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WAYS f/VF 
r/?r BEFORE you buy: posing a rental threat? 

Ci remt®]! ©fem|©[r 

CONCERN IS mounting over the 
increase in the number of compact 
disc rental clubs and the rise in CD 
(ending by public libraries, activities 
which — under present legislation 
— the BPI is powerless to do any- 
thing about. 

Although the BPI agrees with 

Sputnik tikes off: 

fresh sightings ra® 

ROCK'N'ROLL awaits its latest 
radical trend and 1 986 has been 
predicted by many as the year 
most likely to provide it. But as 
Sigue Sigue Sputnik whip up out- 
rage and furore traditional in the 
history of pop and rock, chart 
observers are asking "revolution, 
what revolution?" 

Jockeying for position at the top 
of the singles chart alongside SSS 
are such stalwarts as Diana Ross, 
Tavares, Frank Sinatra and even 
Su Pollard, while the pop papers 
press on with more Punk and — 10 
Years After retrospectives and teen 
stars rub shoulders with the likes of 
Nona Mouskoun on Top Of The 

Pops. 
A&R people are neatly divided 

on whether they would have 
forked out the necessary six-figure 
fee for Tony James and his crew, 
but most agree that the Sputniks 
are an opportunistic one- off for the 
time being and aren't the future of 
anything. Opinions on the group 
itself range rrom "a brilliant scam; 
very, very clever" to "great in ev- 
ery department — except for 
music". 

On the question of the "new 
MOR" category, one of the indus- 
try's biggest areas of growth, A&R 
executives are playing their cards 
close to their chests, admitting that 

&(=tel ©Biters M[R with Pickson 
K-TEL IS stepping into the main- 
stream of artist development with 
the release of its first ever single — 
Barbara Dickson's If You're Right, 
taken from her platinum-selfing 
album Gold — on March 27. 

It is Dickson's first single release 

since her number one duet with 
Elaine Paige, I Know Him So Well, 
and K-tel business affairs director 
Graham Williams says: 'The re- 
lease of If You're Right is the initial 
step in our development of 
Barbara's already flourishing 
career/' 

while the acceptability of these 
artists in the US makes them poten- 
tially huge earners, nobody is 
going out desperately looking for 
the new Sade — or the new SSS 
for that matter. 

"Looking at what is happening 
elsewhere is a recipe for disaster," 
says WEA director of A&R, Max 
Hole. "One is mindful of what the 
market is doing, but we worry ab- 
out what we've got, not what we 
haven't got." 

And, maybe surprisingly, in view 
of the apparent packaging of 
bands such as SSS, most A&R de- 
partments strenuously deny the ulti- 
mate power of marketing: 'We 
can't create environments, we 
simply reflect the amount of talent 
around," says Virgin's Jeremy Las- 
celles. 'We can only sign what 
exists already — then it's up to 
record buyers." 

For the present, then, it seems, 
the fashionable and the reason- 
able will continue to fight for re- 
cord company deals, chart posi- 
tions and the pound in consumers' 
pockets. 

the many dealers who ring to com- 
plain about CD rental, it has to 
point out that rental is not covered 
by copyright law. A test case in 
1981 removed any doubt about 
that. 

Says legal adviser Patrick Isher- 
wood: 'We are very concerned 
about the commercial implications 
of uncontrolled rental and the im- 
pact this will have on CD develop- 
ment generally. The simple solution 
to the problem is to make rental a 
restricted act in copyright. 

'Traditionally, public libraries 
have had a very limited lending 
policy which has not threatened 
the record industry in any way. 
Now the indications are that this 
policy is changing with the arrival 
of CD. This will have to be looked 
at very carefully — if, in effect, 
public libraries are running com- 
mercial businesses. The Public 
Lending Right for books gives au- 
thors a return for having their 
books loaned out free, while the 
record industry has no return on 
discs which are being hired out for 
a fee." 

The industry's main worry stems 
from CDs' quality and durability. 
Discs offer studio quality sound as 
a source to tape from — no matter 
how many times they are played. 

The rental clubs are careful to 
angle their advertising away from 
this possibility but their only re- 
sponsibility in law is that they do 
not incite members to home-tape 

The sense of frustration that pro- 
vokes in dealers is summed up by 
Bob Barnes of MKM Records in 
Beckenham. He savs: "The whole 
idea of CD rental clubs is ludicrous 
and I'm surprised that the BPI 
appear to be going along with it." 

Phil Ames, whose 27-shop 
Ames Records was involved in the 
1 981 lest case, adds: 'The record 
industry has got itself to blame 
because it just hasn't done any- 
thing about it. It's not just CD rental 
clubs that pose a threat, public 
libraries are equally guilty." 

Tv/o national TV ad 
campaigns and more New 
Product 
Generic ads: phase two ** 
Retailers blamed for CD 6 

8,9 price rises 
New release listings 

What next for the pop 
press? 10 
Classical: The Hungarian 
Revolution 12 
Albums, singles charts 13,16 

A&R: Ruefrex (above), 
singles, albums, live reviews 
plus publishing — starts 14 
Music On Video starts 21 
Indie news and chart 24,25 
Disco news and James 
Hamilton's commentary — 
starts 26 
'Retailing's answer to Ronald 
Reagan' 30 

fTSI 

Simple Minds (above) have 
got their gold discs and so 
have plenty of others 31 
Dooley, comment 31 

Low-prise 

widieos pay 

dividends 

THE LOW-PRICE music video in- 
itiative of The Video Collection and 
PolyGram and Heron, through 
Channel Five, is paying dividends. 

Dire Straits' Alchemy — now on 
Channel Five at a cut-price retail 
tag of £9.99 — has leapt up Music 
Week's video chart from 1 5 to two, 
representing a quadrupling in 
sales. And now that Video Collec- 
tion music titles are more generally 
available through a deal with 
wholesaler Lightning, The Video 
Hits Collection Two and others 
should soon be providing the com- 
pany's first ever chart impact. 

New Single 
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28 of the Hottest Hits 

on record come 

Six separately 
commercials will tell your customers 
about HITS 4-a brand new double 
album crammed with current chart 
hits! Every TV station is covered from 
London to Northern Scotland! Starts 
March 19 on Yorkshire/TVSouth and 
Harlech - then every TV area from 

w/c March 24th, including 
National TV-am. 

Media covers 
/ Smash Hits, No. 1, 

J and large dominant 
spaces in the National Dailies- 

covering the important 
Easter period! 

This js a|[:)Unn 

c:n i to ^rin9 t^e Public 
^bLL. pouring into record 

stores - make sure you 
have the stocks! 

rft kswhs unti io mjHc Order HITS A nov/ from WE A Tele-order Desk 01-998 5929 or (rom your WEA Salesman. «eum HiTSi.CASSfTU hiisc-i 

28 CURRENT HITS 
rSIDE ONE 

A-HA . 
The Sun Always Shines 

OnTV 
FEARGAL SHARKEY 

You LiHle Thief 
WHAM! 

I'm Your Man 
BANGLES 

Manic Monday 
MADONNA 
Borderline 

THE BLOW MONKEYS 
Digging Your Scene 

BELOUIS SOME 
Imagination 

SIDE TWO 
DIANA ROSS 

Chain Reaction 
WHITNEY HOUSTON 

How Will I Know? 
ALEXANDER O'NEAL 

If You Were Here Tonight 
FIVE STAR 

System Addict 
PAUL HARDCASTLE 

Don't Waste My Time 
WHISTLE 

(Nothing Serious) 
Just Buggin' 
FULL FORCE 

Alice I Want You 
Just For Me! 

iSIDE THREE 
THE DAMNED 

Eloise 
FINE YOUNG CANNIBALS 

Suspicious Minds 
PIL 

Rise 
BRONSKI BEAT 

Hit That Perfect Beat 
EURYTHMICS 

It's Alright 
(Baby's Coming Back) 

PET SHOP BOYS 
West End Girls 

MR MISTER 
Kyrie 

SIDE FOUR 
DOUBLE 

The Captain Of Her Heart 
LATIN QUARTER 

Radio Africa 
MIKE 

H-THE MECHANICS 
Silent Running 

(On Dangerous Ground) 
HOWARD JONES 

No One IsTo Blame 
DEE C.LEE 

Come Hell Or Waters High 
KATE BUSH 

Hounds Of Love 
ELECTRIC LIGHT 

ORCHESTRA 
Calling America ^ 

on Album 
and Cassette 

and soon on Video 
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STARBLEND RECORDS Is to TV 
advertise two albums which will 
spearhead the Discover New 
Country promotion. The LPs will be 
available on a buy one — get one 
free basis, and will have a dealer 
price of £4.25. 

The first album, Discover New 
Country, will feature all the acts in 
the promotion while the second, 

Discover Country, includes hits by 
more established names including 
Kenny Rogers, Dolly Parton, The 
Eagles, Waylon Jennings and Wil- 
lie Nelson. The TV campaign will 
roll out nationally in early April, 
and the back-up promotion includ- 
ing press advertising will feature 
the Discover New Country logo. 

Williamsoii: 

mm [rcAeaitg 
EMERALD RECORDS is following 
up the album chart success of Ann 
Williamson with a new single 
When You And I Were Young 
Maggie, released on April 7. 

After that comes an album of 
Country Evergreens which features 
1 2 classic country tracks such as I 
Can't Stop Loving You and Send 
Me The Pillow You Dream On. 

Her current TV-advertised LP 
Precious Memories will get a furth- 
er boost via a six-part series she 
has just completed for Ulster Tele- 
vision. Entitled Sing Out, the show 
includes numbers from Precious 
Memories and will be screened on 
Channel Four. 

iiainet promo for Rea 

MAGNET is backing Chris Rea's 
On The Beach album with a 1 0- 
week advertising and poster cam- 
paign. 

Space has been bought in Music 
Week, the music consumer press. 
Private Eye, Time Out, Evening 
Standard and Mail On Sunday 
and fly-posting will take place in 
London, Birmingham, Manchester, 

Liverpool, Bristol, Glasgow and 
Edinburgh. In April, a poster cam- 
paign will begin at 300 British Rail 
sites and on London Transport. 

