative Alan Newman told MW last Friday 
through his secretary that he was not available to speak about PRT. 

Towerbell float 
TOWERBELL RECORDS was offi- 
cially launched onto the Stock 
Market last week with a reception 
in Mayfair and a prospectus not- 
ing the importance of MD Bob 
England to the company. 

Its prospectus states under the 
heading "risk factors": "The 
strategy and overall direction of 
the company is to a substantial 
extent dependent on the con- 
tinuing services of Bob England." 

Laister resigns 
THORN EMI chairman Peter Laister 
resigned on Monday, and has been 
replaced by his deputy. Sir Graham 
Wilkins. A company spokesman said a 
change in management style was con- 
sidered necessary and a greater sense 
of urgency in tackling issues currently 
confronting Thorn EMI. 

MUSIC WEEK regrets that, due to ris- 
ing distribution costs, as of July 1, the 
cover price is raised to £1.50 and the 
annual subscription price to £45 
(£lrish 57). 
• Readers who purchase MW at a 
newsagent should note that there is a 
41 per cent saving on buying an 
annual UK subscription. Subscribers 
also receive the annual Directory free 
of charge. 
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RHYTHM /SOUL 

NEW L.P. Rhythm And Soul NEW 45 Here Is My Number 
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Wild Child 

UNTOUCHABLES 

Order your copies from EMI or STIFF telesales: MAKIN' TIME L.P. Down 1. Cassette C Down 1.7" Vain 1,12" Vain 112 - UNTOUCHABLES L.P Seez 57, Cassette Z Seez 57 
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WEA explores 

compact video 

AS THE compact disc (CD) begins 
to make its presence felt in the 
marketplace, WEA is already 
looking ahead to the next genera- 
tion carrier — the compact video 
(CV). 

"The consumer chooses what 
plays longer, sounds and looks 
better, costs less, does more, 
saves time, saves room, saves 
energy, is reliable, goes any- 
where, works automatically, and 
records," WEA International re- 
cord group president Stan Cor- 
nyn told a recent WEA worldwide 
managing directors meeting in 
Montreux, Switzerland. 

"The CD as we know it per- 
forms some of these functions, 
but can't carry sufficient video 
play. The future will see the CV, a 
compact video disc that has fully 
compatible audio. 

"It will be viable for video 
graphics, home information/ 
education systems, s.ubtitles, 
multiple language channels, data 
storage, interactive play, electro- 

nic mail, composition, and all 
facets of entertainment. This 
adds up to a digital LaserVision 
system that handles them all." 

Other points to emerge from 
the meeting: 
• WEA companies making the 
strongest sales gains in the first 
quarter of 1985 were the UK, Ger- 
many, Japan, Canada and Au- 
stralia. 
• WEA promotional video clips 
are to be serviced to satellite/ 
cable channels Music Box and 
Sky Channel by WEA Europe in- 
stead of WEA UK "so as to fully 
consider the diverse relative life- 
spans of singles on the Conti- 
nent". 
• All markets, except Japan and 
Germany, are expected to more 
than double their music cassette 
sales by 1990, with the US and 
UK in the lead, according to WEA 
Germany deputy MD Manfred 
Lappe, who added that in the UK, 
CD sales will exceed IP sales in 
1989. 
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TIEING IN nicely with the chart- 
topping success of The Style 
Council's second album, Paul 
Weller's Respond label has re- 
turned to its marketing and dis- 
tribution arrangement with Poly- 
dor, after a sojourn with A&M. 
The first release under the new 
deal will be a single from Trade 
Young, (here pictured signing on 
the dotted line with Polydor man- 
aging director John Preston). 

Radio London 

in July 4 US 

soul link-up 
RADIO LONDON and New York 
soul station WBLS are linking up 
on July 4 for what are claimed to 
be the first series of radio prog- 
rammes simultaneously broad- 
cast in the UK and US. 

The Independence Day link-up 
will last three hours, beginning at 
10.00pm UK time, and running 
through to 1.00am the following 
morning. The first hour will fea- 
ture a programme presented by 
Radio London's Dave Pearce live 
from New York. Then it will be 
over to Hammersmith Palais for 
an hour of live entertainment on 
Soul Night Out, before going 
back to New York for the final 
hour with Tony Blackburn. 

Musical Chairs 
TWO FORMER WEA men have 
joined A&Mi Lindsay Wesker, a 
former assistant editor of Black 
Echoes, is the new A&R manaaftr. 
the same post he held at WEA, 
and Mark Parker switches com- 
panies as a promotion assistant 
. . . Lee Leschasin has been 
appointed to succeed Johnny 
Black as head of press at Polydor. 
Karen Ehlers is also leaving the 
company's press office to look 
after publicity at Beggars Ban- 
quet. ^Adriai^Sear has joined 
Polydor as head of promotions 
from A&M . . . Mike Seaman has 
been appointed label manager at 
Satril and Crash. Jerry de Bourg 
has joined the company as A&R 
manager and Brian Cristophe has 
been appointed marketing and 
promotion manager. 

American 

Commentary 

CD transforming business 
From IRA MAYER 

NEW YORK: The CD may be re-shaping *he 

more than its physical dimensions. CD-only S^0P audience 
up - admittedly only a handful so far - to cater to an audience 
of music buyers which has been largely dorm 
Y But that's the interesting part of the story: thes® ^ ^ 
buyers that retailers have been warned about P P 
who are intimidated and/or offended by loud music blaring 
over store audio systems, by music video beamed tro 
head screens, and by crowds of kids who block the ais es 
lead to the back of the store where jazz, classics, show music 
and other "adult fare" are hidden. 

