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Ssfa figures still up 

THE AMERICAN record retailers' 
association, NARM, is looking to 
set up a UK affiliate to unite Jeal- 
ers here and give them their first 
effective voice in years. 

The initial moves were made 
when the organisation held its first 
board meeting in London during 
January and since then several UK 
chains have expressed a cautious 
interest in joining. 

Wliami to go solo 
ONE MORE Wham! single and 
one solo single are planned by 
George Michael before the official 
split of the chart-topping duo in 
three months time. Arter that 
Michael plans to fake a consider- 
able amount of time off to write 
and record a solo album for re- 
lease in 1 987. 

Partner Andrew Ridqeley will 
continue to be managed by Nomis, 
the company set up by Simon 
Napier-Bell and Jazz Summers, 
ana after a season of motor racing 
in France, he plans to embark on a 
movie career with a film to be shot 
in Hollywood. 

Speaking from NARM's offices 
in Washington, executive vice- 
president Mickey Granberg says: 
'What we need is to get together 
with the heads of all the major 
companies in retailing and estab- 
lish whether people feel there is a 
real need for an association. 

"The main advantage of an 
association is that people have an 
opportunity to communicate and 
exchange ideas. 

"They can discuss their mutual 
problems with one another and, 
hopefully, come to some sort of 

RUMOURS THAT EMI has sold its 
shares in Record Merchandisers as 
a preliminary to RM being bought 
by its main customer, Woolworths, 
have been denied by all three 
companies involved. 

EMI says categorically that its 
shares have not been sold, and RM 
managing director Hasan Akhfar 
calls it "pure speculation", while 
Woolworths chief record buyer 
Paddy Toomey comments: "I think I 
would know about it if it was hap- 

RECORD RETAILING hit a water- 
shed with last week's saje of the 
1 2-shop Revolver group to HMV, 
reckons HMV managing director 
Ian Duffell, who warns: 'The indus- 
try will never be the same again," 

Duffell is convinced that only 
shops backed by the marketing 
power of a large organisation are 
going to survive in the increasingly 
competitive music market. He 

solution. They may also agree to 
exchanging information with the 
aim of regulating the business." 

In the US, NARM runs seminars 
specifically aimed at helping smal- 
ler dealers and there is a feeling in 
the UK that the time has never 
been more appropriate to estab- 
lish an organisation to assist the 
indie retailers. 

NARM hopes to hold another 
board meeting in London during 
the summer and that will probably 
be the rallying point for interested 
companies. 

pening. These rumours are ema- 
nating from the fact that we are 
reviewing our entire record opera- 
tion. 

"I don't know what our consul- 
tants are discussing because I ha- 
ven't seen their report yet, but we 
have been looking into direct 
supply for years." 

RM is jointly owned by Poly- 
Gram and EMI and is currently 
chaired by the UK head of Poly- 
Gram, Maurice Oberstein. 

argues, though, that the expanding 
chains are going to be a good 
thing for record retailing as a 
whole. 

HMV paid £2.7m for Midlands- 
based Revolver, one of the UK's 
last independent chains. Revolver 
owner Roger Beaumont has relin- 
quished all links with the group 
although he will stay on as a con- 
sultant for three months. 

Duffell says that Revolver'sjiame 
and format will remairTOnd tRePe 
will be no change of style even 
where, as in Nottingham, HMV 
and Revolver shops face each 
other across a street. He said he 
could not guarantee that there 
would be no job losses as some 
rationalisation would have to take 
place, but he hoped redundancies 
would be kept to a minimum. 

The HMV chief regards the ac- 
quisition as the most significant 
single event in the company's his- 
tory and reckons that stores based 
on distinct formats will take the 
place of the "rough and ready" 
shops of the past. Duffell explains 
his vision of the retailing future in 
the Retailing section of next week's 
issue. 

THE LAST quarter of 1985 con- 
firmed earlier trends and optimism 
for the general state of the music 
market, according to BPI statistics 
for trade deliveries over that 
period. Cassettes and compact 
discs maintained their strength, and 
singles and LPs also contributed to 
total turnover. 

Over the year, 55.4m cassette 
deliveries were recorded, an in- 
crease of 22.3 per cent compared 
with 1984, with average prices 
only 1 per cent up, giving a total 
value or £1 28.4m or 23.5 per cent 
better than the previous year. 

The BPI states that contraction in 
the singles market of 4 per cent or 

3.2m units "simply reflects the ex- 
traordinary performance of the 
Band Aid record a year ago". 
Volume was 73.8m units, and 
value increased by 4 per cent to 
£82.1 m. The ratio of 7-inch/12- 
inch sales over 1985 seems to 
have altered very little. LPs were 
"resilient", 2 percent down at 53m 
units with receipts of £ 145.4m (3 
per cent increase). 

The value of trade deliveries was 
1 3.2 per cent up at £1 56.5m com- 
pared with £1 38.3m for October- 
December 1984 Cassettes were 
5m units ahead, and have bypas- 
sed LP deliveries in the "compara- 
tively light third quarter". 

STRANGE CRUISE 

(featuring STEVE STRANGE) 

the debut single 

REBEL BLUE ROCKER 

AVAILABLE ON 7"AND EXTENDED 12" 
mi (12) EMI 5549 
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Congratulations to JIVE RECORDS & RAINBOW RECORDS 
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TV campaign for 

ill hymns a 

EMI IS mounfing a television 
advertising campaign in support of 
The Hymns Album, a collection of 
1 8 hymns performed by the Hud- 
dersfield Cnoral Society. 

The promotion begins on 
Wednesday (5) in the Yorkshire, 
Harlech and Granada regions with 
time being bought on ITV and 
Channel Four. 

The album will also be 
backed by press advertising and 
point-of-sale material. 

An hour-long television special 
on the Huddersfield Choral Society 
has been recorded by Yorkshire 
Television and will be networked 
on ITV on Easter Sunday The show 
marks the society's 150th 
anniversary, celebrations for which 
also include a performance in the 
Royal Festival Hall on March 1 0 in 
the presence of the Prince and 
Princess of Wales. 

The Hymns Album was recorded 
in Huddersfield Town Hall 

Peel sessDens licemsedl 

12" somgle releases 

SESSIONS FROM John Peel's in- 
fluential Radio One show are to be 
released as 12-inch singles by 
Strange Fruit Records which has 
licensed the material from BBC En- 
terprises. 

Strange Fruit, launched by indus- 
try veteran Clive Selwood, a for- 
mer colleague of Peel's at Dande- 
lion Records, is planning an initial 
batch of four releases. Each record 
will appear in a sleeve carrying 
notes and recording details and 
will have a recommended retail 
price of less than £3. 

Peel is to be consulted on each 

release, all of which will bear his 
stamp of approval, and regular, 
monthly issues are planned for 
what Selwood hopes will become 
an unofficial archive of bands on 
such a broad basis as T Rex, Sioux- 
sie & the Banshees, The Smiths, 
Jethro Tull — and a few who didn't 
make it. 

As a reflection of Peel's acknow- 
ledged "A&R man to the nation" 
function, Selwood is offering acts 
currently emerging on Peel's snow a 
"no-stnngs" release "to give them a 
better shot at a contract with a 
major company". 
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THE KING of Oxford Street? Elvis Cosfello mounted the throne m the 
window of Virgin 's flagship Megastore to promote his King Of America 
album. 

Zappa albums 

lor EMI reissue 
EMI RECORDS is ro-releasing 
several albums by Frank Zappa as 
part of a campaign, Zappa — The 
Collection, which will include press 
advertising and in-store posters. All 
the albums in the promotion hove 
been digitally re-mastered by Zap- 
pa himself and are available on LP 
and XDR cassette. First five titles 
available are Sheik Yerbouti, Tinsel 
Town Rebellion, You Are What 
You Is, Ship Arriving Too Late To 
Save A Drowning Witch and The 
Man From Utopia, and there is also 
a new Zappa album, Frank Zappa 
Meets The Mothers Of Prevention. 

ikl backing for 

irowne product 
WEA IS backing the release of 
Jackson Browne's new single and 
album with a music press and 
national newspaper and magazine 
advertising campaign. 

In-store materiaf will also be 
available and will include a Statue 
of Liberty cut-out display for coun- 
ters and windows. A competition 
for customers is also to be run, with 
the winners receiving a trip to New 

The single. For America, will be 
available as a Statue of Liberty- 
shape picture disc. 

Metal bands on 

Soundtrack 
HEAVY METAL Worldwide is re- 
leasing the soundtrack to Creepers, 
Dario Argento's horror film due to 
make its debut in the UK this month. 
The album features contributions 
by Iron Maiden and Motorhead. 

Jive's Jewel out 
THE SOUNDTRACK of The Jewel 
In The Nile, which features Billy 
Ocean's When The Going Gets 
Tough, The Tough Get Going, is 
being released by Jive to coincide 
with the film's UK opening in April. 

