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'Criminal' ruling on tape copier 

THE BPI is hoping that all au- 
dio hardware manufacturers 
will take heed of last week's 
Appeal Court ruling that Am- 
strad's marketing of high- 
speed, twin-cassette systems 
could be construed as inciting 
the public to commit a crimin- 
al offence. 

This decision by the appeal 
judges was hailed as an impor- 
tant victory by the BPI in its long- 
running campaign to outlaw the 
machines. 

And although Amstrad was 
equally claiming a "victory" in 
that the Appeal Court ruled that 

its marketing did not infringe civil 
law — thereby effectively scup- 
pering planned action by several 
record companies to seek dam- 
ages from Amstrad — the BPI 
also saw this aspect as working in 
its favour. 

The BPI argued that because 
the Appeal Court judges had to 
resort to seeking precedents from 
previous "elderly cases under the 
Patent Act", they showed up the 
inadequacy of the Copyright Act 
in the face of modern technology, 
thereby giving the music industry 
more ammunition for its sub- 
missions to the Government for 
copyright reform. 

The appeal judges ruled that 
Amstrad could not be accused of 
inciting civil copyright breaches 
because its promotion and adver- 
tising material was aimed at the 
public "in general". Under civil 
law such incitement would have 
to be addressed to individuals. 

Amstrad was appealing against 
the refusal of Mr Justice Whitford 
in June this year to grant a dec- 
laration that marketing the 
machines was lawful following 
an action started by Amstrad 
against the BPI in October last 
year. 

Mr Justice Whitford had ruled 
that Amstrad knew its systems 

would "inevitably" be used to 
copy pre-recorded cassettes and 
had therefore incited civil 
breaches of the copyright laws. 

The Court of Appeal agreed, 
but Lord Justice Lawlon said: 
"Mere knowledge on the part of 
the supplier that equipment 
would probably be used to in- 
fringe someone's copyright does 
not make the supply unlawful." 

However, he added that Am- 
strad's promotion literature for 
the systems — containing the 
phrase, "You can even make a 
copy of your favourite cassette" 
— could amount to incitement to 
commit a crime under Section 21 

(3) of the 1956 Copyright Act. 
But he declined to rule that Am- 

strad had actually committed the 
offence of incitement, adding; "In 
the event of anyone instituting 
criminal proceedings in respect 
of Amstrad's advertising activi- 
ties, a finding by this court would 
prejudice the trial." 
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Big-cash venture 

for optical discs 

MASSIVE NEW investment in de- 
veloping optical disc technology 
— and boosting compact disc 
production in particular — is 
promised by a new joint venture 
company being set up by the 
Dutch Philips group and the 
American Du Pont company. 

The new company, 
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capital investment of more than 
$500m, and a $60m annual re- 
search and deve'opment prog- 
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The achievemenr of a Gold Disc is something diat any recording artist dreams of 

Alecl Jones, at die age of 14, already has two to his credit. 10 Records are 

very proud to announce diar they are to release die next Alecl Jones 
Album, in association with BBC Records. 

A major marketing campaign coupled with appearances on BBC TV shows will 
make diis one of the best selling albums over the Chrisnnas period. 

Ads in womens magazines, general interest publications and daily papers. 
) TV advertising: network and regional commercials on 1TV1 and Channel 4, 

Shop displays nationwide. C Tube and Bus advertising in London. 
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News in brief... 

THE BBC is aiming to reach 75 
per cent of the population with 
Radio One on stereo VHP by mid- 
1988. following the recent 
announcement by the Home 
Secretary of the allocation of the 
fourth network in the VHP 2 band 
(97.6 to 99.8MH2) to the BBC. 
Radio Two will also get a sepa- 
rate VHP stereo service in due 
course. 
□□□ 
PRESTWICH HOLDINGS, whose 
interests include The Mobile Mer- 
chandising Company, specialis- 
ing in music and character mer- 
chandising, and the Palan media 
and entertainment division, 
which launched The Video Col- 
lection of low-cost home video 
titles via Woolworths, has 
announced turnover 55 per cent 
up at year-end with profits of 
£873,769 (1984 £198,250). 
□□□ 
RETAILERS VISITING Exposhop 
'86 at the NEC, Birmingham, next 
March (2-5) will be able to seek 
advice from an advisory service 
provided by The National Asso- 
ciation of Shopfitters. Details 
from Batiste Exhibition & Promo- 
tions (01-340 3291). 
□□□ 
MCA IS the latest label to come 
into line with recent price in- 
creases, with 7-inch singles rising 
to £1.05, 12-inch singles to £1.99, 
and full-price albums and tapes 
to £3.69 (all dealer prices). 
□□□ 
FORMER POLYDOR head of press 
Bill McAllister has formed his 
own PR company, BMP, and is 
currently working on a freelance 
basis for the new dance music 
label, Certain Records. Contact: 2 
South Gardens, The Avenue, 
Wembley Park, Middlesex (01- 
904 0421). 

