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ESTABLISHED 1959 £1.50 

Nationwide expcr~;on plan at Woolworth stores 

Massivj investment 

boost for retailing 

RECORD RETAILING in the 
UK gets a massive vote of 
confidence this week with 
news of a £4m refurbishment 
and expansion plan for Wool- 
worth record departments, a 
nationwide development pro- 
ject by the independent Music 
Market chain (see p2) and the 
possibility of a ntove to bring 
the French FNAC audio chain 
to this country. 

Woolworth, the UK's largest re- 
cord retailer, has 800 music de- 
partments, 250 of which were re- 
fitted in 1982. This year 300 more 
will be re-equipped and the re- 
mainder wil be refurbished in 
1986. Audio buyer Paddy 
Toomey said: "The point about 
Woolworth is that it is such a vast 
organisation that by the time you 
have got to the end of re- 
equipping stores you have to go 
back to the beginning again 
Some of the fixtures in our recorc 
departments are 10 years old. 

"Basically, what we are tryin- 

to do is bring them up to date. 
We'l[ be using a lot of wall shelv- 
ing and browsing displays that 
we have not used before." 

Woolworth will continue to aim 
its marketing at the over-20 re- 
cord buyer although it will still be 
very aware that 15-to-19-year- 
olds account for a substantial 
amount of its record trade. 
"Overall, our biggest market is 
people between 20 and 40," said 
Toomey. "Between 15 and 24 
they tend to look for another kind 
of record outlet altogether." 

The company's refurbished 
•sic departments will occupy 

space in its stores which 
ts the fact that records and 

are Woolworth's second 
st seller, 

oomey sees the spending of 
rm as part of what is necessary 

for Woolworth to retain its mar- 
ket dominance in the face of com- 
petition from the much smaller 
but very aggressive chains like 
HMV and Virgin. 

"Life has never been easy in 
le retail sector," he admitted. 

"But, because we have such a 
wide spread I think we'll always 
be in the driving seat. We've 
shops in places that HMV and 
Virgin haven't even heard of." 

The FNAC chain has just had 34 
per cent of its shares acquired by 
Sir Terence Conran's Habitat 
Mothercare organisation which, 
in conjunction with a French in- 
surance chain, now controls 
FNAC. The audio chain has 20 
stores, 18 of them in France and 
one in Belgium selling hi-fi and 
video hardware, records, tapes 
and video software, photo- 
graphic equipment and books. 
The other store specialises in 
sportswear. 

A spokesman for Habitat 
Mothercare told MWthat initially 
efforts will be concentrated on 
improving FNAC's profitability on 
the Continent. On a turnover of 
£250m in the year to last August 
pre-tax profits of just over £4m 
were achieved. No decisions ab- 
out expanding the FNAC opera- 
tions into the UK would be taken 
before December. 

Itei asket © ft® iifm Mm" — laities 
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musician and concentrate on writing. He also asked 
for a subsidy for Taupin. 

In the end it was agreed that they should have an 
advance of £100 between them — "the right side of 
generous in those days" — and a retainer of £10 a 
week. John's retainer was later put up to £15. He said 
it was very fair, said James. 

Earlier in the hearing, it was revealed that Charles 
Levison, then with solicitors Harbottle & Lewis, 
advised John in relation to a management agree- 
ment with John Reid in 1973 which entitled Reid to 
10 per cent of his recording activities. 

Reid agreed that between May 1973 and May 1976 
he received £579,136 and a further £676,733 between 
May 1976 and December 1982. 

In cross-examination, Levison said he had no re- 
collection of advising Elton John on new manage- 
ment agreements in 1977 when he was involved with 
Virgin in the US. But in further cross-examination he 
was handed a letter which he agreed "clearly shows 
that I did advise Elton John in 1977". 
• Full details of John and Taupin's claims against 
Dick James and DJM — which James and DJM 
contest — have appeared in previous issues of Music 
Week. The hearing continues. 

SIM ONE: excited 

Siiii©iie is 

named MD 

Phonogram 
THE NEW managing director of 

'iPhonogram Records is to be 
JDavid Simone (above) who is 

leaving Ariola/Arista after four 
years and will be replaced by 
marketing director Brian Yates 
with the new title, senior director/ 
acting managing director. 

London-born Simone is a for- 
mer solicitor who entered the 
music business as managing 
director of Gem Records and 
moved on to become business 
affairs director of Arista, winning 
promotion to managing director 
three years. 

Simone joins Phonogram on 
August 5 and was appointed by 
PolyGram's new chairman, 
Maurice Oberstein who said that 
his leadership qualities will give 
the existing Phonogram team the 
strength to "conquer the world". 

"Phonogram has an excellent 
roster of artists but in some ways 
it is a sleeping giant — waking it 
up is going to be an exciting 
proposition," said Simone. "But I 
am sad to be leaving Arista — I've 
given it my heart and soul over 
the past four years." 

Brian Yates, who takes over at 
Arista, has been with the com- 
pany for six years. It is significant 
that his new position carries the 
title acting managing director, 
prompting speculation over how 
the top management of the prop- 
osed joint RCA/Arista company 
will be structured. 

RCA Records president Bob 
Summer told MW that no date 
had yet been fixed for the merger 
of the two companies' facilities 
pending finalising details of the 
merger in various territories 
around the world. 
 ^  

New magazine 

aims at 

middle ground 
A NEW weekly music magazine is 
to be launched in September, 
born out of the 31-year old Re- 
cord Mirror. The new magazine, 
called RM and subtitled New Re- 
cord Itflirbr, is being aimed 
squarely at what the publishers, 
Spotlight Publications, have iden- 
tified as "the huge middle 
ground" between the glossy pop 
A4s, such as Smash Hits and 
Number One, and the traditional 
newsprint rock tabloids, NME, 
Melody Maker and Sounds. 

