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London staff await repercussions 

of £34m acquisition 

iJadtson buys 

ATV Music 
ATV MUSIC staff in London 
expect to learn their fate this 
week following the purchase 
of the company by Michael 
Jackson for a reputed fi34m. 

There are 40 employees at ATV 
Music's Upper Brook Street head- 
quarters, and they were told last 
Wednesday (14) by acting chief 
executive Julian Appleson of the 
sale of the company by Associ- 
ated Communications Corpora- 
lion owner Robert Holmes 
a'Court to Jackson. Appleson, 
who assumed his present role 
when Sam Trust resigned, also 
revealed that the changeover 
date is September 6. 

Jackson has apparently won 
the bidding battle for ATV Music 
over rivals such as Paul McCart- 
ney's MPL Communication, Coca 
Cola, EMI, CBS and the Lawrence 
Welk Group in a long-running 
saga which has been speculated 
on for well over a year. 

It is believed that CBS Songs is 
favourite to administer the ATV 
Music catalogue for Jackson, 
although no confirmation of this 
is yet forthcoming. A CBS 
spokesman told MW New York 
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correspondent Ira Mayer that his 
company "is not involved in the 
deal at this time, and it was not 
our money". 

There is some surprise that 
Paul McCartney seems to have 
been outflanked by Jackson in 
the contest for ATV Music, which 
includes the Northern Songs 
treasury of Lennon-McCartney 
Beatle compositions. McCartney 
has made no secret of his desire 
to regain control of these copyr- 
ights (about 250), and offered 
£21 m in 1981 to Lew Grade, the 
then ACC/ATV Music supremo, in 
an unsuccessful bid. A later joint 
approach with Yoko Ono, John 
Lennon's widow, also failed. 

McCartney was on holiday 
when news of the deal broke and 
there was no comment from his 
representatives as to whether he 
might be involved in the Jackson 
purchase in any way. 

Apart from the Northern Songs 
moneyspinners, ATV Music has 
about 40,000 other copyrights, in- 
cluding material recorded by Lit- 
tle Richard, Pat Benatar, The Pre- 
tenders, and The Pointer Sisters 
as well as the old UK Lawrence 
Wright Music standards. 

Police raid pirate factory 
TEN PEOPLE were arrested last 
week during a police raid on what 
the BPI describes as "a fully- 
equipped pirate audio cassette 
factory" in Brighton. 

Officers from the BPI's anti- 
piracy unit and mfembers of the 
regional crime squad executed 

Menon flies in 

for conference 
EMI MUSIC chairman and chief 
executive Bhaskar Menon flew 
into London at the weekend for 
an EMI International conference 
this week where he delivered the 
opening speech on Monday. Full 
report next week. 

search warrants at several 
addresses around the Brighton 
and Hove area and they found, 
according to the BPI, hundreds of 
recorded cassettes and blanks 
and thousands of cases and inlay 
cards. The raids also uncovered 
duplicators capable of copying at 
many times normal speed and a 
print shop where inlay cards and 
labels were being made. 

Anti-piracy co-ordinator Wal- 
ton Eddleston said after the raids: 
"Following weeks of investiga- 
tion by the BPI, this operation 
was brought to such a successful 
conclusion because of the effi- 
ciency and professionalism of the 
police." All those arrested have 
been bailed to appear in court at 
a later date. 

KEY MEN in the international management structure of the new RCA/Ariola International joint venture (I to 
r) John Mangini, Monti Lueftner, Jose Menendez, Jack Davies and Joe Kiener. 

Duvies heads RCA/Ariola UK 
THE RAMIFICATIONS of the 
newly-formed joint venture of 
RCA and Bertelsmann's record, 
music publishing and music 
video companies began to 
emerge this week with details of 
the management structure of 
RCA/Ariola on international and 
domestic levels. 

In the UK, RCA/Ariola Ltd will 
be headed by Jack Davies as 
acting chairman, a position he 
will hold "indefinitely" in addi- 
tion to his primary post as vice 
president Europe for RCA/Ariola 
International. 

Reporting to Davies will be Don 
Burkhimer, who continues as 
managing director of RCA Re- 
cords UK, and Brian Yates, who 
continues as acting managing 
director of Arista UK. And while 
Davies re-emphasises that Bur- 
khimer and Yates will continue to 
exercise "creative control" over 
their respective operations, depu- 
ty MD Richard Gane will oversee 
financial and operations activities 
for the combined companies, 
also reporting to Davies. 

In turn, Davies will report to 
John Mangini, formerly division 
vice president operation services 
for RCA Records in the US, who is 
appointed to vice president inter- 
national operations for the joint 
company. 

As anticipated, the top man- 
agement of the new company 
sees Bob Summer continuing as 
president and Jose Menendez as 
executive vice president, opera- 
tions, while Monti Lueftner has 
operational control in Germany/ 
Austria/Switzerland as chief ex- 
ecutive officer Ariola/RCA Musik, 
in addition to being chairman of 
the European board, and Clive 
Davis continues to head Arista 
Records in the US. 

Internationally, former Ariola 
Group senior vice president, in- 
ternational, Joe Kiener, will hold 
a key role in the new venture as 
vice president A&R and market- 
ing, reporting to Mangini. 

