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By NIGEL HUNTER 
MUSIC ENTREPRENEUR Billy 
Gaff and the Eraser investment 
bank are to spend £12m next year 
on transforming the legendary 
pop/rock venue of the Marquee 
Club in London's Soho and on 
launching a new record label and 
a weekly magazine for young 
people. 

They will also finance an exten- 
sion in the activities and re- 
sources of the Marquee Studios, 
and herald a link with a Marquee 
Club in Melbourne, Australia, and 
possible additions to the club 
chain in the UK provincial centres 
and New York. 

Gaff has acquired the Marquee 
location (90 Wardour Street) plus 
adjoining premises at numbers 
92 and 94 and alterations and 
refurbishment will begin next 
January. Gaff hopes to open the 
new Marquee Club in conjunction 
with Marquee veteran Harold 
Pendleton about June 1986, but 
in the meantime will find tempor- 
ary premises to continue present- 
ing live music. 

He is aiming for a simultaneous 
opening with the Marquee Club 
in Melbourne, linked by TV satel- 
lite. His partner in the projected 
Australian operation will prob- 

ably be concert and TV impre- 
sario Paul Dainty. 

"The Marquee's London capac- 
ity will rise from 300 now to ab- 
out 1,500," says Gaff. "Like 
McDonald's hamburgers, we'll be 
cheap but good — the McDo- 
nald's of rock 'n' roll. There will 
be air-conditioning, pleasant de- 
cor, clean toilets and better facili- 
ties for the bands appearing. 
We'll be playing to the same kids 
and not going upmarket, but we'll 
pay the bands more." 

Subject to planning permis- 
sion, Gaff hopes to add fast food 
facilities at a later date, with lun- 
chtime opening for bar and food 
provision. 

Marquee Studios will definitely 
be going upmarket in the record- 
ing range it will offer, and an 
initial step is the purchase of a 
Harrison control console for 
£150,000. 

Gaff is also considering the 
possibilities of launching out-of- 
town Marquee Clubs in Liverpool 
and Manchester, and is having 
talks with US clubman and prom- 
oter Ron Delsener about opening 
a Marquee operation in New York 
on existing club premises. 

He will launch a Marquee Re- 
cords label from the Wardour 
Street base, which will also 

accommodate his Riva Records 
and music publishing enter- 
prises, at present located in the 
New Kings Road, 

"The Marquee label will be en- 
tirely independent of Riva, apart 
from administration functions," 
says Gaff. "I'll find the right A&R 
person for it, and let him get on 
with it. He will be in a prime 
position to see what acts are 
coming through the club." 

Gaff envisages TV shows from 
the new club, but emphasised 
that the opening night will not 
centre on big names or blasts 
from the past. 

"It will feature the new bands 
of the moment causing a stir and 
a buzz, and that's the way we 
intend to go on. The London Mar- 
quee has been the best showcase 
in the world for young bands, and 
will continue to be. It will also 
fulfil the same function in Mel- 
bourne and wherever else we 
open up." 

Gaff is planning a weekly pub- 
lication, tentatively called 
Marquee Weekly, which, he 
hopes, will fill a gap he perceives 
by being a "complete youth pap- 
er" with a much wider scope than 
existing titles. It is likely to be 
launched in conjunction with Mir- 
ror Group Newspapers. 

Sim lor MGNHI 
UK VIDEO production company 
Millaney Grant Mallet Mulcahy — 
which has won many creative 
awards for its work with David 
Bowie, Duran Duran and Olivia 
Newton-John — has taken its first 
step towards a public flotation 
with a £1.1m investment package 
from 3i. 

A new company MGMM Man- 
agement has been formed to 
bring together all of MGMM's 
creative, production, editing and 
video duplication skills. The 
money will be used initially to 
help finance new headquarters 
for the company in London's Gol- 
den Square and to equip an ex- 
tensive video editing suite. 

EMI Music 'not for sale' 
THORN EMI declared this week 
that EMI Music is not for sale, 
even though the group has offi- 
cially confirmed that its other lei- 

Ifcsejp® dm tadfera 
THE ORGANISERS of Musexpo 
'85, which takes place this week 
at the Kensington Exhibition Cen- 
tre, anticipate that more than 500 
companies from around the 
world will be participating. The 
event, which is being held in Lon- 
don for the first time, is being run 
in conjunction with the first Inter- 
national Music Video festival and 
Videxpo '85. 
© Musexpo preview — p10-16. 

sure divisions — screen enter- 
tainment in particular — will be 
open to offers. 

Group chairman and chief ex- 
ecutive Sir Graham Wilkins said 
last week {MW October 12) that 
he doubted whether the com- 
pany should be in entertainment 
at all and a statement issued this 
week stressed that this com- 
ment did not refer to EMI Music. 

The statement went on: 
"Although from time to time 
approaches are made by third 
parties expressing interest in ac- 
quiring sectors of the group's 
business. Thorn EMI is not dis- 
cussing and has no plans to dis- 
cuss the sale of any part of its 
worldwide music operations with 
any other organisation." 

T 

RICHARD OGDEN: looking tq strengthen A&R. 

Ogden named Polydor MD 

THE VACANT managing direc- 
tor's chair at Polydor Records has 
been filled by an internal appoint- 
ment — Richard Ogden, who 
moves from director of interna- 
tional marketing for PoIyGram 
Leisure, where he was responsi- 
ble for overseas exploitation of 
UK repertoire for Polydor, Phono- 
gram and London. 

Ogden succeeds John Preston 
who quit to join RCA Records last 
month. He entered the music 
business in 1971 as press officer 
in the United Artists Records pub- 
licity department and after a spell 
with Atlantic Records in a similar 
position, he set up his own com- 
pany, Heavy Publicity, specialis- 
ing in US acts touring Europe. 

In 1977 Ogden moved into 
artist management and was re- 

sponsible for forming and man- 
aging The Motors for three years, 
then lived in the US for three 
years following the success of 
Bram Tchaikovsky. He returned 
to the UK in 1983 and joined Poly- 
dor as head of international 
marketing. 

"John Preston left the com- 
pany in the strongest position it 
has held for some years," said 
Ogden this week. "I will be 
addressing myself to continuing 
our relationship with our suc- 
cessful artists and strengthening 
the company's A&R presence." 

