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EMI and MCPS dash 

over royalty daim 

EMI RECORDS and the Mechanical Copyright Pro- 
tection Society (MCPS) are locked in a dispute over 
royalty payments which looks as if it is heading for a 
court battle. 

The dispute follows an MCPS audit of EMI, and 
Music Week understands that it relates to royalties 
due during a period "a few years ago". 

MCPS managing director Robert Montgomery 
confirmed: "It is true to say that I am in disagree- 
ment with EMI over an outstanding audit claim 
which we don't seem able to resolve. EMI is dis- 
puting it. 

"I very much regret it, but it is my job to pursue 
these things, although I am doing so more in sorrow 
than anger." 

Montgomery agreed that if the matter could not be 
resolved, legal wheels would have to be put in 
motion towards formalising the claim and taking 
court action. But he added: "I very much hope that is 
not necessary. Of all the audit claims we have made 
against other companies, none have ever ended in 
court." 

No EMI executives were available for comment as 
MWs news pages closed for press, but sources 
suggest that the company is aggressively contesting 

the MCPS claim and a court action seems inevitable. 
The MCPS collects and distributes mechanical 

royalties for copyright — the right to record copy- 
right music — on behalf of over 6,000 composer 
members and 4,500 publisher members. Its royalty 
services and audit services departments issue 
licences for the manufacture of records and tapes. 
The current statutory royally is 61/4 per cent of the 
normal selling price of a record or tape. 

The royalty is paid by major record companies on 
actual record sales during each quarter and by 
smaller record companies on record pressings. The 
BPI has agreed that record manufacturers should 
co-operate with the MCPS audit services department 
in checking royalty figures. This takes the form of 
accountancy practices being commissioned to carry 
out audits of record companies' royalty accounting 
systems and report on their findings. 

"The results are analysed in depth and often result 
in additional revenue and improvements in future 
accounting," says the MCPS which receives pressing 
notices from pressing plants, enabling it to monitor 
and check the quantity of records and/or tapes 
manufactured against the returns from the record 
companies. 

—WEA— 
SALES CONFERENCE 

BOURNEMOUTH 
— 1985 — 

WEA'S REMARKABLE renais- 
sance from being "bottom of the 
league" two years ago to 
breaking the 10 per cent market 
share barrier this year was the 
basis of a sales conference at 
Bournemouth last week 
brimming with confidence and 
hot new product. The slogan was 
"WEA Breaking Records". 

Centrepiece — if not centrefold 
— in WEA's revival is Madonna, 
whose year this is, according to 
WEA chairman Rob Dickins. She 
had barely qualified for a silver 
disc 12 months ago, but was 
"now selling like crazy". The 
sky's the limit for her and the 
company. 
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Advertisers turn 

on to Virgin FM 

VIRGIN RETAIL is very en- 
couraged by advertisers' 
reactions to Virgin FM "radio 
station" which will broadcast to 
up to 7m customers a year in the 
flagship Megastore in London's 
Oxford Street. 

Four DJs will operate the 
broadcast service which. Virgin 
hopes, will be supported by the 
record companies, clubs and 
music venues and other youth- 
orientated industries such as 
brewers and banks. It will cost 
advertisers C190 for a package of 
138 30-second spots — 60- 
second slots will also be available 
— and Virgin FM will carry each 
advertiser's message once every 
15 minutes. 

Marketing manager Mark 
Nicholls said: "The record com- 
panies are showing interest as 
are the West End clubs, a major 
brewery and the banks. It's very, 

very encouraging. 
In addition to pure advertising 

time, Virgin FM will also promote 
product during its programmes 
and direct customers to the place 
in the store where the records are 
stocked. Nicholls comments: "It's 
meant purely as an entertain- 
ment for Megastore customers, 
but obviously I would like it to 
make a profit." 

Success for the service, 
though, would not automatically 
mean that it will be introduced in 
other Virgin stores. Nicholls says 
he would prefer to improve the 
Megastore service and consoli- 
date there before looking to 
expand the radio station concept 
elsewhere. 

Virgin hopes that the Mega- 
store will be fully operational by 
November. Half the shop is 
already trading while the other 
half is still being refurbished. 