With the successful conclusion 
of the merger, RCA is now an- 
xious to lay the ghost of the com- 
pany's uncertain future and build 

new stability, and Davies told 
Music Week: "This should be 
viewed as a major commitment 
on behalf of RCA Corporation to 
be in the entertainment business 
in a big way. 

"The merger means we are 
now the number one company in 
Latin America, number two in 
Europe and number three in the 
US. Needless to say, we will now 
be aiming to topple CBS from the 
top spot in Europe." 

Davies says they will also be 
looking for "cost savings and effi- 
ciency" as benefits from the mer- 
ger, but quite how this may affect 
existing staff is not yet clear. Both 
the RCA and Ariola/Arista UK op- 
erations are already modestly 
staffed so swingeing redundan- 
cies are unlikely and Davies con- 
firmed that both companies will 
continue to handle their own 
A&R and marketing activities. 

But it would seem inevitable 
that distribution of Ariola/Arista 
product will be "consolidated" in 
a switch from PolyGram to RCA's 
own distribution set up. 

Goldsmith plans 'London NEC 
HARVEY GOLDSMITH'S Allied Entertainments group 
is considering building an NEC-size concert hall in 
London as part of expansion plans once a £6.7m 
takeover by Kunick Leisure is complete. 

Shareholders in Allied, the company formed in 
October by the merger of Harvey Goldsmith Enter- 
tainments and Hotel Television Network Ltd, were 
told of the reasons for the takeover in a letter at the 
weekend. Allied pointed out that the deal will mean 
an amalgamation of Kunick's resources and Allied's 
management expertise. Goldsmith's partner, Ed- 
ward Simons, comments: "We'll be putting two and 
two together and making six or seven." 

One of the priorities once the deal is complete will 
be to gain control of a large rock venue. Simons said: 
"I cannot think of any of the existing ones what we 

would want to buy. We will build one in London if we 
can find a site. I am convinced that there is a 
requirement for one." Simons agreed that the 
14,000-capacity NEC was "about the optimum size". 

He added that he is "highly-delighted" with the 
takeover, the completion of which is "barring acci- 
dent, a formality". Kunick has already taken over 71 
per cent of Allied's shares. 

"This has come at just the right time for us. Once 
we'd got over the psychological hurdle of going 
public it was only a matter of time before we 
accepted an offer like this," Simons remarked. 

Kunick already operates a variety of tourist attrac- 
tions around the UK, including the London Dungeon, 
a theatre, discotheques and tbeme parks. 
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COMPACT 

DIGITAL AUDIO 

DIRE STRAITS: Brothers In 
Arms Vertigo/Phonogram 
PHIL COLLINS: No Jacket 
Required Virgin 
TEARS FOR FEARS: Songs 
From The Big Chair 

Mercury/Phonogram 
STING: The Dream Of Blue 
Turtles A&M 
EURYTHMICS: Be Yourself 
Tonight RCA 
THE POWER STATION: The 
Power Station Parlophone 
BRUCE SPRINGSTEEN: Born 
In The USA CBS 
ALISON MOYET: Alf CBS 
TINA TURNER: Private 
Dancer Capitol 
DIRE STRAITS: Love Over 
Gold Vertigo/Phonogram 
DIRE STRAITS: Alchemy Live 

Vertigo/Phonogram 
ORCHESTRAL 
MANOEUVRES IN THE DARK: 
Crush Virgin 
QUEEN: Greatest Hits EMI 
BRUCE SPRINGSTEEN; The 
River CBS 
THE EAGLES: Best Of The 
Eagles Asylum 
BRYAN FERRY: Boys And 
Girls EG/Polydor 
BILLY OCEAN: Suddenly Jive 
PHIL COLLINS; Face Value 

Virgin 
SADE: Diamond Life Epic 
SCRITTI POLITTI; Cupid and 
Psyche 85 Virgin 

Compiled by Music Weak bom a panel of 15 retail outlets 
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SIGNING THE deal to take MCA to PolyGram for distribution from 
September 7 are PolyGram chairman Maurice Oberstein and MCA 
managing director Don Ellis. 
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SHARING A smile with August Darnell at a post-concert reception are 
WEA marketing director Paul Conroy Heft) and director of international 
product management Phil Straight. 
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INSIDE 

HOPING THEY'RE climbing to 
success with Alistair Gordon's 
debut single. Touch And Go, are, 
from left: Rondor Music MD 
Stuart Hornall, Dave Most, MD of 
Most Music and responsible for 
Gordon's promotion, Gordon and 
Rainbow Records Bill Kimber. 

• SINGLES CHART (3 
• ALBUMS CHART 24 
Airplay 10, 11. CD Chart 3. Clas- 
sical 17. Disco news/chart 28, 30, 
31. Europarade 16. Indies news/ 
chart 26, 32. LP Reviews 20, 32. 
Music On Video 16. New Re- 
leases 14, 23. Performance 8. 
Publishing 17. Singles Reviews 
28. Talent 8. US Charts 14. 23. 
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RCA UK managing director Don Burkhimer puts pen to paper to seal 
Telstar's renewed sales and distribution agreement with RCA/Ariola. 
Seated with him are Telstar creative dirctor Neil Palmer (left) and Telstar 
MD Sean O'Brien. Standing are, from left: RCA financial controller Kim 
Ballard, RCA deputy MD Richard Gane, RCA commercial manager Brian 
Atkinson and RCA business affairs director Denis Kellman. 

