
«n ^ LJS\k . o 

MUSIC WEEK 

£1.5© U.S.$5 ISSN 0265-1548 

5^ 
\ 

• 1 
Wp. 

|p 

: , 

New steps, new s^le M¥ 
THIS IS the new look ol HMV, the 
style that will eventually take over 
from the "fax 'n' frottage" format 
that was introduced at the begin- 
ning of 1 985. 

The company is spending £5m 
in the next 1 2 months on convert- 
ing its existing stores and plans to 
open a further six, 6,000 square 
feet shops around the UK during 

Radio One/Two sale: 

MW says 'hands off 

HANDS OFF Radios One and 
Two. That is the clear message 
which the BBC is unable to deliver 
as it awaits official details of the 
Peacock Committee's report into 
the financing of the BBC. 

And because the BBC finds itself 
hamstrung and unable to comment 
until it has sight of the report, now 
in the hands of Home Secretary 
Douglas Hurd, Music Week is this 
week launching a campaign to 
save the music networks, writes 
David Dal ton. 

It is in the interests of the whole 
music industry to get behind the 
campaign. Imagine these dire con- 
sequences if Radio One, for inst- 
ance, were to be privatised: 
& Nine minutes less music per 
hour to accommodate ads; 
© A safer, more bland format 
concentrating on the upper 
reaches of the chart, 
© Fewer opportunities for new 
artists and fresh music; 
9 More pressure on existing ILR 
stations and their music content as 
they compete for ads with a 
national network. 

And Radio Two, while its light 
music format does not sell records, 
complements Radio One's output 

in a way which would be impossi- 
ble in a privatised form. Certainly 
no commercial organisation would 
make such a commitment to live 
music and the employment of musi- 
cians, and the service would slip 
into a latter-day "housewives' 
choice" format. 

To back the campaign, write to 
your MR and preferably the Home 
Secretary setting out the disastrous 
effects of privatisation of Radios 
One and Two on a UK music indus- 
try which has made such a valu- 
aole contribution to the country's 
economy and world prestige. 

FOR SALE: one careful owner 

that time. 
Says HMV managing director 

Ian Duffell: "Ultimately, we will 
move away from wallpapering our 
shops but that could take some 
time. We cannot convert our 40 
shops to the new style overnight so 
fax 'n' frottage will be around in 
some places for a while but will 
eventually be replaced." 

HMV opened the first of its new 
stores — its 42nd in total — in 
Peterborough on Saturday. Desig- 
ner Richie Irvine comments; "We 
want to demonstrate HMV's under- 
standing of the product and the 
customer. This is achieved by using 
a flexible approach to promotional 
material incorporating stage, stu- 
dio and theatrical effects, creating 
an environment which is repre- 
sentative of music studios and per- 
formance areas." 
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Our Price/CBS singles row 
OUR PRICE is faking only fop 20 
product from CBS in a row over 
the chain's decision to no longer 
stock singles from outside the top 
40. 

IRS resigns from BPI 

over vidte® dip ban 

MILES COPELAND's IRS is to res- 
ign from the BPI in protest over the 
organisation's handling of the 
video clips dispute and is declaring 
that its own promos are available 
to anybody who wants them. 

However, Phonographic Per- 
formance Ltd believes that IRS 
would also have to withdraw from 
that organisation before its videos 
could legally be used on indepen- 
dent television. 

The BPI is in dispute with the ITV 
companies and Channel Four over 

whether a payment should be 
made for showing video clips. It is 
being backed by PPL and general 
manager John Love comments; 
"IRS could withdraw from BPI 
membership but as PPL members 
they have had to assign to us the 
rights on their sound recordings, 
and that includes video sound- 
tracks. 

"If they want to resign from PPL, 
they are entitled to do so but they 
would lose the benefits of mem- 

TO PAGE FOUR ► 

Our Price managing director 
Garry Nesbitt says; "We are hav- 
ing a dispute with CBS and I cannot 
deny it. It's no secret that CBS and 
Our Price do not see eye-to-eye 
on a number of issues and this is 
one of those issues." 

Asked when the dispute is likely 
to be resolved, he replied: "I've no 
idea. It's up to CBS." 

Nesbitt explains the decision to 
restrict Our Price's stock of singles 
with: "Sales of singles have not 
been inspiring and we have now 
decided to cut down our stocks. 
We run our business on the basis 
that there are not going to be any 
over-stocks. We will fake the new 
releases that we believe will chart. 

"Eighteen months ago, we went 
from stocking the top 75 to the top 
50 and we have now reduced that 
to the top 40." 

CBS declines to comment on the 
issue but it is understood that the 
company is making a stand be- 
cause if feels it will be harder for all 
companies to get product into the 
chart under the new conditions. 
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ATTENTION ALL DEALERS! 

STREETSOUNDS AND STREETWAVE ARE NOW EXCLUSIVELY 
DISTRIBUTED IN THE U.K. BY RCA/ARIOLA 

STREET 

SOUNDS 

ORDER 

NOW 

ORDER FROM RCA/ARIOLA RECORDS, LYNG LANE, 
WEST BROMWICH, WEST MIDLANDS, B70 7ST 
TELEPHONE 021 525 3000 
OR FROM YOUR RCA/ARIOLA SALES REP 
OR FOR CONTINUING PERSONAL SERVICE FROM 
RICK DAVIS 01-636 8311 

STREETSOUNDS ALBUMS 

JAZZ JUICE 2 LP SOUND 4 CASSETTE ZCSND 4 (OUT NOW) 

ARTISTS SHOWCASE: THE JONES GIRLS 
LP MUSIC 4 CASSETTE ZCMUS 4 (OUT NOW) 

HIP HOP: ELECTRO 12 
LP ELCST 12 CASSETTE ZCELC12 (RELEASE DATE JUNE 13) 

STREETSOUNDS 17 
LP STSND 17 CASSETTE ZCSTS 17 (RELEASE DATE JUNE 27) 

SLOW JAM 
LP SLJAM 1 CASSETTE ZCJAM 1 (RELEASE DATE JUNE 27) 

STREETWAVE 12" AND 7" SINGLES 

VIOLA WILLS "YOU ARE THE REASON WHY" 
12 INCH WITH FREE SHRINK WRAPPED "DARE TO DREAM" 7 INCH 
CATNo. MKHAF 70 12"MKHAN 70 7" KHAN 70 OUT NOW 

MASQUERADE "SOLUTION TO THE PROBLEM" 
12 INCH WITH GATEFOLD SLEEVE 
CAT No. 12" MKHAN 67 7" KHAN 67 
RELEASE DATE JUNE 13 

SIR MIX-A-LOT "SQUARE DANCE RAP" 
'CAT No. 12" MKHAN 69 7" KHAN 69 RELEASE DATE JUNE 13 
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Telly Hits Ifi 

STYLUS MUSIC and BBC Records 
are collaborating on a compilation 
of television themes, Telly Hits II, 
which is being backed by £1/2m of 
TV advertising. 

The campaign is currently run- 
ning in the Harlech and Anglia 
regions and is due to roll out 
nationally during July and August. 

Dealer priced at £4.17, the 
album features the themes from 
Mastermind, The Marriage, Miami 
Vice and the World Cup. 

i&r 

Blood theme 

on Chrysalis 
THE THEME to Channel Four's The 
Blood Of The British is to be re- 
leased as a single by Chrysalis on 
June 16. The eight-week series is 
being repeated from June 1 8 and 
the single, titled Coronach, is per- 
formed by Ian Anderson and 
David Palmer. 

® STREETSOUNDS HAS laun- 
ched an album series featuring 
back catalogue material. First re- 
lease in the Artists Showcase series 
features The Jones Girls. 

Magnum tour 

and single 
POLYDOR IS to release a single, 
Lonely Night, by Magnum to coin- 
cide with the band's appearance 
on the Marillion bill at Milton 
Keynes on June 28. Magnum will 
be promoting a new album on a 
26-date UK tour beginning on 
September 23. 

• PIE JESU is being released by 
10 Records to coincide with the 
publishing of Walking On Air, the 
book of Aled Jones' short, but so 
far eventful life. 

GENE LOVES JEZEBEL, whose latest single Heartache is released this 
week by Beggars Banquet, also have a cassette version available on June 
16 (BEG 161C). 

