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A COMPANY new to record retailing is to open a 15,000 square feet 
shop in London's Oxford Street in March, the first of four possible 
music super-store launches on prime sites in the West End during 
1986. 

The shop is to be run by Music Makers, a subsidiary of language 
course specialist Bond Street Music, and is being built in The Marbles, 
a former indoor market at Marble Arch. 

Its opening will be followed in July by Tower's Piccadilly Circus 
debut and, so the companies hope, some time later by new HMV and 
Virgin stores in Oxford Street, If all the projects come to fruition, record 
super-store floorspace in the West End will have been tripled in 12 
months. That is bound to lead to greater competition, competition 
which HMV MD Ian Duffell reckons only his company and Virgin will 
survive. 

But despite inexperience in record retailing. Music Makers executive 
director Carole Simmonds is confident of success; "With CD, there is 
enough room for everybody, and it's the customers who will benefit 
because the record companies will put out less-popular, lessxommer- 
cia! music," she says. 

"We are very happy that there is so much excitement, that so many 
people are opening up because there is room for everybody and we 
hope to carve our own specialist niche in the market. Our philosophy 
of retailing will be that of a specialist store with specialist staff who are 
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SIMMONDS' Music Makers partner Mitch Leigh outside the company's 
site near Marble Arch. 
able lo communicate their love for their music in great depth. We hope 
to offer as great a depth of stock as any of the specialist stores like 
Farringdon or Bluebell or Shades. 

"We deliberately chose Oxford Street because we think it is one of 
the premier shopping streets in Europe, if not the world." 

Music Makers' store will be open from 10am to 8pm, seven days a 
week, if a new law makes Sunday trading legal. The building will 
include a vegetarian restaurant, and will house a hi-fi department as 
well as product. Simmonds is still looking for staff but she says the 
people she employs will be communicators rather than sales people 

The financial backing for the venture has come from the sale of the 
Skincraft chain which Simmonds and her husband used lo own. 

HMV MD Duffell, though, does not believe they have a great chance 
of success He says: "Tower have apparently done their homework 
and this new company have apparently done theirs, but HMV have 
been around for a long time and would claim lo be fairly professional 
in the area of record retailing. 

"Richard Branson said last week that there is room for Virgin and 
one otherand that other is HMV We understand the UK market which 
you cannot say of Tower or this new company. We and Virgin will 
finish up being the survivors." 

HMV's plans lo open the world's largest record store in Oxford Walk 
are being delayed by legal action with existing tenants but Duffell says 
shopfitting can begin as soon as the company gets vacant possession. 

Dick Jgaeros dies 
DICK JAMES, one of the UK's 
best-known music publishers and 
industry personalities, died last 
Saturday following a heart attack. 
He was 65, and had undergone 
heart surgery five years ago. 

James first made his name as a 
dance band singer. He became 
active in music publishing as well 
as singing, working for Bron 
Music. 

James founded the Dick James 
Organisation (DJM) in 1961, and 
formed Northern Songs with The 
Beatles and Brian Epstein lo pub- 
lish the string of Lennon- 
McCarlney hits. He also signed 
Elton John and Bernie Taupin 
and DJM fought a protracted leg- 
al battle last year when John tried 
unsuccessfully lo win control of 
his songs published by James. 

Pirates stand out at Midem 

CANNES: The IFPI last week 
issued a warning to Midem ex- 
hibitors to be on their guard 
against pirate product after Music 
Week discovered that the com- 
pany at the centre of Germany's 
largest anti-piracy operation was 
trading from a stand at the show. 

The company was raided in De- 
cember and 300,000 units, includ- 
ing material from The Who, ELO 
and Van Morrison, were taken 
away by police and IFPI officers- 
Legal action against the company 
is now being prepared. 

Several UK participants at 
Midem were concerned that this 
might not be the only possible 
source of illicit product and Ace 
Records MD Ted Carroll mam- 

tains that a dozen or more com- 
panies were displaying pirated 
material. 

From the organisation's stand 
at the show, IFPI director general 
Ian Thomas commented: "We 
have no evidence of illicit product 
but it has been said many times 
that introductions are made and 
deals are done here. 

"People ought to always check 
that they are doing business with 
legitimate companies. One way 
of doing that is to find out if they 
are members of IFPI. We have 
600 members worldwide and we 
recommend our council to accept 
the membership only of those 
companies whose application is 

supported by the national group 
or people we can rely on." 

Carroll says he has made the 
IFPI aware of albums which he 
believes to be bootlegs and he 
says he will be co-operating with 
the organisation's lawyers to se- 
cure action against the com- 
panies involved. 

Carroll claims: "There were 
over a dozen companies partici- 
pating at Midem who are actively 
involved in distributing or licens- 
ing illicit albums, tapes or even 
CDs." 
O Nesuhi Ertegun's plea for 
artists' help in anti-piracy — page 
four. 
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THE BPI has had a gratifying re- 
sponse to its generic ad cam- 
paign Life Sounds Belter To 
Music (MW January 25) with a 
BPI spokesperson claiming that 
record shops all over the country 
are "energetically backing" the 
project 

Every major specialist and a 
growing number of smaller pro- 
vincial chains have come in be- 
hind the promotion in addition to 
Boots, Woolworth and W H 
Smith. 

Dealers received their generic 
promotional material order forms 
in MW last week, and hundreds 
of shops from the North of Scot- 
land to the West Country have 
asked for posters, stickers, 
badges etc carrying the cam- 
paign logo 

"Not only retailers but other 
MW readers who want to support 
the campaign in their own way 
have been sending in order forms 
too," says the BPI. 

Mervyn Solomon has volun- 
teered the services of Solomon & 
Peres to distribute the generic 
promo materials to dealers in 
Northern Ireland. Impulse Prom- 
otions has also taken on, free of 
charge, promotion in local radio 
and TV stations, and independent 
record promoter Gary Farrow is 
working on similar targets in the 
London area. 
© An exclusive three-and-a- 
half-hour video is forming the 
backbone of HMV's nationwide 
support for the BPl's Life Sounds 
Better To Music campaign. 

The promotion, which also in- 
cludes point-of-sale material and 
specially-designed window dis- 
plays at the chain's Oxford Street 
flagship and other stores around 
the UK, has been running all this 
week and will continue through 
to next Thursday (13). 

The video begins with the BPl's 
musical note logo and features 
promos of many of the artists 
nominated for next week's 
awards. It will continue to be 
shown in HMV stores throughout 
the year to back the ongoing 
generic promotion of music. 
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David Dalfon and Jeff Clark-Meads report from Mid em 
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artists^ right t® fc©®®? 