One of Ogden's immediate 
tasks will be to appoint a head of 
A&R in place of Alan Sizer who 
left the company some weeks 
ago. 

H®?® ©{} dwaoftliirai eot 
NEW YORK: The 79th AEB convention, which opened on Sunday, looks 
set to be the biggest yet — in terms of the number of exhibitors, the 
numbers attending and the amount of new product set to be unveiled 
here. 

Of the UK manufacturers exhibiting, much early interest was shown in 
Amek's PAC console, and AMS' revolutionary AudioFile — the hard-disc 
digital audio system. Solid State Logic's "statement of interest to the 
industry" was still awaited at press-time. 

On the digital front, the format situation was thrown into further 
confusion at a press conference held on the first morning. Three 
manufacturers — AEG, Mitsubishi and Otari — announced the "Profes- 
sional Digital" format for recording digital audio on fixed-head magne- 
tic tape recorders. The system has been jointly developed by these three 
manufacturers. 

Otari's director of engineering said: "We had hoped to see the 
emergence of a single format, but the marketplace seems to be in a state 
of flux. Our decision to manufacture PD format machines reflects our 
desire to deliver the reliability of performance that has become the Otari 
hallmark." 

THE ARMOURY SHOW 
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BT launches Livewire 
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"A UNIQUE new concepl in youth entertainment" is 
the claim being made by British Telecom Enterprises 
of its Livewire "pop station on the phone" service, 
which is being launched in the London area on 
Tuesday (22) with the back up of a EVzm promotional 
budget. 

Livewire will offer an estimated 100,000 callers a 
day a choice of 10 pop programmes, including the 
Gallup Top 20 Singles chart on Tuesday morning, a 
run down of new releases, celebrity interviews and a 
preview of artists appearing on Top Of The Pops. 

The service will also incorporate Chartcall, which 
since April has been offering callers a sophisticated 
dial-a-disc facility allowing them to listen to any 
single in the Top 20, as well as selection of specialist 
new releases. 

Managing editor of Livewire is Chartcall system 
manager and former Virgin Records press officer 
Gerald O'Conneli who comments; "What we are 
doing is really a very new thing. It's a magazine by 
telephone, with the individual services correspond- 
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CMMJSOm 
/'AFTERBURNER' 

IZ 
WE A IS keeping its campaign forZZ Top's new Afterburner album under 
wraps for the moment, as this example of its national billboard promo- 
tion shows. The album, released on October 28. is to be television 
advertised and the posters are part of a teaser campaign running up to 
that.   

Pirate country station 'blocked^ 
FREQUENT VISITS from the police are claimed to be hampering efforts 
to set up Tennessee Sound, the pirate country music radio station 
scheduled to begin broadcast from its North Sea-based vessel in June. 

According to a spokeswoman, police attention has been concentrated 
on the National Sound Broadcasting Agency, a Leatherhead-based 
promotion company run by Terry Mundy, editor of UK country maga- 
zine North Country, which has been serving as a pick up point for 
Andrew Mclntire, the man behind Tennessee Sound 

The agency claimed that the attention of the authorities had meant 
they had not seen or heard from Mclntire for over two months, but that 
the equipping of the ship, The General Lee, was going ahead as 
planned. 

The expected winter of weather is likely to prevent adequate securing 
of the vessel in its position 15 miles off the Suffolk/Essex coast before 
the end of the year. 

K I R I 

NELSON RIDDLE 

AND HIS ORCHESTRA 

12 great songs 

including 
Blue Skies 

It Might As Well Be Spring 
How High The Moon 

True Love 
When I Grow Too Old To Dream 
The Folks Who Live On The Hill 

4)4 666 2(CD) • KTKT I (LP) • KTKC 1 (MC) 
AVAILABLE NOW 

ORDER FROM POLYGRAM 01-590 6044 

ing to individual pages. And it's also a form of cable 
radio, introducing listener choice and user interac- 
tion." 

Livewire's promotional push will encompass 
Capital Radio, cinema and music press advertising, 
as well as a poster campaign around London. Recip- 
rocal sponsorship deals are also being discussed 
with the HMV chain and alternative fashion/music 
magazine l-D. No advertising will be taken during the 
initial months of Livewire's operation. 

It is hoped that the service will be available in 
"half-a-dozen major population centres in the 
course of the next year, says 0 Connell. 

People ringing Livewire — on 0066 0066 will 
initially be connected to the programme of their 
choice by an operator, but will then be given a direct 
access number for future use. The service will oper- 
ate for 24-hours a day. 

Q-Connell estimates Livewire will create between 
20 and 30 new jobs in the industry. 

Mmi Aid — 

wmm® the 
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THE TRUSTEES of Band Aid have 
issued an up-date on the prog- 
ress being made in Africa with 
the C50m the trust has at its dis- 
posal. Money so far allocated in- 
cludes: 
© C2,/2m for a UNICEF im- 
munisation programme in 
famine-hit areas, 
# ElOm for immediate disaster 
relief including weekly shipments 
of vaccines, medicines, blankets, 
shelter and food; 
© £30m for long-term develop- 
ment in conjunction with the 
established relief agencies. 

Truck fleets are already operat- 
ing in Ethiopia and Sudan, 54 of 
the promised 100 trucks being 
delivered to Sudan in the last 
fortnight. 

Directory 

RECENT MOVES: Trident Audio 
Developments to Trident House, 
Rodd Industrial Estate, Govett 
Avenue, Shepperlon, Middlesex 
TW17 8AQ (Walton-on-Thames 
224655; telex 8813982) , . GLO 
Productions to 1/5 Midford Place, 
Tottenham Court Road, London 
W1H 9HH (01-387 0202; telex 
297442) . . Amanita Artists to 28 
Mortimer Street, London WIN 
7RA (01-580 6063) .. Big Ben 
Music has a new telephone num- 
ber 0895 832063 . . . Powersta- 
tion Records to 21 Clifford Street, 
York YOI 1RG (0904 642451; 
telex 57854) . . . Duroc Publicity 
to 15 Great Western Road, Lon- 
don W9 3NW (286 7666). 