It was interesting to note, in a similar vein, how uookst°!'e^ 
assume that they will be handling CDs, even if they have shied 
away from LPs. Part of the reason is the success of New Age 
music in that environment. Part of it is the expectation that CDs 
will one day contain the same kind of reference works they are 
already accustomed to selling, except that these will be for use 
with home computers. 

Still another is the basic fact that the "average" book buyer is 
by and large the classical music and jazz purchaser. Indeed, 
some bookstores have found a synergism between books and 
these two musical categories. All of this is quite apart from the 
explosion in bookstore sales and publisher development of 
books-on-cassette recordings, discussed here a few weeks ago. 
Personally, I fear the latter phenomenon will shake out much 
more rapdily than did video games. 

When examined in context of the music industry overall, CD 
is still a small proportion of the business — anywhere from 
about 5 to 15 per cent of a given store's sales, according to 
most reports. But the number of discs new purchasers acquire 
and the rapidly plummeting hardware prices bode well for the 
format, even as speculation mounts over 8mm digital audio. 

Add to this the continued price experimentation that Poly- 
Gram is undertaking, with catalogue pop material by Mantova- 
ni, Benny Goodman, Stanley Black and others from the Sixties 
and Seventies Phase 4 library pegged to list for under $10 
(wholesale S6.50-$7.50) and the maxi-singles designed to sell 
for $5-S6 to younger customers (wholesale $3-$4), and you have 
one of the best examples of planned market expansion the 
record industry has seen in years. 

As has been made clear in the past, no one expects the LP to 
die, but the prospects for a $1,000-$3,000 laser-based record 
player for vinyl records would appear to be dim. The contrap- 
tion, which developers Final Technology and Innovation prom- 
ise will be price competitive with CD players when it hits the 
market in 1986 (which brings it down to the $300 or less level 
quickly), reads reflected grooves and has no physical contact 
with the record album. 

A possible sign that the trend toward books-on-cassette may 
already have peaked: American Express is promoting The 
Cassette Library of the Hundred Greatest Books featuring such 
"masters of the spoken word" as Sir John Gielgud, Tom 
Courtenay, Dame Wendy Hiller and others. The series is sent as 
two books a month, two cassettes per book, each volume 
selling for $34.50. 

RESULTS OF NARM's 1984 annual retailer survey, show that 
cassettes accounted for 49.2 per cent of retail sales, LPs 39.3 per 
cent, CDs four per cent, 7-inch singles 5.6 per cent and 12-inches 
1.9 per cent. Pop/rock generated 52.5 per cent of sales, soul 12 
per cent, country nine per cent and classical 6.8 per cent. 
Average transactions were 1.9 units worth $14. 

The typical NARM-member store stocks 12,333 titles and 
55,565 units, turning the inventory 3.2 times annually. For 
record stores carrying video, 51.1 per cent of sales volume was 
for pre-recorded VHS cassettes, 34.2 per cent for blank tapes. 
Beta and video discs accounted for 8.9 per cent and 5.2 per cent, 
respectively. Copies of the complete survey, including similar 
breakdowns for rack jobbers (for whom 70 per cent of the 
business is in cassettes), one-stops and independent distribu- 
tors are available from NARM, 1008-F Astoria Boulevard Cherry 
Hill, NJ 08003. 

studios closed pending major redevelopments 

bill 

re-opening early august 

3S BRITANNIA ROW, LONDON N1 8QH. (01) 226 3377 
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New 'all-in' 

service for 

tape industry 
TAPE DUPLICATION and manu- 
facturing company James Yorke 
has announced a new "custom 
service" facility providing under 
one roof all the services a cus- 
tomer needs to obtain designed 
and packaged pre-recorded or 
blank audio tapes. 

The company is providing faci- 
lities for studio recording, 
mastering, duplication, print and 
packaging design and final deliv- 
ery to anywhere in Europe. 

The service is designed in 
modular fashion so that custom- 
ers may use any or all of the 
services. 

Yorke is also expanding its 
manufacturing facility to 
accommodate new slitting equip- 
ment together with a Netsch mill 
enabling it to not only double its 
production capacity, but also to 
provide chrome dioxide tape. 

EMI releases 

TV ad music 
HEARTENED BY a series of clas- 
sical entries in the pop singles 
charts this year, EMI's Classical 
Division has released music used 
in the current BMW TV advertise- 
ment campaign on a single. 

The work is the Aria Canilena 
from Villa Lobos' Bachianas Bra- 
silieras, and it is performed by 
the soprano Madi Mesple accom- 
panied by eight cellos conducted 
by Paul Capolongo. 

Now France imposes 

home-taping levy 

PARIS: FRANCE is now the seventh country to im- 
pose a royalty on home-taping and video copying. 
This follows legislation passed on June 21 which 
amends French copyright law and provides for re- 
muneration to authors, composers and producers of 
phonograms and videograms on the manufacture or 
import of blank audio and video tape. 

The level of the royally will be determined by a 
special tribunal with equal representation for rights 
owners and tape manufacturers and importers, plus 
a neutral chairman with a casting vote. 

For audio tape, the division of the royalty will be 
one fourth to authors, one fourth to composers, one 
fourth to performers and one fourth to producers. 
For video tapes, the split will be one third to authors/ 
composers, one third to performers and one third to 
producers. 

Anticipated payments are two francs per hour for 
audio tape and about four francs for video tape. 

Exemptions from the home-taping royalty will be 
granted to phonogram and videogram producers, 
broadcasting and cable organisations, and to the 
visually and aurally handicapped. 

