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Til© backs down on 

loome taping claims 

THE TAPE Manufacturers Group 
has had to backtrack on the claims 
it has made to support its home- 
taping argument and now admits 
that many of them were conjecture 
on its part. 

The BPI believes that the TMG's 
anti-tape levy argument has been 
overturned following protests by 
NOP, the company commissioned 
to do TMG's market research. 

NOP was unhappy over a press 

release in which the company 
appeared to be drawing conclu- 
sions that supported the TMG's 
case. A second release was put out 
last week in which TMG clarified 
that it, and not NOP, had inter- 
preted the research. 

The second release states: 'The 
reference to more than half of 
blank tape recording time being 
used to record an individual's own 
records is not an accurate reflec- 

'Sell RUT sup Peacock 
RADIOS ONE and Two should be 
sold to the private sector, creating 
the complete commercialisation of 
UK pop radio — but BBC TV 
should be kept free of advertising 
until the long-term effect of 
burgeoning cable and satellite op- 
erations has been observed and 
assessed. 

These are the main recom- 
mendations of the Peacock Com- 
mittee investigating future ways of 
financing the BBC which com- 
pleted its deliberations last Thurs- 
day. Its report is being submitted to 
Home Secretary Douglas Hurd this 
week, and is expected to be pub- 

lished through HMSO next month. 
The sale of the Beeb's two 

popular radio networks entailing a 
payment of more than £100m 
would give an income to add to a 
stabilised licence fee, according to 
leaks of the committee's findings. 
Some of its members strongly 
opposed this measure at the final 
meeting last week. 

The committee's recommenda- 
tions are no more than that, with 
no force in law. Eventual decisions 
will have to be debated and resolved 
in Parliament under the terms 
of the BBC's charter. There is vir- 
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WHO'S WHO: Mitch Leigh and Roger Daltrey at the opening party. 

Phone orders 

'on attraction' 
SMITHERS & LEIGH joined Oxford 
Street's record retailers last week 
— backed by a £200,000 TV and 
radio advertising campaign and an 
unusual ploy for attracting cus- 
tomers. 

A telephone order scheme is to 
be run from the shop, even though 
many dealers have argued that it is 
this type of order-from-home facil- 
ity that has tended to keep custom- 
ers out of record stores. 

Smithers & Leigh partner Mitch 
Leigh disagrees. He says: "When 
people call up, they will get right 
into the specialist department they 
want. They will speak to an expert 
right there who will give them the 
information they want and take 
their order. 

"It will encourage people to 
come into the shop oecause it will 
show the level and quality of ser- 
vice we are offering. People will 
come in and they will be able to 
talk to the same people they have 
talked to on the telephone." 

Leigh's partner Stanley Sim- 
monds sums up the company's phi- 
losophy with: "We're trying to 
attract the sort of person who, be- 
cause of bad experiences or be- 
cause of feeling intimidated, has 
given up going into record shops." 

Leigh reacts to rumours that the 
company is interested in opening 
other stores with: "We will consider 
it if this proves to be a winning 
formula. If this is right, it will be very 
right. But what limits us is in finding 
the type of people we want." 

tion of the findings, since it omits 
the phase 'or other material'. 

"The sentence: 'In effect more 
than 70 per cent of tape buyers 
would be paying twice for the one 
lot of music ...' is an interpretation 
of the data by (TMG chairman) 
Christopher Hoobs. In NOP's view, 
the fact that it is an interpretation is 
not sufficiently clear and they are 
concerned that it could be con- 
strued as a definitive finding." 

The release also admits that 
other examples put forward as 
"findings" were, in fact, "conjec- 
ture." 

Says BPI director general John 
Deacon: "This completely upsets 
TMG's argument. Some time ago, 
TMG came out with a booklet cal- 
led Illegal Taping; The Facts. It is 
not facts at all; it's conjecture. 

"We have no complaint at all 
about NOP. Unless we see the 
NOP research it is difficult to see 
how it compares with the research 
BMRB have been doing for us but 
the conclusions TMG has drawn 
differ dramatically from what our 
research would suggest." 

TMG spokesman David Lloyd 
counters: "Our argument is not at 
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'Enthusiasm' for 

generic ads 
CONFIDENCE IN the BPI's generic 
ad campaign is still being express- 
ed by the organisation's director 
general, John Deacon — despite 
rumours that its effect so far has 
been minimal. 

Deacon says: "Our advertising 
agency, Yellowhammer, gave a 
presentation to the last council 
meeting that was very encourag- 
ing. The general reaction we have 
had from the retailers has been 
one of considerable enthusiasm for 
the campaign and for us to con- 
tinue it. What the council has to do 
now is look at the question of 
expense." 

Phase one of the campaign, 
which included television advertis- 
ing in the Thames region, cost 
around £350,000, and Deacon 
comments: "The important thing 
now is that we continue to work on 
that." Next meeting is July 2. 
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CD supply problems 

(ire deletion worry 

A WARNING to dealers that there 
are likely to be supply problems 
with PolyGram classical CDs "for 
the foreseeable future" was issued 
by the company this week. Con- 
cern among specialist retailers has 
been mounting for several months 
over what they see as the turning 
over of manufacturing capacity to 
pop product. 

That concern was heightened 
when EMI "temporarily sus- 
pended" 92 classical titles — about 
half its catalogue — starting wide- 
spread rumours of CD deletions. 
Classical marketing manager Ste- 
fan Bown counters: "The notice we 
sent to dealers was our way of 
informing them which titles are in 
stock. We wanted to cancel all 
back orders, indicate clearly the 
titles we could supply and tell deal- 
ers that we would again sell-in 

those temporarily suspended back 
catalogue titles when they come 
back into stock." 

Increasing difficulty in obtaining 
PolvGram back catalogue has 
fuelled speculation that the com- 
pany has shifted its CD capacity 
bias from classical to pop. 

Says Alan Goulden, of the Music 
Discount Centre in London; "Thirty- 
five per cent of the PolyGram clas- 
sical catalogue is regularly out of 
stock and it is becoming in- 
creasingly clear that over the past 
few months classical music has 
been sacrificed to pop on CD 

"In doing this, the company has 
left the classical specialist with a 
hungry animal which it cannot 
feed." 

PolyGram commercial director 
Ian Groves denies that a policy 
change has been made, saying: 

"The success of something like 
Roxy Music's Street Life is only a 
short-term affair. It has not been 
made at the expense of classical 
product. In fact, the pressing 
allocation in PolyGram is still 
biased towards classical." 

Bill Holland, classical manager 
of Deutsche Grammophon, admits: 
"We have found that whereas a 
year ago we would aim for better 
than 90 per cent completion on 
orders, sometimes now we can do 
no better than half — and that is 
really frustrating." 

PolyGram Classics chief Peter 
Russell adds: "We are going to 
have some supply problems on 
classical CDs for the foreseeable 
future. We will, for the time being, 
have to freeze the very slow sellers 
in the catalogue. Ninety per cent 
of the catalogue will be available." 

'Superstars' boost industry profits 

MUSIC INDUSTRY profits and 
financial performances have risen 
considerably over the last three 
years, according to The Music In- 
dustry report released by the ICC 
Information Group. Most of the 
progress has taken place in re- 
cords and cassettes, due mainly to 
"a whole new stable of superstars". 

The report reviews the perform- 
ance of 100 leading companies in 

BRIAN JUSTICE, formerly with PRT 
and PolyGram, is to head Consoli- 
dated Allied Records, the UK sub- 
sidiary of Los Angeles-based Con- 
solidated Allied Artists. 

the music industry, spotlighting the 
three-year accounting period en- 
ding October 1984 and a later 
analysis for over half of the com- 
panies. 

Sales growth as a whole in- 
creased from 11.2 per cent to 1 6.5 
per cent between 1981/82 and 
1 983/84. Profit margins rose from 
3 5 per cent to 6.4 per cent, return 
on capital from 23.1 per cent to 
45.1 per cent, stock turnover from 
9.4 x per annum to 11.4 x per 
annum, while the credit period de- 
clined from 56 to 45 days. 

