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BPI campaign strikes positive note 

UNDER A banner of "Life Sounds 
Better To Music", the BPI has 
announced its campaign to se- 
cure a greater share of the leisure 
market for the music industry. 

Aimed specifically at "lapsed" 
record buyers, the generic ad 
campaign will be launched at the 
British Record Industry Awards 
ceremony on February 10 and 
will be spearheaded by a musical 
note logo (pictured). The promo- 
tion will come to immediate pub- 
lic attention as a three- 
dimensional form of the logo will 
form the artist award in the tele- 
vised show. 

The logo will also feature on 
posters, printed matter and in-, 
store display material and in a 
series of 30-second TV commer- 
cials which will be previewed 
from the stage after the awards 
ceremony. 

The BPI chose the Yellowham- 
mer agency to design the promo- 

tion, and campaign committee 
chairman Rob Dickins com- 
mented: "Generic advertising is 
not easy. The overall objective is 
to change the behavioural pat- 
tern of a large section of the 
potential market, and the cam- 
paign which Yellowhammer has 
put together for us is aimed pri- 
marily at the lapsed record buyer 
and at the buyer whose frequen- 
cy of purchase can be increased 
by the right stimulus." 

HMV is the first of the specialist 
music chains to commit itself to 
supporting the promotion, 
although W H Smith has also 
given an early indication of in- 
terest. Every HMV shop in the UK 
will take part and the Oxford 
Street window will be devoted to 
the campaign for a fortnight, 
starting a week before the awards 
show. 

Details of how independent 
dealers can obtain the prom- 

otional material will be 
announced by the BPI next week. 

The TV advertising campaign 

THE BPI's "little 
note man", the 
symbol for and 
spearhead of 
the generic ad 
campaign. 

will begin in the week after the 
awards in a test region where 
response will be monitored by 

BMRB. 
If the results are good, the ads 

will then roll out nationally. 
Says Dickins; "The area we are 

looking to start the TV commer- 
cials in will have the right demog- 
raphics for our purpose and an 
excellent cross-section of diffe- 
rent retailers, including most of 
the major chains, of reasonably 
equal status. 

"However, all retailers in the 
country can share in the awards- 
linked promotion if they wish." 

The BPI is delighted that manu- 
facturers and retailers are coming 
together to support the generic 
campaign, but a spokesman com- 
ments: "We hope that the wider 
music industry, including in par- 
ticular music publishers, will be- 
come involved in the campaign 
as longer-term plans develop." 

• See picture on Page 4. 

Record-size 

MW ties 

in with 

Midem 

WELCOME TO this bumper 
128-page issue of Music 
Week — the biggest ever — 
timed to coincide with the 
Midem festival in Cannes. 

The two specials which 
accompany the issue are a 
44-page focus on WEA Inter- 
national and a 40-page guide 
to professional recording stu- 
dios for industry readers to 
keep for reference. 

WEA International is mark- 
ing its substantial presence at 
Midem this year with this up- 
date on its worldwide activi- 
ties. 

The main issue includes a 
guide to UK exhibitors at 
Midem, starting on p20, as 
well as being packed with its 
usual essential ingredients. 

Awards: 'second Xmas' for industry 
FOUR TOP acts will face one of 
the biggest TV audiences of their 
careers when they perform live at 
next month's BPI Awards. The 
UK's Tears For Fears, Sade and 
Phil Collins, and Huey Lewis & 
The News from the US, have 
been chosen from the ranks of 
the nominated acts to give live 
performances during the awards 
presentation. 

More than 100m viewers world- 
wide are expected to tune into the 
television show which pre-empts 
the US Grammy Awards by a full 
seven days, and apart from the 
four performing acts there will 
also be a special line-up of "sur- 
prise" presenters drawn from the 

rock, film and political arenas. 
Predicting that the event would 

be "like a second Christmas for the 
industry", executive producer 
Deke Arlen — who negotiated the 
deal with The Entertainment Net- 
work in Los Angeles for transatlan- 
tic transmission of the show — 
said: "The after-effects of last 
year's show took everybody by 
surprise — many of the acts fea- 
tured re-entered the charts with 
product, and records suddenly 
started going up again. There was 
a dramatic effect on record sales. 
This time everybody's ready for it, 
and the record companies are all 
geared up." 

Arlon added that there had been 

tremendous competition for the 
live performance spots within the 
framework of the awards pre- 
sentation. "Record companies and 
managers have been falling over 
themselves to be co-operative — 
the main criteria was that the acts 
had to be drawn from the ranks of 
the nominated ones. After last 
year's success, the whole industry 
was aware of what this year's 
show is all about. There has been 
so much enthusiasm and energy 
from everybody." 

The UK's three performing acts 
have all enjoyed huge worldwide 
success during the last 12 months. 
Sade sold more than 9m units of 

TO PAGE FOUR 

The end of the road for live shows? 
A CONCERT that is claimed to be 
the precursor of the end for tradi- 
tional touring and live shows is 
due to take place at London's Hip- 
podrome club next month. 

The show, featuring John Parr 
and Squeeze, will be beamed live 
to 300 colleges across the US by 
the Dallas-based College Satellite 
Network which is considering a 
series of six programmes. 

CSN chief Jack Calmes says; 

"We feel strongly that large-screen 
satellite concerts are the future of 
live entertainment. When I formed 
CSN two years ago with Dick 
Asher, now president of Poly- 
Gram, and Charles Benton, chair- 
man of Films Incorporated, it was 
in the belief that the existing form 
of concert touring had to change." 

The show is being transmitted 
on February 19 and the London 
production is to be run by Max 

Headroom producer Peter Wagg. 

Midem line-up 
JOHN PARR, Malt Bianco. Simply 
Red, Belouis Some, King, Pete 
Townshend, Eric Clapton and 
David Gilmour head the UK artists' 
contingent at next week's Midem 
when they all take part in the re- 
spective gala concerts. 

h £50,000 

- £40,000 

Last year's total 

-£30.000 

i-£20,000 

£10,000 

AD REVENUE in the souvenir 
brochure of the BPI Awards is nudg- 
ing the £40,000 mark. Latest advertis- 
ers include: K-tel; London Records; 
Jive; Bee Gees; MU; Cliff Richard; 
Gelfand, Rennert & Feldman; Agfa- 
Gevaert; Lightning; Blitz; The Beat; 
BASF. 