Window displays are planned at 
HMV Middlesbrough, Newcastle, 
Sunderland and Oxford Street, the 
Virgin Oxford Street Megastore 
ana Tower Records in Kensington 
High Street. 

fepraows m formats 
MUSIC FROM Absolute Beginners 
is to be released in three different 
formats in seven days, by Virgin 
Records. 

A single album featuring 10 
songs will go out on Monday (24) 
while on April 1 a double album of 
the entire soundtrack is released. 
Also out on April 1 is a 70-minute 
CD of soundtrack music. 

A single, David Bowie's Absolute 
Beginners, is already in the chart 
and will soon be followed by other 
7-inchers from the film. Have You 
Ever Had It Blue by Style Council 
and Rodrigo Bay by Working 
Week. 

Absolute Beginners makes its UK 
cinema debut on April 3. 

ra \ 
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THE VIRGIN Oxford Street Meqastore's window display for Jackson 
Browne's Lives In The Balance album. 

Citer® IPEresss 

sewdl R&R HP 
CULTURE PRESS, the regqae spe- 
cialist label which recently bran- 
ched out into rock and roll with a 
Carl Perkins TV-advertised album, 
has its second rock and roll release 
with The Flying Saucers' 1976 
album Planet Of The Drapes, 
which has been re-titled Drapes 
Crepes 'N' Cream. Culture Press 
managing director Enzo Hamilton 
says: "The Perkins LP has been 
doing exceptionally well, especial- 
ly in the areas where the TV ads 
have been shown I don't see how 
we can possibly lose out with The 
Flying Saucers' album since the 
rock revivalist group have a very 
large following in the UK and 
Europe." 

Hymns album 

first iaSi¥ CB 
THE FIRST CD on the His Master's 
Voice label, bearing the dog and 
trumpet logo, is being released by 
EMI. The 60-minute Hymns Album, 
an 1 8-track compilation recorded 
by the Huddersfield Choral Socie- 
ty, has already been TV- 
advertised. 

Country compilation 
A 20-TRACK compilation, George 
Jones Salutes Hank Williams And 
Bob Wills, is being released by 
EMI to coincide with Jones' head- 
lining of the Wembley Country 
Music Festival. 

Sllfflys W gidis 

f®r SUgmnir 
STYLUS IS to back Shalamar — 
The Greatest Hits with a £250,000 
national TV advertising campaign 
running for four weeks from April 
14. 

The 1 4-trock album is released 
on March 31 in a gatefold sleeve 
with a three-track 1 2-inch single. 
Dealer price is £4.17. 

Closer catalogue 

for UK release 
PROLIFIC FRENCH indie label 
Closer Records is making its cata- 
logue available in the UK through 
Nine Mile and the Cartel. First re- 
leases include mini albums from 
The Pnme Movers and Les Thugs 
followed later by a mini-album 
from Turning Curious and a single 
by Elliot Murphy. 

© RESTLESS NATIVES, the title 
track from the film, is released as a 
Big Country single on April 4. An 
album from the band is due in early 
May. 

0 THE VERY Best Of Tavares, a 
1 3-track compilation, is being re- 
leased by EMI to coincide with the 
band's UK four beginning on 
March 31. 

© TROJAN IS releasing Papers, 
Alan Pace's theme to the comedy 
series Hot Metal, as a single. Price 
is currently on a 57-date UK tour. 

V ■: DEB U T SINGLE 

O U T 

ORDER FROM RCA TELESALES Q21 525 3000 
MAGNET 
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DlGITAl IWTO 

1 t B5OTHERS IN ARMS, Dire Strcis Veriigo.'T'honogratn 
:• 3 EE YOURSEtF TONIGHT, Eorythaic RCA 
3 4 WHITNEY HOUSTON. Whtecy Housloa Ariiia 
« 3 KO TACKET REQUIRED, Phil Co&ns V.rgm 

HOUNDS OF iOVE, Kdo Bmh EMI : 

6 THE SINGLES COLLECTION, Spcndso Bcltel Chryiolh 
■ I ONCE UPON A TIKE, Smpk Miadi V.rgir. 
3 13 LOVE OVER GOLD, Dire Slnjih Vcr5?ga.'Phonogram 

> GO WEST, Go Weil Chrysalis 
50 11 PROMISE, Scde Epic 
V - GREATEST HITS, Queen 
l? 7 WORLD MACHINE, level 4? 

i TACE VALUE, Phil Collins Virgin 
0 ISLAND Uf£.GroaJci5Ci 

li> 10 THE DREAH Of BLUE TURTLES, Sfe3  A&M 
13 SONGS FROM THE BIG CHAIR, Teen Fcr Fears Mercury/Phonogram 

17 17 THE BROADWAY ALBUM, Boibro Shcitcnd 
 CBS 
15 IS LITTLE CREATURES. Tofldng Heeds EMI 
19 19 GREATEST HITS, The Con EleVtro 
70 - HELLO, I MUST BE GOING, Phil Coffins Virgin 
Compiled by Music IVeeA Research ( 1986 

©©neric ids? iPI 

plots phii® two 

THE HOPE that there would be 
more direct record company in- 
volvement in phase two of the BPI's 
generic ad campaign was express- 
ed this week ay promotion co- 
ordinator Don Ellis. 

The BPI is currently evaluating 
the effect of its initial round of 
television advertising and, with the 
aid of the majors' marketing ex- 
perts, looking at the next stage. Ellis 
would like to see this include more 
radio exploitation; press advertis- 
ing and merchandising projects 
have already been initiated. 

Ellis says: "We had to get the 
campaign off the ground in a hur- 
ry. We managed to do that but in 
order to really do the job in the 
way we would like we are going to 
get more record company involve- 
ment than we had last time. 

"At this stage, we don't know 
how phase two will go. Our atti- 
tude to further television advertis- 
ing is dependent on what our mar- 
ket research people tell us, I feel 
there should be more radio cover- 
age because, after all, that is the 
medium that sells our product " 

The BPI is aiming for a press 
campaign over Easter where the 
organisation will buy space and 
then sell on to individual com- 
panies who will promote their own 

product under the "Life sounds 
better to music" banner. Negotia- 
tions have also taken place with a 
merchandising company for the 
general sale of shirts, hats, badges 
and stickers. 

DON ELLIS: "At this stage, we 
don't know how phase two will 
go." 

The heart of the system 
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The LIFT Register Card 
organises stock holding 
and re-ordenng with 
total efficiency and at 
the same time eliminates 
shop lifting. 
It holds and protects 
the Compact Disc just 
as well as the original 
jewel box. 
The LIFT Register Card 
was examined by PolyGram 
and is recommended. 

Lift (UK) Lid-.Finlandia Centre. Oxford Road. Gerrards Cross, Bucks. 
SL9 7RH. Telephone (0753) 888120 Telex 849041 sharet g systems with future 

Indie promo 

hired for 

«f labels 
PRT HAS hired independent press 
and promotion on behalf of 'fs 
licensed labels in the wake of the 
closure of its record operation 
three weeks ago. 

A statement from the company 
last week said that all contractual 
commitments of the record division 
would be met in full. However, 
even though the PRT label is still in 
existence — being run from the 
distribution depot at Mitcham — 
the company says no new signings 
will be made. 

PRT adds that 10 albums in its 
Flashback series are being sche- 
duled as are classical and other 
compact discs. 

Azoff blasts 

"syperstor" 

product plesi 
LOS ANGELES: MCA Records & 
Music Group President Irving Azoff 
blasted the RIAA, NARM, retailer 
demand for more superstar pro- 
duct and returns and decried pira- 
cy, parallel imports and home- 
taping in a colourful, stirring 
keynote address to the National 
Association of Record Merchandis- 
ers (NARM) convention here. 

Under the banner of Music: A 
New Look — A New Listen, the 
March 7-11 meeting attracted 
1,700 record company executives, 
music retail chain operators, store 
owners and independent distribu- 
tors. 

Azoff, whose speech received a 
thundering ovation, slammed the 
RIAA "as the laughing stock of the 
entertainment business" for giving 
in to the demands of the PMRC, the 
Washington DC parents group 
which wanted to censor lyrics and 
obtained industry agreement to put 
a warning label on albums. 

"About the only thing we do 
right is certify gold and platinum 
records," he said of the lobbying 
group. "We blew the whole lyric 
controversy. The PMRC will be 
back. Vou can bet on it." 

Azoff took a similarly tough 
view of NARM for its failure to 
support the RIAA's anti-piracy 
efforts, and of the industry general- 
ly for its inability to form a united 
front in the face of its problems. 

"The record companies were so 
untogether we never even filed a 
lawsuit over those dual tape 
machines I like to call personal 
piracy machines," he complained. 
The former artists manager also 
chtded retailers, in whose racks the 
record companies find counterfeit 
LPs and unauthorised parallel im- 
ports. 

RegionoS office for 

SsSand promotions 
ISLAND HAS appointed a region- 
al promotions manager Tony 
Michaelides. as the first step to- 
wards establishing a full regional 
promotion service. Based in Man- 
chesler, Michaelides will co- 
ordinate radio, press and lelevision 
campaigns 

BRliEIHfi. 
AMSTERDAM; The future 
success and profitability of 
Dutch pop music is very much 
in the balance. And the mam 
reason for record industry 
anguish is that national 
broadcasting organisations 
here are neglecting domestic 
product and concentrating 
increasingly on Anglo- 
American repertoire. 

That's the main conclusion 
of a survey carried out by the 
Conamus Foundation, which 
was set up 25 years ago to 
promote Dutch music both in 
the Netherlands and abroad, 

Eeelco Brinkman, minister 
of culture, was presented 
with a souvenir first copy of 
the report, which was titled 
Light Music , . . Dark Clouds, 
According to NVPI, the Dutch 
national IFPI group, Dutch 
pop had a 28-30 per cent 
market share here tor many 
years, but it dipped to 25 per 
cent in 1984 and only just 
touched 20 per cent in the 
first half of 1985. 

SYDNEY: Amendments to the 
1968 Australian Copyright 
Act have been announced by 
Federal Attorney General 
Lionel Bowen. The changes, 
expected to become law in 
June, provide for an increase 
in fines and penalties for au- 
dio and video piracy, relaxa- 
tion of the onus of proof on 
the part of the copyright 
owner, the creation ot new 
offences, and the application 
of federal court rules for 
awarding court costs against 
losing parties in Copyright 
Tribunal cases. The attorney- 
general will also relax the 
"fair dealing" allowances for 
the use of audio-visual mate- 
rials in criticism, review and 
news reporting areas, and 
extend tne act expressly to 
cover satellite broadcasts. 

