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Capacity squeeze looms as sales rise 

TOO MANY records will be chasing too little pressing 
capacity this autumn as the gradual return to higher 
record sales — coupled with more intensive TV adver- 
tising — puts pressure on the major companies and 
custom pressing plants. 

This is an ironic twist to the boom as the industry begins to 
feel the effect of plant closures, notably WEA's at West 
Drayton and RCA's in Co Durham, during the recession. This 
year also saw the closure of two independent plants, Ryker 
and The Custom Pressing Company. 

The current problem is mainly with 12-inch product and is 
being interpreted by many companies as an indication that 
the Christmas selling period has come early this year, follow- 
ing four or five years when the peak period started later than 
later. 

And independent labels could find themselves being 
squeezed as even the major manufacturing companies have 

to go outside for capacity. EMI managing director Peter 
Jamieson said they were "absolutely full" and would be 
putting work out, and PolyGram Record Operations manag- 
ing director Chve Swan said: "We'll be booking outside until 
after Christmas." 

Spartan factory manager Geoff Jones said: "There is no 
spare capacity at all, anywhere in Europe. There won't be 
enough capacity with anyone to handle the number of 
records required. We could fill up with our own Spartan stuff, 
but we've got a big order from Phonogram, who we normally 
do odds and ends for, and CBS who have got a huge plant, so 
they've got to be pushed before they come here." 

A CBS spokesman merely commented that its Aylesbury 
plant was "nicely full". 

Spartan MD Tom McDonnell added: "The pressure seems 
to be very much on 12-inch. We are having to turn some 
work away, but obviously reluctantly, and we're not turning 
the indies away. It is an exceptional autumn. October will be 

the biggest month we've had since our formation in 1978 and 
I see that continuing to Christmas." 

Lyntone Recordings' sales manager Nick Flower claimed 
that if they could double their capacity they could fill it and 
said he was turning more work away than he was accepting. 

"We could offer our full capacity to the majors alone and 
get it filled," he added, "but we are giving a lot of it to our 
regular customers. Even then we can't handle everything 
they want. We are totally booked through to Christmas." 

Damont is also "inundated" with work and director Frank 
Pearce said the biggest problem was meeting delivery dates 
being demanded by customers: "We are trying to look after 
the people who give us work all year round, but we're also 
doing some work for the majors. We try to keep everybody 
happy. It's a nice position to be in." 

Mayking Records managing director Brian Bonnar said his 
plant was also fully booked with both indies and larger 
clients. 

Dangers of Sunday trade—NCT 

A UNITED campaign under the 
slogan "Keep Sunday Special" is 
being mounted by the National 
Chamber of Trade in anticipation 
of the Government's Bill to re- 
move all restrictions on shop 
trading hours, which is due to be 
introduced in the new session of 
Parliament. 

The organisation is distributing 
posters and leaflets, which dis- 
play the slogan to members and 
the aim is to have the posters on 
display in shops all over the 
country by the second week of 
November. 

"This is your chance to influ- 
ence events in accordance with 
the wishes of the majority of 
members as indicated at succes- 
sive meetings and conferences," 
says NCT director general Leslie 
Seeney. "If Members of Parlia- 
ment decide to allow a Sunday 
trading free-for-all now, it will be 
impossible to reverse the deci- 
sion in the foreseeable future." 

The poster warns of possible 
dangers of Sunday trading: lost 
jobs, increased prices, shopkeep- 
ers losing their one day off a 
week and going out of business, 

shopworkers made to work on 
Sundays or put their jobs at risk, 
and ratepayers paying for all ex- 
tra services needed. 

The leaflet argues: "There is no 
business so competitive as the 
retail trade, and shopkeepers 
have to match what the competi- 
tion does. If some shops open, 
then all shops eventually will 
have to open to protect their 
share of trade. Those that don't 
are likely to go out of business. 
Unfortunately, so are a great 
many of those who do." 

Classical stars crossover to pop 

WITH TWO chart, albums, Deuts- 
che Grammophon's West Side 
Story and London Records' Blue 
Skies, both featuring top opera 
singer Kiri Te Kanawa, and a 
third. Hits on Opera on Stylus 
Records, poised to be a big seller, 
the trend of classical music cros- 
sing over into the mainstream 
pop charts looks set to continue 
through to Christmas. 

Te Kanawa's Blue Skies album, 
recorded with the late Nelson 
Riddle, had advance sales of 
more than 45,000 units and Decca 
classical manager Michael Letch- 
ford is confident that the LP will 
be one of the company's biggest 
sellers this year. 

The soprano last charted with 
Songs Of The Auvergne which 
went silver, although only notch- 
ing up 2,500 in advance sales. 

"This is a very different record- 
ing with much wider appeal — it 
is Decca's answer to Deutsche 
Grammophon's West Side 
Story," said Letchford. 

Point-of-sale material, especial- 
ly commissioned to match the 
MOR appeal of the recording, has 
been widely distributed with the 
album, which has been stocked 
by all the major chains including 
Woolworth, and to prevent stock 
difficulties the LP has been press- 
ed in the UK. 

"We've also gambled on a 
massive CD stock order from 
Hanover — all the signs point to 
extremely good CD sales," Letch- 
ford added. 

