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SHAKIN' STEVENS 

Fully national TV starts Nov 27th 

in London, Central, Yorkshire, Central 

Scotland, Grampian, Harlech, Anglia, 

JOHN PARR 

MADONNA 
DRESS YOU UP 

ZZTOP 
SLEEPING BAG 

A-HA 
TAKE ON ME 

JENNIFER RUSH 
THE POWER OF 

LOVE 

HUEYl 
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THE POWE 

MATT BIANCO 
YEHYEH 

PRINCE & THE 
REVOLUTION 

RASPBERRY BERET 
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SHAKIN' STEVENS 
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POWDER & PAINT 

PAULYOUNG 
EVERY TIME YOU 
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BONNIE TYLER 
HOLDING OUT FOR 

A HERO 

THE CULT 
SHE SELLS 

SANCTUARY 
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COLONEL ABRAMS 
TRAPPED 

DENISE LASALLE 

MY TOOT TOOT 

ECHO 
bunn 

BRING 
DANCINC 

BONNIE TYLER CYNDI LAUPER 
ktbsi 

Ts. CO HITS 3 ORDER NOW FROM WEA TELE-ORDER DESK 0 
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TV South, TSW, Ulster and Border Siw 

followed by Granada and Tyne Tees 

and running right through December. / . 

W>-- ' ' 'B m 

EURYTHMICS & ARETHA FRANKLIN • KING 

m ¥ I I vl. 

JENNIFER RUSH 
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PRINCE & THE REVOLUTION . PAULYOUNG 

:RANKLIN 
RSDOIN'IT 
'.1SELVES 

PARR 
3fS FIRE 
MOTION) 

THOMPSON TWINS 
KING FOR A DAY 

DREAM ACADEMY 
LIFE IN A 

NORTHERN TOWN 

RED BOX 
LEAN ON ME 

BONNIE TYLER & 
TODDRUNDGREN 
LOVING YOU'S A DIRTY JOB 
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THOMPSON TWINS HUEY LEWIS & THE NEWS 

BRILLIANT 
ITS A MAN'S MAN'S 

MAN'S WORLD 
(NIGHTTRAIN MIX) 
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YES! THIS IS THE ONE 

FOR CHRISTMAS! 
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ECHO & THE BUNNYMEN 

1.-998 5929 • OR FROM YOUR WEA SALESMAN Rb HITS C3 11160 

DOUBLE ALBUM & CASSETTE. 
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ESTABLISHED 1959 £1.50 

Virgin named 

company 

of the year 
THE VIRGIN Group was last week 
named company of the year by 
the Confederation of British In- 
dslry and consolidated the suc- 
cess by announcing that it had 
increased turnover from C30m to 
£200m in three years with profits 
over the same period increasing 
at an even greater rale. 

Although there are no immedi- 
ate plans to go public, the com- 
pany recently secured a £25m 
cash injection from various City 
institutions to enable even furth- 
er expansion. 

Recent reports have suggested 
 TO PAGE FOUR 
THE SOUVENIR brochure for the British 
Record Industry Awards will again be 
produced by Music Week, in conjunction 
with the BP!, and we are aiming to con- 
siderably Improve on last years's revenue 
from advertising, the net proceeds from 
which will go to the Nordoff-Robbins 
Music Therapy Centre. 

 T 
£50,000 

-£40,000 

- Last year's total 

-£30,000 

£20,000 

-£10,000 

Gross bookings are already nudging 
£8,000 with space so far reserved by 
CBS, DJM, EMI, Framous, Martin Greene 
& Partners, Old Gold, PolyGram and RM 
magazine. 

Potential advertisers should call the 
Music Week advertisement sales depart- 
ment on 01-387 6611. 

The Figures above are gross before 
deduction of administration and produc- 
tion costs. 

Figures show industry recovery 

continues in third quarter of/85 

Tapes overtake 

albums sales 

UK MUSIC industry history was 
made in the third quarter of 1985 
with the long-anticipated 
ascendacy of pre-recorded cas- 
settes to become the dominant 
music carrier— or as the BPI put 
it: "Having hovered near parity 
with albums for some time, cas- 
settes have now decisively over- 
taken them." 

Other points from the BPI's 
deliveries-to-the-trade figures. 
• It was the 10th consecutive 
quarter to show a year-on-year 
improvement in turnover, 
# CD sales are poised to exceed 
the 3m forecast for the year; 
% Vinyl albums also managed 
an increase, and singles are 
"holding up reasonably well". 