Festival 

jbattle 
'ff• 

^ Taenrng 

F By JEFF CLARK-MEADS 
INVESTORS WHO put money 
•into a "peacefestival" in Japan to 
] mark the 40th anniversary of the 
• dropping of an atomic bomb on 
Hiroshima (MW June 29) are 
considering legal action to 
recoup several hundred 

pounds from the 
lHoters. . Ththo.iwW/hich was due to 
h.ive taken place August, was 
•Hjver staged even^yO^1 

Sfewart signed an agjrn®01 ^or 

•rm to headline. No^vestors 
■jj'e concerned for the 

A YORKSHIRE musician who fe. 
than 12 months ago was workin^ 
in local clubs, is now topping the 
Billboard Hot 100 this week with 
only his second ever US release, 
St Elmo's Fire (Man In Motion), 
the theme from the follow-up film 
to the successful Breakfast Clup 

John Parr (above), a forrp^r 
Doncaster bricklayer, was dis- 
covered by ' his^ manager John 
Wolfe — formerly involved in The 
Who's management — while 
hitching a lift up the Ml. After 
hearing some tapes, Wolfe took 
him to the US where both Roger 
Daltrey and Meatloaf covered 
Parr songs. He also released his 
first single. Naughty Naughty, a 
Top 20 hit. 

Although signed-to Atlantic in 
the US, Parr has not until now 
had a UK release. London 
Records issued St Elmo's Theme 
a week ago, and reports a good 
radio reaction. The label is to 
release Naughty Naughty later in 
the year and there are also plans 
for an album in mid-October. 

Island: CD 

debut with 

112, Marley 
ISLAND RECORDS is making its 
debut in the compact disc market 
this week with the release of two 
former number one LPs — The 
Unforgettable Fire by U2 and Bob 
Marley's Legend album — and 
will be aiming towards adding 
other catalogue items, and new 
releases, in the future. The CDs 
are being pressed by PolyGram 
in Germany and are going out 
with a dealer price of £6.70, ex 
VAT. 

each of them commilf^ Post 

Primative Productions-!\ 
Music Week understa* •thal 

Post Primative has"accqVateci 

substantial debts jrr! siara' 
areas, including £4,000 owetl0 

Matthew Freud Assdciates^ tf 
PR company it engaged. Matthew 
Freud told MW: "Invoices have 
been sent to Post Primatiye and 
they are now well overdue. If they 
are not paid then I shall definitely 
instigate legal proceedings." 

A London investment advisory 
company organised a £175,000 
investment in the festival and 
told people who joined the 
project that they could expect a 
2,000 per cent return on their 
capital. The company is now 
pressing for the return of the cash 
although it insured the sum 
against the festival's collapse. 

Post Primative announced to 
MW that it had opened for busi- 
ness in January. The principals 
were named as Cesare Danova 
(head of Tokyo office), Richard. 
Cole (concert co-ordinator), Peter 
Grant (UK team head), Harvey 
Lee (finance), Billy McElroy (TV, 
radio sales) and Don Murfit 
(security). 

Investors initially became con- 
cerned because of a lack of in- 

formation coming from Post 
Primative and because of the 
closure of its London office. 

Lee was not available for 
comment as MW went to press, 
but it is understood that the 
project was largely undermined 
by the success of Live Aid and 
suffered also because cash was 
not made available to sign artists. 

Sx Elmo's Fire 

(MAN IN MOTION) 

from the original motion picture soundtrack 'St. Elmo's Fire 
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lunch for UK 
NASHVILLE NE KK Europe, a 
new cable compcoecialising 
in country-orientc.enterlain- 
ment, is due lo be la ed i^1 tbe 
UK and Europe befoii'Stnias. 
It has been formed by the 
Nashville Network, ipsidiary 
of Opryland USA, arable & 
Satellite Enterprises, rled by 
Sue Francis, former M.Week 
broadcasting contributoid ex- 
Broadcast editor PatricWil- 
liams, who have also foun&he 
Lifestyle Channel cable servK 

NN, launched in March iTS 
now reaches 22m cabfe t 
households in the US, and p 
vides 18 hours per day of cour 
music shows and conce- 
sports and quiz games. , i 
general manager David Halli 
London last week for discussi^- 
told MW that initially a daiP*- 

vice- of four hours in the late 
evening is envisaged for the UK 
and Europe with the necessary 
satellite transmission time 
already secured. Programming 
will be tailored for European con- 
sumption, with the accent on 
music shows by the top country 
stars of America. 

iSiCCCDS 
iresr RELEASE 

0S0 73 
ROSS MITCHELL 

.US BAND & SINGERS 
Through Distributors 

Any difficulty please contact 
David Marcus on 01 437 2245 

or 8716 
14 Soho Street, London W1V 6HB 

in brief... 