The recent repeat of a BBC TV 
documentary about the making 
of the West Side Story album, 
which was supervised and con- 

ducted by its composer Leonard 
Bernstein, and also features Jose 
Carreras, resulted in the LP re- 
entering last week's chart at num- 
ber 11. The album was in the 
chart for several weeks this sum- 
mer, peaking at number 18. 

"We've already done more 
than 100,000 units of the double 
album, and we're confident of 
maintaining the current high 
level of sales through until Christ- 
mas," said PolyGram Classics 
general manager Peter Russell. 
"Obviously the repeat of the TV 
documentary has helped con- 
siderably — the sales are even 
bigger than the first time round. 
CD sales have also been very 
strong." 

Stylus Records is backing its 
TO PAGE FOUR 
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CYNTHIA LENNON accepted an ASCAP award on behalf of her son 
Julian for his song Valotte at the ASCAP Awards dinner celebrating the 
most performed songs in the US last year. Seen with her are, from left, 
ASCAP UK regional director James Fisher, Tony Stratton-Smith of 
Charisma, and Charisma Music's John Crawley. 

Madonna puts WIA on 

top of mark©! league 
WITH A little help from Madonna, WEA shot to the top of the singles 
market share table in the third quarter with its largest percentage figure _ i5,9 _ for some time. EMI also dramatically improved its position 
with 14.3 per cent, beating CBS into third place with 11.1. 

In the albums market, CBS just managed to hang on to its lead with 
14.2 per cent, only 0.1 per cent ahead of EMI. WEA was third with 11.3. 

Top music publisher in both individual and corporate categories was 
Warner Bros Music; top single was Madonna's Into The Groove: top 
album was the EMIAfirgin Now 5 LP. 
• Full market survey details — see plO. 
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ELAINE PAIGE 

"STAGES" ELAINE PAIGE PLATIMAI • -"CINEMA" ELAINE PAIGE PLATINIM 
"LOVE HI RTS" Primed for PLATINIM. 

LOVE HURTS ■ SORRY SEEMS TO BE THE HARDEST WORD THIS IS WHERE 1 CAME IN 

ALL THINGS CONSIDERED • MacARTHUR PARK • FOR YOU • MY MAN AND ME 
WITHOUT YOU • THE APPLE TREE • SHAKING YOU • I KNOW HIM SO WELL (Maine I'alge and Barbara Dickson) 

PRODUCED BVTON'V VISCOVCIKOR E.P RECORDS LTD. EXCEPT T KNOW HIM SO WELL" 
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NATIONAL TV CAMPAIGN ROLES OUT FROM NOVEMBER 4TH 
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SAFARI RECORDS is moving into 
the film and theatre music album 
market with the launch of a new 
label, First Night, which debuts 
with the cast recording for the 
current Royal Shakespeare Com- 
pany production of Les Miser- 
ables at the Barbican. The album 
will be released in early Decem- 
ber when the show transfers to 
the West End. 

Safari co-managing director 
John Craig said: "Original cast 
recordings have proved to be a 
good area for us — the show 
albums we've released to date 
have all sold extremely well." 

iSid-prik© swies 
A NEW mid-price album range 
and a series of three-album box- 
sets is being launched by Multi- 
ple Sound Distributors. The War- 
wick Reflection label, which has a 
suggested retailing price of £2.99, 
includes albums by Shakin' 
Stevens, Val Doonican, Willie 
Nelson, Marc Bolan and T Rex 
plus several various artist com- 
pilations, while the box-sets 
which retail at £6.99 include 50 
Fabulous Million Sellers, Yester- 
day When We Were Young 
(licensed from Decca), Country 
Rainbow, Hit Action and Sounds 
Beautiful. 

• i nt incw Brioti cnO buio i^oufu- 
ing, Thursday Afternoon, is being 
released on compact disc only on 
the EG label and is being hailed 
by Polydor as "perhaps the first 
recording prepared specifically 
for CD". 

Qualifying the claim, Polydor 
says: "It utilises two new free- 
doms of the CD format; it is 61 
minutes long (a duration that 
only CD could accommodate) 
and it is occasionally very quiet 
(made possible by the disc's lack 
of surface noise)." 

iiusis wide® mmi 
OVERALL WINNER of the recent 
International Music Video Festiv- 
al Awards, held in conjunction 
with Musexpo, was the prom- 
otional video for Talking Heads 
Road To Nowhere, produced by 
Tina Silvey and directed by David 
Byrne and Stephen R Johnson, 
which won a further six awards in 
different categories. A total of 28 
awards were presented at the 
Hippodrome by Peter Stnngfel- 
low and Paul Gambaccini, who 
also chaired the award judging 
panel. Full details of all the win- 
ners in next week's Music On 
Video supplement. 
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ALED JONES flanked by head of BBC Records Humphrey Walwyn and 
W Records managing director Richard Griffiths. 

BBC, Virgin link 
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IN AN effort to break Welsh 
boy singer Aled Jones into a 
broader MOR and classical 
market, BBC Records has 
forged a joint label deal with 
Virgin's 10 Records label to 

ak- 
mg his next LP, Aled Jones 
With The BBC Welsh Chorus, 
a bestseller for Christmas. 