THE YEARS-old row between 
merchandisers over whether pro- 
duct ought to be artist-approved 
should be brought to an end by 
the introduction of new laws, the 
International Association of En- 
tertainment Lawyers said at 
Midem. 

In the US, an artist has the final 
say on all commercial exploita- 
tion of his or her image. But, in 
the UK, providing copyright is 
properly observed, a merchan- 
diser can use an artist's image in 
any way he chooses whether the 
artist — or other merchandisers 
— likes it or not. 

That has led to heated argu- 

ments between rival companies, 
the latest coming during the au- 
tumn when merchandisers with 
artist approved calendars 
threatened to sue a company 
which was marketing similar pro- 
duct without sanction. 

David Peeperkorn, chairman of 
the lawyers association, told 
MW: "We support the idea that 
an artist has an asset in his total 
personality. He has his voice, his 
performance and his likeness and 
that's his living. That they should 
be protected we would welcome 
indeed. 

"In France they are protected 
but by case law rather than by 

statute. What we need to see now 
is a similar law to the one in the 
US in all the European countries." 

But UK lawyer Julian Turlon 
had doubts about how quickly 
new laws might be introduced. 
"We will probably have to wait 
for centuries before we get any 
legislation on merchandising," 
he commented. "The British 
establishment is not prepared to 
recognise the artist's rights over 
commercial exploitation." 

The association meets each 
year in the Palais des Festivals to 
coincide with Midem. The main 
topic for discussion this year was 
merchandising and sponsorship. 

Technology: publishers fa© the msog 

CANNES: MECHANICAL collec- 
tion agencies must meet the chal- 
lenge of new technology and the 
threat of new EEC regulations 
head on if they are to maintain 
their key position in the handling 
of the vast sums generated inter- 
nationally by valuable music pub- 
lishing catalogues. 

That was the clear message 
that emerged from the eighth 
annual conference of the Interna- 
tional Federation of Popular 
Music Publishers at Midem, 

Everyone has become used to 
the delays in paying out royalties, 
said MCPS MD Bob Montgomery, 

but he warned against moves to- 
wards further delays and dimi- 
nished incomes proposed by 
mechanical collecting organisa- 
tions, saying "I see no reason 
why music publishers should 
accept this." 

Montgomery also warned that, 
unless UK music publishers show 
more flexibility, innovation and 
an ability to deliver deals to their 
clients, they could lose to Euro- 
pean collecting agencies outside 
the UK "at an alarming rate." 

He called for a reconciliation 
between all music publishing in- 
terests internationally, and said 

"The quicker we talk, the better." 
Dr Hans Sikorsky, vice presi- 

dent of the GEMA West German 
collecting society, went further 
and called for a supra-national 
rights body which could handle 
central licensing and documenta- 
tion to share costs and reduce 
delays in making payments 

The European BIEM federation 
has found its position seriously 
weakened by EEC regulations, 
said president Ger Willemsen, 
but he added that the life of BIEM 
had been extended to provide 
time in which a central licensing 
body could be set up 
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FORMER SOCCER superstar Pele 
is these days more of an ambas- 
sador promoting many worthy 
causes — not least campaigning 
against audio piracy — and he is 
pictured with WEA International 
president Nesuhi Ertegun (also 
an ardent soccer fan) on the com- 
pany s stand at Midem. 
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CODA MD Nick Austin (above) concludes a deal with executives of 
Canyon Records in Japan which will mean a first penetration into the 
Far East for Coda's catalogue of New Age music 
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I MAJOR'S Pete Wmkelman and WEA MD Rob Dickins celebrate the 
licensing of brother and sister duo Sophie and Peter Johnson to WEA. 
The I Major publishing catalogue, which includes 2 Brave, has been 
signed to Warner Bros. 

KfepGw profile for WIA 
CANNES; WEA's huge campaign 
for company profile at Midem 
was a massive success, accord- 
ing marketing director Paul Con- 
roy, who says that the expense of 
posters on the Croiselte, two 
specially-painted cars driven 
from London, and window dis- 
plays in many of the shops along 
the main Cannes shopping 
streets was more than justified. 

The promotion will also be 
seen as a substantial stepping 

stone in the move of the WEA 
International office to London. 
Through its success in the UK last 
year and its powerful presence at 
Midem, the company's London 
base has become prestigious 
enough to accommodate the in- 
ternational operation. 

Office space has been acquired 
in Baker Street, and WEA execu- 
tives covering territories all over 
the world will be relocating there. 

HAPPY WITH the merger, Monti Lueftner Heft), president and chief 
executive officer Anola/RCA Musik, meets Elliot Goldman at Midem. 
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If® slim mraso] itoo1© 
MIDEM PRESENTED new RCA/ 
Anola International president 
Elliot Goldman (above) with an 
early opportunity to reassure 
company heads and licencees 
from around the world that the 
merger between the two com- 
panies is going smoothly. 

In the UK he said that there 
would be no attempt to squeeze 
the two companies into one 
building. There is, though, likely 
to be a slimming down in areas 
where services can be shared by 
both companies, such as finance 
and administration. 
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1 BROTHERS IN ARMS- 
Dire Straits Vertigo/Phonogram 

2 WORLD MACHINE. Level 42 
Polydor 

3 BE YOURSELF TONIGHT 
Euryihmics RCA 

4 ISLAND LIFE- Grace Jones 
Island 

5 LOVE OVER GOLD: Dire Straits 
Vertigo/Phonogram 

6 THE BROADWAY ALBUM: 
Barbra Streisand CBS 

7 THE DREAM OF THE BLUE 
TURTLES Sting A&M 

8 FEARGAL SHARKEY; Feargal 
Sharkey Virgin 
PROMISE: Sade Epic 
HOUNDS OF LOVE: Kate Bush EMI 
MAKING MOVIES: Dire Straits 

Vertigo/Phonogram 
HUNTING HIGH AND LOW: A-ha 

Warner Brothers 
ICE ON FIRE; Elton John 

Rocket/Phonogram 
NO JACKET REQUIRED 
Phil Collins Virgin 
MACALLA: Clannad RCA 
ALCHEMY - DIRE STRAITS LIVE; 
Dire Straits Vertigo/Phonogram 
FACE VALUE Phil Collins Virgin 
SONGS FROM THE BIG CHAIR, 
Tears For Fears 

Mercury/Phonogram 
LIKE A VIRGIN-Madonna Sire 
EASY PIECES: Lloyd Cole And 
The Commotions Polydor 