TV theme release 
THE THEME song for the new 
Granada TV peak-lime soap 
opera Albion Market is released 
asia single by EMI. The Albion 
Market Theme has been written 
add produced by Bill Conner and 
features session band Fair Deal 

•Vyilh Tommy Reilly on harmoni- 
ca. The series is being screened 
"twice a week. 

■First [ptMk Cif 
CHERRY RED has released what 
is claimed to be the first punk 
compact disc. It is the Dead Ken- 
nedys' 1980 album Fresh Fruit 
For Rotting Vegetables, originally 
a Top 40 hit. lain McNay, Cherry 
Red managing director, com- 
ments; "At last people who own 
compact disc players can buy a 
disc with some real energy." 

, 'fc:,. 

ARISTA ACTING managing direc- 
tor Brian Yates andA&R manager 
Chris Cooke celebrate with Lon- 
don band 5TA after signing the 
group to the company. Seated 
are Michael Moran, Nick Rhodes 
Ion floor). Lance Towers and 
band manager John Mostyn. 

Stars set fw London 
black musk festival 
STANLEY CLARKE, George Duke, 
Hugh Masekela, The Weather 
Girls, Junior and Chaka Khan are 
to star in the first London Festival 
of Black Music. 

The event, which is being pre- 
sented under the auspices of the 
GLC, is being organised by Dan- 
ny Betesch of Kennedy Street En- 
terprises and Donovan Nelson of 
Identity Management, an associ- 
ate company of the Nomis Group 
headed by Wham! manager 
Simon Napier-Bell. 

Directory 

RECENT MOVES: Barry Produc- 
tions, now known as BPL, to Gun- 
shot House, Wisborough Green, 
West Sussex RH14 OAQ (0403- 
752373) . . . Normandie Sound to 
1st Floor, Caversham House, 
Queen Street, St Helier, Jersey 
(0534 23322) (postal ad3ress: PO 
Box 509, St Helier, Jersey) .. . 

ADVERTISEMENT 

HARVARD BRING TOWERBELL 

TO MARKET 

On June 26th 1985, HARVARD SECURITIES PLC, Britain's leading Licensed 
Dealers in Securities, opened the sale for shares in Bob Englands' 
TOWERBELL RECORDS. With TOWERBELLs' impressive roster of acts 
including Shirley Bassey, Cilia Black, Nils Lofgren, Chas & Dave, Joe 
Fagin, Justin Hayward and Millie Jackson, it was to be expected that 
there would be considerable interest in the Share Issue, And sure enough, 
the market liked what it saw. 
With the shares already standing at a premium, TOWERBELL are poised 
for a major push into the autumn market with four TV Advertised Album 
releases. 
In October Chas & Dave will release their new double album "JAMBOREE 
BAG" featuring over 100 well known songs. Cilia Black's new album 
entitled 'SURPRISINGLY CILLA' will be released to coincide with her 
new TV series and Sir 'LES' Patterson releases his debut live album '12" 
of Les'. Sacha Distel's new Album 'MOVE CLOSER' will be released in 
early November, 

This month Justin Hayward's debut TOWERBELL single 'SILVERBIRD' is 
released as is the new Chas & Dave single "IN SICKNESS AND IN 
HEALTH", taken from the BBC TV series of the same name. "TV Hits 
Album" featuring 16 tracks from current hit TV series including "AUF 
WIEDERSEHEN PET", 'CONNIE', 'MIAMI VICE' and 'EASTENDERS' is also 
released in September and will be TV advertised. 

Currently TOWERBELL is enjoying chart success with the TV theme from 
'CONNIE' and with Nils Lofgren who has a hit album 'FLIP', and will 
tour here later in the year. In the longer term TOWERBELL is looking to 
acquire a recording studio and pressing plant. 
For full details of TOWERBELL shares, and other OVER-THE- 
COUNTER MARKET situations, please telephone Graham 
Wood on 01-928 8691. For details of HARVARDS' New 
Issues Club, phone Peter Howard on 01-928 2661. 

^ American 
Commentary 

Yr; 

Musi® wid's finest hour? 
From IRA MAYER . . . 

Se^nT shift^ dlstXtion'strategies for the' home 
video market. Hramatic changes in the volume of 

those5cassettes, and the function tlle.Y ^'thefHmpiications 

lions there were plenty of music video titles — many of them 
having originated in the UK, such as Jem's new Bowie tape and 
Sony's Ready Steady Go excerpts — on display this vear. 

What differed from prior VSDAs was that programme sup 
pliers were targeting mass merchants for these titles (and for 
children's programmes) — not VSDA's core speciality retailers. 

