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'Improvement has to come right now'—MD warns 

Jamieson uhimatum 

to EMI distribution 
EMI RECORDS managing director Peter 
Jamieson took the unprecedented step on 
Friday of warning his company's distribu- 
tion arm that if the standard of service did 
not improve, EMI product may be distri- 
buted by another company. 

in a move that will delight the many 
dealers who have been complaining ab- 
out the quality of service, he told the 
annual sales conference: "There's no lon- 
ger any time for making excuses. Im- 
provement has to come right now be- 
cause EMI Records cannot afford to 
jeopardise the careers of its artists." 

Jamieson said that EMI Manufacturing And 
Distribution Services had faced problems due 
to several factors including the general market 
growth "which took everybody by surprise", 
EMI's own market share increase and the suc- 
cess of Virgin during the last year. 

He went on: "The management of EMI 
MADS has been made aware that EMI Records 
will not shirk from exercising its facility to 
move the distribution of its product from 
Hayes and distribute through another source. 

"Let me make it quite clear that between 

now and Christmas, unless satisfactory dis- 
tribution through Hayes is obtained by EMI 
Records for its artists, serious moves will be 
made in the new year to explore other means 
of distribution. There is no question that, by 
this time next year, distribution will pose any 
problem to EMI Records." 

Jamieson added that improvements in dis- 
tribution were already being made and these 
included changes in the record numbering 
system. 

EMI MADS managing director Ted Harris 
admitted after Jamieson's speech; "We ha- 
ven't been satisfied with the distribution opera- 
tion but the problems have been caused by a 
lot of positive factors, including a vast increase 
in our business. We are currently handling 
something like 40 per cent of the records in the 
charts. Since Live Aid business has just gone 
through the roof." 

Jamieson also used his speech to reply to 
newspaper City page speculation about the 
future of EMI Records within the Thorn EMI 
group. He said: "EMI Records is still the jewel 
in the crown of EMI Music. There is no doubt in 
my mind that we will continue to grow and be 
successful." 
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PROVIDING A welcome relief from the usual contract signing photo- 
graphs, CBS deputy managing director Tony Woollcott and senior 
director John Mair doffed artists' smocks to give a passable impression 
of impressionistic painters to celebrate the signing of the Impression 
Records label for pressing, distribution and sales. 

First product under the new arrangement will be a 24-track 2-LP/ 
cassette. The Very Best Of Creedence Clearwater Revival, and a 32-track 
package, The Who Collection — both released September 30 and 
TV-advertised from the week of release. Framed are Impression Re- 
cords' marketing director Brian Berg, marketing and sales manager 
Chris Black and MD David Pick. 

UK high-profile at NMS 
NEW YORK: The UK music indus- 
try will be strongly represented at 
the 6th New Music Seminar 
which opens here at the Marriott 
Marquis Hotel next week 
(September 25-28). UK participa- 
tion is expected to break previous 
records and around 25 British 
speakers will be taking part in the 
panel discussions. 

The current state of the UK in- 
dependent labels market will be 

BPI fines Phonogram £7,500 for hyping 

PHONOGRAM HAS been fined C7,500 by the BPI for breaching the chart 
code of conduct, the first time a company has been punished for hyping 
for 12 months. 

The incident took place earlier in the summer, before David Simone 
took over as Phonogram MD and before BPI chairman Maurice Ober- 
stein was installed as the UK head of its parent company, PolyGram 
Leisure. Although no official details have been released, Music Week 
understands that the fine stems from a rep offering a record to a chart 
shop with its catalogue number stickered over with the number of 
another single which was genuinely climbing the 100-200 section of the 
chart. 

MWalso understands that the records involved were Broken Years by 
Hipsway on the Mercury label and Best Part Of The Night by Jeff Lorber 
on Club, both released on June 7. Best Part Of The Night, believed to be 
the single with the altered number, entered the top 100 at 80 on June 22. 
It went to 86 on June 29 and dropped out the week after. Broken Years 
entered at 76 on July 6, rose to 72 and dropped out on July 27. 

Simone refused to comment on which records were involved or on 
whether the rep was still employed by Phonogram, but said: "This was 
an isolated incident. There was no conspiracy. There was no official 
involvement whatsoever. The incident happened before either I or 

Maurice Oberstein oined the company. 
"I believe in running an honest strike force and in playing within the 

rules. We employ a lot of people and sometimes one of them will do 
something stupid. 

" "We have been punished for it and, to my mind, the punishment more 
than fits the crime." 

The fine imposed on Phonogram is the smallest since WEA was 
ordered to pay £6,000 in April last year for offering free copies of Van 
Halen's 1984 to shops including Gallup panel stores. 

The 1981, WEA was fined £10,000 — a record amount at the time — 
and EMI was fined the same sum in March 1984. In September of last 
year, IDS was fined a record £12,500 after a rep made false entries into a 
Gallup dataport machine; that was the last fine imposed by the BPI for a 
breach of the chart code. 

After announcing the Phonogram fine, the BPI issued a statement 
declaring: "Both the BPI and Gallup are confident that the security 
systems developed over the past 21/2 years are effective although it 
remains important for anyone, either inside or outside the industry, who 
has information at any time on alleged chart hyping activity to report 
this to Gallup without delay." 

examined and debated in a spe- 
cial session which includes 
panellists Ivo, (4AD), Alan McGee 
(Creation), Tony K (Red Rhino), 
Sue Johnstone (Mute), Tony Wil- 
son (Factory), Geoff Travis 
(Rough Trade) and Andy Wolles- 
croft (Station Agency). 

Speakers on the A&R panel in- 
clude Phonogram's Dave Bates, 
MCA's Lucien Grainge and Lon- 
don's Tracy Bennett, while Alan 
Cowderoy of Stiff and Doug D'Ar- 
cy of Chrysalis are panellists on a 
session discussing international 
licensing and breaking acts worl- 
dwide. 

