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• HERE IT is — the new look Music 
Week promised by editor David 
Dalton when he took over in De- 
cember. 

"We hope you find it more read- 
able, more useful and more attrac- 
tive, but we haven't been able to 
cram in all the new ingredients this 
week," says Dalton. "Increased re- 
tailing coverage, for instance, will 
start from next week and over the 
coming months we will be striving 
to provide just what you need from 
Europe's leading music business 
paper." 

Hits compilations- 

majors bite back 

THE MAJOR record companies 
have strongly defended their use 
of compilation albums, calling re- 
tailer criticism unrealistic. 

The companies were angry after 
MWs page one story last week in 
which Tower's director of Euro- 

R1 DJs reshuffle 
NEW DJs and programmes are to 
be introduced by Radio One as 
part of a major reshuffle to take 
effect from May 3. Simon Mayo 
from Radio Nottingham joins the 
network and will be taking over the 
early evening slot on Saturday. 
Janice Long will branch out by 
introducing a brand new show cal- 
led Preview which will showcase 
the best of the week's new releases 
on Friday. Another new program- 
me, American Bandstand, will fea- 
ture top US bands in concert. 

Mike Read's vacant breakfast 
show position is to be filled by 
Mike Smith. While Read himself 
stays to take over the Sunday 
morning show, Steve Wright will 
be adding Friday afternoons. 

pean operations, Steve Smith, lam- 
basted the whole compilation 
ethic. This week Smith was unre- 
pentant, saying: "I think it is clear 
that they contain nothing which is 
good for the industry." 

However, EMI managing direc- 
tor Peter Jamieson, whose Now 
series with Virgin swept the board 
in the MWcompilation award pre- 
sented on Wednesday, comments: 
"Perhaps some retailers are reluc- 
tant to accept the public's vote of 
what they are really looking for. 
The traditional reluctance to 
accept compilations came because 
compilations used to be lower 
price and reduced margin but the 
whole point of the Now series is 
that it is full price and full margin. 

'The argument that putting com- 
pilations out dilutes investment in 
breaking talent is completely false 
because you have to break the 
band before you put them on a 
compilation. There is no change of 
empnasis in the artist-orientated 
record company if instead of 
licensing to an independently- 
owned TV specialist like K-tel, they 
license to a TV specialist whose 

ownership is shared by other re- 
cord companies." 

Smith, though, remains unim- 
pressed. "What we need in this 
industry is a few hit albums by hot 
artists and fewer compilations by 
major record companies," he 
maintains. 

Before entering retailing, Smith 
was a producer whose credits in- 
clude Gillan and Bob Marley and 
he argues that compilations hit 
sales of the artists included on 
them. "If I was an artist, I wouldn't 
release my product for licensing to 
a compilation. Look at Christmas 
when those compilations were top- 
ping the album charts. The first 
single number one of the new year 

. was Pet Shop Boys who didn't 
appear on any of the compilations. 
That proves that they hurt sales." 

Jamieson does not agree. 
"Advertising for compilations is a 
form of generic TV advertising. 
Approximately £2m was spent on 
TV time in the pre-Chnstmas period 
last year. 

"Compilations attract people 
into record shops for the benefit of 

TO PAGE FOUR ► 

Top score for CBS 

.i 

■■ 
w 

PAUL RUSSELL cradles CBS Records' four fop market share awards. Find 
out more about the company's success in a special feature profile, p8. 
CBS HAS made a dean sweep of 
the Music Week market share 
awards for 1985, repeating its 
similar achievement last year, and 
collecting its prizes this Wednesday 
(1 9) at London's Dorchester Hotel. 

It is top singles company with 
1 5.5 per cent, with WEA second 
(13 per cent) and EMI third (10.8 
per cent), and top album company 
with 1 5 percent, followed by WEA 
(1 2.2 per cent) and EMI (10.9 per 
cent). In the singles label category, 
CBS came top with 8.7 per cent, 
with Virgin second (5.7 per cent) 
and Chrysalis third (5.1 per cent), 
and it triumphed in the album label 
sector with 8.4 per cent, followed 
by Virgin (4.6 per cent) and EMI/ 
Virgin (4.1 per cent). 

CBS showed a clean pair of 
heels to its rivals in all categories. 

Last year Epic topped the singles 

label category, followed by 
Motown and ZTT/lsland. In the 
equivalent album bracket. Epic was 
second after CBS and EMI third. In 
the companies category, WEA was 
second and EMI third for singles, 
and EMI second and WEA third for 
albums. 

Competition will sharpen in 
1986 with Phonogram, Polydor 
and London/Decca figures being 
integrated under a PolyGram ban- 
ner from January 1. Looking at 
1985 on that basis, PolyGram 
would have finished third among 
companies in the singles table with 
12.5 per cent and second in the 
albums sector with 1 4.6 per cent. 
• The market share figures are 
based on Gallup chart panel sales. 
See the Music Week Awards sup- 
plement (centre) for full details of 
♦he annual figures. 

The new album: 

LIVES IN THE BALANCE 
@ EKT31 S EKT3IC 

Featuring the forthcoming single: 

TOR AMERICA ek^P ^ 

distributed by wea RECORDS LTD. O A WARNER COMMUNICATIONS COMPANY. ORDER FROM THE 1063 TELE-ORDER DESK 01-998 5929 OR FROM YOUR 1063 SALESMAN/TELE-SALES PERSON. 
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You should make space 

for the shop of the future. 

It goes CD-wards. 