MCA PRESENTED Radio One DJ 
Mike Read and his producer, Paul 
Williams (left), wth silver discs in 
recognition of their support for 
Harold Faltermeyer's Axel F. At 
back are MCA head of promo- 
tions Julian Able and head of TV 
promotion Phil Smith. 

KE€€EDS 
LATEST RELEASE 

"ZING" 
DSO 73 

ROSS MITCHELL 
HIS BAND & SINGERS 

Through Distributors 
Any difficulty please contact 

David Marcus on 01 437 2245 
or 8716 

14 Soho Street, London W1V 6HB 

Long arm of the Law! 
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For details of COPS far-reaching 
manufacturing service call 
Roger Bateson on 01-77-88-55-6 
or return the coupon below. 

M 
COPS is an |«| Steering Committee Appointee 

Please send me further details of COPS services 

Name     

Company _ 

Position  

Address 

. Postcode. 

Telephone  -— 

COPS • The Studio • Kent House Station Approach 
Barnmead Road • Beckenham ■ Kent BR3 1JD 

x 

(C.2.) 

SWA<Afc®P 

PRESSINGS & LABELS • SLEEVES • CASSETTE DUPLICATION ■ COMPACT DISCS • PICTURE & SHAPED DISCS ■ FLEX1S 
The Studio • Kent House Station Approach • Barnmead Road ■ Beckenham • Kent BR3 UD ■ Telex 916572 COPS G 
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Supply shortage blamed 

for WEA CD price rise 

WEA HAS blamed manufacturing shortfall for a 23 per 
cent increase in the price of its compact discs, a move 
which has upset many dealers, but says the rise may 
not be permanent. 

Earlier this month, the company made its CDs the 
most expensive in the UK by raising the dealer price to 
£7.99 (MW August 17). And marketing director Paul 
Conroy says other companies may follow suit before 
manufacturing capacity increases mean that all CD 
prices fall. 

He said: "I think the woldwide response to CD took 
the whole industry by surprise. It was so great and so 
swift that there has resulted a situation where the 
demand for discs far outstrips supply. This continuing 
shortage of product has made it necessary in our view 
to increase prices. 

"I do not believe that we will be the only ones. The 
pressures are such that other major companies will 
probably follow. It should be noted that these in- 
creases are not necessarily long-term; they will almost 
certainly come down again as supply improves." 

In the meantime though, some dealers are bitterly 
unhappy at WEA's £1.49 increase in CD prices. 

Stephen Walters at Earthshaker Records in Bromley 
said: "WEA are expecting the dealers to take the brunt 
of this. We don't put our prices up but they put up the 
price to us. We're going to have to sell their CDs at £14 
and that is ridiculous." 

Charles Padley of Old Town Records, Hemel Hemp- 
stead, added: "I think the rise is disgusting. It now 
brings WEA in line with imports, for instance Rick 
Wakeman Six Wives of Henry VIII is only available on 
import and that works out at a retail price of £13.99. Of 
course they will win out in the end because if people 
want a particular record they will pay the money for it." 

Ricky Wenn at Paul Roberts Hi Fi in Bristol said: "I 
think's its terrible. They can't supply the demand so I 
guess they think they may as well make a lot of money 
out of this. 

"WEA would be all right if they had the stock. This 
week I ordered 40 titles and I got six. We're a CD only 
outlet and everybody, before they buy the players, 
asks when the discs are going to come down". 

At £7.99, WEA's CDs are 50p more expensive than 
those of A&M, CBS, MCA and RCA, and £2.25 more 
expensive than product from Arista and PolyGram. 

PICTURED PUTTING the 
finishing touch to their 
management deal with 
Dave Dee's D&S Manage- 
ment are Tarzen. Seen 
with Dee (centre) are, from 
left: Michael Payronel, 
Ralph Hood, Danny 
Peyronel and Salvador. 
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Frances line 

becomes head 

at Radio Two 
FRANCES LINE has been 
appointed Head of BBC Radio Two 
in succession to Geoffrey Owen, 
who recently retired. Line has 
been with the BBC for 28 years, 
joining from school as a secretary 
and working as a BBC TV produc- 
tion assistant on Top Of The Pops 
and Juke Box Jury and becoming 
an R2 producer in 1970. In her new 
post, she will be responsible for 
R2's music output, reporting to R2 
controller Bryant Marriott. 

EMI denies 

Conifer deal 
EMI RECORDS has denied that it 
has licensed product to the new 
Conifer Records mid-price label 
(MW August 10), pointing out that 
EMI's back catalogue is constantly 
worked by EMI itself, both through 
EMI Records and Music for Plea- 
sure. 

"Any licensing deals with third 
parties will only be approved 
when there is no conflict with EMI 
and MFP's own activities," said 
strategic marketing manager 
David Hughes. Conifer managing 
director Alison Wenham declined 
to comment. 