Spotlight director Brian Batch- 
elor says he believes that RM will 
have "powerful in-store appeal" 
because of its unusal size 
(302mm x 232mm), and its heavy 
emphasis on colour and high 
quality, glossy paper. It will carry 
a cover price of 48p with a mini- 
mum of 48 pages and an initial 
print run of 150,000 copies. 

The magazine is being aimed at 
a specific target market rather 
than a particular type of music, 
says Batchelor, and it follows a 
£50,000 market research survey. 
RM will be edited by present Re- 
cord Mirror editor Michael Pil- 
grim. 
• In a round of music paper 
moves, Ian Pye steps up from 
Melody Maker staff writer to 
move to New Musical Express as 
editor; and after 14 years on the 
NME, deputy editor Tony Stewart 
is quitting to join Sounds as edi- 
tor. 

'Stewart will head 

peace festiva K 
THE PROMOTERS of a "peace 
festival" in Japan {MW June 29) 
to mark the 40th anniversary of 
the dropping of an atomic bomb 
on Horoshima say they have 
signed Rod Stewart to headline a 
show in Tokyo on August 21 and 
in Hiroshima on August 24. 

Harvey Lee, finance chief of 
Post Primative Productions, said 
in a statement to Music Week: 
"Rod Stewart will headline both 
dates. The full artist roster will be 
announced in due course." 

Some of the investors who had 
each put several thousand 
pounds into the show had ex- 
pressed concern at the lack of 
information coming from Post 
Primative and the fact that the 
company's office had closed. 
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Chain's national plans 

MUSIC MARKET, an Oxfordshire- 
based chain of 20 shops, is 
undergoing a EVzm expansion 
programme as the first phase of a 
plan to go nationwide by the end 
of the decade. 

The money has been put up by 
specialist small business finan- 

Deals 

RAM RECORDS has signed a dis- 
tribution deal with PRT. 

US INDEPENDENT black music 
label Next Plateau has signed a 
UK licensing deal with 10 Re- 
cords. First album release is Like I 
Like It by Aurra. 
MCA IS initialing a licensing 
arrangement with the indepen- 
dent El label, with Holiday Hymn, 
a seven and 12-inch single from 
Vic Godard. The deal will be ex- 
tended to include a Godard 
album and other releases if the 
single is successful. 

ciers Alan Partricof Associates 
and company director Adrian 
Beecroft has joined the board of 
Music Market. The CVfcm has 
largely been swallowed up by the 
fitting-out of the five shops that 
take Music Market's total to 20, 
but any remaining money will be 
used to refurbish existing stores 
and as the financial base for 
opening new ones. 

Beecroft comments : "Our poli- 
cy is to try to find towns where 
there is a market opportunity and 
the closer they are to our head- 
quarters in Banbury the better. 
Ultimately, the plan will be to 
become nationwide. 

"It's reckoned that there are ab- 
out 250 decent high streets in the 
country that a shop ought to be 
in. Our Price has 100 shops and 
there are three others in the 20 to 
40 range so we think there is 
scope there for us to cover the 
country. We are looking for Music 
Market to grow at up to 50 per 
cent a year." 

Music Market says it hopes to 
do around C5m of business in 
1985 through its shops which are 
centred around Oxford and Taun- 
ton. Four of its five new stores are 
within its existing area with one 
due to open shortly in Manches- 
ter. 

IPtoMirasMv [Poipbcv S® 
POLYDOR AND Phonogram are to increase the dealer price of their 
mid-price albums by 14p and Beggars Banquet and its associated labels 
are raising prices across the board. 

All the increases are effective as of this month and the Polydor and 
Phonogram rises take the price of a single mid-price album to £2.12. 
Double albums go from £3.65 to £3.69. 

The rises at Beggars Banquet also affect product on the Coda, 
Situation Two and 4AD labels. Seven-inch singles are now dealer-priced 
at 99p and 12-inchers are £1.79. EPs are £1.99 

Budget and mid-price series are merged at £2.44 and albums and 
cassettes are standardised at £3.40. Full-price double albums are £4.85. 
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Musical Chairs 

More CBS 

appointments 
A SECOND wave of new appoint- 
ments has been announced at 
CBS in the wake of Paul Russell's 
takeover at the head of the com- 
pany from Maurice Oberstein. 

John Mair becomes senior 
director, commercial division, 
with responsibilities for Eire and 
CBS Studio in addition to com- 
mercial activities. Sales director 
John Aston widens his field of 
responsibility to include cata- 
logue marketing and product 
control. 

Nigel Walmsley is appointed 
field manager, singles sales force 
having previously been senior 
representative (Midlands region). 
Other changes include: Colin Bar- 
low from field scout to A&R man- 
ager; Ronnie Fischer from artist 
relations manager EPA to pro- 
duct manager EPA marketing and 
the appointment of Paul North- 
coll as artist relations manager 
EPA. 

Ian Dineley becomes assistant 
director, customer and product 
services having previously been 
operations manager and Fred 
Whittle is appointed distribution 
director. 

American 

Commentary 

'•'vr 

Home-taping Bill drafted 

From BRIAN CHIN 
NEW YORK: This year's incarnation of the music undustry s 
attempt to impose a fee on home-taping through legislation is 
the Home Audio Recording Act of 1985, introduced recently in 
the House of Representatives. The proposal calls lor m^ic 
copyright owners to collect a 10 per cent royalty on the 
wholesale price of standard tape recorders. 25 per cent ot tne 
price of dual-drive decks, and one cent per minute of play time 
for all blank tapes. No mention of video taping is made in the 
Bill, sponsored by Representative Bruce Morrison of Connecti- 
cut. 