The five-track tape includes two versions of Heartache plus three other 
songs by guitarist James Stevenson — Vagabond, Lispfime and Down To 
The Wafer — and will retail for the price of a 12-inch single. Each track 
appears on both sides. 

• THRASHING DOVES are on a 
1 0-date tour of the UK, two shows 
as support to Feargal Sharkey, and 
will be promoting their debut sing- 
le, Matchstick Flotilla. The band, 
signed to A&M, also appeared on 
Whistle Test on June 3. 

♦ CHERRY RED is including a 
poster, discography and eulogy 
written by Simon Napier-Bell in the 
package for Love And Death, a 
Marc Bolan CD. The record in- 
cludes the single Cat Black and The 
Wzard and quotes from the book 
You Scare Me To Death. 

® THE GROWING trend for inde- 
pendent American labels to estab- 
lish their own UK label identity 
continues with the launch of Con- 
solidated Allied Records. First re- 
lease, a single by Luis Cardenas 
which revives the Del Shannon 
classic from the early Sixties, Run- 
away, will be promoted with an 
expensive video which will feature 
Shannon himself. 

• THE PRISONERS are on a 17- 
date tour of the UK to promote 
their fourth album, In From The 
Cold. 

DEDICATED FCLLOWEIOF FASEIION 

4 TRACK DOUBLE A SIDE 12 SINGLE12P 355.3 TRACK DOUBLE A SIDE 7 SINGLE 7P 355 
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ORDERS TO PRECISION RECORDS & TAPES LIMITED 105 BOND ROAD. MfTCHAM, SURREY CR4 3UT TELEPHONE: 01-640 3344 
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On-stream Swindon plant 

calms classical CD fears 
FEARS THAT one of the top-selling 
classical compact discs would be 
unavailable for months have 
proved unfounded thanks to the 
coming on-stream of EMI's CD fac- 

COMPACT 

DIGITAl AUDIO 
i SO, Poler Gabriel Virgin 

2 STREfT LIFE, Bryan feny/Roiy Music EG/Polydor 
3 BROTHERS IH ARMS, Diro Straits Vertigo/Phonogrom 
- INTO THE LIGHT, Chris Dc Burgh A&M 
5 GREATEST HITS, Queen 

6 6 WORLD MACHINE, Level 42 Polydor 
7 WHITNEY HOUSTON, Whitney Houston Arista 

Sr: 

11 4 ON THE BEACH, Chris Rea Magnol 
9 - MOONLIGHT SHADOWS, Shadows Polydor 

tO 12 LOVE OVER GOLD, Dire Straits Vertigo/Phonogram 
It 14 THE MAN AND HIS MUSIC Sam Cookc  RCA 
12 9 NO iACKET REQUIRED, Phil Collins Virgin 
13 16 SONGS FROM BIG CHAIR, Tears For Fean Mercury/Phonogram 

i HOUNDS OF LOVE, Kate Bush 
}i 10 IN VISIBLE SILENCE, The Art Of Noise China/Chrysalis 
16 11 SLEIGHT OF HAND, Joon Armolrading A&M 
17 13 RENDEZ-VOUS, Jean Michel Jane Drcyfus/Polydor 
IB - BE YOURSELF TONIGHT, Eutylhmics RCA 
19 15 PARADE, Prince 4 The Revolulicn Paisley Port/Womcr Brolhers 
20 - DARK SIDE OF THE MOON, Pink Floyd 

Harvest 
Compiled by Music Week Research © 1986 

tory at Swindon. 
About 2,000 units of Nigel Ken- 

nedy's award winning recording of 
Elgar's Violin Concerto, currently 
number two in the classical CD 
chart, became available for dis- 
tribution last week shortly after EMI 
had issued a second notice to deal- 
ers listing nearly 100 CD titles — 
including Kennedy — which were 
"temporarily suspended". 

Classical marketing manager 
Stefan Bown comments: "Those 

2,000 CDs will last us about three 
minutes. But this does mean that 
Swindon is on line which should 
result in fairly regular supplies." 

However, there is no indication 
when other EMI top sellers will 
return to stock, particularly Jac- 
queline Du Pre's recording of 
Elgar's Cello Concerto, currently 
number five in the classical chart, 
and Maria Callas' historic record- 
ing of Puccini's Tosca which is also 
much in demand. 

THE STREET Group has signed a distribution deal with RCA/Ariola of the 
completion of its agreement with PRT. 

Street managing director Morgan Khan comments: "RCA/Ariola 
share the same aggressive determination to succeed as the Street Group, 
While our expansion last year was in excess of 300 per cent, this year 
we're looking for expansion of 500 per cent." 

Khan is pictured (above left) with RCA/Ariola operations managing 
director Richard Gone and Street director Henry Khan. Standing are 
RCA/Ariola sales director Dave Harmer and distribution director John 
Henderson. 

Indies delighted by 

World Service slot 
INDIE LABELS are delighted by a 
decision by the BBC World Service 
to devote a weekly 20-minute slot 
exclusively to aspiring young inde- 

a sure way 
to increase turnover, 

profit and; 

customer service 

Call now for a free 
sample and price list 

Z3C. 
rmfandra Conuc- GxSoid Oerrans Cross BucPs SL0 VP, Jolepnono ^0753) 688120 Tr-krz M'JOA 1 sharoi n systems with future 

pendent bands. 
The show, called New Wave On 

The Short Wave, will be presented 
by Tom Robinson and will be repe- 
ated three times through the week 
to cover all the world's time zones. 

Rod Thomson of independent 
distributor Nine Mile and its label 
Chapter 22 says; "The indie sector 
will oe 100 per cent behind prom- 
oting its music woddwide." 

While lain McNay of veteran 
indie Cherry Red adds: "Any new 
programme that helps to increase 
exposure of independent music is 
very welcome." 

For contact address see Track- 
ing, pi 6. 

New dance 

label formed 
FORMER PRT head of promotion 
Tilly Rutherford has teamed up with 
producer/songwriter Peter Wafer- 
man to form a new label Lisson 
Records which debuts with a single, 
Blue Eyes by Wanda Dee, avail- 
able in seven and 1 2-inch formats, 
Rutherford says "We'll be licensing 
material as well as doing our own 
productions, and although much of 
the music will be dance oriented, 
we're in the market for hit singles," 

Lisson Records, 1 4a Shoulaham 
Street, London NW1 (01-723 
8233). Distribution is through PRT. 

IRS resigns 

from iPI 

over videos 

< FROM PAGE ONE 

bership and that includes our dis- 
tributions." 

If soundtracks unlicensed by PPL 
are broadcast, the organisation 
has legal redress under copyright 
legislation. That includes action tor 
damages and could lead to injunc- 
tions being imposed. 

IRS's Andy McNaughton says: 
"If the PPL are saying that we are 
not allowed to make our videos 
available to ITV, that's the first I've 
heard of it. We're not trying to 
make a fast buck." 

In its statement announcing its 
resignation from the BPI, IRS says: 
"Miles Copeland feels that the BPI's 
position is against the interests of 
IRS and its artists as it will tend to 
discourage broadcasters from 
programming adventurous and un- 
proven artists of the kind signed to 
IRS in favour of established artists." 

BPI director general John 
Deacon says he cannot comment 
on IRS's decision because he has 
not been officially informed of it. 
But the organisation says of those 
companies who allowed their 
videos to be shown on C4's The 
Chart Show on Friday; 

'The BPI notes witn regret that 
The Chart Show went out and in- 
cluded a large number of videos 
from several of our members. 

'The BPI is not in any position to 
coerce a member to follow the 
council's guidelines but the council 
will now have to consider whether 
the actions taken by some mem- 
bers are compatible with continued 
membership." 

New image 

boost for 

Woolworths 
HIGH STREET record retailing is 
receiving a new boost with the 
introduction of the new-look 
Woolworth store image, with grea- 
ter emphasis on in-home entertain- 
ment and family leisure, and which 
has been previewed in the West 
End with the re-opening of the 
multiple's Edgware Road branch. 

The new image includes re- 
vamped record departments, with 
a broader depth of catalogue, in- 
cluding compact discs and videos, 
and related merchandise. So far 
22 outlets have been refurbished, 
and another 30 are planned within 
the next six weeks. 

Woolworth Group chief execu- 
tive Geoff Mulcahy says that a 
total of £43m is being spent this 
year on the store development 
programme called Operation 
Focus with another £100m over 
the next two years also invested. 