Stuart Slater of Chrysalis Music 
will moderate the music pub- 
lishing panel which also includes 
Theo Chalmers of Complete 
Music; Charles Levison of Music 
Box talks about international 
video programming; and Ker- 
rang\ editor Geoff Barton speaks 
on the heavy metal panel. 

Kevin Godley will be imparting 
his knowledge of music video 
direction and partner Lol Creme 
is billed to appear with Marianne 
Faithful and Martin Fry of ABC on 
the artists' panel. Other UK 
speakers include producer Mike 
Thorne, managers Chris Parry 
and Ed Bicknell, and Music Box 
press and PR manager Maria 
Morgan. 
• Full report of the NMS in the 
October 5 issue of Music Week. 
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Chinese market going pop 

THE CHINESE authorities 
have taken another substan- 
tial step towards making their 
country accessible to Western 
pop music by allowing Euro- 
pean record companies to 
display and promote chart 
product at an exhibition in 
Peking. 

The majority of product at the 
first Foreign And Hong Kong Dis- 
play And Sell Show was classical 
but EMI international sales mana- 
ger Bill Logan was able to prom- 
ote records by The Beatles, Duran 
Duran, Queen and Tina Turner 
without interference. 

Logan, one of only two English- 
men at the exhibition, was 
amazed by the level of interest in 
pop in China and by how know- 
ledgeable the public were. 

He said: "Their only source of 
pop information is Radio America 

which the students pick up on the 
college campuses. They tell their 
friends about what they've heard 
— and that's it. The amazing 
knowledge these people have 
has all come from word of 
mouth." 

EMI, along with the other ex- 
hibitors, was allowed to display 
500 titles and Logan says; "I 
don't think the authorities knew 
what I was bringing. They just 
said this is the amount you can 
display and left it at that." 

He adds, though, that there 
was no attempt made to stop him 
playing or promoting any of his 
pop product nor did the author- 
ities try to interfere with the 
showing by Virgin of videos by 
Culture Club and China Crisis. 

The Chinese Government is 
evaluating the reaction to pop 
music in the country in the wake 
of Wham's pioneering tour ear- 

Backers told: 'Pull ouK 
INVESTORS WHO put money into the Hiroshima peace festival (MW 
June 29) were advised by a team of investigators a month before the 
show was due to take place to withdraw all funds immediately, it was 
claimed this week. 

UK investors are now trying to recoup more than £250,000 from 
concert promotion company Post Primative Productions and are insti- 
gating legal action against the company head, Cesare Danova, and 
accountant Harvey Lee. The concert was due to take place last month 
but. even though Rod Stewart had agreed to headline, was never 
staged. 

In a telex to Music Week, four members of Post Primative's UK team 
— Peter Grant, Don Murfet, Billy McElroy and Richard Cole — said. "We 
wish to point out that we were employed by Post Primative (Tokyo) on a 
consultancy basis and were not principals of the company nor in any 
way responsible for its funding. In fact, all four are at this time owed 
money by Post Primative and are taking legal advice prior to instigating 
legal action against the company and its principals." 

lier in the year. 
"This exhibition has shown to 

the authorities that a lot of 
youngsters want pop," Logan 
said. "It has proved to them how 
large the market is and how en- 
thusiastic the people are." 

News in brief... 

TOWER RECORDS confirmed this 
week that it has signed a lease for 
28,000 sq ft of retail space at the 
former Swan & Edgar depart- 
ment store at Piccadilly Circus. 
The company, which will be us- 
ing the site as its major UK outlet 
{MW July 27), will be paying over 
GVim a year in rent. 

ILLUMINATED RECORDS, pre- 
viously distributed by Pinnacle, 
has switched to Priority/EMI for 
marketing and distribution. First 
release affected by the deal are 
Chiam's Dance Crazy and 400 
Blows' Runaway singles, fol- 
lowed by product from DAF and 
Elevation. 

NESCAFE IS to sponsor the ILR 
Chart Show, the weekly program- 
me hosted by David Jenson sup- 
plied to 45 local radio stations, in 
a £1m deal believed to be the first 
time that a commercial /adio or 
television show in the UK has 
received direct sponsorship. 

News of the two year deal coin- 
cided with the first anniversary of 
the ILR Chart Show, Nescafe will 
be identified in the show with a 
series of pop jingles sung in diffe- 
rent musical styles. 
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American 

Commentary 

Merger moves mooted 

From IRA MAYER 

NEW YORK: The corporate board games continue. This ® 
round finds RCA and MCA once again reaching no agreeme"' ^ 
merge, a possibility that has been under discussion for about a 
year and a half. There are all sorts of technicalities that would 
hinder such a union - such as a Federal Communications 
Commission prohibition of TV networks syndicating television 
programmes. RCA owns the NBC network while MCA is one of 
the largest television syndicators. . 

The joining of the two companies' record operations would 
represent a considerable legal tangle, especially in view of the 
RCA/Bertelsmann deal just completed. The prospect of someone 
like RCA A&R man Gregg Geller, who has masterminded the 
label's Elvis reissues, having access to the Motown vaults (MCA 
distributes Motown) after such a merger is, musically speaking, 
the most intriguing possibility of all. 

RCA and MCA are officially declining comment on the negotia- 
tions, so there is no real word as to whether talks have broken off 
completely or whether there might be future meetings. Previous 
announcements when talks stalled invariably said there would be 
no further discussions. What is official is a so-called "poison pill" 
adopted by RCA's board of directors and designed to head off 
possible hostile takeover bids. 

The strategy? In the event someone (or another company) buys 
20 per cent or more of RCA stock, or if a tender offer is made for 
30 per cent of the stock, each RCA shareholder gets the right to 
purchase $300 worth of stock in the acquiring company for $150. 
In the event that the board wishes to accept a bid for the 
company, RCA retains the option to repurchase those sharehol- 
der rights for 10 cents each. 