Under the Bill's provisions, importers and manufacturers 
would come under a compulsory licence, but individuals taping 
for private use would be exempt. The division of royalties 
collected in this manner would be left up to the copyright 
owners who claim them from the US Copyright Office 

The class of owners includes not only songwriters and 
publishers, but also artists, record companies, and unions 
According to the Recording Industry Association of America 
(RIAA), the recent UK court decision on Amstrad's dual-cassette 
deck is being examined for any relevance to the US situation 

□ □ □ 
THE BRITISH invasion of America's charts, which recently hit an 
historic peak with seven British singles in the US Top 10, is 
rippling into the live concert scene. On tour here in the few 
weeks: Paul Young, Howard Jones, The Smiths, Phil Collins, 
the mostly-British Katrina and the Waves, and Power Station. 

An interesting feature of each and every show the mainly 
teenaged crowds attracted to them and the sheer amount of 
screaming, Beatlemania-style. The slightly older Waves and 
Smiths audiences did a little less of that, but the Power Station, 
Jones and Young shows had the genuine feel of teen hysteria. 

"Fun" would only be an understatement. According to Caron 
of the splendid vocal trio Afrodiziak (touring here with Howard 
Jones), the youngsters at New York's open-air Jones Beach 
Theater even performed "the wave" for Jones and his band. 

"We had to applaud them," she told us at a party celebrating 
the album's Vim sales here. This refers to the wave-like effect 
achieved when successive segments of an arena or 
amphitheatre audience rise briefly from their seats and sit 
again. If there's a heartening sign for the music business at 
large, it's in the enthusiasm of the young, who are discovering a 
fair amount of fun and glamour in music and performers lately, 
not to mention in themselves as well. 

□ □ □ 
CBS RECORDS' CD output is doubling, with some 40 new 
releases per month planned from now on. Many of the new 
titles, in all musical categories, will be specially compiled 
programmes for the format. For example, the upcoming Billy 
Joel greatest-hits compilation will contain four more songs on 
CD than on record, jazz and country collections are also on the 
drawing board, along with several vintage Broadway cast 
recordings. 

□ □ □ 
IN CONTRAST, the 12-inch marketplace continues to be treated 
as something of a poor cousin here with late release remaining 
the rule, even in cases where a long version of a Top 40 hit 
already exists at the time of single release. Packaging is also 
erratic, particularly compared to 7-inch product, a category in 
which picture sleeves and incentives such as non-LP B sides 
have made a roaring comeback. 

The notable exception in the latter respect is the lavish 
presentation of David Bowie's new EMi-America 12-inch, Lov- 
ing the Alien. That title sports the first 12-inch double-fold 
sleeve ever in the US, with newly-shot photographs and lyrics 
in the gatefold as well as a free poster, all for the standard list 
price of $4.98. If only the generosity had been applied to a 
sure-shot hit.,. 
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Simon's new role 

at Chappell 
CHAPPELL MUSIC managing director Jonathan Si mon has assumed 
major new responsibilities following a new corporate restructuring of 
Chappell & Co. Chappell, the parent company of the Chappell/lntersong 
Music Group — headed by chairman and chief executive Freddy 
Bienstock — was acquired from PolyGram last December. 

Simon now has a three-tiered role, retaining his duties as MD of 
Chappell and Inlersong UK and becoming senior vice president (UK) of 
Chappell & Co Inc and managing director of the UK company Chappell 
International. 

As senior VP, he takes over a chief operational capacity internationally 
with responsibility for Australia and South Africa, and in his role of 
Chappell International MD will be in charge of the UK-based administra- 
tive services bureau. 

Simon joined Chappell in 1960, and ran the Australian office for three 
years from 1976. He became MD of Chappell UK in 1980. 

BES qualification hope 
PRESSURE FROM music industry accountants to persuade the Govern- 
ment to review what appears to be discrimination against the music 
industry in the legislation drafted to cover the Business Expansion 
Scheme continues, and they have been encouraged by news that the 
Inland Revenue has commissioned an in-depth study of the BES. 

Current BES legislation, which excludes companies whose trades 
consist to a substantial extent of receiving royalties or licence fees from 
qualifying for help under the scheme, expires in 1987 and the results of 
the study will play a significant part in determining the future of the 
scheme. 

This glimmer of hope is contained in a letter from David Trippier, the 
Parliamentary Under Secretary of State for Industry, to Dr Rhodes 
Boyson MP for Brent North, who had lobbied on behalf of accountants 
George Hay & Co. 

In his letter, Trippier explains the reason for the exclusion is to help 
restrict the scheme to "high risk activities" which would most benefit 
from the BES tax benefits. The Government apparently feels that such 
tax relief is "both inappropriate and unnecessary" for low-risk trades. 

"Money tends to flow into such trades without the need for special tax 
incentives," says Trippier. "Receiving royalties and licence fees were 
amongst the activities that were considered liable to be arranged in a 
low risk way. They were therefore excluded from the BES." 

Tandem deal dissolved 
ARISTA AND Chrysalis have set up separate sales forces after what they 
describe as an "amicable and mutually agreed" decision to pull out of 
their joint Tandem sales operation. 

Tandem has operated for eight years and its management team of 
Rob Bayliss and Mike Fay will run the new Chrysalis strike force. Arista 
have set up a sales team under Joe Redmond who joined the company 
as general sales manager from CBS. 

Chrysalis MD Roy Eldridge said of the split: "Tandem was a success- 
ful joint venture but the time is right for Chrysalis to have its own sales 
team to capitalise on our increasing share of the market." David 
Simone, until last week MD of Arista, added; "Our association with 
Tandem was fruitful and very successful." 
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Upstaifs bomb 

single banned 

by major chain 
HMV IS refusing to stock copies 
of the new Angelic Upstarts' sing- 
le Brighton Bomb, because of its 
cover featuring a cartoon image 
of Prime Minister Margaret 
Thatcher suffering from horrific 
blast wounds. 