Last-minute bookings: phone MW 
ad dept on 01-387 6611. 
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SMOKIN' IN 
THE BOYS ROOM 

WITH 
HOME SWEET HOME 

(Remix) 
SPECIAL LIMITED EDITIONS 

3-TRACK 12" INCLUDES FREE TOUR POSTER 
ALSO AVAILABLE 

2 INTERLOCKING SHAPED PICTURE DISCS 
EKR33/T/PA/PB 

Mike Rutherford 

Mike & The Mechanics 
New Single 

Silent Running 
(On Dangerous Ground) 

Available As 7", 3-Track 12" & 
Limited Edition Shaped Picture Disc 
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U8908/T/P 

ELAINE PAIGE 
NEW 7" SINGLE 

FOR YOU • HE'S A DREAM 
Plus 3-TRACK 12" SINGLE 

FOR YOU • HE'S A DREAM 
AND FIRST TIME EVER AVAILABLE AS A SINGLE, 

ELAINE'S VERSION OF 

DON'T CRY FOR ME 

ARGENTINA uiea YZ52/T 

DISTRIBUTED BY Wea RECORDS LTD. O A WARNER COMMUNICATIONS COMPANY. ORDER FROM THE 0)63TELE-ORDER DESK 01-998 5929 OR FROM YOUR 0160 SALESMAN/TELE-SALES PERSON. 
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Talent the priority 

for shoestring Stiff 

AFTER TWO years In the same 
boat as Island, Stiff is suddenly 
back to battling against the tide 
on its own. 

From the company's new, 
rambling, converted-warehouse 
premises on the fringe of the City 
of London, Stiff MD Dave Robin- 
son told MW news editor Jeff 
Clark-Meads of what he hopes 
the new year will hold. 

DAVE ROBINSON readily admits 
that Stiff isn't the richest record 
company in the world, but he 
also argues that cash in pocket 
isn't the most important factor in 
selling music. 

The man with the baseball bat 
on his desk maintains that a com- 
pany's strength — particularly an 
indie company — should lie in 
finding and nurturing new talent. 
He has no stomach for trying to 
out-bid another MD for a band's 
signature or for the spending of 
huge sums on promotions to 
back a record, 

s He says: "It can cost the majors 
\ C70,000 just to put a single out. A 
\ lot of people have got very smug. 

"I just hate the smugness of the 
majors. People you know with 
their head together go to a major 
and within about 10 months 
they're coming out with the same 
old major cant." 

There is an argument, general- 
ly voiced by other — less suc- 
cessful — indies, that Stiff should 
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DAVE ROBINSON: Back at first 
base. 
be classed with the majors be- 
cause of its distribution agree- 
ment with EMI. Understandably, 
Robinson is not a subscriber to 
that view. "Distribution? What 
has that got to do with the inde- 
pendent record company scene? 
All we get from EMI is distri- 
bution and nothing else. 

"In fact, Securicor actually do 
the distribution and in one en- 
velope you can have a Stiff re- 
cord, a Cherry Red record, an EMI 
record and a CBS record." 

Robinson also has strong 
views on music industry lawyers 
— "They have started to base 
their fees on a percentage and 
they feel that their job is now in 
an A&R consultancy capacity" — 
and on the BPI council: "I have 
always found them very worthy 
and really trying but there are so 

many particular priorities for 
themselves that it is very difficult 
to get a definite statement out of 
them concerning the music. 

"There are some quite political 
people there who have become 
executives and who are experts 
on how to put off anything 
dangerous or anything they don't 
agree with. You can make impas- 
sioned speeches but it is impossi- 
ble to get any real change." 

Real change for Stiff came at 
the very end of last year when it 
moved out of Island's headquar- 
ters, finally and physically sever- 
ing their partnership. Robinson is 
adamant, though, that he jumped 
rather than being pushed. "I'm 
still on good terms with the peo- 
ple at Island. Chris Blackwell and I 
have been friends for years, but 
we haven't had dinner lately. 

"We just felt that we should get 
out and Stiff is now starting 
afresh. We have a new start with 
our artists and a new start with 
our ambitions. 

"It's true that we didn't come 
out of Island particularly flush, 
but we've got enough money to 
keep us going." 

Long enough, Robinson hopes, 
for Stiff to take part in a punk-size 
revolution that he believes will hit 
in the next couple of years. And is 
he teasing or tantalising when he 
says Stiff could have two of the 
four bands that lead that revolu- 
tion? 
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Commentary 

Audio outlook flot 
From BRIAN CHIN 

NEW YORK: Although the compact disc continued <0 b® a 

much-noted glamour product at the recent Consumer Electro 
nics Show in Las Vegas, unit sales in every other eateg°ry 
audio hardware are expected to remain all but flat throug 
year. _ 

According to Electronic Industries Association estimates tor 
1985 and 1986, one-brand component audio systems (including 
rack systems) will advance only marginally this year, with 1.7m 
units sold to dealers in 1986, compared with 1.6m in 1985. 
Compact audio system sales will fall by the same amount, with 
1985 sales to dealers projected at 1.6m and 1986 sales esti- 
mated at 1.5m. Separate audio component sales are expected 
to hold about steady with 1.1m units sold in 1986, compared 
with 1m units in 1985. CD players will leap ahead to 1.5m units 
in 1986, from 850,000 in 1985. 

Portable audio tape equipment, including radio/tape com- 
binations, will gain slightly, with 31.5m expected to be sold this 
year, compared with 31m projected sales in 1985. Meanwhile, 
blank audio tape sales to consumer distribution will rise from 
igSS's 240m units to 250m units. 

IN ANOTHER statistical breakout, Teen-Age Research Unli- 
mited of lllionois reports that its survey of teenagers shows 
that total spending by the group was $65bn in 1985, including 
3m units of personal stereos, and yearly expenditures of $1.5bn 
on pre-recorded video rental. TRU's research also showed teens 
listening to over nine hours of recorded music per week. Blank 
tape buying by teens, occurring in 34 per cent of the sample, 
was almost equal to the 39 per cent which reported buying 
records. 

READERS AND Motown lovers should run, not walk, to the 
phone and have someone from the US send over Where Did 
Our Love Go?, Nelson George's searching, accomplished his- 
tory of Motown — which culminates, as the title suggests, in 
the company's final move away from Detroit and the very 
environment that spawned great recordmaking. 

The St. Martin's Press book is full of the flavour of Hitsvilie's 
early days, as recalled by the musicians and singers rendered 
anonymous within the Motown hit machine. Billboard black 
music editor George incorporates all the fun trivia and nostal- 
gia, but also draws out — in a profoundly moving journalistic 
synthesis — the human aspect (and cost) of the creative 
process that resulted in all those historic soul records. 