The licensing deal between 10 
and BBC Records is effective im- 
mediately and the LP will be sold 
by the Virgin/10 salesforce and 
distributed through EMI. Interna- 
tionally, the LP will be licensed 

through Virgin affiliates. 
The campaign will include 

advertisements in women's 
weekly magazines and general 
interest publications over a 
period starting mid-November 
plus national daily ads prior to 
Christmas. TV advertising will 
run nationally on ITV and Chan- 
nel Four for a minimum period of 
10 days. 

Previous Aled Jones albums 
have sold over 500,000 copies, 
initially through the Welsh inde- 
pendent label. Sain, and 10 Re- 
cords has licensed the first two 
Jones albums from Sain, along 
with a third, as yet unreleased. 

Owlett quits MMG 
MAGNUM MUSIC Group manag- 
ing director Adrian Owlett, who 
co-founded the company several 
years ago, has left to start his 
own label Nightflite Records. His 
partner Nigel Molden has taken 
over as managing director and 
has plans for a further expansion 
of the company. 

Owlett is joined in his new ven- 
ture by Sue Witham, previously 
MMG press and promotions 
manager. He said this week that 
Nightflite would be specialising 
in compact disc in particular; 
"We anticipate our first release 
will be before Christmas, and 
we've been talking to owners of 
finished masters with regard to 
acquiring suitable product for the 
new label," he said. 

Molden, who was with WEA for 
several years prior to MMG, said 
that the group's activities in 1986 
would include video in addition 
to album, tape and compact disc. 
Magnum has signed a deal with 
specialist US label Flying Fish 
and first releases in the UK will 
include the Flying Burrito 
Brothers. Tom Paxton and John 
Hartford. Mike Goldsmid, cur- 
rently sales manager at MMG, 
becomes general sales manager, 
while finance and administrative 
manager Julia Molden becomes 
company secretary. Virginia Bray 
is appointed press and pro- 
motion co-ordmator. 
©Contact Nightflite Records at 
PO Box 50, Wallon-on-Thames, 
Surrey KT12 1EB (0932 242073). 

pjfts IHd 

Snf S Inc beck in Smsiness 
THE AMERICAN K-tel company, K-lel International Inc, is back in 
business after more than 90 per cent of creditors and 85 per cent 
shareholders approved re-organisation plans which sees founder/ 
president Philip Kives investing up to $5m to get the company back on 
its feet. 

The US courts have entered an order confirming the company's plan 
and as a result, K-tel Inc and its principal music and entertainment 
subsidiaries are now discharged from "Chapter 11" proceedings. 

(Chapter 11 is an American bankruptcy procedure whereby, under the 
guidance of a court, all creditors' claims are frozen pending re- 
organisation to return the company to profitable trading.! 
© K-tel UK, which trades autonomously from its US parent company, 
was not affected by the Chapter 11 proceedings and, says managing 
director Peter Morris, has enjoyed one of its most profitable years. Last 
week its George Benson LP went to number one and Morris says the 
company's policy of developing its own masters, rather than relying on 
the traditional TV compilations which are now being mopped up by the 
majors, is paying off. 

ikiiiiibw i£I LP 
BARRY MANILOW'S first album 
for RCA — and his first new pop 
album for three .years — is re- 
leased this week (4) supported by 
a large marketing campaign in- 
cluding a special mail-out to his 
fan club, posters on bus shelters 
throughout the UK, London 
Underground advertising and a 
full range of point-of-sale mate- 
rial. A single from the album. In 
Search Of Love, is also available. 

INSIDE 
Airplay 12, 13. CD chart 4. 
Disco news chart 34-36. 
Europarade 23. Indie news/ 
chart 11, 36. LP reviews 19, 
22/23. Market survey 10. 
Music on video news/chart 
23. New releases 16, 26. 
Nostalgia special — The 
Beat Goes On 27-33. Perfor- 
mance 22. Publishing 8. 
Singles reviews 19. Talent 
22. US charts 16, 26. 
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News in brief... 