Marketing manager'Peter Curtis 
adds: 

"We want to build up customer 
loyalty and get customers who pre- 
viously may have only made the 
occasional visit coming back to our 
in-home entertainment depart- 
ments." 

BPIEFIWC 

NEW YORK: Latin superstar 
Miguel Base has been signed 
by WEA International to a 
long-term worldwide exclu- 
sive recording contract. The 
Spanish-born artist's first 
album under the deal will be 
Salamandra produced by 
Celso Valli and recorded in 
Italy. 

Base's last 10 albums re- 
leased during a similar num- 
ber of years nave all topped 
the Spanish chart, and his 
last release, Bandido, sold 
over 200,000 in Mexico. 

LOS ANGELES: Apple Corps, 
the Beatles management 
company, has been awarded 
over £6m in damages against 
Beatlemania, the company 
which produced a stage 
show and film of the same 
name. 

A judge ruled that the show 
and its creator Steven Leber 
misappropriated the charac- 
ters and did not have their 
consent. The show featured 
the music of the Beatles with 
actors playing their roles. 
Beatlemania Inc and Leber 
were ordered to pay Apple 
nearly £4m plus interest, and 
the film company and pro- 
ducer Ely Landau were 
ordered to pay £1.3m plus 
interest. 

ATHENS: Freelance disc 
jockeys losif Avramoglou 
and Michalis Tsaousopoulos 
have been dropped by 
Greece's state-run ERT-1 
radio and TV network after 
they and two other broad- 
casters currently under inves- 
tigation sent an extraordin- 
ary letter to 26 executives 
throughout the world music 
industry accusing PolyGram 
Greece international reper- 
toire manager Vasos Tsimi- 
dopoulos of a "negative atti- 
tude" and suggesting he 
should be dismissed. 

They complain they were 
denied "special services", 
and music industry insiders 
believe this phrase masks the 
fact they were refused 
payola they may have re- 
quested in return for prog- 
ramming records. PolyGram 
Greece MD Vico Antypas re- 
veals that Avramoglou and 
the others are being sued for 
libel. 

WASHINGTON: As ex- 
pected, a version of the prop- 
osed home-taping legislation 
dropping the blank tape 
royalty but retaining a levy 
on hardware was approved 
by a Senate sub-committee 
and reported to the full 
judiciary committee. 

But action in the other leg- 
islative chamber, the House 
of Representatives, is consi- 
dered unlikely before au- 
tumn. 
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VIDEOSINGLES 
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LESSONS IN LOVE 

SOMETHING ABOUT YOU 

LEA VINC ME NOW 

HOTWATER 

THE SUN GOES DOWN 
(LIVING IT UP) 

PolyGram Video 

HI Ft ■ STEREO 
1)41 393 2 (VHS) 04 1 393 4 (BETA) 

ORDER NOW PROM 
YOUR POLYGRAM SALESMAN 
OR REGULAR WHOLESALER 

ACCT. HOLDERS RING P.R.O. -01 390 6044 



Do ffoo me 

musk in public? 
You are breaking the law if you use copyright 
music in public without a PRS licence! Whether 
in a shop, club, pub, restaurant, hotel or factory 
— in fact, anywhere outside the domestic circle 
— it's unlawful to use someone else's copyright 
music without permission. This applies not just 
to "live" performances but also if you use a 
radio or TV set, a record or tape player, juke 
box, video or any other device. 
Some 200,000 premises in the UK currently 
comply with the law by holding a licence from 
PRS, which represents virtually all composers, 
songwriters and music publishers — British and 
foreign. 
From July 1 st, music users who ask for a licence 
before they are visited by a PRS inspector will 
still be offered a licence at the standard tariff 
rate. Otherwise the first-year charge will be 
50% higher. 

For further information phone 
LINKLINE 0345 581868 (local call rate) 
or write to: 
The Performing Right Society Ltd , — 

(Department LS) (| J 1 Lrfl 
29/33 Berners Street, London W1P 4AA 

Commissions lost 

as W mim ban 

hits producers 

WHILE THE row over payment for 
promos rages on, those caught in 
the middle, the video production 
companies, are beginning to get 
seriously worried about the long- 
term effects of the television ban. 

RECENT MOVES: Cashbox's 
London correspondent Chris- 
sy llley to Flat 3, 51 Cleveland 
Street, London W1 P5PQ (01- 
631 1 626) ... New telephone 
number for Music Industry 

'Services (MIS): 01-519 1119 
... Jet Records to 44 Park- 
side, Wimbledon, London 
SW19 (01-947 7092) ... 
Judy Totton Publicity to 28 
Alexander Street, Lon< don W2 
5NU (01-727 6757) ... Ju- 
lian Appleson & Co, PO Box 
179, Second Floor, 222a Lad- 
broke Grove, London W10 
5FD (01-960 5866). 

Already production companies 
are reporting lost commissions as 
videos are cancelled, and many 
say that record release dates are 
now being deferred until a solution 
is found. 

"There are a few people here 
who are seriously worried about 
it," says Miles Clennell of Directors 
International which recently had a 
video for Brilliant put on hold. "It's 
still early days but if it dragged on 
I'd say it would have a serious 
effect on some of the companies 
who do nothing else but promos. 
Some could even disappear." 

Richard Bell of Vivid agrees: 
"I've lost one in a week, which 
might not be drastic but it is serious. 
It's the smaller jobs that are going, 
those without guaranteed Amer- 
ican or European showings. A lot 
of smaller promo companies do 
work on a very low profit margin." 

Even the most established pro- 
duction companies are feeling the 
pinch, with GLO head Gordon 
Lewis reporting that if it was not for 
a recent rash of work from the US 
he would be very concerned by 
now. 

THIS IS the symbol for a major 
public relations campaign to sup- 
port the introduction of royalties on 
the practice of home-taping laun- 
ched by the IFPI, the International 
Federation of Musicians (FIM) and 
the International Federation of 
Actors (FIA). The bandit cassette 
will feature in advertisements in the 
Financial Times, the Economist and 
Herald Tribune over the next three 
weeks under the slogan Europe 
Must Safeguard Its Jobs, Culture 
and Economy — Say "Yes' To The 
Blank Tape Levy. 

Nona Mouskouri, Belgian stars 
Adamo and Will Tura and produc- 
er George Martin are in Stras- 
bourg this Wednesday (11) for 
European Music Day highlighting 
the role of the music industry in 
Europe 's cultural and economic life 
and explaining to Euro MPs the 
current challenges and problems it 
faces. 
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TOP 

 THIS WEEK  LAST WEEK I 1| i WEEKS ON CHART 

1 1 ; BIO MOUTH STRIKES AGAIH rxuh Ro^tTicd# Rllf; IWfURT) 
2 2 3 SERPENTS KISS!x«retj tto,k,KOuP6;.;l2 -twfcw 
3 cm HAPPY HOUR n, G»' OnttCOOM 11 if) 
4 3 i; RULES 8. REGULATIONS (EP) tota WoteoUCIF liTl ,1'RT] 
5 s 1 1 ALMOST PRAYEDu ((»•*«(« 029tr>n'RT; 
6 7 , NEW ROSE Tl-; r™-H St;f? BUY. IP 6 ;R 
7 5 4 THE OFFICIAL COLOURBOX WORLD CUP (otc*b<u «D .B^D ws IBP/ST 
8 4 4 BABY 1 LOVE YOU SO (ctotrta iktiioj iwits 4M) 18; AO 6W (l/PFRT) 

9 ' 14 TRUMPTOM RIOTS HGM to*«:!»Km Phn IRUM 17 ti?- ~ IRUUP I; IIIF,^ 
10 24 2 HOUSE OF ECSTASY Cfctir? Boren Uckia|Tj4;P| 

11 IS 7 IT'S A GOOD THING ltd Pwoi [mosoo Oe-TssaO 1042.1) iMW/P; 

12 23 3 1102/SAD? EMX Ecsd 'i 5?id I hi AGA RR3 (WF, 

13 a 6 WHArS INSIDE A GIRL E-j Bod NSfllllSIP/KW) 
14 io 6 Something To BeGeve In/Some body-.i>-: feroies B(9jsn Borejtd B£C 1570) .* 

15 ' 5 GOOD THINGS wooden Rcugt Trcie ScliP 177 (t/R!) 
16 32 2 CRYSTAL CRESCINT Pmoel s-rw^ CIKI'-^I (Rf 026(1) (L'Rl; 

,lliT 
ef. 