C4 to broadcast 

Camden Jazz '81 
CHANNEL FOUR is to broadcast 
10 films recorded at the 1981 Cam- 
den Jazz Festival during Septem- 
ber to December. Going out on 
Tuesdays under the title Individual 
Voices, featured artists will include 
Alexis Korner, Colin Hodgkinson 
and Dollar Brand, 
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THE ACTING chairman of the UK division of the new 
RCAMriola joint venture. Jack Davies, is making it clear 
that he intends the acting part of his title to be interpreted 
in its "active" sense rather than "interim". A^ former 

| General'Electric marketing man, he joined RCA's Euro- 
! pean office in London 18 months ago and will continue 

as vice president Europe in addition to his chairmanship 
of the UK company ... among the other names to 
emerge in the RCA/Ariola management — John Mangini, 
who heads up the international divisions, has been with 
RCA for seven years, mainly in finance and operations 
services, and Joe Kiener, who becomes vice president 
A&R and marketing for the international division, is an 
Ariola man of six years standing, having been deputy MD 
of Ariola in Germany and senior vice president inter- 
national of Ariola in Europe . . . one of the happiest men 
in the new venture is Ariola chief Monti Lueftner who has 
seen his dream of Ariola becoming a truly international 
company come to fruition . . . acting MD of Arista UK, 
Brian Yates, negotiating to have the acting part of his title 
dispensed with, but on his own terms . . . Frances Line, 
new head of Radio Two, is married to R2 folk broadcaster 
Jim Lloyd . . . Kyu Sakamoto, composer-performer of the 
hit Sukiyaki, died in last week's Japanese air disaster. 

TALKING FOR the first time about his split with Island, 
Dave Robinson says he and Chris Blackwell agreed 
"mutually and amicably" that he should leave. "As I got 
more and more involved in Island, Stiff was going down 
hill," he says. "We decided that wasn't a good thing. It's 
as simple as that." Robinson plans to revitalise Stiff 
using one of the new independent sales forces which, he 
says, will enable indie labels to compete with majors at 
retail level. "We're open for business, looking for tapes 
and deals," he adds . .. meanwhile, who will fill the hot 
seat at Island? London's Roger Ames responds to 
industry gossip that he's in line for the job with: "I am a 
Trinidadian and Island is run by a Jamaican and it's a 
well-known fact that they don't get on together. Am 1 
going to Island? Not to my knowledge" . . . We resisted 
the temptation to run a headline "Virgin goes under", but 
will Richard Branson revive the old hit The Banana Boat 
Song, and will he and Simon Le Bon finance a re-make of 
10,000 Leagues Under The Sea? . . . Peter Knight Jr, 
mother Babs and brother Keith thank everyone for the 
many messages of sympathy following the death of his 
father . . . President of US retailer Tower Records, Russ 
Solomon, and vice-president Stan Gorman in London 
last week "to learn all we can about the record industry 
here" in anticipation of opening for business in Piccadilly 
Circus . . . Adam White confirmed as New York Bureau 
chief/records editor of US trade mag Radio & Records. 
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Forthcoming 

Features 

Sent 7 MERCHANDISING 
T-IPir'ts, badges, belts & hes - rev 
Autumn collection. 

revealing the 
lieuuuii: 
Copy deadline; August 27 

Sept. 21 TAKING CARE OF — 
BUSINESS 

Insurance, Accountancy, Legal Affairs — an update 
of the Music Industry's essential back-up services. 

Copy deadline: September 10 

Sept. 21STUD10 EXTRA^>^ a specjal 

Poorlpro audio equ^ment hire companies. 
Copy deadline: September 10 

Sept. 14 MUSIC ON VIDEO 
News, views and reviews SDoilinhfT,!r2r 
popularity of compilation music v!deOS 

SrOWi 

Copy deadline: September -r 

Contact the Music Week sales team for 
further information on 01-387-6611. 
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Charisma is the ability to inspire. The purpose 

of the Roar Academy is to promote the 

capability for inspiration - whether that be related to an 
audience, to a group of fellow musicians, to a television camera, to a record company 
or even to a manager. 

We design and produce tailor-made trainings for singers, songwriters, Rock 

and Pop groups, bands and solo artists. 

Not all of us come from the music industry. Some of us have been working in 

business training, some of us in choreography, some in marketing and some in the 

media. The Director of the Academy is Tony Visconti. And the idea itself arose, in part, 

from his desire to offer musicians an opportunity to receive some independent 

reflection on how they "come across!' 

Reflection that is independent of commercial or contractual considerations. 

Independent of emotional or political issues. And Independent of the "niceties" of 

polite conversation. 

The trainings are designed to fit the needs and objectives of each participant 

and generally to cover the following areas: 

(1) Presentation and Communication. This area involves training in speech, 

personal presentation, stage presence, television inten/iewing, press interviewing and 

the ability to make contact as a communicator. 

(2) Performance Skills. Here, we cover the ability to make contact as a 

performer emphasising movement and utilisation of the stage, as well as relating to 

fellow performers during live work. This section also includes training in the skill of 

"connection"-both with an audience and with the ideas and lyrics being performed. 

This also applies to recorded work. 

(3) Team Management. This section emphasises the aspect of personal 

planning to bring about a desired product. The artist or group is taught to set dear 

objectives and to define the daily and weekly behaviour necessary for them to 

achieve the results. 

Besides increasing the efficiency and productivity of the artist, a Group can 
use this facility to create more harmonious and committed working relationships 

through bypassing the non-productive attitudes and relationships that can damage a 

Group's power and ability. 