O GARY MORRIS, who is to 
appear in Dynasty II: The Colbys 
on March 23, releases a greatest 
hits album on WEA as his UK debut 
on Monday (3), 

Blind Faith CD 

plus extra tracks 
BLIND FAITH, the eponymous 
album from the band featuring Eric 
Clapton, Stevie Winv/ood, Ginger 
Baker and Rick Grech, is being 
released on CD by Polydor. It will 
include two previously unreleased 
tracks. Exchange And Mart and 
Spending All My Days. 

Teaser promo 

for King Kurt 

A TEASER ad campaign in the rock 
press is being launched by Stiff in 
support of King Kurt's Big Cock 
album, based around the slogan 
"Never mind the bollocks, here's 
King Kurt's Big Cock". 

Two versions of the album 
sleeve, one highlighting the title 
and the other more subdued, will 
be available. The band are cur- 
rently on a nationwide tour and PA 
promotion. 

Temptotions — 

single due 

A TEMPTATIONS single is to be 
released by Motown Records to 
coincide with the band's UK tour 
which begins on April 1 6. 

WEA Prime Cuts 
WEA's FIFTH batch of Prime Cuts 
mid price albums, all dealer-priced 
at £2.12, is being backed by in- 
store videos, sampler albums, post- 
ers and leaflets. Twenty LPs are 
included and feature artists rang- 
ing from ZZ Top to Talking Heads. 

Bowie ieginnes-s 
VIRGIN RELEASES the title song 
from the film Absolute Beginners on 
Monday (3). The single has been 
written and is performed by David 
Bowie. 

Also set for special promotion 
through association with a film is 
the first single I Do What I Do from 
Duran Duron's John Taylor, an 
arrangement of which appears in 
the movie 91/2 Weeks, starring 
Mickey Rourke and Kim Basinger 

T 
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HtCOKOS RECORD///DIVISION 
MARKETED & DISTRIBUTED IW PRECISION RECORDS &TAPES LTD, 
ORDERS TO PRECISION RECORDS & TAPES LIMITED 105 BOND ROAD, MTTCHAM, SURREY CR4 3UI TELEPHONE: 01-640 3344 
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Promos resoypimg omlly 

S per cemt ©f 1 Om spend 

RECORD COMPANIES are still re- 
couping only five per cent of the 
estimated £10m they spend each 
year on music promos, according 
to figures compiled by the Asso- 
ciaton Of Independent Producers. 

The AIP says that over 500 
promos were made in the UK last 
year, with budgets ranging be- 
tween £8,000 and £1 75,000, and 
at an average cost of £20,000. But 

aw 
DIGITAL AUDIO 

1 1 BROTHERS IN ARMS, Dire Strolls Vertigo/Phonogram 
? 6 NO JACKET REQUIRED, Phil Collins Virgin 
3 3 BE YOURSELF TONIGHT, Eurylhmics RCA 
4 7 WHITNEY HOUSTON, Whitney Houston Arista 
5 10 HOUNDS OF LOVE, Kale Bush 
6 13 HUNTING HIGH AND LOW, a-ha Wamer Brothers 
7 7 WORLD MACHINE, level 42 Pol/dor 

3 THE DREAM OF THE BLUE TURTLES, Sting A&M 
_9 i_ ISLAND LIFE, Grace Jones 
10 14 THE BROADWAY ALBUM, Borbra Streisand CBS 
11 5 PROMISE, Sodc Epic 
I? — ROCK A irTTLE, Stevic Nicks Podophone 
13 17 SONGS FROM THE BIG CHAIR, Teors For Fears Mercury/Phonogram 
U 9 ONCE UPON A TIME, Simple Minds Vi^ 
15 - LIKE A VIRGIN, Modonno 
16 11 

Sire 
LOVE OVER GOLD, Dire Straits Vertigo/Phonogram 

- DIAMOND UFE. Sadc Epic 
- UNFORGETTABLE FIRE, U2 Island 

19 15 FEARGAl SHARKEY, Fcatgal Shaikejr Virgin 
20 18 FINE YOUNG CANNIBALS, Fine Young Connibals London 

Corr^xlfd bf AVyc V/eel f&tecrth 

despite growing opportunities for 
exploitation of clips — TV, cable, 
satellite, video jukeboxes, compila- 
tions, cinema shorts — the record 
industry will still be lucky to make 
back more than a twentieth of its 
outlay. 

The sales market for long-form 
music videos scarcely paints a 
brighter picture, with tne AIP pre- 
dicting that a sector currently worth 
less than a tenth the revenue from 
singles, will continue to grow slow- 
ly and not even match the sales of 
albums before the mid-Nineties. 

The future remains a minefield, 
with the debate still raging over 
whether promo clips represent free 
programming for television or free 
advertising for record companies, 

"If they are promotional tools for 
the record companies the fact that 
they return only five per cent of 
production costs is irrelevant," says 
AlP's Sally Davies. "Companies 
producing a commercial and 
buying space on television are not 
seeking a return on the production 
cost or the commercial, they are 
looking for profit derived from the 
sale or records as records." 

According to AIP, of the major 
European countries only television 
networks in the UK, Spain and 
Portugal now broadcast promos 
without paying some sort of tariff. 

C4 black music show 
A NEW weekly black music show is 
to be launched bv Channel Four 
on March 27. Called The Mix, the 
30-minute programme will be 
broadcast on Thursdays at 8.30. 
An initial series of 1 2 is planned. , 

Groves joins PolyGram 
IAN GROVES, formerly v/ith EMI, 
Epic, RCA and Magnet, has been 
appointed as commercial director 
at PolyGram Record Operations. 

means 

business 

Call now for a free 
sample and price list 

L:fi(UK)Lr-J i '©..'.d.a Centro. Oxford Road. Corrards Crc-ss, Ercks SL9 7RH Toxphono (0753) 888120 <c;ox 849041 g systems with future 

NEW SALES directors hove been 
appointed at WEA and A&M. At 
WE A, Jeff Beard (above) has been 
promoted from general manager 
of sales promotion to the post after 
15 years with the company. He has 
also been national account mana- 
ger. 

At A&M, Alan Firth moves up 
from head of sales. Also in the 
sales department, Kathy Hill is 
promoted to strike force manager 
from southern area supervisor. 

Virgin Aussie stoff 

in moss resignotion 
SYDNEY; THE entire staff of 11 at 
Virgin Records Australia has res- 
igned in the wake of the resigna- 
tion of managing director Moira 
Bennett. This followed the 
announcement that expatriate Au- 
stralian Laurie Dunn, head of Statik 
Records in the UK, is returning here 
to take over the Virgin operation, 
writes Gail Cork. 

Virgin was launched here in 
June 1983, and Bennett's resigna- 
tion has puzzled the Australian 
music industry. Virgin has scored 
well with local artists Do Re Mi, 
Beargarden and Samurai Trash, 
and recently made number one in 
the chart with Feargal Sharkey's A 
Good Heart. 
G Virgin Records UK managing 
director Simon Draper says that 
Bennett was told at tne time of her 
appointment that eventually a sup- 
remo for Virgin's operations in Au- 
stralia would be appointed. He 
confirms that Laurie Dunn has been 
named for this post. 

"Moira Bennett has not been 
required to resign," says Draper, 
"and we hope that she will stay." 

IHlordlcostle, Duran, Tecsrs head 

19SS Ivor B\lov@llo nominations 
PAUL HARDCASTLE, Tears For 
Fears, Duran Duran, Elaine Paige 
& Barbara Dickson, and Tina Tur- 
ner are prominent among the final 
nominations for the 1985 Ivor 
Novello Awards announced last 
week. Hardcastle's 1 9 appears in 
three categories, and recorded 
songs by the others each have two 
nominations. 

The full nominations are as fol- 
lows. 

® Best Contemporary Song: 1 9, 
recorded by Paul Hardcastle, writ- 
ten by Paul Hardcastle, Mike Old- 
field, Bill Couturie & Jonas 
McCord, Oval Music/Virgin Music; 
Money For Nothing, Dire Straits, 
Mark Knopfler & Sting, Virgin 
Music/Ronaor Music/Chariscourt, 
We Don't Need Another Hero, 
Tina Turner, Graham Lyle, Terry 
Britten, Rondor Music/Goodsingle/ 
Myaxe Music, and Running Up 
That Hill, Kate Bush, Kate Bush, EMI 
Music Publishing/Kate Bush Music. 