ADVERTISEMENT 

f&R ctob? 
TOP 20 12 

] BOOPSs.-pe-.d 
2 IT'S YOU •kria CtZ'u 
3 AMI THE SAME GIRLw^ 
4 LOVESIOC-SUPERkoA 
5 GREAT TRAIN ROBBERY BM utu.u 
6 HOLD TIGHT 
7 LOSIN WEIGHT Gescr, lu-xs 
8 STROLLING ON fern Print 
9 HERE 1 GO AGAIN Torn 

10 LEAVE PEOPLE BUSINESS id^i lebet 
11 WATCH HOW THE PEOPLE DANCING 
12 iltP BT SttPDww Bum 
13 JUST CANT FIGURE OUT v*** 
14 MAN IN A HOUSE NtnyCrflr 
15 PUSH COMES TO SHOVE Freife 
16 YOU'RE MY SUGAR Ortcreb Gte^. 
17 ALL FOR ONE Oc--. B;e»a'Uroy Sittlo 
18 HELLO DARLING rpao i t 
19 SHE LOVES ME NOW 8«d it^xaod 
20 LEGAL WE LEGAL Xm; Rang 

TOP 10 REGGAE ALBUMS 

1 BRUTAL EJsk uurj 
2 ARE TOU READY KsodhePc^ 
3 TURBO CHARGE Htfjwr, 
4 YOU'RE SAFE iA:„Pr«t 
5 SUNG TENCwap. tea, 
6 SIGH OF THE TIMES itetE 
7 WILDFIRE i-rz-. BionJJ Bdl 
8 RISING SUHAU^PCUO 
9 WHAT ONE RIDDIM CAM DO W.M;, 

10 FRESH 5c«feo Otvp 

12 ' + 7" NEW RELEASES 
SUPERCAT Pap; hciDW 
SUNSHINE ISLAND tto.-A PULL UP DONT STOP LOVING OM tkot SILLY GAVIES .'can ti,< pe-;;^ SA/iLE ADVANCE JUdre? Kdl K;g 0:* I (A J-.r« ON AAY OV/N/OV/N RHYTHM *=-* 

WflV LPs 
TO THE TOPi:.:i 
KICK UP RUMPUS Wac.^ BOOPS^^T- 

POP. OPDPP^ fM, IH! JlISIAP. HOILIHi. ACCOWTS (AN UVIT B£ APPAKCID 
78 CRAVEN ROAD, LONDON HW104AE, Ring 01-961 5818 

17 28 2 JUNCTION SIGNAL e^Pcxt. A!) Tbe M-d.~<a WADlT) 12 3.'RT) 
18 M 5 INSPIRATION (c;:nSo*e Rowjt Ti8dtIlI(P 174 il/RP. 
19 13 5 THIS TOWN Jiv fcite le'apo lini) 30 (l/RPl 
20 35 2 BRILLIANT MINDt^ StS BUIiil) 251 (E) 
21 18 7 RIVER OF NO RETURN Cb^Dc«e Xsibc»—;XAR fr02P iPl 
22 mi THRU THE FLOWERS PtiTaiats Inn-aAftOlfiCRr, 
23 17 22 LIKE AN ANGEL Pw Ugbl lenoo Drw Drcaeuwld—{ORtAM 0051 "l/Rrj 
24 ^ 17 SOMEWHERE IN CHINA Pw step Aratash 5W & 3fd AGARR 1(12) (l/f fl 
25 ^ 8 A QUESTION OF LUSToe^uc^ Mete 7 BONG ll[ir-12B0HG 11] ^II/SPl 
26 17 6 TOO MANY CASTLES IN THE SKY Rc*0(W3Mt« FteBLA/mEUKW/NM, 
27 21 166 BLUE MONDAY rit-Otdo F on of; —(FAC n: iURI.Tl 
28 <1 12 TINY DYHAMINE CEP) ConeaoW. 440—B.AD510' (1/RT'P] 
29 77 4 BALLAD OF THE BAND Fed CrecbaiCRt (727(1) 11/R1) 
30 " 38 ALL DAY LONG ifo step Asttnenit Sateo; Oijes.wiHM SUSWAI1 il/RE) 
31 16 4 GIMME GIMME GIMME (A MAN...) leatte Hw w»« wim;s w unw 
32 22 11 GODSTAR Pi j lie IV ond lie A.-ji'i d Lijil It.Tple lOPIiHl 009 

TOP 25 ALBUMS 
THIS WEEK LAST WEEK 

WEEKS ON CHART 
1 7 8 MANIC POP THRILL Thsl Pe'iol Lneuoo Oc.cn !!£ND 70 MfiT, 
2 rilTl ANIMAL BOY hTo Begjon Bsagce 1 SEGA 70 [W) 
3 3 2 E.V.O.l. Some tosli Blisl fits! BFFP4 MT; 
4 1 5 VICTORIALAND (otteos!»;« 4A0 (AO 602 il/R1/Pt 
5 4 3 ONLY STUPID BACTARDS HELP EMI (oeDe Kodel Ays; THIS IS HOI 5.99 .l/RR: 
6 s 24 BACK IN THE D.H.S.S. Hoi! ttao Hall Bistoit Ptobe Plus PROBE 4 (l/Ptobei 
7 Cm TEINAGIR IN SPACE 1M Hrkw AwWIKA47(Pl 
8 7 5 WORLD BY STORM ibe lh.t« Job; Ah'ieO A81013 i,P. 
9 8 15 A DATE WITN ELVIS, rbOoaips B-j Beol MiW 46 (P/MVfj 

10 70 2 HATFUL OF HOLLOW it. s^. RoojS Itede ROUGH 76 [l/Rl) 
11 12 8 THE UNACCEPTABLE... i«. Oepon^t ttri r; d PcKftofTa Buotre MOP 2 (I'RIl 
12 It 12 LOW-LIFE, H<. Oidcf fodcry fACI 100 VRI/p. 
13 14 39 RUM, SODOMY & THE LASH ik Pc-^i StiK SEEZ 58 IE) 
14 9 6 REMBRANDT PUSSY HORSE s.ntoi.Sa.b. Red Rtlao Evicpo RRElP 2 (l/RRI 
15 11 11 MAN IN A SUITCASE TrfChpp egtcn ti-.dolao YU5 6 (l/ST) 
16 6 12 BLACK CELEBRATION, De(«bUod* Mute 5IUMU 26 il/RI/5Pi 
17 m SNAKES AND LADDERS i.rf ™ Vgie SIUMjH 23 i'/RT/SP: 
18 19 6 FIRST AVALANCHE Rose 01 A.alsrtM lecds Ifiipeaded EoW Ell IP 3 ilIRS) 
19 11 2 GRUTS i«of (cHtr Rouai Fred. ROUGH 9S (WW] 
20 mi THE SINGLES 81-85 Mole MUIEl 1 (URIrtP) 
21 13 13 WIRE PLAY POPtt« tht PrrV Ictd PlNXI 7 /l/RP 
22 72 13 PAINT YOUR WAGON Red lcfi;td!«.le<i; Red Rt-no REOLP 65 (l/RRj 
23 10 5 DEAD BY CHRISTMAS Ho^. Rxis St.pc.fr RAWIP016IP) 
24 23 12 LIBERTY BELLE AND THE ... Go Bet^ts Bergen BcYag.1 BEGA 72 iVf; 
25 EH COLOURBOX (c'.vits. 4A0 CAD 5C3 (l/P/RI) 

MUSIC WEEK 

e L E s 

33 rTO AWIKTURE/KtHnjOCY OICK c-.Uh.a,Vtoi >-»-hIMJHas mw 
34 3? B ST«H OF MIHD Cunb-p ft'cnUa *5'' ^ ^ 
35 n 6 COlDHEAKTh.-.n-A,  fawCTIWCWt 
36 cm R0HH1HG WATER ISi Dcigat; cad V-3i'a p^ihr-'CicS^tP 1 .I PT 
37 j; ! WIID CHltD Iciit'. Hf JfCp I IKc U-rt Stoi'-'a Pc<d SSA< » I PT 
38 cm SILVER MACHINE  r 
39 20 4 WHLKIHC OH YOUR HANDS m w - u,,, m tta. HO.n it w 
40 « 2 HEAD FULL OF STOW Banart BiG IS9.T: iVr 

