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launch country esmpsoimi 

MAJOR UK record companies are joining forces in a unique effort to 
promote country music this side of the Atlantic. 

The promotion, Discover The New Country, brings together CBS/Epic, 
EMI, MCA. RCA and WEA and will be co-ordinated by the London office 
of the Country Music Association, It follows the £15,000 MORI survey 10 
months ago which revealed that "49 per cent of the British public enjoys 
listening to country music", and that country music came second to pop 
music as the most popular form of music in the UK. 

Since the survey was published, marketing directors of the record 
companies have met and decided to combine their resources. Each 
company will be responsible for specific marketing and merchandising 
areas of the campaign as well as nominating two artists whose product 
will be highlighted. Country artists featured include Rosanne Cash, 
Exile, Don Williams, The Oak Ridge Boys, Alabama, The Judds and Hank 
Williams Junior 

A compilation album featuring tracks by the artists will be made 
available for promotional use, and several of the names will be visiting 
the UK. 

"We are tremendously excited that the majors have come together to 

promote country music," says Cynthia Leu, the CMA's European mana- 
ger. "The teenage record market is declining, and the record companies 
are now looking seriously at the over-25 market which is traditionally 
more receptive towards country music. 

"By pooling the resources and energies of the major companies, 
country music's share of the market will increase and everyone will 
benefit. The CMA is also currently reviewing offers of sponsorship for 
the campaign." 

Supporting the campaign, EMI Records strategic marketing director 
David Hughes points out: "This will finally explode the myths that 
continue to surround country, and open it out as music to appeal to all 
tastes and all ages." 

And Paul Conroy, WEA Records' sales and marketing director, adds: 
"Country music is capable of capturing widespread appeal." 

Kingsley Grimble, director of buying and development at Record 
Merchandisers, echoes: "It's widely acknowledged, and research 
shows, that country is one of the most under-exploited areas of the 
entire music market, so it's encouraging to see the industry working 
together to organise this campaign." 

Elton/DJM gas© — 

claim wici®sf 

By JOHN BEST 
ELTON JOHN and Bernie Taupin 
last week narrowly failed in their 
bid to get a High Court decision 
that would have turned the indus- 
try on its head. 

The songwriting partnership 
were suing Dick James Music for 
the return of copyrights — esti- 
mated to be worth £30m — for all 
their songs written between 1967 
and 1975. They claimed the ori- 
ginal contracts had been signed 
under "undue influence". 

Had they succeeded in the ac- 
tion, DJM managing director 
Stephen James had said that it 
would be "the end of the music 
industry as we know it". 

John and Taupin did win a 
secondary claim, however, for 
the repayment of foreign royal- 
ties siphoned off by overseas 
sub-publishing arms of DJM. 
How much this will amount to is 
not yet clear, with some sources 
quoting figures of several million, 
while Stephen James put for- 
ward "ballpark" figures of be- 
tween £250,000 and £300,000. 

The judge Mr Justice Nicholls 
rejected John and Taupin's bid 
for the return of rights and the 
setting aside of early publishing 
and recording contracts, despite 
agreeing that they had been 
signed under undue influence, 

DJM had subsequently ex- 

pended "substantial effort and 
money" exploiting the record- 
ings, he said. And it would be 
"unjust" to return the copyrights 
now. 

In giving John and Taupin the 
chance to start at all, DJM had 
made a considerable contribution 
towards their success, he said. 

The songwriters had initiated 
the action to try and gain the 
rights and master tapes to 136 
songs which they had signed 
away to DJM for life. Included 
among them were the hits Rocket 
Man, Crocodile Rock and Good- 
bye Yellow Brick Road. 

On the repayment of foreign 
royalties, the judge told the court 
that overseas DJM subsidiaries, 
without staff or premises, had 
withheld royalties at the rate of 
50 per cent. A normal figure for a 
foreign sub-publisher would be 
between 15 and 25 per cent, he 
said. 

Setting a rate of 25 per cent, the 
judge ruled that DJM should pay 
John and Taupin the back-dated 
difference. 

Commenting on the overall re- 
sult, Stephen James said: "We're 
very relieved we did not lose on 
the main claim, and we are treat- 
ing it as a victory." 

Taupin said: "I'm happy with 
everything We may not have re- 
gained the copyrights, but we did 
prove we were morally right." 

i 

MAGNET MD Michael Levy (left) and RCAJAriola deputy MD Richard 
Gane have renewed and extended Magnet's sales and distribution deal. 
The new terms of agreement including licensing arrangements in Eire 
for Magnet product. 

Smifhs (MS for 100 st©r£gs 
WH SMITH is aiming to be running 100 specialist music shops by the 
end of next year after paying up to £5.5m for the 20-store Music Market 
chain. 

Smiths intends eventually to have a corporate identity for all its pure 
music outlets, but for the meantime Music Market will operate auton- 
omously and independently of the Sound FX chain which the company 
is launching. 

The newsagent and bookseller group has agreed to pay £2.5m for 
Music Market, together with a further sum of up to £3m depending on 
profit growth in the year to end in September. Music Market's profit 
before tax in the last year was £170,000 on a turnover of £4.01 m. 

Graham Clark, the Smiths director responsible for specialist chains, 
commented; "I now have two strings to my bow in music retailing. We'll 
have 10 Sound FX shops up and running by Christmas, and with the 
Music Market shops, it means that Smiths now has 30 specialist music 
stores. Next year Music Market will probably put on several shops, and I 
would think that we will put on 60 or 70 under the Sound FX banner. We 
aim to be 100-strong by the end of next year. 

"Eventually, all the shops will have one name and one marketing 
policy. In the short term. Music Market will expand in the West Country 
and South Wales, and Sound FX will lend to move elsewhere. They will 
not compete." 

h £50,000 

£40,000 

Last years total 

-£30,000 

-£20,000 

-£10,000 

GROSS BOOKINGS for 
advertising in the sou- 
venir brochure for the 
British Record Industry 
Awards dinner almost 
reached £17,000 last 
week with further 
space taken by Phono- 
gram, HMV and Pensord 
Press. 