As for the Warner situation discussed here last week, not all 
observers are as sanguine as this reporter as to life at WCI settling 
down following agreement to sell MTV Networks. Indeed, many 
believe that the battle between WCI's Steven J Ross and Chris 
Craft's Herbert Siegel will continue to rage for some time. 

THERE ARE musical events of note amid all this corporate hanky 
panky, as well. Most impressive of late is the two night-only 
all-star concert version of Stephen Sondheim's Follies. Put 
together by RCA Red Seal VP and 10-time Grammy winner 
Thomas Shepard, and co-produced by the BBC, the performances 
were mounted in the interest of re-recording the score in its 
entirety. Featured are the New York Philharmonic. Licia Albanese, 
Carol Burnett, Betty Comden and Adolph Green, George Hearn, 
Liliane Montevecchi, Mandy Patinkin and Lee Remick, among 
others. The show, which received overwhelming praise from the 
New York Times, was videotaped as well. 

Less singular, perhaps, but noteworthy in its own right is how 
well Frank Sinatra is singing in a nine-concert stint at Carnegie 
Hall. A few months shy of his 70th birthday, the man acts every 
song, finds new old gems to add to the repertory (an outtake 
from Knickerbocker Holiday) and brings a fresh point of view even 
to the chestnuts. It's all no mean accomplishment, and he 
commands a stage overflowing with a 75-piece orchestra (that 
swings!) like the master he truly is. I first saw Sinatra in the early 
Seventies during a rather down period in his career. That he has 
rebounded with such grace, elegance and with his voice still 
largely intact is simply remarkable. 
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CHRIS WHITE 
reports from the 
sales conferences 

I 

COMPACT 

D§QB 
DIGITAL AUDIO 

1 DIRE STRAITS; Brothers In 
Arms Vertigo/Phonogram 

2 EURYTHM1CS: Be Yourself 
Tonight RCA 

3* U2: The Unforgettable Fire 
Island 

4* BOB MARLEY & THE 
WAILERS: Legend Island 

5 PHIL COLLINS; No Jacket 
Required Virgin 

6 TEARS FOR FEARS: Songs 
From The Big Chair 

Mercury/Phonogram 
7 TINA TURNER; Private 

Dancer Capitol 
8 BRYAN FERRY; Boys And 

Girls E'G/Polydor 
9 BRUCE SPRINGSTEEN: Born 

In The USA CBS 
10 DIRE STRAITS: Love Over 

Gold Vertigo/Phonogram 
11 QUEEN: Greatest Hits EMI 
12 THE CARS: Heartbeat 

City Elektra 
13 FREDDIE MERCURY: Mr Bad 

Guy CBS 
14 PAUL YOUNG: The Secret 

Of Association CBS 
15 SCRITTI POLITTI: Cupid & 

Psyche 85 Virgin 
16 PHIL COLLINS: Face 

Value Virgin 
17 SADE: Diamond Life Epic 
18 STING- The Dream Of The 

Blue Turtles A&M 
19 GO WEST: Go West Chrysalis 
20 ZZ TOP; Eliminator Warner Brothers 

' Indicates New Entry Compiled by Music Week Research from a panel of 15 retail outlets 

CD supply 

attacked 
OUR PRICE chairman Gary 
Nesbitt took a swipe at supply 
problems holding back the 
development of the compact disc 
market, during last week's press 
conference to announce the 
chain's annual results. 

He said; "We are lucky to gel 
one in every five CDs we order. 
Customers get fed up waiting. In 
four to five years CD could 
account for up to 5 per cent of our 
business, but the makers have 
got to solve the supply problems 
first." 

Nesbitt also hit out at WEA for 
putting up the price of CD's while 
blaming shortage of supplies for 
the increase: "WEA has effec- 
tively raised the retail price of its 
CDs to C14. That has to be a bad 
thing and could impair the attrac- 
tion of the CD. Prices should be 
coming down like CD hardware 
prices." 

ISew Nom decaS 
A NEW deal means that the 
Planetary-Nom (London) music 
publishing catalogue will be ad- 
ministered here by Salt & Pepper 
Music, the publishing arm of 
Julian Appleson & Co, the 
London music business 
consultants. 

Planetary-Nom (London) is the 
UK offshoot of Big Seven Music, 
the Morris Levy group of com- 
panies in New York, and its pre- 
vious affiliation here with ATV 
Music expired at the end of last 
month. 

Arista plans for autumn 

NEW ARISTA product from 
The Thompson Twins, Dion- 
ne Warwick, Latin Quarter, 
Jermaine Jackson, Twiggy 
and Whitney Houston was 
previewed at the recent com- 
bined RCA/Ariqla sales con- 
ference and, emphasising the 
new liaison between the com- 
panies, a duet between RCA's 
The Eurythmics and Arista's 
Aretha Franklin is released 
this month. 

The Eurythmics/Franklin single. 
Sisters Are Doin' It For Them- 

selves, is featured on the for- 
mer's Be Yourself Tonight LP and 
Franklin's current Arista album. 
Who's Zoomin' Who7 The single 
will be released on RCA. 

Spearheading Arista's autumn 
release schedule is the new 
Thompson Twins album Here's 
To Future Days (Music Week, 
September 14). Latin Quarter, 
who joined Arista through the re- 
cent deal with Rockin' Horse Re- 
cords, release their debut LP 
Modern Times this week fol- 
lowed by a single No Hope As 
Long As Time. First quantities 
will be available as a double pack 

News in brief... 
PROMOTER AND manager Don 
Arden was being sought by 
police last week after being ac- 
cused of extortion during a trial at 
the Old Bailey, 

Accountants Alan Heywood 
and Colin Newman face charges 
of demanding money with 
menaces and the prosecution 
told the jury that Arden punched 
ex-employee Harshad Patel and 
made him sign a bank draft for 
£69,132. 
AN IMPROVEMENT in the finan- 
cial performance of Thorn EMI's 
music division in North America 
is "yet to come through", the 
company's new chairman and 
chief executive. Sir Graham Wil- 
kins, told shareholders at the 
AGM last week 

He said: "We have understood 
and accepted that a software 
business, such as music, lends to 
be volatile but I can assure share- 

holders that every effort con- 
tinues to be made in those areas 
that need attention. Chart posi- 
tions achieved by our artists in 
recent weeks have been more en- 
couraging." 