The group's record company, 
Gas Records, had originally se- 
cured a distribution deal for the 
single with Pinnacle, but Pinnacle 
withdrew upon seeing the sleeve 
artwork. 

The single is now being distri- 
buted by the Cartel, with the ex- 
ception of its Midlands area rep- 
resentative Nine Mile, which has 
also refused to carry it. 

Brighton Bomb entered the in- 
dependent chart this week at 
number 34. 

New promo company 
A NEW record promotion com- 
pany, Broomfield Promotions, 
has been set up by the EMI- 
distributed independent label RM 
Records. Initially the company 
will be concentrating on BM's 
priority artist Maxwell Silver, 
otherwise known as former 
Tremeloes' vocalist Len Hawkes. 
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BOB GELDOF receives a cheque for €90,000 on behalf of the Band Aid 
Trust for 45,000 UK sales of the Do They Know It's Christmas? video 
from PolyGram Music Video joint managing directors David Hochman 
(left) and Michael Kuhn. 

Gema resigns from BIEM 

BRUSSELS: GEMA, the German royalty collection agency, announced 
its intention to resign its membership of BIEM, the European mechanical 
rights bureau, with effect from March 27 next year during a BIEM board 
meeting here recently. One of the items on the agenda was the 
ratification of a new mechanical royalty agreement between BIEM and 
the IFPI. 

GEMA has criticised the proposed new agreement on the grounds 
that it represents continuing erosion of copyright payments. According 
to GEMA board member of VP Hans Sikorski, its continuing mem- 
bership of BIEM will weaken its case to determine the level of mechanic- 
al royalties in Germany now under consideration by the copyright 
tribunal in Munich. 

Ger Willemsen, president of BIEM and head of the Dutch BUMA/ 
STEMRA copyright organisations, told MW that GEMA had withdrawn 
from BIEM on a previous occasion but had rejoined 18 years ago. 

"GEMA is asking for a 10 per cent mechanical royalty rate in Germany 
while the BIEM/IFPI proposal for Europe is 9.9 per cent," said Willemsen. 
"It is such a slight difference that I am confident GEMA will reconsider 
its withdrawal when we have the next BIEM meeting in Amsterdam in 
October." 

Willemsen also disclosed that a special arrangement will be necessary 
between SUISA, the Swiss performing rights society, and BIEM to take 
account of Swiss national law which is causing a conflict with regard to 
SUISA and the BIEM regulations. 

PRT/Towerbell 

distribution 

monies dispute 
PRT AND Towerbell Records are 
in dispute over money allegedly 
due to the distributor following 
the move of Towerbell to EMI in 
April. 

PRT's claim is regarding a ba- 
lance "allegedly due on a general 
running account", according to 
the Towerbell Records pic offer 
for, sale prospectus which adds 
that the label does not accept the 
claim and believes that it has 
"substantial counter claims" 
against PRT. 

"Notwithstanding, in the in- 
terests of prudent accounting, 
provision has been made in the 
books of account of the company 
for the full amount of the claim. In 
the event of proceedings being 
instituted, the directors intend to 
contest them vigorously and to 
counterclaim." 

Music Week believes that the 
claim relates to unsold TV adver- 
tised albums returned from deal- 
ers and could be substantial. 
Towerbell managing director Bob 
England told Music Week: "I am 
hopeful that this can be resolved 
amicably." PRT MD Walter 
Woyda said: "The matter is in the 
hands of our legal department 
and I cannot comment." 

• SINGLES CHART 15 
• ALBUMS CHART 26 
Airplay 12, 13. Books 22. CD 
Chart 19. Classical 19. Disco 
news/charts 7-11. Europarade 
22. Indie new/chart 36, 37. Music 
On Video 27-34. New Releases 
16, 25. Performance 18. Singles 
Review 23. Talent 18. US Charts 
16, 25. 

I Title Price i 
! Wham by Philip Kam.n* £4,95 i 
DefLeppard £5.95 I 
Judas Priest* £5.95 ! 
Motley Crue* £5.95 
Quiet Riot' £5.95 
Springsteen - Back In the USA* £5.95 
Scorpions* £595 
Van Halen* £5 95 ! 
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Robert Plant* £4.95 
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Billy Idol* £4 95 
Huey Lewis* £4.95 
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International Music Publications 
Southend Road, Woodford.Green, 

Essex 1G8 8HN, England. 
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Dealers yack BBC bid 

fer Sundffly glsnfl 

By JEFF CLARK-MEADS 
SIX MONTHS of talks aimed at bringing forward 
publication of the Gallup chart from Tuesday to 
Sunday appear to have reached stalemate with the 
BPI council's declaration last week that it would not 
be considering the matter again until next year. 

Council members fell that any decision on whether 
to press for an accelerated chart at present would be 
premature although they expressed sympathy with 
the BBC which instigated the campaign for a Sunday 
chart. Radio One's Sunday lop 40 show is based on 
the Gallup chart compiled the previous Monday 
whereas the ILR Network Chart show uses the MRIB 
chart which includes sales as late as the previous 
Wednesday evening plus an element of airplay fre- 
quency. The BBC asked its chart partners, the BPI 
and Music Week, to sanction the move of the chart to 
Sunday so it would not be in the disadvantageous 
position that ILR currently makes great play of. 

However, the BPI council shared the view express- 
ed by retailers that the overriding factor in preparing 
the chart should be accuracy and not necessarily 
speed. The chains feel that Gallup may have difficul- 
ty in verifying data on a Saturday when shops are at 
their busiest. Retailers' representatives have made it 
plain to the BPI that they want to see the chart 

remaining accurate and definitive and that they 
would not want to see it being brought forward if 
accuracy could not be guaranteed. 

Council members believed that the strength of 
feeling among retailers was so great that they had a 
duty to take account of it. They agreed that it would 
be "hasty" to make moves toward an accelerated 
chart at present and decided to consider the situation 
again next year. 