Musical Chairs 
AFTER SEVEN years with A&M, 
producer and director Steven 
Lavers is going independent and 
can be contacted on 01-290 
0546 . Chris Cooke has been 
promoted to senior A&R mana- 
ger at Arista . . . Charlie Day has 
been promoted to sales and 
marketing manager at Sound- 
craft . Mark Rowles has joined 
Andrew Lloyd Webber's The 
Really Useful Group of Com- 
panies from Chappell Music, to 
assume responsibility for the 
worldwide publishing activities 
of the company's catalogue. 

American 

Commentary 

— ■ 

LP salbwms 

From BRIAN CHIN 
NEW YORK: Pre-tccptded audip^asseUes^e now ^ 
twp-thirds Of ™SI£ ™ords consumer research. New ship- 

ger group buying 75 per cent tapes at Except for 
those in between are split evenly between formats. Except 
iazz cassettes outsell vinyl in all music categories. 

A large maTority (85 per cent) of cassette owners agree tha 
pre-recorded tape quality is up. But LP^0"'^ZTesTd^rabih 
believe that cassettes represent poorer sound and le5s d" 
ity and overall value. Meanwhile, CD players have achieved one 
per cent penetration, according to the survey with consumer 
awareness of the format reaching one-half of the population 
over age 11. 

THE BACKERS of an audio home-taping hardware and blank 
tape royalty introduced this year's version of the proposed 
legislation early this month in the US Senate. A hearing on the 
bill may take place as soon as November. The bill's counterpart 
in the House of Representatives was introduced in July. 

Both versions specify a one-cent-per-minute levy on blank 
tape, charged to manufacturers. The Senate bill calls for a 
royalty of five per cent on hardware wholesale price, however, 
which is half that proposed in the House version. Fees would be 
divided between record companies, artists, songwriters, music 
publishers, and industry unions, among others, though no 
formal method about how to divide the monies has been 
proposed. . 

Other currently pending legislation would direct mechanical 
royalties to composers and their successors rather than to 
music publishers when songwriters have recovered copyrights 
from publishers. 

REPORTS FROM Terre Haute, Indiana, compact disc plant 
jointly owned by CBS Inc and Sony say that the latter company 
is on the verge of buying CBS out of the operation. Details were 
not forthcoming from either company, but the expected buy- 
out could be one of the repercussions of the expensive man- 
oeuvres CBS recently undertook to prevent Ted Turner from 
taking over CBS. 

Other observers indicate that the partnership between CBS 
and Sony has been strained by the facility's inability to raise its 
saleable yield and boost overall output in its first year of 
operation. Earlier this year, the different joint venture partners 
had issued widely divergent reports on the status of the plant 
— Sony maintaining it was up to scratch and CBS saying the 
yields were not. 

The production problems delayed non-CBS orders and even- 
tually resulted in the restriction of production to CBS product. 
CBS would reportedly continue to receive favoured status as a 
customer after a buy-out until production availability meets 
demand. 

Shorts. The latest rage in hiphop records here, believe it or not, 
is the recycling of TV and movie theme songs and characters 
into the musical arrangements. Latest smash is Tommy Boy 
Records' Gordy Groove. 
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COMPACT 

OB 
DIGITAL AUDIO 

KATE BUSH- Hounds Of Love 
EMI 

FRANKIE GOES TO 
HOLLYWOOD: Welcome To 
The Pleasure Dome 

ZTT/lsland 
DIRE STRAITS Brothers In 
Arms Vertigo/Phonogram 
MARILLION: Misplaced 
Childhood EMI 
MADONNA- Like A Virgin 

Sire 
PHIL COLLINS No Jacket 
Required Virgin 
BOB MARLEY & THE 
WAILERS: Legend Island 
SADE. Diamond Life Epic 
STING; The Dream Of The 
Blue Turtles A&M 
U2. The Unforgettable Fire 

Island 
BRUCE SPRINGSTEEN: 
Born In The USA CBS 
TEARS FOR FEARS. Songs 
From The Big Chair 

Mercury/Phonogram 
BRYAN FERRY: Boys And 
Girls EG/Polydor 
PHIL COLLINS; Face Value 

Virgin 
QUEEN-Greatest Hits EMI 
EURYTHMICS: Be Yourself 
Tonight RCA 
UB46: Baggariridim 

DEP International/Virgin 
PHIL COLLINS: Hello I Must fie Going Virgin 
ALISON MOYET- Alf CBS 
HUEY LEWIS AND THE 
NEWS: Sports Chrysalis 

* Indicates New Entry Compiled by Music Week Research from a panel of 15 retail outlets 

iif TV 

®®p Towerbell 
FIVE ALBUMS spearhead Towertaell's autumn schedule, backed 
by C23/<im TV advertising. Included is a new Cilia Black LP, 
Surprisingly Cilia — her first for several years — to co-incide 
with a new TV series and the publication of her book Step Inside, 
Initial promotion is in the Granada and Tyne Tees areas with 
network to follow. 

Other TV promoted albums include Chas and Dave's Jam- 
boree Bag 3, supported by London, TVS and Anglia TV advertis- 
ing, Sir lies Patterson's (Barry Humphries') 12 Inches Of Les 
(Channel Four and Central TV advertising), Sacha Distel's Move 
Closer (produced by Shakatak's Nigel Wright), and the current 
TV Hits which is already in the album chart. 

Towerbell's club/dance orientated label Important will be releasing 
The Very Best Of The Fatback Band, plus singles on the Towerbell label 
itself from Justin Hayward and Nils Lofgren. A new Tom Paxton album, 
Paxton In The Orchard is also scheduled 

Bob England, Towerbell chief, told the company's recent sales confer- 
ence: "The last year has been one of heavy investment in terms of both 
artist and management acquisition, and we are now seeing the first 
successes of this investment in the charts. 

Out M@w II 

video lamnch 
JOHN SPIERS of The Harvester 
Book Publishing Group has 
started a new dance label Certain 
Records, and the first releases 
will be singles by Clarence Carter 
and Slave. Spiers, who was also a 
founding director of Southern 
Sound commercial radio station 
in Brighton, has appointed artist 
manager and concert promoter 
Andy Nazer as general manager 
of the label which is distributed 
through Priority/EMI. 

lew dniM® 

THE VIDEO version of the second 
Out Now compilation hits album 
is released by PolyGram next 
week (25). Out Now II featuring 16 
tracks, a running time of 70 mi- 
nutes and a dealer price of £13.50 
was put together jointly by Chry- 
salis, MCA and PolyGram. 