£lAm TV nds 

for Paige 

WEA lS_tp. spend £250,000 on TV ad- 
vertising in support of Elaine Paige's 
Love Hurts album. The campaign is 
due to begin in the Central, Scotland, 
Grampian and Tyne Tees regions on 
November 4 and roll out nationally the 
week after. 
SATELLITE SERVICE Music Box is now 
reaching a potential viewing audience 
of 9.3m people in 11 countries, accord- 
ing to its latest figures. With more 
homes in Germany, Belgium, Switzer- 
land and Luxembourg able to receive 
satellite transmissions via cable, 
Music Box says there are 3m homes 
receiving its service. The company has 
also forged a joint venture with Bel- 
gian station RTBF to provide a new 
weekly show, Rox Box. 
RECORD DEALERS are being invited 
to stock a new range of leisure interest 
books by merchandising company 
Fanfare, whose past successes have 
included the Rondo Veneziano 
albums. The series is called In The Bag 
and consists of books packaged 
together with a gift related to the sub- 
ject matter which range from cookery 
to darts. A CVsm advertising campaign 
is backing the series. 
STYLUS MUSIC has announced the 
dealer winners of its "Island In The 
Sun" competition for their "outstand- 
ing" Disco Beach Party window dis- 
plays; Brian Miller of Master Blaster, 
Chingford, Steve Crosby of Diamond 
Duel, Stoneleigh, Epsom, and Yvonne 
Payne of F W Woolworth, Brighton. 
JOHNNY NASH, whose Seventies hits 
included I Can See Clearly, More 
Questions Than Answers and Tears 
On My Pillow, has signed to Sierra 
Records after an absence of several 
years from recording. His first new 
single will be Rock Me Baby. 
PLACIDO DOMINGO is to fulfil his out- 
standing recording contracts, despite 
his statements on withdrawing from 
opera productions in order to concen- 
trate on fund-raising concerts for the 
Mexican Earthquake victims. Two re- 
cordings imminent with UK com- 
panies are Strauss' Die Fledernaus 
for EMI and Lohengrin for Decca. 
SYDNEY: Persistent lobbying by the 
Australian Record Industry Associa- 
tion (ARIA) has won a reduction in the 
sales tax on records and tapes from 
32.5 per cent to 20 per cent. 
FAST FORWARD, a new press and 
public relations company formed by 
Kim Sweeney and Sharon Moran, 
which includes record mail-outs and 
fan club operations amongst its ser- 
vices, is based at 42 Old Compton 
Street, London W1 (01-437 0894). 
AMERICAN ACTOR/writer/singer 
Richard La Plante has signed a worl- 
dwide management agreement with 
Del Taylor of Del Taylor Enterprises 
who is opening negotiations for re- 
cording and publishing deals. 

- ;• - 

IPI package 

to woo indies 
FREE SERVICES for the three 
hundredth label to become a 
member is the latest incentive 
being offered by the Independent 
Phonographic Industry (IPI) in its 
drive for strength through^'sheer 
numerical representation". 

The association is offering use 
of its manufacturing, legal, press 
and publicity services to the 
value of the membership fee of 
£50 to member number 300. The 
offer follows on from a recruit- 
ment drive which operated 
thoughout October and reduced 
the joining fee to £35. 

The IPI says it is still eager to 
gain the commitment of the 
"leading independent labels , 
who have so far not joined, in a 
bid to combine "the individual 
strengths of members", and 
avoid becoming solely an advis- 
ory body to smaller labels. 

IPI director Len Beadle com- 
mented1. "This industry always 
resists being organised, and the 
indies more so than anyone 
else," 

On a business level, the IPI has 
met with the MCPS with a view to 
getting the copyright royalty pay- 
ment facilities enjoyed by majors, 
extended to include the indepen- 
dents. 

Larger labels are allowed to 
pay their royalties on quarterly 
sales and the IPI wants the same 
concession granted to the indie 
sector. At present, indies are re- 
quired to pay royalties on quanti- 
ties pressed rather than units 
sold. 

"We consider the outcome of 
the meeting to be a significant 
step forward for the IPI and the 
UK independent movement," 
said Beadle. "We appreciate the 
understanding and willingness to 
help displayed by the MCPS and 
the MRS and look forward to set- 

ting up the proposed agreement 
which, when established, will be 
of tangible benefit to many of our 
members." 

Should an agreement be 
reached, it would not extend to 
all independent labels, only those 
vetted by the IPI as "bona fide 
record companies". Exactly what 
the acceptance criteria will be is 
as yet unresolved. 

Mills boosts indies' 
soy on iEPI Council 
INDEPENDENT LABEL repre- 
sentation on the BPI Council has 
been strengthened by the elec- 
tion of Martin Mills, joint manag- 
ing director of Beggars Banquet 
Records. Mills was invited to join 
the 15-strong council at a meet- 
ing last Wednesdaty (23) to fill 
the casual vacancy created by the 
resignation of former RCA man- 
aging director Don Burkhimer. 

Describing Beggars Banquet as 
"a major independent". Mills 
said of his success: "1 am looking 
forward to being involved, and 
because Beggars Banquet 
bridges the gap between indies 
and majors, I hope that my pre- 
sence will be valuable." 

Mills will attend the next meet- 
ing of the council on December 6, 
and is expected to seek formal 
election at the next AGM He was 
among four independent record 
company managing directors 
who were candidates at the coun- 
cil's June AGM. 

Mills co-founded the Beggars 
Banquet label with Nick Austin in 
1977. Among its early signings 
was Gary Numan, with more re- 
cent successes including Freeez, 
The Associates, Bauhaus and The 
Cult. 

Classical stars toss ©wer t® pap dkirfs 
FROM PAGE ONE 
Hits On Opera album, which fea- 
tures soprano Kimera — who's 
claimed to have a four octave 
range — and the London Sym- 
phony Orchestra with a "six- 

CECCCDS 

ORDER YOUR 
DANCING & 

PARTY ALBUMS 
EARLY FOR XMAS 

figure" TV advertising campaign, 
initially in London and the South 
East before rolling out nation- 
wide. Red Bus has also released a 
single. The Lost Opera (Search 
One), which has been a big Euro- 
pean hit. 