The reasons relate to the nature of the product, the demands 
of mass merchandisers (which for present purposes connotes 
Woolworth-type outlets along with drug and convenience 
stores), and the desire of the studios to take advantage of the 
fact that by the end of this year almost one in three US homes 
with TVs will have a VCR. 

Music video (again, with children's programmes) is being 
used as a wedge to change consumer perceptions of video from 
a rental-only item to that of a sales item. 

At issue are pricing, margins and lead times: the same 
concerns that appertain for any retail product. Compared, say, 
with feature films, though, music video offers the kind of 
flexibility that is needed to broaden the retail base. 

Pricing tends to be in the S14.95 to S29.95 range, with much 
fare at what appears to be a critical (for sales) S19.95 level. 
Margins, particularly with the studios and larger independents 
increasingly selling direct to large accounts rather than using 
the standard two-step distribution process, can be raised to the 
40-per cent-plus range that mass merchants need. (45-50 per 
cent is not uncommon in the channel, though suppliers at 
VSDA indicated that buyers "were being reasonable"). And 
lead times, at least on non-hit-related product such as old pop 
and jazz, can accommodate the four to six-month planning 
period needed by these types of chains. 

Cy Leslie, chairman of MGA/UA Home Entertainment and the 
founder of the record industry's first rack-jobbing operation, 
Pickwick, drew analogies at the convention to what happened 
when records first entered mass market channels. 

It wasn't mainstream hit product at full price, he recalled, but 
the SI.99 compilations and re-issues. Only later did those 
merchants add current chart-toppers. What is the equivalent 
price point for music video in the mass merchant channel 
today? "Nobody knows that yet," said Leslie. 

The expansion of music video into mass market outlets 
wasn't the only cause for drawing parallels with the record 
business. With 6,000 people turning out for VSDA — three 
times as many as last year — and with forecasts for pre- 
recorded cassette sales in the vicinity of 50m in 1985, more than 
one record industry-turned-video veteran noted feeling like 
they were at NARM in the mid-Seventies. 

Unfortunately, given widespread expectation of a shake-out 
in the number of speciality dealers, and expectation of excep- 
tionally high returns and/or stock balancing in the first quarter 
of 1986, many also seemed to feel that the 1985 VSDA might 
one day appear to have been video's most shining hour. 
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NIGEL HUNTER 
reports (rooi the 
WEA sales conference RIi^7§ 

COMPACT 

DIGITAL AUDIO 

DIRE STRAITS: Brothers In 
Arms Vertigo/Phonogram 
PHIL COLLINS: No Jacket 
Required Virgin 
EURYTHMICS: Be Yourself 
Tonight RCA 
TINA TURNER: Private 
Dancer Capitol 
BRUCE SPRINGSTEEN: Born 
In The USA CBS 
ALISON MOYET:Alf CBS 
SADE: Diamond Life Epic 
SCRITTI POLITTI: Cupid and 
Psyche 85 Virgin 
TEARS FOR FEARS; Songs 
From The Big Chair 

Mercury/Phonogram 
BRYAN FERRY: Boys And 
Girls EG/Polydor 
PHIL COLLINS: Face 
Value Virgin 
STING: The Dream Of The 
Blue Turtles A&M 
DIRE STRAITS: Alchemy 
Live Vertigo/Phonogram 
QUEEN: Greatest Hits EMI 
DIRE STRAITS: Love Over 
Gold Vertigo/Phonogram 
PAUL YOUNG; The Secret Of 
Association CBS 
PHIL COLLINS: Hello. I Musi 
Be Going I Virgin 
FREDDIE MERCURY: Mr Bad 
Guy CBS 
THE CARS: Heartbeat 
City Elektra 
THE STYLE COUNCIL: Our 
Favourite Shop Polydor 

Compiled by Music Week from a panel of 15 retail outlets (§) 1985 

WEA achieves 

'major' status 

WEA'S ACHIEVEMENT in increasing its UK market share from 6.6 per 
cent to 11.1 per cent over the last year — a rise of 94 per cent in the 
marketplace which itself has improved by only 14 per cent — was 
highlighted by WEA chairman Rob Dickins in his speech to the sales 
conference at Bournemouth. 

Recalling that two years ago, the company "was at the bottom of the 
league — a real embarrassment", Dickins reminded the sales force that 
he had predicted a year ago at the same venue that it was going to be 
some year, but even he hadn't expected quite how much a year it's 
turned out to be. 

Dickins declared that now WEA had broken the 10 per cent market 
share barrier, it is truly a major and an industry leader. The company 
was not yet No. 1, but 1985 has shown it can be. 