The LP, cassette and video are 
all being backed by a £400,000 
campaign including TV in 
selected areas. 

TOWERBELL RECORDS' all-star line-up for Christmas — Justin Hay- 
ward, Dave Peacock and Mick Burt lot Chas St Dave), Joe Fagin, Cilia 
Black and Nils Lofgren, pictured with Towerbell Records' Bob England 
(front row, second from left) 

Msflair Mutiny! campaign 
TELSTAR RECORDS is to TV-promote the cast album of David Essex's 
West End musical. Mutiny!, an unusual step to take with a theatre show 
recording. The Television campaign starts in the TV South area next 
week (21) and goes national from November 4 through to the end of the 
month. Despite a critical savaging by Fleet Street, the musical is playing 
to full houses at London's Piccadilly Theatre and has now had more than 
100 performances. 

full. Ferry 

W sids 
TELEVISION ADVERTISING cam- 
paigns are being mounted by 
Polydor and Chrysalis in support 
of Bryan Ferry's Boys And Girls 
album and Jelhro Tull's Original 
Masters compilation LP, 

Ads for Boys And Girls are run- 
ning in the Central region with 
the possibility of a national roll- 
out later and the campaign for 
Original Masters begins in Cen- 
tral and Yorkshire on Monday 
(21). 

mim 

© TOP SINGLES 21 
© TOP ALBUMS 32 
Airplay 18, 19. CD Chart 3. 
Disco news/chart 46-48. 
Europarade 25. Indie news/ 
chart 42, 44, 45. LP Reviews 
29. Musexpo 10-16. Music 
On Video 36-41. Perform- 
ance 8. Publishing 25. Retail- 
ing 6. Singles Review 28. Ta- 
lent 8. US Charts 22, 31. 

Wm 0 ixury weekend for two in Paris 
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1st Prize: Luxury weekend for two in beautiful 
Paris, flying prance Club Class and 
staying at the sumptuous ★ ★ -Ar ★ de Luxe 
II6tel PRINCE DE GALLES, just off the elegant 
Champs Elysees. 
2nd Prize: A case of 12 bottles of 
MOET^CIIANDON vintage champagne. 
3rd/4th/5th Prizes; Fragrances by 
LORIS AZZARO of Paris. 
COPS quality manufacturing services are 
offering all their U.K. Music industry 
colleagues the chance to win an 
unforgettable weekend for two in magical 
Paris, flying £&dr France Club Class from 
Heathrow to Paris Charles de Gaulle airport 
and staying two nights mingling with 
millionaries at the famous ★ ★ ★ ★ de Luxe 
class Hdiel PRINCE DE GALLES 
Your trip to exciting, sophisticated Paris will 
include a day's sightseeing and, to help 
make it truly memorable, FF 1500 to spend as 
you will. 
Alternatively, stay home and savour the 
delights of fine vintage champagne by 
MOLT^rilANDON. A whole case could be yours 
as our second prize. 
Three runner-up prizes of LORIS AZZARO 
fragrances. 
Entry is free. All you have to do is answer the 
simple questions, fill in the rest of the 
coupon and mail to us by 20th January 1986 
or hand to us at our MIDEM stand in Cannes 
by 28th January 1986. Remember, you must 
be employed in the U.K. music industry and 

be 1 8 years old or over. The winners will be the 
first of the best answers out of the box at our / 
MIDEM stand on 29th January 1 986 at / jVluSGXDO 
12 M^'day

j J Stand No. The judges decision is final. No V n r / 
correspondence will be entered into. Only y i5o 
one entry per person A full copy of the rules 
can be obtained upon application to 
COPS' offices.   
MAGICAL PARIS - COMPETITION ENTRY FORM 
Please tick your answers: 
1) What, within our industry, is "a mother"? 

a. Matrice used to press records □ 
b. Positive stage in metalwork processing between 

negative and stamper FH 
c. A master tape in MonoQ 

2) Which is heavier sleeve board? 
a. 016Q 
b. 400 gsm □ 

3) What does 0 &© stand for? 
a. Publishing and Copyright [~] 
b. Performance and Copyright Q 
c. Pressing and Cassette L] 

4) Lastly, suggest a name for a new Heavy Metal 
rock group:  —   
NAME   
COMPANY      
ADDRESS      

TEL    
1 agree to the competition rules 
  Signature 
Please send me further details of COPS 
Quality Manufacturing Services [~~1 C.3. 

PRESSINGS & LABELS • SLEEVES • CASSETTE DUPLICATION • COMPACT DISCS • PICTURE & SHAPED DISCS • FLEXIS 
The Studio ■ Kent House Station Approach • Barnmead Road • Beckenham • Kent BR3 1JD • Telex 916572 COPS G 

TELEPHONE 01-77-88-55-6 
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RM identifies 

over-24 market 
THE GROWING importance of the over-24-Year-old market, as the UK's 
teenage-population declines, was highlighted at the Record Merchandis- 
ers annual conference last week. 

"We have to recognise that the over-24-year-olds will become a vital 
target market for the music industry if the business is to capitalise on the 
opportunity they represent," said RM deputy managing director David 
Hammond. 

And he was echoed by director of buying Kingsley Grimble who said: 
"The challenge now is to invest in acts that appeal to the over 
24-year-old age group in order to sustain or increase music's share of 
the leisure pound, and this would also hopefully produce a new 
generation of acts that last for five, seven or, who knows, even 10 
albums rather than burn out after just two " 

The demographic change to an older but more prosperous population 
was one of the factors likely to affect retailing in the future pinpointed by 
a conference presentation by the Henley School of Forecasting. 

They also warned of the need to be aware of regional social and 
economic variations in the country becoming more sharply defined, and 
increasing competition between high street and out-of-town shopping 
areas. 

Picking up these points, Hammond urged for "local sensitivity to 
maximise sales and profit opportunities", and warned of a "battle for 
survival" in retailing with at least another 100 hypermarkets opening in 
the next few years. 