"We believe it is the first time 
an unknown artist has been 
promoted in this way," claimed 
Stylus director Bruce Cameron. 
"The album features disco style 
interpretations of operatic clas- 
sics like Carmen and Madame 
Butterfly — normally opera music 
only reaches a small group of 
people — the purists, but adding 
a disco beat you can bring it to an 
audience of millions. We're confi- 
dent that Hits On Opera is going 
to be one of the seasonal best 
sellers." 
# D Sharp, the classical dis- 
tribution company, is taking the 

New moves at RCA/Ariola 
FURTHER RE-ORGANISATION at RCA/Ariola sees more areas of the 
company being centralised under the direct control of acting chairman, 
Jack Davies, and deputy managing director, Richard Gane. 

"The new structure is designed to reinforce the separate creative 
identities of each label while strengthening the centralised services that 
will be performed on behalf of both RCA and Arista, commented 
Davies. r^A,A . 

The re-alignments include David Harmer, sales manager RCA/Anola, 
and Chris Stone, director, international A&R RCA/Ariola, reporting 
directly to Davies along with Gane, Dennis Collopy, director of RCA/ 
Anola music publishing, and the RCA and Arista MDs John Preston and 
Brian Yates. . . 

All finance, operations, business affairs and commercial divisions 
come under the control of Gane whose eight-man team includes John 
Henderson, newly-promoted director, distribution and operations, and 
David Adams who moves from Arista to be director/commercial. 

unusual step of releasing a single 
by soprano Jane Gregory, who is 
singing the lead in several per- 
formances of Andrew Lloyd Web- 
ber's Requiem at the Palace 
Theatre in the West End this 
week. "Following the chart suc- 
cess of Aled Jones and Sarah 
Brightman with Miles Kingston, 
we felt that this record which is a 
haunting, beautiful song was just 
right for release as a single," said 
D Sharp general manager Peter 
Smith. 

MW iir©d®rf Hi 
ENTRY FORMS for free listings in 
the 1986 Music Week Directory 
not returned by the end of this 
week (November 1) cannot be 
guaranteed a place in the Direc- 
tory. Send immediately to: MW 
Directory, Greater London House, 
Hampslead Road, NW1 70Z. 

LONG-SERVING Pye/PRT executive Walter Woyda has 
been ousted as chief executive of PRT Recor°® 
reolaced by music industry accountancy consultant 
lian Appleson, who took over last week as ch^ exeCUt;^ 
officer after being brought in by ACC,at^'Sr® °f ATV future of the company. Appleson was care take ro 
Music between the departure of Sam Trust and t 
purchase by Michael Jackson, but it seems that.h® w 

have a more positive role at PRT and promises to 
announce "future plans" for the company at a later 
date". Woyda, meanwhile, who has only a few months to 
go to retirement, continues with ACC as chief executive 
of Precision Video ... Egg on face for US TV company 
The Entertainment Network (TEN), which last week 
announced a deal to transmit "the 1986 International 
British Record Industry Awards live from the Grosvenor 
House on February 14" — the date for the awards dmner 
is actually February 10, and, although more international 
categories have been added, the word international 
has not been added to the name, and, what's more, TEN 
hadn't even signed a contract for the deal at the time its 
press statement went out . . . Barry Manilow s antici- 
pated new contract with RCA includes an agreement to 
re-record his past hits in new languages in order to best 
utilise RCA/Ariola International's international base. 

IN A recent dealer survey (80 respondents out of 700), by 
indie distributor Making Waves, WEA came out top 
major company distributor with a nine-out-of-ten vote, 
followed by CBS, PolyGram and RCA with around seven, 
while EMI probably won't be surprised to learn it only 
scored two out of 101 chLand^4^^mi Waves itself 

( iSSSIII,' . tS V 
Wolverhampton-based Heavy Metal Records taking the 
first step to setting up a London marketing/promotion 
base with a London press office run by Christine Gorham 
and Kate Harper , . . Annie Challis, formerly with Capital 
Radio, Caroline and Phonogram, has set up a PR com- 
pany, The Annie Challis Company (01-625 9475), with 
Rod Stewart as her first client . . . Jim Marshall, whose 
name has been synonymous with amplification since the 
Sixties, invited to impress his hand print in the Holly- 
wood Guitar Centre "rock music walk of fame — Rock 
Walk" on Sunset Boulevard, along with Les Paul, Robert 
Moog, Stevie Wonder, and others, on November 13 . . . 
Nick Pandrell has left Judy Totton Publicity and can be 
contacted on 0789-293377 . . . Gavin Hanks (son of Terry 
and grandson of Jimmy), has raised over £300 for 
Mencap in a sponsored parachute jump. 

TolHTjyilliEfnrWs 9 part 

Through Distributors 
Any difficulty please contact 
David Marcus on 01 437 2245 

[ or 8716 hA Sotu? Streei. London W1V 6HB 

New Single 1277" 

Love Will Tear Us Apart 
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THE POWER OF 

Classic Rock 

The highly successful 

Classic Rock series returns with 

The Power Of Classic Rock. 

The most powerful collection yet, 

FEATURES UNIQUE ARRANGEMENTS 

OF CURRENT POP CLASSICS 

BREATHTAKIN GLY PERFORMED 

by The London 

Symphony Orchestra. o 
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Major ITV campaign commences nov 6 on londc 

WITH PLANNED ROLL-OUT THROUGH DECEMBER. 
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A THING CALLED LOVE 
CBS 32698 
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HANK WANGFORD, has signed to Beggars Ban- 
quet's Situation Two label and his first album, Rodeo 
Radio, features songs from his current show Chaps. 
Pictured II to r) band members Bobby Valentino, Jett 
Atkins, Cissy Footwear, Hank Wangford. George 
Hamilton VI and Big Mac. 