Under the new law, phonogram and videogram 
producers have the right to authorise or forbid the 
reproduction of their works and the right to authorise 
or forbid the sale, exchange or rental of phonograms 
and videograms. 
• Countries which have now introduced a home- 
taping levy are Austria, Zaire, Finland, France, West 
Germany, Hungary and Iceland. Norway and 
Sweden also have provision for a levy, but in the 
form of a tax rather than a royalty with only minimal 
benefit to the record and video industries. Legisla- 
tion is expected in the UK fairly swiftly after reactions 
to the Government's Green Paper on the subject 
have been assessed. 

Bristol stages benefit concert 
A HOST of big name acts are being lined up to appear at a prestige 
concert in aid of African famine relief to be staged at Bristol City Football 
Club on Saturday, August 24. 

The eight hour event, being organised by a committee of people from 
both inside and outside the music business, is expected to attract an 
audience of at least 30,000 spectators and raise in excess of CV^m for 
Oxfam. 

Sounds freelance and local music figure Dave Massey, who is hand- 
ling the event's promotion, says the organisers have been in contact 
with around 30 artists to date and will be releasing names as soon as 
they are confirmed, hinting that some big surprises could be in the 
pipeline. 

As Music Week went to press the committee were still in the process 
of setting up an office to handle enquiries.  

Chinese record 

industry 
GENEVA: An IFPI council meet- 
ing here has heard of plans for 
expansion in the record and tape 
industry in the People's Republic 
of China. 

Kong Mai, secretary general of 
the Chinese Ministry of Radio & 
Television, told the council that 
he was seeking close co- 
operation with the IFPI and with 
the audio/video industries around 
the world. He also emphasised 
that the Chinese Government 
was unequivocally opposed to 
piracy of copyright material. 

Directory 
RECENT MOVES: Rhythmic Records 
to Suite B9, Nation Square, 16-16a 
Baldwins Gardens. London EC1 '01- 
405 0879/3931; telex 28329). . Heart- 
beat Records to 407 Fishponds Road, 
Fishponds, Bristol BS5 6RJ (0272 
654850) .. . Ram Records to 182/184 
Campden Hill Road, London W8 7AS 
(01-221 3592; telex 8950511 ONE ONE 
G) ... WEA Europe Inc to Byron 
House, 7/9 St James's Street, London 
SW1A 1EE (01-839 6171; telex 
8956510; telefax 930 3933) . . . Tritec 
Ltd to Craven House, 32 Marshal! 
Street, London W1V ILL (01-439 7100; 
telex 263017). 

Ronson forms 

new company 
A COMPANY handling PR, 
marketing and sales in the music 
and video industries has been set 
up by Laurence Ronson, formerly 
group marketing director with 
Heron Home Entertainment. Cal- 
led Missing In Action, the com- 
pany will also deal with the ac- 
quisition of licensing rights and 
will be based at 1 Derby Street, 
London W1, 

INSIDE 

# SINGLES CHART 11 
• ALBUMS CHART 22 
Airplay 8, 9, Classical 18. Disco 
news/chart 24-27, Europarade 
15. Heavy Metal Chart 23. Indies 
news/chart 19, 29. LP Reviews 
28. Music on Video news/chart 
15. New releases 12, 21. Opin- 
ion 6. Performance 14. Pub- 
lishing 18. Retailing 6. Singles 
Review 10. Talent 13. US Charts 
12, 21. 

A REMINDER 

YOU SHOULD NOW BE ORDERING ALL A&M RECORDS AND TAPES 

FROM POLYGRA M RECORD OPERATIONS, INCLUDING: 

Albums & Tapes 

Sting 'The Dream Of The Blue Turtles" 

Bryan Adams "Reckless" 

Atlantic Starr "As The Band Turns" 

Supertramp "Brother Where You Bound" 

Jim Diamond "Double Crossed" 

Singles 

Sting "If You Love Somebody Set Them Free" 

Squeeze "Last Time Forever" 

Atlantic Starr "Silver Shadow" 

(DREAM 1/DREMC 1) 

(AMA 5013/AMC 5013) 
(AMA 5019/AMC 5019) 

(AMA 5014/AMC 5014) 

(AMA 5029/AMC 5029) 

(AM 258/AMY 258) 

(AM 255/AMY 255) 

(AM 260/AMY 260) 

AM 
dtp- 

RECORDS 

ORDER NOW FROM POLYGRAM RECORD OPERATIONS: 01-590 6044. 

PAGES 
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ratios 

Why Reid called 

for DIM probe 

ELTON JOHN'S manager John 
Reid told the High Court last week 
how he called in accountants to 
audit DJM's sub-publishing 
arrangements after becoming 
suspicious about the way the sin- 
ger's songs were being published 
in the US. 

Reid said he believed the DJM 
subsidiary in New York was re- 
taining too much of the money it 
collected in royalties. 

Reid began the inquiry just af- 
ter leaving the Dick James Orga- 
nisation to independently man- 
age Elton John in 1972 — it con- 
tinued over the next eight years 
until 1981 when writs were 
served on Dick James and his 
companies. 

Among those advising Reid 
was US attorney John Eastman, 
who apparently believed there 
was a strong case for saying Dick 
James had not accounted prope- 
ly and used sub-publishing com- 
panies as a device for diverting 
money. 

US music publisher David Ros- 
ner, formerly employed by Dick 

Import bans 
THE MCPS has imposed import 
bans on the Julian Lennon single 
Jesse (American Atlantic 7- 
89529) and the Frankie Goes To 
Hollywood album Bang 
(Japanese Polystar R25D-2001; 
cassette X25D-2001) at the re- 
quest of Virgin Music (Publishers) 
and Perfect Songs respectively. 