Compiled by Music Week Research 
© 1986 
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A-HA, the Norwegian chart-topping trio, visited the HMV store in London's Oxford Street to meet fans and 
autograph copies of their hit The Sun Always Shines On TV. Seen from left are WEA sales trainee Mark 
Crossingham and a-ha's Pal Waaktaar, Magne Furuholmen and Morten Market. 
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PARLOPHONE RECORDS presented the Pet Shop 
Boys with their first gold disc for the number one 
single West End Girls. Pictured, left to right: Dwayne 
Welch (product manager), Chris Lowe and Neil Ten- 
nant (Pet Shop Boys) and Ray Still (general mana- 
ger). 
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LONG SERVICE awards to people from all areas of 
CBS who have completed 10 years with the company 
were presented recently by managing director Paul 
Russell. Pictured, left to right, back row: John Aston, 
Hugh Attwooll, David Donaldson, Tony Rowe, Paul 
Russell, Ray Bedi and Nick Carr; front, Patricia Feld- 
man, Julia Elsdon, Phyllis Morgan and Elsie Castro. 

PADDY FLEMING, head of public 
relations at CBS Records until the 
end of last year was given the 
music industry's equivalent to a 
royal send-off when more than 
200 colleagues and friends from 
the whole spectrum of the busi- 
ness turned out to attend a CBS- 
hosted leaving party at the Roof 
Gardens in Kensington 

Fleming, who has been in the 
music business for 40 years, and 
was at Philips Records before 
moving to CBS, was presented 
with a tantalus by CBS Records 
managing director Paul Russell 
on behalf of the company, while 
Bill Cotton, managing director of 
BBC Television, presented a holi- 
day voucher for €1,000. 

INSIDE 
O SINGLES CHART 11 
O ALBUMS CHART 22 
Airplay 8, 9. CD Chart 3. 
Classical 15. Disco news/chart 
27-29. Europarade 19. Indie 
news/chart 24, 25. LP Re- 
views 26, 27. Music On Video/ 
chart 19. Opinion 15. Perform- 
ance 14. Publishing 18. Sing- 
les Reviews 18. Talent 14. US 
Chart 12, 21. 

THE SINGLE 

XK INI CI "T H E R DAY C D N4 E S 

(A N CD T M EIR DAY DOES) 

AVAILABLE AS 7" (DB SI 22) 

AND FOUR TRACK 12"(12DBgi2 2) 

ORDER MOW FROM EMI TELEPHONE SALES - AREA A: 01-561 4646 SCOTLAND. NORTHERN ENGLAND. NORTH WALES. ISLE OF MAN - AREA B. 01-848 9811 MIDLANDS AND THE NORTH - AREA C; 01-573 3891 
SOUTH MIDLANDS. SOUTH WALES - AREA D: 01-561 2888 LONDON. EAST ANGL1A, KENT - AREA E: 01-561 4422 SOUTH LONDON. SOUTHERN AND SOUTH WEST ENGLAND, CHANNEL ISLANDS. 
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IFPl CHAIRMAN Nesuhi Ertegun made a powerful 
plea at Midem for artists and publishers to do more 
to help fight piracy, and he warned. "If we stop 
fighting, there will be no more record industry." 

Ertegun went on: "We are having to fight on 10 
different battle fronts We have the expertise and the 
people but we do not have sufficient funds. The IFPl 
is not sufficiently funded by the industry. 

"We need more help from the publishers and the 
recording artists who have so far contributed abso- 
lutely nothing. It's not that the artists are mean, it's 

just that they are not sufficiently aware. 
"I went to George Benson and showed him some 

cassettes of his material and told him that he wasn't 
getting a single penny from it. I have convinced a few 
artists but I want to convince others — but only (hose 
who can afford it. We don't think that every strug- 
gling band should have to contribute. 

"If we had another 5m dollars, there would be no 
piracy in Taiwan or Malaysia. If we had another 5m 
dollars, Bangkok, Italy and Turkey would be free of 
piracy." 

Btwiee3 {kMs 

mew group 
A NEW entertainment group has 
been created following the mer- 
ger between Nomis Management 
and Allied Entertainments. It will 
consist of five divisions: artists 
management, concert promo- 
tions, film and TV distribution, 
marketing and sponsorship, and 
agency. 

The group will be a subsidiary 
of Kunick Leisure, and will oper- 
ate from 360 Oxford Street, Lon- 
don W1. Harvey Goldsmith and 
Edward Simons will continue 
with concert promotions and 
marketing and sponsorship, and 
Jazz Summers and Simon 
Napier-Bell will concentrate on 
artists management and the 
establishment of a new agency. 

All four directors will be active- 
ly involved in building film and 
TV distribution. 
• A Kunick statement last week 
revealed that contracts have been 
signed, subject to shareholders' 
approval, to acquire the entire 
share capital of Nomis Manage- 
ment Ltd. The purchase price is 
approximately C5m based upon 
Nomis's profits before tax ex- 
ceeding Elm in the 18 months 
ending September 30, 1986. 

ieacon feggwes 

POLYGRAM CHAIRMAN Maurice Oberstein in elegant headgear met 
executives from Tower Records retail team among others at a recent 
National Association of Record Merchandisers (NARM) reception in 
London. From left is Tower President Russ Solomon, Roy Imber of 
Record World and Tower Records European operations director Steve 
Smith. 

i Sharp 
JOHN DEACON has withdrawn 
from D Sharp, the classical dis- 
tribution company he set up last 
summer with Pinnacle Records 
managing director Steve Mason. 
The company was a 50:50 ven- 
ture between the two and runs 
autonomously of Pinnacle while 
using its distribution facilities. 

Deacon commented "It's an 
amicable parting and I've every 
confidence in the future of D 
Sharp which has firmly estab- 
lished itself in the UK market and 
will remain under the control of 
its general manager Peter 
Smith." 

Deacon, who started EMI's' 
own import division in the Sixties 
and did the same for Conifer in 
1977, added. "I have plans but it 
is early days yet." 

IV rii fer ill Baits 
PRIORITY RECORDS has teamed up with TV-merchandising Stylus for 
the release of a new album, The Very Best Of Entertainment From The 
USA, based on Jonathan King's BBC TV programme and featuring 16 
hits from US artists including Aretha Franklin, Whitney Flouston 
Starship and Tina Turner, 

Priority TV, Bullet's TV marketing consultancy arm, has produced a 
commercial for the album which is released by Stylus this week, 
co-lncidmg with a nationwide TV campaign. The company is also 
providing consultancy services to RCA (or the imminent TV promotion 
of the current Eurylhmics LP, Be Yourself Tonight. 