Publishers await 

outcome of 

DJM/lohn case 

MR JUSTICE NICHOLLS last week 
began the mammoth task of re- 
viewing thousands of words of 
evidence and legal arguments in 
the Elton John/Bernie Taupin/ 
Dick James case as he prepares 
his judgement, the outcome of 

Musical Chairs 

RECENT APPOINTMENTS; 
Dwayne Welch to senior product 
manager, EMI Records UK Par- 
lophone division, moving from 
EMI's international division; also 
at Parlophone, Douglas Kean 
named head of promotion and 
Steve Hayes radio promotions 
manager . . . Vince Connolly to 
head of TV and radio at Magnet 
Records, from Epic . . . Keri Blay 
to production and administration 
manager at Ram Records; Rob 
Atkin has left the label to concen- 
trate on other projects . .. Suki 
Pardesi to Phonogram as press 
officer, from Rogers & Cowan ... 
Club record promotion company 
The Superjocks Hit Squad has 
appointed Peterborough-based 
Wayne Fitzgerald as East Anglian 
regional rep and Cardiff-based 
Phil Black as mid and South 
Wales rep. 

which could have far-reaching 
implications for the music pub- 
lishing industry. 

Summing up on behalf of John 
and Taupin, Mark Liftman QC re- 
futed an allegation that the 
singer/songwriter and his lyricist 
partner had only brought their 
claim for the return of songs writ- 
ten between 1968 and 1975 at the 
suggestion of lawyers. 

"So long as these agreements 
remain in respect of this very 
large body of master recordings 
and songs — a third of them 
unpublished — it is very reason- 
able to bring such a claim," he 
said, and added that the writers 
were "less concerned with the 
past than the future". 

John and Taupin argue that 
"undue influence" was used to 
get them to sign away for life 
their rights to the songs nearly 20 
years ago, in return for a small 
share of royalties. 

It was "inevitable" that Elton 
John's confidence and trust in 
James would be undermined af- 
ter his alleged discovery that 
royalties he should have received 
had been "siphoned off" into 
subsidiary companies. As well as 
asking for the return of copyr- 
ights, John and Taupin are seek- 
ing to set aside publishing and 
recording agreements, and are 
also claiming damages. 

Dick James and his companies 
deny all the claims. 
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NEWLY-APPOINTED Zomba Management general manager Jim Cook 
(left) with US signings Barry Eastmond and Wayne Brathwaite and 
Zomba director Ralph Simon. 

itemi ZoHfa ©xpansion 
IN EXPANSION moves at the 
Zomba group's management di- 
vision, former Polydor deputy 
managing director Jim Cook has 
been appointed general manager 
of Zomba Management, and a 
new company, Zomba Manage- 
ment Inc, has been set up in the 
US under the direction of Paul 
Katz, former UK business affairs 
manager who recently transfer- 
red to the company's New York 
office. 

First signings to the US com- 
pany are black music producers 
Barry Eastmond and Wayne 
Brathwaite. Eastmond produced 
the Freddie Jackson LP which 
topped the Billboard black music 
charts for 14 weeks; and Brath- 
waite has produced hits by Glenn 
Jones and Kenny G and also 
plays bass guitar in Herbie Han- 
cock's band. 

Eastmond and Brathwaite are 
currently writing and co- 
producing the next Billy Ocean 

album at London's Battery Stu- 
dios. 

Aside from signing US-based 
producers for management, the 
new US arm of Zomba will also 
represent the company's UK- 
based producer clients in the US. 