(4) Style and Image. Through discussion and feedback, an artist is allowed to 

find out the best PR presentation for themselves. This involves dress, style and also an 

understanding of the ideas that they wish to be seen as having, as well as a training 
in how to put them across. 

This section is really a training in professionalism and makes the distinction 

between a person entertaining through who they are and a person showing off. 

We have found these trainings have a lasting effect 
on a person's ability to communicate from their heart, both 

on and off the stage. We are interested in fostering the spirit 

of inspiration that has always been so vital to the industry. 

And we have a track record of producing results. 

If you're interested in meeting us, please call 

STEPHANIE GLUCKon 01-437 5503/4. 

ROAR ACADEMY, 59 DEAN STREET, LONDON W1V 5HH.TELEPHONE: 01-437 5503/4. 
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AUGUST TUE 20 The Richmond Hotel Brighton FRI 23 The Pennyfarthing Oxford SAT 24 Park Pavillion Harwich 
THU 29 Carlisle Hotel Hastings FRI 30 Club Royal Guildford SAT 31 The Granary Bristol 

SEPTEMBER TUE 3 The Swan Billingham WED 4 L T's Scarborough THU 5 Adam & Eve's Leeds FRI 6 Riverside Newcastle 
FR113 The Gallery Manchester SUN 15 Arts Centre Windsor FRI 20 Marquee London SAT 21 Marquee London SUN 22 Key Theatre Peterborough MON 23 Rothes Arms Glenrothes TUE 24 Naval Club Rosyth THU 26 E M Club Dunoon FRI 27 Metro Arts Centre. Bury SAT 28 The Lion Warrington SU N 29 Whitney Football Club Whitney MON 30 Silks Thatcham 

OCTOBER SAT 5 Red Lion Gravesend SUN 6 Ritzy's Norwich MON 7 Shelley's Stoke-on-Trent 
WED 23 Burns Bar Falkirk THU 24 College of Textiles Galashiels FRI 25 Ice Rink Inverness SAT 26 Heathery Bar Wishaw SUN 27 Cross Key Hotel Peebles TUE 29 The Venue Glasgow WED 30 Whitehouse Whitehaven 

Fly High 

Fall Far 

Fire In Harmony 
featuring 

Pendragon/Solstice/ 
Quasar/Haze etc 

-xnsm 

ELUSIVE 

- 
r N HARM O.N y. . 
a»-; ,0- 

RECORDS, 
Elusive Records 

distributed by 
EMI 

News in brief... 

WARNER BROS Music MD Peter 
Reichardt (left) spotlights one 
Darren Costin, the founder mem- 
ber of Wang Chung now starting 
on a solo career, who has signed 
a publishing deal with the com- 
pany.   

IMS price 

reduction 
IMPORT MUSIC Services is to re- 
duce the price of albums on its 
GRP label to £3.95. The label's 
manufacturing costs have fallen 
because the IPs and cassettes 
are now being produced in 
Europe instead of in the US. 
Other IMS prices are to rise, 
though. The company's three 
main price categories are to go 
from £1.98 to £2.12, £3.60 to 
£3.65 and £3.90 to £3.95. 
ALAN EDWARDS and Ian Grant 
of Grant Edwards Management 
and Derek Savage of Albion 
Music have formed a new pub- 
lishing company, GES Music. The 
company plans to publish new 
talent as well as established 
names. 
A TOUR promotion and booking 
agency company, the Lee Wil- 
liams Organisation, has been set 
up as an offshoot of the 11-year- 
old Allen Promotions. Lee Wil- 
liams will continue to run Allen 
Promotions but will be using the 
new company for larger US and 
Canadian tours than he has so far 
handled. Both companies will be 
based in Wantage, Oxfordshire. 
LIGHTNING DISTRIBUTION, in 
conjunction with wholesaler Gold 
& Son, has acquired the rights to 
the Philips and Pioneer laservi- 
sion catalogues. A new batch of 
laservision releases will be 
announced at Vidtel on August 
29. 

Musical Chairs 

THREE NEW appointments at 
Arista: Crispin Gell, previously 
with EMI Records and Publishing, 
has joined the company as A&R 
assistant; Clive Munday, former- 
ly with PRT, is appointed as a 
production assistant and Philippa 
Davies has joined the promotions 
department as secretary .. . Keith 
Dunn, formerly international su- 
pervisor and negotiator with the 
MCPS, has joined Patch Music as 
copyright manager .. . Douglas 
Kean, TV promotion manager at 
CBS for the last three years, has 
been appointed head of promo- 
lion for Parlophone Records.^ € 

Directory 

RECENT MOVES: John Reid En- 
terprises to 2nd Floor, 51 Holland 
Road, London W8 7JB. Tele- 
phone and telex numbers remain 
at 01-938 1741 and 265870 .. . 
Rival Management {formerly 
Sans Rival Management) to 15 
Napier Road, Manchester M21 
2AW (061-860 5598). 

American 

Commentary 

Gortikov ploys it cool 
From IRA MAYER 

NEW YORK- RIAA president Stan Gortikov s 10-page letter 
responding to the Parents Music Resource Centre, which .s 
lobbying for a rating system for records was a masterfu1 

demonstration of the lawyerly art of restrained contempt. 
Killing 'em softly with his song, to borrow fro"1.en pld hl'' 
.Gortikov agreed on behalf of the industry that individual record 
companies would sticker albums with a warning to parents if 
they (the individual record companies) felt the lyric content 
might be objectionable. This has long been done, particularly 
with comedy albums, and with the occasional rock album that 
was blatantly explicit in its sexual references, primarily for the 
benefit of radio programmers. . 