James Music in New York, said in 
court that in the early Seventies it 
was the usual practice for sub- 
publishers to retain 15 to 25 per 
cent of mechanical royalties. 
Asked if there was any justifica- 
tion for a retention of 50 per cent 
— as in the case of Elton John 
and songwriting partner Bernie 
Taupin — he said: "Not in the 
normal course of business." 

John and Taupin are suing 
James and his companies for the 
return of copyrights to songs 
written between 1968 and 1975 
which were signed away for life. 

They also want the judge to set 
aside publishing and recording 
agreements made 18 years ago 
on the grounds that they were 
"onerous and one-sided" and 
made under "undue influence". 
They also claim damages for the 
improper diversion of royalties, 
and Elton John is claiming dam- 
ages from James for being in 
breach of a management agree- 
ment. 

The Dick James Organisation is 
contesting all the claims and Dick 
James claims he had no personal 
involvement in any of the agree- 
ments. James was due to start 
presenting his defence in court as 
Music Week went to press. 
• DJM points out that the £2.6m 
royalties referred to in last week's 
MW as being retained by pub- 
lishing companies abroad was 
profit made by the entire DJM 
group on publishing worldwide 
and includes the UK profits. 

IMM MUBOI ■ 
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7"Single-Availat)le Now! 

ORDER FROM 

01 640-3344 CLIS3 
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EGTON HOUSE (home of Radio 
One) has seen some silly stunts 
in its time, but promotion men 
Oliver Small man and Richard 
Evans of Positive Promotion de- 
serve some sort of award for 
tieing the knot on the Egton front 
steps with Janice Long as chief 
bridesmaid — all in aid of plug- 
ging Billy Idol's White Wedding 
single. 

Tape copiers 
FROM PAGE ONE 
point of view it could not be 
worth considering." 

Mr Justice Whitford said Am- 
strad's actions were an incite- 
ment to infringe copyright which 
made the company "joint wrong- 
doers with those who actually 
tape the tapes". 

He found that the company had 
been negligent in the duty of care 
and that its copyright notices on 
press and television advertise- 
ments were "so insignificant" as 
to never have been intended to 
be taken seriously. 

Isherwood comments: "The 
decision will affect future tech- 
nological developments such as 
digital tape recorders which will 
be used for infringing rights on 
compact discs. It will also have an 
impact on tape-to-tape video 
copiers." 

The BPI sees a simple solution 
to at least the problems pre- 
sented by current technology. 
The organisation presented evi- 
dence to the hearing of an anti- 
eraser lever in the source deck of 
a twin cassette system which 
would prevent taping from a pre- 
recorded cassette unless the user 
deliberately covered the lug 
holes in the commercially-made 
cassette. 

Mr Justice Whitford held that it 
would be open to manufacturers 
to market a machine with such a 
modification and that the com- 
panies could then not be blamed 
for what the public did with it. 
• In addition to Amstrad's 
appeal, there is further outstand- 
ing litigation between the com- 
pany and the BPI. In conjunction 
with the MRS, the BPI is seeking 
damages from Amstrad based on 
the profits from the twin cassette 
systems already sold. 

BPI obtains 

speedy trial 
THE BPI has obtained an order for 
a speedy trial in the action 
against alleged chart-hyping 
through organised buying in. 

A High Court judge in cham- 
bers granted the order last week 
despite it being opposed by one 
of the defendants, Henry Turtle, 
of Old Horsham Road, Crawley, 
Sussex. The BPI will now apply 
for a trial date which should fall 
before the end of this year. With- 
out a speedy trial direction, High 
Court actions can normally be ex- 
pected to take between two and 
four years to reach a hearing. 

The other defendants in the 
case are Gordon Sutherland, of 
Cathnor Road, London W12 and 
Tony Allen, of St Mary's Court, 
Barwell, Leicestershire. A judg- 
ment against a fourth man, 
Christopher Marshall, of School 
Lane, Dunston Heath, Stafford- 
shire, was obtained by the BPI on 
June 7. 

Hifillfi 
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WAS THERE ever a more ironical "who'd have thoug 
it?" _ six months ago Maurice Oberstem and Ramon 
Lopez were at loggerheads over market share figures, 
and now Obie has his feet under Ramon's for^®r/oly' 
Gram desk. The timing of Ramon's move to WEA and 
Obie's retirement from CBS were entirely coincidental 
but fortuitously so for PolyGram's David Fine who could 
be said to have pulled off something of a music industry 
coup in attracting Obie to the fold. The question now is 
which CBS staffers will follow the leader, and who will he 
pick for the Phonogram IVID job? The name of Arista s 
David Simone is being linked with the latter ... In a 
highly magnanimous gesture, new CBS UK MD Paul 
Russell has given the entire company staff the day off 
this Thursday (4) to see Bruce Springsteen at Wembley 
.. . Tumbling Thorn EMI stock prices set off renewed 
speculation about the future of the company last week, 
and can it be a coincidence that the price of Amstrad slid 
several points following its defeat in its High Court action 
against the BPI? . . . Spandau Ballet attempted to put a 
spanner in the wheels of the MAM/Chrysalis merger last 
week, issuing a press release saying they were surprised 
there was nothing in the merger document about Span- 
dau's "potential claim for damages" against Chrysalis. In 
fact, the band's legal action is referred to on page 80 of 
the document and, says Chrysalis, any claim would be 
"immaterial in the context of the merger". 
DOOLEY IS indebted to Spandau Ballet for leading him to 
page 80 of the MAM/Chrysalis merger document which 
also reveals that Chrysalis has "key man" insurance on 
Chris Wright for £2m . . . The Silver Clef 10th anniversary 
lunch was a resounding success — if only for the sight of 
Dave Dee "spanking" a very sporting Tony Blackburn 
while singing Xanadu — all in the aid of the charity, of 
course ... A baby daughter to Elton John's Big Pink 
Music boss Jim Doyle and wife Linda . . . Thermal Re- 
cords' Adam Kinn weds Brazilian beauty queen Sandra 
Ferreira this week . . . Vince Connolly, has left Epic and 
can be contacted on 01-870 1351 . . . Making a rare visit to 
London, Atlanta-based legendary Yes/ELP producer 
Eddy Offord, visiting APRS and meeting A&R execs with 
manager Dennis Muirhead . .. Former Soft Boy and 
well-loved English eccentric Robyn Hitchcock recently 
received a 15-minute ovation at New York's Dancetaria 
during debut tour in the US where enterprising Slash 
label says it has sold 30,000 copies of his Fegmania LP 
. . . Recently appointed president of PolyGram France, 
Alain Levy, has poached Luigi Calabrese from WEA Italy 
to be his managing director. . . Channel Four's "compu- 
ter generated" Max Headroom makes a "personal 
appearance" at the ICA Rock Week first night on August 6 
— should be interesting! 
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No need for PPL? 
AFTER READING John Love's defence of PPL in your March 23 issue I 
have to question why PPL exists at all. No such body exists in the US or 
Canada; they pay royalties on a per play per record basis and it has been 
working for years. I don't see the major record companies in America 
throwing their arms up over lost revenues. 