Re-promotion for Whitney 
ARISTA IS re-promoting Whitney Flouston's debut album — currently in 
the top 10 — with a C200.000 TV advertising campaign, running in two 
P ^sfn' lr"t'a Jy in the Thames, TVS and Anglia regions with 30 second and 10 second prime-time spots. 

The album has already sold more than 100,000 units in the UK and 
Arista s managing director Brian Yates commented: "We have mounted 
the campaign with a view to consolidating Houston's success and 
establishing her as one of the most successful international artists," 

HCIPI seirwes 
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THE MCPS has slated that, until 
further notice, no licences will be 
granted for the importation of 
The Album by Manlronix (Sleep- 
ing Bags Records US prefix TLX- 
6) which is available in America 
and will be released by 10 Re- 
cords (Virgin) here, or Jewel Of 
The Nile, a soundtrack album on 
the Jive label distributed by Aris- 
ta (American prefix JL9-8406). 
The latter LP is being released by 
Jive in the UK. 

Hirst leisw® piroiffs 
PROFITS ARE up for First Leisure Corporation, the sports, discotheque 
and seaside entertainment group headed by Lord Delfont. The company 
reports a 50.2 per cent increase in pre-tax profits for its third year results 
(LIO.Mm compared with CO.75m for the previous year). 

Fhe groups flagship dancing operation", the Leicester Square 
Empire, enjoyed another record year, both from the tourist trade and 
good results in the off-season. The Blackpool Tower dominated the 
seaside resort sector as an 'outstanding profit earner", and the group's 
seven piers played ' a valuable and profitable role". It has acquired the 
headlease and freehold of London's Prince of Wales Theatre and the 
freehold of the Prince Edward Theatre. 
O First Leisure Music, a music publishing subsidiary, was launched on 
January 1 this year with Cyril Simons, formerly head of MCA Music UK, 
in charge. 
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price wgoir 
THE HIGH Street music video 
price war is likely to warm up 
considerably next week when 
PolyGram Video and Heron 
Home Entertainment launch their 
new joint sales label, Channel 5, 
on to the market. 

Channel 5 will be offering a 
number of "very high quality" 
music titles alongside its range of 
films and kids videos, at dealer 
prices of less than C5. 

PolyGram and Heron claim that 
the label will revolutionise the 
marketplace, saying that unlike 
the recently launched Video Col- 
lection low price series, Channel 
5 product will be aggressively 
marketed to specialist dealers as 
well as the large chains. 

HARMONY 
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CANNES: Complaints about the overbearing presence of 
lawyers and accountants in the music business even 
made their way down to the south of France, with 
numerous accountancy firms having high profile stands, 
competitions, even beer mats, while the solicitors 
adopted a more discreel approach, based in hotel suites. 
But one figure-minded chap who shall remain anony- 
mous made the pertinent point that "Whenever there are 
any problems, the people who complain about our 
involvement are the first ones to come running for help 

Valentine Music's Martin Grinham devised a new 
financial plan in conjunction with a bevy of Midem-based 
accountants to deal with the high prices in Cannes: 'I go 
back to my hotel room and tear up 500 franc notes to cut 
out the middleman" . . .Music Week ad manager Andrew 
Brain is thinking of compiling a Midem hotel guide after 
being shunted between four different hotels in three 
days — none of them the hotel the Midem organisation 
was supposed to have booked him into. Is this a record? 
We doubt it., . Could Midem gossip be true that MCA's 
Irving Azoff wrote to Elliott Goldman on his new appoint- 
ment and said: "When we buy RCA, you're sacked" ... 
True story: a late night Martinez reveller ran the hotel 
switchboard to request an alarm call at 7.30am to make a 
business appointment. "But monsieur," replied the oper- 
ator, "It is 7.30" . . . 
BULLET CELEBRATED a successful year (16 Bullet- 
promoted records in the chart) by holding its annual 
sales conference at Grindelwald in Switzerland, attended 
by the whole company . . . Ciive Swan, who has just 
resigned as PolyGram UK record operations MD, denies 
he is joining MCA Records. "I've heard at least six 
rumours about what I'm doing next," he commented. "1 
think I'll pick the one I like best, and then do it" 
Waylon Jennings is said to have pulled out of the 
Wembley country event at Easter for the same reason 
cited by Alabama's Randy Owen for not attending the 
CMA s London council meeting — fear of terrorist activ- 
ity at airports. Strange they should be so apprehensive, 
living as they do in a country with guns galore and 
violence an everyday event . . Change of distributor 
pending for John Yap's That's Entertainment label' 
The 1986 International Disc Jockeys Convention will be 
at London's Hippodrome on March 16, with Jermaine 
Jackson one of the star guests . . Bryan Tyrrell, depart- 
ing Motown marketing manager, ascribed the move to a 
disagreement in policy: "They wanted me to go, I 
wanted to stay" . . . Which major is suffering the indigni- 
ty of buying its own repertoire on CD at full import retail 
price just so its reps can have their promo copies, so bad 
is the UK supply situation? Doo/ey's lips are sealed — for 
the time being . . . 

MERCHANDISING '86 
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THE NATIONAL Discography. the 
recordings information service 
endorsed by the UK record indus- 
try, has been officially launched 
at the Royal Festival Hall 

The enterprise will be run by 
National Discography Ltd, a 
wholly-owned subsidiary of the 
MCPS, and jointly financed and 
administered by the MCPS and 
the British Library National 
Sound Archive (NSA). It will use 
the MCPS computer system to 
form a database of information 
on all recorded material ever re- 
leased for retail sale in the UK. 

The discography is for both the 
music industry and the general 
public, and from now on record 
companies will supply copies of 
all newly released 7-, 10- and 12- 
inch singles, picture discs, LPs, 
compact discs and music videos 

for retention at the NSA, with all 
relevant information added to the 
computerised discography. 

The combination of MCPS 
computer hardware and software 
will provide National Discogra- 
phy with an on-line facility that 
offers discography users a rapid 
response to all its information re- 
lating to recordings The compu- 
ter software word-search func- 
tion will enable information on 
record companies and labels, 
catalogue numbers, bar codes, ti- 
tles, artists, record producers, 
arrangers, composers, lyricists, 
music publishers and distributors 
to be traced swiftly. 