INSIDE 

9 SINGLES CHART 19 
• ALBUMS CHART 30 
Airplay 14. CD chart 8. Coun- 
try chart/news 40. Disco 
news/chart 38, 39, Europar- 
ade 26. Indie news/chart 42- 
45. LP reviews 12, 16. Music 
on video 34-36. New releases 
20, 29. Performance 26. Sing- 
les reviews 32. Talent 26. US 
charts 20,29. US commentary 
10. 

The J Album for Christmas 

led ONES 
mwiiniiBaBSW 

•n 

V 

WITH 

THE BBC WELSH CHORUS 

The achievement of a Gold Disc is something that any recording artist dreams of 

Aled Jones, at die age of 14, already has two to his credit. 10 Records are 
very proud to announce diat they arc to release die next Aled Jones 
Album, in association widi BBC Records. 

A major marketing campaign coupled widi appearances on BBC TV shows will 
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WEA video push 

to boost outlets 
WEA RECORDS launches five new music videos in the UK this month 
backedjpy a campaign aimed at substantially increasing the number of 
retairbutlets handling music video. 

The launch is part of a worldwide campaign designed to combat 
dealer resistance to handling music video. "By the end of the campaign 
we hope to have increased the dealer participation in several major 
markets by several hundred per cent," says WEA Europe marketing 
director Jurgen Otterstein. 

The five titles are AC/DC: Fly On The Wall, Manhattan Transfer: 
Vocalese, A1 Jareau: Live In London, Ratt: The Video and Madonna; Live 
At Madison Square Garden. Dealer prices are £13.95 for AC/DC, Madon- 
na and Jareau, £9.00 for ManTran and Ratt. 

WEA will be taking "full press and co-operative advertising". There 
will be extensive in-store advertising and promotions throughout the 
Christmas run-up, including window stickers, T-shirts and in-store 
display wallets. 

Record stores and multiple accounts will be serviced by the music 
sales promotion team, with Warner Home Video taking care of video 
stockists. 

THE LORD Major of London receives a cheque for £3,283 as proceeds 
from the Happy Hookers Golf Tournament are donated to the Lord 
Mayor Appeal for disabled children. Presenting are tournament organis- 
ers Bob England (Towerbell), Terry Oates (Eaton Music) and Tony Prior 
(Claude Hopper Productions). First prize in the contest went to a team 
consisting of Peter Jamieson, Terry Blood and Cameron Morpeth. 

Starblend set for 

£600,000 TV spend 

STARBLEND RECORDS is investing over £600,000 in TV advertising its 
first autumn releases. The biggest allocation is for The Tube hits 
compilation, which is being advertised in the London, Yorkshire and 
Granada TV regions with a spend of £225,000 beginning on November 
18. Point-of-sale material including posters and streamers will also be 
available for the album. 

Starblend's second collection of Country Store albums and its com- 
pilation Christmas At The Country Store are being promoted on national 
TV with spends of £200,000 each, beginning on November 18. 

The label's forthcoming albums, Tony Blackburn's Soul Classics and 
The Kinks' Backtrackin', will be the subject of similar campaigns later in 
the month. 

DIM drops Wham! case 
DICK JAMES Music Publishing 
has dropped its High Court action 
scheduled for this week alleging 
copyright infringement of the 

McCartney 

signs with 

ElVII/Capitol 
PAUL McCARTNEY has signed 
with EMI Music/Capitol Records 
for all territories including the US 
and Canada. McCartney has been 
with EMI in the UK since The 
Beatles' first contract in 1962 but 
the new agreement sees him re- 
turning to Capitol Records after a 
six year association with CBS in 
the US. 

Barry Manilow hit Can't Smile 
Without You, written by Chris 
Arnold, David Martin and Geoff 
Morrow. DJM had intended to 
sue Morrison Leahy Music, which 
publishes Last Christmas written 
by George Michael and a hit for 
Wham! last Christmas. 

Stephen James told MW that 
the decision to stop the action 
had been taken because "the leg- 
al obstacles involved in bringing 
an action like this were too 
great". 

Piracy remand 
EIGHT PEOPLE accused of con- 
spiracy to contravene the Copyr- 
ight Act through audio piracy 
were remanded on bail until De- 
cember 10 at Croydon Magis- 
trates Court last week. 
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Radio One 

to pay PPL 

Session7 fees 
RADIO ONE is to pay Phonog- 
raphic Performance Ltd (PPL) 
fees on "session" tapes it broad- 
casts featuring bands and artists. 
The station purchases the tapes 
from the record companies con- 
cerned, and uses them to supple- 
ment its needletime allocation re- 
cord plays. 