Overall, the value of trade de- 
liveries was £80.6m, a 20 per cent 
increase on last year's £67.2m, 
indicating, says the BPI, that the 
year-end total will be around 
£380m against last year's £329m. 

Cassette deliveries in the quar- 
ter totalled 12.2m units (20 per 
cent up on the same period last 
year), while LPs were 10.9m (up 
7.7 per cent on last year's 10.2m), 
and this is the first quarter of 
1985 that LP deliveries have 
shown a year-on-year increase 
instead of a fall. 

Singles were down at 17.9m 
against 18.8m, but price in- 
creases, and a further small move 
towards preference for 12-inch 
nroduct, resulted in an increase 
in value of 3 per cent to £19.8m. 

Compact discs showed a 300 
per cent rise in units delivered 
over last year, and the total for 
the first nine months of 1985 now 
stands at 1.9m units. 

Commenting on the figures, 
the BPI says: "An extremely 
hard-working and creative year 
for the UK record industry is 
promising to end well, and early 
indications are that confidence 
and expectation can remain high 
for the Christmas season's trad- 
ing. 

"Many factors were at play, 
notably much earlier than usual 
pre-Christmas buying by retailers 
as well as continued growth in 
the cassette market and acceler- 
ated growth in that for CDs. Value 
of deliveries was also further 
boosted by sales of records by 
artists appearing in the Live Aid 
concert." 

But the BPI warns that this 
promising situation is merely an 
indication of the level of business 
which the UK record industry 
could expect as a result of the 
resurgence of consumer interest 
— "If it were not for the perennial 
problem of home-taping". 

And it concludes: "With its well 
earned upturn in business at 
home, and excellent resufts 
abroad (eg 30 LPs and 45 singles 
in the US Top 100 since Septem- 
ber), this industry looks forward 
to an announcement of the Gov- 
ernment's intention to enable the 
collection of blank tape levy." 
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PARTNERS IN a new publishing venture: Nick Austin, Martin Mills and 
Andy Heath. 

BB and Heath link 

up on publishing 
A NEW independent music pub- 
lishing company — aiming to 
"compete aggressively at every 
level" — has been established 
through an amalgamation of the 
respective publishing interests of 
Beggars Banquet's Nick Austin 
and Martin Mills, and Andy Heath 
of Heathwave Music. 

The new company, to be called 
Momentum Music, will be 
headed by Heath and will concen- 
trate on developing the partners' 
existing catalogues, and on talent 
acquisition. 

Heath originally advised Mills 
and Austin on their publishing 
activities when they were first in- 
corporated 10 years years ago 
and went on to administer Beg- 
gars Banquet Music for five 
years. During that time Beggars 
Banquet has grown into one of 
the leading independent labels in 
the UK music industry and its 
publishing arm topped the MW 
charts on several occasions. 

The new company will repre- 
sent such varied talents as Gary 
Numan, Cocteau Twins, Chaz 

Jankel, Pete Murphy, This Mortal 
Coil, Love & Rockets, Rory Gal- 
lagher, Man Jumping, Gene 
Loves Jezebel, Incantation, and 
film and TV soundtracks includ- 
ing Mr Men and Adrian Mole. It 
will also own specially commis- 
sioned music for a new TV series 
featuring fine art being indepen- 
dently produced by Heath and 
Austin. 

"We believe there is a need for 
a new independent publishing 
company to provide writers and 
bands with an alternative to the 
major publishers," said Heath. 
"We fully intend to compete for 
talent with all comers, and we 
pledge to be fully involved in de- 
veloping the careers of every 
artist and composer we sign." 

Momentum Music will operate 
out of Beggars Banquet's Wand- 
sworth offices in South London, 
but will have independent admi- 
nistration and its own compute- 
rised royalty and copyright sys- 
tems.An administration manager 
will start on January 1. 

Spandnu W ad injunction: Chrysalis appeals 

CHRYSALIS IS to appeal against the injunction preventing it from 
TV-advertising Spandau Ballet's The Singles Collection album, a court 
order that was nearly responsible last week for the jailing of four of the 
company's most senior executives. 

Mr Justice Mervyn Davies granted the injunction to Spandau guitarist 
Gary Kemp on Friday, November 1. after he complained that it infringed 
copyrights of songs he had written for the band. 