AMERICAN AND international popular music have sustained 
two more losses in the deaths of Herb Magidson and Osvaldo 
Farres. Magidson, 79, who died on January 2 in Beverley Hills, 
penned the lyrics for Con Conrad's The Continental, which won 
the first Oscar award for best song in 1934. Among other 
Magidson compositions are Enjoy Yourself (It's Later Than You 
Think), Twinkle Twinkle Little Star and Here's To Romance 

Cuban-born Farres, 83, who died in New Jersey just before 
Christmas, wrote several Latin-flavoured standards such as 
Come Closer To Me, Perhaps Perhaps Perhaps and Without 
You. His songs were recorded over the years by too stars 
including Bing Crosby. Frank Sinatra. Nat King Cole, Perry 
Como, Charles Aznavour and Maurice Chevalier. 
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New companies prepare themselves for Midem week launches 

Japanese acts hit UK 
JAPANESE MUSIC is in line for a UK boost with the launch of three new 
labels. Behind the deal is LOE Entertainment, a company started 10 
years ago and specialising in Anglo/Japanese recording, video, art and 
media projects both in London and Tokyo. 

Japanese heavy rock music will be promoted on the new East Rock 
Records label, mainstream rock on the LOE label, and new age music 
(see Music Week, January 18) on Pan East Records-. The first release is 
the heavy rock album Cyclone from Vow Wow on February 14, followed 
by four new age albums on Pan East in early April. 

Heading the UK operation is John Pearson, ex-label manager for 
EG/Polydor, who says: "We're hoping the bands and their music will 
speak for themselves. A couple of years ago several major record 
companies made Japanese rock music their flavour of the month, but 
didn't stick with it long enough. The potential for Japanese rock music in 
the UK is enormous." 

LOE is planning around eight album releases and 10 singles across its 
three labels during the next 12 months, and ail releases on Pan East will 
also be released simultaneously on compact disc. The first 5,000 copies 
of the Vow Wow album Cyclone will include a free flexi-disc, and the 
chrome cassette equivalent will include an extra track. 

Both the LOE and East Rock labels will be distributed through PRT, 
with Pan East going through Nine Mile and the Cartel. 

LOE Records, 159 Broadhurst Gardens, London NW6 (01-328 6100). 

BROTHERS IN ARMS: Dire 
Straits Vertigo/Phonogram 
ISLAND LIFE: Grace Jones 

Island 
LOVE OVER GOLD: Dire Straits 

Vertigo/Phonogram 
WORLD MACHINE: Level 47. 

Polydor 
BE YOURSELF TONIGHT: 
Eurythmics RCA 
SONGS FROM THE BIG CHAIR; 
Tears For Fears 

Mercury/Phonogram 
PROMISE: Sade Epic 
GO WEST: Go West Chrysalis 
ICE ON FIRE: Elton John 

Rocket/Phonogram 
THE DREAM OF THE BLUE 
TURTLES: Sting A&M 
MAKING MOVIES: Dire Straits 

Vertigo/Phonogram 
ONCE UPON A TIME: 
Simple Minds Virgin FEARGAL SHARKEY: 
Feargal Sharkey Virgin 
AFTERBURNER: ZZ Top 

Warner Brothers 
LIKE A VIRGIN: Madonna Sire 
EASY PIECES: Lloyd Cole 
& The Commotions Polydor JENNIFER RUSH: 
Jennifer Rush CBS 
PRIVATE DANCER: Tina Turner 

Capitol 
HUNTING HIGH AND LOW: 
A-ha Warner Brothers 
SONGS TO LEARN AND SING: 
Echo & The Bunneymen 

Korova 

Compiled by Music Week 
Research @ 1986 

News in brief... 
NEW YORK; WEA international is 
launching an affiliate company in 
Switzerland, to be called WEA Re- 
cords, S,A, writes Brian Chin. 
Heading the operation will be 
managing director Claude Nobs, 
who will report directly to WEA 
Europe president Siegfried E 
Loch. 

Nobs had been founder and 
head of WEA's artist relations/ 
video development office in Mon- 
treux. WEA's current Swiss licen- 
see, Musikvertrieb, will continue 
distribution and marketing of 
WEA product from Zurich under 
direction from the Montreaux 
office. 

CONIFER RECORDS has laun- 
ched its new nostalgia label, Hap- 
py Days, with two releases, Elsie 
Carlisle's Talk Of The Town and 
Crazy Weather by Billy Cotton 
and his Band. The albums mark 
what is to be a series of "popular 
but rare" nostalgia recordings 
and the albums will have a dealer 
price of £2.44. 

SWEDISH INDIE label Mistlur has 
set up a UK office and has signed 
a distribution agreement with 
Nine Mile and the Cartel. First 
product is an album, Field Of Fire, 
from Richard Lloyd and the UK 
debut of Swedish band Imperiet. 
Mistlur is based at 35 Queen 
Anne Street, London W1M 9BF 
(01-631 1699). 

r- 

DJM RECORDS has signed a new exclusive record licensing agreement 
for the Elton John catalogue with MCA Records for North America. The 
pact is for five years, and will enable MCA to release DJM's 12 Elton 
John albums on compact disc. Seen after the signing and commemorat- 
ing a 16-year association between the companies are (from left) MCA 
Records international division president Lou Cook, DJM Records MD 
Stephen James and MCA Group president Irving Azoff. 

Ex-Bronze ads for GWR 
TWO EX-BRONZE acts, Motorhead and Girlschool, are to spearhead the 
new GWR Entertainment Corporation set up by Motorhead manager 
Doug Smith. 

The bands, whose contracts have now been secured from Bronze, are 
signed to GWR Records, which is one of three labels under the umbrella 
organisation. Commercial product aimed at the singles market will be 
issued on Fifteen Records while the Home Run label will concentrate on 
back catalogues, compilations and rarities. 

INSIDE 

0 SINGLES CHART 17 
• ALBUMS CHART 28 
Airplay 14, 15. CD Chart 3. 
Classical 32. Disco news/chart 
36, 34. Europarade 10. Indie 
news/chart 40, 38. LP Re- 
views 12, 30. Music On Video 
news/chart 10. Opinion 6. 
Publishing 30. Singles Re- 
views 10. Talent 8. US Charts 
18, 27. 

MR PAUL BOSTOCK 
Wc thank all those kind people 
who have extended their 
sympathy to us in our 
bereavement, and acknowledge 
with gratitude the many floral 
tributes which were an 
expression of the respect and 
esteem people in the trade had 
for him. 
GERALD & MARY 
BOSTOCK and WIFE 
BEVERLY and former wife 
LORRAINE and DAUGHTER 
JENNIFER 

HERBERT OPPENHEIMER, 
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Brian Eagles heads our entertainment, media and leisure group. During MIDEM he'll be staying at the Majestic Hotel, Cannes. 