It is anticipated that within 
three years the National Dis- 
cography will contain all record- 
ings currently available in the UK. 
The information will incorporate 

the average 20,000 new record- 
ings released each year and the 
existing collection of recordings 
held at the NSA — over 1/?m discs 
and 35,000 hours of tape. 

Record companies will be able 
to use the National Discography 
to acquire recorded material for 
compilations. The computer 
database can be used by chart 
compilers as a back-up to their 
own recordings information, and 
record retailers will be able to 
check the availability of record- 
ings for the benefit of customers. 

Others who stand to benefit 
from the service will include 
radio and TV producers, advertis- 
ing and PR agencies, film and 
video producers, record libraries, 
music colleges, musicians, com- 
posers, actors, journalists, critics, 
clubs and societies. 
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A SPECIALLY designed logo 
(above) spearheads the Discover 
New Country campaign, which 
was officially launched to the 
media and retail trade at a pre- 
sentation in London last week, 
attended by directors of the 
Country Music Association over 
from America, and representa- 
tives of the UK label involved. 

The Discover New Music cam- 
paign kicks off in March, and is 
the first generic marketing prom- 
otion for contemporary country 
music in the UK. It will centre 
around the release of 10 albums 
(Music Week, January 11) plus a 
compilation album, which will be 
TV-advertised by Starblend Re- 
cords from April. 

* 
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THERE ARE going to be some silver discs on the wall after this 
presentation to AC/DC to mark sales of their Fly On The Wall album. 
Pictured from left: Atlantic label manager Mary Hooton, Brian John- 
son, WEA marketing director Paul Conroy, WEA chairman Rob Dickins, 
Angus Young, band manager Stewart Young, Simon Wright, WEA 
director Phil Straight, Malcolm Young, manager Steve Barnett and Cliff 
Williams. 
® AC/DC live review — pi6 

Germans sound CD warning 
COLOGNE: A warning against 
too much euphoria and too many 
hopes being centred on the com- 
pact disc was given here recently 
by Wilfried Jung, EMI Electrola 
managing director. 

DEBUT INGLE 

STAND 

SIT DOWN 
T (j 12' AVAILABLE N 

GEMI GEM 12 

Em Distributed by EMI through Priority Records I 

Jung refuted the theory that' 
the CD was responsible for last 
year's upturn in the West German 
record market, and questioned 
whether CD hardware and soft- 
ware prices will fall sufficiently to 
capture a genuine mass market 
for pre-recorded music. 

West Germany's CD player 
population of 400,000 is expected 
to double this year, compared 
with about 14m conventional re- 
cords decks CD software sales 
are put at 6.5m for 1985, with 
11m predicted for this year. 

"Exciting figures," says Jung, 
"but still small compared with 
the total number of sound car- 
riers that were and are sold. 

"If CD players become less ex- 
pensive, even very young con- 
sumers will presumably lean 
more towards CD, but prices, 
both of the hardware and soft- 
ware, will have to comply with 
the financial capacities of young 
people." 

Jung does not see the CD as 
superseding the vinyl single and 
album in the foreseeable future, 
and adds that very high manufac- 
turing costs and reject rales do 
not permit plans for budget CD 
lines. 

Directory 

RECENT MOVES. Absolute Re- 
cords to Gatwick Distribution 
Centre, 1-5 Whittle Way, Crawley, 
Sussex RH10 2RW (Tel: 0293 
518922, telex 957002) . . Malaco 
Records/Peter Felstead has 
changed phone numbers to 01- 
636 5822/3 . . Sound Manage- 
ment has changed phone num- 
bers to 01-636 5822/3. 

American 

Commentary 
-.•visfe? 

Rfflio® off the country trail 

From BRIAN CHIN 

NEW YORK: One fact emerging in the lastflve commer" 
that in the US, what "pop" radio by consensus deems 
cial is largely a self-fulfilling prophecy. frPP7e-out of 

Consider the death of disco .^d associated freeze out or 
black music from the pop charts in 1980 and '. i j ancj 
contemporary" reigned and pop-country was sc 9 9 

platinum records with the Oak Ridge Boys, 

^hfthe mid-Eighties, Nashville has now experienced the same 
"death" of crossover — primarily because the attraction of 
country music is considered to have subsided by the pop r 
programmers now choosing Madonna, Klymaxx, 
Mr Mister — and even such urban-flavoured left-fielders 
Jellybean, Miami Sound Machine and Baltimora. 

Essential reading for those wanting insight '"to the collective 
though processes of US radio is in the January 24 issue of the 
trade newspaper Radio & Records, in which radio and retail 
people were polled on their choices for most important estab- 
lished and up-and-coming artists. . ■ u ♦ 

The specific question was: which five artists in those two 
categories would be signed to one's own record label for 
five-year contracts? The obvious subtext which new and estab- 
lished artists have most potential to be programmed by you in 
your market? 

Programmers, retailers and syndication network executives 
combined responses named Bruce Springsteen and Lionel 
Richie top established artists, and Whitney Houston top up- 
and-comer, not at all surprisingly But breakdowns according to 
music format provide interesting information about which 
artists are perceived to have appeal and longevity with radio 
listeners and record buyers. 

Sade also attracted across-the-board support in all formats as 
second newcomer-most-likely-to-continue-a-smash, but some 
of those surprisingly absent from the top places included 
Culture Club, Duran Duran, The Rolling Stones and even 
Madonna herself, indicating a weak sense on the part of radio 
that they would be consistent hitmakers, especially with the 
potential burnout factor. 

DELEGATES AT last autumn's New Music Seminar who found 
New York radio a colossal bore may have a different set of 
airwaves to listen to when they arrive for the 1986 NMS. There 
are signs that the urban contemporaries may be loosening up 
and becoming competitive once more in an active response to 
the now-complete takeover of Top 40 radio here. (That means, 
playing more new and overseas music.) 

MORE ESSENTIAL reading; Michael Ellis' weekly column in 
Billboard, which examines breaking pop records and the 
reasons behind their chart movement, which will be illuminat- 
ing to those mystified by the airplay/sales formula that makes 
up the chart. Ellis came to Billboard from a succession of radio 
programming departments, having been witness to the 
meteoric rises of both WKTU as "Disco 92" and WHTZ as a 
trendsetting Top 40 Goliath, He had also been the first of New 
York's radio programmers to systemise the monitoring of local 
clubs as an overall part of radio research. 

ISSN 0265 1548 A Morgan Grampian pic publication 
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VOU'VE ALMOST CERTAINLY 

BEEN ASKED ABOUT IT... 