O Best Song Musically/Lyrically. 
Nikita, Elton John, Elton John & 
Bernie Taupin, Big Pig Music; I 
Want To Know What Love Is, Fore- 
igner, Mick Jones, Warner Bros 
Music; Everybody Wants To Rule 
The World, Tears For Fears, Ro- 
land Ozabal, Ian Stanley & Chris 
Hughes, Virgin Music/10 Music, 
and I Know Him So Well, Elaine 

Paige & Barbara Dickson, Tim Rice, 
Bjorn Ulvaeus & Benny Andersson, 
Bocu Music. 
© Best Theme From A TV/Radio 
Production; The Last Place On 
Earth, written by Trevor Jones, 
published by Island Visual Arts; 
Edge Of Darkness, Eric Clapton & 
Michael Kamen, Chappell Music, 
and EastEnders, Leslie Osborne & 
Simon May, ATV Music/CBS 
Songs. 
© Best Film Theme/Song; We 
Don't Need Another Hero, Gra- 
ham Lyle & Terry Britten, Rondor 
Music/Goodsingle/Myaxe Music; 
Hit That Perfect Beat, John Foster, 
Steve Bronski, & Larry Stein- 
bachek, Bronski Music/William A 
Bong; and A View To A Kill, Duran 
Duran & John Barry, CBS Songs. 
O Best Selling A Side; I Know 
Him So Well, Elaine Paige & Bar- 
bara Dickson; 1 9, Paul Hardcastle, 
and Easy Lover, Phil Collins. Inter- 
national Hit Of The Year: 1 9, Paul 
Hardcastle, Shout, Tears For Fears, 
and A View To A Kill, Duran 
Duran. These last two categories 
are decided statistically. 
O The Ivor Novello Awards lun- 
cheon, organised by BASCA and 
sponsored by the PRS, takes place 
on April 7 at London's Grosvenor 
House Hotel. 

****** 
SHOWCASE 

Live at Bootleggers night club 
first Tuesday of every month. 10.30 

till Midnight, 
Singers and Dancers etc. invited to 
take part, also Agents, Promoters, TV 
Producers and Record Companies 

welcome. 
Anyone wishing to appear, please 

contact Sheen Doran on 01 -584 0806 or Alan Endfield 
day 01-731 7855, 

night 01-262 3871 ****** 

EECDCCS 

FOR 
DANCING, LEISURE 

AND 
LISTENING PLEASURE 

Throuflh Distributors 
n il* v P'sase contact David Marcus on 01 437 2245 

OB; or 8716 
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briefing 
NEW YORK; A suit filed early 
this month by CBS music pub- 
lishing wing (CBS Catalogue 
Partnership) accuses CBb/hox 
Video — itself a CBS, Inc joint 
venture with 20th Century-Fox 
— of violating an agreement to 
make payments analogous to 
mechanical royalties, on music 
contained in home video re- 
leases. . 

CBS Catalogue Partnership 
contends that the home video 
industry has now achieved a 
standard by which to calculate 
such compensation for music 
use. 

LONDON: EMI Music Europe 
& International has made two 
senior appointments within its 
international chain. Charles 
Andrews is named Latin Amer- 
ican regional director, with re- 
sponsibility for EMI Music com- 
panies in Mexico, Brazil, 
Argentina, Chile and the re- 
cently opened EMI Music Latin 
office located in Miami. 
Andrews will be based in Mex- 
ico City. 

David Snell becomes EMI 
Music Australia MD with effect 
from March 17, succeeding 
Rupert Perry who is returning to 
Capitol Industries-EMI Inc in 
Los Angeles. Snell was pre- 
viously EMI's MD in New Zea- 
land. 

NEW YORK: The reopened 
Apollo Theatre, where such 
Brits as George Michael, Joe 
Cocker and Boy George have 
already walked the boards is 
makinq its video facilities 
available for overseas and TV- 
syndicated productions. 

According to the Apollo's 
Chuck Sutton, a jazz TV special 
tailored for Europe has already 
been produced there, as well 
as a Brazilian programme for 
Latin American markets. 

A regular programme based 
on the legendary Amateur 
Nights and a late-night variety 
show are also on the drawing 
board. 

Sutton says that when finally 
completed, the Apollo's TV and 
Video production facilities will 
be unrivalled in the US, except 
for Nashville's Grand Ole 
Opry. 

LISBON: WEA International 
has formed an affiliate com- 
pany here which will be headed 
by Daniel Sousa, a 25-year in- 
dustry veteran whose previous 
posts include PolyGram 
marketing manager, Radio 
Triunfo general manager and 
deputy manager of Edisom. 

The new company has set a 
long-term production and dis- 
tribution agreement with EMI- 
Valentim de Carvalho. 

NEW YORK: Qwest Recc has laid off Its market 
promotion and A&R staf this week, in a move assui 
to precede Qwost's mei 
into distributing label Wai 
Bros. 

The label outlet of Qu 
Jones' production compan 
expected to continue in m 
os a subsidiary label of V 
ners. Its roster includes h 
Order, and Patti Austin. 
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ioofSeggers' big Ssimg 

THE BPI's Anti-Piracy unit is investi- 
gating the case of a cheeky boo- 
tlegger who has been offering fans 
of Sting the chance to obtain a 
"souvenir live recording" of any of 
The Police frontman's recent solo 
concerts at London's Royal Albert 
Hall. 

Before Sting's first night concert 
had even finished, leaflets were 
being distributed outside the venue 
claiming that recordings had been 
made "of an exceptionally high 

Pirmode turnover 

up by 150 per cent 
PINNACLE RECORDS' winter sales 
conference opened on a note of 
high optimism last week with the 
news from chairman Steve Mason 
that turnover in both January and 
February this year was up almost 
1 50 per cent on the same period 
last year. 

Revealing the increased turnov- 
er, Mason said. "The whole music 
industry is looking to us, and what 
we have managed to do in the lost 
12 months. These figures are in- 
dicative of what we have 
achieved, and 1986 will be our 
year to consolidate on this success. 
At Pinnacle we try to make every- 
one feel part of the business, and 
the small new label is every bit as 
important to us as the larger more 
established ones" 
• A report on product presented 
will appear next week. 

standard and direct from the sound 
system". For £10.50, fans would 
be sent the show of their own 
choice on two chrome tapes — 
and they would feature the entire 
concert with no songs omitted or 
cut. Cheques or postal orders were 
to be sent to an address little more 
than a stone's throw from the 
Royal Albert Hall. 

Among those who were handed 
the "Sting In Concert" leaflets were 
alarmed A&M Records executives 
to whom Sting and of course The 
Police are contracted, and Music 
Week's Chris White who was re- 
viewing the event. White sent post- 
al orders and three weeks later 
two poor-quality tapes with hand- 
written inlay a 
corded delivery. 

tapes > 
iras ai rrived 

"We've obviously been making 
investigations into these illicit re- 
cordings and I can confirm that 
they were not taken from the 
sound system," says A&M's com- 
mercial director Tony Clark. "The 
promoter, Harvey Goldsmith, 
made sure that it was checked ev- 
ery night, and there's no way the 
recordings could have been fed off 
the system. Unfortunately there 
was nothing that we could do ab- 
out the people distributing the leaf- 
lets since they weren't committing a 
crime. What does seem certain is 
that the recordings were made by 
someone sitting in the auditorium." 

The investigation was handed 
over to the BPI's anti-piracy unit, 
and spokesman Derek Varnalls 
said that enquiries were continuing. 

JAMIESON AND Harris: minding their Ps and Ds. 

fcMgemeinit mmes sat 
A RESTRUCTURING of manage- 
ment at EMI's much-criticised 
manufacturing and distribution 
plant at Hayes is the latest step 
towards the improvement of ser- 
vice demanded by Peter Jamieson. 

The EMI Records MD warned in 
September that his company might 
take its manufacturing contract 
from Hayes if things did not get 
better, but this week he said: 'That 
statement was made at a pretty 
low point in the reorganisation of 
the distribution centre when the 
improvements we were making 
were interfering too much with the 
day-to-day business." 

Jamieson says that he intends to 

have the overall re-organisation 
complete by April and adds: "EMI 
Records, as a customer of EMI 
MADS, is extremely happy with the 
service it is receiving." 

The new management structure 
is aimed at making the company 
more accessible to its customers 
and at streamlining procedures. 
MD Ted Harris remains in overall 
control with deputy MD John Sim- 
mons now also assuming the title of 
director of operations. Director of 
business development Kerry Hum- 
phries will be responsible for en- 
suring good contact between cus- 
tomers and the P&D operation. 

MUSICAL 

Hi 

EMI Records has appointed Mal- 
colm Hill as general manager of 
the Capitol/EMI America/ 
Manhattan labels. He Is re- 
placed as head of promotion, 
EMI label, by Douq_Kean. Taking 
over from Kean as head of 
promotion, Parlophone label, is 
Steve Hayes. Jane Evans Is promoted 
to senior procTuct manager for 
Capitol'/EMI America/ 
Manhattan . . . Two appoint- 
ments in Island's A&R depart- 
ment: BernieJjjiffiths from Polydor 
and Saul Galpern from Elektra . . . 
Gerard Farnliam has left WEA A&R 

"ydToTrTPoTydpr as A&R manager 
. . . Graham^CaTpenterT'formerly with 
Rondor Music, has |oined WEA's 
A&R department . . . Erica Echen- 
berg has left Keith Altham Public- 
ity and has been appointed 
music sector account executive 
at Lynne Franks PR. 

Creatures credit 
IN LAST week's Music Week 
Awards supplement (page 8), the 
sleeve design of the Top Music 
Week Aavertisement Award 
(mono) winner. Little Creatures by 
Talking Heads, was inadvertently 
credited to The Artful Dodgers. The 
letter's Keith Peacock designed the 
advertisement, and the sleeve was 
designed by M&Co, New York. 
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Massive SteitiEiDTis ad 

to expand sales tee 

Strcetsounds has announ- 
ced details of the company's 
biggest ever advertising cam- 
paign, under the banner 
'Rock The House'. The cam- 
paign, in support of the 
'StrcctSounds 16', 'Electro/ 
Hip Hop IT and 'Artists 4' 
albums - plus the 'Street- 
sounds Picture Box' dance 
music video collections - 
includes TV, Press and Radio 
promotion. 