HERBERT OPPENHEIMER, NATHAN & VANDYK 
20 COPTHALL AVENUE, LONDON EC2R7JH TELEPHONE 01-628 9611 TliLEX 885240 CLIENT FAX; 01-638 2084 01-628 4729 
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Line denies R2 crisis 
NATIONAL PRESS reports last week of a crisis situa- 
tion at BBC Radio Two were discounted by Frances 
Line, who was appointed head of music for R2 last 
year. Speaking to Music Week, she acknowledged 
that listening figures had fallen, but added that if 
they had increased, there would have been no press 
interest. 

Line denied that the choice of journalist Derek 
Jameson in place of Ken Bruce from April 17 in the 
former Terry Wogan breakfast spot indicated any 
panic measures to save the situation. Questioned 
about disenchantment from R2 personalities Jimmy 

Young and David Hamilton, she said both had con- 
tacted her to give their support for the new arrange- 
ments. 

"Radio Two faces a lot of competition from break- 
fast TV, BBC local radio services and the ILR sta- 
tions," said Line. "We may have lost listeners by 
playing material better suited to Radio One. But we 
are now concentrating on MOR in all its forms over a 
broad spectrum, with the emphasis on melody and 
excellence. There are over 22m people above the age 
of 45, and perhaps the youth market has been 
over-indulged." 

Second Xmas 

for industry 
FROM PAGE 1 
her debut album. Diamond Life; 
Tears For Fears' LP Songs From 
The Chair went double-platinum in 
the US; and Phil Collins had a 
number one American hit with 
One More Night. 

Huey Lewis & The News' album 
Sport has sold 8m units and the 
American band cracked the UK 
market last year with The Power 
Of Love. 'They're a great rock and 
roll band, and by adding them to 
the show I believe we've given it a 
good balance," Arlon added. "We 
didn't want to pander too much to 
an American audience or a 
Japanese or Australian one for 
that matter. In any case although 
Huey Lewis is American, the band 
is signed to a UK company." 

Conifer 

receives 

second writ 

from ex-MD 
CONIFER RECORDS has received 
a second writ from former man- 
aging director John Deacon over 
the terms of his resignation from 
the company. Deacon, who quit 
Conifer in October 1984, is claim- 
ing E5,000. His first writ was 
issued in October last year [MW 
Oct 12). 

Life sounds better music. 

BPI CHAIRMAN Maurice Oberstein, director general John Deacon and 
generic ad campaign chairman Rob Dickins proudly pose by the "Life 
Sounds Better To Music" logo. 

Airplay row drags on 
THE COMPLEX legal wrangle between commercial radio and Phonog- 
raphic Performance Ltd over payments for playing records on ILR has 
reached yet another inconclusive stage, with both sides claiming to be 
pleased at the outcome. 

In a High Court hearing last week Mr Justice Harman remitted the case 
back to the Performing Right Tribunal for reconsideration of some key 
points in law on which the tribunal is judged to have erred. 

Brian West of the Association of Independent Radio Contractors says 
that his members will be looking for a "substantial" reduction in the fees 
paid to PPL as a result of the court decision, though there could well be 
negotiations between the two parties before the tribunal sits again. 

Further details of this latest round of the payment for airplay fight will 
be included in next week's issue. 

CD dominates Electronics Show 
From IRA MAYER 

LAS VEGAS: Compact disc hard- 
ware dominated new product on 

mill Ml IBKIIM 

MlSICHIII'IMi 
THE BLACK EXPERIENCE ARTS PRO gramme 

THE IDEAL SITUATION HAS ARRIVED FOR 
EVERY BUSINESS, COMPANY, 
ORGANISATION AND INDIVIDUAL, 
ESTABLISHED OR OTHERWISE IN THE 
MUSIC INDUSTRY, TO DISPLAY THEIR 
PRODUCTS AND SERVICES ATTHE 
PRESTIGIOUS BLACK MUSIC FAIR EVENT 
TO BE HELD ON 21, 22 AND 23 MARCH 1986. 
WE ARE OFFERING ATTRACTIVE QUALITY 
STALL SHOWROOMS AT PRICES EVERYONE 
CAN AFFORD. PUT YOUR BUSINESS ON 
DISPLAY BY CONTACTING US 
NOW AT, BLACK 
MUSIC FAIR (GLC 
RACE EQUALITY 
UNIT) ROOM 679, 
COUNTY HALL, 
LONDON SET 
Tel 633 5824/7227. 
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show at the Winter Consumer 
Electronics Show here January 
9-12. Creating most interest, if 
not the most orders, was Sony's 
$999 DiscJockey car system. 

Featuring a changer that holds 
removable cartridges of up to six 
discs, the player is mounted in 
the car boot, with a remote con- 
trol unit which attaches to the 
dashboard for making selections. 

Options, as yet unpriced, in- 
clude a specially designed tuner 
which is also permanently instal- 
led in the boot and operated from 
the single remote control unit. 

Pistols' royalties 

— case settled^ 
A HIGH court battle over royalties 
between the Sex Pistols and 
manager Malcolm McLaren was 
resolved last week when 
McLaren handed control of his 
Glitterbest and Matrixbesl com- 
panies to the surviving members 
of the band. The Pistols had sued 
for an estimated £1m in royalties 
lied up in the companies. 

HARMONY 
loyally systems & services 

for large & small firms 
COMPUTER EXPRESS 
69 Carter Lane EC-1V QEQ 

01-248 5218 
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UNDERLYING THE BPI's call for support for its generic ad 
campaign to woo back "lapsed' record buyers 13 

need for significant cash injections from all sectors of the 
business if the little note man is not to stumble early on. 
The equation "everyone will benefit, so everyone should 
contribute" seems to make sense .. . The race is on to 
release the UK's first commercially available CD single. 
Jive's If You're Ready (Come Go With Me) by Ruby 
Turner is currently four days ahead of Island's Angelina 
by John Martyn which is due on February 1. Gallup, 
faced with CD singles for the first time, has arbitrarily 
slapped a £4 upper limit on dealer price while awaiting a 
ruling from the BPI . . . Gallup came to the rescue of Ken 
Crossley's Ruislip Records who had £500 of gear pinched 
when his shop was broken into. One of the lads collared 
subsequently admitted to police that had it not been for 
the Gallup computer ringing the shop phone in the 
middle of the night and scaring them off, they would 
have removed a great deal more . . . Greenpeace is 
coming to the Albert Hall in April for a series of Sound 
Waves For Greenpeace benefit concerts and the tentative 
line-up already includes Big Country, Echo And The 
Bunnymen, Nik Kershaw, Madness and Thompson 
Twins . . . British drinking habits at Midem are obviously 
well known because a circular letter to UK firms from 
Belgium's Antler Records looks forward to meeting peo- 
ple at "the newt Midem" . . . 