PPL general manager John 
Love confirmed that the orga- 
nisation has requested that the 
BBC should pay PPL fees for the 
use of the tapes, and R1 control- 
ler Johnny Beerling told MWihat 
the network will comply with the 
request. Love emphasised that 
use of the tapes did not affect or 
reduce the needletime allocation 
granted to the BBC. 
• An October 24 meeting be- 
tween the BBC and the PPL to 
discuss the latter's claim of a 
doubling of the annual needle- 
time fees to £11.5m was ad- 
journed till later this month. 

Re-promotion 

for Adams LP 
BRYAN ADAMS' Reckless album 
on A&M Records is being re- 
promoted with a £235,000 TV 
campaign starting next week (11) 
with a mix of 30 and 10-second 
spots in the Central, Granada and 
Yorkshire areas. The album, 
which has been in the top 50 
since February, features five of 
Adams' hit singles including the 
current duet with Tina Turner, It's 
Only Love. A&M will also be pro- 
viding new in-store displays in 
support. 

Tape copiers 
FROM PAGE ONE 
liability for Amstrad's acts, the 
court has undoubtedly recog- 
nised the seriousness of the com- 
pany's conduct and given a 
strong warning to other com- 
panies engaged in the marketing 
of similar equipment," said a BPI 
statement. 

BPI legal adviser Patrick Isher- 
wood told Music Week that the 
criminal ruling would be helpful 
when it comes to pursue its nego- 
tiations with the hardware manu- 
facturers trade associations, BRE- 
MA and ICEA, in the hope of find- 
ing a "sensible solution" to the 
problem posed by twin-cassette 
recorders. 
• Amstrad reacted to the Appeal 
Court ruling by interpreting it as 
being given clearance to continue 
marketing its players. Managing 
director Alan Sugar said his com- 
pany would now issue a writ for 
defamation and disruption of 
business. 

"We're quite delighted with the 
ruling," he said. "This appeal has 
completely reversed the previous 
judgment and thrown it out of 
court. The rug has been pulled 
out from under the BPI. They ha- 
ven't got a hope in hell of pre- 
venting these machines being 
sold. They've lost everything 
hands down. 

"We don't intend to change 
any of our advertising or our pro- 
ducts. The ruling that the market- 
ing of these systems could incite 
criminal offence was followed by 
a rider from the judge saying that 
it was highly unlikely that it 
would do so." 

Amstrad did admit that it was 
disappointed in not having 
obtained the formal declaration 
asked for, and not achieving an 
order that the BPI should pay Am- 
strad's costs. 
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PEER SOUTHERN Germany MD Michael Karnstedt 
wants a levy imposed on music compute • 
Peer is already limiting the studio time spent by its 
producers on computer-based music recor mg, 
Karnstedt says, "The German music industry must not 
be allowed to develop into a speechless club of computer 
freaks producing acoustic babies from a laboratory . . . 
Karnstedt would himself be speechless if he saw last 
month's BBC2 film about music computers — including 
one which can impersonate an entire orchestra which 
featured producer Martin Rushent talking about some of 
his techniques: "It doesn't make you a better carpenter 
because you can bash in nails with your fist. The smart 
guy uses a hammer" . . . New RCA Music MD Dennis 
Collopy celebrated his second week in the job by captur- 
ing UK rights to Feargal Sharkey's A Good Heart hit . . . 
Chappell's Jimmy Henney, recovering in the London 
Clinic after the amputation of a right hand finger, quip- 
ped: "What a way to lose weight" . . . Despite many 
heavy brainstorming sessions, the BPI failed to come up 
with a snappy name or acronym for its awards, but 
meanwhile the French are to get the Victoires de la 
Musique, intended to be the musical equivalent of the 
Oscars, to be inaugurated by culture minister Jack Lang 
in Paris later this month. 