While making it appear that the industry was to a limited 
extent giving in to PMRC's demands — essentially by playing 
up something that has been a quiet standard practice 
Gortikov {and the industry) refrained from offering any sort of 
industry-wide rating system. Quoting Plato, alluding to the 
freedom of speech tenets of the First Amendment of the US 
Constitution and generally pointing out that the record industry 
was not in and could not control the practices of the retail 
record or radio businesses, Gortikov conveyed a very formal 
spirit of co-operation while bluntly informing PMRC that the 
rating system being sought was out of the question. 

Entire books have been written about the lobbying forces 
which eventually led to the first medical warning on cigarette 
packages. Hopefully, the PMRC, for all its spouse-connections 
to legislators and other Reagan administration officials, will not 
carry the clout to drag the battle out for years and thereby force 
this issue to become a preoccupation of the industry. With 
Senate hearings already tentatively scheduled for next month 
on the subject of pornography in rock, I can only wonder on 
whom the authorities called to testify are going to be and just 
how the proceedings will be conducted. 

WINDHAM HILL has established itself as the standard by 
which so-called new age, or relaxation music, is measured {the 
company liked neither of those terms, but they are the most 
commonly used). The records are well made, carefully manufac- 
tured, more sophisticated than "easy listening", but not at the 
level of improvisatory musicianship which characterises, say, 
ECM, probably its closest antecedent. Maximising alternative 
distribution strategies — primarily through book stores, where 
the records are frequently played as appropriate background 
music — the recordings are also distributed by A&M, 

Given the A&M tie, what with A&M Video, and with A&M's 
own links to RCA {for record distribution), which is in turn 
hooked up with RCA/Columbia for home video output, it is 
surprising to find Windham Hill videos being distributed by 
Paramount for VCR and Pioneer for laserdisc. Four programmes 
built around the elements and the seasons, have previously 
been sold in Japan. They're now being made available here, 
each with a Windham Hill soundtrack and appropriately pacific 
video along the lines of Water's Path, Western Light, Autumn 
Portrait and Winter. If the tapes meet Paramount's expecta- 
tions of sales of 50,000-100,000 cassettes each {plus laserdiscs), 
watch for a rash of similar productions. 

Shorts: The reinstitution of import duties of 4.2 per cent on 
LPs will result in a $1 rise in prices for consumers. Duties on 
cassettes and CDs are far less — about a penny a piece — due to 
a loophole in the way the tax law is written. 
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RAMBO FIRST BLOOD II 

THE HIGHEST GROSSING SMASH MOVIE IN 

THE U.S.A. IS SET TO BE TOP MOVIE IN 1985 

IN THE U.K. EMI FILMS ARE BACKING 

THIS WITH A MAJOR PRESS & TV ADVERTISING 

CAMPAIGN 

RAMBO FIRST BLOOD II 

ORIGINAL SOUNDTRACK RECORDING. 
MUSIC BY JERRY GOLDSMITH. 
LP. TER 1104. CASS. ZCTER 1104. DIGITAL STEREO. 

THE ORIGINAL SOUNDTRACK OF 

FIRST BLOOD 
RELAUNCHED. MUSIC BY JERRY 
GOLDSMITH 
LP, TER 1038 

r: 
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STILL A TOP 
GROSSING FILM 
ALL OVER THE 

i COUNTRY. 
I LP.TER 1098. 
I DIGITAL 

i STEREO 
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FAT# ELLEW LARRY AN 
1THHOGH GROSSMAN 
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ORIGINAL SOUNDTRACK 
RECORDING BY OSCAR WINNING 
MAURICE JARRE. 

L "HAROLD 
J PRINCE 

GRIND 

m ir/t 

COMPACT DISC RELEASES 

NOW AVAILABLE 

THE NEW HAL PRINCE 
BROADWAY MUSICAL 
STARRING 
BEN VEREEN (ALL THAT JAZZ, 
JESUS CHRIST SUPERSTAR, 
ROOTS.) 
ORIGINAL BROADWAY CAST 
MUSIC BY LARRY GROSSMAN 
LP.TER 1103 
CASS. ZCTER 1103 
C.D. CDTER 1103SH 
DIGITAL STEREO 

THE COUNT 
OF LUXEMBOURG 

COUNTESS 
MARITZA 
CD. CDTER 1051 
ALSO AVAILABLE 
LP.TER 1051 
CASS. ZCTER 1051 
DIGITAL STEREO. 