OPELIKA, ALABAMA, may sound like an unlikely candi- 
date for one of the entertainment capitals of the world 
but that's the aim of H D Norman Jr who is launching a 
new worldwide high frequency stereo radio station — 
NDXE Global Radio. With a programme mix that will 
include live concerts as well as recorded music — totally 
different from the Voice of America, Radio Moscow or 
the BBC — he aims to capture an international audience 
. . . Intrepid (or is he just bonkers?) Virgin chief Richard 
Branson is planning another powerboat challenge to the 
Atlantic crossing record this summer . . . More than 300 
people attended the Croydon funeral of session drum- 
mer Graham Jarvis who died of cirrhosis of the liver at 
the age of 35. Cliff Richard with whom he worked for 10 
years, spoke during the service . . . Hugh Padgham the 
only Brit to be nominated in the best producer category 
in both the BPI and Grammy awards . . . We thank 
PolyGram for sending us half a dozen copies of their 
Christmas trading arrangements (last week!) . . . Dave 
Robinson, with his Stiff empire now based "on the fringe 
of the City (though those who've been there would call 
it Hoxton), is critical of record companies here who sit 
back and wait for product to fall on their desks from 
American parents (can't think who he means) and he is 

Venthusiastic about going out and finding a new Madness „ 

MlAGNQM music group 

TOP TEN 

1 ( 
2 (■ 
•M 
•» ( 
5 ( 
h 
7 
N ( l> ( 

HI ( 

) RONNIE WOOD 
1 IIALL tK: DATES 
) MATCH BOX 

:—) ALEXIS KORNLR 
) LORRAINE ELLISON 

[—) DENNIS BROWN 
[3) JIMMY PAGE cu- 
- ) FRANK SINATRA 
4) RICKY SKACiGS 
~) SEDUCER 

'CjiikvI Evcrviliiiui' 
"RcjiIIn Smokin'' 
"Goiiui Down Town" 
' I CslilllK lll" 
"Si;i\ Wiih Mc' 
Spdlhomur 

■Smoke Ami Eire' 
"Siriiu! Aloim" 
T:imil\ Ami Ericnds" 
"Ciniylu in TIk- Ail" 

TIIBUC 2.634 
TUBE 033 
MFLP 634 
TIIBUC 2.626 
BMl.P 625 
BMLP 626 
TIIBUC 2.622 
MTM 611 
SDI.IVC 615 
I1IB1. 6(6 

NEW_RELEASES 

JORDANAIRES 
MISSISSIPPI JOHN HURT 
CHRIS FARLOWF. 
FLYING BURRITO BROS. 
VARIOUS ARTISTS 
VARIOUS AR I LS IS 

Shu: Elvis" Gospel Favou 
Shaki- Thai I hinn 
Gin Of The Blue 
l ive I rom Tokvo 
1 lullvwood CavaUado 
riuindi'rhoh Hard Rock 

MIT.P 633 
BMLP 1.636 
THBL 624 
SDLP 625 
MTM 616 
TUB I. 

Independent Distribution by SPARTAN 
Enquiries; 0784-62426 
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ratios 

Musical Chairs 

AFTER EIGHT years at Stiff John 
Whyton is leaving to join Circa 
Records, the company set up by 
Ray Cooper and Ashley Newton 
as business affairs manager. . 
Sue Thompson, creative services 
manager at WEA Records, who 
has been with the company for 11 
years, has left to join her hus- 
band, Erskine Thompson, as a 
director at his Hot Licks group of 
companies which takes in promo- 
tion, publishing and manage- 
ment . . . Keith Swallow, former- 
ly with Zomba, has joined Mag- 
net Records as director of finan- 
cial affairs . . . Paul Griff, a former 
member of Guys And Dolls, is 
now running Superwop 
Music . . . Gordon Birchall has 
taken over as head of the First 
Bell telephone sales operation 
and the First Strike promotion 
team , . . Three appointments at 
MCA: Steve Foord, previously 
assistant key accounts manager, 
as sales manager; lain McLay 
from special projects manager to 
marketing manager and Jackie 
Giff to sales promotion mana- 
ger . . . New representatives 
appointed at the Impulse Promo- 
tion Company; Kenny MacLeod 
(Scotland and North East). 
Andrew Morton (South Coast), 
Julie Young (Bristol and South 
West). Susan Maskell (East 
Anglia and Home Counties) and 
Joe Mcllmurray (Northern Ire- 
land). Ken Spencer and Kevin Rea 
have been promoted to Southern 
and Northern area managers re- 
spectively for Impulse's strike 
force. Mark Chapman has been 
promoted to distribution mana- 
ger . . Peter Haworth becomes 
national accounts manager at 
CBS from senior sales rep. 

POLYGRAM EXECUTIVES got together to celebrate the worldwide 
signing of Andrew Lloyd Webber's new recording. The Phantom Of The 
Opera, which will open as a musical later this year, and the title track of 
which, featuring Sarah Brightman and Steve Harley, is climbing the Top 
30. Pictured left to right, back row: Michael Kuhn (general council, 
PolyGram International), A J Morris (regional director, PolyGram Int.), 
Brian Brolly of the Really Useful Company, Dick Asher (PolyGram US 
president) and David Fine (executive vice-president, PolyGram Int.); 
front, Richard Ogden (managing director Polydor Records UK), compos- 
er Andrew Lloyd Webber and Jan Timmer (president PolyGram Interna- 
tional). 

LEVEL 42 have signed a new worldwide deal with Polydor Records and 
frontman Mark King is pictured with PolyGram US president Dick Asher 
and UK chairman Maurice Oberstein following the re-signing. The 
group's latest album World Machine has just gone platinum in the UK. 

KJ 

SONGWRITER Mai Rushton (light jacket) poses with Avatar joint chairmen Jon Brewer and Robert Patterson 
and A&R manager Robert Starks after signing to the company. 

Directory 

RECENT MOVES: BBC Local 
Radio music adviser Angela Bond 
and assistant Sue Skinner to 
Room 203, Bank Buildings, Port- 
land Place, London W1A 1AA 
(Tel: 01-580 4468, ext 3095. 01- 
927 5895 direct) from January 
20 .. . Glass Records to Linburn 
House, 342 Kilburn High Road, 
London NW6 (01-328 9521/624 
0060). .. Aura Records and 
Music to 274a King Street, Lon- 
don W6 0SP (01-741 3179)... Cir- 
ca Records to 119 Preston Road, 
London W11 (01-243 0011/221 
9101/221 9102). 