Discplay 2 - 336 Discplay 2 - 472 

from £ 258.70 (+ VAT) qvqt^mo tWu p 
'SEE US AT EXPOSHOP 86, STAND C7-8, N E.G. MARCH 9m' ^Y^eillS With future 



A&M stars line up 

for CD promotion 

THE STARS of A&M's CD cata- 
logue are to be the focus of a 
month-long promotion during 
March which, the company hopes, 
will increase dealer awareness of 
what it has to offer 

Retailers will be supplied with 
posters, window stickers and dis- 
plays and co-operative press 
advertising is being bought with 
the chains. 

A total of 1 2 albums are being 
spotlighted, and a spokesman for 
the company says; "A&M are 
aware that unavailability of stock 
has been a major problem for re- 
tailers with compact discs and they 
guarantee that all these titles will 

be available for the life of the 
campaign. The company also re- 
mains totally committed to achiev- 
ing simultaneous CD release on all 
their major albums, as well as the 
steady conversion of the catalogue." 

The albums in the campaign are: 
The Dream Of The Blue Turtles 
(Sting), Reckless (Bryan Adams), 
Syncnronicity (The Police), Singles 
45'$ & Under (Squeeze), Breakfast 
In America (Supertramp), Track Re- 
cord (Joan Armatradmg), Night 
And Day (Joe Jackson), Suzanne 
Vega (Suzanne Vega), Regatta De 
Blanc (The Police), The Getaway 
(Chris de Burgh) and Pearls 1 and 
2 (Elkie Brooks). 

Eight versions, one song 

single front Sudden Sway 

EIGHT MUSICALLY different ver- 
sions of a single by new band 
Sudden Sway are being released 
simultaneously on bianco y negro 
on March 3. 

Each version has its own produc- 
er and its own style, the only con- 
stant factor being the B-siae Six 
versions of the single, Singsong, 
are being put out by WEA while 
the others will be distributed by 

Rough Trade and the Cartel. 
Says bianco boss Geoff Travis: 

'The complexities of the whole op- 
eration have caused a certain 
amount of understandable contu- 
sion but everyone at WEA has 
been very patient in putting Sud- 
den Sway's wild ideas into prac- 
tice. Mind you, it's nothing com- 
pared with the concepts for the 
forthcoming album." 

JULIE WALTERS can hardly contain her enthusiasm as Chrysalis special 
projects director Roger Watson hands her a copy of the soundtrack to Cor 
Trouble, the comedy film in which she stars. Car Trouble goes on general 
release at the end of this month and the soundtrack features Mated by 
David Grant and Jaki Graham, Leo Bayer's current single, Unchained 
Melody, and songs from Billy Idol, Flesh, The Adventures and Meat Loaf. 

Old Gold IT re-issue series 
RE-ISSUE SPECIALISTS Old Gold 
are launching a series of 1 2-inch 
singles featuring disco and rock hits 
of the Seventies. The first 1 0 re- 
leases are all licensed from CBS 
and include hits by Herbie Han- 
cock, Heatwave, Santana, the Isley 
Brothers, Earth Wind & Fire, REO 
Speedwagon and Bonnie Tyler. 

Old Gold managing director 
Keith Yershon says; "We've had a 
lot of success with our album and 
7-inch singles series, but this is a 
new avenue for us. For the initial 
batch of releases we've licensed 

the material from just one com- 
pany but if the series fakes off then 
we'd like to broaden the range. The 
records all have the original hit re- 
cordings featuring 12-inch mixes 
where available." 

Vega gatefoid 
SUZANNE VEGA's Small Blue 
Thing single is being released by 
A&M in a gatefoid package with a 
limited edition live single, Some 
Journey/Black Widow Station 

Red Guitar action 
THE RED Guitars, whose National 
Avenue (Sunday Afternoon) single 
is released by Virgin on Monday 
(24) on the One Way label, 
appear on the BBC2 programme 
Red Herrings on Thursday next 
week (27). 

Epic smooch hits 
A 16-TRACK "dance floor 
smooch" compilation, Hits For Lov- 
ers, is being released by Epic on 
Monday (24). Tracks include Sex- 
ual Healing, Who's Zoomin' Who? 
and Every Time You Go Away. 

Tangerine box set 
A SIX-ALBUM Tangerine Dream 
box-set is being released on the 
Jive Electro label next month to 
co-incide with the band's national 
tour. 

The set is titled In The Beginning 
and consists of Electronic Medita- 
tion, Alpha Centauri, Zeit, Atem 
and the previously unreleased 
Green Desert. 

Damned Strawberries 
STRAWBERRIES, THE Damned's 
1 982 album, is to be the first ex- 
Bronze product to be released by 
Legacy, the company which ac- 
quired the Bronze catalogue at the 
beginning of the year. 

The LP, which will be available in 
strawberry-coloured vinyl, is to be 
dealer-priced at £2.75 and is set 
for release next month. 

I 

i 

The forthcoming album featuring; 

IJ» 40/C15SO- THK MOODY BLUES- 

ALVIN STARDUST-STEVE GIBBONS 

THE TANDY/MORGAN BAND- 

STEPHEN'TIN TIN'DUFF Y- 

GORDON G1LTRAP- 



> FROM PAGE ONE 
»he retailer and they spread the 
rewards around both new and 
established talent. From the top 
three compilations at Christmas, 74 
acts earned royalties rather than 
just three boring superstars." 

Retailers and record companies 
appear cleanly split by the com- 
pilations issue, with one chain hav- 
ing expressed its distaste for the 
albums to MW and indies also 
seeming to back Smith. Trevor 
Flock, who runs The Woods (Re- 
cords And Tapes) in Bognor Regis 
agrees that compilations are mak- 
ing it difficult for new talent to 
break through and says; 'We all 
saw that happen at Christmas." 