PARIS: France's public TV 
stations are still locked in 
combat with industry orga- 
nisation SNEP (Syndicat 
National de I'Edition Pho- 
nographique) over the issue 
of payments for videoclip 
use. 

An agreement reached last 
December by SNEP, which 
represents 90 per cent of 
French record companies, 
fixed remuneration levels at 
around S630 per clip screen- 
ing. But broadcast chiefs 
have rejected the deal, 
claiming video clips promote 
sales and should tnerefore be 
supplied free. 

HAMBURG: THE TDK Cor- 
poration of Japan has ac- 
quired a West German tape 
manufacturing plant pre- 
viously owned by Grundig. 
Citing western Europe as the 
world's second largest mar- 
ket for magnetic tape, a TDK 
spokesman says that "a Ger- 
man plant gives us many 
advantages in distribution". 
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£10+ CPs feSfflmed 

on "oppertimisifl/ 

DEALER OPPORTUNISM is par- 
tially to blame for the rise of com- 
pact disc prices above the "opti- 
mum" £10, reckons Jim Drennan, 
chairman of the UK's only CD 
manufacturer, Nimbus 

"Retailers hit a working capital 
problem," he says. "Because CDs 
were disappearing off the shelves 
as fast as they were put there, they 
had to increase their stock while 
maintaining the levels of black vinyl 
they were carrying. Their stock 
levels had to grow quicker than 
their cash flow. 

"The demand was such that they 
found they could stick a pound on 
the price of a disc and it didn't 
make much difference. There was 
opportunism by dealers. 

"There has not been opportun- 
ism on the part of the manufactur- 
ers. We are all very competitive. 
Our ex-factory prices are all very 
similar and all in the £1.90 to £2 

V -- . 

JIM DRENNAN: 'CD manufactur- 
ers have not been opportunist' 
range. At that price we should see 
discs in shops at £1 0. I do not see 
that reducing but I would see it as a 
constant for a long time." 

Adds artistic director Adrian Far- 
mer; "At £1 0, the industry can sur- 
vive and can re-invest and do bet- 
ter and more exciting things. That 
price level gives you a sufficient 
return and allows you to plough 
back." 

Nightflite debuts with ©reen 
ADRIAN OWLETT has signed a 
sales and distribution deal with 
Charly for his new label Nightflite 
Records which debuts with an 
album by ex-Fleetwood Mac 
guitarist Peter Green. 

Owlett, former managing direc- 

tor of the Magnum Music Group, 
will also be announcing several 
other labels specialising in country 
music — to be launched with a 
20-track compilation The Best Of 
Bobby Bare — and both archive 
and contemporary jazz. 

S l C A L 

THE ZOMBA Group has 
appointed Ion BorneH as UK 
financial controller. He was pre- 
viously with A&M Records... 
Malcom Buckland has ioined 
RGS'MuSH aTcreStive director. 
Karen Christie has also joined 
the company as copyright admi- 
nistrator. Katarina Slrupinska 
has been promoted to interna- 
tional manager. . . Mercia 
Sound programme controller 
Stuart Linnell has been 
appointed managing direc- 
tor... Nicole Moore, formerly 
with Virgin, has been appointed 
head of publicity at Siren where 
Janet • McGeoch, previously 
with Ten Records, is the new 
head of promotion , . . Nick 
Leigh has joined Magnet Re- 
cords as head of marketing. Lib- 
by Griffin is promoted to pro- 
duct manager . . . Peter Morris 
has been promoted to vice- 
president— Europe for K-tel . . . 
Ross Conway, formerly with 
Bronze and I Major, has joined 
Phonogram as field talent 
scout. . . Former Elektra em- 
ployee Tony Newland has 
joined WEA's A&R depart- 
ment ... Three new PR appoint- 
ments: Sharon Chevin to Mod- 
ern Publicity, Karen Handley to 
Impact PR and Bill McAllister to 
Tony Brainsby Publicity . .. 

PRESENTING 

SWINGLV DORS' ALBUM AVAILABLE NOW AS A PIC DISC 
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The New Classical 

Mid-Price Series 

1986 

► WORLD-FAMOUS ARTISTS 
► CHROMIUM DIOXIDE 

CASSETTES 
► SUPERB VALUE 

® DIGITALLY REMASTERED 
o GENEROUS PLAYING TIMES 
o DESIGNS BY LEADING 

CONTEMPORARY PAINTERS 

FIRST TWENTY-FIVE NEW RELEASES AVAILABLE NOW 
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TOP US SINGLES 

1* 2 THESE DREAMS, Heart Capitol 
2 1 SARA, Starship Grunt 
3* 4 SECRET IOVERS, Atlantic Starr A&M 
4* 7 ROCK ME AMADEUS, Falco A&M 
$♦ 6 R.O.C.K. IH THE USA (...)/ Jobn Cougar Mcllencamp Riva 
6 3 KYRIE, Mr. Mister RCA 
7* 10 NIKtTA, Elton John Geffen 
8 9 IflHG FOR A DAY, Thompson Twins Arista 
9* 11 WHAT YOU NEED, Inxs Atlantic 

10* 15 KISS, Prince and The Revolution Paisley Park 
11* 12 THIS COULD BE THE NIGHT, loverboy Col/CBS 
12 5 HOW WILL I KNOW, Whitney Houston Arista 
13* 16 LET'S GO All THE WAY, Sly Fox Capitol 
14* 14 SANCTIFY YOURSELF, Simple Minds A&M/Virgin 
IS* 19 MANIC MONDAY, Bangles Col/CBS 
16 8 SILENT RUNNING, Mike & The Mechanics Atlantic 
17 20 BEAT'S SO LONELY, Charlie Sexton MCA 
18* 32 ADDICTED TO LOVE, Robert Pa'mer Island 
19* 29 TENDER LOVE, Force M.D.'s Worner Bros/Tommy Boy 
20* 23 (HOW TO BE A) MILLIONAIRE, ABC Mercury 
21 13 THE SWEETEST TABOO, Sade Portrait 
22 24 ANOTHER NIGHT, Aretha Fronklin Arista 
23* 31 NO EASY WAY OUT, Robert Tepper Scotti Brothers 
24* 33 CALLING AMERICA, Electric Light Orchestra CBS Associated 
25* 35 1 CANT WAIT, Slevie Nicks Modern 
26 17 LIVING IN AMERICA, James Brown Scotti Brothers 
27 18 LIFE IN A NORTHERN TOWN, Dreom Academy Warner Bros 
28 30 NIGHT MOVES, Marilyn Martin Atlantic 
29 21 WHEN THE GOING GETS TOUGH... Billy Ocean Jive 
30* 40 WEST END GIRLS, Pel Shop Boys EMI America 
31* 47 HARLEM SHUFFLE, The Rolling Stones Rolling Stones 
32* 36 I'M NOT THE ONE, The Cars Eleldra 
33* 39 1 THINK IT'S LOVE, Jormaine Jackson Arista 
34* 44 SO FAR AWAY, Dire Straits Warner Brothers 
35* 38 LIVE IS LIFE, Opus Polydor 
36 26 STAGES, ZZ Top Warner Bros. 
37* 43 YOUR LOVE, The Outfield Col/CBS 
38 22 RUSSIANS, Sling A&M 
39* 48 WHAT HAVE YOU DONE..., Janet Jackson A&M 
40* 45 OVERJOYED, Slevie Wonder Tomlo 

BULLETS 41 -TOO 

43* 52 WHY CANT THIS BE LOVE, Van Halen Warner Brothers 
45* 49 FOR AMERICA, Jackson Browne Asylum 
46* 51 SATURDAY LOVE, Cherrelle with Alexander O'Neal Tabu 
47* 73 TAKE ME HOME, Phil Collins Atlantic 
48* 56 AMERICAN STORJVI, Bob Seger & The Silver Bullet Bond Capitol 
49* 55 BAD BOY, Miami Sound Machine Epic 
52* 57 SOMETHING ABOUT YOU, Level 42 Polydor 
53* 60 1 DO WHAT 1 DO ... (THEME FOR 9/i WEEKS), 

John Taylor Capitol 
-54* 59 A irrriE BIT OF LOVE (IS ALL IT TAKES), New Edition MCA 
57* 67 IF YOU LEAVE, Orchestral Manoeuvres in The Dark A&M 
59* 61 THE POWER OF LOVE, Jenn.fcr Rush Eo'C 
60* 74 1 CANT WAIT, NuShooz Atlantic 
61* 65 All THE KINGS HORSES, The Firm Atlantic 
62* 71 GREAT COSH A MIGHTY (DOWN & OUT IN 

BEV. HILLS THEME), L.tile Richard MCA 
71* 78 FEEL IT AGAIN, Honeymoon Suite Wamer Brothers 
72* N STICK AROUND, Julian Lennon Atlantic 
73* 89 WHISPER IN THE DARK, Dionnc Warwick Arista 
74* N All 1 NEED IS A MIRACLE; Mike * The Mechanics Atlantic 
78* 92 1 ENGINEER, Animofion Casablanca 
79* 95 CALL ME, Dennis Do Young A&M 
84* 97 RIGKT BETWEEN THE EYES, Wax RCA 
85* N RESTLESS, Slarpoint Elekfra 
86* 94 A GOOD HEART, Feargol Sharkey A&M/Virgin 
88* N OH MY OWN, Pahi LcboPe & Michael McDonald MCA 
89* N YOUR SMILE, Rene ond Angela Mc rcury/Phonogram 
94* N WORKING CLASS MAN, Jimmy Barnes Geffen 
95* N SHOT IN THE DARK, Ozzy Osboumo CBS Associated 

* B ' ■i or'; owrded 'o those prodMs dcmor.jiroiing the greatest o rpbv end soles qcins Chert courtesy Billboard March 22, 1986 