NSi.T. IIO P/MW 41 47 4 CAN YOUR PUSSY DO THE DOG? ispdcrp 
42 40 11 SHELISHOCKsf.0 ^  fq-x, £t( U3 uri/p: 
43 50 3 A GUITAR IN YOUR BATH (EP) OW cd 5vh.=,su3^t3:iyRi: 
44 « 15 THERESEispMi^ 
45 34 3 SOMEBODY TOLD ME Kr.sw 
46 30 2 NOSEXJtatt l-ao 

OMtiiatfiE 023 :r il'JT 

fie.RM«Hl2H[W068|iWlT) 

47 rm i saw her standing there r;j B«rdL F,»a imp-, p.^:nv w icq p 
Md9117..«urT 45 L'ftl/SP; 48 25 6 OH I'AMOUR bm.rt 

49 31 4 I WALK THE LINE F^d 
50l 

Ridtie iSFUP 104 iSPj 
? NEW BREED Ron Ja-Smoo 2R0H 9 [1/MU1 

Compiled by Music WccL Research from o nalionv/ido panel of 50 specialist shops 

The Turnpjke Crujsers 

i Extra Flcslr ■ .176 

Noth Nothing but 
Happiness 

Couldn't Make yuu 
Mine" I.OSTl 

r.-vfc/ 

K 

Mi 

Wwl iv.w wr Tfl i' l-vV i -'f 1 
s-Ml 

KJ- 

Benny Profane 
Where is Pin" PURE I 

R Av sh 

tfiyy 
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GET TO THE 

OTHER EHD OF 

THIS A K! D 

YOU COULD GET 

IN TOUCH WITH 

3792 SOLID 

MUSIC BUSINESS 

CONTACTS 

DRUM THEATRE Home (Is WTicro The Heortls) 
EURYTHMIO \^icn Tomorrow Comes 
FALCO Vicnno Collmg 
fRANKUW, ARETHA (You Moke Me Feel lire).. 
FURNITURE Brilliant Mind 
GABRIEl, PETER Sicdgehammer 
GENESIS Invisible Touch 
GRAHAM, JAKI Set Me Free 
HAYWOODE Roses 
HEART Ngthin' A1 All (Remix) 
HAIF PINT Greeting 
HOOTERS And We Donced 
HOUSEMARTINS Hoppy Hour 
INXS Llsien like Thieves 
ISLEY BROTHERS. THE Harvest For The World 
IT BITES Colling All The Heroes 
JACKSON, JANET Nasty 
LEE, DEE C Hold On 
LimE RICHARD Great Gosh A 'Mighty (.,.) 
LOVE AND MONEY Condybor Express 
LOVEBUG STARSKI Amityvil'e (House On The Hill) 
MATT BIANCO Poncing In The Street 

JPil 

Virgin 
Virgin 

Epic 
Copltol 

Epic 
Virgin 

Epic 

MEN THEY COULDN'T HANG, THE Gold Rush 
MERCURY, FREDDIE Time 
MIAMI SOUND MACHINE Bad Boy Epic 
MIKE -r THE MECHANICS All 1 Need Is A Miracle 
MR MISTER Is It Love 
NUSHOOZI Can't Wail 
OUTFIELD, THE Your love 
PALMER, ROBERT Addicted To love 
PAUL, OWEN My Favourile Waste Of Time Epic 
PET SHOP BOYS Opportunities (Let's Moke...) Parlophone 
PRINCE AND THE REVOLUTION Mounloins PolsleyPark 
QUEEN Friends Will Bo Friends EMI 
REA, CHRIS On The Beoch Magnet 
REAL THING ConT Gel By Without You 
RED GUITARS America And Mo Virgin 
ROBINSON, SMOKEY Sleepless Nights 
SHAW, SANDIE Are You Ready To Be Heoribrokon Polydor 
SIGUE SIGUE SPUTNIK 21 st Century Boy 
SIMPLY RED Holding Bock The Ycors 
SLY FOX Let's Go All The Way CapUol 
SMITHS, THE Big Mouth Strikes Agoin Rough Trade 
STANTON CANDI Young Hearts Run Free Warner Brothers 
STEWART/GASKIN The LocomoHon Broken 
STEWART. ROD Love Touch 
TALKING DRUMS Pretend A Stranger Sticky 
TALKING HEADS This Must Be The Ploce 
TEARS TOR FEARS Everybody Wonts To Run.. Mercury 
THRASHING DOVES, THE Motchstitk Flohilo 
TYLER, BONNIE Bond OF Gold 
URE, MIDGE Coll Of The Wild CHrysolls 
VEGA, SUZANNE Left Of Centre 
WHAMI Edge Of Heaven Epic 
WILLS, VIOLA You Arc The Reason Why 
WINWOOD, STEVE Higher Love 
WORD. THE Schoolboy Saint 
WORKING WEEK Rodngo Boy 
WYUE. PETE Sinful  

Virgin 

A BUBBLING UNDER (Rogional Playlistings on 6-10 Stations) . Jimmy Barnes (7), Cherrelle 
|7| The Immortals (6|, Joe Jackson (8), The Jets (6|, The Jeddi I'l. Loose End, (101, Phyllis 
Ncison (6) The O'Joys (7), One To One (6), Wong Cheng (9), Bob Voeng (8). 

»Pla/! logged b/ Sham T'oAng 101-290 01291 
KEY C uidxatei Rad-a I CHARTSUSICP 

A ind<aiei Radio I 'A In' 
N ind<o'ei NEW ENTRY 

Where are the new DJs asked Johnny Beerling in a 
recent hAVJ comment article. They're there, but not 

getting through, argues Emperor Rosko, while Charlie 
Wolf of Laser (deceased) agrees with Beerling in 

bemoaning the lack of turntable talent 

The Emperor strikes back 

JOHNNY BEERLING's cogitations 
on the state of today's disc jockeys 
provoked many thoughts and 
memories. Let me try and chal- 
lenge the current Radio One con- 
troller's assessment on radio re- 
cruits required. 

Johnny's bottom line on what 
makes a star DJ was more or less 
on target. It was how the DJ 
ascended to this high plateau of 
radiophonic efficiency and com- 
munication which provoked my 
dissent. 

Johnny Beerling is the co-author 
of my only publication [The Rosko 
DJ Book), so fundamentally we 
concur on the basic principles of 
communication. I quote: "The best 
broadcasting DJs are the natural 
communicators who have a built-in 
rebellious streak. They are dedi- 
cated to their craft, and above all 
they are original". 

I don't believe that there is a 1 00 
per cent original DJ today. This is 
not a put-down. Most personalities 
get their material from publications 
written expressly for tnis purpose 
(where would Tony Blackburn 
have been without his 101 Joke- 
book etc?). Professional writers 
who supply material, as well as 
listening to one's peers, are the 
standard methods of obtaining us- 
able data. 

Even outright thievery is "state of 
the art" acceptable, providing the 
jock can successfully disguise the 
original "source". The latter prob- 
ably nicked it from someone who 
nicked it from etc etc. There is 
really very little totally original 
material around, so it's how you 
change it that makes it work. 

JB mentions Wolfman Jack as 
my guiding light — and that, to a 
degree, is correct. Homage must 

also be paid to such greats as 
Socko and Jocko and Bill Mercer 
and the late Bobby Mitchell and 
Tommy Donahue. 

To learn how to sell sincerely, 
there is only one. The chap that 
helped me the most is Casey 
Kasem who I call the world's 
greatest communicator of vapidity 
and father of America's Top 40. If I 
had to pick a fave voice heard in 
the UK, Jack Jackson for the Fifties 
was as close to original as one 
gets. 

Johnny salvoed a mouthful at 
♦he club DJs, and once again I 
have to take issue. You say thev 
have nothing in common witn 
radio DJs but most radio jocks I 
know had prior time in clubs or 
playing records at parties etc. So I 
say to you, JB, yes — nothing in 
common with radio DJs — until the 
select few break out and become 
stars. 
Emperor Rosko 

RADIO ONE's Johnny Beerling 
was spot-on. What happens in 
dance halls and the nation's air- 
waves are two distinctly different 
things. I have no complaint with 
these trip the light fantastic turnt- 
able fanatics — at every public 
appearance I've made I have re- 
lied on their technical skills with 
turntables and mixing abilities. 
Being on the radio, however, is a 
lot more than soul music and mix- 
ing. It is communicating, entertain- 
ing, and serving the listeners who 
depend on the personality as a 
constant in their lives. 