In the early days of radio in the UK when there were few radio 
stations, and BBC orchestras were doing a lot more, I can perhaps 
acknowledge the need for this kind of body. But in today's world, with 
the amount of stations on the air, and with the Government's intention 
of issuing more licences, the record companies should be getting 
enough money. 

This constraint of only allowing so many hours of music per day in my 
opinion has held back broadcasting in this country for years. It only 
makes sense that the more records played per day or night, and the 
more the public is aware of what is available, they will therefore go out 
and buy it. 

Where are the sales on specialist formats such as jazz, country, blues 
etc? Specialist stations broadcasting this type of music would sell 
records. 

I would say that PPL is in fact restraining their own income by 
insisting on controlling the amount of needletime a station has a day. By 
opening up the airwaves, the increased revenue from greater record 
sales and publishing royalties would be more than enough to compen- 
sate any losses the PPL feel they might incur. 

If the elite 500 companies still feel that they will be out of pocket, why 
not negotiate a per-play-royalties system as PRS has done? 
RICK NICKERSON, The Record Galley, Commerical Street, Lerwick. 

WRITE TO: OPINION, MUSIC WEEK, 
Spotlight Publications Ltd, Greater London House, 

Hampstead Road, London NW1 7QZ. 
The Editor reserves the right to shorten or edit letters. 

TOWERBELL RECORDS pic 
(incorporated in England under the Companies Acts 1948 to 1976) 

(Registered No. 1504633) 

OFFER FOR SALE 
by 

CLEVELAND SECURITIES and HARVARD SECURITIES 
pic PLC 

(Licensed Dealer in 
Securities) 

of 
(Licensed Dealer in 

Securities) 

3,182.286 Ordinary shares of Ip each at 35p per share. 

The subscription lists will open at 10.00 a.m. on 
Tuesday, 2nd July, 1985 and will close at 3.00 p.m. on 

Thursday, 11th July, 1985. 
TOWERBELL records pic is a successful British independent record company 
with a number of major international stars, such as Shirley Basscy. Nils Lofcren, 
Cilia Black and Justin Hayward of the Moody Blues already signed to the label 
and Chas and Dave to the affiliated label "Rockncy". Further important signings 
arc expected during the year as well as the development of its associations with 
television companies through the establishment of a new label which exclusively 
handles theme music. The company is prominent in the promotion of records via 
television advertising which coupled with an aggressive market stance places it well on the way to becoming a major force in the UK record business. 
No application has been made or is proposed to be made for these securities to be 
admitted to the Official List of The Stock Exchange or for permission for dealings 
to lake place on the Unlisted Securities Market. Cleveland Securities pic and 
Harvard Securities PLC have agreed to make a market in the Ordinary Shares of 
the Company. Application forms and copies of the Prospectus dated'26th June 
1985 upon the terms of which alone applications can be made can be obtained 
from:— 
Cleveland Securities pic 
Cleveland House 
70 Great Eastern Street 
LONDON EC2A 3JL 
01-729 8020 

Harvard Securities PLC 
Harvard House 
42-44 Dolbcn Street 
LONDON SE1 OUQ 
01-928 2661 

pri 
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Independent thinking 

THE FUTURE of record retail- 
ing is viewed with a mixture 
of optimism and realism at 
Ripping Records, an indie 

shop on Edinburgh's South 
Bridge Street. 

Proprietor John Richardson 
sees overall record sales decreas- 
ing, but, surprisingly, he does not 
see the multiples surviving at the 
expense of the independent deal- 
er, believing that the big boys will 
run down their record operations 
once profit margins decline. 

However, he is not suggesting 
a decline in multiple selling out- 
lets will mean golden times for 
surviving independents as they 
presumably pick up some of the 
former's customers. 

Richardson sees only hard 
work ahead for the independent 
whatever the future may bring. 

Great specialisation is deman- 
ded from the independent con- 
cern allied to hard work. 

"At the end of the day the deal- 
er will not get a Ferrari, more 
likely he will get a bicycle and a 
bus passl Well, there's still a 
good living to be had and found, 
but times like the Seventies when 
you could order and sell 200 of a 
new album in a flash are gone." 