Win a luxury weekend for two in Paris 

enter tops' free competition NOW! ^ 

T 

% E tyl/ijji 
T/P — 

AIR pramck !»r- 
IS 

1st Prize: Luxury weekend for two in beautiful 
Paris, flying air France Club Class and 
staying at the sumptuous ★ ★ ★ ★ de Luxe 
Hotel PRINCE DE GALLE-S, just off the elegant 
Champs Elysees. 
2nd Prize: A case of 12 bottles of 
MOCT&Cl 1ANDON vintage champagne. 
3rd/4th/5th Prizes: Fragrances by 
LORIS AZZARO of Paris. 
COPS quality manufacturing services are 
offering all their U.K. Music industry 
colleagues the chance to win an 
unforgettable weekend for two in magical 
Paris, flying air France Club Class from 
Heathrow to Paris Charles de Gaulle airport 
and staying two nights mingling with 
millionaries at the famous ★ ★ ★ * de Luxe 
class H6tel PRINCE DE GALLES 
Your trip to exciting, sophisticated Paris will 
include a day's sightseeing and, to help 
make it truly memorable, FF 1500 to spend as 
you will. 
Alternatively, stay home and savour the 
delights of fine vintage champagne by 
MOITi^ CM ANDON. A whole case could be yours 
as our second prize. 
Three runner-up prizes of LORIS AZZARO 
fragrances. 
Entry is free. All you have to do is answer the 
simple questions, fill in the rest of the 
coupon and mail to us by 20th January 1986 
or hand to us at our MIDEM stand in Cannes 
by 28th January 1986. Remember, you must 
be employed in the U.K. music industry and 

be 1 8 years old or over. The winners will be the 
first of the best answers out of the box at our 
MIDEM stand on 29th January 1 986 at 
1 2 Mid-day. 
The judges' decision is final. No 
correspondence will be entered into. Only 
one entry per person. A full copy of the rules 
can be obtained upon application to 
COPS' offices. 

Wm 

Midem 
Stand N 
21.07 

MAGICAL PARIS - COMPETITION ENTRY FORM 
Please tick your answers: 
1) What, within our industry, is "a mother"? 

a. Matrice used to press records □ 
b. Positive stage in metalwork processing between 

negative and stamper ["] 
c. A master tape in Mono [11 

2) Which is heavier sleeve board? 
a. 016 □ 
b. 400 gsm [[] 

3) What does 0 &© stand for? 
a. Publishing and Copyright ("] 
b. Performance and Copyrignt □ 
c. Pressing and Cassette [_] 

4) Lastly, suggest a name for a new Heavy Metal 
rock group:   
NAME     
COMPANY —  
ADDRESS    

TEL   
I agree to the competition rules 
   Signature 
Please send me further details of COPS 
Quality Manufacturing Services Q C.3. 

PRESSINGS & LABELS • SLEEVES • CASSETTE DUPLICATION • COMPACT DISCS• PICTURE & SHAPED DISCS• FLEXIS 
The Studio • Kent House Station Approach • Barnmead Road • Beckenham • Kent BR3 1JD ^616x916572 COPS G 

TELEPHONE 01-77-88-55-6 
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Elton case: the lessons learnt 

51AMSYLVESTER, an experi- enced lawyer in legal music 
matters who acted for the 
DJM group of companies in 

last year's dispute with Elton 
John, adds his thoughts to the 
legal position of the music indus- 
try following those expressed by 
John's Lawyer Frank Presland 
CMW January 11). 

IN THE John/James case, the 
court considered, in effect, the 
legal chronology of the career of 
a very successful artistycomposer 
from its inception, and reviewed 
the legal arrangements made 
against the prevailing industry 
practice. As a result, it appears 
that fundamental reconsideration 
must be given and an examina- 
tion made of the contracts which 
have been accepted and accept- 
able in the industry. Indeed, so 
significant is the judgment, that 
much of the hitherto accepted 
established industry practice is 
now open to doubt. 
How- does the publisher/ 
recording company contract with 
the artist/composer/ Certainly if 

necessarily agree. Even if, in 
effect, no better terms could have 
been obtained elsewhere in the 
industry. 

The John/James publishing 
agreements were certainly as fair 
as any of their time according to 
independent expert advice. 

While what is extremely unfair 
in an agreement should stick out 
like a sore thumb to all right 
thinking people, what is neces- 
sarily fair is not so simple to de- 
tect. 

There are pointers now on the 
ground which were not available 
to the industry at the date the 
John/James agreements were 
made as to the length of the 
agreement, and the retention of 
the copyright. But, to borrow a 
phrase from another branch of 
the entertainment industry, the 
"seed money" for each new 
artist/composer is found from the 
profits of the past successful 
artist/composer, and unless the 
publishing/recording company 
can fairly retain sufficient profit 
for the next "unknown" in an 
industry where the investment in 

'So significant is the judgment 

that much of the hitherto accepted 

industry practice is now open to 

doubt' 

he is under 18 and almost certain- 
ly if he is over 18 and has not had 
some years of industry experi- 
ence and legal advice, through a 
lawyer acting on behalf of the 
artist and experienced in the 
music field. 

Relying on a parent's view of 
the agreement, as was done by 
James, is now not enough. 
Advising the artist to see a solici- 
tor, as was done by James for the 
later agreements, may not be 
enough. Advising the parent and 
the artist to see a solicitor may 
avail the publisher and record 
company nothing if, years later, 
the now successful artist argues 
that the agreements made when 
he was unskilled and untried 
were unfair, notwithstanding the 
effort put in by the publisher and 
record company for him in the 
meantime. 

Although in the John case, the 
court fully recognised the con- 
siderable contribution made to 
Elton's success by his publisher 
and record company, John, in 
fact, failed for other reasons in 
his attempt to recover his copyr- 
ights and masters, and failed in 
all his claims against Dick James 
personally. 
What, then, is a fair agreement? 

This is indeed difficult. We do 
know that the generally accepted 
views of the industry at the time 
the agreements were made that 
such agreements were fair, does 
not mean that the court will 

"unknowns" is considerable and 
the chances of recoupment very 
small, the industry will not be 
able to finance the "unknowns" 
as James did for years with little 
return and indeed little prospect 
of return. 

After all, without that invest- 
ment, neither the artist nor the 
publisher/recording company 
can prosper. 
The operation of the agreement 

The John case decided for the 
first time that the relationship be- 
tween the artist/composer and 
publisher/recording company 
was not to be conducted at arms 
length, but was in effect a quasi 
partnership. 

For some years the courts have 
favoured consumer protection, 
but in the music industry the 
method of exploiting was left to 
the publisher and the record 
company. Clearly in the past the 
reputable publisher/recording 
company acted in good faith as 
did the reputable artist/ 
composer. 