Don't send 

Xmos cards. . . 
.. make a donation to the 

Nordoff-Robbins Music Ther- 
apy Centre through MVVin our 
December 21 issue. 

You can either send your seasonal 
greetings with your own dis- 
play advertisement at full rate 
card (no agency commission), 
30 per cent of which will be 
passed on by MW to Music 
Therapy. 

Or you can make a donation direct 
and have your name or com- 
pany logo acknowledged in a 
composite advertisement 
(space donated by MW). 

©Book space by calling the MW 
advertisement department on 
01-387 6811. 

©Make a direct donation by 
sending rt to The Appeals 
Organiser, Nordoff-Robbins 
Music Therapy Centre, 3 
Leighton Place. London NW5. 

Donations must be received by no 
later than December 11. 
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 New 7" & 12" Single  

EASIER SAID 

THAN DONE 

m A Taken From The- Album 
'3 SHIPS' 
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 NEW SINGLE  
TONIGHT SHE COMES 

AVAILABLE ON 7" & 3-TRACK 12" AND SPECIAL LIMITED EDITION 'CAR SHAPED' PICTURE DISC UEm 

TAKEN FROM THE ALBUM 
THE CARS GREATEST HITS' ■ EKT25 ' ' EKT 2SC CD: 960 464-2 
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-New Single- 
'The Sun Always Shines On T.V.' 
Available On r- And Extended Version 12" 

Taken From The Album 
'Hunting High And Low' 
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Lager brewers 

launch concert 

sponsorship 

LIVE ROCK music in the UK is to 
get a massive boost through 
brewers Harp Lager which is to 
sponsor 150 concerts by 15 lead- 
ing pop groups and artists during 
1986. The sponsorship program- 
me, described as the first of its 
kind by the brewery industry, will 
kick off with a nationwide Maril- 
lion tour in January. 

The sponsorship, which will 
use the slogan Harp Beat — The" 
Best Beat of All, is the result of a 
new partnership between Harp 
Lager, the Keith Prowse Agency 
and Midland Concert Promotions 
(MCP). The planned nationwide 
concerts will be held at major 
theatres and other venues. A tour 
by Orchestral Manoeuvres In The 
Dark will follow Marillion in 
February, and it is expected that 
the annual Milton Keynes and 
Castle Donington outdoor festiv- 
als will also be included in the 
Harp Beat programme. 

The new sponsorship is a direct 
result of Harp Lager's previous 
involvement with the ICA Rock 

Stiff lands 

US indies 
STIFF RECORDS has clinched a 
deal for the marketing and dis- 
tribution in the UK of two US 
indie labels. Atlanta-based DB 
Records has licensed to Stiff 
while Enigma Records from Los 
Angeles, will be marketed here 
by the company. 

Enigma product is 
spearheaded by albums from 
Stryper, Californians Passionel 
and Tex & The Horsehead. DB's 
UK debut showcases LPs from 
Zeitgeist, Fetchin' Bones, plus a 
best of DB compilation. 

Nomis insurance 
company initiative 
THE NOMIS Complex has estab- 
lished two specialist music man- 
agement and insurance com- 
panies. The group believes its 
Complex Insurance Services will 
fill a gap in the market by com- 
bining music industry experience 
with financial expertise. The com- 
pany has been set up in conjunc- 
tion with insurance brokers Gibbs 
Hartley Cooper. 

Complex Management is being 
headed by David Panlon and 
Lloyd Beiny, who has been asso- 
cited with The Eurylhmics, Bucks 
Fizz, Judas Priest and Be Bop De- 
luxe. 

UECCKIDS 

ORDER YOUR 
DANCING & 

PARTY ALBUMS 
EARLY FOR XMAS 

Weeks. All concert advertising, 
tickets, programmes and the 
venues themselves will carry the 
Harp Beat identity. "The prog- 
ramme of concert tours has been 
structured to appeal to a wide 
spectrum of the population," 
says Simon Mallalieu, director of 
Harp Lager Franchise. 

"Nearly 500,000 pop fans are 
expected to attend the concerts 
around the country. We will be 
supporting the trade with a com- 
prehensive programme which we 
hope will give everybody the 
opportunity to be involved in this 
unique concept." 

Alan Callan, managing director 
of the Keith Prowse Agency, 
adds: "We're delighted to be 
working with Harp on a project 
which has such tremendous 
potential and will be good for the 
music industry." 
® Further announcements ab- 
out other acts performing in Harp 
Beat '86 will be made in the near 
future. 

Backing 

for Sunday 

trading 

THERE IS an "overwhelming" 
case economically for the dereg- 
ulation of trading hours, accord- 
ing to Institute of Fiscal Studies 
director John Kay. Addressing a 
Sunday trading conference orga- 
nised by the institute recently, he 
asserted that there has been 
much exaggeration on both sides 
of the Sunday trading case. 
Claims that deregulation would 
create 200,000 new jobs were as 
wild as the TUC forecast that it 
would cost 200,000 jobs. 

"Both versions are equally ridi- 
culous," he said. "Sunday trad- 
ing will have very little net effect 
on employment. It will widen 
consumer choice and, in the long 
run, lead to a more efficient retail- 
ing sector." 

The conference was also 
addressed by Home Office minis- 
ter David Waddington, who com- 
mented; "The vast majority of 
people in this country are in 
favour of Sunday trading. People 
who say there is no demand for 
Sunday trading are closing their 
eyes. It will enhance the quality of 
people's lives," 

IRISH singing star Baltimora turned up at EMI's Manchester Square 
headquarters recently for a promotional function, where he was pre- 
sented with a silver disc for UK sales in excess of 250,000 of his debut 
single Tartan Boy. Pictured at the presentation are (left to right): Vic 
Lanza (A&R manager, strategic marketing), Anna Capalunga (Interna- 
tional promotion, EMI-ltaly, who accepted the disc on behalf of her 
company), Baltimora and David Hughes (director, strategic marketing). 
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Musical Chairs' 

RADIO ONE producer Phil Ward- 
Large has been appointed head 
of music at Radio Luxembourg in 
succession to Richard Swainson, 
who leaves early in the New Year 
to join ILR station 2CR in Bourne- 
mouth. 