Richardson's suggestion of a 
decline in sales stems from 
several reasons. First, he is aware 
of greater consumer choice in en- 
tertainment possibilities. Second, 
he sees the present alignment of 

■the record star and fashion, the 
growth of video promotion, in- 
building its own death. "People 
come and buy something they've 
seen, the image rather than the 
sound." 

Richardson sees the good inde- 
pendent surviving because above 
all it is music that counts first and 
foremost to many of the custom- 
ers who populate his and, he be- 
lieves, most indie shops. 

Admittedly, he attracts the 
"occasional" buyer but he 
knows, as of course everyone 
does, that the great bulk of the 
very fashionable material sells in 
large multiples who can discount 
heavily. 

Richardson will not lose any 
sleep if the multiples scale down 
their record operations — "The 
Boots, Smiths and Woolworths of 
this world started the spiralling 
downwards of the industry with 
their price-cutting. We don't get 
involved in it to any degree. Two 
shops in this area closed because 
they chased the big boys price for 
price and they made no money". 

Richardson's present shop has 
been running for 10 years and his 
manager, Nick Sutherland, has 
been with him for five years. 
Shop assistant David Blades — a 
mine of information on the indie 

Multiple stores 

will decline 
while 

independent 

dealers survive 

in o declining 
market — that is 

the forecast of 
Edinburgh 

dealer JOHN 

RICHARDSON, 

talking to TONY 

JASPER 

market and reputed among reps 
for making the best cup of coffee 
in Scotland's record stores — 
complements. 

While chart material sells well 
there is for Ripping Records a 
huge sales market in indie mate- 
rial and usually ahead of the 
weekly chart. Flux Of Pink Indi- 
ans, The Jesus and Mary Chain, 
Cramps and Crass sell heavily 
with of course some of their pro- 
duct not available in general 
stores due to language, ideas and 
record covers. 

them as chart bands, whatever 
the weekly list may say to the 
contrary. "They don't bother with 
the best-selling lists. They think 
these groups are for them rather 
than it seems all and everyone." 

"Some people come here be- 
cause they can get what they 
want without spending ages 
trying to find something. We 
serve them personally. And if we 
haven't a record we say we can 
get it for them, no sweat or 
bother in a day or so. That 
counts. And we can supply in- 
formation, very important. I tell 
you we get asked for the 
strangest things that I'm sure 
would have no meaning in a 
chain store." 

Ripping sells chart albums 
from £5.25 to £5.49 with back 
catalogue £5.49. "That can be 
cheaper than Virgin and in 
Smiths they can be £6.25." 
Sutherland says "customers 
often say 'I can buy it a pound 
cheaper in Smiths, HMV, Virgin' 
but they still purchase." 

He sold over 2,000 of the Band 
Aid single and while in no way 
begrudging its sales he feels 
another time of year might have 
been better. "People at Christmas 
buy the number one whatever it 
is — for parties and presents. So 
we really lost a lot of money. OK, 
fine but many of those who criti- 
cised the dealers were not actual- 
ly forking it out themselves and 
the stars hardly extended them- 
selves financially. And this is not 
sour grapes. Geldof did a marvel- 

'At the end of the day the dealer 

will not get a Ferrari, more likely a 

bicycle and a bus pass.. / 

The Cartel comes in for effusive 
praise for its overall servicing 
which includes valuable informa- 
tion data. Red Rhino and Fast 
Forward are also complemented. 
Ripping Records regards itself as 
the authoritative source and base 
for indie material in Edinburgh 
and beyond. And indeed the 
store was full of movement dur- 
ing the several hours I spent by 
the sales counter on a Thursday 
afternoon. 

It sells concert tickets, orga- 
nises coach trips to concerts, dis- 
plays posters and general in- 
formation. Their record know- 
ledge is tested by demanding 
customers who seem addicts of 
John Peel, NME and fanzines. 

But these customers also buy 
Simple Minds, U2 and Big Coun- 
try, all majors' bands. Sutherland 
says customers do not regard 

lous thing and he's been laying 
down the law to those countries 
receiving and trying to stop cor- 
ruption." 

Richardson does not sell com- 
pact discs, partly because his cus- 
tomers are not in mid to high- 
income brackets. He has though 
noticed a major drop in so-called 
faulty records returned and attri- 
butes this to a vast improvement 
in people's playing equipment. 

He feels he has to say "I am 
optimistic for the future. Yes, 
there will be an impulse market 
but it will decline and trade ex- 
pansion will depend on meeting 
the demands of music fans. 

"You can't force people to buy. 
You tell them the price. You in- 
form them about the group and 
music. Then it's up to them. But 
you can do your best to ensure 
sales." □ 

2 GREAT TV THEMES ON 1 RECORD 

Lytton's DIARY DATABASE 

ORIGINAL RECORDINGS BY RICK WAKEMAN 

AVAILABLE NOW ON TBG/PRESIDENT RECORDS 

WAKE 2 

DISTRIDUTED l!Y RCA RECORDS LTD. 
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Our first birthday, celebrating twelve months of hits and 
thanking the artists and client labels who have had faith 

in our Tele-Sales service including; 

"HUMAN RACING" 
"CARIBBEAN QUEEN" 
"THANK YOU MY LOlfE" 
"THE RIDDLE" 
"THE MORE YOU UVE THE MORE YOU LOVE'' 
"AMOREUSE" 
"LOVERBOY" 
"ATMOSPHERE" 
"YOU SHOULD'VE KNOWN BETTER" 
"SPEND THE [MHT" 
"OH BABY" 
"SUDDENLY" 
"HOLD PJE TIGHT" 
"DEVOTED TO YOU" 
"IT AIN'T FAIR" 
"EL VmO COLLAPSO" 
"OUT Of TOUCH" 