We now know that this good 
faith is not enough. Each must act 
^towards the other in the utmost 
jgood faith. Once again the pub- 
lisher and the record company 
must now look long and hard at 

^their conduct. Can there ever 
again be a B side not composed 
by the artist/composer? Or is it a 
breach of the utmost good faith 
for the artist/composer to require 
this, and who is" to judge? 

How much is to be spent on 
V. promotion and is each penny (or 
»only the pounds) first to be 
approved by the artist? What fu- 

Iture for the catalogue deal? If it 
has a future, how is apportion- 
ment to be made among the "un- 
known" who, by reason of it, get 
their opportunity of overseas ex- 
ploitation? 

After all, it was the strength of 
the James catalogue that enabled 
the first overseas deals to be 
done for John and other un- 
knowns. and that was one of the 
great advantages for the aspiring 
artist/composer going to the 
established publisher, whose 
success was attained by his judg- 
ment and skill. 

There never has been in 
issue proper and fair 
accounting. The issue now 
is, can a publisher or re- 

cording company licence its own 
subsidiaries without, as it were, 
taking into account competing 
terms from outsiders, but not 
taking into account the fact that 
its subsidiary will do a better job 
more efficiently and may be pre- 
pared to invest more time and 
money than the competitors, 
whose interest in sub-licensed 
rights may be much less? That 
was the basis for the James sub- 
publishing. 

From now on a conscientious 
publisher/recording company 
faced with this dilemma should 
first obtain the views (permission 
or better, written permission of 
the artist advised by his indepen- 
dent solicitors of experience in 
the music field) and if, after care- 
ful consideration of the fully dis- 
closed facts by the publisher/ 
recording company, written con- 
sent is given, then there should 
be no problems. This begs the 
question as to the lime and 
money spent on obtaining con- 
sent to everything, which now 
appears to require it in the abs- 
ence of a history of decided cases 
as what is and is not proper. 

The heady days of the music 
industry of informal arrange- 
ments based upon trust between 
publishers and record companies 
on the one hand and artists and 
composers on the other have 
gone forever, and sadly with 
them, in some cases, a recogni- 
tion of the risk taken and the 
contribution made by the 
publisher/recording company to 
the very considerable fortunes 
made by hitherto unknown artists 
in an industry where the failure 
rate so far exceeds the success 
rate. 

Perhaps the irony of it all is 
that, in the John case itself, coun- 
sel of very considerable music 
business experience, who by the 
hearing had become a judge him- 
self, advised John that his pub- 
lishing agreements were indeed 
fair and proper. What has hap- 
pened is the views of the law 
have changed, and the industry 
must keep up with them. 

U D 

ELTON JOHN: the case continues to stimulate opinion 

Piller from a 

different view 

>'our ar"cle on the front Pa3e of the January 11, 1986 edition of Music Week regarding your report on the recent video piracy 
case in which our firm acted for a number of film companies against the 
defendant. We are of the opinion that the article did not present a fair 
picture of the result and we would respectfully draw your attention to 
the following points; 
1' ?nnrf?|lm nn»WOnathif aCti0n by Provina copyright in approximately 100 film titles and by proving that the defendant was a video pirate 

Our clients were also gramed an enquiry as to damages which we 
estimate will far exceed the £10,000 awarded to the defendant 

2. The apology tendered to the court by Tony Hoffman on beha f of 
our firm was in respect of one breach of the order resulting from the 
loss of IS tapes from the basemen, storeroom of our praises by a 
junior employee of the firm. premises, py a 

3. The article seems to imply that the order was wrongly served This 
was just not so. ",,y,y serveo. i rus 

4. Whilst the defendant did close down the video library narr of h- 
business following the execution of the order the lib^^coma ned 
substantial numbers of pirate tapes. The iudae akn fo.mH .u 
defendant continued his manufacturing side after die everm r 
the order by the use of a "front man" Ind reiected ,h„ If ^0n 

submission as to damages on that aspect defendant s 
In view of the long association of our firm with ih« ^ 

felt it only right that we should bring these matters to vnnr nTt 7 

hope that a correction will be printed V0Ur no"ce'ln the 

Undo^WI0^ S0liCit0rS' Roxbur9he H°^e, 273-287 Regent Street, 

• THE MAIN thrust of the article quite rightly centred nn the n - 
concern over the use of Anton Piller orderj ~ZTdX usJd in audio 
ant,-piracy - in what would otherwise have been a totaflv neri/h , 
story for the music business. The article quite ZVpoinLFZ Zt 
Chris Robinson was found to have pirated a large quantity of 1 ! 
also succeeded in another concurrent action. Your speculation aft 

ThTe^TOR n0 dOUb' be VindiCated 0r 0therwise a later date. t0 

NEW 
SEE YOU AT MIDEM 

ALPHA RECORDS 
PleasB feel free to contact us at GRAND HOTEL or stand no. 19.12. 
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The editor welcomes all 
letters, but reserves the right 
to edit or shorten where 

applicable. 

Send all letters to: 
Music Week, 

Greater London House, 
Hampstead Road, 

London NW1 7QZ. 
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Where to stay when you come to America 

m if ii 
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i 
& / 

i f li 
if 

n \ : 
Paul McCartney-PRS Rolling Stones-PRS Phil Collins-PRS Elton John-PRS 

Michel Legrand-SACEM 

m 

lulian Lennon-PRS Harold Faltermeyer-GEMA Duran Duran-PRS 

F 
.! 

: a t... 

Corey Hart-CAPAC Thompson Twins-PRS 

0m-. 

F. 

/ 

Gilbert Becaud-SACEM Dire Strails-PRS 

Ws 

Eurythmics-PRS 
r 

Charles Aznavour-SUISA Culture Club-PRS 

a 
ry ; 

Maurice Jarre-SACEM 

The above writers are among the members of foreign performing right 
organizations licensing their works through ASCAP in the USA. 

Home of Great Music. 
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Bringing new tidings of joy 

A YEAR ago Floy Joy came 
out on top of a Music Week 
poll of some 40-odd music 
journalists as the-band- 

most-likely-lo in 1985. And with a 
critically acclaimed — if severely 
under-bought — album and a 
near-hit single. Until You Come 
Back To Me, already under their 
belts, they seemed to have all but 
made it. 

Since then, nothing. The buzz 
dissipated and the band almost 
disintegrated. But now they're 
back, with a new single. Weak In 
The Presence Of Beauty, an 
album on the way with the same 
name, a new singer and the 
tough task of shaking the shadow 
of the band-most-likely-to-in- 
1985, who didn't. 