Ward-Large began his career 
with Radio Trent in Nottingham 
and joined R1 three years ago, 
working with Janice Long, Gary 
Davies, Adrian Juste and Mark 
Page. 

Dutch-born Jan Cook has been 
appointed executive vice- 
president, finance and adminstra- 
tion, of PolyGram International in 
succession to Dankert J Punt. 
Cook, .who will operate from 
PolyGram's Berkeley Square 
ofices, joined the company in 
1973 from Philips. He was con- 
troller of the music publishing 
division before moving into the 

international organisation 
Jose Najera, previously with K- 

tel, has joined Magnet as assis- 
tant financial controller . Chris 
Bernard, director of Letter To 
Brezhnev, has joined N Lee Lacy 
Associates to direct music 
videos. 

Joan Ingram, previously EMI 
Records assistant press officer, 
has been appointed head of press 
for EMI America/Capitol/ 
Manhalten. 

T¥ OTmpdign by 

Record Tokens 
RECORD TOKENS launched a 
three-week pre-Christmas TV 
promotion on Monday in the Lon- 
don, TVS, Central and Granada 
areas. 

General manager John Mew 
told MUVthe 10-second spots are 
being targetlcd primarily on ITV 
programmes with a high women 
viewing ratings. 

American 

Commentary 

Problems posed by video 
From IRA MAYER 

LOS ANGELES: The Billboard Video Music 
here last month indirectly raised a nu come. Not the 
which will confront the industry in t Y . | fact an 
least of those questions is whether vlde0 'n"nts industry at all. Not a new topic, but some of the developments 
cited at this well-attended convention did not bod 

'Tyear ago, most home video compaioes wereodaiming that 
the average video music cassette sold in the '. . h'tter piece range. While some companies have exP®r,^e^^3USe numbers on average for their own releases (in part because 
they put out only a limited number of tapes by big name ac ), 
the across-the-board consensus figure this year were in the 
5,000-10,000 range. . . ... 

It's irrelevant whether the folks in 1984 were inflating their 
numbers or, for that matter, whether folks in 1985 are deflating 
theirs in the hope of lowering the price for rights. Even at 20,00 
pieces, there would be little reason for a company (or an 
individual) to invest in production of a cassette exclusively for 
the home market. As part of a broader campaign that might 
include a clip for MTV and other TV, club and cable outlets, a 
full-length cable programme and a cassette, yes. But as a 
cassette alone, no. 

Part of the promise of home video has long been that it would 
allow for narrowcasting — for making programmes which 
would not necessarily appeal to the broadest spectrum. But 
given production costs and viewer expectations of profes- 
sionalism (to which they are clearly entitled), a show which can 
move fewer than 20,000 units cannot often be made. 

One way to bypass that problem is to put together clip 
compilations, but as is reported in separate news stories from 
the conference, label executives say they will be lucky to get 
the same budgets they had in 1985 for 1986. This year saw a 
considerable upswing in spending for clips over 1984, but if the 
number of releases is going to remain stable or, more likely, 
decrease somewhat (inflation dictates that the same amount of 
money won't buy as much), there won't even be as many clips 
around to compile. 

Another disturbing factor: apart from the general waning of 
interest cited by CBS's Harvey Leeds and others, the greatest 
interest in cable video music appears to be among very young 
viewers. They're a good target for advertisers during those 
hours when they watch TV, but that leaves a good chunk of the 
day when children aren't watching — hours that aren't going to 
be as appealing to advertisers as programming on network TV 
and other stations which is designed to appeal to the available 
audience. 

Finally, there's the matter of what happens to those artists 
who have signed away their video rights in order to get a 
recording contract when the label decides not to make a video. 
A CBS executive refused to answer to that one. Just as other 
executives refused to comment when the producer of one of 
the regional video TV shows pointed out that her show had 
been acknowledged by a label as having been significant in the 
breaking of an act whose first video clip was aired on the show. 

By the time the second clip came out, however, the group 
was subject to an exclusivity agreement between the label and 
another programming service. As a result, her shpw, which had 
been credited with helping break the act, couldn't show the 
follow-up clip. 
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ratios 

COMPACT 

1 
ri 

r.:-' 

DIGITAL AUDIO 

BROTHERS INARMS. Dire 
Straits Vertigo/Phonogram 

2 ICE ON FIRE: Elton John 
Rocket/Phonogram 

3" AFTERBURNER: ZZ Top 
Warner Brothers 

4 HOUNDS OF LOVE. Kate 
Bush EMI 

5 LOVE OVER GOLD: Dire 
Straits Vertigo/Phonogram 

6* WORLD MACHINE: Level 42 
Polydor 

7 NO JACKET REQUIRED" Phil 
Collins Virgin 8* WAR OF THE WORLDS. Jefl 
Wayne's Musical Version CBS 

9 WEST SIDE STORY Various 
Deutsche Grammophon 

10 THE COMPLETE MIKE 
OLDFIELD: Mike Oldfield Virgin 

11 LIKE A VIRGIN: Madonna Virgin 
12 DIAMOND LIFE Sade Epic 
13 MISPLACED CHILDHOOD 

Marillion EMI 
14 THE SINGLES 81-85" 

Depeche Mode Mute 
15 GREATEST HITS VOLUME 

I & II: Billy Joel CBS 
16 THE DREAM OF THE BLUE TURTLES. Sting A&M 
17 WELCOME TO THE PLEASUREDOME. Frankie 

Goes To Hollywood ZTT/lsland 
18 STEVE McQUEEN Prefab 

Sprout Kitchenware/CBS 
19 GREATEST HITS" Queen EMI 
20 BORN IN THE USA: Bruce Springsteen CBS 

* Indicates new entry 
Compiled by Music Week Research 

A BBC Records sound effects LP, 
first released in 1977, has now 
qualified for a silver disc. Pictured 
with the awards for 60,000 sales 
of Sound Effects 13— Death And 
Horror are, from left, head of re- 
cording services, radio, Michael 
Starks, album producer Mike 
Harding and head of BBC Re- 
cords Humphrey Walwyn. 

w 

m 

ZZ TOP's distinctive Ford Coupe put in a "personal appearance" at 
Virgin's new Oxford Street Megastore with the help of a trio of 
suitably-attired staff. 