Johnny Beerling best summed up 
the qualities of a good radio pre- 
senter; "... those who know their 
stuff and who are so passionate 
that they cannot wait to share their 

enthusiasm ... entertaining ... 
making the patter entertainment in 
itself." Let me add to this a sincere 
love for the listener (above all), as 
well as the music, the station and — 
in ILR — the advertisers. Radio is 
not playing your favourite funk 
tune (or pop tune); but it's playing 
the audience's favourite tune. And 
radio is definitely not listening to 
ourselves in the headphones or 
ego-tripping to our Bill Mitchell 
name cnecks. Like the turntable 
these are all ancillary items that go 
into our presentation. But, stripping 
these gimmicks aside, you separate 
the wheat from the chaff. 

We should thank God every day 
for the great industry we are in. 
and we should protect this industry 
by magnifying the talents He's 
given us. Let's all strive to dedicate 
ourselves to our craft, to be 
ourselves, and to communicate 
from the heart. 

I do appreciate Johnny's re- 
marks about pirate radio. Being 
cloistered like a monk was one of 

grec 
lire. 1 my lite. That kind of environment is 

a great boost, being with dedi- 
cated radio people ... almost like 
a mission. But this can be created 
on land too. Steve Wright and 
Mike Read are great examples of 
this going from Radio 210 to the 
heights of Radio One. 

The BBC and ILR can nurture the 
Kenny Everetts and Tony Black- 
burns of the Eighties, but only with 
the support and matched dedica- 
tion or the individual station mana- 
gers and the governing authorities 
of the BBC, ILR and the new com- 
munity stations. Luckily Johnny 
Beerling is in their ranks. 
Charlie Wolf, of (the former) Laser 
558. 

% 

1 

EMPEROR ROSKO: who's going to wear his new clothes? 
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, IHIS ^EK   '.AST WEEK lj ] WEEKS ON CHART 

1 1 1 BIG MOUTH STRIKES AGAIN ik Into R.o<l5 Ireie RIiT, 197 (URt) 
2 2 3 SERPENTS KISS tk uhm Ck,*. n oup W(lr ~ imp i: 
3 m HAPPY HOUR Ik CoOiXi GOD.l; 11 ifl 
4 3 IS RULES & REGULATIONS (EP) i.nk, ?rtiricoUOH 1(11 [URD 
5 t 2 i ALMOST PRAYED K«rii«i FYcften (mKM UE 029(r(l/Ri: 
6 7 4 HEW ROSE IK-o^ SiflBUYOTjidl 
7 5 4 THE OFFICIAL COLOURBOX WORLD CUP CcJccto. 4A0iB.A0M5(i P-sn 
8 ' 4 BABY i LOVE YOU SO (devrbu ItcVHS lotiia &oK-nt «D (B.-AD 6JH (1/P/KT1 

9 ' 14 TRUMPTOH RIOTS Hdi KJH &VUJ p.-obtPta HUM I? ill" - IEUMP I; I'PioSt: 
10 » 1 HOUSE OF ECSTASY ftrm Soc-b; Utl lUGT) 4iP| 

11 is 7 IT'S A GOOD THING iici PencJ OG«I O IDOfl- HWP) 

12 S3 3 EIOI/SADTEMJEO^-, 53id & 1-d AGA RSI (l/FF) 

13 " 6 WHArS INSIDE A GIRL Octcs B.; Bwl 15(1) US (P/ttW. 
14 n 6 Sonwlfibg To BeBcvc In/Somcbody^.iH: Pmcw Bcgjon Ec«^« BEG 157(1] iW) 
15 9 5 GOOD THIHGlFrKowie^cji Boos* Ire* BTfl) 177 (l/Rl: 
16 si 2 CRYSTAL CRESCENT P.^ Sowo CrtoLca [RE 026(1) IMT! 

Jki 

ADVERTISEMENT 

r^R CHART 
TOP 20 12 

1 BOOPSktoa 
2 frS YOU Sa-sito Cod 
3 AM I THE SAME GIRL*.-*** 
4 LOVE SICK-SUPER Biad 
5 GREAT TRAIN ROBBERY EioA Uk™ 
6 HOLD TIGHT Den:-, B/w 
7 LOSIN WEIGHT C't^issocs 
8 STROLLING ONmc.PI^ 
9 HERE 1 GO AGAIN lom 

10 LEAVE PEOPLE BUSINESS Ki-M TtSc 
11 WATCH HOW THE PEOPLE DAKCINGbry bold. 
12 STlP BY SflP Dc.sis B<o»a 
13 JUST CAm FIGURE OUT 
14 MAN IN A HOUSE CiiEy 
15 PUSH COMES TO SHOVE !,r«t *0^ 
16 YOU'RE MY SUGAR OtW 
17 ALL FOR ONE &r--. Ecn^lerq Stb'« 
18 HEUODARUHGo^ine 
19 SHE LOVES ME NOW E»« HSnr«d 
20 LEGAL WE LEGAL .' .-y Rx; 

10P 10 REGGAE ALBUMS 

1 BRUTAL Ebdlftani 
2 ARE YOU READY EocdScePora 
3 TURBO CHARGE KicyCc.-ry 
4 YOU'RE SAFE w:,. p. 
5 SUNG TING WrpaS^ 
6 SIGH OF THE TIMES ucd B 
7 WILDFIRE O«MR Eic«t'J Kob 
8 RISING SUN Aa9JC!«P«Wo 
9 WHAT ONE RIDDIM CAN DO .v™ Art* 

10 FRESH Sogfco Owft 

12" + 7 NEW RELEASES 
SUPERCAT fwhi.ow 
SUNSHINE ISLAND^ PULL UP *:.Ki Aha ».s.'tiN tn T DONT STOP LOVING o« SILLY GAMES h-* fco, Rt f;^. SA/ILE ADVANCE tvitt Krf K-i • Dcse I6A J.-« ON MY OV/N/OWN RHYTHM Ec-«-. • j« 

WflV LPs 
TO THE TOP A:.-^ KICK UP RUMPUS BOO PS Stpoi* fit; 

(o? mom «!«o mi jnsr« hoiiihi, accouiits aw uyu BI MWMGIO 
78 CRAVEH ROAD. LONDON HW104AE, Ring 01-961 5818 

TRY FOLLOWING 

THIS FOR YOUR 

17 2 JUNCTION SIGNAL evn iw AH Tbt HAD.T; 12 (UKT 
18 H 5 INSPIRATION Ec RwsMreie RliTj 174 il'H) 

OWN COPY OF 

MUSIC WEEK 
19 13 i THIS TOWN j; 
20 35 2 BRILLIANT MIND 
21 J RIVER OF HO RBTURN chii OO^« rakj-w 60?r iPi 
22 CIi3 THRU THE FLOWiRS Pr Ufl -HATf Ollfl/KTl 
23 17 " LIKEAHAHGEli>.niULm«o Oiwm.ofli-iDP,EA« CC5! iliRt) 
24 33 17 SOMEWHERE IN CHINA Ua Ssp AishSnh 
25 " 8 A QUESTION OF LUSTc^i.^, 

SJidtlfdAGASSlilTlll/fn 
Hti; 7B0.HG llil?'—I2B0HG 111(l/KIW 

26 12 6 TOO MANY CASTLES IN THE SKY oi Fire BU2£ KiBLWE %(I/KMI 
27 21 1M BLUE MONDAY N< Feflco —{FAC 73' (I'BT/Pi 
28 41 12 TINY DYNAMIHE (EP) CotiMV Iwirs «D-;BAD5ici;(i/Ri/p: 
29 27 4 BALLAD OF THE BAND Ft!i Crec-.w (« 027(11 (l/Rl) 
30 44 38 All DAY LONG Th{y»pAi)i;i5A!s Sgb«cr OijcTiioi-ofl SUBWAY I (I7RE) 
31 16 4 GIMME GIMME GIMME (A MAN...) uo<5t.N» KVc m W T'NU) 
32 22 11 GODSTAR Pifdw FV o.v) Flu A'-seS ol ligb 

TOP 25 ALBUMS 
j—THIS 
fr; 