Head of Radio One Johnny Beerling declined to 
comment on the council's decision, saying that 
negotiations were still taking place. 

Music Week's associate publisher, Rodney Bur- 
beck, commented: "We feel very disappointed that 
the BPI has not been able to find a way to accommo- 
date the BBC's request for an accelerated chart. This 
is the first time in a long-standing association that 
the BBC has made any special requests regarding 
the chart. 

"If Gallup is happy to put its name to a chart 
compiled in time for Sunday publication, then that 
should be guarantee enough for its reliability, and in 
our own survey of dealers we found a large majority 
in favour of a Sunday chart on the grounds that it 
would extend the sales week of the chart and would 
give more time for fulfillment of orders." 
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THE 1986 Midem will have a car- 
nival atmosphere as it celebrates 
its 20th anniversary next January 
with a "grand inauguration cere- 
mony" on the Cannes Croisette, 
and other special events during 
the week. 

Announcing his plans in Lon- 
don last week, the organisation's 
president Bernard Chevry, who 
launched the international record 
and music publishing market in 
Cannes in 1967, said that the 
theme of the event would be one 
of celebration of "two decades as 
the undisputed leading market- 
place" for the industry. 

The opening night gala will be 
made more of a prestigious event 
with an awards ceremony for 
new hit acts of 1985 and the 
added suspense of the artists vot- 
ing for each other for the Midem 
"super-trophy" — live on Eurovi- 
sion. 

Other Eurovision broadcasts 
from Midem include a rock gala, 
a classical gala and a videoclip 
awards ceremony with juries in 
various countries voting live on 
the Eurovision link giving the 
event added excitement. Another 
gala will feature stars of the past 
20 years who are still enjoying 
success today. 

The Palais des Festivals will 
have enlarged sections for the 
MIP-Radio radio programme 
market and Midem Classique, 
and following complaints last 
year, the Midem Videoclip sec- 
tion will be moved away from the 
radio area nearer to the record 
companies section. There will 
also be radio, record and video 
hardware sections. 

Chevry has also acted to solve 
the hotel booking problems 
which have dogged Midem in re- 
cent years. Midem will have its 
own hotel booking officer based 
in Cannes from September who 
will liaise directly with the hotels 
to eliminate over-booking and 
"lost" reservations. 

The 20th Midem is set to break 
previous records, according to 
Midem's London representative 
Peter Rhodes who says he is log- 
ging a 10 per cent increase in 
participants and an eight per cent 
increase in stand holders. 

®pp©d i©l@3fs iMfc 
THE BPI is likely to have to wait until after Amstrad's appeal against the 
judgment given by Mr Justice Whitford (MW June 29) before it can 
begin talks with the British Radio and Electrical Manufacturers' Associa- 
tion aimed at removing all tape copiers from the domestic market. 

The appeal may be heard as early as September 22 but in the 
meantime BREMA is extremely reluctant to comment on the case either 
publicly or privately. BREMA managing director Oliver Sutton told 
Music Week: "We have not yet seen a transcript of the judgment There 
is an appeal pending so we could not comment as the matter is sub 
judice." 

BPI legal adviser Patrick Isherwood wrote to Sutton asking for talks 
soon after the hearing in which Mr Justice Whitford refused Amstrad a 
declaration that its marketing of twin cassette systems was lawful. The 
judge said the company had incited home taping and that it was a joint 
wrongdoer with the home tapers. Sutton replied to Isherwood saying 
again that talks would be inappropriate before the appeal. 

Isherwood commented: "We would like to meet before the appeal is 
heard because our view of the appeal is that it could only be an appeal 
on law, not on the facts." 

If the manufacturers' association and the BPI cannot agree on a 
voluntary withdrawal from the market of twin cassette systems, the BPI 
will look at the other options open to it. Isherwood says he could not rule 
out the possibility of court action against manufacturers other than 
Amstrad. 

In addition to Amstrad's appeal, there is further outstanding litigation 
between the company and the BPI. In conjunction with the MRS, the BPI 
is seeking damages from Amstrad based on the profits from the twin 
cassette systems already sold. 

ilil pirns hopes lew label 
EMI IS pinning its hopes on its new Bruce Lundvall-headed Manhattan 
label to boost its flagging US Capitol operation and shore up profits of 
the music company worldwide following a C6m dip in the year ended 
March 31, 1985. 

This was disclosed by new Thorn EMI chairman Sir Graham Wilkins 
who replaced Peter Laister last week and announced a sharp fall in the 
company's pre-tax profits from £156.8m to £108.3m. 

Analysing the company's performance. Sir Graham said that whilst 
the music division achieved improved results outside North America, 
Capitol's operations were "adversely affected by an imbalance in the 
roster of available artists". 

He went on: "Efforts are continuing to improve this situation, includ- 
ing major investment in a new label based in New York which should 
provide a sound return in future years." 

Sir Graham, also identified specific problems with Ferguson, the 
television manufacturing subsidiary, and Inmos, the microchip manu- 
facturer. He added: "Action has been taken and is being taken to 
strengthen management and improve the performance of the com- 
pany." 

ireoiso collapses 
ARENA INTERNATIONAL mer- 
chandising Services has crashed 
owing £400,000 with joint liquida- 
tor Keith Goodman saying of MD 
David Fellerman: "If the revised 
Insolvency Act proposed by the 
Government was now on the 
statute book, I would report that 
Mr Fellerman be suspended from 
any directorships he may hold in 
any other company." 

Fellerman blames Arena's col- 
lapse on a "disastrous" Jethro 
Tull tour and a robbery at the 
company's premises. 