IRISH BAND Cactus vvono news nav^ -"y J  
UK for the world and are currently on their firsl tour 
of this country as support to The Cult. The band, 
whose first single is expected early next year, are 
pictured with their management and MCA execu- 

■c-s 

r 
MANAGER Gill Trodd s back provides support as 
Dotty Green signs with TC Curtis' Hot Melt label. 
Green was vocalist on Mark Fisher's hit Love Situa- 
tion a year ago and has refected offers from major 
companies to sign with "an independent label with 
street credibility that is just starting out . 

dealer winners of its "Island in me 
Sun" competition for their "outstand- 
ing" Disco Beach Party window dis- 
plays; Brian Miller of Master Blaster. 
Chingford, Steve Crosby of Diamond 
Duel, Stoneleigh, Epsom, and Yvonne 
Payne of F W Woolworlh, Brighton. 

LONG-ESTABLISHED publisher of classical and edu- 
cational music, Cramers, has made its first move into 
the popular music arena with the signing of Jeff 
Seopardie pictured (centre) with Cramer MD Rod 
Alexander (right) and Gull Records MD David 
Howe I Is. 

JOHNNY NASH, whose Seventies hits 
included I Can See Clearly, More 
Questions Than Answers and Tears 
On My Pillow, has signed to Sierra 
Records after an absence of several 
years from recording. His first new 
single will be Rock Me Baby. 
PLAC1D0 DOMINGO is to fulfil his out- 
standing recording contracts, despite 
his statements on withdrawing from 
opera productions in order to concen- 
trate on fund-raising concerts for the 
Mexican Earthquake victims. Two re- 
cordings imminent with UK com- 
panies are Strauss' Die Fledernaus 
for EMI and Lohengrin for Decca 
SYDNEY: Persistent lobbying by the 
Australian Record Industry Associa- 
tion (ARIA) has won a reduction in the 
sales tax on records and tapes from 
32.5 per cent to 20 per cent. 
FAST FORWARD, a new press and 
public relations company formed by 
Kim Sweeney and Sharon Moran, 
which includes record mail-outs and 
fan club operations amongst its ser- 
vices, is based at 42 Old Compton 
Street, London W1 (01-437 0894). 
AMERICAN ACTOR/wriler/singer 
Richard La Plante has signed a worl- 
dwide management agreement with 
Del Taylor of Del Taylor Enterprises 
who is opening negotiations for re- 
cording and publishing deals. 

getting the copyright royalty pay- 
ment facilities enjoyed by majors, 
extended to include the indepen- 
dents. 

Larger labels are allowed to 
pay their royalties on quarterly1 

sales and the IPI wants the same 
concession granted to the indie 
sector. At present, indies are re- 
quired to pay royalties on quanti- 
ties pressed rather than units 
sold. 

"We consider the outcome of 
the meeting to be a significant 
step forward for the IPI and the 
UK independent movement," 
said Beadle. "We appreciate the 
understanding and willingness to 
help displayed by the MCPS and 
the MRS and look forward to set- 
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Hew moves at 
FURTHER RE-ORGANISATION at RC 
company being centralised under the 
Jack Davies, and deputy managing c 

"The new structure is designed t 
identities of each label while strength 
will be performed on behalf of bo 
Davies. 

The re-alignments include David H 
and Chris Stone, director, internal 
directly to Davies along with Gane, 
Anola music publishing, and the RC/ 
Brian Yales. 

All finance, operations, business 
come under the control of Gane wh 
Henderson, newly-promoted direclr 
David Adams who moves from Ar 

A TO BANTON has become the 
Qaird long-term signing to 
19reens/eeves UK Bubblers label, 
woining Tippa trie and Daddy CoT 
conel. The former UB40 and The 
TSeat artist is pictured with 
QGreensleeves' Chris Cracknel! 

—and Margot Bourlet. 

Classical stars cross over to 

LEEDS-BASED label boss Chris 
Dixon "persuades" Crazy Albert 
to sign a deal under the watchful 
eye of trusty steed Silver. Albert's 
single Yippee-I-Ay is released on 
Dixon's Gramophone Record Co 
via Red Rhino/Cartel. 

American 

Commentary 

Royalty threat to imports 
From BRIAN CHIN 

NEW YORK: It's just another sho
h
t lpnVawsuitlodged'C 

Ha^ms"!gainst New York record fmpor- 

country of origin. Like the Amencan ma o labels sP°'aai° 
efforts to stop the sale of imports ent.rely, th.s ,s a textbooK 
case of being penny wise and P0""1? ,00'|!|

h
tn Dljb||shers and 

The potential pennies that would be paid to p 
the pennies (relatively speaking) represented by sa'es 

specialists here are nothing compared with teS*rd| 
and pre-release promotion that import action affords to records 
which often become US hits. . 

01' Man River, the TB Harms copyright in question, may or 
may not be re-recorded or Performed in concert sorneday by 
Eurythmics, Culture Club, Sade, Paul Young, Wham! Men 
Without Hats, Alison Moyet, Depeche Mode, Simply Red, Tears 
For Fears, The Thompson Twins, OMD, Howard Jones, Total 
Contrast, Princess, Tina Turner, The Cure, or Dead or Alive. 