Sir Graham said Thorn EMI 
would be spending more money 
on research and development 
and would maintain last year's 
interim dividend on the expecta- 
tion of an improved performance. 

AMSTRAD'S APPEAL against a 
judge's refusal to declare that the 
marketing of its twin-cassette 
systems was lawful is due to be- 
gin in the High Court in London 
on Monday (23) before Lord Jus- 
tice Lawton. 

Amstrad sought the declara- 
tion after the BPI had written to 
electrical retailers saying that the 
company was inciting people to 
breach copyrights. 

with a free 7-inch single. 
Twiggy debuts on Arista with 

Feel Emotion, written and pro- 
duced by Tim Smit and Charlie 
Skarbek, who had a huge Euro- 
pean hit with Louise Tucker's 
Midnight Blue. Dionne Warwick 
also has a new single out. That's 
What Friends Are For, written by 
Burl Bacharach and Carol Bayer- 
Sager, teaming her with Elton 
John, Stevie Wonder and Gladys 
Knight — all royalties will go to- 
wards AIDS research. 

Other product includes a new 
album and single from Jermaine 
Jackson in October, and Whitney 
Houston's debut album which 
will be the subject of an autumn 
campaign. 

Arista's acting managing direc- 
tor Brian Yates told the confer- 
ence; "Arista UK is continuing to 
build on a strong A&R founda- 
tion, and we will continue to de- 
liver international product that 
will give chart success for the 
RCA/Arista groups worldwide." 

INSIDE 

• SINGLES CHART 21 
• ALBUMS CHART 24 
Airplay 18, 19. Books 31. CD 
Chart 3. Classical 30. Disco 
News/chart 13, 14. Europar- 
ade 26. Indies news/chart 
16,17. LP Reviews 30. Music 
On Video news/chart 26. 
New Releases 26. Retailing 
8. Singles Review 30. Studio 
Extra 33-53. Talent 31. US 
Charts 12, 21. 

Wilt m luxury weekend for two in Paris 

enter Cops' free competition NOW! 
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1st Prize: Luxury weekend for two in beautiful 
Paris, flying air France Club Class and 
staying at the sumptuous ★ ★ ★ ★ de Luxe 
Hotel PRINCE DE GALLES, just off the elegant 
Champs Elysees. 
2nd Prize: A case of 12 bottles of 
MOl-T&niAN'nON vintage champagne. 
3rd/4th/5th Prizes: Fragrances by 
LORIS AZZARO of Paris. 
COPS quality manufacturing services are 
offering all their U.K. Music industry 
colleagues the chance to win an 
unforgettable weekend for two in magical 
Paris, flying air France Club Class from 
Heathrow to Paris Charles de Gaulle airport 
and staying two nights mingling with 
millionaries at the famous ★ ★ ★ ★ de Luxe 
class Hotel PRINCE DE GALLES 
Your trip to exciting, sophisticated Paris will 
include a day's sightseeing and, to help 
make it truly memorable, FF 1500 to spend as 
you will. 
Alternatively, stay home and savour the 
delights of fine vintage champagne by 
MOITiM II ANDON. A whole case could be yours 
as our second prize. 
Three runner-up prizes of LORIS AZZARO 
fragrances. 
Entry is free. All you have to do is answer two 
simple questions below, fill in the rest of the 
coupon and mail to us by 20th January 1986 
or hand to us at our MIDEM stand in Cannes 
by 28th January 1986. Remember, you must 
be employed in the U.K. music industry and 

be 1 8 years old or over. The winners will be the 
first of the best answers out of the box at our 
MIDEM stand on 29th January 1 986 at 
1 2 Mid-day. 
The judges' decision is final. No 
correspondence will be entered into. Only 
one entry per person. A full copy of the rules 
can be obtained upon application to 
COPS' offices. 

m*. 

MAGICAL PARIS - COMPETITION ENTRY FORM 
Please tick your answers: 
1) What, within our industry, is "a mother"? 

a. Matrice used to press records Q 
b. Positive stage in metalwork processing between 

negative and stamper fl 
c. A master tape in Mono L] 

2) Which is heavier sleeve board? 
a. 01 6 Q] 
b. 400 gsm Q 

3) What does 0 &© stand for? 
a. Publishing and Copyright P] 
b. Performance and Copyrigm Q 
c. Pressing and Cassette (_] 

4) Lastly, suggest a name for a new Heavy Metal 
rock group:     
NAME      
COMPANY    
ADDRESS    

TEL    
I agree to the competition rules 
  Signature 
Please send me further details of COPS 
Quality Manufacturing Services □ C.3 

PRESSINGS & LABELS • SLEEVES • CASSETTE DUPLICATION • COMPACT DISCS ■ PICTURE & SHAPED DISCS ■ FLEX1S 
The Studio • Kent House Station Approach • Barnmead Road • Beckenham • Kent BR3 1JD ■ Telex 916572 COPS G 

TELEPHONE 01-77-88-55-6 
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Busy schedule 

ahead for 
EMI RECORDS' commitment to 
the future was re-emphasised at 
its annual sales conference, held 
in Hylhe, Kent, last week when a 
big schedule of releases featuring 
both established names and new 
signings was unveiled. 