Bob Kingdon of KMK Records in 
Beckenham; "Compilations are just 
a way of keeping the multiples 
happy at Christmas. Thev certainly 
don't do any favours to the indies." 
Barry Martin of Making Waves 
adds; "Compilation albums are 
popular by default. They certainly 
offer value for money, particularly 
for the young record buyers, but 
much of their success must be due 
to the lack of new product by artists 
and at the expense of new talent." 

The record companies hotly dis- 
pute that, and WEA MD Rob Dick- 
ins is particularly aggrieved by the 
accusation as his company is part 
of the new Hits series triumvirate 
with CBS and RCA/Ariola. He says: 
"Compilations attract people into 
shops and they give the dealer a 
very fast turnover. 

'We have not gone out of the 
business of breaking new acts. You 
cannot have a hits album without 
having had hits in the first place," 

IMPRESSED WITH the music industry — if not the music itself — 
Government Minister Norman Tebbit is pictured (left) of the Bntish Record 
Industry Awards with double award winner Phil Collins (centre) and BPI 
chairman Maurice Oberstein. 

Awards b®@it if sales 
Around 70,000 of those sales 

were directly accounted for by 
product featured during the broad- 
cast but Gallup believes that peo- 
ple prompted to go into record 
shops bought other albums while 
they were there. 

Of the albums on the show, Phil 
Collins' No Jacket Reauired had its 
sales quadrupled to take it from 21 
to two in the chart. Still at number 
one is Dire Straits' Brothers In 
Arms, the sales of which went up 
by 50 per cent after the broadcast. 

The largest percentage increase 
went to the classical album of 
year, of Elgar's violin concertos, 
which went up by a factor of ten. 

THE TELEVISING of the BPI 
awards has had a Live Aid-like 
effect on record sales, with the 
album market receiving a 100,000 
units boost in the week after the 
show. 

Four tender for charts 
FOUR MARKEt research orga- 
nisations, including Gallup, have 
been invited by the BPI to tender 
for the new chart contract. 

A total of 26 companies made 
initial inquiries but only Mass 
Observation, NOP, Independent 
Research Bureau and Gallup have 
been asked to make submissions. 

New approach to TV advertising 

promised by Cokell company 
■    „II_r<-iiinH 

A COMPANY with what it claims is 
a new approach to television 
advertising has been set up by 
John Cokell, who quit as MCAs 
marketing director in December. 

Cokell, who has founded 0°^ 
Records in partnership with Bob 
Blatchford and Martin Shaxon ot 
the London Media Company, is so 
far refusing to detail the company s 
strategy. However, he says its 
approach will be as radical as tha 
of Tellydisc, which sold albums 
mail-order only and received dis- 
counted advertising by giving the 
television companies a share ot the 
profits. Cokell emphasises, though 
that Dover will be buying airtime 
without seeking that kind of deal. 

He adds; "The material we will 
be using will all be licensed from 
other sources. We will not be doing 
our own recording. Our aim is for 

Dover to be an °"-rou,n
n

d,feC°^ 
company, but we don t see ourselve^n the short term compet- 
inq m the contemporary talent 
slakes, although we wont to hear 
everything that's around. 
• Dover will be based at 35 Dover Street, London W1 (01-493 
0617) 

Our Price profits up 
AN ANNUAL profit of £2;4m was 
being forecast for Our Price after 
the release of figures for the six 
months to November 27 which 
reveal a first-half profit of 
£691,000. 

That figure was £100,000 up on 
the same period in the previous 
year and, though down on some 
expectations, it helped unite City 
opinion that the 11 5-shop chain 
would better its last annual profit of 
£1.9m. 

Copyright lobby 

A PRESSURE group seeking to se- 
cure adequate changes in the 
copyright law — the Music Copyr- 
ight Reform Group — has been 
formed at a time when the Gov- 
ernment's White Paper on the sub- 
ject has been put off yet ogam. 

Answering questions in the 
House of Commons, Minister for 
Information Technology Geoffrey 
Pattie predicted that the Govern- 
ment document will be published 
"in the near future, perhaps shortly 
after Easter". 

The MCRG's seven members 
hoping to enhance the position of 
rights holders comprise the Asso- 
ciation of Professional Composers, 
the British Academy of Songwri- 
ters, Composers and Authors, the 
Composers Guild of Great Britain, 
the Mechanical Copyright Protec- 
tion Society, the Mechanical Rights 
Society, the Music Publishers Asso- 
ciation and the Performing Rights 

[ Society.  
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ANEW SERIES OF 

ROCK & DANCE MTS 

Each single features four famous extended mixes (where available) 

► Released February 17 

► Trade price £1.75 each 
+ VAT 

► Fourtracksper12" 
single 

► Features extended 
version wherever 
available 

► Stylish four colour 
sleeves 

E> Series leaflets and 
browser cards 
available 

Complements our 
expanding range of 
hits on 7" singles 
albums and cassettes 

OG4001 
HERBIE HANCOCK 
1. Rockit 
2. Future Shock 
3. You Bet Your Love 
4. I Thought 11 Was You 
OG4002 
MTUMf 
1. Juicy Fruit 
2. Prime Time 
S.O.S. BAND 
3. Just Be Good To Me 
4. Weekend Girl 
OG4003 
HEATWAVE 
1. Gangsters 01 The Groove 
2. The Groove Line 
3. Mind Blowing Decisions 
4 Too Hot To Handle 
OG 4004 
RODNEY FRANKLIN 
1. The Groove 
MUSIQUE 
2. In The Bush 
BOBBYTHURST0N 
3. Check Out Groove 
FRANTIQUE 
4. Strut Your Funky Stulf 