-THIS WEEK 
-LAST WEEK 

-WEEKS ON CHART 
1 2 MANIC POP THRILL Ilat Ptlrol Dnohcn [tenoa MEND 70 (MYflPJ 
2 DSI ANIMAL BOTlm™. Btjjir! Ba^ati 8EGA 70 (IN) 
3 3 2 E.V.O.L ion* twrtb Blaii Fusl BFf P4 (l/Rri 
4 1 5 VICTORIALAND («»««l»i( 4AO CAD &02 ll/RIIPi 
5 3 ONLY STUPID BASTARDS HELP EMI Cdc<i<i Modd Am, mis is not 5.99 ii/rki 
6 S 24 BACK IN THE D.H.S.S. Hall Mail Hall Biao I Prcbe n.i PROBE 4 (UPiobd 
7 Un TEENAGER IN SPACE TbeMMon 
8 5 WORLD BY STORM The Ili'M Joias 

IS A DAn WITH ELVIS, TKo CrtT^s 
10 10 2 HATFUL OF HOLLOW Ha Sculbs Rccjli Tiodo ROUGH 76 jl/RP 
11 12 8 THE UNACCEPTABLE.. • ltd O-wn.-^il Hitiurj ol Po»tf/Sorw Buorre MOP 7 (l/RI) 

Forory FACT 100 vURT/P.i 12 12 LOW-LIFE, >1,-0.to 
13 II 3! RUM, SODOMY A THE LASH Ik 
14 9 b REMBRANDT PUSSY HORSE a,nklQk.to, ....v. .- 
15 II 11 MAN IN A SUITCASE ltd (hi„*}ik 
16 12 BLACK CELEBRATION, tXp-LF< Mod« Moir SlUVtt 24 (URT/SP) 
17 m SNAKES AND LADDERS ir^ 1^ H«it SlUMH 23 (l/RFTSP) 
18 19 6 FIRST AVALANCHE Rca 01 ATolmho Utdi l.->dtjecd-;l loLd III IP 3 (USR! 
19 11 2 GRUTS kx (uto Rcujh Ifoda ROUGH 93 (l/RT) 
20 E3I THE SINGLES 81-85 EkpecSaHo* N.'ij MUTFl 1 (Irttl/SP) 
21 13 13 WIRE PLAY POP VTifo Tho Pic'. Lsbei PLNlCT 7 il/RF? 
22 22 13 PAINT YOUR WAGON Red IcryTcL'o.lc.r, RcdRbicoREDlPdSiLRR 
23 10 5 DEAD BY CHRISTMAS Hare R»IS tcwpiwii RAVllP 016 (Pi 
24 23 17 LIBERTY BELLE AND THE . Eeijcis Botqui BEGA 72(1*1 
25 d COLOUREOX (olowlot 

MUSIC WEEK 

Compiled by Music Week Rcscorch from a nalionwido panel of 50 specialist shops 

The Turnpike Cruisers 

Extra Flesh .1/6 

- Nothing but 
Happiness 

Couldn't Make you 
Mine" LOST I 
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& W] % wfW\ 

mwkWwiv 
mwdfrnf/fvL 

iti 

\R A 

-c 'rS. r 
ias 



RADIO I «'« w/l 7 6 31.5 ACTUAl PUTS Sui^oj/So'cntaj 

RADIO 1 »/( •7( 9.4 ?.t 
PLAYU5TED 

RIGIONAl W< »/( 9.6 7 6 PUYL1SIIHGS 
LAST WllfS CHART 

A-HA HunEng High And Low Womor Btolhcn 17 7 A C 37 16 - 
ALMOND, MARC A Womon's Story Some Bluoro J A c IS 9 49 
AMAZULU Too Good To 8e Forgotten Island 16 16 A A 36 33 33 
ART OF NOISE/MAX HEADROOM Paranoimia China 5 C S - N 
AURRA like Hike II 10/Virgtn - - C 8 - N 
BANANARAMA Venus London 9 6 A 37 23 36 
BIG AUDIO DYNAMITE Medicine Show CBS 9 6 - 29 24 40 
BIG COUNTRY The Teacher Mercury 12 C - - - N 
BIG SUPREME Let's Turn Our Love Around Polydor 4 5 - 5 - 5 - 
BOWIE, DAVID Underground EMI America 11 - c - 13 - - N 
BOYS D0N7 CRY 1 Wonna Be A Cowboy legacy 10 11 A A - - 96 
BRAXT0N. DHAR Jump Bock (Sol Me Free) Fourth & Broadway - - - - 14 9 41 H 
BUCKS FIZZ New Beginning (Momba Seyro) Polydor IS 6 A C 37 28 55 
CARMEl Solly London 14 9 A c 11 9 - 
CASHFLOW Mino All Mine/Party Freak Club 4 4 - - 31 30 15 
CHRISTOPHER, GAVIN One Step Closer Manhattan 9 11 A A 7 7 - 
COCK ROBIN The Promise You Made CBS 12 11 A A 30 30 59 
C0L0URB0X The Official Colourbox World Cup Themo 4A0 6 - - - - - RE 
COMMUNARDS Disenchonlcd London 13 14 A A 33 21 29 
CULTURE CLUB GodThank You Woman Virgin 15 7 A A 41 39 38 
DAILY, EG Say It, Say It A&M _ A - - - - N 
DAINTEES/STEPHENSON Running Wafer Kltchcnworo 6 N 
DALTREY ROGER The Pride You Hide 10 7 5 - - 13 - - 
DEBARGE, El Who's Johnny/fShort Circuit" Theme) Gordy 10 6 A A 29 25 - 
DR AND THE MEDICS Spirit In The Sky IRS 16 14 A A 40 39 1 
DRUM THEATRE Home (Is Where The Heart 1$) Epic - C - - - - N 
EURYTHMIO When Tomorrow Comes RCA 16 12 A A 37 30 - 
FAIC0 Vienna Calling A&M 21 13 A A 36 28 19 
FRANKLIN, ARETHA (You Make Me Feel Like) Atlantic - - - - 10 - - N 
FURNITURE Brillioni Mind Stiff 10 5 A A - - 97 
GABRIEL, PETER Sledgehammer Virgin 12 12 A A 38 41 4 
GENESIS Invisible Touch Virgin 18 15 A A 40 41 16 
GRAHAM JAKI Set Me Free EMI 13 15 - A 40 39 9 
HAYW00DE Roses Epic 8 - 17 - - N 
HEART Noihin'At All (Remix) Capitol - _ 12 - N 
HALF PINT Grcehng 4 N 
HOOTERS And We Danced CBS - - - - 19 14 - 
HOUSEMARTINS Happy Hour Go* Discs 14 12 A A 13 5 58 
1HXS bsien Like Thieves Mercury S C - - - - N 
ISLEY BROTHERS, THE Harvest For The World Epic - - 11 6 - N 
IT BITES Colling All The Heroes Virgin 5 c - - - - N 
JACKSON, JANET Nosry A&M 11 6 A A 26 22 30 
LEE, DEE C Hold On CBS - - - - 25 25 - 
LiTflE RICHARD Great Gosh A 'Mighty (...) MCA 7 9 - 13 15 78 
LOVE AND MONEY Candybor Express Mercury 6 4 - - 15 15 56 
LOVEBUG STARSKI Amityville (House On The Hill) Epic 17 9 A A 18 17 37 
MATT BIANCO Dancing In The Street WEA 9 9 - A 27 31 83 
MEN THEY COULDN'T HANG, THE Gold Rush MCA 4 N 
MERCURY, FREDDIE Time EMI 8 12 A A 31 34 32 
MIAMI SOUND MACHINE Bad Boy Epic 14 16 A A 40 39 21 
MIKE + THE MECHANICS AH 1 Need Is A Miracle WEA 10 8 A A 35 29 53 
MR MISTER Is H love RCA - 5 - - 19 17 87 
NUSH00Z1 Can't Wail Atlantic IS 11 A A 39 31 10 
OUTFIELD, THE Your love CBS 9 8 - A 18 15 - 
PALMER, ROBERT Addicled To Lovo Islam! 12 11 A A 37 39 8 
PAUL, OWEN My Fovourile Waste Of Time Epic 17 14 A A 36 31 43 
PET SHOP BOYS Opportunities (Let's Make.. Parlophono 18 14 A A 41 36 17 
PRINCE AND THE REVOLUTION Mountains Paisley Park 19 7 A C 27 14 - 
QUEEN Friends Will Be Friends EM 10 - C 17 - 51 N 
REA, CHRIS On The Beach Magnc 8 5 A 35 35 57 
REAL THING Can't Get By W.thoul You PRT 5 5 - - 38 35 11 
RED GUITARS America And Mo Virgin 6 11 A C - - - 
ROBINSON, SMOKEY Sleepless Nighls Motown - - - - 17 - - 
SHAW, SANDIE Are You Ready To Be Heartbroken Polydo 11 6 A 21 22 77 
SIGUE SIGUE SPUTNIK 21 si Century Boy EM 8 6 - 17 12 22 
SIMPLY RED Holding Bock The Years WEA 18 18 A A 41 - 2 
SLY FOX Lei's Go All The Way Capilo 13 7 A A 9 7 50 
SMITHS, THE Big Mouth Strikes Again Rough Trade 13 10 A A 24 23 26 
STANT0N CAND1 Young Hearts Run Free Warner Brothen - - - 22 17 47 
STEWART/GASKIN The Locomotion Broker 11 7 A C 31 29 95 
STEWART. ROD Love Touch Warner Brothers 14 11 - A 34 42 31 
TALKING DRUMS Pretend A Stranger Stick - - C - - " - N 
TALKING HEADS This Must Be The Place Sire 4 - 6 - N 
TEARS FOR FEARS Everybody Wants To Run Mcrcuq 14 9 - - 37 37 5 
THRASHING DOVES, THE Morchstick Flotilla A&K 10 - A c - - " 
TYLER, BONNIE Bond Of Gold CB - - - 21 - N 
URE, MIDGE Call Of The Wild Chrysall 14 14 A c 31 24 46 
VEGA, SUZANNE Loft Of Centre A&ft 14 12 A A 31 26 66 
WHAMI Edge Of Heaven Epi 16 - A C 25 - - 
WILLS, VIOLA You Are The Reason Why Slrcelwov - - - 25 18 
WINW00D, STEVE Higher Love Islan 11 C 11 - N 
WORD, THE Schoolboy Saint Abstrac 4 N 
WORKING WEEK RodrigoBay Virgi - - " - 13 N 
WYLIE.PnE Sinful 