Jones pleads iuiitv 
From PHIL TRIPP 

SYDNEY: Former WEA Records 
Australia financial director Alan 
Jones pleaded guilty to seven of 
the 32 charges of a director 
"cheating and defrauding his 
company" in his latest court 
appearance here last week. 

The 32 charges represent a tot- 
al of $(Australian)970,000 
allegedly diverted from WEA Re- 
cords, Warner Music and WEA 
Retail between 1981 and 1984 in a 
complicated cheque fraud. 

A 

C 

A NEW statistical survey of the audio industry (Audio 
Visual Software, Market Assessment Publications) pro- 
vokes the entertaining thought that the blank cassette 
industry may have to adapt the record industry's slogan 
to: "Home recording is killing the blank cassette busi- 
ness" — the report notes the future development of 
home recording hardware for blank compact discs and 
speculates that this "could well eventually render blank 
tapes obsolete" .. . The BPI took the unusual step of 
serving champagne at its monthly council meeting last 
week — whether it was to celebrate its win over Amstrad 
or its chairman securing gainful employment is a matter 
of conjecture . . . Anyone who has experienced difficul- 
ties checking in to Cannes' hotels during Midem will be 
delighted to hear that around 10pm last Tuesday night, 
Bernard Chevry and retinue arrived at the Grosvenor 
House Hotel and were told there was no record of their 
reservations. However, rooms were found and even 
Chevry saw the funny side of the irony — next day he 
held a press conference and was able to announce new 
measures to cut down hotel reservation problems in 
Cannes . . . Nomis Studios' David Panton giving over all 
nine of his rehearsal studios for the Live Aid acts free of 
charge . . . Dutch music publisher John Brandt tipped to 
be named MD of MCA Music in succession to Cyril 
Simons. 

SOME SOURCES now maintain that there is currently no 
bid on the table for PRT/Precision Video, and Warren 
Goldberg, rumoured to be part of a consortium in- 
terested in it, says: "When something is done in the 
acquisition department, you'll be informed through the 
usual channels" . . . And PoIyGram could be entering a 
new period of stability as informed sources suggest that 
its table is also bare of bids . . . State Music's Wayne 
Bickerton somewhat bemused to receive a telex from a 
company in Tehran prefaced: "In the name of Allah" . . . 
A son Jamie to PRT national accounts manager Julian 
Stolarski and wife Yolande . . . "Survivors of the last 20 
years" gathered at the Video Cafe last week to help 
Jonathan ("greatest living megastar and sex symbol") 
King celebrate the 20th anniversary of the release of his 
Everyone's Gone To The Moon . , . Deke Arlon and 
producer Chris Neil, celebrating seven years' partnership 
and LP sales in excess of 70m, just realised that they still 
haven't signed a contract . . . Warner Bros Music's Ron 
Fry has given £750 to the Ben Hardwick Memorial Fund, 
representing the profit so far on sales of sheet music of 
Ben. 
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TOASTING THE success of Modern Talking's debut single. You're My 
Heart, You're My Soul, are, from left: Magnet Records director of 
operations Ian Groves, Magnet MD Michael Levy, Ditier Bohlen of 
Modern Talking, Tim Tod of Magnet A&R and Magnet A&R director 
James Tod. 

R4 RECORDS, an arm of Robert Lemon and Ron David Munns, Lemon McCreight, Chris Lycett and 
McCreight's R & R Music, was launched at a lunch at Roger Pusey of Radio One, Sue Porter of R4 and Jen 
Simpson's in The Strand for Radio One producers. Griffin and Don George of Radio One. 
Pictured are (left to right): EMI marketing director 

m 

U 

sz 

BARBARA DICKSON is presented with silver and gold discs for sales of 
her The Barbara Dickson Songbook album by lyricist Tim Rice and K-tel 
managing director Peter Morris. 

JOHN MOLLOY and Murray Mun- 
ro, who together form Main- 
frame, became the first writers to 
sign to the newly-formed Polydor 
Music. Pictured standing are 
Polydor director of business 
affairs dive Fisher and Polydor 
MD John Preston. On the ex- 
treme right is Rod Munro of MC2 
Music, the company representing 
Mainframe in the deal. 
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SINGER/SONGWRITER Dean Friedman dropped into PRT's Mitcham 
distribution centre to type in an order for his single. I Don't Mean To 
Make You Cry. Friedman is pictured with Joy Conway of PRT telesales 
and head of sales Tony Smith. 

ALBUM OUT NOW 
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MOY HAMPER 

BORN IN CAPTIVITY 

fi. 

Album 
C:iss 

AWL 1001 
AWT 100! 

L BURNS 
3 

Awareness Records are 
distrihided in the UK b] 
MAKING WAV US 
SALES HOT LINE 
(01) 481 0593 

EA 201 
TAKEN FROM THE EMI-AMERICA ALBUM & TAPE 

"THE FIRE STILL BURNS" 
EJ 2403 671/4 RECORDS 
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HAPPY FEELING 

NEW SINGLE OUT NOW 

AVAILABLE ON 7" TEN 54 

& 1 2 " TEN 54-12 
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TOP • ALBUMS 
1 1 3 GENIE: B. B. & Q. Band 

Dutch Break 1850331 (Import) 
2 2 4 SEEEKRET: Kleeer Atlantic 781254-1 (W) 
3 3 10 AS THE BAND TURNS: 

Atlantic Starr A&M AMA 5019 (F) 
4 20 2 SINGLE LIFE: Cameo Atlanta Artists 824 546 (Import) 
5 4 10 ROCK ME TONIGHT: Freddie Jackson 

Capitol EJ 240316-1 (E) 
6 12 3 WRAP YOUR BODY: OneWay MCAMCF 3263(C) 
7 5 14 ALEXANDER O'NEAL: Alexander O'Neal 

Tabu/Epic TBU 26485 (C) 
8 9 3 JOANNA GARDNER: 