OG4005 
SANTANA 
1. Samba Pa Ti 
2. Jin-6o-Lo-Ba 
3. She's Not There 
4. Evil Ways 
OG4006 
ISLEY BROTHERS 
1. It's A Disco Night 

(Rock Don't Stop) 
2. That Lady 
3. Summer Breeze 
4. It's Your Thing 
OG 4007 
SPEAR OF DESTINY 
1. The Wheel 
2. Flying Scotsman 
3. Prisoner Of Love 
4. Liberator 

OG4008 
EARTH, WIND & FIRE 
1. Star 
2. Saturday Nile 
3. After The Love Has Gone 
4. I've Had Enough 
OG4009 
EMOTIONS 
1. Best Of My Love 
LABELLE 
2. Lady Marmalade 
JOHNNIE TAYLOR 
3. Disco Lady 
J0EDASSIN 
4. Indian Summer (Africa) 
OG4010 
B0NNIETYLER 
1 Total Eclipse Of The Heart 
MEATL0AF 
2. Dead Ringer For Love 
RE0 SPEEDWAGON 
3. Keep On Loving 
JOURNEY 
4. Who's Crying Now 

Old Gold Records Ltd.. Unit 1. Langhedge Industrial Estate. Langhedge Lane, Edmonton N18 2TQ Telephone: 01 -884 2220 
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CONVERTING THE KICK 

JOHN OTWAY WENDY O'WILLIAMS 

on er 

ZEB 7 CZEB 7 
(cassette) SBR4LP 

©, 

"KOMMANDER OF KAOS" 
LP 

"GREATEST HITS 

THE CRAMPS 

k 

WIK A C46 
(cassette) 

WIK A 46 

r 

"A DATE WITH ELVIS" 
LP 

VARIOUS ARTISTS GIANT SAND 

GIANT 

SAND 

L 
ZONG COOS 
(cassette) 

KENT 050 

I 

"KENT 50 
LP 

SUCCESSFULLY DISTRIBUTED BY PUVMCLE RECORDS 0689 73144 
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Straits, Bowie head 

Channel 5 thrust 
NINETEEN MUSIC titles are 
spearheading the initial thrust of 
Channel 5, PoIyGram and Heron's 
£25m joint bia in the High Street 
video price war. 

Dire Straits, David Bowie and 
Tears For Fears are among the 
stars with titles priced as low as 
£7.99 retail, whom PoIyGram and 
Heron hope will establish Channel 
5 as the video industry's equivalent 
of the paperback book market. 

At a lavish launch hosted by Cliff 
Michelmore at London's Claridges, 
Channel 5 unveiled its first 50 titles 

to go on sale at unspecified "major 
retail chains" — initially only in the 
London area — in early March. 
Most of the large multiples were 
represented. 

The launch was also used to 
announce the acquisition by PoIy- 
Gram and Heron of Precision 
Video from ACC, which will add a 
further 193 titles to Channel 5's 
existing potential catalogue of be- 
tween 600 and 700 cassettes. 
Heron chairman Gerald Ronson 
estimates that Channel 5 will have 
a turnover of £25m in its first year 
of business. 

CMA London meeting gives 

new boost to country music 

■v> 

1 BROTHERS IN ARMS, Dire Strain Vortgo/PhoTogrom 
- WHITNEY HOUSTON, Whrtney Houston Amfo 
3 EE YOURSELF TONIGHT, Eurythnrics RCA 
2 ISLAND LIFE, Grate Jones Word 
8 PROMISE, So(Jc Ep< 
9 NO JACKET REQUIRED, Phil Collins Virgin 
^ WORLD MACHINE, Level 42 Poly dor 
3 THE DREAM OF THE BLUE TURTLES, Sting MM 

ONCE UP0M A TIME, Simple Minds Vrgio 
■ HOUNDS OF LOVE, Kate Bosh EMI 
3 LOVE OVER COLO, Dire Strain Vertlgo/PhonogfoiTi 
6 MACALLA, Canflad RCA 

6 HUNTING HIGH AND LOW, a-ba Womer Brofhers 
0 THE BROADWAY ALBUM, Barbra Streisand CBS 
6 FEARGAL SHARXEY, Feargal Shorkey vLV 

WHO'S ZOOMIK' WHO?, A/ctha franklin Arda 
SONGS FROM THE BIG CHAIR, Tears For Fears Mercv.y/PSonogrora 
FINE T0UHG CANNIBALS, Fine Young Cannibals lo-Tdcn 
CO WEST, Co West Chrysaks 

! MISPUCEO CHILDHOOD, Marilllon EMI 
Coeyilpct try M-jue Wee'' Pesea'ch 

IN LINE with the growing push for 
country music in the UK, the Coun- 
try Music Association held its 
annual international meeting in 
London, for only the second time in 
its history. The occasion coincided 
with the launch of the Discover 
New Country campaign in Lon- 
don, the first generic- marketing 
promotion for contemporary coun- 
try music in the UK. The 10 albums 

Amstrad allowed to 
keep papers secret 
TWIN-CASSETTE deck manufac- 
turer Amstrad need not disclose 
documents to CBS Songs that 
would have helped the publisher 
prepare criminal proceedings 
against the hi-fi company, the 
Court of Appeal has ruled. 

In the High Court, Mr Justice 
Whitford originally ordered that 
the papers should be revealed to 
CBS but Lords Justice Dillon, Fox 
Ond Neill have ruled that that 
would not be "desirable or just". 