The 29 companies under survey 
in the record/tape production and 
distribution category accounted for 
95 per cent of national turnover in 
this field and 80 per cent of the 
total sales in the report. 

US infiltration of the British mar- 
ket is "considerable", and in sales 
terms the largest company is Amer- 
ican (CBS with a £108.1 m turnov- 
er), while WEA also figures prom- 
inently. British exports accounted 
for 1 5.7 per cent of total sales in 
1 983/84, and the figure of 39.9 
per cent for record/tape producers 
was almost three times its 1 981/82 
level of 1 4.5 per cent. 

The two leading British com- 
panies are EMI ana Virgin, which 
have co-operated on several pro- 
jects such as Music Box, films and 
the Now That's What I Call Music 
compilation album series. Profit 
margins for the producers of re- 
cords and tapes stood at 6.9 per 
cent in the final year compared 
with an average of 6.4 per cent, 
while their return on capital was "a 
staggering 111.3 per cent, twice 
that of the overall figure". 

The three leading companies on 
this measure were Virgin (745.2 
per cent), Towerbell (1 50 per cent) 
and EMI (119.5 per cent), though 
later figures suggest that the ratio 
for Virgin has recently fallen by 50 
per cent. 

The music publishing sector 
showed "very high profit margins" 
at 38.4 per cent in the final year, 
some six times greater than the 
industry average of 6.4 per cent. 
Chappell (1 57 per cent), Campbell 
Connelly (72 per cent) and RAK 
Publishing (39.2 per cent) per- 
formed particularly well, and the 
report believes this may suggest 
that sheet music is considerably 
overpriced. 

CB life line: 

dboi'S fefew B 
WITH THE advent of "stereo" to 
the masses in the late Sixties the 
record industry continued, year af- 
ter year, to grow steadily until the 
late Seventies when the greedy 
distributors became more and 
more out of touch with the consum- 
er and the "grass-roots" deal- 
ership. They relied upon the multi- 
ples (Woolworth, W H Smith, Boots 
etc) and the "oh-so-clever" 
marketing men to take over the 
business. 

The result — a couple of well- 
publicised years of discounted re- 
cords, TV-advertised platinum 
albums and the "punk" phe- 
nomenon. 

In the meantime music had been 
debased to being sold like soap- 
powder, and the vast market had 
been alienated and consumers 
turned their backs. 

After two years of over-hyping 
via the "popular" press and TV the 
minority of sub-teens and morons 
also turned their backs. The record 
industry then went into a big de- 
cline. The industry desperately 
sought a new Elvis or a new Bea- 
tles — not realising that in the 
environment they had now created 
Elvis or the Beatles would not be 
allowed, long term, to develop in 
the overhype/overkill situation they 
had created. Sex Pistols/Adam 
Ant/Boy George/Duran Duran/ 

Prince/Madonna only have 1 2/1 8 
months before they burn out and 
need to be expensively replaced. 

Independent record shops have 
closed left, riqht and centre. Sure, 
there are still Virgin, Our Price, 
HMV doing a very good job — but 
only in the large cities. And the 
general public only shop in the big 
cities every now and then, and so 
buy a record only now and then. 
The records they buy are the big- 
budget advertised ones only Kiss 
catalogue goodbye. 

Whereas once every small town 
— even little villages — had an 
independent record shop regularly 
turning over catalogue (remember 
EMI "Music Centre") now there are 
few. 

With the advent of the compact 
disc the interest of the public can 
once again be focused on music as 
they will pay £14 for a compact 
lat is only £3 on vinvl. 

Like the advent of stereo 20 

£ 
-ears ago the public, having 

oought the new technology hard- 
ware, can again be fired with in- 
terest in collecting records for the 
music rather than the hype. 

The next five years are crucial 
for distributors — please — don't 
blow it! 

Rox Records, Liscard Rood, Wal- 
losey, Merseyside. 

Capital offence 

IT IS 8.07 in the morning — I am 
slowly surfacing to face another 
day and the radio is chucking out 
Graham Dene on Capital. What 
do I hear? This man is reading out 
names of bands from the indie 
charts like Half Man Half Biscuit 
and then bursting into laughter. He 
seems to find the indie charts hila- 
rious. 

His problem, apart from being 
an old, musically dull DJ, is that he 
doesn't realise that a good propor- 

tion of his "mainstream" bands ori- 
ginated from these "hilarious" in- 
die charts. 

If the music industry should ever 
die, people like Graham Dene will 
be the first against the wall. I just 
hope David Jensen kneed him 
somewhere when he took over the 
next show. 

No axe to grind here Graham, 
just hang up your furry dice. 

Aaron Fields, Quiet Records, The 
Vole, London W3. 

The editor welcomes all letters but reserves the right to edit 
or shorten where applicable. Send all letters to: Music Week, 
Greater London House, Hampstead Road, London NW1 
7QZ. 

gold rush... is the new single from the men you can't ignore 

MEN 
rp 

on 7" (SELL 1) and 12" (SELLT 1) 

Order now from your MCA representative or Polygram telesales on 01-590 6044 
MCA RECORDS 
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PHONOGRAM IS augmenting its 
already extensive advertising cam- 
paign for The Beat Runs Wild with 
a promotional bus that is due to 
visit Nottingham, Sheffield and 
Birmingham next week. 

Television, radio and press will 

be invited aboard in each of the 
locations and Phonogram is aiming 
to have one of the album's fea- 
tured artists in attendance. 

Dealers are also being invited, 
between 6.30 and 8pm. 
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THIS CONTROVERSIAL picture of The Beatles — the album on which it 
featured was withdrawn from sale — is to be used on the latest of EMI's 
Beatles picture discs, Paperback Writer. 

Forties radio themes collected 
A NOSTALGIC album of radio 
themes dating mostly from 1 940- 
50 is the latest release from Gras- 
mere Records, which is run by for- 
mer EMI producer Bob Barratt and 
distributed by EMI. 

Remember These? (Grasmere 
mono GRALP 1 0) contains over 60 
minutes of music drawn from the 
Chappell Recorded Music Library. 
Among the themes are Puffin' Billy 

(Children's Favourites), Coronation 
Scot (Paul Temple), The Horse 
Guards, Whitehall (Down Your 
Way), Devil's Galop (Dick Barton 
— Special Agent), By The Sleepy 
Lagoon (Desert Island Discs), and 
three link pieces written by Robert 
Farnon and used for the old Home 
Service series In Town Tonight — 
Portrait Of A Flirt, Jumping Bean 
and Journey Into Melody. 
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ON THE ROAD — 
OUR GUIDE TO TOURING 
June 21st Issue 
June 11th Advertising Deadline 

REGGAE 
June 28th Issue 
June 17th Advertising Deadline 
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THE ROYAL PQULTON BAND 
(OMR n i l)in TMXiKAV 

Donlton festival time 
THE NATIONAL Garden Festival 
at Stoke-on-Trent has been com- 
memorated in music by Festival 
Fanfare, an LP by the Royal Doul- 
ton Band on Bandleader (dislri- 
buted by PRT). The band, spon- 
sored by the Royal Doulton china 
company, recoraed the LP digitally 
in Stoke's King's Hall. 

Its contents include items such as 
Floral Dance, Tiptoe Through The 
Tulips, To A Wild Rose and Country 
Gardens as well as the title tune 

composed by band trombonist 
David Cunningham, Serenade To 
Peace, a composition by brass 
band enthusiast Charlie Chester, 
and National Garden Festival 
Theme written by the festival's 
events consultant Chris Ellis. 

The band took part in the open- 
ing ceremony last month per- 
formed by the Queen, and will 
feature in a Radio Two broadcast 
from the site on June 21 compered 
by Charlie Chester. 