Joanna Gardner Boiling Point/Polydor POLD 5178 (F) 
9 7 3 STREET CALLED DESIRE: 

Rene & Angela 
US Mercury 824607-1 (Import) 

10 6 6 NOW DANCE - THE 12" 
MIXES: Various EMI/Virgin NOD 1 (E) 

11 NEW INTIMATE STORM: Shirley Brown Fourth & Broadway/ 
Island BRLP 507 (E) 

12 NEW A PHYSICAL PRESENCE: 
Level 42 Polydor P0LH 23 (F) 

13 RE TURN ON THE RADIO: Change Cooltempo/Chrysalis 
CHR 1504 (F| 

14 13 16 THE NIGHT I FELL IN LOVE; Luther Vandross 
Epic EPC 26387 (C) 

15 8 4 RADIO M.U.S.C. MAN: Womack & Womack Elektra 
EKT 6 (W) 

16 14 2 HISTORY: Mai-Tai 
Hot Melt/Virgin V2359 (E) 

17 RE GLOW: Rick James Gordy ZL 72362 (R) 
18 10 6 DREAM OF A LIFETIME: 

Marvin Gaye CBS 26239 (C) 
19 16 7 PADLOCK: Gwen Guthrie & 

Various Artists Fourth & 
Broadway/Island IMA 2 (E) 

20 15 4 DANCIN' IN THE KEY OF 
LIFE: Steve Arlington Atlantic 781245-1 (W) 
Compiled by MRIB 

Maze: hunting for a hit 

MAZE FEATURING Frankie Be- 
verly are a band in an unusual 
situation. They can fill major Lon- 
don venues for nights on end, 
and they sell albums in this coun- 
try in quantities which most 
American black dance acts don't 
even dream about. To all intents 
and purposes, they have 
achieved a mass market crossov- 
er in the UK — yet they still have 
not had a really major hit single. 

A candidate for changing that 
situation could well be in the 
band's new Capitol 12-inch, just 
released on July 8. EMI is plug- 
ging it as the "Maze Mega 12", 
and the disc is most certainly a 
triple-header which offers excel- 
lent value for money for fans. The 
A-side is Too Many Games, a 
track from the recent Can't Stop 
The Love album, and considered 
by many to be the prime cut on 
the LP. 

Sharing the A-side is the 
band's current big US soul chart 
selling Twilight, a mid-tempo 
instrumental haunter which has 
already captured 
enough ears 
in its own 
right to 
become a 
brisk- 
selling 
import 

single during the last few weeks. 
Finally, the 12-inch flipside fea- 

tures another new remix, this 
time of the already popular Back 
In Stride, specially commissioned 
by Frankie Beverly himself. 

The mega-combination should 
most certainly have sufficiently 
wide-ranging appeal to create 
that monster crossover 45, espe- 
cially as Too Many Games (and 
Twilight as well, for that matter) 

is no stranger already to radio 
play. Moreover, the release will 
quite probably re-boost the sales 
of the Can't Stop The Love Album 
— not that many will have the 
cause for complaint about its sell- 
ing performance to date. 

Catalogue number of the 3- 
track 12inch is 12CL 363. 

MORE DISCO NEWS ON P8 

MAZE'S Frankie Beverly 

1 NEW ORDER, Perfect Kiss (Qwest) 
4 PAULHARDCASTLE: 19 (Chrysalis/UK) 
2 DEAD OR ALIVE: 

You Spin Me Round (Like A Record) (Epic/UK) 
5 TEARS FOR FEARS: Shout (Mercury/UK) 

17 TALKING HEADS: Little Creatures (LP) (Sire) 
6 6 PRINCE & THE REVOLUTION: 

Around The World (Paisley Park) 
7 9 MINISTRY: Nature Of Love (WaxTrax) 
8 8 MADONNA: Into The Groove (Sire) 
9 3 EURYTHMICS: World! Lie To You? (RCA) 

10 7 NINA HAGEN: Universal Radio (Columbia/CBS) 
11 19 DEPECHE MODE; Flexible, Shake The Disease (Mute/UK) 
12 15 HOWARD JONES; Things Can Only Get Better (Elektra) 
13 (New) LOVE & ROCKETS: Ball Of Confusion 

(Beggars Banquet) 
14 10 LISA LISA & CULT JAM WITH FULL FORCE: 

I Wonder If 1 Take You Home (Columbia/CBS) 
15 11 SKIPWORTH & TURNER: 

Thinking About Your Love (Fourth & Broadway/lslana) 
16 16 BRYAN FERRY: Slave To Love (Warner Brothers) 
17 12 SISTERS OF MERCY: 

No Time To Cry (Merciful Release/WEA/UK) 
18 (New) GENERAL PUBLIC: Hot You're Cool (I.R.S.) 
19 (New) VITAZMINZ: Burning Flame (Getfen) 
20 (New) SHARPE& NUMAN: Change Your Mind (Mercury) 

Reprinted courtesy ofRockpoot Newsletter; published by Rockpool Promotions the leadinq US 'new music' record pool. Contact is Rockpool Promotions. 50 Wesf 29th Street. New York City. WOOl. US (Tel 0101 212 695 7410) 
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STEVE ARRINGTON: Dancin* 
In The Key Of Life (Remix) 

Atlantic 
ARROW: Long Time London 
ATLANTIC STARR: Silver 
Shadow A&M 
BROOKLYN BRONX & 
QUEENS (BB&Q): Genie 

Cooltempo/Chrysalis 
CHANGE: Mutual Attraction 

Cooltempo/Chrysalis 
CONWAY BROTHERS: Turn It 
Up 10/Virgin 
JAKI GRAHAM: Round And 
Around EMI 
WILLIE HUTCH: Keep On 
Jammin' Motown 
9.9: All Of Me For All Of You 

RCA 
THIRD WORLD: One To One 

CBS 
CLIMBERS 

PHILIP BAILEY: Children Of 
The Ghetto CBS 
GEORGE BENSON: I Just 
Wanna Hang Around You 

Warner Brothers 
BRIDGE: Baby Don't Hold 
Your Love Back Atlantic 
OLIVER CHEETHAM: Mama 
Said (White Label) 
CHERYL LYNN: Fidelity CBS 
PATTI LABELLE: Living 
Double 
(US Import-Philadelphia Int.) 