RADIO ONE'S Mike Read comes 
to grips with a little bit of history 
after becoming the first DJ to 
play the first CD single, Dire 
Straits' Brothers In Arms. With 
Read are producer Roger Lewis 
and Phonogram promotions' 
Karen Taylor. 

7*K m 

T* 
--- 

J 

ANNE DUDLEY has signed to 
Warner Bros Music as an exclu- 
sive song writer. Pictured with 
her are, from left, managers Dai 
Davies and Mark Anders and 
company MD Peter Reichardt. 

INSIDE 

PAUL KING looks more pleased than the rest of King with his gold disc 
for sales of their Bitter Sweet album. From left are Mick Roberts, King, 
Tony Wall and Jim Lantsbury. 

© SINGLES CHART 21 
O ALBUMSA CHART 32 
Airplay 18, 19. CD Chart 3. 
Classical 28. Country Chart 
6. Disco news/chart 10, 11, 
13. Europarade 14. Indie 
news/chart 16, 17. LP Re- 
views 49. Music On Video 
33-48. Opinion 14. Perform- 
ance 25. Publishing 14. Sing- 
les Reviews 28. Talent 25. 
US Charts 22, 31. 

AMI STEWART-DEON ESTUS 

.A 

w 

SENSATIONAL 

MEW SINGLE 

/^Uitioo 

7"EDIT3310 

n ir i 

PRODUCED BY BARRY LENG 12"EDITL 3310 MARKETtD& DISTRffiUTED EW PREClSiON RECORDS aTAPESUD 1111111/ 
ORDERS TO PRECISION RECORDS &. TAPES LIMITED 105 BOND ROAD, M1TCHAM, SURREY CR4 3UT TELEPHONE; 01-640 3344 ' 
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In-store video 

ads gain ground 

IN-STORE video advertising 
aimed at record buyers should be 
operational in more than 350 
shops by the end of the year with 
indie dealers joining the chains in 
electronic marketing. 

In October, W H Smith began 
broadcasting a 30-minute chart 
video programme in the majority 
of its 260 record departments and 
"electronic poster" operation 
Computerad is now claiming to 
be nearing 100 sites for its video 
presentations. 

Computerad, run by Slater 
Walker Electronics Posters, has 
been installed in chart return 
shops, multiples and indies. It 
consists of monitors installed 
either individually or in banks of 
four which broadcast 10-second 
slots of computer-animated 
advertising, paid for by the re- 
cord companies. 

Slater Walker is currently ex- 
panding the operation into Wool- 

i-' l- iSlS 

-JUS- s a 

COMPUTERAD IN operation in 
Reading Woolworths. 
worth and into independent out- 
lets in the Central TV region. The 
company says it is also negotiat- 
ing with other chains. 

Computerad costs £750 for a 
10-second ad which. Slater Wal- 
ker claims, is broadcast 1,946 
times in a two-week campaign. 

ilii/iSffflraBtfs (MMfem© 

for Hi lafeel launch 
A&M RECORDS is combining with hi fi manufactuer Marantz to launch 
the Windham Hill label in the UK, a deal that will involve label product 
being used for in-store CD demonstrations. 

Marantz has begun marketing its new CD65 compact disc player, and 
A&M has supplied Windham Hill samplers for use with the machine. In 
addition, all Marantz consumer literature is to be accompanied by 
Windham Hill leaflets, and sampler CDs and cassettes are being used as 
consumer incentives. 

Windham Hill was founded in the US in 1976, and is being launched in 
the UK with 12 albums and a 10-track sampler. A&M is backing the 
product with in-store posters and leaflets and a trade and consumer 
advertising campaign. 

TV push for Nolans LP 

SPARTAN RECORDS is mounting a national TV advertising push for the 
new Nolans album, Tenderly, which features a selection of standards. 
The campaign has started in the Scottish, Central, Granada and Tyne 
Tees regions and rolls out nationally from this week. 

Additional promotion includes 300 window displays, national daily 
press coverage and radio spots. 

% ✓ 

7* 
^ "7 

Limited Edition^', 
Includes FREE Posh 

Also Available - 
Special Limited Editf 
Shaped Picture Disc L, ^ 

C4U> 
Definitely A Record To S^ut Abo 
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JONATHAN MORRISH 

Seiiiw CBS 

FOUR MORE senior appoint- 
ments have been made at CBS as 
part of the re-organisation of the 
company instigated when Paul 
Russell took over during the sum- 
mer. 

David Black has been made a 
vice-president of CBS Records In- 
ternational and senior director, 
administration, finance and man- 
agement information services at 
CBS UK. Black joined the com- 
pany in 1970, and was appointed 
financial director in 1981. 

Personnel director David 
Meakins becomes senior direc- 
tor, personnel, PR and facilities, 
and John Brooks has been 
appointed senior director, legal 
and corporate affairs, a post that 
means he will act as Russell's 
deputy in all industry matters. 

Epic head of press Jonathan 
Morrish becomes the new head 
of corporate press and public re- 
lations, and is succeeded at Epic 
by Pat Stead. 