PAGES 

Artist A-Side/B-Side Label 7": 12" Number (Distributor) 
"a-ha TRAIN OF THOUGHT/And You Tell Mc Worner Brothers W8736;W8746T 12" (W) Rcsthcdolcd ^ ASHFORD i SIMPSON TIME TAIKING/Flyinq (Insl) £MI 5555 Pic Bog (E) BECK, Jeff AMBITIOUS/Escope Epic A6981 Pic Boa.TA 6981 12" Pic Bog |C) BEE GEES MASSACHUSETTES/New York Min.rq Disaster (19411 Old Gold OG 9581 (IIG/CP/SP) BEE GEES DON7 FORGET TO REMEMBER/Flrst Of May Old Gold OG 9583 (LIG/CP/SP) ^n(Pni BEE GEES IVE GOTTA GET A MESSAGE TO YOUTo Love Somebody Old Gold 06 9585 (LIG/CP/SP) BEE GEES JIVE TALKINTYou Should Be Doncin' Old Gold OG 9587 (LIG/CP/SP) „ n ir. .. .. In nfflvioul Uslinq) "BIG AUDIO DYNAMITE E MC^/This Is B g Audio Dvno.-nitc CBS A 6963 Pic BaalA 6963 12 P.c Bog (Q (Cotrcrt.on to previous g BLACK BRITAIN AINT NO ROCKIN' IN A POLICE STATE/CoW On The Streets 10/Viigin TEH 106;TENT 106 1 i (t) BUCK UHURU GREAT TRAIN ROBBERY/(Dub) RJLS. RAST 7018 12" (JS/SP) BLUE ZONE LOVE WILL WAIT/There Wos I Rorkin' Housc/Arislo RH 107;RHI 107 12' (R) B01SH0I AWAY/tba Beggars Banquet BEG IS8;BEG 158T 12" (W) „ ,•    rn|j ro|d N|iah' (F) BRADY, Paul DEEP IN YOUR HEART/Fol'ow On Mcrcurv/Phonograni MER 216 P.c BaqjMERX 216 12" Pic Bag int extra track Cold Cod (N.g i J BROWN, Dennis LOVE ME FOREVER/Joy In The Morning Paradise PPD 12 377 12" (JS) CAMPBELL, Glen JUST A MATTER OF TIME/Gene Autry My Hero Atlantic A9600 Ptc Bog (W) CARA, Irene FAME/SCHOOL OF PERFORMING ARTS: Never Alone Old Gold OG 9595 (UG/CP/SP) CHROME MOLLY I WANT TO FIND OUT/iba Powcrslolion OHM 12, OHM 12T 12" (P) CUPTON, Eric I SHOT THE SHERIFF/KnocW On Heaven's Door Old Gold OG 9586 (LIG/CP/SP) CURK, Petolo SAILOR/Ronco Old Gold OG 9126 (LIG/CP/SP) - CRAWFORD, Randy ONE DAY I LL FLY WAY/You Might Need Somebody Old Gold OG 9571 (LIG/CP/SP) DJLNTE FREAK IN ME/(Ed:tl/Onc More Time BlueBird/10 BRT 21 12" only (£) r i ^ l -tl r- I rPi DIZII HEIGHTS WOULD I FIND LOVL'(lnst) Patlophone R6126 P:c Baa 12R 6126 12" Pic Baq inc extra tracks Would I Find Dub/The Gospel IC| DOOBIE BROTHERS LISTEN TO THE MUSlC/Wbat A Fool Bel eves Old" Gold OG 9573 (LIG/CP/SP) DOUBLE YOUR PRAYER TAKES ME OFF/1 Know A Place Com) Version Polydor POSP 784 P.c BaqfOSPX 784 12" Pic Bag (F) DREAD, Mikcy RUDE LITTLE DREAO/tbo Dread At The Controls DATC 86 12" (L/RE) URL 16 MINE TO LOVE/rbo Dread At The Controls DATCD 019 12" (L'RE) "FAGIN, Joe BACK WITH THE BOYS/GET IT RIGHT/Thot's Livin Alrighl/Brcakm' Away Towc.bcll TOV/T 84 12" (E) FAME, Ccorgic YEH YEK'Gct Away Old Gold 0G 9588 (LIG/CP/SP) - FORCE M.D.'S TENDER LOVE/Chillir.' Tommy Boy/Island IS 269 P.c 6ag,I2ISX 269 12" (E) GODLEY & CREME UNDER MY THUMBAVcddng Bells Old Gold OG 9590 (UG/CP/SP) GOLDEN URRING RADAR LOVE/Just like Vince Taylor Old Gold 0G 9582 (UG/CP/SP) GORDON, Michael LOV£ IS IN THE AIR/lba Fine Style FS 001 (l/RE) GRANT, David CLOSE TO YOU/Goodbye Love Chrysalis GRAN 8 Pic Bog;GRANJ( 8 12" Pic Bog (F) "HAMILL, Claire SPRING:AWAKEN LARKRISE/Soring: Moss Coda CODS 18 Pic Bog (P/W) (Additional distributor) ■ HAYWOODE YOU D BETTER NOT FOOL AROUND/Missing You CBS A6743 P.c Boa,TX 6743 12" (Q HEYWOOD, Colin NO EASY WAY TO LOVE/tba Spartan 5P 135 (SP) , , HIGH FIVE, The COLD STEEL GANG/Confessions No Go/Rainbow GO 1 P.c Bog;12G0 1 12" P.c Bag inc extra tracks Turn Ih.s Car Around/On The Bonks 

(E) HUU FREEZE OUT/iba Red Rhino REDT 64 12" (l/RR) IDES OF MARCH IN WINTERS LAND/Gvillion RS RSA 3 (l/RE) IMPERIET PEACE/The Wild World Mistlur MLRS 49 Pic Baa:MLRMZ 49 12" Pic Bog inc cil'a track Blue Heaven Blues (l/NM) IT BITE ALL IN RED/Hcartbrcakcr Virgin VS 839 Pic Eag.VS 839-12 12" Pic Bog (E) JUICE ANYTHING BUT lOVE/(lns!l Spartan SP 134;12SP 134 12" (SP) KATRIHA 8> THE WAVES IS THAT I7</I Really Taught Mc To Wofusi Capitol CL 398 P.c Bag (El KELLY MARIE FEEL LIKE I'M IN LOVE/Hot Love Old Gold OG 9578 (LIG/CP/SP) KING, Peter BAD MEMORY/tbo fashion FAD 045 12" (l/RE) KINKS LOLA/Apcman Old Gold OG 9579 (UG/CP/SP) KINKS SUNNY AFTERNOON/Tired Of Waiting For You Old Gold OG 9577 (UG/CP/SP) KINNEY, Fcm TOGETHER WE ARE BEAUTIFUL/BOOKER NEWBURY III: Love Town Old Gold OG 9592 (UG/CP/SP) KINO ROOM IN MY HEART/Ugh Ugh Chrysalis CHS 2974;CHS 122974 12" (F) LAST FEW DAYS TOO MUCH fS NOT ENOUGH/Sotcmn Wamings/|? The Bombs Arc Not To Burst Touch T9;4S 12" only P.c Bag (l/RT) LiGHTFOOT, Gordon IF YOU COULD READ MY MlND/Sundown Old Gold OG 9572 (LIG/CP/SP) LOFGREN, Nils ANYTIME AT ALL/Ncw Holes In Old Shoes Towcrbcll TOW 86 (E) LOUDEST WHISPER SPREAD YOUR WINGS/TBA Rili R1TZ 124 (SP) "LOVEBUG STARSKI HOUSE ROCKER/(Dub) Epic A6952 Pic Bog (C) "LULU KISS ME DEAD SPEAK TO ME/Soncdoy Soon Bigiish CARP 001 12" (l/RRJ (Roschedulcd) MACATTACK ART OF DRUMS/fba Baad 12HIPN0 1 12' (P) MARIHI, Marino VOLARE/Come' Pnma Old Gold OG 9596 (UG/CP/SP) MARTYN, John LONELY LOVE/Swecl Liltle Mystery (live) Island IS 272 Pic Bag,12IS 272 12" Pic Bag inc extra track Fisherman's Friend (E) MIAOW BEllE VUE/tba Venus VENUS 1; VENUS IT 12" (l/RT) MICHAEL, George A DIFFERENT CORNER/(M Epic A7033 P.c BagJA 7033 12 " Pic Bag (C) MILLER, Frankic I'D LIE TO YOU FOR LOVE/Doncing In The Ram Vertigo/Phonogram VER 25 Pic Bog.VERX 25 12" Pic Bog inc extra track Do It Till We Drop (F) MINOH, Echo ONE MAN ONE/(Vers:on) Twin Explosion TE 101 12" (JS) MONROES, The (STAY WiTH ME) JEANETTE/How Strong Is Your Love Parlophonc R6I22;12R 6122 12" (E) MORRIS, Gary TRY GETTING OVER YOU/Back In Her Arms Again Worner Brothers W8720 (W) MOVING FINGERS KAREN/Chlorophvll Sonet SON 2298 P.c Bog (A) MURRAY, Anne NOW AND FOREVER (YOU AND ME)/I Don't Wonno Spend Another Night Without You Copilol CL 391 P.c Bog (E) "N'DOUR, Youssou RUBBERBANO MAN/lba Eorthworks/Rough Trade ET 004 12" only Pic Bog (l/RT) (Rcscheaulcd) HEW ORDER SHELLSHOCK/tba Factory FAC 1437; FAC 143 12- (l/RT/P) NITTY GRITTY LOVING FEELING/(Version) Twin Explosion TE 102 12" (JS) NITZER EBB WARSAW GHETTO (Dub Mix)/(Rop MixJ/So Briqht So Strong (7" Version) Power 01 Voice NEBX 2 12" only (l/BK) NOUNS, The LET'S SPEND THE NIGHT TOGETHER/When I Ta'l In Love Spartan SP 130 (SP) O'NUL, Alexander A BROKEN HEART CANT MEND/lf You Were Here Tonight Tabu OA 6244 Pic BaaQTA 6244 12" P.c Baq (C) ONLY CONNECT KHAN/Bop/Cotharsis Only Connect KB 1 12" (l/RE) OUTSIDE EDGE HEARTBEAT AWAV/Oul Of My Head 10/Virgin TEN 92;TEN 92-12 12" Inc extra track Sold.er Boy (E) • PAZ ALWAYS THERE/lbo Coda CODS 16; CODS 16T 12 (PA\0 PHRANC THE LONESOME DEATH OF HAPPIE CARROLL/EI Sotvodor SliH BUY 247 Pic Bog |E) POACHER YOU ARE NO ANGEL/tbo Rili RITZ 139 (SP) POSEY, Sandy SINGLE GIRL/Born A Woman Old Gold OG 9584 (UG/CP/SP) POTATO FIVE WESTERN SPECIAL/Big City Goz's Rockin' Rctords/SliH GAZ 001 P.c Bog (E) PRICE SET, Alan SIMON SMITH & HIS AMAZING DANCING BEAR/I Put A Spell On You Old Gold OG 9594 (UG/CP/SP) PRIME MOVERS, The DARK WESTERN NIGHT/Lost In Your World Island IS 271 P.c Bog;12IS 271 12" P.c Bog inc extra track Museum (E) QUICK, The BED OF NAILS/The Guarortce A&M AM 304 Pic Bog;AMY 304 12" P.c Bag inc extra track Down The Wire (Leorn To Dance Mix) (F) RED LETTER DAY WHEREVER YOU MAY RUN/Susic's Bombed Out Tonile Last Generation LG 003 (l/RE) REHTARACKET MANIAC/'ba Killing For Pleasure RKT 1 (l/RR) SENATOR, Ashcr BUBBLE WITH l/tba Fashion FAD 044 (l/REl ., SERIOUS INTENTION SERIOUS/(Dub) London LON 93 P.c Bog.LONX 93 12" P.c Bag (F) SERVANT, The SHE'S ALWAYS HIDING/Transpired Head HEAD I (l/RE) SHARKEY, Feargal SOMEONE TO SOMEBODY/Cold Water Virgin VS 828 P.c Bog.VS 828-12 12' P.c Bag (E) "SIGUE SIGUE SPUTHIK LOVE MISSILE Fl-1! (TRAILER VIDEO MIXl/Lovc Missile Fl-fl ond Actuality Sound/Hack Attack EMI 12SSSX 1 12" Pic Baq (E) SOME, Bclouis SOME PEOPLE/Wolk Away Parlophonc R5130 RD 6130 in double pack with Hove You Ever Been In Love (Livc)/Jcruso!c.m (Live); 12R 6130 
SP BAND with Shczwoc POWELL DONT SAY IT/Bccause Of Heaven Bond STAGE 1 Pic Bag STAG ET 1 12" Pic Bog Inc extra track Because Of Heaven (inst) (SP) STATE OF PUY NATURAL COLOUR/lost Sou! Virgin VS 850;VS 850-12 12" (E| STORM, The MALICE IN WONDERLAND/lba Silent SILENT 1 12"" (P) STYLE COUNCIL, The HAVE YOU EVER HAD IT BLUE/Mr Cool's Dreom Polydor CINEX 1 Pic Bag:CINEX 1 12" P.c Boq (F) ' SYLVESTER LIVING FOR THE CITY/(Dub M.x) Creole CR 90;CRT 90 12" (A) TAYLOR, James YOU'VE GOT A FRlEND/Fire & Rain Old Gold OG 9576 (UG/CP/SP) THEMIS, John FINAL CRUISE/iba Coda CODS 17 (P/W) THOMAS, Rudy TELL IT LIKE IT IS/Makc Up Your M od Hawkcye HD 070 12" (JS) "THREE DEGREES, The THIS IS THE HOUSE/The Heaven I Need Supreme SUPED 104 (SUPE 102 + SUPE 104 shrinkwrapped loqelhct) (A1 TIMEBANDITS ONLY A £0017123 CBS A6786 P.c Bag.TX 6786 12" (C) rr s / » TOKYO BUDE UNDERCOVER HONEYMOON/tba Tokyo Blade BLADE'1 12" (l/RR) VAN HALEN WHY CANT THIS BE LOVE/Gel Up Warner Brothers W8740;W8740T 12" (W) VISAGE FADE TO GREY/Mind Ol A Toy Old Gold 0G 9580 (LIG/CP/SP) "WAX RIGHT BETWEEN THE EYES/Only A V.silor RCA PB 40509 P.c Bog.PT 40510.12' Pic Bog (R) (Rescheduled) WEISSBERG, Eric DUELLING BANJOS/Theme From 'Dclrvcrcncc'/Rcuben's Tro'n Old Gold OG 9574 (UG/CP/SP) WHITTAKER, Roger DURHAM TOWN (THE LEAVINI/I Don't Behove In If Anymore Old Gold OG 9589 (UG/CP/SP) WHITTAKER, Roger THE LAST FAREWELDNcw World In The Morning Old Gold 06 9591 (LIG/CP/SP) WILUIMS, Andy PLAY THEM SELECTER/Originol livestock Striker Lee SFLB 004 12" (JS) WILLIAMS, Mason CLASSICAL GAS/Boroquc A-Novo Old Gold OG 9575 (UG/CP/SP) WINTERS, Ruby I V/ILL/AIICIA BRIDGES: I Love The Nightlife (D.sco Round) Old Gold OG 9593 (UG/CP/SP) YAKOMETTIES THE ONE AND ONLY/No Time To Lose Zeds ZED 7002 (l/RE) 