Other RM conference points: 
© Retailers' margins on compact discs must be at a level where the 
stock investment fully supports the stocking of a credible CD range, said 
Hammond, adding that the CD must not be undersold to the consumer 
— "Here is an opportunity for everyone to make a reasonable profit 
margin for a high quality product whose forefathers (the LP and 
cassette) have been undersold to the consumer since the days of the 
Price Commission and the advent of discounting." 
® Twelve-inch singles are now more expensive and worse value for 
money, said Grimble. "Fewer tracks and shorter playing times will limit 
12-inch singles sales exclusively to the dedicated fans rather than a 
wider market and the industry cannot expect retailers to sacrifice 
margins and hold prices down simply to avoid breaking what some 
preceive to be important price points." 
# The industry is dragging its feet on bar-coding, said Grimble, warn- 
ing that "if record companies want their products to remain in view in 
the nation's leading retailers, then product must be coded — it should 
not be regarded as a necessary evil". 
# The RM conference also called on the industry to mount a generic 
advertising campaign to boost sales. 

Majors back to Midem 
RENEWED INTEREST in Midem among major record companies is 
being reported by Midem's UK representative Peter Rhodes who this 
week announced that the new RCA/Ariola International company is the 
latest to book a stand, joining CBS, Chrysalis and WEA. 

Satellite and cable music programme operators Sky Channel and 
Music Box have also confirmed their presence at the 20th Anniversary 
Midem which takes place in Cannes from January 27 to 31, 1986. 

Video music is expected to feature strongly with more than 100 
directors of record company video music departments being invited. 

URGENT MEMO 

RE: Music Week Directory 

Time is running out to ensure 

a FREE ENTRY in the Music 

Week 7 986 Directory. If you 

hove received o free entry 

form please complete it 

immediately and return it in the 

post-paid envelope which was 

provided. If you hove not 

received a form and wish to be 

included, send your company 

letterhead to: Mark Lewisohn, 

Music Week Directory, 

Greater London House, 

Hompstead Rood, 

London NWI 7QZ. 

No result 

in HMV case 
THE BATTLE for possession of 
Oxford Walk, where HMV plans 
to build the world's largest record 
store, is still without a winner 
despite a judge last week grant- 
ing eviction orders against 11 
tenants. 

Manorlike Ltd, the company 
which owns the lease to the 
shopping "village" off London's 
Oxford Street, went to court seek- 
ing possession of the site (MW 
October 12). In a hearing in cham- 
bers, the judge decided that 11 
tenants must leave but that the 
cases of a further six would not 
be considered for another five 
weeks. The defeated tenants 
have given notice that they will 
appeal. 

In a separate action as Music 
Week went to press. Manorlike 
asked the High Court to grant 
eviction orders on seven other 
shopkeepers who run premises 
in Oxford Walk under licences. 

ieSsoffa iidyie 
NELSON RIDDLE died in Los 
Angeles last week at the age of 64 
following a short illness. He had 
become closely identified with 
the recording success of such top 
names as Frank Sinatra, Nat King 
Cole, Judy Garland and Peggy 
Lee. 

He started his career more than 
four decades ago, playing trom- 
bone in many of the leading 
dance bands of the day including 
that of Tommy Dorsey's, before 
becoming music director for 
Capitol Records in the early Fif- 
ties. His musical arrangements 
helped Frank Sinatra emerge 
from several years of near- 
obscurity thanks to hits like Only 
The Lonely, All The Way and 
Learnin' The Blues, and the clas- 
sic Songs For Swinging Lovers 
album. He also arranged Nat King 
Cole's Mona Lisa. 

Nelson's success as an arran- 
ger and conductor extended to 
the Eighties — he was responsi- 
ble for Linda Ronstadt's What's 
New? album, and had completed 
an album Blue Skies with opera 
singer Kiri te Kanawa. 

VSrgifa take @yer 
Issue Mes'chosidising 
ACME TOTAL Merchandising Ltd 
has been taken over by the Virgin 
Group and will become a division 
of the established Virgin Mer- 
chandising Ltd. 

ieggOTs/Sstafad died 
BEGGARS BANQUET product is 
to be represented by the Island 
sales force now that the company 
has completed its three-year 
agreement with Virgin. BB man- 
aging director Martin Mills com- 
mented: "The Virgin sales force 
has worked well for us over the 
last three years. However, we are 
delighted with our new associa- 
tion with Island." 

CrODCDS 
LATEST RELEASE 

DSO 73 
ROSS MITCHELL 

HIS BANO & SINGERS 
Through Distributors 

Any difficulty please contact 
David Marcus on 01 437 2245 

or 8716 
*4 Soho Street. London W1V 6HB 
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EIGHT MONTHS ago Elektra Records cha'r^n 

Krasnow was in London to launch a separate UK off ce 
for his label, declaring that it was the most_ exciting 
thing to happen to Elektra". and promising commit- 
ment to the acts we sign". Last week he announced that 
the office is to close on November 30 and the label, and 
its artists, will be re-absorbed into the WEA UK opera- 
tion. The closure was precipitated, says WEA, by the 
resignation of Elektra UK MD Simon Potts who is widely 
tipped to be the next MD of Island Records, although this 
isn't likely to be confirmed until the end of the year, and 
in the meantime Potts will continue to work with the 
artists he signed in a "consultancy capacity".. . Having 
raised £15m through City stock placing, it will be interest- 
ing to see how Virgin's Richard Branson goes about 
spending it, reportedly on "expansion" and "acquisi- 
tions". . . New Polydor MD Richard Ogden says he is 
giving some "lateral thinking" to his most urgent prob- 
lem of finding a new A&R director and says intriguingly 
he may go for "something completely different". , . A 
number of UK artists and record company people will be 
among the guests as top German music programme, 
Formel Eins, celebrates its 100th show this Friday in 
Munich. 
AMONG THE lighter moments at the Longmans Seminar 
on Music Industry Associations last week was a tale told 
by PPL general manager John Love revealing an intellec- 
tual dispute with the company which operates those 
toilet cabin things in London — the cabins play piped 
music and PPL's claim that this is public performance is 
disputed by the company. Love comments: "I suppose if 
you have two people in there they would be doing 
something a lot more interesting than infringing copyr- 
ight". . . Steven Lavers has quit after seven years with 
A&M, latterly as head of video, and will be pursuing a 
career as an independent producer and director and can 
be contacted on 01-290 0546. . . Former Complete Music 
MD Theo Chalmers can be contacted on 01-352 4383. . . 
WEA marketing director Paul Conroy on ZZ Top's new 
album: "Afterburner is destined to be one of our biggest 
albums of the next decade." — The 1990s?. .. A slim-line 
Phonogram MD David Simone ran a half-marathon to 
raise £3,250 for the Spastics Society. . . EMI Ireland MD 
Andy Trotter entered the Dublin Masters swimming 
competition and won the 50m butterfly. . . Indicating the 
pulling power of Record Merchandisers, which distri- 
butes to something like 20 per cent of the UK market, 
more than a dozen big name artists turned out for its 
annual conference at the Heathrow Penta on Friday 
night, including Robert Palmer, Mike Oldfield, Sacha 
Distel and Barbara Dickson. 
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IS 