He referred to forthcoming albums by ZZ Top, Madonna, Sister 
Sledge, The Cars. Echo & The Bunnymen, and a soundtrack album and 
film from Prince, plus New Year LPs from Howard Jones and Matt 
Bianco as evidence that the company has the artists to top the market. 

"Most important of all," stressed Dickins, "we must create the big 
names of tomorrow, and we will look forward to doing this over the next 
12 months. Doing more than breaking records — we will be breaking 
acts." 

Llfeblood catalogue 

"OUR CATALOGUE is our backbone as much as new acts are 
our lifeblood," said Jeff Beard, WEA general sales manager, in 
his joint presentation with marketing director Paul Conroy. 

He stressed the volume business the Prime Cuts mid-price series 
achieved with the multiple accounts and independent shops and went 
on: "In our recent price increase, we decided to stabilise the price on 
Prime Cuts This, we feel, is a great incentive to the trade and public 
alike. Prime Cuts sales this year to date are in excess of 1m, and we 
expect this to increase dramatically. 

Paul Conroy disclosed a steep rise in WEA's compact disc sales over 
the past year from 21,000 to 106,000, and also alerted the sales force to 
the bullish cassette market, revealing that "at the present moment, the 
cassette sales of our product are just about to pass the sales of the black 
vinyl 12-inch". 

"We must make as much use as possible of our single success to 
cement greater LP/cassetle/CD sales by persuading the dealer in the 
small shop and national accounts to rack our artists for long periods of 
time rather than the few weeks after release." 

Beard commented that until recently merchandising in the record 
industry meant a poster on the shop wall or a window display, and still 
does where some record companies and retailers are concerned. 

"If our product is displayed prominently, then we and the dealer will 
benefit through extra sales," said Beard. 

"We are in the luxury end of the leisure market, and our competition is 
not just from other record companies, but from fashion clothes, sport- 
swear, computer hardware and software, video and many others." 

International importance stressed 
THE INTERNATIONAL position of WEA UK was 
underlined by A&R director Max Hole when he 
addressed the conference. He also focused on the 
heavy and increasing burden of costs involved in 
breaking new artists. 

"After the so-called British invasion of the US in 
the late Seventies and early Eighties, we were told 
that there was a backlash to the extent that powerful 
radio programme directors there would not play 
anything by new British artists," Hole recalled. 

"The week that our own Howard Jones reached 
No. 5 with Things Can Only Get Belter, eight out of 
the Top 10 artists in America were foreign — one 
Canadian, one German and six British. This only 

illustrates that, far from any backlash, the British 
domination of the charts in the US and most of the 
rest of the world has never been so dramatic as it is 
now." 

He added that these facts put 'a fairly awesome 
responsibility" on WEA as a company in signing, 
developing, promoting and breaking British artists 
not just in the UK but through WEA companies 
around the world. 

"Our business has changed in recent years," said 
Hole. "The teenage market, fuelled by the media, has 
a voracious appetite for new things all the time. 
Gone are the days when you can take the attitude 
that a group will get it right by their third album." 

INSIDE 

• SINGLES CHART 19 
• ALBUMS CHART 30 
Airplay 16, 17. CD Chart 3. . 
Classical 8. Disco news/chart 
44, 45. Europarade 26. HM 
Chart 43. Indie news/chart 26, 
41. LP Reviews 22, 42. Music 
On Video news/chart 26. New 
Releases 20, 29. Publishing 8. 
Singles Review 22. Talent 15. 
US Charts 20, 29. 
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Pinnacle seeks disco 

deals for new year 

PINNACLE DISTRIBUTION, a 
company with a predominance of 
heavy metal among its specialist 
labels, hopes to be distributing 
disco music next year. 

Steve Mason, who bought 
Pinnacle in December after its 
crash two months earlier, made 
the announcement to staff in his 
opening speech at the company's 
first two-day sales conference 
since he took over. He said: "We 
are currently starting to court cer- 
tain disco labels and in the new 
year, with the addition of special- 
ist staff, we hope to expand into 
this field." 

Mason also referred to Pinna- 
cle's success in the last eight 
months and mentioned particu- 
larly its attraction of new labels 
for distribution: Demon Edsel, 
4AD, Powerstation and Gull. 

He went on. "I do feel that 

TV ads 

for Last 
A €250,000 TV advertising cam- 
paign in support of James Last's 
Leave The Best To Last Polydor 
album begins in the Central area 
on Monday (9). The ads will run 
for three weeks before rolling out 
nationally in a campaign likely to 
last until Christmas. 

much of our strength has re- 
sulted from the professional out- 
look the company has shown, 
both in the presentation of pro- 
duct we distribute and an easier 
understanding between the 
labels and what I like to consider 
as their distribution arm of what 
we are trying to achieve. 