NORTHERN PROMOTER Peter Green angry that no black 
artists have responded to his appeal for performers to 
appear at a fund-raising concert for Ethiopia at Sheffield 
City Hall on December 22, particularly as there were 
complaints that not enough black acts featured in Live 
Aid. Call him on 0742-739989 . . . London Media has 
landed the advertising account for US retailer Tower 
Records launch in the UK . . . Annie Challis' phone 
number is 01-625 4975 . . . BBC Records shopping around 
for new distribution deal when its present PRT agree- 
ment expires next March . . . Jet Records' Don Arden 
reported to be bailed on £180,000 under the name of 
Harry Levy in a Los Angeles Court, facing possible 
extradition to Britain on alleged blackmail and false 
imprisonment charges . . . A&M international director 
Annie Newell celebrating 10 years with the company . . . 
Former CBS Songs International European head James 
Ware fund raising for the Rudolph Steiner School in 
north London . . . Band Aid's Feed The World and USA 
For Africa's We Are The World being re-issued for 
Christmas, and plans afoot to repeat edited sections of 
the Live Aid TV show . . . New Model Army, refused work 
permits by the US Immigration Department, wondering 
if they have fallen foul of virulent rock censorship lobby 
at Capitol Hill. 
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Tiny adaptable creatures with big brains inherited 

the earth from lumbering beasts with very little grey 

matter at all, That's history, 

"The -tiny species on the right is a Sony Video 8 

cassette. 

That's the most compact video format the world 

has yet seen, And you can fully expect history to do 

what it has a habit of doing. 

As Barry Fox of What Video? was moved to say: 

1 felt I was hearing and seeing the future of video. 

And if you want pure music, that same tiny format 

SONY VIDEO 8. 

IT'S ABOUT TO CHANGE 

YOUR VIEW. 

carry up to 24 'digital stereo' hours, Around 32 LP's, 

You can also record one of two Video 8 

Inside that cassette are up to 3 hours of crystal camera recorders. The CCD V8 AF which leaves all other 

clear ABM vision (absolutely blooming miraculous). camcorders back in the Dark Ages (it operates in low 

Mimicking the size of an audio cassette is one levels of light and plays back directly through your TV). 

thing, Uutperforming it is another. Or there's a camcorder the size of a paperback 

Slot the tape into a Sony EV-S700 deck - the the Handycam, 

world's first video with PCM digital sound - and the 

sound you tape will actually be cloned, 

reproducing the frequencies of the original 

master. 

Start recording a concert that's 

simultaneously broadcast on TV and FM, and 

at one and the same time it'll 

tape the best picture you ever saw accompanied 

by music that's closer to the source than 

any hi-fi tape could ever manage, 

c 

i 

O 

Should you prefer viewing other directors' handy- 

work, we have a library of the latest film 

and music videos. (And you won't need a 

bookcase to store them.) 

is all this a bit far-fetched? Not at 

all, 127 manufacturers worldwide have 

signed a document accepting it as the new 

standard, (Call 0784 50251 to find out 

where to see Video 8.) It's more than a video 

revolution, Its video evolution, videos 
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BILLY IDOL breaks off from recording his new LP to receive gold discs 
for Vital Idol and silver discs for White Wedding from Chrysalis execu- 
tives Roy Eldridge and Doug D'Arcy. Also pictured are Steve Stevens 
and co-manager Brendan Bourke. 

DAVID CASSIDY receives gold and silver discs for the Romance LP and a 
silver for the single. The Last Kiss, from his manager, Deke Arlon (left) 
and Bryan Morrison of Morrison Leahy (Cassidy's production company 
and music publisher). 
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FASCINATING AIDA'S Dily Keane 
makes up to BBC Records' 
Humphrey Walwyn at a reception 
to mark their first LP with Beeb. 

A NEW label committed to "high quality virtuoso 
acoustic music", Christabel Records, has launched 
its first album, Playing The Game, by Loren Au- 
erbach and Richard Newman, also featuring Bert 
Jansch, Geoff Bradford and Cliff Aungier — all pic- 
tured above. 

CBS EXECUTIVES and Jennifer Rush celebrate her 
number one single, The Power Of Love, which has 
sold over 500,000 copies. 