"previously listed in alternotive formal 

Mon 24-Fri 28 March Single Releases: 102 
Year to Dale (13 v/oeks to 28 March, 1986) Single Releases: 1,039 

A Broken Heart Can't Mend  -O A Different Comer - - ..M 
Am'! No Rockin' In A Poke Slotc B AH In Red 1 Ambitious   —B Anything But Love J Anytime At A'!  — L 
Back VV,:h The Boys _.F Bod Memory— - —K Bed Of Noils . . —  Q Bubble With I -  S Classical Gas ——  W Close To You   G Cold Steel Gong  H Dork Western Night   P Deep In Your Heart B Don't Forge! To Remember  B Don't Say It..    5 Duelling Banjos W Durham Town (ThcLeavin') V/ 
E-MC B Fode To Gray V Fame   -—C Feel Like I'm In Love K Freak In Mc D Freeze Out H Get It Right  — F Great Troin Robbery— B Have You Ever Had It Blue   S Hcartbco! Away — O House Rocker L I Shot The Sheriff C I Will W I'd lie To You for Your Love M If You Could Read My Mind— — L In v/ntcrs Land , 1 Is That It? K I've Gotta Get A Message To You— —  B JiveTalkin' B Just A Matter Of Time C Karen -M Khan —0 let's Spend The Night Together,.  N listen To The Mus.c D Imnq For The City -S Lola!   K Lonely Love - — M Love Is In The Air   G Love Me Forever   B Love Missile F1 -11   S Love Will Wail B loving Feeling  N Manioc—   R Mossachusettcs-  B Mine To Love    _ F Natural Colour S No Easy Way To Love .- _ H Now And Forever (You And Mc) M One Day I'll Fly Away C One Mon One M Only A Fool T Peace I Play Them Slsecer W Radar Lovc_.   G Right Between The Eycs_ -W Room In My Heart.— .. _K Rubbcrband Man N Rude Little Dread.. D Sailor C Serious  S She's Always Hiding.- ..S Simon Smith And His Amazing Dancing Bear... Single GirT  Some People  SomeoneTo Somebody S Speak To Me . . .   L Spread Your Wmgs L (Slay With Me) Jeonetle   M Sunny Afternoon  .... K Tell H Ukc II Is T Tender Love    F The Last Farewell  .W The Lonesome Death Of Happie Carro'l   P 

._M _G 

The On And Only.. This Is The House..   Time Talking Together VVc Arc Beautiful ...    Too Much Is Not Enough  Troin Of Thought . _ Try Getting Over You. , Under My Thumb   Undercover Honeymoon T Vo'ore M Warsaw Ghetto. —   N Western Special  P Wherever You May Run R Why Can't This Be Love V Would I Find Love _ -.0 YchYeh   F You Are No Angel P You'd Better Not Fool Around   H Your Pray er Takes Mo OH    D You've Got A Fncnd T 

See New Albums for 
Dislribotors Codes 
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Distributor Codes 
A-PRTOI 6J0 33d-l ADS—Advoncp 01-771 390-1 
BK—Bocks 0603 26221 BM—BiBi Mognct'cs 01-575 7117 BU—Bullet 0889-1 76316 
C—CBS01 -960 2155 CA-Coddloc 01 -836 36-16 CAS—CostleOI-871 1-119 CH—Choily 01 -639 6603 Cm-Co 'ic Mus e 0423 888979 CON-Con,ier0895 -l-ll -122 CP — Counterpoint 01-555 4321 
OlS—Discovery 067 285 -106 DS-DShorp 0689 39329 
E—CMIOI-Sdl 8722 CRT—EorHsworksO! 833 3952 
F—PolyGrom 01 -590 60-1-1 FAl—Foiling A 0255 7-1730 FOl—Fo'ksound 0203 711935 FP-Fooity 01-727 073-1 FPS—77-45512 
Cl—Gypsy 01 •99-1 8048 GR1—GeoK's Records InlernotionclOl 80-1 8100 GY-Greyhound 01 -385 81 46 
H—HR Toylor 021 622 2377 HS—HoisViot 0532 742106 
1—Cartel (Bocks. Rough Trode) ond Fosl Forward 031 2259297 Probe—051 236 6591 Nmc Mdc—0926 881 292/ 6811293 Red Rhmo (Nlhl 0904 641415 Revolver—0272 541291 1KF—01 -381 2287 IMP—Impc* MuS'k 01-229 5454 IMS—Import Music Services (via PolyGrom) 01-590 6044 INV—Invicla Audiovisuals 0533 717211 IRS—Independent Record Sales 01-8503161 (Chns We Hard) 
JEFZ—Jcttiioundz 0253712453 J—Jungle01-359 9161 JS-jcisiQrOl-961 5818 J5U—Jo/r Services Unlimited 0422 64773 
K—K-tcl 01 -992 8000 KS—Kingdom 01 -836 4 763 
LIG—lightning 01 -969 8344 LO—londisc 01 -522 2936 
M—MSD01 961 5646 MMG—Magnum Music Group 0784-65333 MIS—Mus e Industry Services 01 - 519 1215 MK—0292 52124) ML—Mornlinc 01 -683 0330 MO—Mole Jotj 01 -278 0703 MW—Making Waves 01-481 0593 
N—Neon 0785 41311 NM—Nine Mile (see l| 
O-Ourict 0232 222826 OR— Orb-tone 01 965 8292 
P-Pmnode 0689 73146 PAC—Pacific 01 -267 2917/8 PID—Pnvale Independent Distributor PK—Pickwick 01 -200 7000 PR—President 01-839 4672 PROJ—Proiection 0702 72281 PVG—Pa'acc Virgin ond Gold 01-539 5566 
R-RCA 021-525 3000 RA—Rombow 01 -589 3254 RC—RoHcrcooslcr 01-3903711/(0453) 886252 RF.—Revolver 0272-541 291 REC—Recommended 01 -622 8834 RH—Rhmo 01-965 9223 RL-Red lighimn 037-988 693 RM—Record Merchandisers 01 • 848 7511 ROSS-Ross 08886 2403 RR—Red Rhmo (sco I) RT—Rough Trode 01 -833 21 33 
SH—Silva Screen 01 -430 1317 SM—Star Marketing Services 01 ■ 891 6487 SO—Stage One 0428 4001 SOL—Solomon & Peres 0494-32711 SP—Sporion 01 -903 8223 ST—Slud'O Import 01-580 3438/9 $TY—Stylus 01-453 0886 SW—Swift 0424 220028 
T—Trojan 935-8323 IB—Terry Blood 0782 620321 TE—Tcni0708 751881 IR-Tr.ple Earth 01-995 7059 
V—Vista Sands 01 -953 1661 
VFM—VFM Cassette Distnbutors 08447 731/029637307 
W—WEA01-998 5929 
WRD—Worldwide Record D'stributors 01 -636 3925 
X-Clyde Factors041-221 9844 
Y—Relay 01-579 61 25 