• BUBBLING UNDER (Regionol Ploylistings on 6-10 Siations) ... Jimmy Barnes (7) Cfierrelle 
|7| The Immortals |6), Joe Jackson 18), The Jols (6), The Judds (6) loose Ends (10), Phyll.s 
Nelson (6), The O'Jays (7), One To One 16), Wong Cheng (9), Bob Young 18). 

Where are the new DJs asked Johnny Beerling in a 
recent SAW comment article. They're there, but not 
getting through, argues Emperor Rosko, while Charlie 
Wolf of Laser (deceased) agrees with Beerling in 

bemoaning the lack of turntable talent 

Tie Emperor strikes back 

JOHNNY BEERLING's cogitations 
on the state of today's disc jockeys 
provoked many thoughts and 
memories. Let me try and chal- 
lenge the current Radio One con- 
troller's assessment on radio re- 
cruits required. 

Johnny's bottom line on what 
makes a star DJ was more or less 
on target. It was how the DJ 
ascended to this high plateau of 
radiophonic efficiency and com- 
munication which provoked my 
dissent. 

Johnny Beerling is the co-author 
of my only publication [The Rosko 
DJ Book), so fundamentally we 
concur on the basic principles of 
communication. I quote: "The best 
broadcasting DJs are the natural 
communicators who have a built-in 
rebellious streak. They are dedi- 
cated to their craft, and above all 
they are original". 

I don't believe that there is a 1 00 
per cent original DJ today. This is 
not a put-down. Most personalities 
get their material from publications 
written expressly for this purpose 
(where would Tony Blackburn 
have been without his 101 Joke- 
book etc?). Professional writers 
who supply material, as well as 
listening to one's peers, are the 
standard methods of obtaining us- 
able data. 

Even outright thievery is "state of 
the art" acceptable, providing the 
jock can successfully disguise the 
original "source". The latter prob- 
ably nicked it from someone who 
nicked it from etc etc. There is 
really very little totally original 
material around, so it's how you 
change it that makes it work. 

JB mentions Wolfman Jack as 
my guiding light — and that, to a 
degree, is correct. Homage must 

also be paid to such greats as 
Socko and Jocko and Bill Mercer 
and the late Bobby Mitchell and 
Tommy Donahue. 

To learn how to sell sincerely, 
there is only one. The chap that 
helped me the most is Casey 
Kasem who I call the world's 
greatest communicator of vapidity 
and father of America's Top 40. If I 
had to pick a fave voice heard in 
the UK, Jack Jacbon for the Fifties 
was as close to original as one 
gets. 

Johnny salvoed a mouthful at 
the club DJs, and once again I 
have to take issue. You say they 
have nothing in common with 
radio DJs but most radio jocb I 
know had prior time in clubs or 
playing records at parties etc. So I 
say to you, JB, yes — nothing in 
common with radio DJs — until the 
select few break out and become 
stars. 
Emperor Rosko 

RADIO ONE's Johnny Beerling 
was spot-on. What happens in 
dance halls and the nation's air- 
waves are two distinctly different 
things. I have no complaint with 
these trip the light fantastic turnt- 
able fanatics — at every public 
appearance I've made I have re- 
lied on their technical skills with 
turntables and mixing abilities. 
Being on the radio, however, is a 
lot more than soul music and mix- 
ing. It is communicating, entertain- 
ing, and serving the listeners who 
depend on the personality as a 
constant in their lives. 

Johnny Beerling best summed up 
the qualities of a good radio pre- 
senter; ".., those who know their 
stuff and who are so passionate 
that they cannot wait to share their 

enthusiasm entertaining ... 
making the patter entertainment in 
itself." Let me add to this a sincere 
love for the listener (above all), as 
well as the music, the station and — 
in ILR — the advertisers. Radio is 
not playing your favourite funk 
tune (or pop tune); but it's playing 
the audience's favourite tune. And 
radio is definitely not listening to 
ourselves in the headphones or 
ego-tripping to our Bill Mitchell 
name checks. Like the turntable 
these are all ancillary items that go 
into our presentation. But, stripping 
these gimmicks aside, you separate 
the wheat from the cnaff. 

We should thank God every day 
for the great industry we are in. 
and we should protect this industry 
by magnifying the talents He's 
given us. Let's all strive to dedicate 
ourselves to our craft, to be 
ourselves, and to communicate 
from the heart. 

I do appreciate Johnny's re- 
marks about pirate radio. Being 
cloistered like a monk was one of 
the greatest creative exercises of 
my lite. That kind of environment is 
a great boost, being with dedi- 
cated radio people ... almost like 
a mission. But this can be created 
on land too. Steve Wright and 
Mike Read are great examples of 
this going from Radio 210 to the 
heights of Radio One. 

The BBC and ILR can nurture the 
Kenny Everetts and Tony Black- 
burns of the Eighties, but only with 
the support and matched dedica- 
tion or the individual station mana- 
gers and the governing authorities 
of the BBC, ILR and the new com- 
munity stations. Luckily Johnny 
Beerling is in their ranks. 
Charlie Wolf, of (the former) Laser 
558. 

IzA 
EMPEROR ROSKO: who's going to wear his new clothes? 
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BILLY OCEAN 

WHEN THE GOING GETS TOUGH, 

THE TOUGH GET GOING 

It's already been 4 WEEKS at No. 1 in the 

U.K. and Europe as well as dozens of other 

countries around the world, and now due to 

public demand, stimulated by the current 

No. 1 box office feature THE JEWEL OF THE NILE' 

the single is available, again. This time in a 

SPECIAL GATEFOLD DOUBLE PACK containing 

'MYSTERY LADY' - on 7" Jive D114 & 12" Jive TO 114. 

J 

i 

The single is from BILLY OCEAN'S superb album 

"LOVE ZONE" - an album which showcases one of the 

world's finest voices and an album loaded with hit 

singles. In only 3 weeks over IVz MILLION copies 

have been sold around the world, and with a 6 month 

world tour culminating in U.K. dates at Christmas, 

the demand will continue. 

LP HIP 35 M/C HIP C 35 - and available in 2 weeks 
on Compact Disc CHIP 35 

Recorded at Battery Studios 

Produced by Wayne Brathwaite & Barry J. Eastmond 