STEPHANIE MILLS: Bit By Bit 
(US Import—MCA) 

MICHAEL ST. JAMES: There 
Is Only One Love 

WEA (White Label) 
LUTHER VANDROSS: It's 
Over Now Epic 
JAMES & SUSAN WELLS: 
Mirror Image Fanfare 
As featured on the TONY BLACKBURN Show — Radio London 9am-12 noon Monday-Friday (206/949 VHF) 

ANIMAL NIGHTLIFE 

A re-recording of the classic 

Love is just the great pretender 

The Four roads to Shangri la 

O STRICTLY LIMITED EDITION 5 TRACK CASSETTE (Cis 200) O 'UNDRESSING 12" REMIX (i2isx200) 

0 (RAISING) THE STANDARD 12" (121s 200) O CONVENTIONAL 7" MO) 
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ONE 

On7" (PB 40193) & 

extended 12" (PT 40194) 

A, 

Order From; 
RCA Records. Lvng Lane. VVesl Bromwich. West Midlands B70 7ST. 
Telephone 021-025 3(X)0 

Cheatham back 

will lew 

UK label deal 
OLIVER CHEATHAM, he of Get 
Down Saturday Night and Bless 
The Ladies dancefloor and disco/ 
dance chart fame in 1983, returns 
to vinyl in the UK this week after a 
lengthy silence. 

Cheatham was dropped by for- 
mer label MCA after failing to 
repeat his original UK break- 
through back home, and has 
since recorded independently 
with producer Don Davis. The 
first single from these sessions 
couples the singer's own com- 
position Mama Said with the. 
Bacharach oldie The Look Of 
Love. 

The record (Move MS 3) has 
been acquired for the UK by 
Edinburgh-based Move Records, 
distributed by the Cartel, and 
formed with the intention of seek- 

ing out independently-produced 
black music of all types. 

With encouragingly swift sales 
on the initial pressing, it has been 
decided to bring Cheatham into 
the UK to undertake promotional 
and PA work in clubs, on radio, 
and hopefully also TV. He arrives 
on July 25 for probably a two- 
week stay, which should also 
coincide with the release of his 
album Turning Point, chiefly a 
showcase for his own material. 

Cheatham actually reckons to 
have something like 100 songs 
available for recording by himself 
or others- One other artist who is 
certainly a fan is George Clinton, 
who overheard Mama Said when 
it was being mixed in the studio, 
and became immediately excited 
about us hit potential before even 

y,. 
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OLIVER CHEATHAM: Moving 
back to prominence 
checking out who the artist was. 

Cheatham's British representa- 
tives are looking for a new major 
label deal for him to build upon 
that initial MCA breakthrough. In 
the meantime, much will depend 
upon the Scottish indie's ability 
to promote and sell Mama Said 
to the dancefloors and record 
buyers over the next few weeks. 

Birth of the blues charts 
SPECIALIST RECORD sales charts in the UK cele- 
brated their twentieth birthday last week. The R&B 
singles chart inaugurated in 1965 by Record Mirror 
was, in the sense that it surveyed specialist shops 
stocking mainly black, dance-orientated music, the 
direct ancestor of today's disco/dance chart. From 
that point of view, some comparisons are interesting 
to make — not of the music, which has obviously 
evolved tremendously over two decades, but of the 
relationship between what was selling in the R&B 
chart, and the overall marketplace. 

The R&B Top 20 of July 10, 1965, featured records 
by Sam the Sham, the Four Tops, the Sir Douglas 
Quintet, Solomon Burke, Otis Redding (twice), Don- 
nie Elbert, Gene Chandler, the Anglos (actually Steve 
Winwood), Ike & Tina Turner, Jr Walker (twice), 
Esther Phillips, James Brown (twice), Inez & Charlie 
Foxx, Elmore James, Little Milton, Screaming Jay 
Hawkins and The Marvelettes. 

This was a pretty good cross-section of the hottest 
club dance sounds of the time, but the main differ- 

ence between 1965 and 1985 was how comparatively 
insular that dance scene was. Of the 20 R&B chart 
records, only the Top 3 also featured in the Top 50 
pop chart of the same week: Sir Douglas Quintet's 
She About A Mover stood at number 19, Sam The 
Sham's Wooly Bully at 23, and the Four Tops' I Can't 
Help Myself at 44, representing the Motown quar- 
tet's initial UK pop breakthrough. 

Compare that very limited crossover with today's 
ever more integrating scene, and it should become 
clear that a black dance record stands a lot more 
chance of success now with the general record- 
buying public than it did in 1965 — after all, two of 
the crossovers 20 years back were "wrong ways", 
since Sam The Sham and Sir Douglas both had white 
R&B bands whose singles also found black music 
acceptance. 

Ironically, the same 20-year comparison in the US 
would reveal that almost exactly the reverse trend 
has occurred. Much has to do with the changed role 
of radio over 20 years, on both sides of the Atlantic. 
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ORIGINAL R&B chartsters: James Brown, Esther Phillips and Otis Redding. 

CLUB RECORDS PRESENT: 

SHANNON 

STRONGER TOGETHER 

-to- 

NEW SINGLE OUT NOW 
(7" and 12" WITH EXTENDED A SIDE 

AND BONUS DUB MIX) 

7"-JAB 15 
12"- JABX 15 

■ phonogram 
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