De Burgh tour 
CHRIS DE Burgh will be promoting 
his new album, Into The Light, on 
an eight-date tour of the UK's 
largest concert halls beginning on 
September 1 2. 

Country singles 
CAPITOL IS releasing singles by 
country artists Don Williams and 
Barbara Fairchild to co-incide with 
their nine-date UK tour, beginning 
on June 11. 

ICECCCCS 

18 CHARLOTTE ROAD 
LONDON 
EC2 3PB 

TELEPHONE 
01-739 3504/3512 

Through Distributors 
Any dltlicalty please contact 

Dovia Marcus 

Tape only 

Scots mysic 
A TAPE-only series featuring stars 
of traditional Scots music is being 
launched by PRT on June 30. Deal- 
er priced at £1.95, the initial 10 
releases in the Highlander series 
feature Glen Daly, Calum Ken- 
nedy, Max Houliston and Matt 
McGinn. 

Serious 

promotion 

A NATIONWIDE, 60-club promo- 
tion is being mounted by Serious 
Records in support of its Upfront 1 
album which features Princess, Tot- 
al Contrast, The Cool Notes and 
Spyder D. The promotion is in 
addition to a press, radio and post- 
er advertising campaign, 

COMPACT 
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i SO, Peter Gabriel Virsm 
2 STREET UfE, Bryan Ferry/Roiy Moik EG/Po'ydor 
3 BROTHERS IN ARMS, Dire Strain Vcrfigo/Phonograre 
4 ON THE BEACH, Chrn Rco Magner 
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7 WORLD MACHINE, Lc«cU2 Polydor 

7 5 WHITNEY HOUSTON, Whitoey Hotnlon Arisia 
■ HOUNDS OF LOVE, Kale Bush 

9 6 HO JACKET REQUIRED, Phil Cotlini V.rgin 
10 n IN VISIBLE SLEIGHT, The Art Of Noi» China/OiryialiS 
11 — SLEIGH OF HAND, Joan Axmrrtrodiog ASM 
12 19 LOVE OVER GOLD, Dire Strain Vertigo/Phonogram 
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20 20 ISLAND UFE, Grace Jones 
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No licence 
THE MCPS has notified joint licens- 
ing scheme signatones that a Loose 
Ends album, Zagora (American 
MCA Records MCA 5745), is being 
shipped from America in mid-June. 
The society states that until further 
notice no licence will be granted for 
the importation of this record. 

Clip-row blackout definite 

RECORD COMPANIES are car- 
rying out their threat not to supply 
video clips to ITV and Channel Four 
programmes in a wrangle over pay- 
ments (see MW, May 31), but the 
BBC — including Top Of The Pops 
— will continue to receive free 
promotional videos while talks con- 
tinue. 

How this will affect The Chart 
Show on Channel Four seemed un- 
clear at press time but as far as the 
BPI is concerned its advice to mem- 
ber companies not to supply video 
clips to "ITCA companies or Chan- 
nel Four" includes the Friday even- 
ing video-only show, even though it 
is produced by an independent pro- 
duction company that is neither a 
member of the Independent Televi- 
sion Contractors Association, nor 
affiliated directly to Channel Four. 

The BPI's effective ban is rein- 
forced by a similar embargo from 
Phonographic Performance Ltd re- 
lating to the soundtracks of music 
videos, so that even clips supplied by 

non-BPI member companies or 
directly by artists and their manage- 
ments are likely to be covered. The 
even darker threat of blacking ac- 
tion by the Musicians Unions hangs 
over programme makers tempted to 
thwart the ban. 

A defiant Keith MacMillan, co- 
producer of The Chart Show, said 
before last Friday's edition: "We will 
be on the air next week" — even 
though his company is currently not 
paying for the use of video clips. 

He says he is encouraging the BPI 
to negotiate directly with him, and 
adds: "We need to be considered as 
an independent production com- 
pany and can't be lumped in with 
the BBC and ITV." 

Advised of MacMillan's stance, 
BPI legal adviser Patrick Isherwood 
says: "The ban still stands", adding; 
"He's left it a bit late." 

Isherwood does concede that the 
BPI is willing to negotiate directly 
with MacMillan over The Chart 
Show, but only in the context of the 

KEITH MACMILLAN: "We'll be on 
the air next week." 
BPI's latest decision, suggesting that 
this week's show is in severe jeopar- 
dy. 

The BPI is asking for a screening 
fee of approximately £500 per clip. 

alfeuras 'Wsterkal' 
INTERNATIONAL MUSIC Publica- 
tions (IMP), the printed music pub- 
lishing and distribution partnership 
of Chappell/lntersong and EMI 
Music Publishing, has defended its 
distribution of Hot Wacks/Book 
Eleven, a catalogue of bootleg 
albums published by Babylon Books 
on licence from Blue Flaxe Produc- 
tions Inc. 

"This is an interesting historic sur- 
vey," IMP chief Patrick Howgill told 

MW. "It specifically says that most of 
the records are not available and 
cannot be bought. We are pub- 
lishers, not censors, and we wouldn't 
dream of publishing or distributing 
anything which was an infringement 
of copyright." 

The book, which is Canadian in 
origin, is a second edition. The first 
appeared three years ago, and IMP 
regards it as a rock collectors' book 
and valid for that reason. 

Correction 
NICK COHU has responsibility 
for import services at Conifer Re- 
cords and not customer inquiries as 
stated in the Record Wholesaling 
And Distribution supplement (MW 
May 31). The correct telephone 
number for Conifer import services is 
0895 445235. 

Forriiore information 
contact Phil Graham 

at Studio Week/Music Week 
on 01-387 6611 

10-day prize 
WINNER of the Discover New 
Country competition which 
appeared in Music Week on March 
15, is Mick Reeves of Virgin Re- 
cords, Carlisle. 

Reeves prize is a 10 day holiday 
of a lifetime to the US for himself 
and a guest. They will fly out to 
Dallas/Fort Worth in Texas on June 
7 for a packed programme of coun- 
try music events culminating in the 
June Jam, where he will receive VIP 
treatment. 
# For details of Music Week's latest 

competition — with lunch in Paris as 
the prize — turn to p8. 

Peacock 
► FROM PAGE 1 
tuolly no chance of this happening 
during the remaining lifetime of the 
present administration. 

The BBC will make no official 
comment before the Peacock re- 
port is published. Corporation in- 
siders are naturally opposed to 
any introduction of advertising to 
either its radio or TV services, and 
declare that such a notion is im- 
practical, whether the BBC con- 
tinues to control its services or if R1 
and 2 are sold. 

If the BBC retained the radio 
networks, the insiders say that 
advertising would dictate prog- 
ramme policies and would mean 
that minority and specialist interest 
programmes would rapidly dis- 
appear forever. 

If the two radio networks were 
sold, they query how the purchas- 
ers could afford to run them to the 
same standard, once deprived of 
the massive BBC infrastructure for 
administration and services includ- 
ing news gathering. In terms of 
music, they ask how commercial 
operators would match the unrival- 
led resources of the BBC Gra- 
mophone Library. 

Topiii| cloim backdown 

► FROM PAGE 1 
all v/eakencd." He says the matter 
needed to be clarified because, 
due to an oversight, the original 
press release was not checked with 
NOP. 

NOP managing director John 
Barter adds. "Whenever you carry 

out any market research, any press 
release has to be subject to our 
checking it. In this case that didn't 
happen — purely through a mis- 
understanding. It's just a question 
of clarification rather than any- 
thing being done which detracts 
from the figures in the survey." 

Gesiie signs deal with Sporton 
GENIE RECORDS, the enterpnse 
run by Chris Brough and Mike Hurst, 
has signed a distribution deal with 
Spartan Records. A publishing pact 
for Genie Music has also been set 
with Peer Southern UK for worl- 
dwide administration and co- 
operation on production concepts 
with Peer Southern Germany, which 
is headed by Michael Karnstedt. 