The ad then went out on Sunday, November 3, in the Yorkshire area 
after which Kemp applied for Chrysalis' assets to be sequestrated and 
for four executives — chairman Chris Wright, managing director Doug 
D'Arcy, UK MD Roy Eldridge and company secretary Peter Caisley — to 
be jailed for disobeying the order. 

It was eventually decided, though, that Mr Justice Davies should be 
asked simply to'indicate whether a breach of the order had taken place. 

He ruled that it had, although not in deliberate defiance of the court. He 
rejected Chrysalis's claim that it had permission to use brief song 
extracts in the ad. 

The judge added that if the ad went out again, the four executives 
would be held to be in contempt of court. 

Kemp alleged that Chrysalis was in contempt of court by allowing The 
Singles Collection to be sold in shops, but Mr Justice Davies expressed 
no view on this. He said it involved complex legal issues which needed 
detailed examination. 

A statement issued by Chrysalis after the hearing said: "We are 
appealing against the temporary court injunction that prevents us using 
our first TV advertisement and in the meantime we are using other ways 
to promote a hit album of hit singles." 
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PULSATING 

(N1KT9) 

0 0 

7(HIK9) & 12 
Order from Polygram Order Desk on 

01-590 6044 
Polygram Records, Clyde Works. 

Grove Rood. Romford, Essex RM6 4QR 
MCA RECORDS 
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COMPACT 

DIGITAL AUDIO 

/No strings' label launched 

7 7 

12 — 
13 18 

19 17 
20 19 

BROTHERS IN ARMS, Dire 
Straits Vertigo/Phonogram 
HOUNDS OF LOVE, Kate Bush EMI 
WEST SIDE STORY. Various Deutsche Grammophon 
NO JACKET REQUIRED. 
Phil Collins Virgin 
DIAMOND LIFE, Sade Epic 
BLUE SKIES, Kiri Te Kanawa/ 
Nelson Riddle Orchestra London 
SONGS FROM THE BIG CHAIR. 
Tears For Fears Mercury/Phonogram 
WELCOME TO THE PLEASUREDOME, Frankie Goes 
To Hollywood ZTT/lsland 
MISPLACED CHILDHOOD. 
Marillion EMI 
THE SINGLES 81-85. Depeche 
Mode Mute 
BE YOURSELF TONIGHT. Eurythmics RCA 
MADONNA. Madonna Sire 
LOVE OVER GOLD, Dire Straits Vertigo/Phonogram 
PRIVATE DANCER. Tina Turner Capitol 
BOYS AND GIRLS. Bryan Ferry EG/Polydor 
BORN IN THE U.S.A.. Bruce Springsteen CBS 
GREATEST HITS VOLUMES I 
AND II, Billy Joel CBS 
LEGEND. Bob Marley & 
The Wailers Island 
ALCHEMY — LIVE, Dire Straits Vertigo/Phonogram 
ALF. Alison Moyet CBS 

Compiled by Music Week Research from a panel of 75 retail outlets. 

U2 LAUNCH their own label in the UK this week. 
»Mother Records aims to be a platform for young 

bands without binding them to the label contractual- 
iy- Mother will concentrate on releasing one-off sing- 
les and its "no strings" policy will mean all its artists 
will be free to sign record deals with other com- 
panies. 

"Mother is the first label of convenience," say the 
band. "We have no interest in usual business prac- 
tice; the bands on Mother will not be tied to the label. 
We want to provide a proper vehicle for new music 
without options, contracts, lawyers and dotted 
lines." 

A spokesman for Mother added: "U2 remember 
their initial experiences and their own lack of know- 

ledge of the music business, and five years down the 
road they realise they are in a position to alleviate 
the position of groups in a similar situation now. 

"If there is anything Mother can do to facilitate 
these groups getting long term deals elsewhere then 
obviously so much the better." 

The label has signed a worldwide deal with Island 
Records, and its UK office will be based at the label's 
Hammersmith headquarters. The first release on 
Mother is The Bridge by Cactus World News, a new 
Dublin-based band who have recently been signed 
by MCA. 

Mother Records was launched in Dublin two years 
ago with the Irish-only release of Coming Thru by In 
Tua Nua, who are now with Island. 

Virgiii looks to 

European stores 

VIRGIN IS to officially open its refurbished 28,000 sq ft Megastore in 
London's Oxford Street, this week. 