The case against Amstrad is 
being conducted by the BPI in CBS' 
name and in October Mr Justice 
Whitford refused the organisation 
a declaration that the marketing of 
the twin-cassette systems might be 
inciting civil breacnes of copyright. 
The judge also refused Amstrad a 
declaration of legality because of 
the possibility of criminal copyright 
breaches. 

The rulings prompted Amstrad to 
ask the High Court to strike out the 
CBS/BPI action because if was 
based on alleged civil breaches. 
That application was refused and 
Mr Justice Whitford ordered the 
company to disclose documents 
which would assist in the prepara- 
tion of criminal proceedings. 

In the Court of Appeal, Lord 
Justice Dillon said It was still open 
to CBS to seek criminal action but 
that it must do so without the docu- 
ments. He added that it was not 
"desirable or just" to allow CBS to 
take short cuts. 

featured in the promotion, plus a 
TV advertised compilation, are all 
released this month. The official 
launch at the May Fair Hotel was 
attended by 40 CMA members 
from the US, and a complete cross- 
section of the UK music industry. 

Pictured at the event are, left to 
right: Richard Wootton (Byworth- 
Wootton International), Jerry Tur- 
ner (Epic Records), Joe Galante 
(RCA Records Nashville), John 
Cokell (former MCA Records 
marketing director), Maurice 
Oberstein (chairman of the BPI), 
Paul Conroy (WEA Records), 
Cynthia Leu (CMA director of 
European operations), Alan Phillips 
(CBS), Stuart Watson (MCA Inter- 
national director), Tony Wads- 
worth (EMI), Rick Blackburn (CBS 
Records Nashville), Greg Rogers 
(RCA international director) and 
Tony Bywoiih (Byworth-Wootton 
International). 

Gallup apology over 
Siren chart error « 
GALLUP HAS apologised to Siren 
Records after giving an incorrect 
chart position to the Tell Me No 
Lies single by Breathe. 

In the chart for the first week of 
February, the single was put at 11 0 
initially although Gallup disco- 
vered its error in time for Music 
Week to correctly publish the re- 
cord at 94. 

In a letter to Siren, chart mana- 
ger Godfrey Rust says; "Freakish 
sales of the single had been de- 
tected by two or our routine tests. 
Each of our tests produces a 
weighting figure whicn shows the 
auanfity of sales which must be 
discounted to ensure an accurate 
chart position. 

"If a record fails two tests, two 
weighting figures are produced but 
of course only one is used — you 
can't take away the same sales 
twice. Unfortunately, in this case 
that is exactly what happened." 

Midem success 

as US indies 

sign up deals 

From BRIAN CHIN 
NEW YORK: US independent label 
Rounder Records, specialising in 
folk, blues and ethnic music, will 
launch London-based Rounder 
Europa next month. Pressing and 
distrioution will be handled 
through Making Waves, In addi- 
tion, Rounder picked up ^ non- 
exclusive distribution for UK's Ace 
label in the US. 

The Rounder Europa deal, which 
will feature releases by Irma Tho- 
mas, Red Tyler, the Gladiators, 
Solomon Burke, Buckwheat Zyde- 
co and Barrence Whitfield & the 
Savages, is one of several reported 
by US indies upon returning from 
Midem. 

"It was a buyer's market," re- 
ports Jem Records' Marty Scott. 
"Everyone had something to sell." 
Jem licensed two lines, the Passport 
Jazz label, and the electronic new 
age Generic label in numerous ter- 
ritories worldwide. A cassette sam- 
pler, says Scott, drew buyers to the 
oooth in person and by telex: "For 
the first time, I didn't actually play a 
note for anyone." 

Profile Records' Cory Rabbins 
notes that not all visitors to his 
label's booth were aware of the 
label's recent diversification into 
rock, and so offered mostly dance 
and rap product for US licensing. 
Profile itself licensed Natural Hign 
by Arnie's Love to PRT for the UK 
and Bobby Mardis' Keep On to 
Savage Records for Switzerland. 

West coast-based Enigmas also 
moved forward with a newly- 
established European subsidiary. 
Enigma Europe, based in Amster- 
dam. The label broadened its in- 
volvement with UK's Stiff label and 
signed licensees in Portugal, Hong 
Kong and Italy, according to presi- 
dent Wesley Hein. There was, he 
notes, "an atmosphere of deal- 
making." 

New York independent 
Emergency came home with two 
signings from Italy's Ibiza label: 
Taffy's Midnight Radio and a 
cover/medley of two Trevor Horn 
hits; Relax and P: Machinery. 

# THE VIDEO accompanying Bil- 
ly Ocean's When The Going Gets 
Tough, The Tough Get Going is 
being re-edited after complaints 
from the Musicians Union. 

The MU protested about actor 
Danny De Vito miming to a sax 
solo but has since sanctioned the 
video after the exclusion of the 
passage. 

• THE PRICES of product on the 
Illegal and Abstract labels are to 
rise#from March 1. Illegal albums 
will go to £3.45 and 1 2-inchers to 
£1.79. Abstract LPs and cassettes 
will be increased to £3.25 and 
mid-price albums to £2.44. 
# FRENCH BAND Century have 
signed to PRT. First product is a 
single Lover Why, due out on 
March 24 

• A COMPANY which aims to 
nKOV'?e

t 5 Ce ?nd ^'•mation about studios and availobilily hos 
been launched in London. Studio 
Timeline will also run a short-not,ce 
hme i^a hurry 6 needin9 ^edio 

BWlirili® 

ZURICH: GRAMMO- 
STUDIO, a distribution com- 
pany owned jointly by four of 
Switzerland's major retail 
chains, may be bankrupt by 
April. G-S managing director 
Hans Flury says this is be- 
cause of "a co-ordinated ac- 
tion to push us out of the 
market" by the Association 
of Swiss Record Distributors 
(VSSL). VSSL is an organisa- 
tion sponsored by Swiss re- 
cord companies. 