"Our service and relationship 
with the multiples is second to 
none and I feel that much of our 
future depends on developing 
this relationship to entice chains 
like Boots and Smiths to have 
confidence that they can sell 
much of the independent product 
that in the past they have not 
handled. The range of indepen- 
dent product we are now able to 
sell into Smiths shows our 
achievements so far in this direc- 
tion. 

"I feel what we have achieved 
in eight months is a lesson to all 
that despite prophecies of doom 
from some indie distributors, I 
feel the strength of the indepen- 
dent market can only increase. 

"We have taken our first careful 
step into classical distribution 
with the association with D Sharp 
and market research indicates a 
strong resurgence and growth in 
the classical field." 

D Sharp presented to the con- 
feretwse a new budget range 
featuring Finlandia and Bolero 
and a new budget CD range 
which will have a dealer price of 
€6.20. 

Pinnacle is also hoping for suc- 
cess through the SST label of 
American bands Press comment 
for the label's roster, which in- 
cludes Black Flag, Husker Du and 
the Meat Puppets, has been very 
favourable and the conference 
was told that the bands would be 
touring in the UK. SST also pre- 
sented Husker Du's new single, 
Love Is All Around. 

Metal label Music For Nations 
presented the Gogmagog com- 
pilation Put together by 
Jonathan King, it features ex-Iron 
Maiden vocalist Paul Di'anno, for- 
mer Gillan guitarist Jannic Gers, 
Neil Murray of Whitesnake and 
Pete Willis, formerly with Def 
Leppard. 
• Full details of product pre- 
sentation will appear in next 
week's Music Week. 

Copyright 

writ served 
A WRIT alleging infringement of 
copyright has been served on 
Browstage Ltd, trading as Sahara 
Records, Jim White and his 
associate Tristan Rich in respect 
of Nazareth material released on 
the Sahara label. The writ was 
issued on behalf of Fool Circle, a 
Nazareth company. 

THE INSTRUMENTAL ALBUM 

OF THE YEAR 

RELEASED 20th SEPTEMBER 

THE EUROPEAN SUITE 

METROPOLIS 
f-M 1 

EXTENSIVE MARKETING CAMPAIGN 

FIRST 1,000 PRESSINGS 

SPECIAL LIMITED EDITION 
ALBUM HHOl p rlfOM. Tljj ______ HAVOC iV JVSt ORDLRS TO PRECISION RECORDS & TAPES LIMITED 105 BOND ROAD. Mir CHAM, SURREY CR4 3UT TELEPHONE: 01 640 3344 RECORDS 

CASSETTE 2C HHOl 
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THIS SUMMER has seen so many important music 
industry news stories that Music Week has not suffered 
from the usual "silly season" that afflicts newspapers, 
but we cannot resist giving space to the following verba- 
tim quote from the August newsletter of the South 
London Branch of the Musicians' Union on die changes 
in the music industry in the past 15 years: Perhaps the 
biggest change is the function of the vocalists. During the 
big band era, the Thirties and Forties, the singers were an 
addition to the band, but nowadays it is all vocals with 
instrument accompaniment. Take away the drums, 
keyboards and singers from that marvellous terrific Bob 
Geldof Wembley event, and there was nothing left. The 
newsletter also reveals that Geldof sought the advice of 
the MU, and goes on: "If the MU had known what a 
terrific success the event was going to be, they could 
possibly have got a lot more out of it. For instance, 
massive KEEP MUSIC LIVE banners on show at Wembley 
would not have been amiss". . . Having ditched ATV 
Music, Robert Holmes a'Court now increasing his stake 
in Thorn EMI, according to City pundits . . . HMV Shops' 
plans to convert London's Oxford Walk arcade into the 
world's biggest record store have come slightly unstuck 
with a couple of existing tenants of the arcade proving 
somewhat reluctant to move — but HMV is confident of 
overcoming the problem, 

|PARTING OF the ways for Polydor A&R director Alan 
JjSizer after seven years with the company. Sizer can be 
contacted on 01-892 6857; Polydor MD John Preston 