Explaining the decision to 
mount "the biggest and most 
exciting advertising campaign 
StreelSounds has ever under- 
taken", MD Morgan Khan 
stressed the label's commit- 

ment to expand its sales base 
beyond the established hard- 
core specialist market. . . 

"We've been monitoring 
the effectiveness of TV adver- 
tising since 'StrcetSounds 
12'," observed Khan, "and we 
know that the right sort of 
advertising, slotted in relev- 
ant youth orientated program- 
ming, substantially increases 
our sales beyond the loyal 
hardcore audience. 

"We're now going to maxi- 
mise on that fact by dramati- 
cally increasing our TV ad 
spend, so that on 'Street- 
Sounds 16', 'Electro/Hip Hop 
IT, Artists 4' and 'Street- 

Sounds Picture Box' we'll be 
spending as much on TV 
alone as we previously spent 
on TV, Press and Radio com- 
bined. 

"At the same time, our 
Press spend, both trade and 
consumer, is being substan- 
tially increased and for the' 
first time will incorporate 
page ads in titles like Smash 
Hits and The Face alongside 
Record Mirror, Street Scene 
and Echoes. 

"We calculate this cam- 
paign will increase our sales 
base by some 35%, giving us 
sales at unprecedented levels 
and taking us into a whole 
new area of success." 

Full details of the 'Rock 

The House5 campaign - plus a 
breakdown of supporting In 

Store promotional activity - 

will appear in a full colour, 

double page spread ad in next 

week's Music Week (cover 

date March 8). 

TO ORDER see your man from PRT 
or call STREEWAVE or 
STREETSOUNDS TELESALES on 
01-648 7000 (x 214) or 01 -640 3344 

NEW ALBUMS 

STWITSOUNDS HIP/HOP ELECTRO IILP-ELCST II CASS-ZCELC I 
STRIET SOUNDS EDITION 16 LP-STSND 16 CASS-ZCSTS 16 
smitl SOUNDS THE ARTISTS 4 LP-ARTIS 4 CASS-ZCART 4 
STRIET SOUNDS GOTTA GO GO LP-SSG0 1 CASS-ZCG0 1 
STREET SOUNDS EU80BEAT LP-HINRG 18 CASS ZCNRG 18 
STREET SOUNDS P-fUN< LP-PFUN< 1 CASS-ZCFNK 1 
STREET SOUNDS JAZZ JUICE 2 LP-SOUND 2 CASS-ZCSND 2 
STREET SOUNDS CLUB TRAX LP - MUSIC - 3 CASS-ZCMUS3 

7th March 1986 
14th March 1986 
14th March 1986 
21st March 1986 
21st March 1986 
28th March 1986 
28th March 1986 

4lh April 1985 

US1C ON VIDEO 

STREET SOUNDS PICTURE BOX VHS-SSPBV 1 BETA-SSP8B 1 
STREET SOUNDS PICTURE BOX VHS-SSHHV 1 BETA-SSHHB 1 
HIP/HOP ELECTRO 

28th March 1986 
4th April 1986 
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THE VESTRON team: (from left) Nick Hill, Colin Bayliss and Stephen Moore. 
MUSIC VIDEO forms one of three headed by the formation of Ves 
key product areas indentified by 
Vestron in its aggressive new atack 
on the video market. Plans are 

tron Video (UK) Ltd, a new field 
and tele-sales team which will be 
pushing the label's expanding 

The wide© ©f the record 

of the t@yr ©f the hcmd 
POLYGRAM IS to release the first 
video from UK supergroup Yes at 
the end of March. Made with a 
budget of £980,000, 901 2 Live is 
a 67-minute film of the band's con- 
cert in Edmonton, Canada in 
1984, and is being simultaneously 
released with a mini-album, 901 2 
Live — The Solos (WEA), which 
highlights the musicianship of each 
Yes member and has primarily 
been produced as a marketing tool 
for the release of the video. 

9012 Live features nine tracks, 
including I've Seen All The Good 
People and a special 14-minufe 

version of Starship Trooper. 
Founder members Jon Anderson, 
Chris Squire and Tony Kaye are 
reunited on the laser-lit stage and 
joined by Trevor Rabin and Alan 
White. 

The video was produced by the 
band and Tony Dimitrades, and 
directed by Steven Soderberg. 

4,000 A2 specially designed 
posters are being maae available 
to promote both the video and LP. 

901 2 Live will carry a dealer 
price of £1 3.50 when it is released 
on March 27. Catalogue number; 
041 352/2(VHS)/4(Beta). 

MUSIC VPEO 
mmm^ 
1 1 3 

Description (tracks) Timings/Rec. Retail Price 

2 2 9 
3j) 3 
4: 4 
5 7 

HIKING HEADS: Slop Moling Sonso Iivki 119 IrocbV 11* 39rWC 19 95  
MADONNA: The Virgin Tour " "><t0tn>cbV50»pcVCI9.9S  ELVIS PRESLEY; Aloha In Hawaii ' bvo l?5 wnmin h« 15-W£ 19.95 
WHAM!: Wham'85 tP(3Ko<bVI9.TWC999  
U2: The UnforgellobTe Fire Cofnf»b»bnl5IrocbV'Sl rrnVCI999   

A , o , A IRON MAIDEN; U«e AHer Deoti, ' . L»n|N.nxUl/lh.30n.nJCIo Op 

Virgin/PVG WD OOP 

3 5 29 
9 9JMI 

10 6 38 
11 11 23 
12,77 
13 id 85 
14 12 59 
15 19 12 
16 22 5 
17 17 8 
18 18 2 
19 21 14 
20 14 3 
21 28 4 
22 23 11 
23 27 10 
24 14 4 
25 24 28 
26 — 
27 26 8 
28 20 5 
29 29 2 
30 — 

„ DIRE STRAUS; Aldiem, Live u** 110 t-ocbl/l hf ?0t»7c1 9 99 
QUEEN: Greatest Flix CpTTpJohon (17 r.-ccb!760nv«v'C 1 * 99  
PAUL McCartney- Rupert & The Frog Song ' Afimnrtoo [3 i.-ocbl/?6 95  
QUEEN: live In Rio l~c|l6l-o<bl/lhf/C)4 99 _ 
KATE BUSH: The Single file Co»np»bfcift(12 t-xxbysO r-.sjj. 1 i 99 _ 
THE DOORS: Dante On Fire Cc<~-pskit-y- (16 irccbV 1 hr S-WC1999 
U2: Live "Under A Blood Red Sky" I..-C ;| ? "•t:.-.:./,i^.vC19_95  
WHAM!: The Video W (SfegtbJrtlWC 1 4.99 
DURAN DURAN: Arena V-n-4 Coficept Vxito 110 !.-ocby 60ffi-/v £ 14 95 
MARILUON: Redtal Of The Scrip! LbatO focfal/SS irmi/El 5.99  
THE STYLE COUNCIL: What V/o Did The Following Year C' ' J-.-jd !/' T ! Q\ 
PHIL COLLINS: No jacket Required JPlSirofbySOnw/CI I 9S  
GENESIS: Live — The Mama Tour J E-® llpj'ocb;/1 iv 42o.,-v'CJ 9 90 
FRANK SINATRA: Portrait Of An Album . ^oMrjc* {10 froci s VI hf_5nW£ 19 95 
DEPECHE MODE: Some Great Videoi C->-<>bhor.(10i-e<>ty40(iWC 19 99 
TEARS FOR FEARS: Scenes From The Big Chair Py.yff.OE.1o-y (15 frochj 1 Ha 30n-, Vt 19 95 
JOHN LENN0N; Imagine — The film CoaofctOft.11 hr/t I 4 95_ 
MADONNA: The Video EP ^f-^',c-bV18r.yU1 95 _ 
TINA TURNER: Privalo Dancer Tour IJ' 3,t-ijc«!y55»^n7t;i-! 99 
HALL t 0ATES: Live At The Apollo (r.tt (/ i.-ccb)3CWC 1095 
N0V/, That's What I Coll Music Video 6 rrr y/'S.-y, (19 (forbV ll/|7 r-.. vC 16 99 
THE SCORPIONS: World Wide LWc l/VOp I 'rcftlj/iiOrrD/y £ I 4 95 
LEO ZEPPELIN: The Song Remains The Same l /r '9 l-y.byjl-rf 7BW£ ) 995 
PHIL COLLINS: lice At Perkin's Palace ii/o jio i'..< byiti/zc ic 95 

Compiled by Mwc V/cck Re-,«ofdi '6 1986 

j Pictures/Lightning  UVV2 
PMI  MVN99 1094 2 

PolyGram  MO 263-7 
PMI  Mvr>991011 7 

Virgin  WC 105 
PMI MVP 99 1079'.' 
PMI MVP 99 1031 2 
CIC" VHP 1182 

CBS'Fox 304850 
PMI VXP 931039 2 
PMI MVP 99 1036? 