G-S accounts for about 
S4m of the Swiss market's 
S90m annual turnover 
through 16 retail outlets, and 
Flury regards it as a pioneer- 
ing force to modernise the 
Swiss industry through its in- 
troduction last year of a cen- 
tralised purchasing system 
with computerised stock con- 
trol and a 60,000-title data 
base. 

"Today's retailer has a 
completely different func- 
tion," states Flury. "It is only 
the major record companies 
here who refuse to accept the 
changing world of distribu- 
tion." 

NEW YORK: Japan's Denon 
is set to build a CD pressing 
plant in Georgia. The facility 
is said to be scheduled for a 
late-1986 start-up, with an 
initial monthly capacity of 1 m 
discs. Ultimate goal is 1 Vim 
units per month. 

Denon supplies RCA, A&M 
and Arista, among other 
labels. Philips and Capitol 
have already made firm 
plans to open CD plants by 
the end of the year. 

CBS and WEA decline to 
comment on strongly 
rumoured plans that they will 
be building their own manu- 
facturing plants. 

TOKYO: RAPIDLY increasing 
world demand has prompted 
the Victor Company of Japan 
(JVC) to boost its compact 
disc production capacity to 
over 30m units per year. The 
company produces CD soft- 
ware in its Yokohama and 
Rinkan plants for 20 domestic 
and overseas clients and is 
the largest manufacturer in 
Japan. 

NEW YORK: CBS has hired 
two independent consulting 
firms to help it determine its 
CD strategy for coming 
years. Arthur D Little and 
Cresap, McCormick & Paget 
have been retained to analy- 
se both the marketing and 
technological questions in 
CD's future. 

MILAN: THE first warehouse 
facility in Italy for records is 
now available through 
Domestic Express Service 
(DES), a division of the Jet Air 
Service shipping agency, A 
fully computerised system 
and stock control provides 
delivery within 24 hours, 
aaims DES general manager 
Gianfranco Compagnoni. 
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'We're not into 

selling baked beans 

and it will always be 

the small guys who 

are prepared to take 

a flyer on a new 

artist. A chain store 

won't/ 
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Past perfect, but 

future tense 

%A. 
PAUL RUSSELL with Mick Jaggen new Stones LP soon 

At a time when Music 
Week reflects on a 

momentous year for 
the UK industry 

through Hs awards, 
CBS Records 

managing director 
Paul Russell provides 
an end of term report 
on his own company's 

success and the 
prospects for the 

music industry. 
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PICKING UP an armful of 
awards at Music Week's 
Awards luncheon, Paul 
Russell could be forgiven 

for sitting back and bathing in the 
glory. 

But his vision of the industry 
stretches wider than that. 

He realises that for CBS to 
achieve consistent success, music 
— in business and creative terms — 
has to provide a healthy climate in 
which to operate. 

That is why he is happy to report 
that "not only did we have a good 
year, but also the industry had a 
good year. 

"First there was Band Aid and 
the hangover from that. Then there 
was the BPI Awards event which 
provided a momentum carried on 
by Live Aid and Sprinasteen." 

It was not roses all the way, 
though, and he readily concedes: 
"Christmas wasn't as good as re- 
tailers might have hoped." 

The British Record Industry 
Av/ards in 1 985 gained the indus- 
try untold credibihty in media and 
political circles both in the UK and 

abroad. But that needs to be built 
on this year, with the generic cam- 
paign picked as the vehicle to 
achieve it. 

Will the campaign provide the 
uplift everyone is looking for? 

"1 don't know, and I don't think 
anvbody really knows," says Rus- 
sell with disarming frankness. "But 
the timing is right. 

"There comes a time when an 
industry feels confident enough to 
say 'let's do it'. 

"I hope that if the results are only 
moderately successful, we've got 
the guts to continue with it. I just 
hope that we haven't oversold the 
whole idea because I don't think 
the immediate effect will be that 
dramatic." 

Russell is understandably more 
specific about the performance of 
CBS. After a successful 1984, that 
strength in depth was maintained 
throughout 1 985, with Springsteen 
providing the "icing on the cake" 
to reinforce the impact made by 
four or five local acts. 

"We're fortunate that we're not 
stuck in one particular repertoire 

bag. We didn't have a Michael 
Jackson album last year, for inst- 
ance, but we probably will this 
year. And we have our first Rolling 
Stones LP coming through soon, 

"The international acts — cour- 
tesy of other CBS companies — 
give us breathing space, as well as 
some big-selling LPs. And the tim- 
ing always seems to be right." 

The renowned world stature of 
the UK market as a principal reper- 
toire source puts enormous press- 
ure on the London based opera- 
tion to perform, but this has its 
compensations. 

"We end up with a very large 
A&R budget because of the inter- 
national success of our acts. That 
makes us very alert to the pri- 
vileged position we're in. It means 
that, unless you're stuck with a very 
odd act, if you can make it work in 
the UK, you can bet if will do well 
around the world." 

He is happy with the talent com- 
ing through to maintain the ranks 
of star successes and picks out Pre- 
fab Sprout and King as acts that 
will spread their success interna- 
tionally. Looking further ahead he 
pins his faith in Drum Theatre, just 
on to their second single, Eighth 
Wonder, having made their single 
debut set to benefit from their asso- 
ciation with the film Absolute Be- 
ginners, and The The. "The The are 
only now finishing their second 
album three years after the first 
one, but I've heard some of it and I 
reckon it sounds good," says Rus- 
sell. 