The first single releases under the 
new set-up are Who's That Girl by 

Jonas, 12-year-old son of Mike 
Hurst, and Aim To Win by Samantha 
Fox. Also signed is a five-strong 
Welsh band, Ti-Na-Na, whose de- 
but album has been mixed by Hurst 
at Peter Southern's Hamburg stu- 
dios. 

Hurst is also engaged with song- 
writer Chris Couzens on an all-black 
British musical based on the life of 
Chaka, founder of the Zulu nation, 
ond a concept album is planned. 

bhiefiwg 
LOS ANGELES: George 
Michael and Phil Collins were 
among the big winners at 
ASCAP's annual awards 
ceremony, recognising the 
most performea songs of 
1985. 

Michael's Careless Whis- 
per and Wake Me Up Before 
You Go-Go were two of the 
five most performed songs of 
the year. The others were I 
Want To Know What Love Is 
by Mick Jones, We Are The 
World by Lionel Richie and 
Michael Jackson, and I Just 
Called To Say I Love You by 
Stevie Wonaer. The latter 
was also named Song of the 
Year. 

Among the multiple award 
winners were Phil Collins, 
with citations for four songs, 
a number shared by Prince 
and Lionel Richie. Richie was 
named Songwriter of the 
Year, with the most total per- 
formance credits for the tnird 
year in succession. 

We Are The World was the 
only new Richie song actually 
released in 1985, indicating 
the high frequency of airplay 
on his entire song catalogue. 

LONDON: Cor van Dijk has 
been appointed managing 
director of PolyGram Record 
Operations UK with effect 
from July 1. He will be re- 
sponsible for direction of all 
the major resource and ser- 
vice functions which support 
the commercial operating 
companies in the UK. 

Van Dijk moves from Bra- 
zil, where he has been man- 
aging director of PolyGram 
do Brasil Ltda for the past 
five years. His successor in 
this post is Tim Rooney, who 
was managing director of 
Trutone Records, South Afri- 
ca, before becoming group 
MD of a major food and be- 
verage company there. 

Leon E J M Vogels has 
been promoted to vice presi- 
dent, PolyGram Internation- 
al, based in Hanover. 

PAGE 4 

NEW YORK: Pop radio here 
seems to be staging a small 
revolt against ballads and 
new acts. Frustrated that cur- 
rent singles by the biggest of 
newer names such as 
Madonna, Whitney Houston, 
Billy Ocean, George 
Michael, Phil Collins, Ho- 
ward Jones, Simply Red and 
even recent crossover Patti 
LaBelle have loaded their 
playlists with too many slow 
songs, Top 40 radio prog- 
rammers have flocked to 
veteran rock artists. 

The most recent Radio & 
Records survey of contem- 
porary hit radio (CHR) sta- 
tions indicates the most 
powerful breakina records 
were the new singles by The 
Rolling Stones, Rod Stewart, 
Bob Seger, Van Halen and 
Genesis. The programmers 
say they are looking for up- 
tempo pop-rock records. 
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ADVERTISEMENT 

MONTHLY BRITISH 

mm 

CHART 

THIS LAST MONTH ON 1 
MONTH MONTH CHART JUNE 1986 CAT NO. 

1 i COUNTRY AIRS-RICK WAKEMAN CODA LANDSCAPE SERIES NAGE 10 

2 2 2 A NEW AGE COMPILATION: STANDING STONES - VARIOUS coda landscape series NAGE5 

3 1 2 AN INVITATION TO WINDHAM HILL-VARIOUS WINDHAM HILL WHA 1 

4 13 2 SILK ROAD — KITARO POLYDOR 8177321 

5 5 2 DECEMBER - GEORGE WINSTON WINDHAM HILL WHA 1025 

6 1 VOICES-CLAIRE HAMILL CODALANSCAPE SERIES NAGE 8 

7 4 2 CACHARPAYA- INCANTATION CODA CODA 20 

8 3 2 ATMOSPHERIC CONDITIONS - JOHN THEMIS CODA LANDSCAPE SERIES NAGE 1 

9 14 2 AUTUMN - GEORGE WINSTON WINDHAM HILL WHA 1012 

10 6 2 BAYOU MOON - TOM NEWMAN CODA LANDSCAPE SERIES NAGE 2 

11 8 2 SONGS WITHOUT WORDS - DASHIELL RAE CODA LANDSCAPE SERIES NAGE 4 

12 7 2 CLASSIC LANDSCAPE - TIM CROSS CODA LANDSCAPE SERIES NAGE 3 

13 9 2 SHADOWDANCE - SHADOWFAX WINDHAM HILL WHA 1029 

14 19 2 WINE DARK SEA - STEPHEN CAUDEL CODA LANSCAPE SERIES NAGE 6 

15 20 2 ANCIENT DREAMS- PATRICK O'HURN PRIVATE MUSIC IMPORT 1201 

16 18 2 JAPANESE BUTTERFLY - STEVE JOLLIFE UK/PULSE PULSE 12 

17 15 2 ICHIKO - ICHIKO HASHIMOTO PAN EAST NEWLP 101 

18 [Hi 1 ARIEL BOUNDARIES - MICHAEL HEDGES IMPORT IMPORT 

19 16 2 BRAIN VOYAGER - ROBERT SCHRODER IMPORT RRK15030 

20 1 THEMEOFSECRETS- EDDIE JOBSON PRIVATE MUSIC IMPORT 1501 

NEW AGE MUSIC IS A NEW EXCITING MUSICAI. DEVEI.OPMENT 
THAT APPEALS TO THOSE WITH MODERN VALUES AND TASTE 

INSTRUMENTAL IN MOST INSTANCES IT FOLLOWS 
THE CLASSIC TRADITIONS OF BEING ABLE TO EVOKE ATMOSPHERE 

AND EMOTION THROUGH THE PLAYING OF INSTRUMENTS 

rnMPII FD FROM A NATIONAL PANEL OFSTORES SPECIALISING IN NEW AGE MUSIC. PANEL INCLUDES RECORD SHOPS, DEPARTMENT STORES.NEWSAGENTS, BOOK AND HEALTH FOO^STORES^ WELL AS O^ER ALTERNATIVE OUTLETS. DETAILS OF RECORDS SUITABLE FOR INCLUSION SHOULD BE SENT TO: AUDIENCE RESPONSE CENTRE. SUSSEX TN33 9BX 
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ARE YOU READY? 

IS THE WORLD 

READY? 

RELEASED ON 9TH JUNE 

NOTP 

THI8R 

Artist A-Side/B-Side Label 7"; 12" Number (Distributor) 

A VIEW FROM THE HILL NO COHVERSATION/Everylime I Hear Your Nome EMI EMI 5565;12EMI 5565 ( ) "AMAZULU TOO GOOD TO BE FORGOTTEN/Sez Who Island ISP 284 Shaped Pic Disc (t) 
"ART OF NOISE, The PARANOIMIMbo China WOK 9 (F) (Rescheduled) 

BAINES, Marie & George FACE ON MY OWN/lbo Joe Fraser BT 04 12 only (JS) . , i. v™, Cton llnul (Wl ■ BAKER, Anita SWEET LOVE/No One In The World Elcktra EKR 44;EKR 44T 12' 'nc ex,'a t!.a,t't Wq
| . ,LcT,nvp| nn/ln The Morm 

BALAAM & THE ANGEL SLOW DOWNAVolk Awoy Virgin VS 864;VS 864-10 10";VS 864-12 12 mc extra tracks ng 

BALORY, long John MEXICO/LET THE HEARTACHES BEGIN (Double A) PRT 7P 356 Pic Bog (A) 
BEATLES, The PAPERBACK WRITER/Roin Poriophone R 5452 Pic BogiRP 5452 Pic Disc (E) 
lfoTu^0Tl^KES^t:: BIGC 2 Pi. m.BIGCX 2 ,2" Pi. B.S in. ...cK, Side 2 