Among the Parlophone label's 
forthcoming releases are Fleet- 
wood Mac member Stevie Nick's 
first LP for the company. Rock A 
Little, released in November to 
include the single I Can't Wait. 
Aroadia, featuring Duran Duran 
members Simon Le Bon, Nick 
Rhodes and John Taylor, also re- 
lease their debut album which 
includes the single Election Day 
and a nine minute track The 
Promise with vocals by Sting. 

Parlophone's line up includes 
Hazell Dean's They Say It's Gon- 
na Rain, Silent Running's No 
Faith. The Armoury Show's Wait- 
ing For The Flood, Vicious Pink's 
Take Me Now and Belouis 
Some's Target Practice. There 
will also be a second single Rock- 
in' Again from the Saxon album 
and Kaja — formerly known as 
Kajagoogoo—also have product. 

On the EMI label Kate Bush will 
have a second single Cloudbus- 
tin' from her Hounds Of Love LP, 
The Escape Club debut with Res- 
cue Me, while Jaki Graham teams 
up again with David Grant for 
another duet. Talking Heads also 
have a new single, Road To No- 
where. while Jai Woolf debut 
with Sweet Miss America. 

There will be further single re- 
leases from the Dave Clark stage/ 
album project Time featuring Cliff 
Richard and Julian Lennon while 
Queen's long-awaited single One 
Vision is out on October 7. Ian 
Dury and the Blockheads return 
to the pop scene with the song 
for new Adrian Mole TV series, 
Profoundly In Love With Pandora. 

Imminent album releases in- 
clude a live Iron Maiden double, 
with 100 minutes playing time 
and including an 8-page booklet 
(released at the same time as the 
PMI video), Sheena Easton (pro- 
duced by Nile Rogers), Peter 
Tosh and New Model Army. 

From across the Atlantic, there 
are various big name releases in- 
cluding the new Diana Ross 
album Eaten Alive, produced by 
the Bee Gees and featuring 
Michael Jackson on the title track. 
EMI America will be releasing 
albums by Heart, John Waite 
(Mask Of Smiles) and Corey Hart 
(Boy In The Box), while Capitol 
has a new WASP album, The Last 
Command. 

Other releases include a Stan- 
ley Jordan single Eleanor Rigby, 
Paul Laurence's She's Not A 
Sleaze, and a Al Di Meola album 
Soaring Through A Dream. EMI 
has also done a licensing deal for 
producers Gamble and Huff's 
Philadelphia International label 
and first releases are by The 
O'Jays and Phyllis Hyman. 
• More details next week. 
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'Bullish' Our 

Price surges 

to £1.8m profit 
RETAIL CHAIN Our Price is in a 
"very bullish" mood and is grab- 
bing opportunities to open new 
shops "as quickly as we are able 
to", chairman Gary Nesbitt said 
last week as the company 
announced pre-tax profits of 
£1.8m — 50 per cent up on the 
previous trading year. 

Nesbitt said he attributed 
growth in sales — turnover up 39 
per cent at £36.3m — to a com- 
bination of increased market 
share and expansion of the UK 
market for recorded music. 

At the end of the Our Price year 
on May 29, the chain had opened 
21 new shops, completely refur- 
bished five existing shops and 
closed three others. Expansion is 
continuing apace with a commit- 
ment to spend £3m opening a 
further 25 to 30 shops in this 
financial year, said Nesbitt. 

And Our Price is now steaming 
full ahead with the intention of 
becoming a fully national chain, 
having previously restricted itself 
to the south and Midlands. Its 
new shop in Nottingham will be 
the base for the push northwards. 
Shops in this new region have 
already been opened in Redditch 
and Burton upon Trent and shop- 
fitting will shortly be completed 
in Lincoln and Telford, 

"Additional sites in the new re- 
gion have been identified and are 
now being negotiated," said Nes- 
bitt, adding that a TV advertising 
campaign on Central TV/C4 was 
"setting the scene for further 
growth in the north". 

Bigger shops 

At around 1,500 square feet, 
the new shops would be bigger 
than the average Our Price shop 
— around 1,100 square feet — 
due to the need to display more 
products of varying types, 
although the company has pulled 
out of opening specialist compu- 
ter software outlets because they 
were "unlikely to provide the re- 
turns obtainable from our record 
shops". 

On the other hand, Our Price 
reported a continuing growth in 
the sales of classical music and 
strong growth in the sale of com- 
pact discs, being bought by cus- 
tomers who have "re-acquired 
the habit of buying recorded 
music". 

Asked how he viewed the 
threat of the projected growth of 
competitors in the high street — 
Virgin, HMV, Smith's new Sound 
FX stores, and the American 
Tower chain — Nesbitt said he 
did not see the city centre 
"megaslores" being a threat, be- 
lieving that Our Price gets a spin- 
off from them through customers 
preferring the service aspect of a 
smaller shop. 

But he is keeping a close eye on 
Smith's plans and added: "We 
are not taking fright. There is a lot 
of market left for all of us." 
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PRT IS the next part of the Associated Communications 
Corporation to be asset-stripped by Robert Holme® 
a'Court after ATV Music. Rumours were flying thick ana 
fast last week, but hardened on a bid in which T°nY 
Calder Of Ice Records and Malcolm Forrester, a publisher 
with Panache, are principally involved. Forrester con- 
firmed to Dooley that negotiations are in progress, but 
insisted that the money was European and not Japanese 
through Hong Kong John Howes, 
late of the late IDS, is another rumoured name in the 
running, as is Steve Gottlieb, and a new dimension was 
added last Friday when a US company was said to be 
interested, occasioning the absence from London of 
ACC's non-communicative Aussie, Alan Newman. When 
the PRT sale is finally resolved, will Moss Empires be 
next on the block? . . . The Financial Times report of the 
Our Price annual results must have caused a frisson of 
excitement among the retailing community, suggesting 
as it did that the chain packs its shelves with "almost 
everything on a sale-or-return basis". OP director Mike 
Isaacs commented feelingly: "Oh that they were!" . . . 
WEA returns to the 201h Midem next January with a 
stand after several years' absence. 