Richard Branson is planning even further retail expansion with the 
possible acquisition of three floors of the Bourne & Hollingworth store. 

"We've had talks," Branson told MW, "and we would like to take 
around 120,000 sq ft, which would be the ground, first and second 
floors. We've got further talks in a week's time, 

"Basically, it's a competitive decision. HMV are moving down our end 
of Oxford Street and we decided we needed a bigger store than the one 
they're opening — double the size in fact. We feel we can make it 
unworthwhile for them to stay down this end of Oxford Street. But we'll 
open up, and may the best man win." 

Virgin's retail expansion is not confined to London. A 20,000 sq ft 
megastore is due to open shortly in Birmingham, and further UK stores 
are at various stages of planning. 

Overseas, Branson plans to take the Megastore complex to Europe 
and the US, and is currently looking at possible sites in Paris, Cologne, 
Sweden and elsewhere. Possible sites are being checked in the US. 

BBC themes IP 

gets ITV ads 
FOR THE first time ever, an album 
of BBC TV themes is to be adver- 
tised on the opposition ITV chan- 
nel. The LP, Telly Hits, is a joint 
venture between BBC Records 
and TV-merchandisers Stylus 
and will be suppored by a nation- 
al £350,000 advertising campaign 
starting this Wednesday (13) with 
the first spots between Corona- 
tion Street. 

The album which goes out 
under a split Stylus/BBC logo in- 
cludes two current chart hits, Ho- 
ward's Way by the Simon May 
Orchestra and Bobby G's Big 
Deal. 

Stylus' managing director Tony 
Naughton said; "Virtually every 
track on the album comes from a 
programme that is currently 
being shown on BBC TV which 
will provide a further promotion- 
al boost for the package. 

COPS to press 

East Enders LP 
CUSTOM PRESSING company 
COPS has secured an order from 
BBC Records for 50,000 copies of 
the East Enders album. 

The company says that, despite 
the current shortage of custom 
pressing capacity in the UK {MW 
November 2), it has spare facility 
for 7-inch and 12-inch manufac- 
ture. 

INS/Df 

• SINGLES CHART 21 
• ALBUMS CHART 32 
Airplay 18, 19. Books 24. CD 
Chart 3. Classical 24. Disco 
News/chart 14, 15, Europar- 
ade 12. Indie news/chart 16, 
17. LP Reviews 28. Music On 
Video 10. Performance 12. 
Singles Reviews 10. Studio 
Extra pp 34-50. Talent 24. US 
Charts 22, 31. 

CECCCDS 

ORDER YOUR 
DANCING & 

PARTY ALBUMS 
EARLY FOR XMAS 
Through Distributors 

Any difficulty please contact 
David Marcus on 01 437 2245 

or 8716 
14 Soho Street, London W1V 6HB 

Win a luxury weekend for two in Paris 

enter Cops' free competition NOW! 

H 

nr 
DM 

Min IFF»«MCE /vr - A 

1st Prize: Luxury weekend for two in beautiful 
Paris, flying air prance Club Class and 
staying at the sumptuous ★ ★ ★ ★ de Luxe 
Hotel PRINCE DE GALLES, just off the elegant 
Champs Elysees. 
2nd Prize: A case of 12 bottles of 
MOOT A C11ANDON vintage champagne. 
3rd/4th/5th Prizes: Fragrances by 
LORIS'AZZARO of Paris. 
COPS quality manufacturing services are 
offering all their U.K. Music industry 
colleagues the chance to win an 
unforgettable weekend for two in magical 
Paris, flying AIR erance Club Class from 
Heathrow to Paris Charles de Gaulle airport 
and staying two nights mingling with 
millionaries at the famous ★ ★ ★ ★ de Luxe 
class Hotel PRINCE DE GALLES 
Your trip to exciting, sophisticated Paris will 
include a day's sightseeing and, to help 
make it truly memorable, FF 1500 to spend as 
you will. 
Alternatively, stay home and savour the 
delights of fine vintage champagne by 
MOET^CIIANDON. A whole case could be yours 
as our second prize. 
Three runner-up prizes of LOR1S AZZARO 
fragrances. 
Entry is free. All you have to do is answer the 
simple questions, fill in the rest of the 
coupon and mail to us by 20th January 1986 
or hand to us at our MIDEM stand in Cannes 
by 28th January 1986. Remember, you must 
be employed in the U.K. music industry and 

be 1 8 years old or over. The winners will be the 
first of the best answers out of the box at our 
MIDEM stand on 29th January 1 986 at 
1 2 Mid-day. 
The judges' decision is final. No 
correspondence will be entered into. Only 
one entry per person. A full copy of the rules 
can be obtained upon application to 
COPS' offices. _ — 