The Restless NDtive' (Soimdrratk) (F) 
BUCK ROOTS SEE YOUR FACE/Conman Nubias NRT 03 12" onl| (JS1 
BLUE ZONE FINEST THING/Lose Will Wail Roikin' Horse/Arisla RH 109 Pi. 8og;RHT 109 12 Pit Bag |R) BOWIE, David UNDERGROUND (EDITED »ERSION)/Undeigronnil EMI AmeH.a EA 216 Pi. 8ot|;l2EA 216 12 Pit Bag IE) 
BOX OF FROGS AVERAGE/Sl.ange Lands Epit A7248;TA 7248 12" int cxlta Iratk Keep Calling (0 
BUT OFF THE BAR/GOLDEN STRINGS MY LIFE IS LIKE A STANLEY KNIFE (EPl Deng Deng Deng DENG 2 (l/Ba(ks| 
CHALMERS, Lloyd If YOU WERE HERE TONIGHT/Galveston Bay Sargc SRL 7 12" only (JS) CHAMELEONS TEARS/Poindiso Gollen GEF 4;GEF 4T 12" int eslta track Inside Dal (W) 

I ijCtJ CHOICE SWEET LITTLE INDIA/Aller You're Gone Climax CLIMAX I 12" (MIS/E) 
CHOIR MILITIA SHARPEN THE KNIFEJNolhing That Would Inleresl You W.A.R. WAR 3006 Pi. Bag, 12 WAR 3006 12 Pit Bog |A] 
CUIRE AND FRIENDS ITS 'ORRIBLE BEING IN LOVE (WHEN YOU'RE 8V6)/lha BBC RESE 189 (E) 
COLOH, Willie Sn EIRE TO ME (LATIN JAZZBO VERSION);(lnleino Dob) ASH AM 330;AHY 330 12" (F) 
CRASH COURSE IN HARI KARI THE SPT/Theme From A Video Nosly AWA AWA Oil Pi. Bog (P) 
CRIME AND THE CITY SOIUTIOH KENTUCKY CEICK/lba Mule I2MUI! 046 12" only Pit Bog (l/RT) 
DANGER USE SIXIEEN/Dubnise Trouble Music TH 001 12" only (JS) 
DENTISTS, Tire DOWN AND OUT IN PARIS AND CHATHAH/lbo Tambourino SP 006 12" |l/Bntks) 
DOUBLE WOMAN OF THE WORED/(lnstl Polydor POSP 796 Pit BogiPOSPX 796 12" Pit Bog (F) 
DRUM THEATRE HOME IS WHERE THE HEART IVlbo Epit A7087;IA 7087 12" (C) 
EMERSON, UKE & POWEIL TOUCH AND GO/Leorning To Fly Polydot POSP 804 Pit BagiPOSPX 804 12" int extio Itatks The Lotomolion 
ESCAPE CLUB, TTre WHERE ANGELS CRY/Ionighl (Fot The Poor Boyl Parlopbone R 6132;12R 6132 12" (E) 
EUROGEIDERS CAN'T WAIT TO SEE YOU/I Like To Heat ll CBS A7139;TA 7139 12" (C) 
FAIRCHUD, Barbara JUST OUT RIDING AROUIID/You Burned Me So Bod Capilol CL 411 (E) 

-FATBACK BAND I FOUND EOVING/ls This The Folore Towetbell TOW 107;TOW 1012 12" inc extra track Spanish Hustle (E) 
FIX*, The SECRET SEPARATION/Sinrc The Adyenlote MCA FIX* IOjFIXXI 10 12" inc cxlta troth Redistover (F) 
FLOY JOY WEAK IN THE PRESENCE OF BEAUTY/You And Me Virgin VS 833;VS 833-12 12" (E| (Re-issue) 
FM LOVE WAS DYING/Coplured Pocttalt A 7233;TA 7233 12" (C| 
FORCE MIPS, The HERE I GO AGAIN/lltbin' For A Stralth Island IS 286 Pit Begil2IS 286 12" Pit Bag |E| 

-f-EOSTIR, Ian TELL ME IT'S TRUE (NEW YORK MIX|/(lnil| MCA HCAX 102S 12" (F) 
GOLD SAIL AWAY/Josy-Ann Weo International 248688 (W) 
GROOVY, Winston YOU MADE II LOOK SO EASY/[Easy Version) WG WG 01 12" only US) 
HAPPY MONDAYS FREAKY DANCING/lba Fartocy FAC I42)FAC 142T 12" (l/RT) 
HEADS AZTEC LIGHTNING/Mayon Inlerlode BBC RESE 184 Pic Bag (E) , , , 

I „HUD, Murray PITY THE CHILD/The Deal RCA CHESS 6 P.t Bog.CHESST 6 12" Pit Bog int extra track One Night In Bangkok (R) 
^■)CHOLT, John NEVER GONNA GIVE YOU UP/CLIFFORD MATTHEW: Going Sleady King Jam KJ 042 12" only (JS) 

INX5 LISTEN LIKE THIEVES/Begollen Merruty/Pbonogiam INXS 6;INXS 612 12" (F) 
ISAACS, Gregory BANG BALLET/(Versionl Tad's TRD 15586 12" only (JS) 
JAMES SO MANY WAYS/Wilhdrown Site JIM 4;JIM 4T 12" int extra Iratk Josl Hipper (W| 
KING KONG TROUBLE AGAIII/TONTO IRIE; Me Lover Gteeasleevcs GRED 201 12" (R/OMS/JS) 
LIE HE, Bunny MRS BROWN/My Sound Swcalcom SC 10 12" only |JS) 
LIGHT, The PRIDE Of WINNING/Ten Million Years Inevitable/RCA ZB 40749:ZT 40750 12" (R) 
MARS FINWICK BAND, The ASH AIN'T NOTHING BUT TRASH/Smoking Onl The Barons Ptesidenl PI 548;PT 12-548 12" (SP) 
McCANN, Susan J0HNNT, LOVELY JOHNNY/Wbete The River Shonnoct Flows Homcspan HS 106 (O/SP) 
MtGREGOR, Freddie MISERABLE WOMAN/tbo Grecesleeves GRED 203 12" only (R/DMS/JS) 
MEN THEY COULDHa HANG, The GOLD RUSH/Ihe Ghost 01 Cable Slreet MCA SELL I;SEIET I 12" inc extra hack Wnlkm' Talkin' (F) 
MERCHANT, Sugar TEARS OF A CLOWN/lba UK Bubblers UKMC 15 12" only (R/DMS/JS) 
MIGHTY DIAMONDS, The KEPT 0UT;(Vet!ion) Germoin OGT 16 12" only (JS) 
MOFFAT, Man MISS THIS TONIGHT/Sove Year Worry CBS A6685 (Q 
MORTON, hrnn YOU BETTER COME HOME/RICHARD YOUNG; The Sellolield Rap Emerald CHEW 106 Pit Bog (A) 

T 

einp- "w|RO 

ORDER FROM PRT 

MURPHY, Peter BLUES HEART/Canvos Beauty (Up Version) Beggars Banauet BEG 162;BEG 1621 12" (W) 
4- OCEAN, Billy WHEN THE GOING GETS TOUGH, THE TOUGH GET      

D114 Double Pack (A) (Re-release) 
jgars Banmi 
G0ING/(lnst) Jive JIVE 114 Pic Bog.JIVE T 114 12" Gotelold Sleeve; JIVE 