Jazz deal 

for Conifer 
CONIFER RECORDS has signed a 
distribution deal with the jazz 
label ARB Records and the first 
releases will be two albums by 
the Pete Allen Band, Jazzin' 
Around 1 and 2. The distribution 
and import company is also now 
handling the US jazz label Muse, 
and first releases will be Pat Mar- 
tino's Consciousness, Comin' 
Home by Larry Coryell, I Left My 
Heart by Red Earland, Woody 
Shaw's Setting Standards, and A 
La Carte by Kenny Burrell. 

Directory 

RECENT MOVES: M&A Security 
Services to 39 Marylebone Lane, 
London W1 (01-935 9126 and 01- 
452 2386) , , . Modern Publicity 
and Grant Edwards Enterprises 
to 30 Bristow Place, London W2 
(01-221 0897) . . Island Music to 
Media House, 334/336 King 
Street, London W6 0RA (01-846 
9141; telex 834541 ACKEE; tele- 
fax 01-748 1998) . .. Steve Welt- 
man's Esta Management to 50b 
Cornwall Gardens, London SW7 
4BG (01-937 3063) 

fflewiildW 
HEAVY METAL specialist com- 
pany Music For Nations has laun- 
ched a new label, Rough Justice 
aimed at the hardcore metal mar- 
ket. Debut albums are from Circle 
Jerks, GBH and Agnostic Front. 

more efficient management 
with 

HARMONY 
4ih yeneration copyrighi royally sysiems 

BUREAU SERVICE OR OWN COMPUTER 
COMPUTER EXPRESS 

69 Car ior Lane CC4V bF.Q 
01-248 5218 

il l I 

C 

C 

A 

DEMAND FOR compact discs far exceeding the present 
pressing capacity is causing concern and resentment 
among small labels specialising m repertoire 
suited to this high quality sound medium. Apparen ly the 
majors are moving increasingly into this market, ana 
small specialist orders are getting delayed and shunted 
backwards. Small labels working within tight budgets 
and with valuable export orders in jeopardy because of 
the delays are questioning the sense and necessity of 
some forms of rock and pop being made available on CD 
at this time . . . Liverpool's hard times have affected 
memorabilia connected with its four famous sons with 
the sale of the Beatles museum and its impending move 
down south . . . Record Tokens, currently being boosted 
on ITV, are 53 years old this year. . . Nice one, Thompson 
Twins: they're recording a special live album with a 
limited pressing of 10,000 (all autographed) for fans who 
didn't get a ticket refund when their recent tour folded .. . 
RCA promo man Tommy Loftus seen staggering away 
from the Northumberland Arms recently beneath the 
gallon weight of the hard stuff he won as first prize in 
Radio Two's Children In Need raffle. We hasten to add 
that the hard stuff was still in its bottle . . , Andrew Lloyd 
Webber's Really Useful Theatre Company getting set for 
a full listing debut on the Stock Exchange early in the 
New Year. 

PROMO PERSON Michaela Connor now based at DJM, 
but still independent as well as working DJM product. . . 
New I Major man Pete Winkelman interrogated by the 
Old Bill after inspecting his newly acquired Harrow 
premises by torch-light. They thought he might be a 
terrorist caching arms . . . Sad to report the death last 
Friday of Southern Music UK MD Roy Tempest after a 
long and courageous battle against cancer . . . Proceeds 
from TV fees for the BPI awards show could fund the 
much-mooted generic ad campaign . . . Best wishes to 
EMI Music Publishing MD Ron White, who goes into 
hospital this month for removal of a malignant leg 
growth , . . Island sales director Ray Cooper and Fourth & 
Broadway label head Ashley Newton bound for pastures 
new . . . Rare sighting at Tower opening party — store 
manager Milissa Pszenny wearing a dress . . . Production 
news: a daughter, Natasha, to RCA Music MD Dennis 
Collopy and wife Marilyn Worsley of BASCA; a daughter 
(not named yet) to Pinnacle chief Steve Mason and wife 
Sue; a daughter, Shosannah, to Telegroup chief exec 
David Pick and wife Juliet, and a son, Benjamin, to Gail 
Coulson, manager of Peter Gabriel and Helen Terry ... Ill 
health kept Lord Delfont away from the Royal Variety 
Show for the first time in nearly 30 years. 

MERRY 

EVERYONE 

FROM 

EMI MUSIC 

AN® 

SHAKIN' STEVENS 

ON EPIC 7" A6769. 12" TA6769 

rrri 
munc pupujhitk; 

EMI MUSIC PUBLISHING I IMITP 
138-140 Charing Cross R^VondonWW.Til^iJeS 
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A MODERN TALE OF INDEPENDENT SUCCESS 

(OR ONE YEAR OLD WITH NO REGRETS) 