Apart from the talent coming 
through, many industry watchers 
are hailing the new sound carriers 
as great saviours for the business, 
providing new pay days for back 
catalogue as well as fresh avenues 
to exploit new material. 

Russell is more cautious. 
Technical change is 

only good if it is truly 
innovative and can be 

maintained at a reasonable cost" 
he reasons. "Tricks are misleading 
to the consumer and can be a 
distraction from the music. The 
change has to be quality led, not 
gimmick led. 

"CD is taking longer to get there 
than some people imagined. But 
that shouldn't be such a surprise. 
For instance, the wate?i
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cassettes didn't come until the third 
quarter of 1985. Most predictions 
would have guessed at much soon- 
er than that. , . , . . . .... 

"The reason I think the jury is still 
out on CD is because it's still not 
clear what technical advances may 
be possible with audio tape. The 
great advantage of the cassette is 
transportability — you can take it 
in the car, on a boat, on holiday 
and back. 

"Up to now CD has been fight- 
ing tne loser in the struggle for 
technical change — vinyl. CD's ulti- 
mate fate will depend on how the 
cassette fights back." 

Rapid change is taking place not 
only on the technical frontiers of 
music, but also in the High Streets 
and side streets with multiple out- 
lets piling the pressure on the inde- 
pendent record shops. 

Russell sees the build up of orga- 
nised chains as a plus for the re- 
cord industry but he doesn't recog- 
nise any explosion of outlets. He 
argues that they are simply "being 
more professional" in their 
approach to retailing. 

At the same time he believes that' 
indie retailers can adapt to the 
pressures of the market. 

"I would hate to see the demise 
of the independent .. and it 
doesn't particularly worry me be- 
cause I think they will always be 
there, involved in the selling of 
records," he says. 

'The indie has a very valuable 
role to play as he is often prepared 
to work with us in trying something 
new, either in terms of product or 
marketing. We're not into selling 
baked beans and it will always be 
the small guys who are prepared 
to take a tlyer on a new artist. A 
chain store won't. 

'The squeeze on indies is always 
on my mind when negotiating with 
the chains and I believe it's impor- 
tant to take a long term view." 

The long term is how he 
approaches the industry generally 
and the key issue he identifies is the 
protection of rights. 

"Not just focusing on a tape 
levy, but taking a much broader 
view," he explains. "Rights are not 
simply legal issues any more — 
they're strategic business issues 
and I believe we are tackling it in 
the right way in the UK. But one 
has to take an international stance 
and it warms me that many territor- 
ies are following the leads we've 
taken here." 

The CBS Records managing 
director has put" his own stamp 
firmly on the company. But 
wandering from office to office at 
Soho Square, is it faintly possible to 
catch a glimpse of the ghosts of a 
manic American and a red setter 
stalking the corridors? 

Obie was head of the company 
for 10 years — the longest reign 
by far for any head of CBS — and 
he obviously had a tremendous 
influence on the company," Russell 
acknowledges. "But we were 
together here for three years — 
three very successful years — and 
m the end, when it was known he 
LVaSjre^r'n^'' '^ere was a gradual handover of power. 

'Our management styles are ver7 different. That's not to say 
either is better — just different." 

And in his own positive manner 
e is bullish about the prospect of 

picking another armful of awards 
again next year. 

"I'm confident that we can." 
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16 divine tracks... 
SAVING ALL MY LOVE FOR YOU Whitney Houston 

SEE TILE DAY Dee C. Lee 
WHAT'S LOVE GOT TO DO WITH IT Tina Turner 

SEXUAL HEALING Marvin Gave 
IF YOU WERE HERE TONIGHT Alexander O'Neal 

THE SWEETEST TABOO Sade 
WHO'S Z00MIN' WHO Aretha Franklin 

SATURDAY LOVE Cherrelle with Alexander O'Neal 
THE POWER OF LOVE (REMIX) Jennifer Rush 

ALL CRIED OUT Alison Moyet 
MISSING YOU John Waite 

WHEN LOVE BREAKS DOWN Prefab Sprout 
PENNY LOVER Lionel Richie 

STILL The Commodores 
NEW YORK EYES Nicole with Timmv Thomas 

EVERY TIME YOU GO AWAY Paul Young 

Hl'C 10050 Album 40-10050 Cassette 
Order from CBS Order Desk. Tel: 01-960 2155. 
CBS Distribution Centre, Barlby Road, London W10 
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PAUL RUSSELL with Mick Jogger: new Stones LP soon 

At a time when Music 
Week reflects on a 

momentous year for 
the UK industry 

through its awards, 
CBS Records 

managing director 
Paul Russell provides 
an end of term report 
on his own company's 

success and the 
prospects for the 

music industry. 

PICKING UP an armful of 
awards at Music Week's 
Awards luncheon, Paul 
Russell could be forgiven 

for sitting back and bathing in the 
glory. 

But his vision of the industry 
stretches wider than that. 

He realises that for CBS to 
achieve consistent success, music 
— in business and creative terms — 
has to provide a healthy climate in 
which to operate, 

ny I 
that "not only did we have a good 

That he is happy to report 

year, but also the industry had a 
good year. 

"First there was Band Aid and 
the hangover from that. Then there 
was the BPI Awards event which 
provided a momentum carried on 
by Live Aid and Sprinasteen." 

It was not roses all the way, 
though, and he readily concedes. 
"Christmas wasn't as good as re- 
tailers might have hoped." 