A Taking Care of Business special for retailers, 

by lawyer PAUL HILDEN 

Keep the books dean 

IF YOURS is a limited company, you would do 
well to take note of questions recently asked in 
Parliament about the failure of businesses to 
make the accounting returns required by law to 
the Registrar of Companies. 

It was stated that many limited companies 
had failed to make their returns and that action 
was being taken to tighten matters up. 

An amount of information taken from your 
annual accounts must, by law, be returned to 
the Registrar and failure to do so can result in a 
fine. You should ask the accountant who audits 
your books to prepare this return and send it in 
to the appropriate address. 

On the subject of accountants, you may or 
may not be aware that you are obliged by law 
to have your accounts audited annually be a 
qualified accountant and that if you wish to 
change your auditor you must do so in an 
approved way. 

Strictly speaking the auditor should be 
appointed at the first general meeting before 
the accounts are presented and he then carries 
on until the next annual meeting. 

If you wish to remove your auditor and 
appoint another you must give advance notice 
of your intention and give him the opportunity 
of addressing the meeting and submitting a 
written statement if he wishes. 

When an auditor has fallen out with you and 
wants to resign he can give notice to you and 
provide details of the reason for resignation. A 
copy of such a statement must be sent to the 
Registrar of Companies. 

You should also know that in carrying out 
his duties an auditor has to be given access to 
all the books and vouchers of the company and 
can demand from you and any fellow directors 
any information that might affect his job as 
auditor. 

AN OPPORTUNITY 

TO MEET 

ACCOUNTANTS 

IN TUNE WITH 

THE MUSIC BUSINESS 

To be honest, accountancy does lack 

some of the kudos attached to the music 

business. 

To date no one at Simlers has been 

hounded by screaming groupies 

desperate for an autograph. 

However, what we lack in ranzmatazz 

we make up for in sheer professionalism. 

Our experience and expertise in 

handling the financial affairs of those in the 

music world is second to none, 

If you'd like to find out how we can 

help, you can contactjohn Goldring, 

Richard Rosenberg or Vernon Rossiter 

through the Musexpo Information Stand. 

Get m touch now and we promise not 

to bore the jeans off you. 

Simlefs 

Accountants to the Music Industry 
29A Wirnpole Street, London W1M 7AD, Telephone: 01-6313030 Telex: 266092 
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Making sure your 

business is legal 

IT IS a fact that more and more retail businesses are being 
hemmed in by laws that seem to flow out m a never-ending 
stream. Some retailers have reached the stage where they just 
plough on regardless in an attempt to make their operations a 
success and just hope that they are keeping to all the laws that 
have been laid down. . n . .u 

Sometimes they are lucky — sometimes not. But there are 
some formalities which the law requires them to follow and 
since these can be adhered to without too much effort, it is 
worth drawing attention to them so that the risk of fines or 
penalty payments are cut down as much as possible. 

First, if you are trading under a name other than your own or 
if you run your business aS a limited company yet actually trade 
under another name, then you must display on your premises a 
certificate showing the name of the business and the name or 
names of the true owners. Since a homemade certificate will do, 
there is no excuse for not putting up such a notice on your 
premises. It will at least satisfy any inspector who might call on 
you and save you from the possibility of a fine. 

There is another law involving the display of certificates. If 
you have any employees at all, you are obliged to insure against 
any claims that may be made on you by that employee for any 
negligence on your part that has caused injury to him. As a 
matter of prudence, you will no doubt have already done this as 
part of your business insurance. However, the law requires you 
to display a certificate to this effect on your premises where an 
employee can see it. It is worth checking to see that this is the 
case as far as your business is concerned. If not, get in touch 
with your insurers since normally they can supply you with such 
a certificate in the requisite form. 

There is one other formality which you should follow if you 
have employees. Unde'r employment legislation, you should 
ensure that when you hand over a wage packet or a salary 
cheque at the end of the week or month, as the case may be, 
take care that at the same time you give to the employee 
concerned the fullest details of any deductions you have made. 
This is so whether the deductions made are required of you by 
law (eg national insurance or income tax) or whether the 
deductions are those that have been authorised by the em- 
ployee. 

A failure to do this can result in a claim from the employee for 
a lump sum equivalent to the deductions that have not been 
shown to him or her at the time of payment. 

Insurance contributions 

and the s®i empio^sd] 
THE SELF-employed are often baffled by their national insurance con- 
tribution position. Matters have not been made easier by considerable 
changes made in the March 1985 Budget. 

It is, therefore, worthwhile setting out the position as it now stands 
with an indication of the changes being made. 

There are two types of contribution that you may be required to pay. If 
your profits exceed the figures of Cl,925 per annum estimated by you 
for the year 1985/6 then you have to pay what is known as a Class 2 
contribution. 

This is at present £4,75 per week. However as from October 6 this rate 
was reduced to £3.50 per week. 

You pay this either by purchasing stamps from the Post Office or you 
can make arrangements to pay the Department of Health and Social 
Security directly. 

In addition to the Class 2 contribution, you will, if your profits exceed 
£4,150 for the current tax year, have to pay in addition what is known as 
a Class 4 contribution. You will pay 6.3 per cent of profits between the 
lower limit of £4,150 and an upper limit of £13,780. These limits remain 
in force except that as a new concession from April 6 1985 tax relief will 
be given of half of the Class 4 contributions, this being treated in the way 
of a business expense. 