But if it were, the mechanical or performance royalties 
accruing to TB Harms in the American market would be 
attributable in part to the lively import activity which the US 
record and music publishing industry tries every so often to 
St Why "would this be so? Because each of these acts was 
broken first in the US market by the club and radio station DJs 
who play imports and who throng the stores that stock imports 
to check out the week's new arrivals. 

The relative insignificance of the actual import sales volume 
becomes ridiculously apparent when considering that each UJ 
buying an import will expose a song to thousands of listeners, 
and, in the process, provide valuable — and free — indication to 
the US branch of a label as to whether a song or artist is suited 
to the American market. 

To name names: would it have made sense to suppress 
import sales of Tina Turner's Let's Stay Together when the 
eventual result of import exposure was quadruple-platinum 
royalties to the US publishers of Let's Stay Together and other 
such American copyrights as I Can't Stand the Rain? 

Would the Harry Fox Agency and individual music publishers 
actually prefer to collect royalties on the few thousand (few 
hundred, more likely) Wham! Rap singles imported to the US in 
1982 than on the 3m Wham! albums which included a re- 
recording of the American song If You Were There, in 1985? 

Would it have really been better for the industry if Lisa Lisa 
and Cult Jam's near-gold single I Wonder If 1 Take You Home 
were never released in the US at ail? 

It was specifically and exclusively the heavy import activity 
that moved Columbia to market that American record here. The 
song would have otherwise remained dead-on-arrival on a 
compilation album. 

The resurgence of the American music industry owes much 
to the exposure of overseas music here and there are myriad 
direct and indirect ways in which the import marketplace feeds 
the US business. 

It would be a pity, though not a shock, if business people 
operating by the rulebook made it harder for import records — 
import talent, in essence — to break here. 

OF Man River and Frank Sinatra may not need the promotion, 
but those imports are ultimately helping a lot of bottom lines. 

THE SEED of Band-Aid continues to bear fruit: the next US 
event to benefit the hungry and homeless will be Hands Across 
America, scheduled for May 25, 1986 at 3 pm. 

This will be a 4,000-mile-long human chain of 6m people 
joining hands, connecting the Statue of Liberty with Los 
Angeles — as We Are The World and America the Beautiful are 
broadcast over the radio. Between S50m and SlOOm is expected 
to be raised, according to Ken Kragen's organisation, from 
participants who will pay between S10 and S35 to join the chain 
in their communities. 

Coca-Cola is the first corporation pledged to underwrite the 
estimated S18m cost of Hands Across America. 

FROM PAGE ONE 
Hits On Opera album, which fea- 
tures soprano Kimera — who's 
claimed to have a four octave 
range — and the London Sym- 
phony Orchestra with a "six- 
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figure" TV advertising campaign, 
initially in London and the South 
East before rolling out nation 
wide. Red Bus has also released 
single, The Lost Opera (Searchj 
One), which has been a big Euro 
pean hit. 

"We believe it is the first timt 
an unknown artist has bee- 
promoted in this way," claime 
Stylus director Bruce Cameroi 
"The album features disco sty, 
interpretations of operatic cla 
sics like Carmen and Madar' 
Butterfly — normally opera mu 
only reaches a small group 
people — the purists, but add 
a disco beat you can bring it to 
audience of millions. We're coj 
dent that Hits On Opera is g^ 
to bo one of the seasonal 
sellers," 
® D Sharp, the classical 
tribution company, is taking 
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GET THE BEST FOR LESSl 

In November CBS releases its strongest ever selection 
yet on Nice Price. Billy Joel, Meatloaf and Bob Dylan, 
plus seven other albums which will guarantee big business 
over the Christmas period. 

Unbeatable albums still at easy to stock prices— 
so make sure you take stock of the new Nice Price selection. 

Don't forget our other top selling titles ranging from 
jazz to soul and country to rock. 

See your new Nice Price catalogue for details. 

- - '.C'- 
___ 

1 

tr--. 
■v-C 

BILLY JOEL-52ND STREET 
CBS 32693 

AAEATLOAF - DEADRINGER 
EPC 32692 

- WE ID N US DAY 
MORNING. 3A\M 
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SIMON &GARFUNKEL- 
WEDNESDAY MORNING 3 AM 
CBS 32575 

THIRD WORLD - ROCK THE WORLD 
CBS 32686 
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BILL WITHERS-MENAGERIE 
CBS 32694 

GARY MOORE - GRINDING STONE 
CBS 32699 
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ART GARFUNKEL - BREAKAWAY 
CBS 32574 
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ELO-THE NIGHT THE LIGHT 
WENT ON (IN LONG BEACH) 
EPC 32700 

ALL TITLES AVAILABLE ON CASSETTE USE 40 prefix 

Order from CBS Order Desk. Tel; 01-9602155. CBS Distribution Centre, BarlbyRood, London W10. 
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'ATV's future is 

wlaP 

MICHAEL JACKSON is "genuinely committed" to his 
newly-acquired ATV Music catalogue and its writers, 
according to CBS Songs UK managing director 
Richard Thomas, who recently returned from meet- 
ing him in LA. Thomas was accompanied by Sally 
Perryman, formerly professional manager of ATV 
Music here and recently appointed creative depart- 
ment manager of CBS Songs UK. 