1 
NEW ORDER: LOWLIFE 

FACTORY 
FACT 100 FACT 100C FACD 100 

1 

8 

10 

w 

12 

COCTEflU TWINS: TREASURE 
4 AD 

CAD 412 CAD C412 
ELVIS C0STELL0:10 BLOODY MARYS 

DEMON 
FIEND 27 FIEND CASS 27 

ROBERT CRAY: FALSE ACCUSATIONS 
DEMON 

FIEND 43 FIEND CASS 43 FIEND CD 43 
THE SWEET: GREATEST HITS 

ANAGRAM 
(P) GRAM 16 LJ C GRAM 16 

THE CRAMPS; OFF THE BONE 
ILLEGAL 

ILP012   HP IC012 (PIC) 
NEW MODEL ARMY: VENGEANCE 

ABSTRACT 
ART 008  ART 0008 

METALLICA: RIDE THE LIGHTNING 
MUSIC FOR NATIONS 

MFN 27 TMFN 27 CD MEN 27 
THE MEN THEY COULDN'T HANG 

NIGHT OF 100 CANDLES 
FIEND 50 DEMON FIEND CASS 50 

THE CHAMELEONS; 
WHAT DOES ANYTHING MEAN 

STATIK 
STATLP 22 STAT C22 

THE LONG RYDERS; NATIVE SONS 
ZIPPO 

ZONG 003  
HUSKERDU: FLIP YOUR WIG 

SST 
SST 055 

13 

14 

1i 

If 

II 

ii 

GREEN ON RED: GAS FOOD LODGING 
ZIPPO 

ZONG 005 ZONG CASS 005 
COLOUR BOX; COLOUR BOX 

4 AD 
CAD 508  CAD C508 

THE LORDS; KILLER WORDS 
ILLEGAL 

ILP016 
TRACEY THORN: A DISTANT SHORE 

CHERRY RED 
CMRED 35 

JOY DIVISION: CLOSER 
FACTORY 

FACT 25 FACT 25C 
THE FUHTONES: LYSSERGIC EMMANATIONS 

ABC 
ABCLP4  

RAIN PARADE; EMERGENCY 3RD RAIL TRIP 
ZIPPO 

ZING 001   

2S 
THE CRAMPS: SMELL OF FEMALE 

BIG BEAT 
NED 6 

21 
DEAD KENNEDYS: 

FRESH FRUIT FOR ROTTING VEGETABLES 
CHERRY RED 

BRED 10 CBRED 10 XD BRED 10 

28 
METALLICA: 'EM ALL 

i MUSIC FOR NATIONS 
MFN 7 

21 
THE METEORS; MONKEYS BREATH 

MAD PIG 
CH0P2 

3E 
, THE FALL: HIP PRIESTS AND KAMERADS 

SITUATIONS 1 SITV13 SITC13 

31 
FLESH FOR LULU: BIG FUN CITY 

STATIC 
STAT LP 28 STAT C28 

ELVIS COSTELLO: IMPERIAL BEDROOM 
„<< // DEMON 

FIEND 36 FIEND CASS 36 

33 
i THE DAMNED: THE BEST OF 

BIG BEAT 
' DAM 1 DAM C1 

if* n THE CRAMPS: SONGS THE LORD TAUGHT US 
ILLEGAL 

^^7 ILP005 
re THE COCTEAU TWINS: GARUNDS 

Xh 4flD 

CAD 211 CADC211 
s*e* GENE LOVES JEZEBEL: IMMIGRANT ■fri SITUATION 2 

SITV14 SITC14 

2B 
THE THREE JOHNS: ATOM DRUM BOP 

ABSTRACT 1 ABTQ10 ABTC010 

21 
HUSKER DU: NEW DAY RISING 

SST 
SST 031 

VARIOUS: ROCKABILLY PSYCHOSIS 
f // BIG BEAT 

W1K18 WIKC18 

23 
, COCTEAU TWINS: HEAD OVER HEELS 

4 AD 
' CAD 313 CADC313 

24 
I ROBERT CRAY: BAD INFLUENCE 
L DEMON r FIEND 23 FIEND CASS 23 

ff*I- JEFFREY LEE PIERCE: WILDWEED 
JzCtJ STATIC 
4^ STATLP25 STATC25 

3? 
HUSKER DU: ZEN ARCADE 

SST 
SST 027 

38 
, NEW ORDER: POWER CORRUPTION LIES 
, FACTORY 
' FACT 75 

39 
, THE CHAMELEONS; SCRIPT FROM A BRIDGE 

STATIK 1 STATLP 17 STATC17 

40 
. THE BIRTHDAY PARTY: JUNKYARD 

4 AD 
' CAD 207 

41 
I.Q. THE WAKE 

SAHARA 
SAH 136 

42 KOMA 7880 17 
SEX PISTOLS: LIVE 

KONNEXION 

43 

44 

4i 

LEE AARON: CALL OF THE WILD 
ROADRUNNER 

RR 978,0 RR4 978 0 
THE DAMNED: MACHINE GUN ETTIQUETTE 

BIG BEAT 
DAM 2 DAM C2 

JOY DIVISION: STILL 
FACTORY 

FACT 40 

4i 
BEN WATT; NORTH MARINE DRIVE 

CHERRY RED 
BRED 40 C BRED 40 

47 

43 

JOY DIVISION: UNKNOWN PLEASURES 
FACTORY 

FACT 10 FACT 10C 
PAUL HAIG: WARP OF PURE FUN 

OPERATION AFTERGLOW 
LPOPA 003   

43 

50 

FELT: IGNITE THE 7 CANONS 
CHERRY RED 

BRED 65  C BRED 65 
VENOM: AT WAR WITH SATAN 

NEAT 
NEAT 1015 NEAT C1015 

ii FACT 50 
NEW ORDER; MOVEMENT 

FACTORY 

52 
PLAY DEAD; INTO THE FIRE 

CLAY 
CLAYLP16M 

53 
THE SOUND: HEADS AND HEARTS 

STATIC 
STAT LP 24 

54 

55 

56 

57 

ELVIS COSTELLO: ALMOST BLUE 
DEMON 

FIEND 33 FIEND CASS 33 
LITTLE RICHARD: HIS GREATEST RECORDINGS 

ACE 
CHA 109 CHC109 

THE DAMNED: BLACK ALBUM 
BIG BEAT 

DAM 3 DAM C3 

SST 007 
BLACK FLAG: DAMAGED 

SST 

|i 

51 

ii 

WAYSTED: THE GOOD, THE BAD, THE WAYSTED 
MUSIC FOR NATIONS 

MFN 43 TMFN 43 
WISHBONE ASH; RAIN TO THE BONE 

NEAT 
NEAT 1027' NEAT 1027 

AUL 731 
NICO: BLUE ANGEL (BEST OF) 