] MAGICAL PARIS - COMPETITION ENTRY FORM 
, Please tick your answers: 
• 1) What, within our industry, is "a mother"? 

a. Matrice used to press records □ 1 b. Positive stage in metalwork processing between ! negative and stamper ["1 
I c. A master tape in Mono □ 
1 2) Which is heavier sleeve board? 
I a. 016 □ 
1 b. 400 gsm □ 
I 3) What does 0 & (6) stand for? 

a. Publishing and Copyright F] 
b. Performance and Copyrignt [ 
c. Pressing and Cassette [_] 

4) Lastly, suggest a name for a new Heavy Metal 
rock group;   
NAME      
COMPANY     
ADDRESS      

TEL —  
I agree to the competition rules 
 Signature 
Please send me further details of COPS 
Quality Manufacturing Services Q C.3. 

PRESSINGS & LABELS-SLEEVES-CASSETTE DUPLICATION- COMPACT DISCS'PICTURE & SHAPED DISCS -FLEXIS 
The Studio • Kent House Station Approach ■ Barnmead Road • Beckenham • Kent BR3 UD ■ Telex 916572 COPS G 

TELEPHONE 01-77-88-55-6      

PAGES 
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Major name IPs vie 

for Christmas market 
WITH JUST 36 shopping days to Christmas the UK 
record industry moved into full gear this week with 
new albums from Elton John, Sade, Barbara Dick- 
son. Barry ManiJow and Jennifer Rush all vying for 
their share of the lucrative festive market. The last of 
the 1985 "big name" albums will also include re- 
leases from Shakin' Stevens, Richard Clayderman, 
Asia and Lionel Richie. 

CBS is expecting huge sales for Jennifer Rush's 
self-titled album, following the success of her single 
The Power Of Love, number one for five weeks, the 
year's biggest-selling single and the first to achieve 
1m sales. The LP includes Power and her next single, 
Ring Of Ice. Another assured CBS big-seller is Sade's 
Promise, the follow-up to the triple-platinum Di- 
amond Life album, still in the top 30 after 67 weeks. 

Elton John whose Nikita single has given him one 
of his biggest UK hit singles since the early Seventies 
can also expect big sates for his latest Rocket album 
Ice On Fire — particularly as he is about to start his 
first live dales for some time. 

TV-promoted albums released and competing in 
an already-overcrowded marketplace include Tel- 
star's Best Of Andrew Lloyd Webber and Tim Rice 
featuring David Essex and Elaine Paige amongst 
others, K-tel's Best Of Andrew Lloyd Webber (with 
music from Requiem, Cats and his other musicals), 
Decca/Delphine's A Classic Touch by Richard 
Clayderman and the Royal Philharmonic Orchestra, 

CHRYSALIS A&R director Stuart 
Slater presents Paul Hardcas- 
tle with one of the many gold 
and silver records he has re- 
ceived for his worldwide hit 
19. 

In return the artist presented 
Chrysalis with his simply enti- 
tled debut album, Paul Hard- 
castle, which is released by 
the company on Monday (18), 
in the wake of his current hit 
Just For Money. 

and the KWirgin album Aled Jones With The BBC 
Welsh Choir, which is to be TV-advertised nationally. 

K-tel is also nationally promoting the new Barbara 
Dickson album. Gold — a £350,000 campaign began 
this week and will go national at Christmas — as is 
Portrait Records with The Power Of Classic Rock by 
the London Symphony Orchestra. On the compila- 
tion side, CBS/WEA and Virgin/EMI will be battling it 
out with their respective packages. Hits 3 and Now 
That's What I Call Music 6, both released later this 
month, the latter backed by a £3/4m TV campaign. 

Other albums that can expect a large bite of the 
Christmas market include Barry Manilow's first self- 
titled album for RCA, Lionel Richie's as-yet-untitled 
LP on Motown, Arcadia (Simon Le Bon, Nick Rhodes 
and Roger Taylor) on EMI, Shakin' Stevens Lipstick 
Powder and Paint (Epic), Asia's third album Astra on 
Geffen, King's Bitter Sweet (CBS), Best of REO 
Speedwagon (CBS) and Robert Palmer's Riptide (Is- 
land). 