NIK KERSHAW (MCA) 
BILLY OCEAN (ME) 
IMAGINATION (RED BUS) 
NIK KERSHAW (MCA) 
A FLOCK OF SEAGULLS (JIVE) 
KIKI DEE (ROCKET) 
BILLY OCEAN (JIVE) 
RUSS ABBOT (SPIRIT) 
7. C. CURTIS (HOT MELT) 
COOL NOTES (ABSTRACT/PRIORITY) 
SPANK (CHAMPION) 
SILLY OCEAN (JIVE) 
ROBERT WHITE (CAUBRE) 
CACIQUE (DIAMOND DUEL/PRIORITY) 
EDWIN STARR (HIPPODROME) 
BLACK LACE (FLAIR/PRIORITY) 
HALL & OA7ES (RCA) 

and albums from; 

mtLY OCEAN, THE WHO, MMSmS, ELVIS PRESLEY, 

BOB mum, JASPER CARROMADAM I, SPANK, 

mi SEDAKA, REGGAE HITS M» 

KENNY ROGERS, JEFFREY OSBORNE AND MAMA'S BOYS. 

and a special thank you to the stores, managers, buyers and department 
heads who have supported us and become firm friends from; 

DAVID, JUSTIN, KIERON, PETER AND SIOUX 
To find out how PRIME-TIME can benefit your company contact: AUSTIN POWELL, STEVE JENKINS, PETER TOBD 

PRimE-TimE 
TELE-SALES 

10-12 Chaplin Road, Willesden, London NW2 ■ Telephone 01-459 8866 (12 Lines)- Telex 919834 
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The following records are bubbling under the airplay grid on the opposite 
page. 
7 (—) B.B.&Q.: Genie Cooltempo/Chrysalis COOL 110 (F) 

Capital, CBC, Clyde, DevonAir, Essex. Hereward, Severn. 
6 (4) BROWN. O'Chi: Why Can't We Be Friends DBM009(R) 
5 (6) CAMERON, Chris: Is This Love SteinarSTE765(A) 
7 (—) CHANGE; Mutual Attraction (Remix) 

Cooltempo/Chrysalis COOL 111 (F) 
Aire, DevonAir, Essex, Hereward. Mercia, Mercury, Radio 210. 

(—) CORLEY, Al; Square Rooms Poiydor POSP 747 (F) 
Aire, Clyde, Mercia, Mercury, NorthSound, Red Rose, Swansea, 
Viking. 

{—) DUKE. George; I Surrender Elektra EKR 15 (W) 
Beacon, DevonAir, Forth, Mercury, Red Rose. 

(—) EXPLORERS, The: Venus De Milo Virgin VS 779 (E) 
CBC, City, Hereward, Pennine, Plymouth. 

(—) FISHER. Mark (featuring Dotty Green): Love Situation 
Total Control/EMI TOCO 3 (E) 

City, County, Essex, Mercury, Metro, Pennine, Radio 210. 
(5) HUTCH. Willie; Keep On Jammin' Motown 2B 40173 (R) 

{—) IDOL, Billy; White Wedding Chrysalis IDOL 5 (F) 
Aire, CBC, Hereward, Luxembourg, Mercury, NorthSound, Signal, 

(—) JAMES, Rick: Glow Gordy ZB 40223 (R) 
Essex, Forth, Hereward, Luxembourg, Mercury, Moray Firth, 
Victory. 

(6) JIMMY JIMMY: I Met Her In Paris Epic A 6368 (C) 
(—) JONES, Aled: Too Young To Know Sain/Priority SAIN 116 (E) 

BRMB, Moray Firth, Swansea, Tay, Radio 210. 
(5) KING, Will: Backed Up Against The Wall 

Total Experience/RCA FB 49965 (R) 
(—) MARLEY, Bob & The Wallers: Three Little Birds Island IS 236(E) 
(7) NOLANS, The: Goodbye Nothin'To Say Towerbell TOW 70 (E) 

(—) ONE WAY: Let's Talk MCA 972 (C) 
Forth, Hallam, Luxembourg, Mercury, Metro, Pennine, Tees. 

(—) PET SHOP BOYS: Opportunities (Let's Make Lots Of Money) 
Parlophone R 6097 (E) 

Beacon, Capital, City, Luxembourg, Mercia, Radio 210. 
(5) ROAR SOUND featuring SALLY OLDFIELD: Share 

Roar/Priority ROAR 1 (E) (5) THIRD WORLD: One To One CBSA6396(C) 
(6) TZUKE, Judie: Love Like Fire Legacy LGY 25 (E) 

Based on plays Monday-Friday |6.00om-8.00pm) in the week preceding publication. 
6 (Re) AGNETHA FALTSKOG: Ono Way Love 6 (7) SISTER SLEDGE: Frankio 5 (4) DANA: Little Things Mean A Lot 5 17) BILLY JOEL: You're Only Human 5 (5) BILLY OCEAN; Suddenly 5 (New) BILLIE JO SPEARS: Midnight Blue (Premier) 5 (New) TOYAH: Soul Passing Through Soul (Portrait) 4 (New) RUSS ABBOT; All Night Holiday (Spirit) 4 (5) THE CROWD; You'll Never Walk Alone 4 (Now) DEBARGE: Who's Holding Donna Now (Gordy) 4 (4) DEAN FRIEDMAN; I Didn't Mean To Make You cry 4 (Re) KOOL& THE GANG: Cherish 4 (New) DENISE LASALLE; My Toot Toot (Epic) 4 (4) OPUS: Live Is Life 4 (New) RAH BAND; Sorry Doesn't Make It Anymore (RCA) 4 (5) CHRIS REA: Josephine 4 (5) JENNIFER RUSH: The Power Of Love 