HYPING THE chart is a capital offence, but the somewhat 
cack-handed method employed by the unnamed Phono- 
gram rep caused amusement at the BPI council meeting, 
though some members were not amused by Phono- 
gram's refusal to confirm that the offending rep had been 
sacked. , . . Vaughan Oliver and Nigel Grierson of the 
design team known as 23 Envelope, who work mainly for 
indie label 4AD, nominated by /Wl/Vstaff for an exhibition, 
Creative Features, at the Hamilton Gallery. . . Quote from 
Pinnacle MD Trevor Eyles at the sales conference on 
progress under the new management: "Like British Rail, 
we're getting there — but we're not carrying any passen- 
gers" . . . Promo ace Tony Bramwell extending his activi- 
ties into management and record development for new 
talent and songwriters in partnership with former ad 
exec Brian Colin . . . S/7/5osrd European editorial director 
Mike Hennessey off to New York soon to edit the mag for 
three months . . . The Planetary-Nom catalogue coming 
under the administrative wing of Julian Appleson's Salt 
& Pepper Music is deja-vu for his PA Diana Timbrell, who 
worked on it at Campbell Connelly and ATV Music. 
Appleson has appointed ATV Music casualty Susie 
Frevert as creative and promo manager . . . Former ATV 
Music copywright manager Mike Roberts can be con- 
tacted on 01-401 0288 . . . The double platinum award 
presented to Billy Ocean (MW September 14) was for 
North American sales of the Suddenly LP, not single. 
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Sony moves closer to the practical consumer digital tape machine 

Taping the 8mm audio market 

rac. 

THE NEW top-of-the-range Sony EV-S700 gives 8mm video recording. 
It's combined with six audio tracks capable of recording 18 hours of 
digital stereo sound on a single cassette. 

INTERESTED IN SCANDINAVIA? 

(You should be!) 

WHAT WE CAN OFFER YOU 
• AGGRESSIVE AND SUCCESSFUL MARKETING 

ORGANIZATION • 
• DISTRIBUTION COVERING THE TOTAL MUSIC 

MARKET • 
• ONE OF THE LARGEST INDEPENDENT 

ORGANIZATIONS IN SCANDINAVIA • 
• HIGH QUALITY PRODUCTIONS • 
• PROFESSIONAL ASSISTANCE • 

WHAT YOU CAN OFFER US 
• LONG TERM AGREEMENT WITH ESTABLISHED 

AND NEW RECORDING COMPANIES, 
NEW ARTISTS, RECORD LICENCES • 

Let us help You in Scandinavia 
Rec Track Norge A/S 

Roven 
1900 Fetsund 

Norway 
Phone; 010 47 2 72 24 10. Telex; 74 219 track n. 
Telefax: 010 47 2 72 23 87, 
or arrange for a meeting with the Family from 
Norway at MUSEXPO-85. 

SILVER/GOLD DISCS 

WANTED 

FOR CASH 

(must have been 
legally acquired) 

£50 to £1,000 EACH 

Confidential Service. 

RARE RECORDS ALSO 

PURCHASED 
Tel: (0223) 6517 day or eve. 

THE MOVE towards a 
practical consumer 
digital audio tape 
machine — which could 

be a threat to the compact 
disc — came one step closer 
last week when Sony laun- 
ched a version of its 8mm 
videotape recorders with a 
PCM (Pulse Code Modulation) 
audio-only facility, writes 
Basil Lane. 

The EVS700, priced at just 
under C750, is similar in many 
respects to a conventional VCR in 
having a TV tuner to enable off- 
air recording, a three week, six 
event programmable timer which 
can also be used to switch an 
external FM tuner, and the full 
range of video features including 
slow-motion, freeze-frame, 
frame-by-frame advance, double 
speed playback and picture 
search. 

But in addition to all this it can 
replay tapes with an FM mono 
soundtrack, or a PCM stereo 
soundtrack, and it can also oper- 
ate as an audio-only machine by 
taking over the video tracks to 
record a total of six stereo sound 
tracks at either standard play or 
LP speeds. In the LP mode, this 
will offer up to 18 hours of re- 
cording (allowing for a shuttle 
back to the beginning of the tape 
after every three hours). 

A second machine, priced at 
£479, can be upgraded to give 
8mm PCM by adding a separate 
processor, for less than £200. 
Sony also launched a range of 
8mm products including two 
camera-recorders and a number 
of accessories. 

The 8mm video system was 
first promoted two years ago by a 
consortium of companies but left 
firmly on the shelf as sales of 
conventional half-inch machines 
were booming and there was a 
general fear that 8mm video 
would disturb that trend. 

The sales of video- machines 
have slowed considerably during 
the past eight months and this 
has been a motivating factor that 
caused Sony to race ahead of the 
rest to world-launch' the 8mm 
system several months ago. 

The 8mm video standard uses 
a cassette that is about the same 
size as a compact cassette, but a 
little thicker. Two tape speeds are 
possible in the UK version of the 
machine, SP and LP that, given 
the longest version of the tape, 
offers 180 minutes of recording. 
The soundtrack for 8mm video 
can be recorded in any one of 
three possible forms. First as a 
mono linear analogue track (not 
used by Sony), second as a mono 
FM signal recorded with the 
video in the video track, third as a 
PCM digital stereo signal re- 
corded in a small section of the 
track reserved at the beginning of 
each video track. 

The 8mm system, like any 
other VCR, is linked to national 
television standards and so re- 
cording made in the UK cannot 
be directly replayed on US 
machines and vice-versa. In addi- 
tion, US 8mm has only one tape 
speed that differs from both the 
speeds adopted in the UK. 