CD. CDTER 1050 
ALSO AVAILABLE 
LP TER. 1050 
CASS. ZCTER 1050 
DIGITAL STEREO 

THE CAST ALBUM OF THE LONGEST 

RUNNING MUSICAL IN THE WORLD 

Ve wuj,/ 
Ktvm/,,,,] 

NOW ON TER 
LP.TER 1099 
CASS. ZCTER 1099 
cd. cdter 1099©^) 

ORDERS TO PRECISION RECORDS & TAPES LIMITED 
Hfflljjj 105 BOND ROAD, MITCHAM, SURREY CR4 3UT 

RECORDS TELEPHONE: 01-640 3344 
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49 THE MARKET COVENT GARDEN. LONDON WC2E 8RB 
Te'epnone 01-240 OG21/-240 OG22. Telex 89C691 A'B TLXIR G 



MUSIC WEEK AUGUST 24 1985 

mflncau 

Phatofit hits? 

j Chart newcomers 

1 COLONEL ABRAMS: Trapped. 
| (MCA 997): US origin. Entered 
I chart, August 10, 1985. New 
I York music business insider, 

who originally broke through 
| in the city's clubs with a por- 
■ tastudio demo version of this 
I tune, and the help of numer- 

r-j* ous contacts in the clubs and 
' radio stations. The number 

4 has now been re-recorded 
and is standing proud on its 

| own merits. 
I i 

Action pact 
SOHO CLUB Le Beat Route has 
amended the membership 
arrangements for its Monday 
night talent showcase. Action 
Preview, so that now having paid 
the admission for one evening, 
visitors will be given a card entitl- 
ing them to attend all future Ac- 
tion Previews free. The club 
hopes that this will build up a 
large audience for the showcase- 
nights, allowing them to review 
the payment policy for bands. 
• Le Beat Route, 17 Greek 
Street, London W1. 

HEARD OF Menudo? The Puerto 
Rican group whose members are 
turfed out when they come of age 
to be replaced by other more 
junior pretty faces, thus ensuring 
an eternal Peter Pan state in 
which individual egos bow down 
to the greater god: huge com- 
mercial success. Well now there's 
a slightly different UK slant on 
the concept. 

Dady are a South London band 
formed with the express inten- 
tion of writing "good commercial 
pop songs" that recapture the 
sounds of famous artists from 
yesteryear such as The Beatles, 
The Rolling Stores, Roxy Music. T 
Rex and a whole host of others, 
for which the group then dress up 
to visually portray the particular 
artists they are apeing. 

The idea for the band occurred 
to former Marvin Gaye publicist 
Gloria Byart at the beginning of 
the year, but the band — taking 
their name from singer/chief 
songwriter Steven Dady — have 
only been together a matter of a 
couple of months. Already, 

though, they reckon to have writ- 
ten their first hits in the shape of 
songs such as King Of Love, 
Goodbye and their bid for next 
Christmas' chart, A Christmas 
Kiss. 

"Stars On 45 briefly skimmed 
the surface of this concept, but it 
was a one-off and the songs were 
just covers as opposed to being 
freshly created," says Byart. 

Dady himself adds: "First and 
foremost we put the song in our 
favour by creating a 'main theme' 
and thereafter we work out the 
most commercial dance beat 
there is. It will be tailor-made for 
the consumer. No two perform- 
ances will be alike. Therefore, un- 
like the consistent pattern of ma- 
jor artists, each time we are 
placed in the public eye we will 
portray a different style and im- 
age." 

The band will be playing live in 
early September, when they will 
be hoping to secure a major deal. 
• Contact: Gloria Byart on 01- 
302 0678. 

Fairport 

Convention 
THE FOUL August weather did not 
deter thousands of the faithful de- 
scending on the Oxfordshire village of 
Cropredy for Fairport Convention's 
annual reunion concerts. 

Fairport, in various permutations, 
headlined on both nights and with 
their combined skills and talents — 
plus sense of fun — proved why they 
are still the folk rock band of the past 
two decades. 

The quality of sound was better than 
in recent years, and the band seemed 
generally more rehearsed and 
together. Cathy Lesurf was far more 
confident than in recent outings and 
her efforts added much atmosphere to 
the occasion. 

The music covered the Fairport 
spectrum. The old favourites — Walk 
A While etc — received the warmest 
appreciation, but tracks from the 
recently-released Woodworm LP, 
Gladys Leap, managed to hold their 
own among the "classics". 

It was good to see Trevor Lucas and 
Jerry Donahue back on parade, and to 
hear Simon Nicol in such brilliant 
form. Meanwhile, all credit to Dave 
Pegg for organising another success- 
ful event, and to Wadworth's Brewery 
for providing the refreshment. 

JIM EVANS 

Red Beards 

From Texas 
LIKE STANDING in a lift with a mug- 
ger, the Red Beards From Texas hit 
you on every level. This brilliant ZZ 
Top-parodying band are one of the 
very few who can persuade your 
sense of humour to get up and dance. 

Wearing cricket pads and hiding be- 
hind huge false beards, they would be 
clowns if it wasn't for the fact that 
behind the masquerade are four very, 
very competent musicians. And that's 
where the secret of their success lies: 
visually, they make you howl with 
laughter while musically they're an 

irresistible force for any rock fan. 
At London's Embassy Club they put 

on a show that proved that they can 
reproduce the ZZ Top sound at will 
and demonstrated that when it comes 
to repartee with the audience these 
men are sharp enough to cut glass. 

Their music is a 50-50 mix or origin- 
al songs and cover versions — includ- 
ing Legs, Sharp Dressed Man and 
Gimme All Your Lovin' — and the 
band are currently deciding whether 
to press for a UK recording contract. 
But, whatever they put on vinyl cannot 
possibly reflect a fraction of the 
atmosphere, energy or lunacy that 
The Beards create on stage. 