, says a replacement will be appointed shortly . . . Former 
Sounds editor Alan Lewis and ad manager Steve Bush- 
Harris planning a return to music press publishing with a 
joint venture , . , Following split with Island, Stiff qual- 
ifies as an indie label, under MWs criteria, and conse- 
quently the Rogues shoot straight to the top of the LP 
chart , . , The thin edge of the wedge for industry 
lawyers? — R&R Music's Robert Lemon says they recent- 
ly signed their R4 Records label to Festival in Australia 
without making one amendment to the contract, but 
concluded the deal in the spirit of "let's get on with it and 
sell records".,. WEA UK chairman Rob Dickins was 
presented with a rare print of Andy Warhol's Albert 
Einstein study by his appreciative staff during the com- 
pany conference — and sales and marketing director 
Paul Conroy couldn't resist gloating about the WEA/CBS 
triumph over EMI's Now compilations by saying the 
nation's gone vegetarian, "the pork got chopped and the 
pig went for bacon" . . . Bob Seymour, product manager 
at Conifer for the last three years, leaving the company 
and can be contacted on 01-568 2999. 
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INNOCENCE IS NO EXCUSE 
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13 - CARDIFF ST. DAVIDS HALL 
14- BRISTOL HIPPODROME IS - BIRMINGHAM ODEON 

17- IPSWICH GAVMONT 
18 - HAMMERSMITH ODEON 

20 - BRIGHTON DOME 

ON TOUR: 
SEPTEMBER 

SAXON P2 

ALBUM £ XMS CASSETTE 

INCLUDES THE SINGLE "BACK ON THE STREETS" 

5 - HAN LEY VICTORIA HALLS 
6 - MANCHESTER APOLLO 

7 - EDINBURGH PLAYHOUSE 
8 - NEWCASTLE CITY HALL 
10 - SHEFFIELD CITY HALL 

11- NOTTINGHAM ROYAL CENTRE 

SAXON 2 EJ 2404001 SAXON 2 EJ 2404004 
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Never before has there been a music 

magazine, paper or any other publication 

so specifically targetted at teenage 15-19 

year old males. 

Never before has there been anything 

like the HiT. It's the only music magazine to 

ZAP the core male youth-market between 

the eyes. At last, they'll have a music 

style magazine, with Hard music facts, lots 

Of specialist charts and all the nitty-gritty 
Hetall. Which means they won't have to 

read the younger pop glossies in secret any 

more. The HiT will be hitting the streets on 

September 14th. Our initial print run is 

350,000 with an estimated settle-down of 

190,000 and an estimated 15-19 year old male 

readership of485,000. 

If you'd like to know more about the HiT 

and why it's going to be one phone 01-404 

1700 and speak to Annie Milligan. We're at 
Commonwealth House, 1-19 New Oxford St. 

don WC1A1NG.Telephone 01-404 0700. 
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NICOLAS SOAMES 

D Sharp's popular debut 

THE FIRST recordings from John 
Deacon's own label D Sharp — 
not to be confused with his im- 
ported and distributed labels — 
are available this month — and 
both feature popular classics 
aimed at the middle market. 

The first is a collection of 
screen media classics: Ravel's 
Bolero and Rimsky-Korsakov's 
Song of India (both made famous 
by Torvill and Dean) as well as 
Prokofiev's Gadfly and excerpts 
from Tchaikovsky's Romeo and 
Juliet are played by the ISO 
under Jan-Pascal Tortelier {DS 
1001, IP and tape £3.64, CD com- 
ing October £6.20). 

The second brings together 
Sibelius "pops", including Finlan- 
dia, Valse Triste, Karelia Suite 
and Swan of Tuonela (DS 1002 
LP/tape £3.64, CD coming Octo- 
ber £6.20), with the ISO con- 
ducted by Rozhdeslvensky. 

"I want D Sharp to be an 
umbrella for independent pro- 
ducers with good quality tapes — 
it makes more sense than every- 
one pressing under their own 
label," says Deacon. 

Among the interesting titles in 
D Sharp's imported records re- 
leased this month are Slenham- 
mer's The Song, a symphonic 
cantata performed by the Swed- 
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ish Radio Chorus and Orchestra 
conducted by Blomstedt (CAP 
1285), which appears on the 
Musica Sveciae Series. 

Of particular ipterest, CD-wise 
will be the six releases on the 
Belgian label PG Records. Popu- 
lar material such as Schubert's 
Piano Trios played by the Trio 
Fontanarosa (PG/PGC/PGCD 
7187, B flat; 7188 E flat) and 
Satie's Gymnopedies and Gnos- 
siennes (PG/PGC/PGCD 7657) 
played by the French pianist 
Chantal de Buchy is available on 
mid-price LPs and tapes (£2.75) 
and a very economical CD price 
at £5.90. 