1 BROTHERS IN ARMS: Dire 
Straits Vertigo/Phonogram 

2 HOUNDS OF LOVE: Kate Bush EMI 
3 WEST SIDE STORY: Various 

Deutsche Grammophon 
4 NO JACKET REQUIRED: 

Phil Collins Virgin 
5 WELCOME TO THE PLEASUREDOME: 

Frankie Goes to Hollywood ZTT/lsland 
6 BLUE SKIES; KiriTe Kanawa/Nelson Riddle 

Orchestra London 
7 SONGS FROM THE BIG CHAIR: Tears For Fears Mercury/Phonogram 
8 BOYS AND GIRLS; 

Bryan Ferry EG/Polydor 
9 MISPLACED CHILDHOOD: 

Marillion EMI 
10 FACE VALUE: Phil Collins Virgin 
11 DIAMOND LIFE: Sade Epic 
12 LEGEND; Bob Marley & 

The Wailers Island 
13 PRIVATE DANCER: Tina Turner Capitol 
14 LIKE A VIRGIN: Madonna Sire 
15 BORN IN THE U.S.A.: Bruce Springsteen CBS 
16 BE YOURSELF TONIGHT: Eurythmics RCA 
17 ALCHEMY LIVE: Dire 

Straits Vertigo/Phonogram 
18 LOVE OVER GOLD; Dire Straits Vertigo/Phonogram 
19 ALF: Alison Moyet CBS 
20 THE UNFORGETTABLE 

FIRE: U2 Island 
'Indicates new entry 

Compiled by Music Week Research from a panel of 15 retailers. 
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JINGLE TILLS 

The Christmas period accounts for 
42% of all money spent on records 
and pre-recorded tapes. 

A figure that adds up to £172 
million. 

And Sun readers account for 34% 
of the total market. That's over a 
third and represents an amazing £60 
million. 

Which is more than the readers of 
any daily or Sunday newspaper, and 
even more than the readers of all the 
leading music titles put together. 

So if you want to get cash registers 
ringing to your tune this Christmas, 
call Matthew Davies, now on 
(01)3539881. 

THE 

Sun 

BRITAIN'S BIGGEST SELLING 
DAILY NEWSPAPER Source-. B.P.I. Oct-Dec 1984/T.G.l. 1985 
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R-Tek launches 

Irish TV 

merchandiser 
A NEW TV-merchandising com- 
pany, Harmac Music, has been 
formed in Ireland to specialise in 
the marketing, promotion, sales 
and distribution of TV-advertised 
albums and cassettes. 

Part of the R-Tek Corporation of 
Canada, Raymond and Harold 
Kives of R-Tek are on its board of 
directors while Brendan Harvey is 
the Harmac managing director, 
and its marketing director is Jack 
McNeice. 

Harmac's first three releases 
are Peace And Tranquillity by Phil 
Coulter, including his musical tri- 
bute to boxing champion Barry 
McGuigan entitled Hero!; Paddy 
Reilly's Greatest Hits— Live, and 
Joe Dolan's Always On My Mind. 
MD Brendan Harvey is currently 
negotiating for a UK distributor of 
Harmac product. 

The company is part of an in- 
ternational chain being set up by 
R-Tek. Its sister operation on the 
Continent is Dino Music, already 
active in Germany, Austria and 
Switzerland and shortly opening 
in Italy. Dino also has an office in 
Australia. 

£1,000 rights 

fine for 

trumpeter 
A FINE of £1,000 was imposed on 
jazz trumpeter Keith Smith in the 
High Court for contempt of court 
in breaking a May 1983 undertak- 
ing not to infringe music pub- 
lishers' copyrights. 

Smith had been sued by Camp- 
bell Connelly & Co and Chappell 
Music, backed by the Mechanical 
Copyright Protection Society. 
They complained that, since the 
1983 undertaking, he had been 
responsible for making and sell- 
ing The Wonderful World Of 
Louis Armstrong, containing the 
Hoagy Carmichael standard 
Georgia On My Mind for which 
no recording licence had been 
granted by Campbell Connelly. 

Smith, who still faces a £5,000 
costs bill for the 1983 court ac- 
tion, was given 28 days to pay the 
latest fine. He was also ordered to 
pay the publishers' legal costs. 

Dungeons & 

Dragons: 

2-LP via EMI 
THE FANTASY game Dungeons 
& Dragons, is released as a 
double album soundtrack of 
music and narration on the Film- 
trax label. The album, entitled 
First Quest, includes a game de- 
signed by Gary Gygax, the 
creator of Dungeons & Dragons, 
printed on the masterbags. It is 
being distributed by EMI. 