Artist Title Label LP No/Cassette No Dealer Price (Distributor) ' Import ' * Compact Disc 
ABRAMS, Colonel COLONEL ABRAMS MCA MCG 6001/MCGC 6001 Shnnlcwroppcd wilh 12" single dropped' (or limited penod (until May 2) (F) ALARM, The DECLARATION I.R.S. IRSA 7044/IRSC 7044 (F) ALEEM featuring LEER0Y BURGESS CASUALLY FORMAL Allanlit 7816221/— (W) ARMATRADING, Joan SHOW SOME EMOTION A&M AMLH 68433/CAM 68433 |F) ARMSTRONG, Louis COMPLETE TOWNHALL CONCERT RCA NL 89746(2)/NK 89746(2) 21P (R) Jan BAKER, Corrol HEARTBREAK TO HAPPINESSTcmbo TMB 109/TMBC 109 C3.69(IMS) Country BECLEY, Philomcna YOU'RE IN MY HEART Rifi RITZSP 415/RinSC 415 C2.44 (SP) Coonlry BOYS OF THE LOUGH WELCOMING PADDY HOME lough LOUGH 001/- (MW/PROJ) Folk CALIOWAY, Cab MINI THE MOOCHER RCA NK 89338 (R) Jon/Cossctle CHARLES, Roy THE COUNTRY SIDE OF RAY CHARLES Artodc Music Galo Series ADAH 447/ADAHC 447 £2.25 (SO) Country CLAPTON, Erit GREATEST HITS Arcade Music Golo Scries ADAH 428/AOAHC 428 £2 25 (SO) CLAYDERMAN, Richard RICHARD CLAYDERMAN Arcade Music Galo Scries ADAH 435/ADAHC 435 £2.25 (SO) M0R COMMANDER CODY & HIS LOST PLANET AIRMEN THE VERY BEST OF . Sec For Miles SEE 64/— £3.45 (P) CREAM BEST OF CREAM Arcade Music Gala Series ADAH 429/ADAHC 429 £2 25 (SO) DAVEY, Shaun GRANVRE Tata TARA 3017/TA 3017 £3.95 (IMS) Cloisic Folk DAVIS, Miles VOLUME 1 Blue NoloTCBST 1501 £3.75 (E) Jan/Caisclto DE BURGH, Chris AT THE END OF A PERFECT DAY A&M AMLH 64647/CAM 64647 (F) DELGADO, Robert IN GR1ECHENLAND Arcade Music Gola Scries ADAH 434/ADAHC 434 £2 25 (SO) M0R •DICKIES, The WE ARENTT THE WORLD R0IR (USA) A-140 £4.45 (1/RR) Cassette DILLARD, Rodney AT SILVER DOLLAR CITY Flying fish FF 369/- (MW/PROJ) Country •DJAVAN FLOR DE IIS Sign (France) 7702/- £3.95 (GY) •DYHA TONES, The LIVE IT UP Rounder (USA) ROUNDER 9005/— (MW/PROJ) ELLINGTON, Duke & His Orchestra LIVE IN PARIS Maqlc AWE 19/— (MW) Jan ELLINGTON, Duke & His Orchestra PARE LIVE PERFORMANCES Swinghoutc CSWH 28/— (MW) ian/Casscltc FIRM, The MEAN BUSINESS Atlantic WX 43/WX 43C (W) FRANCIS, Connie MY SOUVENIRS Arcade Music Golo Series ADAH 437/ADAHC 437 £2.25 (SO) MOR GAP BAND THE BEST OF Club/Phonogrom JABH 15/JABHC IS £3.69 (F) GOODMAN, Benny THE BEST OF BENNY GOODMAN RCA NK 89323 (R) Jan/Cosscllo GRAY, Mark THAT FEELING INSIDE CBS 26694/40-26694 (Q •HALE, Corky HARP BEAT Stash (USA) ST 245/- (GY) Jan HENDRIX, Jimi THE LEGEND Atcode Music Gala Series ADAH 430/ADAHC 430 £2.25 (SO) HICKS, Dan & His Hot Licks THE VERY BEST OF - RICH AND HAPPY IN HICKSVILLE Sco For Miles SEE 65/— £3.45 (P) HUMPERDIHCK, Engclbcrt THE WORLD OF Arcade Music Gala Scries ADAH 439/ADAHC 439 £2,25 (SO) MOR JACKSON, Jcrmainc PRECIOUS MOMENTS Ansta 207087/407087 (F) JACKSON, Joe BIG WORLD A&M JWA 3/JWC 3 2LP £4.17 (F) JOHN, Elton THE VERY BEST OF ELTON JOHN Arcade Music Golo Series ADAH 426/ADAHC 426 £2 25 (SO) JOHES, George GEORGE JONES MEETS HANK WILLIAMS AND BOB WIIUS EMI EMS 1169/TC-EMS 1169 (XDR Tape) £2.43 (E) Country JONES, Quincy THE DUDE A&M AMLK 63721/CKM 63721 (F) JOHES, Tom LOVE SONGS Arcade Music Gala Scries ADAH 438/ADAHC 438 £2 25 (SO) MOR •JORGE, Ben SONSUAL Sign (Froncc) 7700/— £3.95 (GY) KAEMPFERT, Bert THIS IS BERT KAEMPFERT Arcodc Music Galo Scries ADAH 433/ADAHC 433 £2,25 (SO) MOR LAINE, Frankie MY FAVOURITES Arcade Music Gala Scries ADAH 448/ADAHC 448 £2 25 (SO) MOR LEE, Albert HIDING A&M AMLH 64750/CAM 64750 (F) LEFT BAHKE, The VOICES CALLING Bom Caruso KIRI 45/- (MW) LEFT BANKE, The WALK AWAY RENEE (Mini LP) Bam Caruso PABLO 36/- (MW) LENNON, Julian THE SECRET VALUE OF DAYDREAMS Charisma/Virgin CAS 1I71/CASMC 1171 (Chrome Cosserto) £3.65 (E) LEWIS, vie VIC LEWIS CONDUCTS - TEABREAK Concept VL 3/— (MW) Jan LOFGREM, Nils CODE OF THE ROAD (2LP) Towcrbcll TOWDLP 17/ZCTOWD 17 £4.56 (E) LYNAM, Roy SHADES OF" RAY LYNAM Riti RITZSP 414/RIT7SC 414 £2.44 (SP) Re-release MAHTOVAHI EVERGREEN Arcade Music Galo Scries ADAH 431/ADAHC 431 £2.25 (SO) MAIARATI MAZARATI Warner Brothers 9253681/— (W) MILLER DIRECTS AATCO, Capt. Glenn UNCLE SAM PRESENTS Hep HEP 32/- (MW) MOODY BROTHERS COTTON EYED JOE Sundown SDLP 032 £3.25 (SP) •HASCIMEHTO, MiFton TRAVESSIA Sign (France) 7704/- £3.95 (GY) NOBLE, Ray & His Orthestra OVER ON tHE SUNNY SIDE Old Boon OLD 6/- (MW) NORFOLK JUBILEE QUARTH 1923-27 Heritage HT3I0/—(MW) ORIGINAL SOUNDTRACK ABSOLUTE BEGINNERS Virgin V 2386/TCV 2386 £3.65 (E) •PAULO, Pedro, Castro NEVES & Michel LECRAND PEDRO PAULO. CASTRO NEVES & MICHEL LEGRAND Sign (France) 7703/- £395 (GY) PAXTOH, Tom ONE MILLION LAWYERS AND OTHER DISASTERS Flying Fish FF 356/- (MW/PROJ) Folk PET SHOP BOYS PLEASE Pariophonc PCS 7303/TC-PCS 7303 (XDR Todc) £3.75 (E) POLICE, The REGATTA DE BLANC A&M AMLH 64792/CAM 64792 (F)" •PRICE, Roy THE HONKYTONKYEARS Rounder (USA) ROUNDER SS 22/—(MW/PROJ) Country REIHHARDT, Diango I GOT RHYTHM Meteor MTM 012/- £2.99 (SP) Jan R.E.M. MURMUR A&M SP 70604/CS 70604 (F) RICHARDS BURNISHED BRASS, Goff BURNISHED BRASS Polyphonic PRZ 002/CPRZ 002 £2.89 (H/Polyphonic — 01-459 6194/5) ROLUNS, Sonny VOLUME 1 Blue Hole TC-BST 81542 £3.75 (E) Joh/CohcHc ROLLING STONES DIRTY WORK Rolling Stones/CBS 86321/40-86321 (Q ROSY VISTA YOU BETTER BELIEVE IT! Noise N 0033/- £3.25 (l/RE) ROUSSOS, Dcmis GREATEST HITS Arcade Music Galo Scries ADAH 436/ADAHC 436 £2 25 (SO) MOR ROYS, The KICKED OFF THE TRAIN Gales Of Hcarcn/StiH SEEZ 61/— (E) RUNR1G HEARTLAND Ridge RR 005/— (PROJ) Additional distributor Folk SAKAMOTO RYUICH1 ILLUSTRATED MUSICAL ENCYCLOPEDIA 10/Virqin DIX 34/CDIX 34 (E) SAMSON HEAD TACTICS EMI EST 2006/TC-EST 2006 (XDR Tope) £3.75 (E) SCIEKT1ST CRUCIAL CUTS VOL II Kingdom KVC 6005/- (A'KS) SCRATCH ACID SCRATCH ACID Fundamental HOLY 1/- £2 70 (l/RR) SHAIAMAR THE GREATEST HITS Stylos SMR 8615/SMC 8615 (STY) •SKATALTTES, The STRETCHING OUT ROIR (USA) A-14I £4.45 (l/RR) Cassette STUPIDS PERUVIAN VACATION Children 01 The Revolution GURT 9/— £1.85 (l/RE) SUPERMAN AND SP1DERMAH SUPERMAN AND SP1DERMAN Kingdom KVL 9025/- (A/KS) SUPERTRAMP EVEN IN THE QUIETEST MOMENTS A&M AMLK 64634/CAM 64634 (F) TAVARES THE VERY BEST OF TAVARES EMI EMS 1165/TV-EMS 1165 (XDR Tape) £2.43 (E) TOQUINHO TOQUINHO Sign (France) 7701/- £3.95 (GY) TRISCHKA, Tony HILL COUNTRY Rounder (USA) ROUNDER 0203/— (MW/PROJ) Country TUBES, The TRASH A&M AMLH 64870/CAM 64870 (F) •VARIOUS BEST OF ITALO DISCO VOL 5 ZYX (West Germany) ZYX REC 70.005/— 2LP £5.25 (GY) VARIOUS BRITISH PSYCHEDELIC TRIP 1966-69 Sec For Miles SEE 66/- £3.45 (P| VARIOUS 10 DANCE RECORDS VOL 1 10/Virgin TOR 1/TDRC I (E) VARIOUS DANCE I.D. Worner Brothers WX 48/WX 48C (W) VARIOUS HARLEM LULLABY (Inc Dorsey Brothers, Bing Crosby, Mila'red Bailey) Hep HEP 1006/— (MW) Jon •VARIOUS IT'S IN THE MIX 1 (Inc Latin Rascols/Erupflon/Ncwclcus) Strccthcat/llalohcal (West Germany) STH 5001/— £4.95 (GY) •VARIOUS ITS IN THE MIX 2 (Inc Round One/Max Him/Ken Latlo) Slrcclhcol/ltalohcal (West Germany) ITH 1001/— £4.95 (GY) VARIOUS NEW ORLEANS MASTERS Swinghousc CSWH 42/— (MW) Jon/Casicltc VARIOUS RUBBLE DUB-MCS CHOICE Fashion RUBIP 001/— £2.43 (l/RE) Reggae VARIOUS THE LEGEND OF JESSE JAMES A&M AMLK 63718/CAM 63718 (F) VARIOUS THE BRITISH SOUL OF R "N' B 1962-69 Sec For Miles SEE 67/— £3.45 (P) VARIOUS TV HITS VOL 2 (2LP) Towcrbell TVIP 10/ZCTV 10 £4.17 (E) WAILCHMORE CEILIDH BAND, The THE HIGHLANDERS COMPANION Lapwing LAP 111/— (PROJ) Folk WALLER, Fats VOL 1 & 2 (1926-35) RCA NL 89742(2)/NK 89742(2) 21P (R) Jon WALLER, Fats THE VOCAL FATS RaNL89574/NK 89574 (R) Jon •WASHINGTON DEJID CATS, The MONSTER TALES Choinsow Inlernationol (USA) WDC 1C Paclogc includes item of psychedelic clothing & water pistol £2,10 (l/RR) Cassette WHnTAKER, Roger THE LOVE ALBUM Arcade Music Gala Scries ADAH 440/ADAHC 440 £2 25 (SO) MOR WHO, The GREATEST HITS Arcodc Music Gala Scries ADAH 427/ADAHC 427 £2.25 (SO) WILLIAMS, Hank THE VERY BEST OF HANK WILLIAMS Arcade Music Gala Scries ADAH 446/ADAHC 446 £2.25 (SO) Country ZAMF1R, Georghe BY CANDLELIGHT Arcodc Music Golo Series ADAH 432/ADAHC 432 £2.25 (SO) MOR 