A surprise seasonal best-seller could well be East- 
Enders on BBC Records which features the entire 
cast of the popular TV soap opera performing well- 
known Cockney songs, while A&M Records' Lost In 
The Stars, a tribute to the music of Kurt Weill, could 
also be a surprise seller as it features Sting, Lou 
Reed, Tom Waits, Marianne Failhfull and Todd Rund- 
gren amongst others. 
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Fest joins RAK as MD 

THE EMI label RAK Records, originally set up by producer Mickie Most, 
is to broaden its base with the appointment of EMI Music executive 
Helmut Fest as managing director. 

Fest, who will report to RAK chairman Most, moves from EMI Music 
Europe & International where he was responsible for central marketing 
and A&R acquisition. Previously he worked for EMI Electrola in Ger- 
many and Capitol Records in Los Angeles. 

"This move is an integral part of the future development of RAK 
Records which will not only involve those acts I will personally be 
involved with, but also the acquisition of new artists covering all areas 
of pop music," said Fest. 

"In addition we will be utilising the talents of many of the world's top 
producers to work with our roster of acts." 

Fest will be responsible for the day-to-day management of the 
company, allowing Most to concentrate on talent acquisition and the 
label's recording activities. 

Industry support 

asked for appeal 
MUSIC INDUSTRY support is re- 
quested for BBC Radio Two's 
Children-ln-Need appeal. Che- 
ques to Children In Need Appeal, 
PO Box 200, Liverpool L69 3HW; 
or telephone a pledge on 01-580 
4411. On-air name checks for the 
biggest amounts donated on 
Radio Two on November 22. 

Managers manage better 
with 

HARMONY 
4th generation copyright royalty systems 

new standards in versatility 
COMPUTER EXPRESS 

6S Carter Lone EC4V 5EQ 
01-248 5218 

Tyler case 

resolved 
RCA AND the writers of Bonnie 
Tyler's It's A Heartache hit single 
reached an undisclosed settle- 
ment last week after two days in 
court over a claim that the record 
company underpaid royalties by 
£320,000. 

Writers Ronnie Scott and Steve 
Wolf and producer Dave McKay 
through their company, Sound- 
barrier, sued RCA claiming they 
had been underpaid. Their coun- 
sel, Mr Richard Slowe, told the 
court that RCA had an arrange- 
ment to market Soundbarrier 
material and the central question 
was whether the record company 
had made an agreement in 
February 1978 increasing the 
royalties in relation to Bonnie Tyl- 
er. RCA denied doing so. 

Virgin named 

company of year 
FROM PAGE ONE 
that Virgin was considering 
buying into Thames Television. 
"We will look at any company 
that's for sale," said Virgin chief 
Richard Branson, "but I don't 
think we'd want to spend the 
£80m that's being talked about 
for Thames, especially when its 
franchise comes up for renewal 
in three or four years." 
• Details of Virgin's expansion 
plans — page 3. 

The Hi! folds 
IPG MAGAZINES, which closed 
the pop/lifestyle publication The 
HiT last week just nine weeks 
after a £3/4m launch, admits that 
the magazine "may have been 
ill-conceived". 

The group's managing director 
Mike Matthews says that sales of 
The HiT were "substantially 
under" the target figure of 
190,000 and were "steadily 
worsening". The magazine's 
sale-or-return basis has made it 
difficult to exactly quantify the 
exact level of sales attained, 
claims Matthew, saying that fi- 
gures between 80-90,000 have 
been "flying about". Music Week 
understands the figure may be as 
low as 50,000. 

IPC has lost "substantially 
more" on The HiT than its £3/4m 
launch budget, reveals Matth- 
ews, dubbing the venture "a 
brave try" at breaking into 15-19 
year old boys market, that "may 
have been ill-conceived". 
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with THE US Tower Records chain about to open in 
London and Virgin making noises about moving into the 
USJt s 'interesting to note the two principals comment 
on each other. Tower vice-president Stan Goman I 
th"nk Virg°n will be in for a big surprise. There are a lot o 
retailersfn the States who have a very short term v f 
life If they see Virgin opening up in competition to them 
hey will throw out all the Virgin stock from their racks^ 