A further option is open with 
the 8mm standard. By sacrificing 
the picture facility, the whole 
length of the video track can be 
turned over to audio recording. 
Each track is divided into six sec- 
lions, with each section repre- 
senting one stereo sound chan- 
nel. So the total playing time 

fixed by the tape length is multi- 
plied six times bearing in mind 
the need to shuttle back to the 
beginning of the tape to start the 
next track. So the total playing 
time is 18 hours on the longest 
tape. 

But the audio recording quality 
is extremely limited when com- 
pared with compact disc. The 
analogue signal in 8mm is heavi- 
ly compressed before being digi- 
tised to a 10-bit signal and then 
compressed again down to 8-bits 
before recording. This, and the 
31.25kHz sampling frequency, re- 
duces the signal bandwidth down 
to 20Hz to 15kHz and the dynamic 
range to 88dB. Although this 
looks poor in comparison with 
CD, it is still excellent when com- 
pared with compact cassette. 

Sony has pushed the idea of 
making pre-recorded software 
available and at the launch of the 
hardware, about 30 titles were 
announced from CBS/Fox. Sony 
has sponsored a unique mail 
order scheme for software hire. 
From this, it was made clear that 
although the main hardware 
sales emphasis was on the vir- 
tues of 8mm as a home recording 
system, a strong software market 
was also considered essential. 

The idea of audio-only pre- 
recorded software was generally 
rejected for a number of reasons. 
First, the tapes can be played at 
one of two speeds; second, with 
six tracks even the shortest 
length of tape offers very long 
playing times. This brings into 
question the economics of 
marketing music at attractive 
prices — or being forced to use 
the system solely for recording 
musak. 

In practice, the longer term 
hopes for pre-recorded digital 
tape software must rest with a 
new digital standard which is ab- 
out to be agreed by a conference 
in Japan. This will offer sound 
quality equal to that of compact 
disc with practical tape lengths 
and playing times up to three 

hours maximum (in an LP mode). 
Also, any audio-only standard 
must consider the influence of 
the in-car market. The embryonic 
DAT (digital audio tape) standard 
includes possibilities for a range 
of products from Walkman-tike 
machines to in-car products and 
units to match with existing hi-fi. 

The future for pre-recorded 
digital audio tape is very unclear 
and the conventional compact 
cassette recorder could survive 
for many years. 

Ultimately, the speed of intro- 
duction for DAT software will de- 
pend on the rate at which 
Japanese hardware companies 
choose to install DAT machines 
in mass-market hi-fi systems. 
Software houses would do well 
to tread carefully before making a 
firm commitment to any one 
digital audio tape system. 

Micro marvals 
BERLIN: The one clear pro- 
duct trend at the recent Funk- 
ausstellung international au- 
dio and video fair here was 
towards digital TV, with every 
major manufacturer incorpor- 
ating into prototype sets all 
manner of micro-chip marvels 
which would permit every- 
thing from multi-image dis- 
play to single-image storage, 
writes David Aldridge. 

The multi-stage display 
capability, a system enabling 
one channel to be watched 
while another is being moni- 
tored, should be the first to 
make a UK appearance, prob- 
ably some time next year. 

For the slightly more distant 
future, firms such as Philips 
promise digitally-derived pic- 
ture quality improvements 
which should see an end to 
"herringbone" picture pull, 
line flicker, edge-of-screen 
picture instability and picture 
noise. Still-framing is also just 
around the digital TV corner. 
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Our Price moves into classical arena 

IF EVIDENCE was needed thai 
the classical music market 
has expanded over the past 
two years, it would only be 

necessary to turn to the experi- 
ence of one of the fastest grow- 
ing record retail chains in the 
country, Our Price. 

A few years ago, it was the rare 
Our Price shop that could claim to 
much more than a tiny classical 
section tucked away among the 
pop titles — evernf there was one 
at all. But now, as Mike Isaacs, 
Our Price director, pointed out, of 
the 110 nationwide shops, vir- 
tually all sell classical product — 
and most have farily substantial 
departments. 

But the most significant de- 
velopment has come in the last 
few weeks. Both in St Albans and 
High Wycombe, two specialist 
Our Price cassical shops have 
been opened adjacent to the 
main Our Price store, with their 
own entrances and their own 
atmosphere. 

And before Christmas, a third, 
this time in Camberley, will open 
on a similar basis, though here, 
the classical shop will just be a 
few yards from the main build- 
ing. 

In both St Albans and High 
Wycombe, the classical shops re- 
placed two specialist computer 
software shops which had been 
on trial for a year. In both cases. 
Our Price decided not to continue 
with the experiment. "It wasn't 
that computer software is not 
profitable," said Isaacs. 

"It was more that we did not 
find that computer software 

offered the margin or possibili- 
ties of developing into a suffi- 
ciently profitable product to war- 
rant a prime position in the high 
street. Computer software is 
more appropriate, we feel, for 
secondary positions, as with 
video shops." 

He is more hopeful that the 
classical shops will prove a better 
investment, but he declares that 
all'three are "experiments for as 
long as we are satisfied or dis- 
satisfied." 

Like High Wycombe, the St 
Albans shop — simply called Our 
Price Classical — was originally 
the main Our Price shop in the 
town. A compact unit, it was 
nevertheless successful from the 
start and within a short time Our 
Price was looking for larger pre- 
mises. 

This was found next door, and, 
18 months ago, a main store was 
opened with classical, folk and 
other minority interests upstairs. 
From the start, classical records 
sold well, as was to be expected 
from a town with such a profile as 
St Albans — a cathedral town 
with a 50,000 population and a 
strong classical music life. 

With a high number of orches- 
tras, and amateur and profes- 
sional groups of all kinds, includ- 
ing one of the most highly re- 
garded international organ festiv- 
als held every two years, it was, 
in fact, surprising that St Albans 
did not have a specialist classical 
shop. 