The identities of this quartet are 
something they keep very much to 
themselves although they are 
obviously men who have been in 
music long enough to know exactly 
how to sing a joke, how long it should 
go on and how not to cause offence. 

JEFF CLARK-MEADS 

Makin' Time 
IT REMAINS a mystery as to why any 
band attempting to play revivalist 
music almost always attracts an audi- 
ence liable to spill into senseless 
forays of violence. The early days of 
Two-Tone were peppered by scuffles, 
with Madness and Specials gigs being 
best avoided. 

So half a decade later and still no- 
one seems to have learned the lesson, 
the latest victims being the very fine 
Makin' Time, playing as their debut 
Stiff LP suggests, Rhythm And Soul. 

Appearing at their local, a pub in 
Willenhall, just outside Wolverhamp- 
ton, Makin' Time, an almost ludicrous- 
ly young band, demonstrated an affec- 
tionate grip of the basics of Sixties 
pop and soul. But circumstances total- 
ly unconnected to the band conspired 
to provide a rather ugly atmosphere 
with predictable scurries breaking out. 

That the band dealt marvellously 
with this is a rather perverse testa- 
ment to their maturity. Makin' Time 
drew on a familiar heritage of bouncy 
farfisa, strident chords, chanted chor- ■ uses and the magical middle eights. 

DUNCAN HOLLAND 

Pf 

It 

THE SWINGING LAURELS have expanded, 
changed their name to Happy House (left), and 
re-entered the pop fray with renewed vigour and 
the avowed intent of securing a good manager as a 
prelude to publishing and recording deals. 

In their previous incarnation, the Leicester band 
played brass with The Fun Boy Three, supported 
Culture Club on a couple of UK tours, got lost 
somewhere in a WEA shake-up, and still managed 
to release such fine pop singles as Peace Of Mind, 
Rodeo and Lonely Boy. They are currently setting 
up a couple of London showcase gigs. 
• Contact: John Barrow, The Happy House, Happy 
House Studio, Corner of Almond Road & Welford 
Road, Leicester LE2 6BE. Tel: 0533 550219. 

^ ose/z/eodet/ fa tmswo/we 

S^rfadfafl&m- 

^nk SUefat&n 

* S>n^> 

^\'rrn ^ 

AVcutofjle Mow 

"the ^>P Star bps far Me., j* 

REGAL 
Z0N0PH0NE 

\ 

h0
l 

it 

ORDER NOW FROM EMI TELEPHONE SALES AREA A: 01-561 4646 SCOTLAND. NORTHERN ENGLAND. NORTH WALES. ISLE OF MAN AREA B- 01-848 9B11 Mm, ..m. 
C, 01-573 3891 SOUTH MIDLANDS. SOUTH WALES AREA 0:01-561 2868 LONDON. EAST ANGLIA, KENT AREA E: 01-561 4422 SOUTH LONDON. SOUTHERN AND SIOUTH WEST ENGLAN^ NORTH. 

CHANNEL ISLANDS. 

PAGES 



"Hey! Would'nt it be dreamy if there 

was a way to get pictures to go withthese 

fab sounds. Just imagine rushing out 

and buying all your favourite bands on 

one fab video. You could have ^ 

Tears for Fears, Dire Straits 

The Style Council 

Bryan Ferry, 

Go West, 

Howard Jones 

Nik Kershaw...Oh well 

it's only a dream. 

4^1 

1 c 
rs 

. sr \ .1* 

T'\ c IP 

n ;r V 5 

: A. 
■?. . -- r ] 

-V V x 

V V . 

Ji- 

vu'n 

m 
'0* 

DOISI^T WATCH THAT - WATCH THIS! 

\AOI_Uil\AE 3 

The video coinpilation that makes dreams come true! 

THE STYLE COUNCIL • WALLS COME TUMBLING DOWN! ► GO WEST ■ CALL ME ► FINE YOUNG CANNIBALS • JOHNNY COME HOME ► NIK KERSHAW ■ DON QUIXOTE 
DIRE STRAITS • MONEY FOR NOTHING ► THE ADVENTURES • FEEL THE RAINDROPS ► TEARS FOR FEARS ■ HEAD OVER HEELS ► BRYAN FERRY • SLAVE TO LOVE 
HOWARD JONES ■ LIFE IN ONE DAY ► BILLY OCEAN • SUDDENLY ► KOOL AND THE GANG • CHERISH ► SQUEEZE ■ LAST TIME FOREVER ► OPUS ■ LIVE IS LIFE 
CHRIS REA ■ STAINSBY GIRLS ► ANIMAL NIGHTLIFE ■ LOVE IS JUST THE GREAT PRETENDER '85 ► HIPSWAY • THE BROKEN YEARS ► THE QUICK • DOWN THE WIRE 
THE DAMNED • THE SHADOW OF LOVE ► THE CULT • SHE SELLS SANCTUARY ► REDSKINS • BRING IT DOWN! (THIS INSANE THING) ► PROPAGANDA ■ DUEL 
AMAZULU • EXCITABLE 
VHS (041 277 2) BETA (041 277 4) 

PolyGram Video 
Order now from your PolyGram Salesman or regular wholesaler. Acct. holders wig P.R .0. Order Desk 01-590 6044   *   