AURA 

61 
GRAM PARSONS: SAFE AT HOME 

STATIC 
STAT LP 25   
BILL NELSON: THE 2 FOND ASPECT OF EVERYTHING 

COCTEAU 
JC10   

PURPLE HEARTS: HEAD ON COLLISION TIME 
RAZOR 

RAZS13  
HOODOO GURUS; STONEAGE ROMEOS 

DEMON 
FIEND 32    

62 

63 

64 

65 
ALIEN SEX FIEND: MAXIMUM SECURITY 

ANAGRAM 
GRAM 24   

ii 

®i 

68 

VARIOUS; STOMPIN AT THE KLUB FOOT VOL II 
ABC 

ABC LP 6   
DURUTTI COLUMN: WITHOUT MERCY 

FACTORY 
FACT 84   

AUL 732 
ALEX CHILTON: DOCUMENT 

AURA 

69 
ANGELWITCH: SCREAMIN N' BLEEDIN' 

KILLERWATT 
KILP 4001   

Ii 
ROUGH JUSTICE; ROUGH JUSTICE 

METAL MASTERS 
METALP 105    

11 
LOUDON WAINWRIGHT: IM ALRIGHT 

DEMON 
FIEND 54  FIEND CASS 54 

12 

If 

14 

TOYAH: MAYHEM 
SAFARI 

VOOR77   VOOR 077 
CHROME MOLLY: YOU CAN'T HAVE IT ALL 

POWERSTATION 
AMPS     

JACKIE WILSON: THE SOUL YEARS 
KENT 

KENT 027 KENC027 

Ii 
TOY DOLLS: A FAR OUT DISC 

VOLUME 
VOL P2 VOL C2 

ARTISTS A-Z 

[uipn THFY COULDN'T HANG 9 PURPLE HEARTS 63 VARIOUS: ROCKABILLY AARON lee - 43 COSTELLO clvis 3.32.54 GENE LOVES JEZEBEL  36 
MmmrA  8 28 RAINPARADE  15 PSYCHOSIS 22 ALIEN SEX FIEND 65 CRAMPS  34.6,26 GREENONRED   62 ROUGHJUSTICE 70 VARIOUS; STOMPIN AT THE ANGELWITCH 69 CRAY robcrt 4,24 HAIGpaul  48 
Mn^nwhii, 62 SEXPISTOLS 42 KLUBFOOTvol2 66 BIRTHDAYPARTY 40 DAMNED 33,44,56 HOODOO GURUS 64 
hewUfinFI ARMY  SOUND  53 VENOM so BUCKFUG 57 DEAOKENNEDYS 27 HUSKERDU 12,21.37: 
SnRnFR  isis'si SWEET  . 5 WAINWRIGHT louden 71 CHAMELEONS 39,10 DURUTTI COLUMN 67 IQ  41  THORNtracev   -.19 WATTben 46 CHILTONalex 68 FALL 30 JOYDIVISION 13.45,47 NIC0 lir ™ THREE JOHNS  20 WAYSTED 58 CHROME MOLLY 73 FELT  49 LITTLE RICHARD 55 PARSONS flrarrt  61 THREEJO  ,, w|LS0Ni3Ckie 74 COCTEAU TWINS 35,1,23 FLESHFORLULU 31 LONGRYDERS 11 

DWD 52 TOY DOLLS 75 WISHBONEASH   59 COLQURBOX  17 FUZ7TONES  14 LORDS  18 

ALL SUCCESSFULLY DISTRIBUTED BY PINNACLE RECORDS 0689 73144 
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COUNTRY 

A Grand Ole 

anniversary 

From JOHN LOMAX III 
NASHVILLE: REBA McEntire has been named 
the newest member of the Grand Ole Opry 
during the TV taping of a spectacular honour- 
ing the Opry's 60th birthday, Longtime king of 
country music Roy Acuff has also returned to 
the Opry following a bout of ill health. 
'Johnny Cash, Kris Kristofferson and Ed Bruce 
will star in The Last Days Of Frank and Jesse 
James, now filming around Nashville. The 
show will air on NBC-TV next year. The film 
tells of events in the legendary bandits' lives 
during the 1880s when they lived in the 
Nashville area and fried to go legit. 

'The Country Music Hall of Fame Museum has 
two new exhibits: a multi-media show on the 
life and career of Willie Nelson,, which opened 
for a two-year run in October, and The Grand 
Ole Opry: 60 Years, which opens next spring 
for a three-year run. The latter is the largest, 
most expensive exhibit in the museum's 21 - 
year history. The focus will be on the Opry as 
a unique entertainment institution that is both a 
business and a cultural phenomenon. 
'Opryland celebrated its best season ever dur- 
ing 1985: 2,447,435 people attended — up- 
18 per cent over 1984. The newest Opryland 
addition, the paddlewheel showboat General 
Jackson, attracted over 200,000 customers in 
its first four months of operation. 

Occupancy at the 1,068-room Opryland 
Hotel has averaged just over 89 per cent this 
season, prompting the unveiling of plans to 
add another 700 rooms in I 988. 
'Sweethearts Of The Rodeo, newly signed to 
Columbia, won the fourth annual Wrangler 
Country Showdown, winning 40 regional con- 
tests and a prize of $50,000. 

'Signings: Rodney Crowell, Marty Stuart (Col- 
umbia); Llbby Hurley, Lewis Storey, Wayne 
Massey, Joanna Jacobs (Epic); Tom Wopat, 
Dobie Gray, J D Martin, Osmond Brothers 
(pictured below), New Grass Revival (Capitol/ 
EMI); Ronnie McDowell, Kendalls, Steve Earle, 
Tommy Roe, Dennis Robbins, Vega Brothers, 
Patty Loveless, Albert Lee and Karen Stanley 
(MCA); Michael Johnson, Eddie Rabbitt, Pake 
McEntire (Reba's brother) (RCA); Danny Darsf, 
Sonny Throckmorton, Jill Holller, Jenny Votes, 
Southbound, Dwight Yoakam, Mark O'Con- 
nor and Michael Murphey (Warner Bros.); 
Merle's son Marty Haggard (MTM). 
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30 

SIGNING UP: The Osmond Brothers 

PICKWICK'S 

COUNTRY GREATS 
THE WORLD'S BIGGEST SELLING COUNTRY ARTISTS 
ON BRITAIN'S BIGGEST SELLING COUNTRY LABELS 

Including: 
LYNN ANDERSON'JOHNNY CASH-PATSY CL1NE DAVE DUDLEY-DR, HOOK 

EVERLY BROTHERS-JANIE FRICKE-CRYSTAL GAYLE-MERLE HAGGARD-WAYLON JENNINGS 
GEORGE JONES-TOM JONES-HANK LOCKLIN-JERRY LEE LEWIS-ROGER MILLER 

WILLIE NELSON-DOLLY PARTON-CARL PERKINS-JIM REEVES-MARTY R0BB1NS-CHARL1E RICH 
JEANN1E C. R1LEY-D0N WILLIAMS-TAMMY WYNETTE- BOXCAR WILLIE-HANK WILLIAMS SNR. 