WILLESDEN 

12" JIVE T121 7" JIVE 121 

K 

PALMER, Mr. CLICK CLICK/See Ninjo Deh Sweelcom SC 11 12" only (JS) 
PEACH, Dixie SLAUGHTER/tbo Jah Tubbys JT 018 12" only (R/DMS/JS) 
PENDER, Mike IT'S OVER/Brothers And Sislers Sierra FED 23; FED 23T 12" (W) 
PETER AND THE TEST TUBE BABIES KEYS TO THE CITY/Keith Moon/lba Hairy Pie TTB 1;TTB12 1 12" inc 2 extra live tracks (l/RR) 
PLAYMATES WASTED YEARS/lbo What Goes On WHATGOES 7 Pic Bag (l/TT) PRESIDENT REAGAN IS CLEVER FROM THIS TO THAT/lbo Hyena HA HA 001 12" (I/Backs) 
QUEEN FRIENDS WILL BE FRIENDS/Seven Seas 01 Rye EMI QUEEN 8 Pic Bag,12QUEEN 8 12" Pic Bag (E) 
REAL ROXANNE WITH HITMAN HOWIE TEE (BANG ZOOM) LET'S GO-GO/Howie Teed OR Coollempo/Chrysalis COOL 124;COOlX 124 12" 

Pic Bag (F) 
RED SHARK/STRANGE MEN WITH GUNS SOUR MASH (EP) Bite Back BITE BACK 006 (l/Backs) 
REED, loo NO MONEY DOWN/Don't Hurt A Woman RCA 501;RCAT 501 12" (R) 
RIDGEWAY, Stan CAMOUFLAGE/Rio Greyhound I.R.S./MCA IRM 114;IRMT 114 12" inc extra track Stormy Side Of Town (F) 
'ROCKY VALLEY FESTIVAL SONG/THE ROYAL DOULTOH BAND Conducted by TED GRAY: National Garden Festival Theme/Festival Song 

(Insl Version) Valentine VALS 125 Pic Bag (A) (Correction to previous listing) 
ROUEN YOUNG FOR A DAY/Toke Me Back Home Kick KIC 09 (CH) 
RUSSELL, Devon CARELESS WHISPER/Carelul Whisper Uptempo TEMP 004 I?" only (JS) 
SCREAMING BLUE MESSIAHS WILD BLUE YONDER/Killer Born Man WEA YZ 73 (W) 
SIR MIX A LOT SQUARE DANCE RAP/(Version) Streetwave KHAN 69;MKHAN 69 12" (A) 
SLEEQUE ONE FOR THE MONEY/One For The (Dub) Malaco MAL 1233 12" (A) 
SMITH, Fenton INTENTION ARE BIG/Gol To Get You Baby Style STY 001 12" only (JS) 
SMITH, Wayne TRY MY LOVE/Murder Commit Unity UN 019 12" only (JS) 
SPYDER-D I CANT WAIT (TO ROCK THE MIKE)/(lnsl Dub Mix) Champion CHAMP 14 Pic Bag: CHAMP 1214 12" Pic Bog (A) 
TEMPTATIONS, The MY GIRL/Wherever I Lay My Hal Motown ZB 40743 Pic Bag.ZT 40744 12" inc extra tracks The Way You Do The Things 

You Do/My Baby (R) 
TV/INK & THE FAIRIES SPACE LOVER/lbo Twink TWINK 2 (I/Backs) 
UNDIVIDED ROOTS ROCK THIS YAH MUSIC/lba Entente ENT 002 12" only (JS) 
WANG CHUNG TO LIVE AND DIE IN LA/Dance Hall Days Geffen A 6756;TA 6756 12" inc extra track Block, Blue, White (C) WATERMELON MEN I'VE BEEN TOLD/lba What Goes On WHATGOES 6 Pic Bag (l/RT) 
WHAM! THE EDGE OF HEAVEN/BATTLESTATIONSAVhere Did Your Heart Go Epic FINE 1 Pic Bag.FlNET 1 12" Pic Bag (C) 
WHO SAID THAT LOVERBOYAVork Don't Play Media Clone MCR 100 (Sell - 01-226 7169) 

. WILLIAMS, Don HEARTBEAT IN THE DARKNESS/The Light In Your Eyes Capilol CL 412 (E) 
^WILLIAMS, Ins PEACE MUST COME AGAIN/The NestTime I See You President PT 546 (SP) 

WIHWOOD, Sieve HIGHER LOVE/And I Go Island IS 288 Pic Bag,12IS 288 12" Pic Bag (E) 
YEAH JAIZ THIS IS NOT LOVE/Any Day/Childish Games/Bob's Song Upright UPT 14 12" (l/RT) 
ZODIAC MIHDWARP & THE LOVE REACTION WILD CHILD/tbo Food SNAK 4 12" only (l/RT) 

"previously listed in alternative formal 

Man 9-Fri 13 Juno. Single Releases: 86 
Year la Data: (24 weoks la 13 lurro 1986) Single Reloaja!: 2044 

Ash Aiis'l Nothing Bui Trash  m Average 8 Artec lightning   H Bang Ballet  | Battleslalions W ■Big Zoom) Let's 60-G0 R Blues Heart M Camouroge R Can't Wait To See You  f 
(oreless Whisper R Click Click P Down And Out In Paris And Chatham....  D Feslivol Song  R finest Thing  B Freaky Dancing H Frieras Will Be Friends 0 From This To Thai P Gold Rush   M Hcartbeol In The Darkness W Here I Go Again F Higher love   W Home Is Where The Heart Is D I Found lorirg F If You Were Here Tonghl C Intentions Are Big S It's 'Orrible Being In love C I've Been Told W Johnny, lovely Johnny M Just Out Riding Around f Kentucky (tick C Kept Out M Keys To The Ory P lei The Heortoches Beg n B lilo 8 Listen like Thieves love Was Dying ... Loverboy  n Mexico - B Miserable Woman M Miss This Tonight M Mrs Biown L My Girl T My Lile Is like A Stanley Knife (EP) B Never Gonna Give You Up  H No Cor.versolion A No Money Down R On My Own 8 One for The Honey S Popetbock Writer Poronoimio Peoce Must Come Agcia Pity The Child Pnde 01 Winning Rock This Yoh Music Sod Awoy Secret Sepcrouon See Your foce 

 F 

Sharpen The Knife .. ...C Sixteen 0 SlaugMe.* P Slow Down B So Many Ways  J Sour Much 'f PI .. R Score lover  .1 Sauare Carre Rod  S Swe»t linle Irdm C Sweet love B Teats 01A Clown.    M leers C Tell Me It's True. f The Edge 01 Heaven . W The Snv ( The Tecrhet B This Is Nol Love  Y To live And Die In LA  . .. W Too Good To Be Fotoaller.  A Touch And Go E Trouble Again K Try My love S Underground Wasted Yeors p 

Weak In The Presence Of Beouty F When The Going Gels Tough The Tough Gel Going  0 Where Angels Cry E Wild Blue Yonder S Woman 0( The World  0 You Better Come Home   M You Made II Look So Easy G Young For A Day R 

See New Albums for Distributors Codes 
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BARRY FOX: attempting the unpleasant business of looking at the music industry in its underpants 

Backstage glances 

at the biz at work 
PIPELINE plans are afoot 

for a projected television 
series aiming to take a 
"new" look at the UK pop 

music industry. A pilot for the 
tentatively-titled Backstage Pass 
was recently completed by London 
production company Fox Televi- 
sion and paves the way for a furth- 
er 12 programmes which accord- 
ing to executive producer Barry 
Fox will be looking at the music 
business 'in its underpants", writes 
Chris White. 

The docu-drama, as it has been 
christened, will cover all aspects of 
the industry: A&R, business affairs, 
management, lawyers, PR, airplay, 
the hype and the technological 
aspecls of the pop music business. 
Backstage Pass is aimed at both the 
US and home market, and is being 
directed and produced by Bob 
Keller who is a news producer for 
ABC across the Atlantic. 

The idea for the series came to 
Fox and his partners some time 

'Most pop fans 

don't understand 

the music indus- 

try, they buy the 

records but don't 

understand the 

process that a 

band has to go 

through to even 

make a record, 

let alone get to 

the top' 

ago but other commitments have 
held it back until now. "The music 
industry is a personality in its own 
right, and it's surprising no one else 
has attempted what we're trying to 
do," says Fox. "We're combining 
our experience in making pop 
videos with the expertise acquired 
making TV documentaries. The re- 
sult hopefully will be a series which 
will have a wider appeal than the 
usual pop music programmes. 