In 1976,60 people in the USApaid $5 each to 

order an album that hadn't yet been 

recorded: Will Ackermans debut on what 

waste become his own label -Windham Hill 

Records. 

The objective and purpose of this artist- 

owned company was to release 

instrumental music, a hybrid of 

contemporary folk, jazz and classical styles. 

The phenomenal success that the label now 

enjoys has spawned countless imitators of 

both its musical and graphic styles. 

But this is a music that defies both imitaton 

and categorisation, As literally millions of 

people in many different countries have 

found out, the music speaks eloquently for 

itself. It's now available in the UK, and it's 

called... 

WINDHAM HILL RECORDS 

Or LLi 

■ Avotabie 01 o speoo mtrocuctory price. 

Mo'Keteci & Dislribcted byA&M Records Lto 

OoerNow From Polygram Reco'd Operations Ltd 01-5906644 

GEORGE WINSTON 
'Autumn" 
WHA/WHC/CDW1012 

"December' 
WHA/WHC/CDW1025 

"Winter Into Spring" 
WHA/WHC/CDW 1019 

t. 
■C ■ . AM 

WILLACKERMAN 
"Passage" 
WHA/WHC/CDW 1014 

"Past Light" 
WHA/WHC/CDW 1028 

1 

MARK ISHAM 
■Vapor Drawings" 
WHA/WHC/CDW 1027 

SHADOWFAX 
"Shadowfax" 
WHA/WHC/CDW 1022 

mm 

"Shadowdance" 
WHA/WHC/CDW 1029 

y 

ALEXDEGRASSI 
"Southern Exposure" 
WHA/WHC/CDW 1030 

m 

SCOTT COSSU 
'Islands' 
WHA/WHC/CDW 1033 

MICHAEL HEDGES 
"Aerial Boundaries" 
WHA/WHC/CDW 1032 

'.tor! -tapj Vojcrc-n: 

AN INViWION 
TO WINDHAM HILL 
(Vbrious Artists) 
• WHA/'WHC/CDWl 
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7 (6) 
7 (—) 

5 16) 
8 (-1 

6 (7) 
6 (5) 
7 (-1 
5 (7| 

7 (-) 

5 (—) 
5 (7) 

7 (61 
8 (71 

S (-) 

8 (—I 

BEN ATAR, Pat: Sex As A Weapon Chrysalis PAT4 (F) 
Aire, Beacon, CBC, Essex, Mercury, NorthSound, Southern, 
Wyvern. 
BREATHE. Don't Toll Me Lies Siren SIREN 11 (E) 
DevonAir. Downtown, Hallam. Plymouth, Marcher, Southern, 
Swansea, Wyvernv 
CHAS & DAVE; You're Just In Love Rockney/KOR 26 |t) 
DevonAir, Forth, GWR, Hallam, Mercia, Pennine, Swansea 
FLAMING MUSSOLINIS, The. My Cleopatra Portrait A6833 (C) 
Beacon, DevonAir, Hereward, Nonhsound, Piccadilly, 
Plymouth. Tees ,/ r.,. iai 
FRESH, Doug E: Just Having Fun Streetwave KHAN 64 (A) 
Beacon, Hallam, Mercury, Pennine, Tay 
GREEN, AI: True Love A&M AM 302 (F) 
CBC, Clyde, DevonAir, Essex, Forth, Hereward, Mercury. 
Piccadilly . ISLEY JASPER ISLEY; Insatiable Woman EpicA6861(C) 
Chiltern, GWR, Hallam, Piccadilly, Southern, Tay 
LADIES CHOICE: Funky Sensation Sure Delight SD 01 (JS/E) 
BRMB, CBC. Essex, Mercia, Pennine, Red Rose 
MORRIS, Gary; Second Hand Heart Warner Bros W8781 (W) 
Capital, DevonAir, Hereward, Mercury, Orwell, Pennine. Tay 
PICNIC AT THE WHITEHOUSE: We Need Protection Portrait A6783 (C) 
Beacon, Donwtown, Forth, NorthSound, Plymouth - 
SAD CAFE: Only Love (Special Remix) Legacy LGY 40 (A) 
County Sound, Downtown, GWR, Mercury, Piccadilly,- 
Swansea, Trent 
ST JAMES, Michael: Feel My Love WEAYZ58(W) 
Downtown. NorthSound, Plymouth, Radio 210, Tay ^ 
TAKA BOOM: In The Middle Of The Night Boiling Point/Polydor POSP 763 (F) 
Aire, Essex, Hallam, Mercury, Severn 
THIRD WORLD; One More Time CBS A6854 (C) 
Beacon, Forth, Essex, Hallam, Hereward, Plymouth, Tay r/ 
TURNER, Earl: Love Caught You By Surprise 

Fourth & Broadway/Island BRW 39 (E) 
Beacon. CBC, Forth, Hereward, Mercia, N'Sound, Tay, Wyvern^ 
WILLIAMS JR. Hank: All My Rowdy Friends Are Coming 
Over Tonight Curb/Warner Bros W9184 (W) 
Hallam, Mercury, Moray Firth. Swansea, Tay, Wyvern ', 
WRIGHT, Betty; Pain Cooltempo/Chrysals COOL 117 (F) 
Capital, Chiltern, Clyde, Downtown, Luxembourg, Mercury, 
Plymouth, Southern 

Based on plays Monday-Friday (6.00om-8.00pm), 
8 19) BARBRA STREISAND: 

Somewhere 
7 (5) CHAS & DAVE; 

You're Just In Love 
7 19) NANA MOUSKOURI: 

Only Love 
6 (4) TEDDY PENDERGRASS 

with WHITNEY 
HOUSTON: Hold Me 

6 (Re) RICKY SKAGGS: Country Boy 
5 (New) SMOKEY ROBINSON; 

Hold On To Your Love 
(Motown) 

5 (5) LEO SAYER 
Unchained Melody 

5(New) SHAKIN'STEVENS. 
Turning Away (Epic) 

4 (5) DIRE STRAITS. 
Walk Of Life 

4 (6) SACHA D1STEL; 
Stronger Than Before 

4 (4) SU POLLARD: 
Starling Together 

OTHER FEATURED RECORDS 
CHRIS BARBER: Music From 
The Land Of Dreams 
PETER BECKET: I'm Crying 
PLACIDO DOMINGO; 
Hosanna (from 'Requiem') 
DOUBLE The Captain Of Her 
Heart 
EXILE; Hang On To Your Heart 
PATTI LUPONE: I Dreamed A 
Dream 
ELAINE PAIGE; For You 
BILLY PAUL Lately 
THE STATLERS: Too Much On 
My Heart 

DAVID HAMILTON'S 
RECORD OF THE WEEK: 

BETTY WRIGHT. Pain 
(Cooltempo/Chrysalis) 

Figures denote actual piuy^ "iuu-—- week preceding publication (6am-Midmght) 
Saturday in the 

Radio 1 and Radio 2 guides compiled by Sham Tracking (01-290 0129). 