AND MANY, MANY MORE 

Compleie iisl available from PICKWICK (01 200-7000) PRT (01660-3344) H R TAYLOR (021 622-2377) STOIC (IRELANDX00OI 523-311-608J 

1 ■1C WALK RlGHT BACK I O (Re) The Everly Brothers Warner Bros K 56168 (Wl; 

1 THE KENNY ROGERS STORY 
Kenny Rogers Liberty EMTV 39 |E 

c , LOVE STORIES I O l191 Don Williams K-tel NE 1252 (Kjj 
1- -y REUNION CONCERT 1 / (29) The Everly Brothers Impression IMDP 1 (C) 

| STATE OF OUR UNION ■ 2 The Long Ryders Island ILPS 9802 (E) 1 R L0VE HURTS .10 120) The Ever|v Bro,hers K-tcl NE 1197 (Kl! 
BEST OF THE EAGLES 

j ^ '3' The Eagles Asylum EKT 5 (W) IQ THE KENNY ROGERS SINGLES ALBUM 1 w (Re) KennyRogers United Artists UAK30263 (E); 

COUNTRY'S GREATEST HITS 
4 ("11 Various Atlantic Gap/Island CGH 1 (El OH 1241 THE J0HN DENVER COLLECTION fcU ' ' John Denver Telstar STAR 2253 (R)- 

C(New. B0RN YESTERDAY 
3 Everly Brothers Mercury/Phonogram MERH80 IF] O 1 (161 THE VERY BEST 0F D0fJ WILLIAMS ^ ' Don Williams MCA MCG 4014 (FJ| 

| p |5) OLD WAYS 
O Neil Young GeHen GEF 26377 (C) 22 HOI THE VERY BEST OF DOLLY PARTON Dolly Parton RCA PL 89007 (R); 
■y (6) FOUR STAR COUNTRY 
/ Johnny Cash/Merle Haggard/Willie Nelson/Kris Kristofferson K-tcl NE 1278 (K 23 THEIR GREATEST HITS 71-75 l'5' The Eagles Asylum K 53017 (W| 
q (7) LONE justice O Lone Justice GeHen GEF 26288 (C 24 q THE BILLIE JO SINGLES ALBUM , lRe) BUlie Jo Spears United Artists UAK 30231 (E). 
Q (New) THE HEART OF THE MATTER Kenny Rogers RCA PL67023 (R| 25 (h i,MAGES 

1 0 Don Williams K-Tcl NE1033 (K)' 
'in DR HOOK'S GREATEST HITS 1 U 1 ' Dr Hook Capitol EST 26037 (El OR I2SI THE BEST 0F THE BELLAMY BROTHERS The Bellamy Brothers MCA MCF 3248 (F) 
1 1 1,4, HOTEL CALIFORNIA ■ ' The Eagles Asylum K 53051 (W OOlNewl THE EVERLY BROTHERS The Everly Brothers Mercury/Phonogram MERH 44 (F) 
* o (9, HALF NELSON 1 Willie Nelson CBS 26596 (C OR HIGHWAYMAN CBS CBS 26466 (CY Waylon Jennings/Willie Nelson/Johnny Cash/Kris Kristofferson 
■1 O 1261 THE very best of the everly brothers ■O The Everly Brothers Warner Brothers K 46008 (W 29 (22) CENTERFIELD I John Fogerty Warner Brothers 9252031 (WJ 
A A |8| DOLLY PARTON'S GREATEST HITS 1 Dolly Panon rca PL 84422 (R1 30 IRel AT THE COUNTRY STORE . ' Kris Kristofferson Country Storc/Starblcnd CST005 (A) 

THE. 

KENNY ROGERS 

STORY 

18 CONSECUTIVE 

WEEKS AT NO. I 

IN THE UK 

COUNTRY CHARTS 
EEIll 

- 

i i 
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OUT DECEMBER 2ND 

NEW L/VE DOUBLE-ASIDE SINGLE 
RUN TO THE HILLS 

PHANTOM OF THE OPERA 
Produced by Martin "Phantom of the Jolly Cricketers" Birch 

12- CONTAINS EXTRA LIVE TRACK 
LOSFER WORDS (BIG ORRA) 

UNAVAILABLE ELSEWHERE '&/ 

FIRST 50.000 T CONTAIN EXCLUSIVE DEREK RIGGS DESIGNED 
CHRISTMAS CARD FROM IRON MAIDEN 

ORDER NOW FROM EMI TELEPHONE SALES Areo A; 01-561- 4646 Scoliand, Northern England. North Wales. Isle of Man 
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Telephone orders to be 
placed before noon on 

Dec 
15/21/22/24'28 

■
 

Ansaphone service 
suspended from 8/12 until 2 1 

Telephone sales only for 
records/tapes 
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THE 

Sun 

BRITAIN'S BIGGEST SELLING 

DAILY NEWSPAPER 

The Christmas period accounts for 
42% of all money spent on records and 
pre-recorded tapes. 

A figure that adds up to £172 million. 
And Sun readers account for 34% of 

the total market. That's over a third and 
represents an amazing £60 million. 

Which is more than the readers of any 
daily or Sunday newspaper, and even 
more than all the readers of all the leading 
music titles put together. 

So if you're looking for record sales 
returns this Christmas, call Matthew 
Davies, now on (01) 353 9881. 

Source; B.P.I. Oct-Dec 1984/T.G.l. 1985 
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