Directory 

RECENT MOVES: Duroc Public 
Relations Consultants to 15 Great 
Western Road, London W9 3NW 
(01-286 7666; Telex 299611 uni- 
que G). . . Macpherson Associ- 
ates (Artist & Management Ser- 
vices) has established a London 
office (in addition to its Dover 
HQ) at 122-126 Kilburn High 
Road, London NW6 4HY (01-624 
0672; Telex 264987 LYEBNE 
G). . . Gower Creative & Gower 
Graphics to 40/42 Oxford Street, 
London W1R 1PD (01-580 7187). 

American 

Commentary mm 

ioundng baby-boomers 
From BRIAN CHIN 

NEW YORK: There seems to be no end to the enjoyment of 
American baby-boom adults' experience in the reliving of their 
youth. .. 

A couple of key, and possibly instructive, media successes in 
the past season: a compilation album of 64 television theme 
songs (Television's Greatest Hits) is selling great guns through 
record and department stores — a first for the US market, 
where only the odd TV theme or soundtrack album may have 
cracked the chart. 

Unit sales have topped 100,000 in two months. Rhino Re- 
cords, recently pacted with Capitol for domestic (and eventual- 
ly, perhaps, international) distribution, is also readying a TV 
Theme Sing Along album. 

Also worth noting: the 24-week run of the "Happy Together 
Tour," a package roadshow featuring The Turtles, The Grass 
Roots, The Buckinghams and Gary Lewis. The show, incorpor- 
ating pre-recorded narration, had begun as a three-week lark 
last summer and snowballed into 21, playing state fairs, dinner 
theatres, civic centres and outdoor venues. 

According to Turtle Howard Kaylan, the tour, which changes 
its line-up yearly except for the headlining nostalgic/satirical 
Turtles, may be looking for some acts from the British Invasion 
era to represent that part of Sixties culture in the 1986 edition. 
Astute re-issuers, take note. 

VIDEO, DISCO and digital sampling notwithstanding the hu- 
man voice is alive in 1985. Many of the year's success stories — 
Sade, Whitney Houston, Freddie Jackson, Sting, the resurg- 
ences of Aretha Franklin and Patti LaBelle, and the US break- 
through of Paul Young and Wham! just to name a few — 
represent the establishment of strong vocal identities on vinyl, 
whether with help from video or not. 

Houston, incidentally, made her Carnegie Hall debut just one 
week after Saving All My Love For You topped the pop singles 
charge. 

Her vocal and emotional display was stunning, even if the 
symbolism of the setting seemed to intimidate the highly gifted 
21-year-old into a slightly forced performance. 

Patrons of Houston's nightclub dates have seen her sing 
relaxed, sublimely confident sets which suggest that we'll be 
hearing her artistry develop over a period of decades. Catch her 
at a late show, and you'll melt in your seat. 
EVEN WITH the shot in the arm represented by We Are The 
World, RIAA sales statistics for the first half of 1985 showed a 
slightly decline — 4.3 per cent in unit sales for all formats of 
recorded music — compared with 1984. Total dollar value was 
up, however by 0.1 per cent. Total shipments were 299.2m 
units, listing for $1,931 m. The overall statistics were dis- 
appointing considering last year's 18 per cent gain for the 
period, but that increase may have been inflated with cut-out 
product, the RIAA suggested. LP/EP unit shipments were down 
21 per cent, cassettes up 5.3 per cent and CD, not surprisingly, 
up by a factor of five, from 1.5m units in the first half 1984, to 
7.5m in 1985. 

IF YOU can't beat 'em, sample 'em: New York-based Emergen- 
cy Records is releasing a hiphop record incorporating testimony 
from the recent Washington hearings on rock lyrics. 

ARE YOU STOCKING 

FOR THE STOCKING? 

Read our special report on 
SPOKEN WORD, COMEDY, 

AND CHILDREN'S RECORDS, 
in Music Week on 
November 23rd. 

If you supply recordings in 
these specialist areas make 
sure you advertise in this 

festive feature. 

Issue Date: Nov 23rd. 

Copy Date: Nov 12th. 

To advertise ring Tony Evans 
on (01) 387 6611. 
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YOU REALLY TOUCH MY HEART 

ORDERS TO PRECISION RECORDS & TAPES LIMITED 105 BOND ROAD, M1TCHAM, SURREY CR4 3UT TELEPHONE; 01-640 3344 J| 
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