The Class 4 contribution which you owe less the tax relief will be 
collected from you by the Inland Revenue when you pay your Schedule 
D tax bill. 

VAT threshold raised 
THE LIMIT lor registration for VAT is now £19,500 per annum instead of 
the previous £18,700 Traders whose turnover is above the limit must 
register (or VAT. 

" a„trJ'd,er is
u

alreadV registered for VAT the registration can be cancelled if on their estimate, turnover is likely to fall below £18 500 
You can also apply for cancellation if you have been registered for 

two years and your turnover has not exceeded £19,500 per annum and 
you do not expect turnover to exceed this sum in the yelr beginning Sn 

In addition there is going to be considerable tightening up on late 
payments with interest being charoed and akn tni 9 ■ t 
penalties on those in default of payment ' imposition of 

tenthlfaiUo' fumls" V^F m'.TnsTt wll, ^ Wl10 

payments to assisnet n/ , I, e thus seen that delaying VAT 
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Juki ©ratoin 
IN TERMS of public prestige, Jaki 
Graham may have a little way to 
go yet before she reaches her 
goal as the UK's new Lady Soul. 
But on the strength of her pure 
vocal power and polish, and the 
waves she made at her London 
concert debut, she's already ar- 
rived and she's lapping most of 
the opfiosition. 

With the abililvc to reproduce 
effortlessly her vinyl successes 
onstage, Jaki Graham was al- 
ways going to win over a Domin- 
ion Theatre crowd that initially 
needed more persuading than 
their Croydon Fairfield Halls 
counterparts earlier on the tour. 
But add her irresistibly warm and 
natural stage manner and you 
immediately have an audience 
roaring her home. 

David Grant's stylish guest 
appearance for the Could It Be 
I'm Falling In Love duet came at 
just the right time to boost the 
early buzz of songs such as 
What's The Name Of Your Game 
and another duet, with her 
producer/writer Derek Bramble 
on Loving You. which suggested 
that Bramble has a hit career of 
his own if he ever gets around to 
it. 

Jaki Graham sung just about 
everything she's committed to re- 
cord. plus something she hasn't: 
a fine, subtle version of Bill With- 
ers' Use Me. Her voice is capable 
of real greatness and it's impera- 
tive that EMI let her begin to 
stretch herself vocally soon. For 
now, though, a storming Round 
And Around encore with Grant, 
Bramble and Leee John guesting 
again was the crowing success of 
a gleaming show. PAUL SEXTON 

Wolfe Imes 
WELL, BARRY McGuigan wasn't 
there, but even the peoples' 
champion would've been hard- 
pressed to match the reception of 
the Wolfe Tones at Kilburn's 
National Club. 

As something of an occasional 
Christy Moore observer, it's al- 
ways incredible to witness the 
mayhem he can stimulate by 
simply walking onto a stage. But 
this was no more than polite ap- 
plause compared to the Wolfe 
Tones' entrance. 

Absolute hysteria greeted the 
avuncular musicians and not for 
one single moment did it let up. 
Throughout the performance the 
surprisingly young audience was 
singing, dancing, cheering, wav- 
ing flags: it was like football 
matches used to be. 

There is a school of thought 
that the Irish abroad are even 
more enthusiastically Irish than 
those at home, but that can't ex- 
plain the pure excitement of the 
occasion. 

The Wolfe Tones themselves 
took all this with slightly quizzical 
good nature as they went 
through all the old favourites, all 
those songs you've probably half 
heard, half ignored on pub juke 
boxes. The songs of love, the 
passion, the rebel songs, or what 
must be more accurately de- 
scribed as the songs of Ireland. 

Too Irish for the UK market? 
MCA, which has recently signed 
them, clearly doesn't think so, 
and anyone who was in two 
minds before the National Club 
was left in no doubt by the end. It 
really was an extraordinary 
scene. DUNCAN HOLLAND 

itoratto Colymn 
"SAY WHAT you mean and mean 
what you say," intoned Vini Reilly 
from the stage of the Greenwich 
Theatre, summing up in an over- 
worked but for once heartfelt 
maxim, why the shy Mancunian 
with beautiful tunes cascading 
round inside his head, will never 
follow his former Durutti Column 
colleagues into anything as 
forced/false as Simply Red. 

Reilly can't sing, so he didn't 
try. He just spoke his words of 
introspection and let his singing, 
ringing guitar carry us away, the 
music forlorn and lonely, beauti- 
ful and invigorating all at once. 

On a stage hung with the props 
and scenery of a recent dramatic 
production Reilly was joined by a 
drummer/percussionist/ 
xylophone-player, whose con- 
tributions worked with the guitar 
to create circling and carefully 
orchestrated pieces of frequently 
spellbinding quality. 

If the beginning of the set was 
sparsely enchanting, then when 
the pair were joined by a viola 
player and trumpeter it took on a 
whole new dimension. Aching 
trumpet bled over Reilly's limpid 
keyboard, while sometimes 
plucked and sometimes bowed 
viola gave an almost classical feel 
to a piece that would have made 
a a brilliant suspense movie 
soundtrack. 

The Durutti Column are operat- 
ing completely independently of 
any commercial or fashionable 
trends in music, and as such are 
generally preaching to the con- 
verted which is a shame, since as 
the ads for their last album so 
adroitly pointed out: The Durutti 
Column piss all over The Art Of 
Noise. 

A compact disc of The Durutti 
Column live in Japan, entitled 
Domo Arigato, is imminently due 
from Factory Records, and will be 
they claim the world's first pop 
CD-only release. JOHN BEST 

idstei 
ANYONE OUT to catch one of the 
many up and coming young 

bands that play around the capit- 
al certainly has to be prepared to 
put up with adverse conditions 
and often this perseverance goes 
unrewarded. 

But this wasn't the case recent- 
ly when suffering the luke-warm 
lager in the smokey black hole 
that is the Marquee was made 
worthwhile by the fresh, un- 
tamed power and lively sense of 
humour of Situation Two's excel- 
lent Bolshoi. 