The British Record Industry 
Av/ards in 1 985 gained the indus- 
try untold credibility in media and 
political circles both in the UK and 

abroad. But that needs to be built 
on this year, with the generic cam- 
paign picked as the vehicle to 
achieve if. 

Will the campaign provide the 
uplift everyone is looking for? 

"I don't know, and I don't think 
anybody really knows," says Rus- 
sell with disarming frankness. "But 
the timing is right, 

"There comes a time when an 
industry feels confident enough to 
say 'let's do it' 

"I hope that if the results are only 
moderately successful, we've got 
the guts to continue with it. I just 
hope that we haven't oversold the 
whole idea because I don't think 
the immediate effect will be that 
dramatic " 

Russell is understandably more 
specific about the performance of 
CBS. After a successful 1984, that 
strength in depth was maintained 
throughout 1 985, with Springsteen 
providing the "icing on the cake" 
to reinforce the impact made by 
four or five local acts. 

"We're fortunate that we're not 
stuck in one particular repertoire 

bag. We didn't have a Michael 
Jaocson album last year, for inst- 
ance, but v/e probably will this 
year. And we have our first Rolling 
Stones LP coming through soon. 

"The international acts — cour- 
tesy of other CBS companies — 
give us breathing space, as well as 
some big-selling LPs. And the tim- 
ing always seems to be right." 

The renowned world stature of 
the UK market as a principal reper- 
toire source puts enormous press- 
ure on the London based opera- 
tion to perform, but this has its 
compensations. 

"We end up with a very large 
A&R budget because of the inter- 
national success of our acts. That 
makes us very alert to the pri- 
vileged position we're in. It means 
that, unless you're stuck with a very 
odd act, if you can make it work in 
the UK, you can bet it will do well 
around the world." 

He is happy with the talent com- 
ing througn to maintain the ranks 
of star successes and picks out Pre- 
fab Sprout and King as acts that 
will spread their success interna- 
tionally. Looking further ahead he 
pins his faith in Drum Theatre, just 
on to their second single, Eighth 
Wonder, having made their single 
debut set to benefit from their asso- 
ciation with the film Absolute Be- 
ginners, and The The. "The The are 
only now finishing their second 
album three years after the first 
one, but I've heard some of it and I 
reckon it sounds good," says Rus- 
sell. 

Apart from the talent coming 
through, many industry watchers 
are hailing the new sound carriers 
as great saviours for the business, 
providing new pay days for back 
catalogue as well as fresh avenues 
to exploit new material. 

Russell is more cautious. 
"Technical change is 

only good if it is truly 
innovative and can be 

maintained at a reasonable cost," 
he reasons. "Tricks are misleading 
to the consumer and can be a 
distraction from the music. The 
change has to be quality led not 
gimmick led. 

cora mausrry oar ne aoesn t recog- 
nise any explosion of outlets. He 
argues that they are simply "being 
more professional" in their 
approacn to retailing. , 

At the same time he believes that 
indie retailers can adapt to the 
pressures of the market. 

"I would hate to see the demise 
of the independent ... and it 
doesn't particularly worry me be- 
cause 1 think they will always be 
there, involved in the selling of 
records," he says. 

"The indie has a very valuable 
role to play as he is often prepared 
to work with us in trying something 
new, either in terms of product or 
marketing. We're not into selling 
baked beans and it will always be 
the small guys who are prepared 
to take a flyer on a new artist. A 
chain store won't. 

"The squeeze on indies is always 
on my mind when negotiating with 
the chains and I believe it's impor- 
tant to take a long term view." 

The long term is how he 
approaches the industry generally 
and the key issue he identifies is the 
protection of rights. 

"Not just focusing on a tape 
levy, but taking a much broader 
view," he explains. "Rights are not 
simply legal issues any more — 
they're strategic business issues 
and I believe we are tackling it in 
the right way in the UK. But one 
has to take an international stance 
and it warms me that many territor- 
ies are following the leads we've 
taken here." 

The CBS Records managing 
director has put his own stamp 
firmly on trie company. But 
wandering from office to office at 
Soho Square, is it faintly possible to 
catch a glimpse of the ghosts of a 
manic American and a red setter 
stalking the corridors? 

Obie was head of the company 
for 1 0 years — the longest reign 
by far for any head of CBS — and 
he obviously had a tremendous 
influence on the company," Russell 
acknowledges. "But we were 
together here for three years — 
three very successful years — and 
in the end, when it was known he 
was retiring', there was a gradual 
handover of power. 

'Our management styles are 
very different. That's not to say 
either is better — just different." 

And in his own positive manner 
he is bullish about the prospect of 
picking another armful of awards 
again next year. 

I m confident that we can." 
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16 divine tracks... 
SAVING ALL MY LOVE FOR YOU Whitney Houston 

SEE THE DAY Dee C. Lee 
WHAT'S LOVE GOT TO DO WITH IT Tina Turner 

SEXUAL HEALING Marvin Gaye 
IF YOU WERE HERE TONIGHT Alexander O'Neal 

THE SWEETEST TABOO Sade 
WHO'S ZOOMIN' WHO Aretha Franklin 

SATURDAY LOVE Cheirelle with Alexander O'Neal 
THE POWER OF LOW (REMIX) Jennifer Rush 

ALL CRIED OUT Alison Moyet 
MISSING YOUJohn Waite 

WHEN LOW BREAKS DOWN Prefab Sprout 
PENNY LOWR Lionel Richie 

STILL The Commodores 
NEW YORK EWS Nicole with Timmy Thomas 

EWRY TIME YOU GO AWAY Paul Young 
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