RCA SUPERSTARS Placiclo Domingo deft) and James Galway. 
THE much-awaited re-issue of the Vaughan Williams Symphonies in 
their recordings by the LSO under Andre Previn heads a varied release 
ShlVaughan Williams' Nine Symphonies conducted by Previn received 
three stars in the Penguin Guide, and they now return at mid-pnce m 
digitally re-mastered recordings available in single issues, on eight LPs 
— Nos 6 and 8 coupled. ~ , i ■ 

Two superstars (above) also feature on the September release in 
re-issue material. Placido Domingo's Ave Maria (RL/RK 83835 full price) 
has been re-sleeved in plenty of time for Christmas while two Galway 
albums appear for the first time at mid-price: French Flute Concertos 
(GK/GL 85448) and Mozart's Concerto for flute and harp coupled with 
Galway's own transcription of the Clarinet Concerto (GK/GL 85442). 
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Midem grants up for grabs 

THE BRITISH Overseas Trade 
Board (BOTB) is once again offer- 
ing joint venture support to ex- 
hibitors at Midem and has re- 
vealed its latest terms and condi- 
tions for UK music publishers. 

It will pay 20,637 francs 
(French) for a four-unit stand 
occupying 13.2 square metres for 
each company participating in 
the joint venture. Exhibitors tak- 
ing stands of more than four un- 
its will be invoiced individually by 
the Midem organisers for the full 
cost (including French VAT) of all 
space in excess of 13.2 square 
metres which they book. 

One condition of the BOTB sup- 
port is that the stands of partici- 
pants should be manned at all 
times by personnel conversant 
with the companies' catalogues 
and policy. And where a UK com- 

pany receiving joint venture sup- 
port is part of a multinational 
which is also participating at 
Midem, it must have a separately 
identifiable stand from its over- 
seas counterpart, and an entry in 
the Midem catalogue. 

All material offered on joint 
venture stands must have been 
acquired by the British company, 
and all earnings from the sale of 
this material negotiated at 
Midem must be retained in the 
UK, British companies' main 
objective must be to sell — rather 
than buy — material, with be- 
nefits accruing to the UK. 

Joint venture support is offered 
on an area of 13.2 square metres 
per exhibitor for which the fee is 
£66 per square metre, with dis- 
counts applicable ^to first and 
second participation under the 

joint venture scheme. 
Exhibitors should send com- 

pleted application forms to the 
MPA by November 21, together 
with appropriate participation 
fees:, first participation, £712.80; 
second. £792.00, and third (or 
more £871.20. 

The offer is open to MPA mem- 
bers and UK publishing com- 
panies which are not members. 
In the latter case, an MPA admi- 
nistration fee of £100 including 
VAT will be charged The MPA 
emphasises that all music pub- 
lishing companies must be spon- 
sored by the MPA. 
• Full details of the terms and 
conditions are available from the 
MPA, and participation forms are 
obtainable from Peter Rhodes, 
Midem, 4th Floor, 9 Stafford 
Street, London W1 (01-499 2317). 

Kingston quits MCPS 

BOB KINGSTON has resigned as 
chairman of the Mechanical 
Copyright Protection Society 
(MCPS) after nine years in the 
post. His decision to quit has 
been prompted by the demands 
of his position as head of Harris 
Films, a company distributing 
16mm prints and video tapes to 
non-theatrical users. 

Kingston, who was managing 
director of Southern Music from 
May 1959 to March 1977 before 
founding his own publishing 
company, became chairman of 
the MCPS in 1976 when the socie- 
ty was purchased by the MPA. 

Derek Knibb of Carlin Music 
and MCPS vice chairman will 
chair board meetings until a suc- 
cessor to Kingston is appointed. 
He commented: "My colleagues 
and I are very sorry that Bob has 
felt it necessary to step down, 
although we understand the 
reasons. The MCPS is a totally 
different company now to the 
one which he took over nine 
years ago, and it is fitting that 
distributions in his last year of 
office have hit the record level of 
£14m against the £4m figure 
when he first became involved. 
The music publishing industry 
owes a lot to him." 

PSI launches 

global drive 

HAMBURG: Peer Southern inter- 
national is launching a worldwide 
European copyrights exploitation 
drive, and Adrian Wolf has beer 
appointed international pub- 
lishing manager to help. 

Wolf will concentrate on the 
possibilities of international ex- 
ploitation of copyrights from in- 
dependent writers, producers 
and publishers from the German- 
speaking territories and also Hol- 
land, Italy and the UK. Aided by 
the 25 Peer companies located in 
all continents. Wolf will place 
European titles worldwide. 
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