"Although the series is being 
aimed at audiences both sides of 
the Atlantic we decided it had to 
be made in London," says Fox. 
'The music industry is so much 
more accessible here, you're never 
more than a taxi drive away from 
whoever you want to see, but in 
the US the business is spread 
through so many different loca- 
tions. In any case British pop music 
has so much influence on the 
American charts that we just had to 
focus on the record industry here." 

He adds: "Most pop fans don't 
understand the music industry, they 
buy the records but don't under- 
stand the process that a band has 
to go through to even make a 
record, let alone get to the top. 
There are thousands of bands 
around but only a small proportion 
get the chance to make a single. It's 
like an enormous pyramid but peo- 
ple only see the very top. We want 
to show viewers the influence of 
the music business, and make them 
realise that it's not just about the 
music and the artists. It's the back- 
room boys who contribute to the 
success, and much of the new tech- 
nology that is around." 

Fox himself has been involved in 
TV and video for several years. He 
worked extensively for the ABC TV 
network in the US, and his first 
direct involvement with the British 
pop scene was a Bay City Rollers 
tour in 1976. He started his own 
company in 1 979 and has worked 
v/ilh such names as Paul Young 
and Iron Maiden. 

'The music industry has ignored 
itself for years, and yet it has such a 
tremendous effect on most peo- 
ple's lives, particularly with the ad- 
vent of the portable stereos," Fox 
says. 'The more we got into mak- 
ing the Backstage Pass pilot the 
more enthralling we found the 
whole business." 

Backstage Pass will be featuring 
several unknown pop acts during 
the course of the series — a music 
press advertisement inviting aspir- 
ing rock artists to submit examples 
of their work resulted in six mail- 
sacks of tapes and biographies. 
"We want a cross-section of 
groups — for instance an in 
strumental group, and one that is 
heavily into synthesiser music — 
but we don't want an act that is 
going to have 'peaked' by the time 
the series goes out, next spring," 
Fox adds. 

The pilot programme combines 
elements from the first three or four 
programmes in the series, and will 
include seeing the bands practising 
their music as well as studio ses- 
sions. "In the series we are hoping 
to identify talent at a very early 
stage so that by the end of the 1 3 
programmes viewers will have 
seen the various experiences 
bands have to go through before 
their career reaches a positive 
state," says Fox. "We're not just 
aiming at the music fans with Back- 
stage Pass — we want to gel to 
those people who enjoy music but 
also like a documentary. There 
have not been many programmes 
about pop music where afterwards 
you feel that you've actually learnt 
something. 

"With Backstage Pass we want 
to show the intrigue and the human 
face of what is a very complex 
industry. It will be interesting to see 
how the industry reacts to some 
one having a close look at it be 
cause we will be looking at pop 
music in its underpants, so to 
speak." 

Win a Paris match 

with Maxim meals 

LONDON'S MAXIM's De 
Paris is breaking down the 
barriers for more relaxed 
lunchtimes. 

Now you can sample Maxim's 
superb lunchtime cuisine at just 
£1 3.95 for the fixed price menu — 
and there's no need to wear a 
jacket and tie at lunchtime any 
more! The high standards for 
which Maxim's is renowned will 
now be much more accessible and 
you need not fear that quality will 
suffer. 

Classy and impressive, the un- 
hurried and relaxed atmosphere 
coupled with a superb selection of 
classic French cuisine and exten- 
sive choice of wines and spirits 
makes Maxim's the perfect setting 
for those important business lun- 
ches. And it need not cost your 
company an arm and a leg! 

London's Maxim's De Paris 
aims *o recreate the style and 
quality of its famous sister 
restaurant in Paris. But don't 
take our word for it; the win- 
ner of this competition and a 
guest will be able to visit both 
restaurants. They will be 
flown to France for lunch at 
Maxim's De Paris and, after a 
leisurely lunch there, will fly 
back to London to sample the 
gastronomic delights of Max- 
im's, London, over a relaxed 
dinner — all in one fun and 
food-packed day. 

All you have to do to enter this 
competition is to study the list be- 
low which gives six points on which 
Maxim's prides itself and put them 
into your order of priority when 
choosing a restaurant for an im- 
portant business lunch. So, if 
"Good Service" is most important 
to you on such an occasion, put A 
in box 1 and so on until you have 
put all six points in order. Then 
think up a witty caption (in not 
more than 15 words) for the 
photograph below, which shows 
Herve Salez, Maxim's London 
general manager, serving cham- 
pagne to a discerning "customer". 

A. Good service 
B. Excellent cuisine 
C. Impressive wine list 
D. Price 
E. Reputation of restaurant 
F. Unhurried, relaxed 

atmosphere 

Entries to: Maxim's Competition, 
Music Week, Greater London 
House, Hampstead Road, London 
NW1 7QZ. 
Closing date for entries: 1 3th June 
1986 

iin2n3n4n5n6n 

My caption is (in not more than 15 words): 

NAME  

COMPANY., 

ADDRESS  

■ Post Code . 

^ Daytime Telephone Number  j 

If you do not wish to enter this competition but are interested in finding out 
more about the special services Maxim's offer to business executives send 
your business card to. MFA Ltd, 66 Gloucester Place, London W1H 3HL. 
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MUSIC BUSINESS 

CONTACTS 

JACKSON, JANET Noity 
JONES. GRACE Privoie Life 
LA BEIIE/MtDONALD On My 0.-n 
LEE, DEE C Hold On 
LEVEL 42 Lessons In Love 

EURYTHMICS When Tomorrow Comes 
FABULOUS THUNDERBIRDS Tuff Enuff 
FALCO Vienna Coiling 
FURNITURE Brilliant Mind 
GABRIEL, PETER Sledgehammer Virgin 
GENESIS Invisible Touch Virgin 
GRAHAM, JAKI Set Me Free 
HEYWARD, NICK Over The Weekend 
HOOTERS And We Danced 
HQUSEHARTINS Happy Hour 

Polydor 
LITTLE RICHARD Great Cosh A 'Mighty ( ..) 
LOVEBUG STARSKI Am.ryville House On The Hill Epic 
LOVE AND MONEY Condybor Express Mercury 
MANILOW, BARRY I'm Your Man 
MATCHROOM MOB/CHAS & DAVE Snooker Loopy Rockncy 
MATT BIAHCO Dancing In The Slrect 
MERCURY, FREDDIE Time 
MIAMI SOUND MACHINE Bod Boy Epic 
MIKE + THE MECHANICS All I Need Is A Miracle 
MR MISTER Is It love 
NU SHOOZ ICon'tWoil Atlantic 
OCEAN, BILLY There'll Bo Sod Songs (To Moke You Cry) Jive 
O'NEAL, ALEXANDER What's Missing Tabu 
OSBOURNE, JEFFREY You Should Be Mine ( . 
OUTFIELD, THE Your Love 
PALMER, ROBERT Addicted To Love 
PAUL, OWEN My Favourite Wosle Of Time Epic 
PERILS OF PLASTIC Ring A Ding Ding 
PET SHOP BOYS Opportunities [Lei's Mole . .) Parlophor 
POINTER SISTERS Bock In My Arms Again 
PRINCE/REVOLUTION Mounloins Paisley Pork 
REA, CHRIS On The Beach Magnet 
REAL THING ConT Get By Without You PRT 
RED BEARDS FROM TEXAS I Sow Her Standing There Rccchret 
RED GUITARS Amenco And Me Virgin 
ROLLING STONES One Hit To The Body Rolling Stones 
SANDRA (HI Never Be) 
SHAW, SANDIE Arc You Rcody To Be Heortbrokcn Polydor 
SIGUE SIGUE SPUTNIK 21 st Century Boy EMI 
SIMPLY RED Holding Bock The Years 
SLY FOX lei's Go All The Way Capitol 
SMITHS, THE Big Mouth Slnkes Again Rough Trade 
SPITTING IMAGE The Ch.ckcn Song Virgin 
STATON, CANDI Young Hearts Run Free Warner Brothers 
STATUS QUO Roliin Home Vertigo 
STEWART/GASKIN The Locomotion 
STEWART, ROD Lovo Touch 
SURVIVOR The Search Is Over 
TEARS FOR FEARS Everybody Wonts To Run, Mercury 
THRASHING DOVES, The Motchstick Flonilo ASM 
URE, MIDGE Coll Of The Wild Chrysolis 
VAN HALEN Why Con't This Be Love 
VEGA, SUZANNE Left Of Centre 
WHAWI The Edge Of Heaven Epic 
WILLS, VIOLA You Are The Reason Why 
WYLIE, PETE Sinful 