From the very first number, a 
rousing one-man and his acous- 
tic version of Jaccques Brei's 
evocative Port Of Amsterdam, 
they showed a healthy disrespect 
for convention to create a 
memorable event. The audience 
was immediatly caught up in 
their powerful performance, par- 
ticularly that of the singer/ 
guitarist who, with his impish 
grin and macabre sense of 
humour, dramatically controlled 
the show. 

They played a varied selection 
of songs from the raw, riotous 
power of Family Farm to the sub- 
tler strains of You're Away, all 
showing a healthy, if slightly 
warped, songwriting ability. 
Their latest single, Fiappy Boy, 
was the highlight of the set. 

Bolshoi have a refreshing char- 
acter and presence that should 
hold them in good stead, plus a 
balance of humour and musical 
muscle that prevents them from 
resorting to parody. They have 
already graced the indie charts 
and their appeal is wide enough 
to gain them a large following, 

JERRY SMITH 

IPieiidSrsig©^ 
PENDRAGON ARE one of the few 
progressive groups who accept 
the commercial limitations of 
what they do, and aren't afraid to 
deny their untrendy musical in- 
fluences, Thus, the fans recog- 
nise the group's honesty and 
musical integrity. 

Currently on a 50-date prom- 
otional tour for the new Elusive 
LP, The Jewel, Pendragon are 
finally perfecting their stage act 
and album sales have been good. 
All the LP tracks were featured 
including the forthcoming single. 
Higher Circles, which is their only 
chance at present of a fluke hit. 

The only low point of the per- 
formance was a clumsy medley 
which should be dropped, be- 
cause progressive bands who 
edit their best numbers deny 
themselves and cheat the fans. 

But tracks such as Dark Sum- 
mer's Day, The Black Knight, 
Alaska and Oh Devino demons- 
trate what fine composers the 
band are. Pendragon are also fea- 
tured on Elusive's two other com- 
mendable releases; their own EP 
Fly High Fall Far and the compila- 
tion Harmony In Fire. GARETH 

THOMPSON 

Edited 
by 

CHRIS WHITE 
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the Tteuoig 
ENEWED INTEREST in the legend of the Titanic following the 

F&l hrst photographs of the doomed liner lying on the floor of the 
tf Atlantic, could not have come at a better time for composer Steve 

U\a Cameron — he has recently completed a musical project. The 
TiCan™,ewho during his long musical career has played in Hot 
Chocolate, as well as period with Jerry Lee Lewis, David Essex, Ahaxis 
Korner and Herbie Flowers, was inspired to write the suite after reading 
Waller Lord's book, A Night To Remember. In its original form, the work 
was performed at the Gulbenkian and Marlow theatres in Canterbury, 
and also in Southampton at the Civic Hall. , , ■ " 

On all these occasions, public response has been overwhelming 
and since the completion of that original score, new material has been 
added by Cameron with additional pieces from Barry Gibbons. The work 
has been recorded and produced by Gibbons using synthesizers. In 
addition a special sleeve with an inner book about the Titanic has been 
designed. 

Says Cameron; "The cover for the record is very important to the 
piece as it brings the listener closely into the whole concept of the work. 
There is a vast potential for this record, and we think it will satisfy 
listeners on every level." 

The Titanic Suite is available for release, licensing and publishing in 
all territories. Contact: Steve Cameron, 10 North Barrack Road, Deal, 
Kent CT14 7DU (0304 367466). 

-L 

I 
V, 

FORMER BOY singing star Michael Ward who 12 years ago, at the age of 
13, won the Opportunity Knocks TV talent show six times and had a top 
20 hit with Let There Be Peace On Earth, is back on the recording scene, 
with a new name and a new voice. 

The former boy soprano quit the music scene when his voice broke 
but in recent years has started a new singing career under the name 
Michael Sayzer. Now he has been signed to the Musik Records label and 
has released a double Aside single. When The Lights Go Down/Nights 
Of Passion distributed through PRT Sayzer (centre) is pictured with 
PRT's Tony Smith (head of sales), Laura Harland, Dave Brooker and 
Julian Stolaski. 

"Chart ©iTwconTers j News in brief... 
JAN HAMMER: Miami Vice' 
Theme (MCA Records MCA 1 
1000). US origin. Entered chart,. 
October 12 1985. Seventies ses-1 
sion keyboard players return with j 
the theme from the hit TV series. I 
Previously noted for collabora- J 
tions with the likes of Jeff Beck ' 
and a host of jazz-rockers. | 
THE COMMUNARDS: You Are I 
My World (London LON 77). UK 1 

origin. Entered chart, October 12 | 
1985. Ex-Bronski Beat singer Jim-. 
my Somerville debuts with his \ 
new outfit also featuring Richard i 
Coles on a gospel-flavoured I 
number. | 

Street sksMiiig 
WHAT IS claimed to be the first 
UK collaboration between a 
dance company and a jazz group 
will set out on the road next 
spring. The liaison between the 
Extemporary Dance Theatre and 
the Westbrook Music Theatre fea- 
tures music by Mike and Kate 
Westbrook performed by eight 
dancers and four onstage musi- 
cians. Apart from playing venues 
around the UK, the project will 
also be at London's Shaw 
Theatre for two weeks in May. 

x K 

NEW SINGLE 

STAIRWAY TO HE AVEN 

The Classic Rock Track Never Before Released as a Si ngie. 

FAR CORPORATION INCLUDES; BOBBY KIMBALL (EX.TOTO), DAVID BARRETO (FOREIGNER), STEVE LUKATHER (TOTO) 
AJUSCA ORDERS TO: POLYGRAM RECORDS OPERATIONS, CLYDE WORKS, GROVE ROAD. ROMFORD,ESSEX.Tel:0l-S90 6044 7-ARIST639 I2'ARIST 12639 
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The Christmas period accounts for 
42% of all money spent on records 
and pre-recorded tapes. 

A figure that adds up to £172 
million. 

And Sun readers account for 34% 
of the total market. That's over a 
third and represents an amazing £60 
million. 

Which is more than the readers of 
any daily or Sunday newspaper, and 
even more than all the readers of all 
the leading music titles put together. 

So if you want to be carried away 
with sales success this Christmas, call 
David Castle, Group Advertisement 
Manager, now on (01) 353 5304. 

THE 

Sun 

BRITAIN'S BIGGEST SELLING 
DAILY NEWSPAPER 
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