But the two existing record 
shops in the town centre — which 
both maintained a respectful 

Having estab- 
lished itself in 

the pop market, 
Our Price is 

now opening 
specialist 

classical shops, 
notably in 
St Albans 
and High 

Wycombe, as 
NICOLAS 
SOAMES 
found out 

classical stock — folded within a 
few months of each other, and 
apart from a token classical pre- 
sence in the local Boots, Our 
Price has not had competitors. 

Within days of opening, Our 
Price Classical attracted constant 
attention from passing shoppers 
in Market Place. Customers who 
perhaps would have been reluc- 
tant to brave the main pop por- 
tals of Our Price were constantly 

streaming in, looking and buying 
— at least, while I was there. 

The Our Price classical shop is 
simply designed with compact 
discs on one wall, cassettes on 
another, and LPs in racks in the 
centre. Box sets — both LPs and 
tapes are shelved in one corner. 
The two window displays again 
follow a simple pattern. In one 
window is the Top Ten Our Price 
Classical Charts which are dis- 
counted — Aled Jones featured 
prominently last week — while in 
the other are new releases and 
sleeves to accompany BBC Radio 
3's Composer Of The Week. 

The new shop carries about 
five times as much stock as in the 
previous classical department. 
There are 2,000 LPs, 2,000 casset- 
tes and 1,200 CDs, about 90 per 
cent of classical CDs available. 
And the range of titles in all 
mediums was very wide. 

Not only were all the major 
popular classical works covered 
— and in full price, mid-price and 
budget versions — but also many 
lesser known works, and in all 
three mediums, LP, cassette and 
CD. There was Boito's opera 
Nerone on Hungaroton that 
would not normally have been 
housed in an Our Price shop out- 
side Selfndges, and some Iranian 
music on a Harmonia Mundi- 
distnbuted compact disc that 
again would seem handsomely 
obscure. 

Obeisance is even paid to the 
classical video market, with a 
small selection of video cassettes 
of popular operas. 

The initial selection has been 

made by the Hertfordshire Re- 
gional director Glen Ward, who 
was working in classical reper- 
toire for the first time. He reached 
his choice "by a lot of late-night 
reading and listening", and 
where selections had to be made 
between rival versions, relied on 
the Penguin and other guides, as 
well as an inherent commercial 
awareness. 

"It was a case of starting from 
scratch and becoming addicted 
very quickly," admitted Ward. He 
is backed by Alison Warner who 
managed the St Albans Our Price 
when it first moved into bigger 
premises, though she had also 
worked in the small shop which is 
now the classical domain, as well 
as other Our Price shops in Wat- 
ford and Luton. 

Both Warner and Ward are con- 
fident that the Our Price Classical 
will work well, not least because 
of the expanding compact disc 
market, though Ward pointed out 
that it was still relatively early 
days for the new medium — and 
far loo early to ring the death 
knell for black vinyl. 

But already CDs were going 
well at all prices, and for the first 
time titles from such companies 
as Target and Harmonia Mundi 
were on sale. 

And with the Our Price name 
hopefully drawing in customers 
tempted to try out classical 
music, but intimidated by the for- 
bidding atmosphere of some spe- 
cialist shops and their superior 
assistants, the company looks 
forward to a successful experi- 
ment. □ 

C A T E 
N W R L A 

E MODE 
Jt's Called A HearfT 7 and 12 inch : (12 ) BONG 9 

SMITHS 
The Boy With The Thorn In His Side': 7 and 12 inch: RT (T) 191 

BALAAM AND THE ANGEL 
^ Day And Night': 7 and 12 inch: CHAP 37/ CHAP 3 

RED LORRY YELLOW LORRY 

"Spinning RoundT7 and 12 inch: RED (T) 60 

I ^ ■ PLAY DEAD 

"This Side Of Heavem 12 inch only = TANZ 1 

THE eUTOHER 

" The Human JungleT7 and 12 inch = GLASS (12) 043 

ABIES —rmiw-i 
"Surfin In Locustland~12 inch only = INC 007 

:order from The Cartel: 
Backs ( east anglia ) 0603 - 26221: Red Rhino ( north east) 0904 - 641415 = 
Ni ne IVIile ( midlands & north west )0926 ~ 26376 = Revolver (south west & 
wales) 0272-541291 = Rough Trade ( London & south east) 01-833-2133 

Fast Forward (SCOTLAND) 031 - 226 - 4616 

PAGE 8 



Includes the 
HIT SINGLES 

p@irr 
f •' 

v/ii i; 

M.:l /'.Iu 

and 

"Jjav^ounj 

IfelMplissp 

i==nrwrjar^vm 

m 

Album includes 
Limited Edition 
FREE 5 TRACK 

12" SINGLE. 

Ml ALBUM,TAPE & 

mm 
■ it 

JLl 
| £ 

mrn1;-. Jk- i H 'HP ̂  HIRE S TO fuiuet DAYS 

ii f 4 
i r 

Hp. 
' 

\ 

g 

M W- 

• i 
m- 4, 

HERE'S 10 EUIURE DflyS 

g TV Advertisi ng 
30 second spots on LWT, 

Central, Granada, Tyne Tees,?.; 
Yorks, from 20th September. 

Over 70 0National 
in store displays, including 

3D centrepiece, posters and 
logo cards. 

N a t i o n a l,Tr a d e 
and Music Press Advertising 

Produced by Nile Rodgers and Tom Bailey. 
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Get 10 Dublin, RDS 

Oct. 13 Brighton, Centre 
Oct. 15 Newcastle, City Hall 

Oct. 16 Newcastle, City Hall 

Oct. 17 Edinburgh, Playhouse 
Oct. 18 Edinburgh, Playhouse 

■ pet. 19 Deeside, Leisure Centre 

I Oct. 20 Leeds, Queens Hall 

Oct. 22 Shepton Mallet, Paviliion 

Oct. 23 Birmingham, N.E.C. 

' Oct. 26 London, Wembley Arena 
i 
■ Oct. 27 London, Wembley Arena 
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