PolyGram  041 3222 
Virgin/PVG WC095 

MGM/UA UMV 10648 
Virgin/PVG wo IG3 

PolyGram  M129S2 
PMI MVP 991101 ? 

Warner Music WMV3 
pmT MVP 99 1085 2 

RCA/Columbia IT/I 10877 
Virgin/PMI mv 1 rgw 6 

PMI MVP 99 1113 2 
WHV PI V 61389 

PMI MVP 99 1043 2 

catalogue of music, film and kids 
titles to the trade as of March 1 5. 

The move is in direct contrast to 
the conservative climate currently 
gripping the industry, which has 
recently seen companies such as 
Embassy Home Entertainment give 
up their sales teams as part of 
general consolidation. 

Vestron Video (UK) will be 
headed by managing director 
Stephen Moore ana sales mana- 
ger Nick Hill. The sales team, 
meanwhile, will comprise six re- 
gional representatives and two 
tele-sales operators, as well as a 
wholesale coordinator. 

Moore says the expansion of 
Vestron's music video catalogue 
will continue apace, with upwards 
of eight titles planned for each 
year. The accent, he says, will be 
firmly on variety. 

March 15 will also bring a 
change of distribution for Vestron 
to CBS Records. 

Video actors told 

agreement close 
A THREAT by actors union Equity 
to black all music videos seems to 
have been avoided, with members 
of the Music Film And Video Pro- 
ducers Association (MFVPA) 
pledged to enter into negotiations 
with the Equity Council to reach an 
agreement "very shortly". 

Equity organiser Jack Eliot had 
warnea the industry at an AIP pop 
promo workshop earlier in the 
month that members of his union 
would cease working on promo 
clips unless an agreement was 
made, offering an ultimatum to the 
several music video organisations 
present to ring him the following 
morning. 

This led to an informal meeting 
betv/een Eliot and chairman of the 
MFVPA Sidney Lamer, described 
by Lanier as "very productive". 
And discussions on ending the cur- 
rent ad hoc method of determining 
conditions for Equity members in 
music promos are expected to get 
underway in the near future. 

"I can't say what the outcome's 
going to be," said Lanier. "But at 
least we're going to talk about it." 

IReorgomsatiion 

for PolyGram 
POLYGRAM RECORD Operations 
is now exclusively responsible for 
selling the group's music video titles 
into all record outlets, under a new 
agreement with the video division 
v/hich took effect last week. This 
leaves the PolyGram Video sales 
force free to concentrate on servic- 
ing the specialist video trade, and 
will say PolyGram provide a more 
"dynamic and comprehensive 
sales service to all outlets". 

ROBIN GEORGE: dangerous 
Music, Virgin VVD 100. Run- 
ning time: 47 minutes. Dealer 
price: £13.91. 
Track listing: Showdown, Shoot 
On Sight, No News Is Good 
News, Spy, Hitlist, In The Night, 
History, Heartlme, Dangerous 
Music, Go Down Fighting, Shout, 
Don't Turn Away. 
Comment: A disappointment on 
every level. Clever production is 
rather wasted when a man is 
trying to deliver blood-and-guts 
hard rock and the emphasis on 
pretty boy George's good looks 
doesn't help him cultivate an air 
of aggression. 

Solid musician though he is, 
George is not the most out going 
man in the world and throughout 
he looks as uncomfortable as he 
probably feels. 

His problems becomes com- 
pounded when the sound and 
the vision slip out of syncronisa- 
tion and make him look as 
though he might be miming. 
Sales forecast: Forget if. Better 
and longer product from this man 
cannot oe far behind. JC-M 

WEATHER REPORT: Japan 
Domino Theory. Hendring. 
HEN 2 030 D. Running time: 61 
minutes. Dealer price: £13.91. 
Track listing: D Waltz, Dust (Im- 
provisations), Where The Moon 
Goes, 8:30, Black Market, Ele- 
gant People, Swamp Cabbage, 
Badia, A Remark You Made, 
Birdland. 
Comment: In occupying a cer- 
tain grey area between jazz and 
rock, Weather Report have suc- 
ceeded in receiving the full back- 
ing of both camps. However, this 
live concert in Tokyo finds the 
band firmly in the domain of jazz, 
and quite superb is the playing 
throughout. But why a viaeo? 
Visually this remains unexciting, 
bands such as Weather Report 
don't really go in for the glamor- 
ous approach, and don't really 
need to. The music is eloquent 
enough, visuals are redundant. 
Purely and simply a standard re- 
cording of a live concert. 
Sales forecast: People who like 
Weather Report, probably have 
videos and might buy this, but 
music aside, they'll learn nothing 
new. DH 

RONNIE HAWKINS: The 
Hawk In Concert. MMG 
MMGV 003. Running time: 45 
minutes. Dealer price: £13.99. 
Distribution: PRT/Spartan. 
Track listing. Crazy Music, 
Matchbox, Forty Days, What'cha 
Gonna Do, Dizzy Miss Lizzy, Bo 
Diddley, Ruby Baby, Wild LiHle 
Willie, Whole Lotta Shakm', I've 
Got My Mojo Working, Johnny B 
Goode/Roll Over Beethoven, 
The Weight. 
Comment: Wherein Big Ron and 
his curious looking band rock on 
down in Arkansas. As something 
of a minor league rock 'n' roll 
legend Ronnie Hawkins is con- 
tent to let his reputation and 
band do all the hard work, while 
he sort of supervises things from 
centre stage. A likeable man, The 
Hawk brings an affectionate 
touch of rehashes of rock stan- 
dards and only falls down on an 
ironically leaaen version of The 
Band's The Weight. 

A live performance of some 
intimacy, tne video works, is well 
paced and not without a certain 
retrogressive charm. Firmly 
American in approach and ex- 
ecution, this does convey the 
atmosphere and excitement of 
the original concert. 
Sales forecast: Severely limited 
potential of course, but fans 
should find it entertaining. DH 

GREGORY ISAACS: The Cool 
Ruler. Palace PVC 3021M. Run- 
ning time: 58 minutes. Dealer 
price: £13.91. 
Track listing: Includes his best 
loved songs, Night Nurse, Cool 
Down 7he Pace and Number 
One. 
Comment: A good sales pitch is 
that at one point this perform- 
ance, at Brixton's Academy, 
looked as though it could be the 
last by Isaacs, who was facing a 
firearms conviction in Jamaica. 
That wasn't the case, of course, 
but the situation meant that the 
Cool Ruler, resplendent in white 
suit and fedora, was in electric 
form, the excitement — for once 
on a live video — reflected in the 
audience's reaction. 
Sales: Much wider than the usual 
reggae circle, a definite charter 
for this enduring crossover 
crooner. Dvg 
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TOM NEWMAN: from the Bells to the Bayou 
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Windham Hill heralds 

the bit© m@w ag© 

WILL ACKERMAN: new age mentor 

GUITARIST WILL Acker- 
man is the man whose 
label Windham Hill 
gave birth to the New 

Age music movement. Back in 
1977 he borrowed S300 from 
friends to record his own album, In 
Search Of The Turtle's Navel, 
which he then sold for S5 a copy. 
Since then his label has grown up 
to be a multi-million dollar business 
and the news that A&M Records 
has teamed up with hi-fi manufac- 
turer Marantz to launch Windham 
Hill in the UK indicates the com- 
mercial aspirations of a music 
which has been, perhaps unkindly, 
described as "musak" in some 
quarters. 

The most remarkable aspect of 
the success of new age music is 
been that it has so far been virtual- 
ly achieved by word of mouth — 
no massive record company prom- 
otion campaigns, little media 
promotion and an almost singular 
lack of radio airplay. Yet the 
albums have gone on to sell hun- 
dreds of thousands of copies. 

Will Ackerman recalls the mod- 
est start of his label. "I'd recorded 
my own album and wanted to 
have around 1 00 pressings to sell 
to friends — I'd no ambitions at all 
about reaching a wider record- 
buying public, it never occurred to 
me there would be wide sales 
potential. In fact I had to have 
several hundred albums pressed 
up because the pressing plant in- 
volved had a minimum order, and I 
did the LP sleeves myself, pasting 
them by hand." 

Ackerman's break came when a 
friend sent several of the albums to 
various West Coast Californian 
radio stations. When he called 
round the stations soon afterwards, 
he found that they'd all been play- 
ing them. Orders started flowing in 

to Ackerman for copies of the re- 
cord, and it wasn't too long before 
the major distributors also began 
to take notice of what was hap- 
pening. 

Windham Hill now releases 
some dozen albums a year, and 
A&M has released 1 2 of the best 
from the catalogue, along with a 
sampler, An Invitation To Windham 
Hill. The albums actually came out 
last November with the character- 
istic minimum of fuss and promo- 
tion. A&M's marketing director Ho- 
ward Berman admits that it was a 
deliberate policy to give the label 
such a low-key launch. "We 
wanted to take advantage of the 
pre-Chrislmas traffic flow through 
the shops, to create awareness of 
Windham Hill, while at the same 
time holding back the launch to 
later in the new year. The signs 
have been encouraging — there 
have been lots of enquiries from 
the public about the label and its 
background, what's available and 
even whether there is a book 
featuring the photographs seen on 
the sleeves." 