OTHER FEATURED RECORDS BEACH BOYS: Getcha Back CHINA CRISIS: King In A Catholic Style (Wake Up) SONNY CURTIS; 1 Think I'm In Love LEE GREENWOOD: The Wind Beneath My Wings THE HOLLIES: Too Many Hearts Get Broken MADONNA; Crazy For You LARRY MARSHALL: Minnie The Moocher ALVIN STARDUST: Sleepless Nights STUTZ BEAR CATS; Running In The Night TIMOTHY TOUCHTON: Save Your Love For Me MARTI WEBB: Ben MARI WILSON; Would You Dance With A Stranger BILL WITHERS: Oh Yeah I PAUL YOUNG: Tomb Of Memories 
DAVID HAMILTON'S RECORD OF THE WEEK: ARETHA FRANKLIN: Freeway Of Love (Arista) 

Radio 1 and Radio 2 guides compiled by Sham Tracking (01-290 0129). 

Figures denote actual plays logged Sunday to Saturday in the week preceding publication (6am-Midnight) 

21 (19) 21 (19) 20 (ID 
19 (16) 17 (18) 
16 (20) 16 (15) 15(New) 
14 (19) 
14 (17) 14 (12) 
13 (13) 13 (6) 
13 (13) 
13 (12) 12 (New) 
12 (6) 12 (19) 
12 (13) 
12 (17) 12 (12) 
12 (18) 
11 (New) 
11 (8) 11 (12) 11 (12) 10 (5) 10 (9) 
9 (10) 
9 (8) 

An Angel, RCA PB 40247 (R) CHINA CRISIS; King In A Catholic Style (Wake Up) DURAN DURAN: A View To A Kill PHILIP OAKEY & GIORGIO MORODER: Good-Bye Bad Times 

JACKSON: Act Of War 

It Up, lOA/irgin TEN 57(E) THE CULT: She Sells Sanctuary 
Johnny Come Home THE REDSKINS: (Burn It Up) Bring It Downl (This Insane Thing) 

Set Them Free ARETHA FRANKLIN: Freow Love, Arista ARIST 624 (F) 

Nothing BRUCE SPRINGSTEEN: Born In The USA PHIL FEARON & GALAXY: You Don't Need A Reason 9 (11)KATRINA& THE WAVES: Walking On Sunshine 9 (8) PROPAGANDA: Duel 8 (5) THE ADVENTURES: Feel The Raindrops 8 (5) DON HENLEY: Dirty Laundry 8 (5) FAITH BROTHERS; Stranger On Home Ground 8 (5) JAKI GRAHAM: Round And Around 8 (5) PREFAB SPROUT; Faron Young 7 (17) ANIMOTION; Obsession 7 (New) THE COMMENTATORS; N-N- NINETEEN NOT OUT, WEA OVAL 100(W) 7 (5) GLENN FREY: Smuggler's Blues 7 (10) GO WEST: Call Me 

7 (9) KID CREOLE & THE COCONUTS; Endicott 
7 (10) OPUS: Live Is Life 7 (7) THE STYLE COUNCIL: Come To Milton Keynos 
6 (7) BILLY JOEL: You're Only Human 6 (11) BILLY OCEAN; Suddenly 6 (7) THE DAMNED: Shadow Of Love 6 (14) DAVID BOWIE: Loving The Alien (Remix) 
6 (New) JEFF BECK & ROD STEWART; People Got Ready, Epic A6387 (C) 
6 (New) KIM CARNES: Crazy In The Night (Barking At Airplanes), EMI America EA 199 (E) 
6 (6) NICK HEYWARD; Laura 6 (6) PRINCE & THE REVOLUTION; Paisley Park 
6 (New) THE SMITHS; That Joke Isn't Funny Anymore, Rough Trade 

RT 186 (l/RT) 6 (6) SQUEEZE; Last Time Forever 5 (61 BEACH BOYS: Getcha Back 5 (Now) BILLY IDOL: White Wedding, Chrysalis IDOL 5 (F) 5 (14) THE CROWD: You'll Never Walk Alone 5 (Re) DARYL HALL & JOHN GATES: Out Of Touch 5 (Re) DEBARGE; Rhythm Of The Night 5 (New) 400 BLOWS; Movin', Illuminated ILL 61 (P) 5 (New) THE PALE FOUNTAINS: Across The Kitchen Table, Virgin VS 750 (E) 5 (New) ROCKIN'SIDNEY: My Tool Toot. Jin/Priority KID 001 (E) 5 (7) STEPHEN 'TIN TIN' DUFFY: Icing On The Cake 
OTHER FEATURED RECORDS ARROW: Long Time ATLANTIC STARR: Silver Shadow PHILIP BAILEY: Walking On The Chinese Wall PAT BENATAR: Shadows Of The Night BOOMERANG GANG: Rock Out BRYAN FERRY: Slave To Love ERIC CLAPTON: She's Wailing THE COOL NOTES: In Your Car COWARD BROTHERS: People's Limousine STEVE HARLEY & COCKNEY REBEL; Irresistible KEVIN KITCHEN: Tight Spot KIRSTY MacCOLL; He's On The Beach GARY MOORE & PHIL LYNOTT; Out In The Fields ORCHESTRAL MANOEUVRES IN THE DARK: Secret ORCHESTRAL MANOEUVRES IN THE DARK: So In Love CHRIS REA: Josephine ROCKOLAS: Dizzy 

MAXWELL 

SILVER 

Fhe More I Look 

"THE MORE I LOOK".., 

V? 
... is a love song 

— the sound is pure silver! 

BM RECORDS BMR 002 

IBM RECORDS 
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