Country MOR 

Jan Gospel 

COMPACT DISCS 
"ASHFORD & SIMPSON COMPOSER SERIES Motown ZD 72383 (Comport Disc) £7.29 (R) "CASH, Johnny JOHNNY CASH Pickwick PCD 813 (Compact Disc) £4.50 (PK/A) "CLARK BAND, Stanley FIND OUT CBS CDCBS 26S21 (Compact Disc) £7.29 (C) •■COITRAHE, John/W. Harden COUNTDOWN RCA ZD 70529 (Compart D.sc) £7.29 (R) •■Dl MEOLA, Al CASINO CBS CDCBS 82645 (Compact D.sc) £7.29 (C) "CILLESPIE, Dizzy DEE GEE DAYS RCA ZD 70517 (Compart D.sc) £7.29 (R) "HENDRIX, Jimi JIMI PLAYS MONTEREY Polvdor 827 990-2 (Compart Disc) £6.79 (F) "HOLLAND-DOZIER-HOLLAND COMPOSER SERIES Motown ZD 72380 (Comport Disc) £7.29 (R) "HUDDERSFIELD CHORAL SOCIETY, The THE HYMNS ALBUM HMV CDP 746202-2 (Compart Disc) £6.95 (E) "JACKSON, Joe BIG WORLD A&M JWD 3 (Comport D.sc) £7,29 (F) "LEWIS, Jerry lee JERRY LEE LEWIS Pickwick PCD 814 (Compact Disc) £4 50 (PK/A) ^ "MOONLIGHT MOODS ORCHESTRA, The THEMES AND DREAMS Pickwick PCD 815 (Comport Disc) £4 50 (PK/A) "PARKER, Charlie SAVOY MASTER TAKES RCA ZD 70737 (Compact Disc) £7.29 (R) "POZO SECO SINGERS POZO SECO SINGERS Pickwick PCD 812 (Compart Disc) £4 50 (PK/A) "PUBLIC IMAGE LIMITED COMPACT DISC Virgin CDV 2366 (Comport Disc) £6 70 (E) "ROBINSON, Smokey COMPOSER SERIES Motown ZD 72379 (Comport D.sc) £7.29 (R) "STARSHIP KNEE DEEP IN HOOPLA RCA FD 85488 (Comport D.sc) £7.29 (R) "VARIOUS COUNTRY LEGENDS Pickwick PCD 816 (Comport D.sc) £4 50 (PK/A) "VARIOUS 20 GREATEST SONGS IN THE MOTOWN'S HISTORY Motown ZD 72400 (Compact Disc) £7.29 (R) "WONDER, Sfcvic SECRET LIFE OF PLANTS Motown ZD 72145 (2) (Compart Disc) £14 58 (R) "WONDER, Sfcvic LOVE SONGS - 20 CLASSIC HITS Motown ZD 72389 (Compact Disc) £7.29 (R) "WONDER, Sfcvic INNERVISIONS Motown ZD 72012 (Compart Disc) £7,29 (R) "WONDER, Sfcvic TALKING BOOK Motown ZD 72011 (Comport Disc) £7 29 (R) 

Country 

Country 

TOP US ALBUMS 

Mon 24-fn 28 March, 1986 Album Releases: 100 Compact Discs; 23 
Year la Dole (13 weeks to 28 March, 1986) Album Releases: 1072 Compad Discs: 158 

1A 1 WHfTHEY HOUyrOH, V/hifney Houston Arista 
2 2 PROMISE, Sadc Portrait 
3* 4 HEART, Heart Capitol 
4* 6 SCARECROW, John Cougar Mcl'cncamp Rivo 
5 3 WELCOME TO THE REAL WORLD, Mr Mister RCA 
6 5 THE BROADWAY ALBUM, Borbra Streisand Cofumb:a/CB5 
7 8 BROTHERS IN ARMS, Dire Straits Warner Bros 
8* 9 THE ULTIMATE SIH, Ozzy Osbourne CBS Associated 
9 7 KNEE DEEP IH THE HOOPLA, Starship Grunt 

10* 10 ONCE UPON A TIME, Simple Minds A&AA/Virgin 
11 11 AFTERBURNER, ZZ Top Worner Bros 
12* 15 NERVOUS NIGHT, The Hoofers Co!umbia/CB5 
13 12 ROCKY IV, Soundtrack Scotti Bros 
14* 18 LISTEN LIKE THIEVES, INXS Allanfic 
15* 17 PICTURES FOR PLEASURE, Charlie Sexton MCA 
16 13 FRIENDS, Dionne Warwick Arista 
17 14 IN SQUARE CIRCLE, Slevie Wonder Tamla 
18* 32 FALCO 3, Falco A&M 
19* 23 DIFFERENT LIGHT, Bangles Columbia/CBS 
20* 21 AS THE BAND TURNS, Atlantic Slarr A&M 
21 19 BORH IN THE U.S.A., Bruce Springsteen Columbia/CBS 
22* 22 MEAN BUSINESS, The Firm Ariantic 
23 16 ROCK A irrriE,Stevie Nicks Modem 
24* 30 HO JACKET REQUIRED, Phil Collins Atlantic 
25* 33 GREATEST HITS, Alabama RCA 
26 26 MIKE & THE MECHANICS, Mike & The Mechanics Atlantic 
27 27 HERE'S TO FUTURE DAYS, Thompson Twins Arista 
28* 47 PRETTY IN PINK, Soundtrack A&M 
29 24 SONGS FROM THE BIG CHAIR, Tears For Fears Mercury 
30 29 WHO'S ZOOMIN' WHO, Aretha Franklin Arista 
31 31 PRIMITIVE LOVE, Miami Sound Machine Epic 
32 25 THE DREAM ACADEMY, The Dream Academy Warner Bros 
33 28 THE DREAM OF THE BLUE TURTLES, Sting A&M 
34* 34 LOVIH' EVERY MINUTE OF IT, Loverboy Columbia/CBS 
35 20 MEETING IN THE LADIES..., Kiymaxx MCA/Constellation 
36* 39 AU fOR IOVE, New Edition MCA 
37 37 HOW TO BE A ZILUOHAIRE, ABC Mercury 
38* 54 RIPTIDE, Robert Palmer Island 
39* N LIVES IN THE BALANCE, Jackson Browne Asylum 
40 36 READY FOR THE WORLD, Ready For The World MCA 