Virgin's Richard Branson: "I would never swop the 
Megastore for Tower's Piccadilly site^ A lot of Americans 
have heard of the Circus, but I don t believe many British 
people go there to shop. Also, in terms of profit, I think 
they are going to be in for a shock" . . . Tower s Kensing- 
ton store is being managed by Millissa Pzenny on loan 
from its main New York store, and the Piccadilly Circus 
shop will be managed by Tower's East Coast regional 
manager, Mathew Koenig .. . IPC staff very unhappy that 
outside agencies heard of the folding of The H/T before 
the magazine's own staffers . . . Jennifer Rush s The 
Power Of Love and Phil Collins' No Jacket Required the 
first million-selling single and LP of the year. . . Ironical 
that, after all the official efforts to shut down Laser 558, it 
was silenced last week by a generator blowing up. 

THE FEDERATION of British Audio and the British Audio 
Dealers Association held a lavish Mayfair Hotel press 
conference for their joint promotion scheme (see p8) last 
week and managed to talk about the "the Ultimate In 
Sound Advice" without once mentioning CD, then gave a 
demonstration of Japanese v British audio equipment 
using black discs with all the attendant static and surface 
noise loudly amplified throughout the Mayfair 
Theatre .... Picture Music International's press screen- 
ing of Duran Duran's new "sci-fi fable adventure video", 
Arena, evoked even more tension than hoped for among 
the journalists when the booze became unavoidably 
detained in a traffic jam . . . How many sporting song- 
writing partnerships have lasted the 20 years that Guy 
Fletcher and Doug Flett celebrate this week? . . . Guests 
at CBS' extravagent Belvedere Restaurant launch of the 
new King album raised more than £1,000 for leukaemia 
research through a raffle with three of the four prizes 
going to CBS people .... Best wishes to long-serving 
Music Week staffer Jim Evans who leaves this week to 
pursue a freelance career. . , Guests at a PRT reception 
for Willy Finlayson's Skye Boat Song, in the Caledonia 
Rooms, were entertained by bagpipe demonstrations . . . 
Creole Records launched Frankie Vaughan's New LP at 
Bootleggers; Chas & Dave's north London local was the 
venue for a bash to launch their album; and Gyrate 
Records hosted a party for Buddy Curtis & The Gras- 
shoppers at the Ritzy in Wardour Street. 
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Someday man will look back and ask 'How on earth did 

anyone get those giant slabs in place.,.under the TV set?' 

'How was the sheer weight carried all the way home... 

from the showroom?' 

Such remarks we fully believe will be common truck 

once you've been exposed to a very recent phenomenon, 

DIGITAL VIDEO 8. 

STEREOPHONIC, NOT 

MONOLITHIC. 

The Sony Video 8 format. 

Take a tape you've just shot, for instance, and enhance it 

by adding a brand new sound track. (Your kid's fourth birthday 

to Beethoven's Fifth?) 

When there's one of those simultaneous TV and FM stereo 

broadcasts, the deck will record a perfect picture with a 

sound quality that'll virtually match the original master. 

Alternatively, use it purely as an audio deck and it can 

lay down a colossal 12 hours of digital stereo music on one 

little tape, (2 hours on each of the 6 tracks.) 

Switch to IP mode and you can push that up to 24 

it, there's a totally new type of video deck, hours of digital stereo sound, 

The FVS 700. 

It's the world's first 8 mm home video unit to incorporate 

The entire works of just about any musician you fancy. 

No cassette deck in the world can do anything like as 

PCM (Pulse Code Modulated) digital stereo. much, And because the FVS 700 measures a slim 355 mm 

To understand how that works, you first have to under- across, it'll fill any cassette deck's gap in a midi Hi-Fi stack, 

stand how Video 8 works, this and we haven't even mentioned its abilities as 

Each tiny tape (less than half the size of the old a video unit. Abso-blinking-lutely incredible, 

video tapes) can carry up to 6 tracks, 3 week, 6 event timer, Auto play, rewind and tape 

When you shoot a home video, say with a Sony V8 return. Infra-red remote control, Noiseless siow motion. Freeze 

Camcorder, 5 of those tracks are used. Leaving one free for frame. Picture search, Flying erase head. The entire works 

something quite extraordinary, We can honestly say the EVS 700 is a stereophonf 

Using an EVS 700 deck you can record digital stereo monument to modern technology. Worship one at a Son 

sound on that 6th track. showroom near you, 
VideoS 
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