Phase two of the Windham Hill 
campaign has included a visit to 
the UK bv Ackerman to do radio, 
press ana TV promotion, plus leaf- 
lets and in-store posters. There will 
be selective advertising in au- 
diophile and national newspapers. 
"We're taking full advantage of the 
media base created," Berman con- 
tinues. 

Berman's optimism seems well- 
placed. Dealer reaction so far has 
been "very positive" and not just 
from the indie dealers who could 
be expected to specialise in new 
age music. Multiples like HMV, Vir- 
gin and Our Price have stocked the 
series and reported considerable 
consumer interest. 

"I think that the secret of Win- 

dham Hill's success is to rack it as a 
label — we're marketing it that 
way and not as a series of artists, 
and those dealers who have taken 
the trouble to give its own generic 
display are the ones who are get- 
ting the best results." 

Ackerman himself is pleased 
with A&M's marketing of his label 
creation; "They and Geffen were 
the two labels most interested in 
the pro|ect, and A&M seemed to 
be the most enlightened of the 
two." 

Nick Austin, managing director 
of Beggars Banquet, is another 
champion of new age music — his 
Coda label has released the first 
titles in a series of albums which 
have been recorded in the UK. He 
first heard about new age while in 
the US a couple of years ago and 
went to the US to investigate this 
musical phenomenon which was 
selling in vast quantities, and not 
just through conventional channels 
like records shops, but also book 
and health food shops 

ustin admits that he was 
/ ii A cynical about new age, 

but after travelling the 
fi^tEttUS, he was converted 
"New age music is instrumental 
and broadly speaking covers a 
wide range of styles and interests, 
from Eno to Elgar. It's been 'under- 
ground' in the US since the Seven- 
ties but has started breaking 
through in the last 1 8 months." 

Coda launched the new Land- 
scape series with an initial five titles 
including Bayou Moon by Tom 
Newman (of Tubular Bells produc- 
tion success), Tim Cross' Classic 
Landscape and John Themis' 
Atmospheric Conditions. The 
albums are all available in lavish 
sleeves, featuring naturally enough 

landscapes, and Austin is planning 
to add at least two titles every 
month. 

He welcomes the advent of new 
age- "It's exciting again, like the 
punk era — new age has caught 
the hearts and minds of many of 
the American record buyers who 
have been force-fed a diet of disco 
music, and want an alternative. 
Some people have described new 
age as being nothing more than 
elevator music but they can't deny 
that the music is selling millions of 
albums." 

Nick Austin feels that new age 
has the potential to cross-over into 
the classical music market and 
compete in the youth market. "It 
has a very long shelf life, research 
in the US points to less than two 
per cent returns there. The music 
nas to be promoted properly 
however— in-store plays are very 
important and it helps if dealers 
rack the product separately. We've 
our own racks for this reason." 

The US is not the only country to 
be seduced by new age, — Japan 
has also proved to be a lucrative 
market, and a new London based 
label Pan East will be releasing 
examples of the music from the 
land of the rising sun. The label is 
part of the LOE Group, an opera- 
tion which aims to release a regu- 
lar pattern of singles and albums 
consisting solely of Japanese acts. 

Four new releases by Seigen 
Ono, Ichiko Hashimoto, Masahide 
Sakuma and Yoshio Suzuki mark 
the launch of Pan East next month 
They will all be available on LP, 
chrome cassette and compact disc, 
and the initial promotion campaign 
is geared towards press features, 
co-operative advertising, consum- 
er catalogies and in-store posters. 

Says John Pearson, who is run- 
ning Loe's London office; "With 
Pan East we're attempting to fill the 
true category of new age music 
which is designed and recorded 
for an older discerning market with 
music which is either ambient, sys- 
tems music, neo classical or dis- 
cerning MOR. All our releases ori- 
ginate in Japan where the MOR 
market for new age is fully ex- 
ploited and all Pan East releases 
nave been top sellers in Japan. 
Two in particular, by Seigen and 
Sakuma, have already appeared 
on import in small amounts and 
have sold to this market at a price 
tag of £16." 

Pearson has doubts however 
about his new age competitors. 
'The successes of Windham Hill 
and ECM in the US and Germany 
were followed by dealer orien- 
tated campaigns and cautious con- 
sumer response in the UK, and in 
many cases the misuse of the term 
new age. The essence of the term is 
accessability and we feel that cam- 
paigns must be consumer orien- 
tated and not dealer orientated." 

M 

aking Waves manag- 
ing director Barry 
Martin is someone 
watching the growth 

in popularity of new age with close 
interest: the indie distribution com- 
pany was one of the first to be- 
come involved in handling new 
age product; "in fact before Mak- 
ing Waves even started, I can re- 
member buying Windham Hill 
albums from Will Ackerman when 
he used to write his own invoices," 
Martin says. "I've always believed 
that the market for new age music 
could be enormous, and it does 
seem to be coming into its own 
now, probably because a major 
company [A&M] has finally got 
behind it. The media hasn't been 
too interested until now because 
the pop press is so much geared 
towards fashions and trends." 

Martin feels that one of the con- 
tributory factors to the success of 
new age is the fact that there is so 
much pressure in people's lives 
nowadays "It's a similar thing to 
the huge appeal of Dire Straits' 
music The age group is similar and 
you could say it appeals to the 
'yuppies'." 

He finds it ironic that it has taken 
a ma|or company's involvement in 
new age to bring it to the attention 
of a wider market. "When we were 
bringing in the Windham Hill re- 
leases nobody took us seriously 
because we were an indie, and 
apart from that catalogue we have 
also been involved with many 
other new age releases. 

"We handle Peter Van Hooke's 
(guitarist for Van Morrison) label 
MMC and there have been a lot of 
high quality releases through that, 
including albums by Ian Lynn, Her- 
bie Armstrong, David Defries and 
20th Century Blues, and imminent 
releases from Milch Dalton (Alison 
Moyet's guitarist), RMS, Ian Lynn 
ana Rod Argent." 
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It KYRIE, Mr. Mister RCA 
2 HOW WILL I KNOW, Whitney Houston Arista 
3* ' SARA, Starship Grunt 
4 LfVIHG IN AMERICA, James Brown Scotli Brothers 
5 THE SWEETEST TABOO, Sadc Portroit 
6 WHEN THE GOING GETS TOUGH ... Billy Ocean Jive 
7 LIFE IN A NORTHERN TOWN, Dream Academy Womer Bros 
8* 8 SILENT RUNNING, Mike & The Mechanics Atlantic 
9* 11 SECRET LOVERS, Atlantic Starr A&M 

10* 14 THESE DREAMS, Heart Capitol 
11 1? A LOVE BIZARRE, Sheila E Paisley Pork 
12* 17 KING FOR A DAY, Thompson Twins Arista 
13 16 TARZAM BOY, Boltimora Manhattan 
14 9 BURNING HEART, Survivor Scotti Brothers 
15 15 CONGA, Miami Sound Machine Eoic 
16* 19 RUSSIANS, Sting A&M 
17* 26 R.O.CK. IN THE USA, John Cougar Medencamp Riva 
18* 18 DAY BY DAY, The Hooters Columbia/CBS 
19* 22 NIKITA, Elton John Geffen 
20 10 THAT'S WHAT FRIENDS..D. Warwick/Friends Arista 
21* 24 SANCTIFY YOURSELF, Simple Minds A&M/Virgin 
22* 23 STAGES, ZZ Top Wamer Bros. 
23* 28 WHAT YOU NEED, Inxs Atlantic 
24 13 I'M YOUR MAN, Wham! Columbia/CBS 
25* 27 THIS COULD BE THE NIGHT, Loverboy Col/CBS 
26* 29 BEAT'S SO LONELY, Charlie Sexton MCA 
27* 33 (HOW TO BE A) MILLIONAIRE, ABC Mercury 
28 21 DIGITAL DISPLAY, Ready For The World MCA 
29* 40 ROCK ME AMADEUS, Folco A&M 
30* 35 LET'S GO ALL THE WAY, Sly Fox Capitol 
31* 34 ANOTHER NIGHT, Aretha Franklin Arista 
32 20 THE SUN ALWAYS SHINES ON T.V., A-ha Warner Bros 
33* 39 MANIC MONDAY, Bangles Co!/CBS 
34* 38 NIGHT MOVES, Marilyn Martin Atlantic 
35 25 HE'LL NEVER LOVE YOU..Freddie Jackson Capitol 
36* 43 GOODBYE IS FOREVER, Arcadia Capitol 
37* 46 NEEDLES AND PINS, Petty/Hearfbreakers/Nicks MCA 
38* 44 NO EASY WAY OUT, Robert Tepper Scotti Brothers 
39* 4/ TENDER LOVE, Force M.D.'s Wamer Bros/Tommy Boy 
40* 50 CALLING AMERICA, Electric Light Orchestra CBS Associated 