B U L L E T S 4 1 -TOO 

42* 51 DO ME BABY, Meli'sa Morgan Capitol 
44* 52 PLAY DEEP, The Outfield Columbia/CBS 
47* 63 CONTROL, Janet Jackson A&M 
51* 53 HIGH PRIORITY, Cherrelle Tabu 
54* 55 IRON EAGLE, Soundtrack Capitol 
57* 61 ICE ON FIRE, Elton John Geffen 
60* 65 BALANCE OF POWER, Electric Light Orchestra CBS Associated 
62* 81 LET'S GO All THE WAY, Sly Fox Capitol 
68* 69 CLUB NIHJA, Blue Oyster Cult Columbia/CBS 
72* 75 MARILYN MARTIN, Marilyn Martin Atlantic 
75* 79 SOMETHING TO TALK ABOUT, Anne Murray Capitol 
77* N LIVE IN NEW YORK CITY, John Lennon Capitol 
79* N KING OF AMERICA, The Coslello Show Columbia/CBS 
81* 86 THE COLOR PURPLE, Soundtrack Qwest 
82* 84 SEVENTH STAR, Black Sobbalh feat, Tony lommi Warner Bros. 
86* 89 FINE YOUNG CANNIBALS, Fine Young Cannibals I.Ri/MCA 
89* 91 THE BLIND LEADING THE NAKED, Violent Femmes Slash/WB 
90* 94 UP AND DOWN, Opus Polydor 
92* 121 TUFF ENUFF, The Fabulous Thunderbirds CBS Associated 
96* 99 CHILLIH', Force M.D.'s Warner Bros/Tommy Boy 
99* 109 THE HEART OF THE MATTER, Kenny Rogers RCA 
100* N PRECIOUS MOMENTS, Jermoine Jackson Ansta 

A Bullets are awarded lo those products demonsiroting the greatest airplay 
and sales gains. 

Chart courtesy Billboard March 22, 1986 
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In the battle for readership, some 
of the magazines pictured have 

held up v/ell, others have a fight on 
their hands. The Hit (below) pitched 

in with a big spend but was an 
Instant casualty. 

Any ammo 

left in the 

magazines? 

Consumer music maga- 
zines have a figBrf on tfteir 
hands to regain read- 
ership, and therefore ad 
revenue. Move they got 
the formula wrong, are 
there too many informa- 
tion alternatives, or is it 
just that there is no strong 
musical fashion to turn on 
the new generation of pop 
fans? Chris White has 
checked out current opin- 
ion on this. 

CAN THE pop papers hold 
their own against the chal- 
lenge of cheap airtime on 
television? Some people 

— particularly Channel Four ad 
reps — would certainly have you 
believe that press advertising is be- 
coming secondary to TV cam- 
paigns, at least for certain product. 

The recent news that UK pop 
titles had lost nearly 100,000 in 
sales in the second half of last year 
compared with the same period in 
1984 certainly supports that 
theory. But a closer look reveals a 
much more complex picture 

According to Audit Bureau of 
Circulations figures, the two real 
success stories of last year were 
Smash Hits and Kerrangf both 
showing a year-on-year improve- 
ment in their circulation figures. 
With the former pop magazine's 
increase in circulation from 
500,734 to 515,623, Smash Hits 
editor Steve Bush can afford to be 
magnanimous to his rivals. "I think 
the problem with several of the 
other pop papers is that they are 
suffering an identity crisis," he says. 

"Kerrang! has done so well be- 
cause it has its market sewn up — it 
knows exactly where it is and what 
it wants. Similarly at Smash Hits we 
know where our market lies, and 
because of that we are breaking 
advertising budgets all the time." 

Recent pop magazine casualties 

have been The Hit and Jamming, 
both of which went into liquidation, 
and Bush fears more titles may go 
to the wall in the future. "The prob- 
lem is that the market is reaching 
saturation point — there's access to 
pop music everywhere, in the daily 
newspapers, on the TV and with all 
the various pop magazines. What 
used to be a small specialist market 
is now open to everybody. 

"When there is so much satura- 
tion, then weekly pop titles are the 
first to suffer. The young record 
buyers probably buy one regular 
pop paper a week, and maybe rf 
they hove a bit of money left over 
then they'll make a second purch- 
ase. If there's not a lot happening 
in pop music, then they won't make 
that second purchase and that's 
when titles start running into trou- 
ble. You can't begin to lose adver- 
tising revenue without having se- 
rious problems — that's what went 
wrong with The Hit. On the other 
hand, Melody Maker may have a 
falling circulation but it still has a 
good revenue, probably because 
of all the classified adverts that it 
carries." 

From the record company point 
of view, London Records market- 
ing director Colin Bell feels TV 
advertising is increasingly impor- 
tant because it is reaching "a lost 
part of the music market" but on 
the other hand says that there is still 
a need for pop magazines. "The 
situation has changed a lot during 
the last three years," he says "The 
influence of pop magazines like 
NME, Melody Maker and Sounds 
on actual record sales has declined 
to the point where it is now minim- 
al, and to some degree this has 
happened because of their edito- 
rial policy, they've become too left 
field. Magazines like Smash Hits 
are now representing the young 
record buyers' tastes more accur- 
ately." 

Iffflil 

"At one time if you had the front 
cover of NME then you could go 
into the following week's lop /o on 
the strength oflhot, but that doesn I 
happen anymore. Some ot the 
papers have taken too much ot a 
political stance and it's not neces- 
sarily relevent to what's happening 
on the music scene. 

Polydor marketing director Tim 
Read agrees that TV advertising 
has become an effective force in 
any record company s marketing 
department. "During the last 18 
months Channel Four has come of 
age as an alternative to pop press 
advertising — we've had this 
underlined by the success of Level 
42's album which has now sold 
more than 400,000 units, and 
which I suspect owes a lot to the 
C4 advertising." 

He adds however: "This doesn t 
mean though that cheap TV adver- 
tising has become a complete sub- 
stitute in getting to the hard core 
market, but it does mean that the 
ball is now back in the magazine 
publishers' court. They've got to 
wake up to the fact that they must 
give the market what it wants. So 
far they're not particularly suc- 
ceeding." 

Read points out that pop con- 
sumer titles are losing out at the 
expense of other promotional out- 
lets. "The network chart show has 
reinvigorated interest in radio 
advertising which has been largely 
dormant for the last six or seven 
years. Then there's the free pop 
press which has a captive market in 
that it's distributed to the traffic 
flow through the major record 
stores. They've also affected the 
sales of the pop papers." 

Johnny Black, editor of The Beat, 
one such free paper feels that the 
formats of some of the older estab- 
lished pop papers haven't helped 
their sales. "Magazines of the fu- 
ture will look more like The Face or 
Smash Hits, the young readers to- 
day expect something glossy and 
stylish. Apart from that, they aren't 
always covering the artists that 
people want to read about. Alison 
Moyef, Paul Young and Sade are 
all huge album sellers but don't 
receive the appropriate cover- 
age." 

Black also points to the fact that 
today's teenagers have more 
general interests, often at the ex- 
pense of pop music. "Back in the 
Sixties and Seventies it was either 
pop music or football but many 
teenagers today are into the com- 
puters and other things. It detracts 
their interest from the pop press. 
There's definitely an over- 
saturation situation because so 
many new magazines came along 
last year, and many tried to muscle 
in on the success of Smash Hits and 
Just Seventeen. That was ridiculous 
because they weren't creating a 
new market, just sharing the same 
percentage of the market." 
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WEA's director of marketing and 
sales Paul Conroy remains optimis- 
tic for the future of the pop press 
however. "We're certainly spend- 
ing as much as we've ever done on 
pop consumer magazine advertis- 
ing if not more — certainly so far 
as singles are concerned, it's the 
only way. What has happened 
though is that there's now a wider 
range of pop papers than ever 
before and record companies' 
promotional budgets have more 
demands on them. There's also a 
general lack of excitement on the 
pop music scene at the moment 
and this is being reflected." 

Brian Batchelor, publisher of Re- 
cord Mirror— relaunched last au- 
tumn as RM — points out that 
publishing generally is "in an enor- 
mous state of flux" — there are 
very few magazines of any nature 
doing particularly well nowadays". 
Having said that, he admits the 
fortunes of the pop consumer pap- 
ers are in a particular decline. "It's 
not a question of there being so 
many titles around — you've only 
got to go back to the early Seven- 
ties when there were equally as 
many magazines around, titles like 
Pop Swop, Fabulous 208, 
Mirabelle and Jackie, apart from 
Record Mirror, Sounds, NME and 
Melody Maker, and all of them 
enjoying boom sales," he says. 

Batchelor remains optimistic for 
the future of the pop press though. 
"Circulations may have dropped 
but it means that the respective 
magazines have more of a hard 
core readership, and advertisers 
are able to reach at a reasonable 
cost their target market. Generally 
the music press still offers a very 
good deal " 

Tony Stewart, editor of Sounds 
whose circulation figures for the 
second half of last year were an 
improvement on the first six 
months, also repudiates claims that 
press advertising is rapidly becom- 
ing secondary to other promotion- 
al means. "In most cases TV adver- 
tising is done to |ack up the sales of 
an album, artist or act who have 
already been very successful — the 
pop papers still carry a lot of 
advertising for names that never 
appear on TV. Ozzy Ozbourne is 
the most recent example." 

And while admitting that the cir- 
culations of pop papers generally 
have been tailing, he points out: 
'When circulations have been high 
it has been due to some musical 
boom, whether it be punk, disco, 
rock and roll or Mersey-beat, and 
that's what we're all waiting for 
again. Apart from that, the music 
press is not a natural successor to 
the 'toyfown teenies'. The girls 
move on to read magazines like 
Just Seventeen and the boys just 
seem to disappear: they're the 
readers that we're looking for." 
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