23 (211 
21 (15) 
20 (20) 
19 (15) 
19 (12) 18 (ID 18 (17) 
16 (23) 15 (9) 15 (ID 

15 (HI 14 (20) 

13 (13) 13 (10) 

13 (16) 
13 (16) 
12 111) 12 (5) 12 (15) 
12 115) 
11 (10) 
11 (10) 10 (11) 
10 (8) 
10 mi 

9 (Re) 9 (11) 9 (12) 
9 (17) 
9 (New) 
9 (5) 
9 (13) 
8 (5) 8 (12) 8 (New) 

A-Ha: The Sun Always Shines 
BILLY OCEAN; When The Gomg Gets Tough... JAMES BROWN: Living In 
America ,, DOUBLE: the Capiam 01 Hci 

Ail* . FIVE STAR' System Addict MADONNA: Borderline SIMPLE MINDS; Sanctify Yourscll . , DIRE STRAITS; Walk 01 Ltlc PUBLIC IMAGE LTD: Rise 
RUBY TURNER featuring Jonathan Butler. If You're Ready (Come Go With Me) TALKING HEADS. And She Was MR MISTER: Broken Wings WHITNEY HOUSTON: How Wil. I know CHERRELLE: Saturday Love CLANNAD; In A Lifetime THE COSTELLO SHOW Featuring CONFEDERATES: Don't Let Mc Bo Misunderstood EURYTHMICS: It's Alright (Baby's Coming Back) FINE YOUNG CANNIBALS; Suspicious Minds BELOUIS SOME. Imagination DIANA ROSS Chum Reaction FEARGAL SHARKEY. You Little Thief PET SHOP BOYS: West End Girls KURT1S BLOW. If I Ruled The World MADNESS: Sweetest Girl BRONSKI BEAT; Hit That Perlecl Boat CACTUS WORLD NEWS; Years Later SARAH BR1GHTMAN & STEVE HARLEY; Phantom Of The Opera ARCADIA- The Promise THE DAMNED- Eloise LLOYD COLE & THE COMMOTIONS- Cut Mc Down ARETHA FRANKLIN: Who's Zooming Who OZZY OSBOURNE. Shot In The Dark, Epic A6859 (C) SHAKIN' STEVENS- Turning Away TALK TALK; Life's What You Make It BREATHE: Don t Tell Me Lies LATIN QUARTER: Radio Africa ROCHELLE. My Magic Man. Warner Brothers W8838 (W) 

8 (New 
(Now 

(Re 
(8 
(6 

(11 
(5 
(5 

(Now 
(7 6 (New 

6 (6 6 (6 
6 (6 6 (New 
5 (13 5 (8 
5 (New 
5 (New 
5 (5 
5 (5 5 (New] 
5 (New) 

SMOKEY ROBINSON: Hold On 
To Your Love, Motown ZB 40553(R) ZZ TOP Stages. Warner Brothers W2002(W) 
BETTY WRIGHT: Pam CoolmmPd'ClTYsalis COOL 117 
DRUM THEATRE. Living In The ^ 
Past FR~A LIPPO LIPPI: Shouldn t Have To Bo Like That FULL FORCE. Alice, I Wont You Just For Mc GRACE JONES Pull Up To fho 
Bumper JOHN COUGAR MELLENCAMP: Small Town 
PAUL HARDCASTLE: Don't Waste My Time PREFAB SPROUT- Johnny Johnny, Kitchenwore SK 24 (U STEVIE NICKS; I Can't Wait ALEXANDER O'NEAL II You 
Were Here Tonight, Tabu A6391 (C) FLOY JOY. Weak In The Presence Of Beauty LEVEL 42; Leaving Mc Now , MIKE & THE MECHANICS: 
Silent Running PRIME MOVERS: On The T iail SURVIVOR Burning Heart, Scotli Brothers A6708 (C) THE ALARM: Spirit of 76 AUDREY HALL: One Dance Won't Do BANGLES- Manic Monday, LBb A6796(C! CHARLIE SEXTON- Boat s So Lonely. MCA MCA 1011 (F) THE FLAMING MUSSOLINIS; My Cleopatra JELLYBEAN: Sidewalk Talk MIDGE URE. Wastelands, Chrysalis URE 3 (F) NILS LOFGREN: Secrets In The Street. TowerbellTOW 68 (E) 

OTHER FEATURED RECORDS COLONEL ABRAMS. I'm Not Gonna Let You DANSE SOCIETY: Hold On JESUS & MARY CHAIN: Some Candy Talking GRACE JONES: La Vic En Rose POWER. Soul In My Shoes SHEILA E- A Love Bizarre 
SHOP ASSISTANTS- Safely Net STING; Russians SWIMMING POOL Q'S: Pretty On The Inside 

O 

^7- 
4^ i. 

XX0- 
proudly present 

ANN WILLIAMSON^ 

ERTVl • also available on cassette ERTVCl 

Scottish TV Campaign starts Sunday 2nd February 1986 

SIDE ONE 
1. Precious Memories 

2. In the Garden 
3. Abide with Me 

4. Rock of Ages 
5, Just a Closer Walk with Thee 

6. What a Friend We Have in Jesus 
7. When the Roll is Called Up Yonder 

SIDE TWO 
1. It is No Secret 
2. Tell Me the Old, Old Story 
3. Nearer My God to Thee 
4. One Day at a Time 
5. The Lord is My Shepherd 
6. Old Time Religion 
7. Shall We Gather at the River 

Stock Up NOW from the following distributors 
P.R.T. (01) 640 3344 -RECORD MERCHANDISERS (01) 8487511-TERRY BLOOD (0782) 620621/620721/620331 

WYND UP (061 872) 5020-GORDON DUNCAN (0467) 21517-SCOriA (031 557) 0029 
120 Coach Road. Templepatrick, Ballyclare, Co, Antrim BT39 0HB, Northern Ireland 
Telephone (08494) 32711. Telex 747293 SOLO TP 



I.L.R. STATIONS 

O o o o 
o 

MR" 
= nilpicK © = A list 

N = NEW O = B list 
Nb NEW (bubbling last week) 