B U L L E T S 4 1 -TOO 

41* 52 KISS, Prince and The Revolution Paisley Park 
43* 49 I'M NOT THE ONE, The Cars blektra 
44* 48 BOP, Don Seals bMl America 
46* 5/ ADDICTED TO LOVE, Robert Palmer Island 
48* 60 I CANT WAIT, Stevie Nicks Modem 
53* 56 LIVE IF LIFE, Opus Polydor 
56* 74 1 THINK ITS LOVE, Jermaine Jackson Arista 
58* 63 LE BEL AGE (THE BEST YEARS), Pat Benatar Chrysalis 
59* n LET ME BE THE ONE, Five Star RCA 
60* /9 YOUR LOVE, The Outfield Col/CBS 
62* 76 OVERJOYED, Stevie Wonder Tamla 
65* /O JIMMY MACK, Sheena Easton EMI-America 
66* N SO FAR AWAY, Dire Straits Wamer Brothers 
67* 75 THE POWER OF LOVE, Jennifer Rush Epic 
69* 86 SATURDAY LOVE, Cherrelle with Alexander O'Neal Tabu 
/!* N WEST END GIRLS, Pet Shop Boys EMI America 
72* N FOR AMERICA, Jackson Browne Asylum 
73* 80 SOMETHING ABOUT YOU, Level 42 Polydor 
75* 95 WHAT HAVE YOU DONE FOR ME LATELY, Janet Jackson A&M 
77* 88 All THE KINGS HORSES, The Firm Atlantic 
81* 85 IT'S ALRIGHT (BABY'S COMING BACK), Eurythn lies RCA 
87* 92 THE MEN ALL PAUSE, Klymaxx MCA/Constellation 
83* N HEART'S OH FIRE, John Cofferty Scotti Brothers 
89* 94 A imiE BIT OF LOVE (IS All IT TAKES), New Edition AACA 
90* 93 IH MY DREAMS, Dokken Elektra 
92* N 1 FOUND SOMEONE, Laura Bronigan Atlantic 
93* N TWIST MY ARM, Pointer Sisters Planet 
94* N HOW AND FOREVER (YOU AND ME), Anne AAurray Capitol 
95* N WHERE ARE YOU HOW?, Synch Col/CBS 

^'ABRAMS, Colonel 

7"; 12" Number (Distributor) 

I'M NOT GONNA TET YOU (EXIMExl Dub|/|Percopcllci mix] M« HCAX 1031 12 Remix Pic Bag IF) 
Artist A-Side/B-Side Label 

^-ADEBAMBO, Jean PAIN/Aches And Pains Now Generation NG 005 W (Jb) ) AITERHATIVE TV WELCOME TO THE END OF FUN/lbo Nolsev.lle VOO T 2 only P'C (l/K bag);i2IS 267 12" Pic 
AMAZUIU THE THINGS THE LONELY DO/Ses Who Island IS 267 Pic Bag (liRt 20,000 in limited edition p 

^ ARHIFSWVE NATURAL WISH/(lnsl) PRT 7P 351 Pic Bag;12P 351 12" Pic Bag (A) 
ARROWS TALK, TALK/Easv Street A&M AM 298 (F) ^.rcoi 7 10" /PI 
B PROJECT WAR - THEME FROM ROCKY IWWar - The Fan Fore Certain ACERT 7;12ACERT 7 [n 
BAKER, Carroll IT ALWAYS HURTS LIKE THE FIRST TIME/tba Tembo UK TML 113 {IMS) 
BEAUVOIR, Jean FEEL THE HEAT/Stonding In The Line Of Fire Virgin VS 834;VS 834-12 12 (t) BEKI OUT OF THE DARKNESS/tba Communicate LITTLE 5;12LIT7LE 5;CUTTLE 5 fossmgle ( /RE) 

- BLAND, Bobby MEMBERS ONLY/Slraighl From The Shoulder/Sweet Surrender Malaco MAL 1231 12 (A) 
BLUE ZONE, The LOVE WILL WAIT/There Was 1 Rockin' Horse/Arista RH 107 Pic Bao;RHT 107 12 Pic Bag (K) BOWIE, David ABSOLUTE BEGINNERS/Absolute Beginners Virgin VS 838 Pic Bag; VS 838-12 12 (b) 
BYRD, Donald DOMINOES (LIVE)/Wind Parade Strcetwave SWAVE 7 12" (DJ Limited EdiM A)   

-"CAMEO A GOODBYE (LONG VERSIONJ/I'vc Got Your Image in double pack with JUST BE YOURSELF/lts Senous Club/Phonogram 
" CAR^DONTSTOPYOUR LOVE/(7" Version/Cover Me Corgogold CG 1025 12" only Pic Bog (GY/LIG/Record Import-01 965 2214) 

"CHAKK IMAGINATION (WHO NEEDS A BETTER LIFEJ/llnst) MCA TON 2 (F) 
CHUMBA WUMBA STATE OF MIND/We Are The World? Agit Matter AGIT 2 (l/RR) 
CINNAMON I NEED YOU NOW/rba Jive JIVE 36;JIVET 36 12" (A) , r CIRCUS CIRCUS CIRCUS BUTCHER BITCHES/Six Gears To Heaven/Wooden Man 3 Records/Priority 12 BB 1 12 (E) 
CLARK, Anne TRUE LOVE TALKS/lba Ink/Red Flame INK 1218 12" (l/NM) 
CULTURE CLUB MOVE AWAY/Sexuality Virgin VS 845;VS 845-12 12" (E) 

f DAMIAN THE TIME WARP/Dancin' Sedition EDIT 3311;EDITL 3311 12" (A) 
DICKSON, Don PRAYING MANTISAVoke Up/When A Man Loves A Woman/Andy Demon D1041T 12" only Pic Boa (MW/P) 

s DIRECT DRIVE featuring Stan SULTZMAN OH YEAH!/(Midnite Mix) Direct Drive GOT 1 12" only (Limited Edition) (A) 
DIRTY ROSEANNE DIRTY ROSEANNE/tbo Deep DEEP 33003 12" only Pic Bag (l/RT) 
EEK-A-MOUSE DE-DI-DOO/tbo Original International OS 005 (JS) 
FACIN, Joe BACK WITH THE BOYS AGAIN/tbo Towerbell TOW 84 (A) 
FLORIDA SUN I'M SORRY/Flondo Rock Sparkle SPK 3 (P) 
400 BLOWS/23 SKIDOO G.I. Saderol SLS 12002 12" (l/NM) 
FOX SET ME FREE/Never/Where Hove All The Boys Gone Malaco MAL 1232 12" (A) 
FRUITS OF PASSION LOVE'S GLORY/lbo Siren/Virgin SIREN 14;SIREN 14-12 12" (E) 
HARRIS, Sam I'D DO IT ALL AGAIN/The Rescue Motown ZB 40571;ZT 40572 12" inc extra tracks (Head Mixl/IFoot Mix) (R) 
HAWKWIND ZAROZINIA/Assault And Battery Fllcknife FLS 033 Pic Bog;FlST 033 12" Pic Bog inc extra track Sleep Or A Thousand Tears 
HEART THESE DREAMS/lf Looks Could Kill (Live Version)/Shell Shock Capitol 12CL 394 12" Pic Bog (E) 

"HERE'S JOHNNY LOVE YOU TO DEATH/Tum On The Charm RCA PB40563;PT 40564 12" (R) Rescheduled 
HITLIST INTO THE FIRE/Tolal Isolation Virgin VS 756;VS 756-12 12" (E) 

"HOT CHOCOLATE HEARTACHE No 9 (EXTl?£MIX)/(Dub)/One Life Rak 12RAK 386 12" Pic Bag (E) 
HUGHES, Howard & TWA WEST OF PECO S/tba Abstract ABS 039;12ABS 039 12" (P) IRIE, Tippa HALLO DARLlNG/flnst) UK Bubblers/Greensleeves TIPPA 4;TIPPAT 4 12" (JS/SP) 

• — JACKSON, Janet WHAT HAVE YOU DONE FOR ME LATELY/Young Love A&M AM 308 Pic BagAMY 308 12" (F) 
JAZZ BUTCHER, The HARD/Grooving In The Bus Lane Glass GLASS 046;GLASS 12046 12" (l/NM) 
JOHNSON, JNR. Frankie WHENEVER YOU CALL ME (REMIX)/{lnst Remix) Debut/Passion DEBTXR 3003 12" Pic Boa (A) 
JONES, Kim GUESS WHO CARES/Anyway Own OWN 1 Pic Bag (MIS/E) 

«• JONES, Ronnie THE CAPTAIN OF HER HEART/(lsl Dance Mix) Sublime LIME 102 Pic Bag;LIMET 102 12" Pic Bag inc extra track Lovin' 
You (A) KILL UGLY POP THE CHURCH OF BLOODY DECEPTION (EP) fever FEV 6 12" (l/NM) 