O BUBBLING UNDER (Regional Playlistings on 6-9 Stations) ... Jimmy Barnes, Dhar 
Braxton, Carmcl, Cherrelic, Sam Harris, The Immortals, Isley Brothers, Joe Jackson, The'' 
Judds, Julian Lennon, Bonnie Tyler, Eugene Wilde, Working Week. 

• logged 6/ Sham Jroeking 101-290 0129) 
• *ry C rndKom Radio I CHARTBUSKR 

A .nd^a'ei Radio I 'A' hit 
N mdicalet NFW iNIRr 

El MBarge 

77 ^ 

whos j 

Top 30 US Billboard Smash 

Available Now 

on 7" and Brand New 

US 12 " R emix 

THEME FROM THE MOVIE CIRCOIT# 

SOOM RELEASED IM THE UK ^ 
7- 

lift ik>iis Setur ts e 

ORDER EROM: RCA/ARIOLA, EYNG EANE, WES1BR0MW1CR, WES1 MIDLANDS B?0 7S1. IEEEPRDNE: 021-525 3000 
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BARRY FOX: attempting the unpleasant business of looking at the music industry in its underpants 

Backstage glances 

at the biz at work 
PIPELINE plans are afoot 

for a projected television 
series aiming to take a 
"new" look at the UK pop 

music industry. A pilot for the 
tentatively-titled Backstage Pass 
was recently completed by London 
production company Fox Televi- 
sion and paves the way for a furth- 
er 1 2 programmes which accord- 
ing to executive producer Barry 
Fox will be looking at the music 
business "in its underpants", writes 
Cbn's White. 

The docu-drama, as it has been 
christened, will cover all aspects of 
the industry: A&R, business affairs, 
management, lawyers, PR, airplay, 
the hype and the technological 
aspects of the pop music business. 
Backstage Pass is aimed at both the 
US and nome market, and is being 
directed and produced by Bob 
Keller who is a news producer for 
ABC across the Atlantic. 

The idea for the series came to 
Fox and his partners some time 

'Most pop fans 

don't understand 

the music indus- 

try, they buy the 

records but don't 

understand the 

process that a 

band has to go 

through to even 

make a record, 

let alone get to 

the top' 

PAGES 

ago but other commitments have 
held it back until now. "The music 
industry is a personality in its own 
right, and it's surpnsmg no one else 
has attempted what we're trying to 
do," says Fox. "We're combining 
our experience in making pop 
videos with the expertise acquired 
making TV documentaries The re- 
sult hopefully will be a senes which 
will have a wider appeal than the 
usual pop music programmes. 

"Although the series is being 
aimed at audiences both sides of 
the Atlantic we decided it had to 
be made in London," says Fox. 
"The music industry is so much 
more accessible here, you're never 
more than a taxi drive away from 
whoever you want to see, but in 
the US the business is spread 
through so many different loca- 
tions. In any case British pop music 
has so much influence on the 
American charts that we just had to 
focus on the record industry here." 

He adds: "Most pop fans don't 
understand the music industry, they 
buy the records but don't under- 
stand the process that a band has 
to go through to even make a 
record, let alone get to the top. 
There are thousands of bands 
around but only a small proportion 
get the chance to make a single. It's 
bke an enormous pyramid but peo- 
ple only see the very top We want 
to show viewers the influence of 
the music business, and make them 
realise that it's not just about the 
music and the artists. It's the back- 
room boys who contribute to the 
success, and much of the new tech- 
nology that is around." 

Fox himself has been involved in 
TV and video for several years. He 
v/orked extensively for the ABC TV 
network in the US, and his first 
direct involvement with the British 
pop scene was a Bay City Rollers 
tour in 1976. He started his own 
company in 1 979 and has worked 
with such names as Paul Young 
and Iron Maiden. 

"The music industry has ignored 
itself for years, and yet it has such a 
tremendous effect on most peo- 
ple's lives, particularly with the ad- 
vent of the portable stereos," Fox 
says. "The more we got into mak- 
ing the Backstage Pass pilot the 
more enthralling we found the 
whole business." 

Backstage Pass will be featuring 
several unknown pop acts during 
the course of the series — a music 
press advertisement inviting aspir- 
ing rock artists to submit examples 
of their work resulted in six mail- 
sacks of tapes and biographies. 
"We want a cross-section of 
groups — for instance an 
strumental group, and one that is 
heavily into synthesiser music — 
but we don't want an act that is 
going to have 'peaked' by the time 
the series goes out, next spring," 
Fox adds. 

The pilot programme combines 
elements from the first three or four 
programmes in the series, and will 
include seeing the bands practising 
their music as well as studio ses- 
sions. "In the series we are hoping 
to identify talent at a very early 
stage so that by the end of the 1 3 
programmes viewers will have 
seen the various experiences 
bands have to go through before 
their career reaches a positive 
state," says Fox. "We're not just 
aiming at the music fans with Back- 
stage Pass — we want to get to 
those people who enjoy music but 
also like a documentary. There 
have not been many programmes 
about pop music where aflerwards 
you feel that you've actually learnt 
something. 

"With Backstage Pass we want 
to show the intrigue and the human 
face of what is a very complex 
industry. It will be interesting to see 
how the industry reacts to some- 
one having a close look at it be- 
cause we will be looking at pop 
music in its underpants, so to 
speak." 

TRY F0LL0W1MG Win 

witl THIS FOR YOUR 

I 

OWM COPY OF 

MUSIC WEEK 

ONDO 
Paris is 
barriers 
lunchtirr- 

Now vou cc 
superb (unchtii 
£13.95 for the 
and there's nc 
jacket and tie 
more! The hi 
which Maxim's 
now be much n 
you need not f 
suffer. 

Classy and i 
hurried and r€ 
coupled with a 
classic French 
sive choice of 
makes Maxim's tne perlect semny 
for those important business lun- 
ches. And it need not cost your 
company an arm and a leg! 

London's Maxim's De Paris 
aims to recreate the style and 
quality of its famous sister 
restaurant in Paris. But don't 
take our word for H; the win- 
ner of this competition and a 
guest will be able to visit both 
restaurants. They will be 
flown to France for lunch at 
Maxim's De Paris and, after a 
leisurely lunch there, will fly 
back to London to sample the 
gastronomic delights of Max- 
im's, London, over a relaxed 
dinner — all in one fun and 
food-packed day. 

A. Good service 
B. Excellent cuisine 
C. Impressive wine list 
D. Price 
E. Reputation of restaurant 
F. Unhurried, relaxed 

atmosphere 

Entries to- Maxim's Competition, 
Music Week, Greater London 
House, Hampstead Road, London 
NW1 7QZ. 
Closing date for entries: 1 3th June 
1986 
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My caption Is (in not more than 15 words);. 

NAME  

COMPANY.. 

ADDRESS  

■ Post Code . 

^ Daytime Telephone Number  j 

If you do no! wish to enter this competition but are interested in finding out 
more about the special services Maxim's offer to business executives send 
your business card to: MFA Ltd, 66 Gloucester Place, London WIH3HL. 
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