Only Mike Ward remains of the 
original nucleus, his brother 
Shaun having departed to pursue 
his own musical avenues. The 
immediate result of this is that 
the new material bears less the 
mutant-funk tag of their Into The 
Hot debut, and more a smooth 
soul-AOR veneer. This has lost 
them the friendship of fickle jour- 
nalists (who never like what the 
public like as a matter of course), 
but is still a decent sized cut 
above much of what clogs the 
airwaves. 

Floy Joy are quick to point out 

that this classy veneer is just that, 
and that beyond it lie the spiky 
lyrical landscapes that first gave 
them a direct spiritual link with 
those Detroit masters of weird- 
ness, Was (Not Was), whose Don 
Was produced both Weak In The 
Presence and Into The Hot. 

"The new album is as abstract 
as the first one." says Ward. "But 
you've got to look a little below 
the surface, read the lyrics and 
listen to the album, then you'll 
get a complete picture." 

But haven't people been de- 
trained from listening to the lyrics 
of soul through a lengthy herit- 
age of extreme banality? 

"Yes, but it never used to be 
that way. Look at Smokey Robin- 
son. He's one of the greatest lyri- 
cists, and I think Was (Not Was) 
re-established a tradition of really 
brilliant lyrics. I realise that it's 
maybe not important to have a 
good lyric to have a hit record, 
but why not? Why stick with real- 
ly banal cliches?" 

Beats me. And Floy Joy contri- 
bute to the fight with songs of 
unemployment (Penny In My 
Pocket) and provincial violence 
(Too Drunk To Funk). I suggest 
that bands who can offer more 
than regurgitated pop fluff have a 
duty to do so. 

"We're up against it all the 

r 

THE ECSTASY of receiving a gold disc shows in the face of Lloyd Cole 
And The Commotions as Polydor marketing director Tim Read hands 
over the award for sales of their Easy Pieces album. Far right is band 
manager Derek McKillop. 

The British Record 

Industry Awards 

IN AID OF TNI NORDOFF-ROBBINS 

MUSIC THERAPY CENTRE 

Grosvenor House Hotel, 
Monday February 10, 1986 

RING NOW ON 
01-387 6611 

time," explains Ward. "But I 
couldn't do anything I didn't have 
some sort of belief in. I just 
couldn't do it." 

Perhaps the greatest single 
change within the band, though 
— and the thing that has doubt- 
less already alienated many one- 
time admirers is the departure of 
Carroll Thompson — the voice of 
lovers rock, considered by many 
to be Floy Joy — and the promo- 

% 

JOHN BEST 

tion of the striking, angular look- 
ing Desy Campbell from backing 
singer/bassist to lead vocalist. It's 
not something that unduly wor- 
ries them. 

"Carroll's a great vocalist in her 
own field," says Campbell. "But I 
think she had a bit of difficulty 
grasping the concept of what 
Floy Joy were actively doing." 

So Carroll left, and Desy be- 
came the sixth Floy Joy vocalist, 
but with one special difference; 
he was the first male. 

"I'm dead keen on vocalists like 
Ronnie Spector," reveals Ward. 
"And I'd been trying to find a 
singer like that for four years. 

Talent tips 

Alternative 

Broadway 
A NEW musical workshop will 
start in London early next month, 
prompted by US playwright and 
lyricist Lawrence Holofcener who 
"frustrated by the commercial- 
ism of Broadway" felt that there 
was more excitement coming out 
of the UK. He says: "I met dozens 
of composers here, most of 
whom were experienced in the 
pop field, wanted to write a 
musical, yet had little or no know- 
ledge of how to go about it." 

The 15-week Musical Work- 
shop session starts next month at 
the London Central YMCA. 
Further information from the 
YMCA director at 1 Whitehall 
Place, London SW1A 2HE. (0273 
770401.) 
□ □ □ 
THE SAVE Our Society Campaign 
has launched a competition. 
Musical Break, combining the 
musical world with the unem- 
ployed in the Midlands. The con- 
test aims to give the winning 
band "the chance to become the 
new Duran Duran" and the first 
prize includes a week-long re- 
cording session abroad. Demo 
tapes, biogs and pictures should 
be submitted to; 
Graham Thornton and Rickey 
McKay, Musical Break, 15 
Albrighton House, Browns 
Green, Birmingham B20 1BG. 

I I 
| Chart newcomers | 

I SUZANNE VEGA: Small Blue I 
| Thing (A&M Records A&MAM I 
' 294). US origin. Entered chart, • I 
| January 18. 1986. Critically- | 
. acclaimed US singer, whose . 
| roots lie in New York's Green- | 
| wich Village, and following in i 
I the folk rock musical tradition I 
I of Joni Mitchell and Laura I 

Nyro, debuts in the lop 75 1 

| with a track from her chart I 
| album, Suzanne Vega. 

FLOY BOYS, the new line up Heft to right): Desy Campbell, Mike Ward 
and multi-instrumentalist Rob Clarke. 
And then Desy joined the band — 
and it wasn't a case of conscious- 
ly looking for a male vocalist — 
but he started singing and it was 
just right in the first person rather 
than through a girl." 

Weak In The Presence of Beau- 
ty would definitely sound wrong 
coming from a female vocalist. 

"All the songs on this album 
would." 

So Mike Ward has found his 
niche writing for his own gender 
and Desy Campbell is content to 
take the inevitable Carroll-was- 

better flak, because he is still 
"touched inside" just to be sing- 
ing in a band he loves so much. 

Those who worry that the band 
have souled out, can take solace 
in the band's solemn promise 
that they never will. 

Ward reckons there are four 
singles on the album, peppered 
with harder more bizarre ele- 
ments. Laid back and uptight, 
something for everyone? Floy 
Joy, me and Virgin Records hope 
so. 

Gardener's world 
THE AVANT Gardeners, who released one EP on Virgin, have a new 
album Are You Regular?, featuring "humorous commercial rock and roll 
songs with a sprinkling of country and western". The band is now 
looking for a deal to licence to as many territories as possible. They have 
also featured on several compilation albums and have recorded Arnold 
Layne for an anthology of Syd Barrett covers. Beyond The Wild Wood, 
which is soon to be released by Dreamworld Records. The new LP was 
recorded at London's Elephant Studios. 
Contact: Russell Murch, 79d Dorothy Road, London SW11 2JJ (01-223 
6213). 

S 

FOLLOWING HIS UK tour which culminated m eight nights at Wembley 
Arena, Elton John was presented with a platinum disc by Phonogram 
managing director David Simone, to mark sates of more than 300 000 
copies of his Ice On Fire album. 

MERCHANDISING '86 

Our spring-time look at who's 

who and whaf s what 

in merchandising. 

Unveil your spring collection 

in Music Week's March 1st 

issue. 

To advertise 'phone 

Tony Evans on 

01-387 6611 
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