KITT, Eartha THIS IS MY LIFE/flnst) Record Shock SOHO 61;SOHOT 61 12" (A) 
LENNON, Julian STICK AROUND/Alwoys Think Twice Charisma/Virgin CB 420;CB 420-12 12" Pic Baa (E) 
LES THUGS RADICAL HYSTERY/tba Closer CLO 761 (l/NM) 
MASAKI DA-BA-DA/Lost Control LOE ROSH 50 Pic Bag, ROSHX 50 12" (A) 
MEMBRANES EVERYTHING'S BRILLIANT/lba Intape IT 029;ITTI 029 12" (l/RE) METALLICA CREEPING DEATH/lba Music For Nations TKUT 112 (P) 

' MIAMI SOUND MACHINE FALLING IN LOVE (UH-OH)/Surrender Paradise Epic A6956 Pic Bag;TA6956 12" Pic Bog (C) 
MORGAN, Dermot THANK YOU VERY MUCH MR EASTWOOD (BARRY MCGUIGAN SONGWVersion) Stiff BUY 246 (E) 
MY BLOODY VALENTINE MY BLOODY VALENTINE (EP) Fever FEV 5 12" (l/NM) 
NEIGHBOURS WHOLE IN YOUR LIFE/tbo Closer CLO 752 (l/NM) 
NELSON, Bill WILDEST DREAMS/Self Impersonisolion Portroit A6928 Pic Bag,TA6928 12" Pic Bag (Q 
NICKS, Stcvie TALK TO ME/One More Big Time Rock V Roll Star Parlophone R6124;I2R6124 12 inc extra track Impenal Hotel (E) 
NITTY GRITTY MAN IN A HOUSE/False Alarm Grecnsleeves GRED 195 12" (JS/SP) P« a no e iq 

"O'NEAL, Alexander IF YOU WERE HERE TONIGHT/jSoft Version) Tabu QA 6391 (C) 
OUTSKIRTS TOO BAD/tba Gloss GLASS 047 (l/NM) 
PAL TALK WE DONT/(lnst) Motown ZB 40561 Pic Bag;ZT 40562 12" Pic Bag inc extra tracks (Club Mix)/(Tribal Mix lnst)/{Safan 

Mix)/(Jungletolk Mix) (R) 
"PET SHOP BOYS LOVE COMES QUICKLY (DANCE MIX)/That's My Impression (Disco Mix) Parlophone 12R6116 12" Pic Baa (El 

- -"PRINCE CHARLES & THE CITY BEAT BAND WE CAN MAKE IT HAPPEN (VOCAL MIX)/(Radio L,ve)/(Chakka Beai)/(Saxxy Licks) PRT 
12PD 348 Picture Disc (A) 

REA, Chris IT S ALL GONE/Bless Them All Magnet MAG 283;MAGT 283 12" inc extra tracks Gack That Mold/Look Out For Me/Let's 
Donce;ZCMAG 283 Cossinqle (R) 

REACTION, Junior C BETTER MUST COME/Dub Version Cooltempo/Chrysalis COOL 120;COOLX 120 12" (F) 
RICHEHAL L'ESCLAVE ENDORMl/tbo 4AD BAD 601 12" (P) ROLLING STONES THE HARLEM SHUFFLE/Had It With You CBS A6864 Pic Boa (C) 
SCATTERED ORDER ESCAPE VIA CESSNOCK/lbo Ink/Red Flame INK 1217 12" l/NM) 
SHARA CANT GET OVER YOU/flnst Mix) Greensleeves/Priority UNST 1 (E) 
SIGN LANGUAGE BELIEF AND OTHER CAUSES (EP) Fire FIRE 6 12" (l/NM) 
SKELETAL FAMILY, The RESTLESS/What Goes Up Chrysalis CHS 2970;CHS 122970 12" (F) 
STRAIGHT, George THE CHAIR/ln Too Deep MCA 1036 (F) 
STRANGERS AND BROTHERS SENSATIONAl/tba Magnet KILT 1 (R) 
STREISAND, Barfara SEND IN THE CLOWNS/Being Alive CBS A6988 Pic Bag (C) 
STUMP GRAB HANDS (EP) Ron Johnson ZRON 6 12" (l/NM) 
STURM UND DRANG RIVER/tba Torso TORSO 12012 12" only Pic Bag (l/RT) 
SURVIVOR I CAN'T HOLD BACK/Burnmg Heart Scotti Brothers A6989;TA6989 12" (Q 
TALK TALK LIVING IN ANOTHER WORLD/For What It's Worth EMI 5551 Pic Bag;12EMI 5551 12" Pic Bag (E) 
TAYLOR, John I DO WHAT I DO/Jozz (Inst) Parlophone R6125 Pic Bag (E) 
TERRY & GERRY RESERVATION/tbo Intape IT 27;ITTI 27 12" (l/RE) 
THIS FUTURE YOUNG DOGS/lba Press PI207 12" (l/NM) 

4—THREE DEGREES, The THIS IS THE HOUSE/(lnst) Supremo SUPE 104 Pig Baq.SUPET 104 12" Pic Boa (A1 
TUFF, Tony HOLD THEM/Tell Me Top Rank TRD 020 12" (JS) 9 

TUXEDOMOON NO TEARS (EP) Cromboy CBOY 7070 12" (l/NM) X TWIGGY DIAMOND/Templation Aristo ARIST 651 Pic Bag;ARIST 12651 12" P.c Bag (R) 
VEGa, SIJI«HME MARLENE ON THE WAllySmall Blue Thing |Livc| ASM AH 309 Pic Bag, AMY 309 10" Inc exln. Iracks Neighbourhood 

Girts/Straight Lines (Uve) (F) 3 

WALLACE, Michelle YOU OUGHT TO KNOW/(Dub Mix) Lovebeat International LOV 2;LOVT 2 12" (A) 
WASP ANIMAL (F... LIKE A BEAST)/tba Music For Nations T12KUT 109 (P) 
WAX RIGHT BETWEEN THE EYES/Only A Visitor RCA PB 40509;PT 40510 12" (R) 
WHITTAKER, Roger GENIUS OF LOVE/tba Tembo UK TML 112 (IMS) 
WIN YOU'VE GOT THE POWER/Unomerican Broadcasting Swamplonds/London SWPP 8;SWDX 8 Double PadtSWXX 8 12" inc extra 

track In Heaven (Ladies In The Radiator Song) (F) 
WOLFHOUNDS CUT THE CAKE/tbo Pink PINKY 8 12" only Pic Bog (l/RT) 

A Goodbye —  q 
Absolute Beginners , g Animo'(F ..Like A Boost) _.V/ 
Belief And Other Causes S Better Must Come |? Bu'chcr Bitches , . ^ 
Can't Get Over You—  Creeping Death.. ^ 
Cut The Cake  W 
Do-Ba-Da .M De-Di-Doo  — E 
Diamond T 
Dirty Roscannc   D Dominoes   6 
Don't Stop Your Love C East Vic Ccssnock S Evcrylhin's Brilliant M 
Fo'linq In Love M 
Feel The Heat   B 
Genius Of Love -   _W 
G.I  F Grab Hands — S Guess \Vho Cares  J 
Hallo Darling  1 Hard     — —J HeortocHe No. 9   — H 
Hold Them  —T 

i. 

I Con't Hold Back  I Do What I Do T I Need You Now _C 
I'd Do It AD Again— — — H If You Were Here Tonight O I'm Not Gonna Let You A I'm Sorry   F Imoginotion (Who Needs A Better Life) C 
Into The Fire H It Always Hurts Like The First Time..  B 
L'Eslave Endormi   R Living In Another World  T Love Will Wail  - _B 
Love You To Death H Loves Comes Quickly _ _._P 
Love's Glory_    ._. F Man In A House   N Moricnc On The Wall   V Members Only.    B Move Away     C My Bloody Valentine   M Natural Wish   A No Tears   T Oh Yeah! D 
Out Of The Darkness B Pain A Praying Montis D 
Radical Hyslery L Reservation T Restless S Right Between The Byes W River S 
Send In The Oowns  Set Me Free F State Of Mind C 
Slick Around L Talk, Talk A 
Talk To Me N Talk We Don't P Thank You Very Much Mr 

Eastwood M The Captain Of Here Heart J The Choir S The Church Of Bloody Deception K 
The Horicm Shuffle R The Things The Lonely Do A The Time Warp D 
These Dreams  H This Is The House_ T This Is My Life K 
Too Bad.  o True Love Talks C War — Theme From Rocky iv 1b We Con Make It Happen P 
Welcome To The End Of Fun a West Of Peco's H What Have You Done For Me Lately J Whenever You Call Me  J Whole In Your Life  N 
Wildest Dreams    N You Ought To Know  . .W Young Dogs  J You've Got The Power W Zarozinio _    u 

" previously listed in altornaiivo format 

v.- s 0. e o worded .o those products demonstrating the greatest oirploy 
and soles qcins. Chort courtesy B.Lboord March hi, 1986 

Men 3-ffi, 7 March Single Releases: 85 

Year la Dale (10 weeks lo 7 March, 1986) Single Releases; 761 
See Now Albums for 
Distributors Codes 