"Michael regards the British end as of vital import- 
ance with regard to the future of the ATV Music 
catalogue," says Thomas. "Not least because it all 
began here. 

"I'm delighted to have Sally working with us in 
view of her experience of acts like Go West. I think 
the ATV Music catalogue will benefit generally from 
now being part of a worldwide set-up like CBS 
Songs." 

Another recent appointment in the UK office as 
assistant copyright manager is Simon Drew, who 

Jackson 
also worked at ATV Music. Thomas anticipates hiring 
about three or four people to handle the extra admi- 
nistrative work entailed by the arrival of the ATV 
Music catalogue and possibly another creative de- 
partment post. 

"The catalogue will not be differentiated from CBS 
Songs activities," he disclosed, "but we'll treat and 
promote the ATV writers with the same respect as 
our own, of course." 

Some alterations will be necessary structurally at 
the CBS Songs offices in London's Rathbone Place to 
accommodate the additional staff and files, and work 
will commence on integrating the ATV copyrights 
with other CBS Songs material in the company's 
computer system. 

CBS Songs president Mike Stewart commented: 
"For a star of Michael's calibre to invest in copyrights 
rather than, say, real estate, shows that he has 
sincere love and respect for music." 

Reasons to be cheerful at MCPS 
THE DEVELOPMENT of cable and 
satellite for music plus an expan- 
sion of collection of mechanical 
royalties on behalf of its mem- 
bers are boosting the MCPS' 
hopes of future reduction in com- 
mission charges on its members. 

Speaking at the recent Long- 
man Music Industry Associations 
Seminar at the Barbican, MCPS 
MD Bob Montgomery also 
pointed out that it is early days in 
respect of cable and satellite us- 
age of MCPS members' music. 

"In areas of new development 
like these and music in compu- 
ters, where it is impossible to sit 
down and negotiate music indus- 
try agreements in the early 
stages of a market, it is the MCPS 
licence negotiators acting as 
music brokers who establish the 
rates," he said. 

The MCPS expects to collect 
around £100,000 this year from 
musical usage in cable TV prog- 
rammes, with a significant prop- 
ortion coming from Music Box 

and Sky. 
The society, which is preparing 

a new membership agreement 
for implementation some time 
next year, operates two grades of 
membership at present. Under 
the A grade, music publishing 
firms which give the MCPS all 
record company collections ex- 
cept for the major companies are 
charged an eight per cent com- 
mission on their record royalty 
collections instead of 15 per cent 
under the B grade. 
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PAUL JENKINS (left) has been appointed general manager of the 
Chappell UK professional department by Chappell managing director 
Jonathan Simon (seen) with him. Jenkins was previously creative 
manager at Virgin Music (Publishing), and is rejoining the firm where he 
was international manager for two years. Reporting to him in the 
reorganised professional department are Paul Curran, Suzy Roll (inter- 
national), Tris Penna (standard repertoire), Kip Trevor and Neil Watson. 

CgoBnten? fewtei stodlS® 
CAMBAR MUSIC, now based in a 
former church hall in London's St 
Johns Wood, is broadening its 
activities beyond its successful 
jingle specialisation. 

Headed by Joe Campbell, 
David Barnes and Paul Hart, the 
company now has a fully equip- 
ped recording studio at its dis- 
posal in the basement available 
for custom work as well as for 
Cambar's own projects. 

Among the new ventures are 
the new theme music for BBC 
TV's Tomorrow's World, per- 
formed by Paul Hart on a Col- 
umbia single called Halley's 
Comet; Cal Dynamo, a musical 
fantasy created as an album and 
film series by singer/songwriter 
John Howard, with Anne Night- 
ingale scripting the project with 
Howard and producer Steve 
Levine interested, and Gemini, 

who are twin classical musicians 
Helen and Catherine Saunders 
who wish to branch out into the 
popular music field as well. 

Wight winners 
THE FIRST Sealink Isle of Wight 
International Song Festival has 
been won by This Was Once My 
Home, written by Dave and Helen 
Grounds and sung by Lizzy 
Welch. The prize for the best 
popular song category was 
£1,000. 

Winner of the overall best entry 
was You Whet My Appetite, writ- 
ten by Gillian Mason and Chris 
Rae and performed by Gillian 
Mason. This category was worth 
£1,500, and the same song won 
the best rock/contemporary sec- 
tion and a further £1,000. 
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THE 

Sun 

BRITAIN'S BIGGEST SELLING 

DAILY NEWSPAPER 

The Christmas period accounts for 
42% of all money spent on records and 
pre-recorded tapes. 

A figure that adds up to £172 million. 
And Sun readers account for 34% of 

the total market. That's over a third and 
represents an amazing £60 million. 

Which is more than the readers of any 
daily or Sunday newspaper, and even 
more than all the readers of all the leading 
music titles put together. 

So if you're looking for record sales 
returns this Christmas, call Mathew Davies, 
Group Advertisement Manager, now 
on (01)-353 9881. 

Source; B.P.I. Oct-Dec 1984/T.G.1.1985 