19 13 ABRAMS, COLONEL I'm Not Gonna Let You 
11 13 AC/DC Shake Your Foundations Atlantic 

o o o o 
o 

42 43 A-ha The Sun Always Shines On T V. Warner Brothers 
O O 11 10 ALISHA Baby Talk Total Control o 
o o o 29 27 ARCADIA The Promise Parlophone Odeon o 

o 
o o 

o 
o o o 24 IM BANGLES Manic Monday CBS O O O 

o o 16 11 BLOW. KURTIS If I Rilled The World Club/Phonogram 
O 36 36 BRIGHTMAN/HARLEY Phantom Of The Opera Potydor o 

o 

o o 40 32 BROWN, JAMES Living In America Scotti Brothers o o 
o o 12 12 CACTUS WORLD NEWS Years Later O 

TT 

42 41 CLANNAD In A Lifetime RCA 
O O 36 40 COLE, LLOYD/COMMOTIONS Cut Me Down Polydor 

(J O o 37 2b COSTELLO SHOW Don't Let Me Be Misunderstood F Beat 
TT" O 17 11 DAMNED, THE Eloise 

O 10 11 DETROIT SPINNERS Put Us Topelher Again Atlantic 

O 

o o 

o 

o 
o 

o o 
12 N DIAMOND, JIM Hi Ho Silver ASM O 
41 43 DIRE STRAITS Walk Of Life Vertigo/Phonogram 

o O O 
O 

38 27 DOUBLE The Captain Of Her Heart Polydor 
o 13 N DUFFY, STEPHEN! Love You 10/Virgin 

42 43 EURYTHMICSII's Alright (Baby's Coming Back! RCA 
O 

43 43 FINE YOUNG CANNIBALS Suspicious Minds London 
42 42 FIVE STAR Syslem Addict Tent/RCA 

O O 
"O 

O O 22 21 FLOY JOY Weak In The Presence Of Beauty Virgin 
o o 16 9 FRALIPPOLIPP1 Shouldn't Have To Be Like That Virgin O 

O O 

12 8 HALL, AUDREY One Dance Won t Do Germain o o 

o o o o o 26 29 HARDCASTLE, PAUL Don't Waste My Time Chrysalis 
O 41 41 HOUSTON, WHITNEY How Will I Know Arista (R| 

o o 
■ o" 

10 N JARREAU,AL Let's Pretend Warner Brothers 
o o o 19 15 JELLYBEAN Sidewalk Talk 

40 38 JONES, GRACE La Vie En Rose/Pull Up 

o o 

o (J o 
o o 

o 
o 

■ o 
o o o IB N KLYMAXXIMissYou MCA O O O o 

o o o o 25 21 LATIN QUARTER Radio Africa Rockin'Horse/Arista fR) O O 
10 N LEWIS, HUEY/THE NEWS Do You Believe/Power Chrysalis 

O O O 8 8 LOFGREN. NILS Secrets In The Street Towerbell 
o o o 

o 
"o 

o 
' c 
"o" 
"o" 

o 35 34 MADNESS Sweetest Girl Zarjazz/Virgin O 
44 43 MADONNA Borderline Sire 

o 10 Nb McCAULAY, ROBIN Eloise O 
o o 28 25 MELLENCAMP, JOHN COUGAR Small Town O o • o o o o 

o o o 25 It MIKE & THE MECHANICS Silent Running {. O 
O 39 37 MOUSKOURI.NANA Only Love Carrere/Philips 

o o 

o 

o 40 42 MR MISTER Broken Wings O 
11 13 MURPHY, EDDIE Parly All The Time CBS 

O O 19 N NEWTON-JOHN, OLIVIA Soul Kiss Mercury/Phonogram O O O 

O O O O O o 28 29 NICKS, STEV1E I CanT Wait Parlophone O O 
43 42 OCEAN, BILLY When The Going Gets Tough- 

O e 10 N O'NEAL, ALEXANDER II You Were Here Tabu(C) 

■5"' 
O o o 

o o o o o o 
TJ tn 

"U" 
O 

TJ TJ 'TT O -Q' 
O 

'XT ■U" 
"C" 'TJ' 

O 
O 
O O o e O O O 

o 
"o' 

o 
■ o' 

o 
o 

•" 
•"01 o 

o o 
o o 

o' 
o 

■ o 
o 

o 
o" 

o 
IT 

■ o 
"o" 

o • o 
o 

■ o 

o 
c o o 

o o o 

o 
o 

"o' 
o 
o" 

o o 

13 N OSBOURNE.OZZY Shot In The Dark Epic "D" 
19 11 PAIGE, ELAINE For You t) 

o 33 31 PENDERGRASS/HOUSTON Hold Me 
36 40 PET SHOP BOYS West End Girls Parlophone 

O 

20 N PREFAB SPROUT Johnny Johnny Kitchenware (C) 
12 Nb PUBLIC IMAGE LTD Rise Virgin 
21 16 POLLARD. SUE Starting Together Rainbow (E) u 

o 9 PRIME MOVERS. THE On The Trail Island 
Re REGINA Baby Love Funkin' Marvellous/Stemar rr tJ o 

26 N ROBINSON, SMOKEY Hold On To Your Love Motown 
30 14 ROCHELLE My Magic Man 
37 37 ROSS, DIANA Chain Reaction O O O 

o 34 
39 

37 SAYER, LEO Unchained Melody 
43 SHARKEY, FEARGAL You Lutle 1 hicl 

Chrysalis 
Virgin 

77 o o 

o 16 19 SHEILA E Love Bizarre Warner Brothers 
39 31 SIMPLE MINDS Sanclify Yourself Virgin 
40 34 SOME. BELOUIS Imagination 
38 37 STARSHIP Sara TJ 
37 N STEVENS. SHAKIN'Turning Away Epic XJ 

o o 
J7 U 

21 12 SURVIVOR Burning Heat Scotti Brothers TJ 
36 38 TALK TALK Life's What You Make It TTTTJ 

O 25 N TALKING HEADS And She Was 
Nb THOMAS, EVELYN Cold Shoulder Record Shack (A) 
41 TURNER, RUBY If You're Ready (Come Go With Me) Jive 
22 TURNER, TINA Better Be Good To Me Capitol 

o 13 URE, MIDGE Wastelands Chrysalis TJ 
N WAITE, JOHN The Choice 
9 2APP It Doesn't Really Matter Warner Brothers TJ 

O 15 N ZZ TOP Stages Warner Brothers • 
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• Records dropped from 5 or more l.L R playllsls are excluded from the above grid 


